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RADIO SCRIBES FLEE T0 FILMS 





Broadway Legit Dips to Lowest Ebb 
In Decade; No Signs of Improving 


Broadway grosses last week, cli-+ 


maxed by the Fourth of July week- | 
end, were generally regarded among 
showmen as the worst week in 10 
years, if not longer. A summer 
slump is usually anticipated but no 
such slide has been experienced as 
that which is current, and it’s liable | 
to be more severe. Hot, sunny 
weather has contributed materially 
to the lure of the outdoors. 

Takings dropped as much as 
$8,000 or more in the case of a} 
couple of musicals, and while a few | 
straight plays skidded almost as | 
much, the degree of decline varied | 
upwards of $2,500. There were only 
eight matinees on the Fourth, and | 
business for four was rather good 
considering the going but afternoon | 
performances on Saturday (5) were 
appreciably better, more  out-of- 
towners having arrived. 

When legit attendance will pick 
up is questionable. Around the box- 
offices it’s felt there’s little chance 
for the most-affected attractions to 
make a comeback. Outlook for the 
balance of the summer therefore is 
anything but optimistic, and the 
number of shows that will be able to 
survive is also problematical. With 
the number of attractions now on 
the list under 20, observers estimate 

(Continued on page 91) 


Notoriety on Hotels’ 
Rent Increases Cuts 
- Bway Tourist Influx 


Broadway showmen blame the be- 
low-par July 4 tourist weekend 
‘business to the scare publicity at- 
tendant to the raising of rents in 
the New York hotels. They say that 
Potential tourists interpreted the 
reported terrific rises in rents of 
permanent hotel apartment dwellers 
to apply to transients as well. Con- 
sequently, the dip in receipts. 








Meanwhile, the threatened hike in | 


hotel rentals is one of the hotter 
among agents and entertain- 

ers, many of whom maintain perma- 
0 accommodations in midtown 
4nns. On the lighter side, vaude and 
wy performers already have dusted 
oe the housing situation, 
ener & them to present develop- 
+ dag known facet of the hotel 
nae ion was made known this week 
ps it was revealed that one of 
otelmen’s groups held an emer- 
Sency meeting shortly before the 
went into effect. Association 
— asked that membership go 
= ‘% nN applying increases because 
tion © currently hot political situa- 


| anti-intolerance 





Plan All-Negro Film 
To Fight Intolerance 


Hollywood, ‘July 8. 

Deal for an all-Negro picture with 
theme is cooking 
between I. E.. Chadwick and Phil 
Carter, former press agent at Me- 
tro and Warners. Plans call for a 
$200,000 budget with possibility that 
either Hilda Simms, from the legiter, 
“Anna Lucasta,” or Lena Horne, who 
is under contract to Metro, will play 
femme lead. 

This would be the first all- 
dramatic Negro film to be made in 
Hollywood and the sixth made here 
with an all-Negro cast. 


Cuban Show Biz 
Gets New Boost 
In U.S. Tourism 


By RAY JOSEPHS 





(First of a series on postwar show 
biz trends in Latin America by 
Variety’s longtime correspondent in 
Buenos Aires and author of “Argen- 
tine Diary” now circuiting the Good 
Neighbor belt.) 

Havana, July 8. 

Of all the countries in Latin 
, America where wartime show biz 
| booms hit new highs, Cuba shows 
| least signs of any drop. Trend, in 
fact, is upward in pix, radio, niteries 

fields. Resumption of 





,;and allied 
| tourist trade from Miami—now less 
ithan 90 air minutes away by Pan 
| American clipper — and New York, 
' only four hours off, has additionally 
| dropped at least $40,000,000 more 
| yearly into already high Cuban en- 
tertainment industry expenditures. 
Little doubt that, per capita, the 
Cubanos are among the most enter- 
tainment-minded Latinos in the 
hemisphere. People never seem -to 
go home in this booming Caribbean 
capital. Whereas most south-of-the- 
border towns pretty well shutter 
after dark, Havana, where tropic sun 
makes summer gadabouting difficult, 
only seems to wake up after dark. 
Crowds have become more choosy, 
especially for pix, as a result of the 
increasing competish Hollywood's 
been getting from the Mexican and 
Argentine product. But it’s still the 
rule that when the Cuban has a peso 
—and cash here is at par with the 
Yanqui dollar — lottery, entertain- 
(Continued on page 93) 











cr AIOUS WRITING 
‘BALKED' ON Alf 


Unusually large exodus of scripters 
out of radio for Coast film assign- 
ments has been evidenced of late. 
Situation is seer. stemming from the 
wave of dissatisfaction, particularly 
among freelancers who write im a 
serious key, over the current inac- 
tivity in the market. ‘ 

A number of radio writers have 
been bemoaning the fact that the 
market for serious radio scripts is 
diminishing to an alarming degree. 

They say that the networks and 
agencies are running away from 
scripts that have anything to say 
and that even when sales are made, 
it usually resolves itself into a re- 
write job to fit an innocuous pattern. 

The soul-searching among scrip- 
ters is usually an annual occurrence. 
Last year, for example, there was a 
heavy exodus from radio into legit 
writing. The dact that in most cases 
they came back to radio is attributed 
to the fact their plays didn’t add up 
to good boxoffice. (Notable excep- 
tion, of course, was Arthur Miller, 
who wrote the prize-winning “All 
My Sons.’’) 

This year it’s a Coastward trend 
into pix. In previous years several 
of the radioites who pulled up stakes 
for film gold and a better release for 
their creative talents decided to 
make a permanent thing of it. Not- 
able example was Ranald MacDou- 
gall, best known for his CBS “Man 
Behind the Gun” series and now 
lucratively berthed in Hollywood. 
Arch Oboler, under contract to 


(Continued on page 17) 








‘Anniversary Song’ 
As Peatman Champ 
In Annual Compiling 


Dr. John Peatman, creator of thé 
Peatman sysiem of measuring the 
value of broadcast performances of 
pop songs, releasea tast week his 
annual compilation of “best-plugged” 
tunes. He measures’ such _ per- 
formances by the Hooper rating of 
the shows that broadcast tunes, 
number of times they are performed, 
etc. 

Champ for the 1946-47 season was 
Shapiro - Bernstein’s “Anniversary 
Song,” with 31,000 ACI points equiv- 
alent to 600,000,000 radio listeners. 
“Zip-A-Dee-Doo-Dah” (Santly-Joy) 
and “For Sentimental Reasons” 
(Leeds) followed. Slightly more 
than half the tunes regularly show- 
ing up on his “Most Played” list 
were picture songs. Irving Berlin's 
“Girl That I Marry” and “Blue 
Skies” revival stayed on the list 
longest—34 weeks each. 


+ 








| Record. $2,500,000 


American Society of Composers, 
! Authors and Publishers second-quar- 
| ter revenue totals a record-breaking 
igross of about $2,500,000, with a net 
of approximately $2,050,000, due to 


be distributed within 10 days to song- | 


writers and publishers. It tops by 


| more than $100,000 the previous high | 


| quarter mark. 

| Actual figure hasn’t yet been ar- 
rived at since the Society is just 

|completing accounting of final June 

|returns, but it will be very close to 

; the above. 


13 Latin-American 


Republics May 
Moola Tele Show 


In a switch from the usual line of 
television sponsorship, a group of 13 
Latin American republics may pick 
up the tab on DuMont’s forthcoming 
“Carnival” series as a special pitch 
to establish better public relations 
with the U. S. public. 

DuMont public relations 
Evelyn Lawson is currently dicker- 
ing with p. r. representatives of the 
countries at the United Nations 
headquarters at Lake Success. Eight 
have already evidenced willingness 
to sign, leaving five yet to go. Idea 
is for each show to revolve around 
an individual country’s product, 
such as tin for Bolivia, tourist trade 
for Mexico, etc. Basic pattern of 
song, dance and showgirls will be 
carried through all 13 shows, which 
are being produced by the DuMont 
team of Paul Belanger and Jim 
McNaughton. 

Show is the first under DuMont’s 
plan of bypassing the ad agencies by 
going after the coin allocated by 
sponsors for their publicity and p. r. 
budgets. Since tele is still enough 
|of a novelty to pay off merely as a 
publicity stunt, DuMont will work 
with the clients to get them free 
newspaper and magazine publicity 
on each show, thereby hoping to 
make the idea pay off for sponsors 
in the way of increased product 
sales. Total production nut on all 
13 “Carnival” shows is approxi- 
mately $28,600, or about $2,200 each. 

Idea was tested and found success- 
ful with the airing several weeks ago 


(Continued on page 20) 
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Possibility of Video Cutting Into B.0. 
Of Sports, Theatres 


Seen in N. Y. 


By BOB STAHL 


Television might some day take a 
cut out of the gate receipts of 


Quarter for ASCAP. sports events and film theatres, if the 


type of crowds watching baseball 
games, fights and other events on 
tele screens in. New York neighbor- 
hood bars is any indication. 


[Denial by television officials 
that the medium will hurt other 
forms of entertainment is de- 
tailed on page 71.) 


Survey conducted this week by 
Variety reveals that the majority of 
lookers in the neighborhood cafes 
are regular customers who speyd 
their evenings before the screens in 
their favorite bars. Fact that many 

| of these aré young couples who would 
| almost certainly attend a nabe film- 
ery otherwise shows how tele has 
caught on to the potential detriment 
of nabe boxoffices. And statements by 
| inveterate sports addicts to the effect 
| that they’d much rather watch a ball 
game in the cool comfort of a bar, 
| where they can sip a few beers in- 
| expensively, rather than buck the 
' crowds to pay admission at the gate, 
(Continued on page 95) 
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‘Midwest Floods Force 
_ Closure of Theatres; 
| $111,000,000 Damages 


St. Louis, July 8. 

The worst rampage of the Mis- 
sissippi and Missouri rivers, and 
| tributaries in almost 100 years inun- 
dating 3,000,000 acres of farmland, 
caused a loss of 26 lives and an esti- 
mated $111,000,000, temporarily 
closed picture theatres in three mid- 
western states, Missouri, Illinois and 
Iowa. A gauge of 40.3 ‘eet at St. 
Louis, just slightly more than a foot 
below the alltime record of 41.39 
feet set in 1844 was recorded last 
week before the waters began to 
drop. ‘ 

Theatres have been closed in Des 
'Moines, Eddyville, Red Oak and 
| Keoseuqua, Ia.; Canton, Clarksville, 
Hannibal, Louisiana, Princeton, Val- 
ley Park, Trenton and Chillicothe, 
'Mo.: Hull, Quincy, Grafton, Val- 
meyer, Rack Island and Dupo, II. 

Other houses in areas affected by 
the high waters are suffering terrific 
b-o. losses, with residents intent on 
protecting their household goods and 
livestock. Army engineers and 
volunteers worked valiantly to build 
levees along the rivers for protec- 
tion but* the surging waters, fed by 
|several cloudbursts, breached the 
|dikes. A slight earthquake on June 
30, originating within a 20-mile 
_radius of St. Louis, did not help the 
| cause. 
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Starts on Page 27 

























































3 PS 8 





Wad Me 


/ 
: 
b I 
' 
; 
; 





EM AG RT SON 


To Sa perience: ors 


— 


—! 








MISCELLANY 


’ 


' Wednesday, July 9, 1947 





London Vs. Broadway Impressions 
_ With Accent on America’s Plenty 


By HARRY REGENSBERG 
Variety's London Bureau 


London, June 28. 

For a neo-limey making his return 
trip to New York after 18 years, the 
last seven of which were spent in 
austerity, there are several things 
that stand out like the proverbial 
thumb. 

First thing that impresses is the 
mass of lights on Broadway, with all 
the novel and striking. advertising 
signs shrieking out at one—truly 
the Great White Way. 

The food problem, a sore point in 
Europe for many years, does not ex- 
ist. The marvelous spreads in the 
restaurants and cafes are something 
the European has only dreamed 
about, with service much better than 
in London, with “the customers al- 
ways right” adage somewhat of a 
reality, 
still prefer to cater to the servers in- 
stead of the served. 

Plentifulness is not confined to 
food in N. Y. Havana cigars, almost 
forgotten in London, 
displayed, likewise all sorts of wear- 
ing apparel, which is not only dif- 
ficult to obtain in England, entailing 
lengthy waits in everlasting queues, 
but also doled out according to the 
coupons at one’s disposal, which are 
mostly very few. 

Broadway at night is one mass of 
humanity, with people in a much 
more spirited mood than Londcners 
making their Sunday trip to the 
West End. Broadway is full of color 
by night, which the restaurants and 
shops open at all hours, all laden with 
goods such as the European hasn’t 
seen in many years. 

Times Square, the Piccadilly of 
London, showers its fare on the vis- 
itor with such lavishness that they 
are in a position of choosing dis- 
criminately. Nowhere else can one 
encounter so many entertainment 
spots clustered in one small area as 
one sees on Broadway. There are 
numerous picture houses, legit the- 
atres and night spots in that area, all 
bidding for custom. 

* Rank Takes Over Radio City 

The most thrilling spot for a 
foreigner is Radio City, which con- 
sists of three blocks of offices, a 6,- 
000-seat cinema, and a big theatre 


staging ice shows. Radio City 
Music Hall, displaying J. Arthur 
Rank’s “Great Expectations,” was 


proof positive that British pics have 
finally established themselves in the 
heart of N. Y. Besides the feature, a 
mammoth stage show with cast of 
over 100 lasts nearly an hour. 


In the other ‘important Broadway 


showcases, the perennial Guy Lom- 
bardo and Ted Lewis are still going 
strong. 

Broadway picture theatres vie 
with each other and competition is 
very keen. Bargain prices for every 
early sessions - range 
(1/10d.) to 55ce. (2/9d.), which are 
really good buys for the lavishness 
of the fare provided. 


Pictures shown are by no means | 


all new, some displayed comprising 
such oldies as 


whereas London hoteliers | 


from 35c. 


“Western Union,” | 


year on Broadway, also destined for 
London soon. 

Unlike its picture houses, which 
are much more luxurious than those 
'in London, the N. Y. legit houses are 
/not as comfortable as those in Lon- 
'don. Admission prices for musicals 
are around $4.60 (£1-3s) against 
|London’s $3.40 (78/s). Another 
strange feature in New York thea- 
tres is that no smoking is allowed, 
| with same rule applying to picture 
| houses, except that ruling is,relaxed 
|in the balcony or loges. The U. S. 
lstandard of not charging for pro- 
grams could be emulated in London 
| to advantage; while habit of N. Y. in 
| coming 
thereby greatly inconveniencing 
| those - already seated could be 
|stopped by disallowing late arrivals 
‘from coming in the middle of the 
first act. 


Niteries 
Broadway and its environs Is 
|studded with nitery spots, with 


| most not doing too well because of 
the season. Exceptions are Monte 


are lavishly | Proser’s Copacabana, one of the top 


| spots, which is jammed nightly, with 
; dancing space cut to a minimum; 
| Blue Angel, ritzy boite, operated by 
| Herbert Jacoby and Max Gordon, 
not to be confused with ace Broad- 
way show producer of the same 
name, which plays top European 
, importees, most recent being Flor- 
‘ence Desmond, Best trade is done 
jlate at night. Lou Walters’ Latin 
/Quarter has as its chief attraction 
Sophie Tucker, with wide range of 
exchusive songs, and still managing 
{to pack ’em in. La. Tucker expects 
to trip it to Europe early next year. 
Other spots visited were Billy 
Rose’s Diamond Horseshoe, which 
has its own clientele, mostly~out-of- 
'towners. Show caught was not so 
hot, although exhibiting one of the 
best looking bunch of femmes, with 
production credited to John Murray 
| Anderson; Nicky Blair’s Carnival, 
with Olsen & Johnson as top attrac- 
tion. Boys are ripe for English trip, 
and would prove formidable opposi- 
| tion to the Crazy Gang, as they have 
(a lot of stunts that have not yet 
_been pulled by the latter; and Leon 
| & Eddie’s, a famed spot which boasts 
of mailing list of 280,000, of which 
| 30,000 are potentials in England. 
Chief attraction here is Eddie Davis, 
who caters to customers with plenty 
of blue song material, which they 
seem to relish. Spot boasts of list 
of discoveries, including Jackie 
| Miles; Don Richard (“Finian’s Rain- 
bow”) and Lee Sullivan (“Briga- 
| doon”), current musicomedy smashes. 
Broadway is only city in the world 
‘boasting a cabaret ice show. This 
is at the Hotel New Yorker, with 
| band headed by Victor Lombardo, 
‘brother of the more famous Guy, 
| who has surrounded himself with 
| plenty of youthful talent, and is 
/reaping a return. Of the importees, 
Lucienne Boyer was still drawing 
_them at the swanky Cafe Society 
,Uptown, despite in her 
month. 
Broadway niteries are reminiscent 
of Paris boites in prewar days. All 





“Alexander’s Ragtime Band,” “The | spots have drinking bars adjoining, 


Thief of Bagdad,” and ‘The Ghost 
Goes West;” with such unknowns as 
“Lucrezia Borgia,” “While 
Fiddled,” “Blind Spot,” 
Flower,” and “Jericho.” 
agements seem to cater for the 
blood-thirsty, with such chiller-dil- 
lers as “The White Gorilla,” “The 
Monster,” “Scared to Death,” “A Gun 
in His Hand,” all garnering good 
trade. ; 
No Midnite Pix In London 

A policy, unknown in London, 
which is providing good moneyget- 
ter, is the midnite showing of pic- 
tures. 

The legits, like those in Lon- 
don, are not doing good biz. But 
there are exceptions. These are the 
perennial “Oklahoma!” which, despite 
being in its fifth year, is still in the 
capacity class. Show, however, 
seems to have deteriorated, is not as 
g0od as the London edition; “Briv:- 
doon,” which has been acquired by 
Emile Littler for West End produc- 
tion, is one of the outstanders; and 
“Finian’s Rainbow,” also skedded for 
London under the Littler aczgis, 
should prove best of the importees, 
but needs very careful casting, with 
most of the 


im possible. 
Other hits are “Harvey,” in its 
third -yvear, in which Frank Fay, 


former American vaudevillan, plays 
top role; “State of the Union,” a 


likely London entry in the fall; and | 


ieee , cause of many being kept out of the 


Some man- 


leads to come from | 
America, as local casting will be | 


always packed with loungers. This 
is a very profitable adjunct to the 
intake of these spots, and is the 


| red. 

N.Y.’s Softie Cops and Cabbies 
| New Yorkers, despite rumor to the 
contrary, have a very soft spot for 


the Londoner, and always like to. 


discuss the hardships he has encoun- 
, tered during the war, and are very 
|sympathetic towards his present 
| troubles. He pays particular atten- 
tion to his current difficulties, such 
as the queue menace, clothing short- 
ages and heating and lighting dif- 
ficulties. 
London policemen may be. won- 
derful, but same can be said from 
personal contact of the N. Y. cops. 
(Continued on page 95) 





The following non-staffers, 





edition: 

Page 

2 BS ey ee ere 36 
ee SS nbs 6c 6K Sees 29 
Eddie Cantor...... ... + hapten ae 

| Elaine Carrington............. 31 
oo | a re 37 
Louis G, Cowan........ . 28 
Leonard F. Cramer........... 32 
Owe DAVE, EPs veccecss. cis 

i gee ee re 32 

4S" 6@3Qua 4 40 


late to the theatres and | 





264th WEEK ! 
KEN MURRAY’S 


“BLACKOUTS OF 1947” 
El Capitan Theatre, Hollywood, Cal. 
“A hilarious stage show. (Great 


fun.” 
GARY COOPER. 


Coming soon “Bill and Coo” a Ken 
Murray production, featuring Bur- 





ton’s Birds, Republic release in 
Trucolor, 
-— emmnemrnsanr poe cantar ie RRO 





Iturbi in Return To 
N. Y. From Paris After 


York’s La Guardia Airport during 
the past week was Jose Iturbi, in 
from Paris after giving a month’s 
piano recital. He was on his way to 
the Coast, Iturbi, before boarding an 
American Airlines plane, said that 
he will confer with Metro officials 
before leaving on six-week concert 
tour of South America. He was met 
by legit producer Jean Dalrymple 
and ex-New York License Commis- 
sioner Paul Moss, 

Comedian Jack Durant planed for 
England for eight-to-12-week en- 
gagement at London’s Casino the- 
atre, with 20th-Fox actress Vivian 
| Blaine, who left for England some 
time ago. 

Germaine Schnitzer, concert man- 
ager, planed to Paris for extended 
swing around the continent in search 
of new talent for the U. S.. Sol 
Hurok is another who left for 





| Europe for the same reason (details 
|in Legitimate department). 

General Film Productions Corp. 
this week filmed La Guardia Airport 
for ‘the Jinx 
McCrary television show Sunday 
nite (20) on WBNT (NBC, N.Y.). 


Seen Around the Coffee Shop: 


; NBC news commentator H. V. Kal- 
|tenborn departed for a few weeks 


to his home state of Wisconsin. He'll 
make a six-week world tour. 
Dick Haymes in town for a few 
days before leaving for the Coast. 
Actor Sidney Blackmer, out of 
“Portrait in Black,” which just closed 
on Broadway, left for the Coast 
Monday (7). 
Ex-fight champ Barney Ross ott 
by plane to Chicago for a few days. 
Guy Lombardo orchestra in and 





fourth | 


| out of the airport this week. 
Actress Miriam Hopkins planed to 
| Boston aboard a new DC-4, — 

Actor Lee Tracy aired to Chi yes- 
terday (8). 





Andy Russell’s 2d Suit 
Vs. Partner Sam Stiefel 


Hollywood, July 8. 

Suit seeking to void a contract 
made in March, 1945, with Sam 
Stiefel was filed in superior court 
by Andy Russell. It’s the second suit 
| filed against Stiefel in a week by the 
| singer, who asks accounting of funds 
|in Andy Russell, Inc., in which 
‘Stiefel is described as _ principal 
stockholder. 

Russell charges contract calls for 
a weekly salary of $1,000, and a per- 
‘centage of receipts above a certain 
figure. He alleges he hasn't re- 
ceived this, although the corpora- 
_tion’s earnings are approximately 
$100,000. aii 
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Concerts; Other Flights 


Among notable arrivals at New | 


Falkenburg-Tex | 


number of seasons. ; 


his cast. 





— 


Reservation for a Mug - 


A tradition over the years has been the presentation by Paul Hol. 
lister of a specially decorated old-fashioned shaving mug to Robert 
E. Sherwood every time the playwright premieres a new show. There 
are 12 such mugs now in Sherwood’s homés in New York and Eng- 
land. There is also a plaque marked “This Place Reserved For ‘March. 
ing As to War’,” a play which Sherwood has periodically thought he had 
sufficiently polished for production but which has been shelved for a 


Incidentally, Hollister, who is now eastern studio rep for RKO 
Radio Pictures, as prexy N. Peter Rathvon’s N. Y. liaison, teed off the 
Sherwood mug tradition with, a somewhat bacchanalian christening, 
The playwright used the mug as a loving cup when his first play, some 
20 years ago, debuted in Washington, somewhat to the uncertainty of 








Korda Prefers Calvert, 
Sets Her for British Pic 


Hollywood, July 8. 

Phyllis Calvert, currently working 
in “My Own True Love” for Para- 
mount here, will star in a picture 
for Sir Alexander Korda. British 
actress leaves Hollywood Oct. 11, 
expiration date of her working per- 
mit, and plans to rest at her home 
in England until Korda film starts 
next April. 

She is due to 
next year. 


return here late 








 Chaiaks Artists Face 
Problem in Shortage Of 


A unique situation is growing in 
New York, where the demand for 





i that there’s a spillover- into 
auditorium-well off the beaten path. 
Vet artists feel tiie meed of an 
annual Manhattan appearance be- 
cause N., Y. is the world’s music cap- 
ital and exerts a great influence on 
the national booking tastes. Young, 
aspiring artists believe such a show- 
ing is vital in order to use the press 
notices for out-of-town dates, even 
| though the N. Y. booking runs them 
‘deep into a financial hole, and no- 
| tices are skimpy second- or third- 
| string coverages. 
| Anyway—and totally unrelated to 
| concert business outside of this city 
|—the Gotham concert recital list 
| grows larger every season, ana artist 
| managers state it will be necessary 
,soon to build new halls. Push for 
| dates in N. Y. is overwhelming, with 
ihalls grabbed up in the spring for 
the next year. For weeks now, 
Carnegie Hall Las beer. booked from 
Oct. 1 to April 30, 48. Town Hall 
will have a sharp increase in next 
season’s dates. Times Hall, not 
open for music events till Novem- 
ber, has its first two months sold 
out and more dates set for the bal- 
ance than scheduled last season. 
Carnegie Chamber Music Hall is 
booked heavier next season than last. 
Managers point out that where at 
one time Carnegie Hall was practi- 
cally the sole concert emporium, 
with Town Hall taking a small over- 
flow, today concerts are being forced 
|into other auditorium not built for 
the purpose—Hunter College hall, 
Times hall, Needles Trades High 
School hall, ete. New York concert 
bookings next season, say managers, 
will be the largest ever in concert 
history. 


Call ’Em ‘Ivans’? 
Washington, July 8. 

The Russians recently dished out 
\their Oscars for .the year. Ivan 
| Bolshakov, minister of the film in- 
dustry, distributed Stalin prizes for 
| outstanding films to “The Vow,” “Ad- 
'miral Nakhimov,” “The Stone 
|Flower,” “Glinka,” “The Cruiser 
| Varyag,” plus four newsreels and 
,documentaries, ‘Soviet Estonia,” 
'“Our Country’s Youth,” “The Court 
'of Nations” and “Yugoslavia.” 

“Stone Flower,” a tinter, won first 
| Place last year at theannes Film 
Festival. ‘ 

















Special Byliners This Issue 


) in her or his sphere of endeavor and showbusiness, 
have coniributed special stories for Variery’s Radio and Television Review and Preview section in this 
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British Thesps Shuttle 
| Between H’wood, London 
For Production Chores 


Hollywood, July 8. 

That happy medium dreamed of 
by so many British players appears 
at long last to be emerging into 
full-bloom reality. Namely, it is 
commuting between. the American 
and English screens, with enough 
time sandwiched in between to en- 
joy the delights of both Hollywood 
and- London. 


Departure this week of David 
Niven, to report to Sir Alexander 
Korda®for title role in “Bonnie 
Prince Charlie” in’ England, coin- 
cides practically with arrival here of 
Phyllis Calvert from having ap- 
peared for J. Arthur Rank in Lon- 
don, for hér stint as star of Para. 
mount’s “My Own True Love.” 


Niven, just finished with Samuel] 
Goldwyn’s “The Bishop’s Wife,” will 
do his first British film since the 
Following “Charlie,” he re- 
turns for another Goldwyn picture, 
but is due to go back to his home- 
land again for another appearance. 
Miss Calvert, for her part, returned 
to England early in year, after hav- 
ing made her American screen bow 
in Universal - International's “Time 
Out of Mind,” to do Rank picture 
After she completes her present as- 
signment for Paramount, she goes 
back to England again for a Korda 
film, then treks to Hollywood again 
for a second Paramount feature. 


Ann Todd, now appearing in Hal 
Wallis’ “So Evil, My Love,” for 
Paramount, in England, made the 
hop immediately after she completed 
star role in David O. Selznick’s “The 
Paradine Case.” She will re-cross 
Atlantic for commitment at Univer- 
sai-International. Following this as- 
signment, still untitled, she is due 
to make another picture for Rank 
in England. 


Michael Redgrave is another who 
has the commuting bug. He com- 
pleted two Hollywood appearances, 
in Diana’s “Secret Beyond the Door” 
and Dudley Nichols’ “Mourning Be- 
comes Electra,” and now is in New 
York ready for take-off to Britain, 
for another Rank assignment. He is 
expected back in Hollywood either 
late in year or early next, with 
windup of either one or two films 
in England. 


Also slated for British production 
is Rex Harrison, as well as his wife, 
Lill, Palmer. Harrison, who has 
been making pictures for 20th-Fox, 
probably will go to England to ap- 
pear in “Escape” for Fox, if way 
.can be cleared for company to pro- 
duce this picture in England. If he 
doesn‘t do this film for 20th-Fox, he 
will return to England, anyway, for 
“Return of the Scarlet Pimpernel,” 
a British production in which his 
spouse also will appear. Miss Pal- 
mer is understood also to be set for 
another film appearance there. 

Sir C. Aubrey Smith currently is 
in London, awaiting start of ‘Prince 
Charlie” after winding one film for 
Korda. 








Autry Pic’s Delay May 


Snafu His Rodeo Date 


Hollywood, July 8. 

Bad weather and brush fires which 
have thrown “Strawberry Roan” 
four days behind schedule may pre- 
vent Gene Autry from fulfilling his 
contract te appear with his rodeo at 
Ogden, Utah, July 18-25. 

Film was originally scheduled to 
wind up Monday (14) but was de- 
layed two days at Sedona, Ariz.. be- 
cause of wind and sandstorins. Two 
more days were lost in the San Fer- 
nando valley through brush fires. 
While Autry gets $1,500 daily for his 
rodeo appearances, that wouldn't 
cover the production cost if the com- 
pany is held idle for a week. Ogden 





booking is a contract commitment. 
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GW. Pabst’s ‘Ritual Murder’ Film 


Production Stirs Austrian Protests 


Vienna, July 8. 

Despite hundreds of protests from 
Jewish circles, film director G. W. 
Pabst hasn’t stopped work on his 
latest production, “The Trial.” Story 
of the film depicts actual events in 
Hungary before World War a when 
a mysterious killing led to a ritual 
murder legend and succeeding court 
trial. (Pabst’s strong Nazi leanings 
have long been a subject of discus- 
sion. ) 

Jewish societies point out that 
however favorable they are shown 
in the picture, the time isn’t ripe 
for such plays. They point with ap- 
proval to the decision not to show 
Charles Chaplin's “The Dictator,” as 
the situation in Europe is still too 
serious to be laughed at. 

Another Rosenhuegel production 
company, Huebler Kahla, is also 
standing pat on its decision to have 
Zarah Leander star in one of its 
pictures. The English newspaper 
Welt Presse protested her coming. 
The Swedish Minister to Austria is 
also said to have protested—Miss 
Leander has been banned from all 
Swedish legit or pix appearances. 
Objection was raised against her 
because she starred for UFA as far 
back as 1944, only quitting Germany 
when film production was stopped. 


Austrian government plans to 
create another film denazification 
office, headed by Dr. Perntner, 


which would have final say on clear- 
ances. 


KRAIKE-BRICE FORM 
INDIE PROD. TEAM 


Hollywood, July 8. 

Michael Kraike, who _ recently 
ankled RKO after producing “In- 
dian Summer,” and scripter Monte 
Brice have teamed up for indie pro- 
duction with Stephen Crane’s Civil 
War classic, “The Red Badge of 
Courage,” as first on the slate. 

Pair have optioned the story from 
local reps of the Crane estate with 
final purchase understood to be 
around. $75,000. Brice’s latest credit 
was on “Variety Girl.” 


Allan Byre Resigns Rank 
To Ally With Lawrence 


Laudy Lawrence, newly tapped 
foreign chief for Selznick Releasing 
Organization, planes tomorrow 
(Thurs.) for England on the first leg 
of a tour through Europe. Lawrence 
will remain abroad until the end of 
the year shaping up SRO exchanges. 

Manny Reiner, Selznick. Latin 
America sales chief, also took off 
this week for a trip south of The 
border. 











Allan Byre Quits Rank 
Paris, July 8. 
Allan Byre, who resigned this 
week as French territory rep for J. 
Arthur Rank, will probably move 
Over to SRO as aide to Lawence. 
Byre and Lawrence worked together 


for mayy years in Metro’s foreign 
setup. ; 





Large Film Contingent 
To Europe Next Week 


Headed by J. Arthur Rank, ten- 

tative list of filmites Sailing aboard 
the Queen Elizabeth next Thursday 
(17) for Britain includes Herbert 
Wilcox and Anna Neagle, John B. 
Nathan, Paramount International’s 
Continental European general man- 
ager; James E, Perkins, Par’s Brit- 
ish managing director, and Fred 
Hutchinson, Par sales director in 
Britain. 
j Rank is returning after an ex- 
tensive junket through the U. S. and 
Canada that began upon his arrival 
here May 9. The Wilcoxes have been 
in America about five weeks on their 
long visit to New York and Holly- 
wood since before the war. Nathan, 
Perkins and Hutchinson came over 
Primarily to attend studio huddles 
to point up an “international flavor” 
for future Par production. 


+ 








Nelson’s Mex Prez Powwow 


Hollywood, July 8. 

Donald Nelson returned last night 
(Monday) from Mexico City, where 
he spent 10 days huddling with 
President Miguel Aleman on Mex- 
ican industrial and _ agricultural 
problems Nelson, prexy of the So- 
ciety of Independent Motion Picture 
Producers, is also economie adviser 
to Aleman. 

He has been variously reported 
resigning to devote all his time to 
that post. 


Dalton Pix Cry 
Doubted by MP. 


London, July 8. 

Tom O’Brien, Socialist Member of 
Parliament from Nottingham and 
secretary of the National Assn. of 
Theatrical & Kinematograph Em- 
ployees, charged in Glasgow Sun- 
day (6) that Hugh Dalton, Chancel- 
lor of the Exchequer, is misleading 
the nation by describing the issue of 
American films’ importation as “food 
or flicks.” O’Brien maintained that 
even if the government stopped 
every U. S. film, the saving would 
give one packet of dried eggs per 
person per fortnight. 

O’Brien asked why Dalton misled 
the public into believing that less 
films meant more food? “I say 
frankly it would not and the Gov- 
ernment knows it,’ O’Brien stated. 
He said the Chancellor’s plan to tax 
American films would mean a seri- 
ous reduction in the expansion of the 
British film industry, shorter thea- 

(Continued on page 22) 


RAIBOURN LIAISON ON 
PAR’S PUB-AD CAMPAIGN 


Paul Raibourn, Paramount veepee, 
has been assigned by Barney Bala- 
ban, Par’s prexy, to sit in on all 
advertising .and publicity campaigns 
on future company product. Step 
was taken, it’s understood, to foster 
closer liaison between Par’s budg- 
eting department and top  ad- 
pub directorate. Balaban’s action 
is a development in the grooving of 
large sums of cash to exploitation of 
Par’s coming big pix. 

Meanwhile, aiming to hypo sales 
on top product further, Ted O'Shea, 
Liberty Films’ former sales chief, 
moves over to Par this week. He'll 
head a special department for heavy- 
budget pix under direct supervision 
of Charles M. Reagan, company’s 
veepee in charge of distribution. 
O’Shea brings Martin Levine, an as- 
sistant, along with him. 

Further expansion of the staff of 
special exploiteers, each assigned to 
handle a single picture from. pro- 
duction, is also under way. Addi- 
tion of seVeral more flacks within 
the next few weeks is expected. Cur- 
rently slotted for solo-pic chores are 
Mort Nathanson, William E. Dan- 
ziger and Bill Johnston. 











DeMille May Visit London 


For ‘Unconquered’ Preem 
Preem of Cecil B. de Mille’s “The 


Unconquered” in London this sum- | 


mer may find the producer attending 
the ceremonies, according to Para- 
mount’s Britain publicity head, Tony 
Reddin, who returned to England last 
week aboard the Queen Elizabeth 
after a three-week U. S. stay. In 
the event that de Mille makes the 
journey, it will be his first visit in 
many years, Reddin said. 

While plans for the London ,pen- 
ing are still being worked out, Red- 
din pointed out that there’s a good 
possibility that the film may be day- 
and-dated at Par’s Carlton and 
Plaza. Picture’s locale is Pittsburgh 
in colonial times, with plenty_ of 
British flavor. Hence Par is optimis- 
tic of the pic’s Anglo b.o. potentiali- 
ties, 








TO OFFGET PEAK 
PROD. BUDGET: 


Forthcoming season may see the 
greatest number of film roadshows 
in the history of the industry, with 
three pictures already scheduled to 
play on a two-a-day, upped admis- 
sion policy, and five others looming 
as strong possibilities. Chief reason 
for the flock of roadshow attractions 
is the belief by many industry of- 
ficials that an upped admission scale 
is the only way left to compensate 
for still-zooming production costs. 

Belief was pointed up last week | 
by Enterprise’s sales veepee George 
J. Schaefer, who announced at the 
time that Ent’s “Arch of Triumph” 
would definitely be released in mid- 
October as a roadshow on a 90c- 
$1.25 boxoffice scale. Noting that the 
average admission price in the U. S. 
today is still about 45c, Schaefer said 
that a “good” domestic gross at this 
scale would only be about $4,000,000- 
$5,000,000. 

With most top-budgeters costing 
almost that to produce today, and 
with advertising ard distribution 
costs also on the upswing, roadshow- 
ing remains as the only method left 
to recoup. production costs. Foreign 
market is too uncertain, what with 
quota restrictions and blocked cur- 
rency, to be counted @h for much in 
the way of immediate returns, 
Schaefer said. 

Survey by VARIETY discloses that 


(Continued on page 26) 


Pix Profits Ease Under 
1946 But Considerably 


Ahead of Previous Yrs. 


Half-year returns of the majors | 
on net earnings for 1947 continue 
their sliding-off trend from the peak 
takes of '46 while still registering 
gains over all other years. With re- | 
ports beginning to cover the late 
spring when the boxoffice dipped 
sharply, film companies are neverthe- 
less turning out solid profit state- 
ments. Point was again made .this 
week’ when Universal announced 
earnings of $2,092,418 for the 26 
weeks ended May 3, ’47, against $2,- 
576,405 for the year before. 

Dropoff in profits was some 20 
percent or about the same perform- 
ance as U turned in for its first quar- 
ter when it garnered $756,543 
against $934,506 in °46. Second 
quarter earnings went considerably 
ahead with U raking in $1,335,875, 
which, however, trailed 1946’s sec- 
ond semester mark of $1,641,899. 

U’s report is the first to cover 
April, 47 when the b.o. tumble 

(Continued on page 93) 











|turning to “B” production. 


| consideration for “B’s”. 
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UA Jokester Says 


Intended Selling’: 


+ An 





WB Buzzing B’s 


Hollywood, July 8. 

Despite studio denials Warners is | 
evidently flirting with idea of re-| 
Several | 
agents are understood to have been | 
asked to submit story material for | 


Several months ago there was a 
huddle at the studio on idea of set- 
ting up a “B” unit but project was 


Skouras Freres 
Due Down Under 


Sydney, June 30. 
Either Spyros or Charles Skouras 
will visit Aussie territory definitely 
early next year, it’s authofitatively 
learned here. Charles Skouras and 
Dan Michalove were due for a 
local looksee last May, but the anti- 

trust decree caused postponement. 
20th-Fox-National Theatres hold a 
major stock interest in the power- 
ful Hoyts loop of some 150 cinemas, 
headed by Ernest Turnbull, Michal- 





ove has been out here before for 
looksees. It will be a first time, 
however, for either of the Skouras 
brothers. Turnbull, loop’s head, is 


due for a U. S. visit this year for 
huddles with homeoffice execs on 
postwar plans. 

J. Arthur Rank, co-partner in 
Greater Union Theatres, headed by 
Norman B. Rydge, is due for an 
Aussie visit next year. Aide John 
Davis will probably tag along too. 


SEARS’ EXTENDED STAY 
IN ENG. ON UA DEALS 


Grad Sears, United Artists dis- 
tribution chief, is expected to re- 
main in England until August or 
September. He has been huddling 
there with Cecil Bernstein, operator 
with his brother Sidney, of the 
Granada Circuit, on pians for set- 
ting up an amalgamation of indie 
exhibs to handle UA and other 
product. 

UA has been having difficulty get- 
ting playdates on J. Arthur Rank’s 
Odeon Circuit, despite its partial 
ownersuip. Thus Sears’ desire to 
find alternative playing time. 








National Boxoffice Survey 


Holiday Helps Many 


Long July 4 weekend is helping 
grosses generally in bigger key 
cities covered by Variety this week. 
Slight break in the torrid weather 
also is proving helpful. In some 
keys, like Philadelphia and Boston, 
where natives made massed treks to 
nearby beaches, most exhibitors 
suffered. Los Angeles also reported 
the heavy exodus to outdoor spots 
was putting a crimp in biz. 

“Fiesta” (M-G) has moved into 
first place as boxoffice champ this 
stanza, taking a commanding lead | 
over its closest competitor, “Ghost | 
and Mrs. Muir” (20th). The Metro | 
opus of Mexican life is tops in 
Providence, Washington, St. Louis, | 
L. A., besides being strong in its| 
second session at N. Y. Capitol. | 
Film is playing at some 16 theatres | 
in principal key spots. 

“Ghost,” which is second among | 
the leading 12 grossers, is pushing | 
up to such a high standing mainly | 
via terrific $149,000 being registered 
in second week at the big N. Y. 
Music Hall. Picture is in only two 
other cities but one is L. A. Third 
place goes to “Unfaithful” (WB), 
only a step behind. 

“Dear Ruth” (Par), “Moss Rose” 
(20th) and “Woman on _ Beach” 
(RKO) round out the top six win- 
ners in order named, Others of 








Keys — ‘Fiesta,’ 
‘Unfaithful,’ ‘Ruth,’ ‘Rose,’ ‘Beach’ Top Six 


Seattle, 


| cities. 


| where; 


‘Ghost,’ 


biggest 12 coin-makers are “Wonder 
Who’s Kissing Her Now” (20th), 
“Perils of Pauline” 
in Big Way” (M-G), “Miracle 34th 
St.” (20th), “Egg and I” (U) and 
“Son of Battle” (20th) in order of 
total money and playdates. ‘“Kiss- 
ing Her Now” wins seventh slot via 
preems in two middlewest cities, the 
only two places playing. It is doing 
huge $75,000 in Chicago and pacing 
Detroit with big $32,000. 

“Battle,” which is far from big in 
San Francisco and Pitts- 
is a newcomer moving up 
because currently in six 
“Rose,” which has’ been 
spotty, gets a lift because grabbing 
a strong $95,000 at the N. Y. Roxy 
where vastly helped by Olsen & 
Johnson on the stage. 

Runners-up include “Ivy” (U), a 
disappointer in N. Y. but OK else- 
“Honeymoon” (RKO) and 
“Gunfighters” (Col). Last-named is 
a new entry but doing only mildly 
so far. 

“Repeat Performance” (E-L), 
which got by N. Y. crix fairly well, 
is a disappointment at the Rivoli 
there. “Spoilers of North” (Rep) is 
being helped by the Ink- Spots to a 
strong session in mild Frisco. 
(Complete Boxoffice Reports on 


burgh, 
mainly 


(Par), “Living } 





Pages 8-9) 


Chaplin Never 
Fabian Deal Nears 


“authorized spokesman” for 
Charles Chaplin—unidentified except 
for the fact that he’s apparently a 
fellow with a sense of humor and an 
eye for publicity—threw the nego- 
tiations for the sale of United Artists 
into temporary consternation yester- 
day (Tuesday). “Spokesman” quoted 
Chaplin as saying that he never 





Miss Pickford’s Statement 
Commenting on the situation 
in regard to Charles Chaplin's 
~-statement, Miss Pickford de- 
clared yesterday (Tuesday): “In 
all negotiations of recent weeks 
for the sale of my stock in 
United Artists, I have meticu- 
lously avoided any and all refer- 
ence to Mr. Chaplin’s holdings in 
the company. The negotiations in 
which I and my counsel are in- 
volved concern my 50% owner- 
ship in UA—and mine only— 
and were conducted with the 
knowledge and concurrence of 
Mr. Chaplin and his representa- 
tives. 
‘Before consummating any deal 
I have a legal obligation to offer 
my stock to Mr. Chaplin. Even 
more Important to me, however, 
is the moral obligation to make 
this offer to a partner and asso- 
ciate of 28 years standing. It 
has always been my intention— 
and it is still—to make this offer 
whenever my negotiations reach 
the final stage.” 








eosowemncnaci 
participated in any negotiations for 
sale of his half interest in UA and 
never intended to. 


The statement hit Mary Pickford, 
who is in New York arranging for 
sale of her 50% share, and the Si 
Fabian-Serge Semenenko group, 
which is on the verge of buying it, 
like a bolt from the blue. No less 
nonplussed was the New York law 
firm of Schwartz & Frohlich, which 
represents Chaplin — and which 
brought the  Fabian-Semenenko 
group into the picture. Miss Pick- 
ford, however, rallied quickly to 
state negotiations only concerned her 
50% stock holdings. 

The actual situation as of yester- 
day afternoon was that Fabian was 
reasonably close to completing a 
deal for the purchase. Since it has 
been impossible in the long negotia- 
tions to get Miss Pickford and 


(Continued on page 22) 
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U.S. Supreme Court's Decision On 
Divorcement Governs Joe Schenck’s 


Takeover of Several Fox-W.C. Sites 





Hollywood, July 8 + 
United Artists Theatre Corp. has 


earmarked $4,000,000 for purchase 
of 40 theatre-building sites in Cali- 


fornia plus another $10,000,000 for 
the construction of houses. Joseph 
M. Schenck, who heads the theatre 
circuit, in reporting -the contem- 


plated theatre expansion program of 
his company, said the plan is for 
UATC— no way associated with 
the United Artists distributing com- 
pany—to own and operate 75 thea- 
tres in California. 

Sites are currently held by Fox- 
West Coast with whom Schenck has 
been carrying on negotiations for a 
possible purchase. Deal depends on 
outcome of the U. S. Supreme 
Court’s decision in the fall on the 
statutory court’s decision of last 
December in which partial divorce- 


_ment of theatres jointly operated by 


defendant companies was ordered. If 
decision is upheld, Fox-West Coast 
cannot embark upon its proposed 
building program and UATC will ac- 
quire the sites for the theatres. 
Final plans for building also are 
contingent upon Government con- 
struction regulations, which Schenck 
said he does» not believe can. last 
more than a year or so. Sites which 
UATC is trying to take over from 
FWC are situated both in the south- 
ern and northern parts of California, 
with selections being based on local- 
ities where there have been popula- 
tion increases and districts where 
theatres.are now lacking. 


Doesn’t Want to Overseat 


Schenck said he didn’t want to 
overseat a neighborhood, and for 
this reason surveys had been made 
for the best situations. In addition 
to United Artist theatres in Los An- 
geles, Alhambra and Sacramento, 
which UATC owns outright, Schenck 
company owns another 35 in Cali- 
fornia in conjunction with Fox-West 
Coast. These have to be unscram- 
bled, he said, in conformance with 
the statutory .court decree. UATC 
may make over their ownership if 
the Supreme Court upholds the de- 
cree. 

UATC also owns, in conjunction 
with Loew’s, three houses in Balti- 
more, two each in _ Pittsburgh, 
Columbus and one in Louisville, 
which also may come into possession 
of the company if a deal can be 
worked out, providing the Supreme 
Court rules in favor of the statutory 
court. Other company holdings in- 
clude 130 theatres in New York, 
Brooklyn and New Jersey, one thea- 
tre each in Chicago and Detroit, and 
a 50% interest in the Robb-Rowley 
circuit of 81 houses in Texas. 


CINECOLOR PAYING 





IST DIVVY, 122¢ 


Hollywood, July 8.. 

Cinecolor will pay its first divi- 
dend Sept. 15 to stockholders of rec- 
ord Aug. 13. Cut will be 12%c. a 
share. 

Board of directors meeting, which 
wound up over the weekend, an- 
nounced that for first quarter of 
the next fiscal year, starting Oct. 1, 
company will have approximately 
the same number of films in work 
aS are now being processed; 11 are 
now being put through plant. 

John D. Kerry, president of 
American Fruit Growers, Inc. was 
elected to the board. 





Name Receiver For 


L. A. House in Mixup | 


Hollywood, July 8. 

Unusual argument arising from 
the New York anti-trust decision re- 
sulted last week in appointment of 
a temporary receiver for Alto the- | 
aire, Dispute came up when! 
Southside Theatres, Inc., refused re- 
turn of the house in a pool breakup 
with the Fifth Avenue, contending 
that paired operation of the two | 
theatres did not come under the’! 
courts ruling. 


Frank Millan, manager of the Alto, 
was named temporary receiver by 


Federal Judge Ben Harrison after | 


Fex West Coast filed suit for declara- 
tory relief. The circuit, which took | 
back its Fifth Avenue and tried to | 
return Alto to Southside, held that | 
splitup was required by the anti- 
trust decision, 


| begin to 


Al Lewis Ankles U-I 


Hollywood, July 8. 

Al Lewis has obtained his release 
from _ Universal-International to 
enter indie production, He has been 
a U-I producer since last January, 
coming to the valley lot after five 
years at Metro. 
Lewis has several story properties 
lined up and is prepping for early 
filming. 


UA's Unger Sees 
B.0. Rise in Aug. 


Prophecy that the b.o. recession is 
currently at its bottom and biz will 
begin to pick up in August was 
made yesterday (Tuesday) by J. J. 
Unger, general sales manager of 
United Artists. Unger did his crys- 
tal-balling at the opening session of 
a three-day UA sales meet at the 
Waldorf-Astoria, N. Y. 


“I speak for the film industry,” 
Unger» declared, “when I take cog- 
nizance of the recession that is mani- 
festing itself generally throughout 
our business. I speak again for the 
film industry when I say I believe 
we are experiencing the worst ef- 
fects of the recession period. It is 
my opinion and that of many in- 
dustry leaders that the recession will 
diminish in August and 
conditions for all of us will improve 
after that.” 

Unger also pointed out that b.o. 
volume currently is in excess of 50% 
more than in the early 1940s. 


Grad Sears, UA distribution chief, 
who is in London, spoke to the con- 
clave by telephone hooked to a loud- 
speaker. Meeting is being attended 
by homeoffice execs, division arid 
district managers, totaling 21 in all. 


20th Stores ‘Chicken’ 


Hollywood, July 8. 

Switches in casting and produc- 
tion plans at 20th-Fox have caused 
postponement of “Chicken Every 
Sunday,” which follows “The Black 
Rose” on studio’s no-go list for this 
season. It will be made next year 
instead. 

“Chicken” was to have started 
late this month on location at Min- 
den, Nev., in color, with William 
Perlberg producing, George Seaton 
directing, Gene Tierney and Dan 
Dailey co-starred. 

Perlberg will now go to England 
to make “escape.” Dailey has been 
assigned “The Flapper Age,” oppo- 
site Jeannie Crain, with Fred Kohl- 
mar producing. Seaton and Miss 
| Tierney will be assigned other 
chores. 




















“GEORGE GIVOT 


About George Givot in “Riff- 
raff,’” R.K.O.-Radio Pictures’ latest 
release, Brog in VARIETY said: “Sup- 
port is strong ... George Givot is 
good as police chief.” 

Opening Golden Gate theatre, San 
Francisco, Calif., week of July 23rd. 


Thanks to Pat O’Brien, Nat Holt, 
Marty Rackin and Teddy Tetzlaff 











More Film Festivals 
In Europe Than There 
Are Kentucky Colonels 


Overall industry policy on par- 
ticipation in European film festivals 
is expected to materialize following 
the return of Eric Johnston from his 
current trip abroad, Motion Picture 
Assn, prexy is confabbing with 
American film men in Europe on 
participatioa in the increasingly- 
frequent festivals, which in many 
cases are recognized as nothing more 
than a tourist come-on, 


Latest one in which the American 
industry will play a role is at 
Marienbad, Czechoslovakia, in Au- 
gust. Participation will be via the 
Motion Picture Export Assn., which 
represents the eight major com- 
panies in distribution in that coun- 
try. 

Marienbad participation will be on 
a more practical basis than that of 
festivals in the past. United States 
has been invited to submit two films 


select a pair that a short time later 
will go into general release in the 
country. It thus hopes to use the 
festival directly for publicity and 
exploitation of its product—rather 
than the usual way of having the 
films used for publicity and exploita- 
tion of the town, 


Each of five countries has been in- 
vited to submit two pix. Louis Kan- 
turek, MPEA’s Czech manager, wil 
be in charge of U. S. activities. 
There will be no awards or prizes, 
but plenty of speeches, roundtables 
and learned discussion on films, 


There is no policy at present on 
participation in the festivals, a de- 
cision being made in each“tase as it 
arises. Johnston is now confabbing 
with MPA and MPEA European 
execs on the advisability of either of 











the two organizations officially go- 
(Continued on page 22) 





Holly wood, July 8 

Triple damage suit seeking $43, 000, - 
000 has been filed against the major 
studios and the International Alli- 
ance of Theatrical Stage Employees 
by the Conference of Studio Unions. 
Federal Court action charges viola- 
tion of the Sherman Anti-trust act 











and a conspiracy to smash the CSU 
and independent producers. 

| Willie Bioff, convicted labor 
racketeer, has been named as the 
;man assertedly bchind the conspir- 
‘acy. Charge is made that he con- 
,tinues to direct top IATSE policy in 
film biz, authough he’s no longer an 
‘officer of the organization. Suit, 
;prepared by the law firm of Robert 
|W. Kenny and Morris E. Cohn, as- 


with IA to make fewer pictures, use 


only IA and thereby isolate CSU 
|members from studio production 
| work. 


| Suit claims that, in turn, the IA 
agreed to withhold its members’ 
| services from the indies until the 
;majors had full complements of em- 
‘ployees and to nick the indies for 
|higher wages and tougher warking 
|conditions. Injunction is sought to 
restrain the defendants from as- 





CSU Sues IATSE and Major Cos. For 
$43,000,000; Charges Bioff Still Runs 1A 


sertedly combining and conspiring 
to destroy the CSU and _ indies. 
Triple damages of $42,000,000 in back 
wages have been asked, plus amounts 
expended by CSU member-unions in 
carrying on the fight against the al- 
leged conspiracy and anti-trust vio- 
lations. 

Plaintiffs, besides the CSU, include 
Carpenters Local 946; Painters Local 
852; Molders & Foundry Workers 
Local 374; Painters Locals 644, 1,489, 


and 1,421; Sheetmetal Workers Local 


108, and Henry J. Kistner, member 
of Local 644. Major film compa- 
nies, their prexies and labor repre- 
sentatives, IATSE prexy Richard F. 
Walsh, local IA leader Roy M. 


| Brewer and other officials have been 
;serts that producers have conspired | 


named _ defendants. Studios are 
Loew’s, 20th-Fox, Paramount, Colum- 
bia, RKO, Warners, Republic, Gold- 
wyn, Roach and Universal. 
Co-defendants include 40 execs of 
the companies, the Motion Picture 
Assn. of America and its prexy Eric 
Johnston, and Edward Cheyfitz and 
Joyce O'Hara, assistants to Johnston. 
Brewer, Hollywood rep of IATSE, 
asserted the charge that Bioff is still 
running IA is “completely and abso- 
(Continued on page 25) 


for showing and the MPEA will 





Treasury Passes Buck to Att'y Gen’ 
— On French ‘Diable’ Pix; Too Sexy? 





Trilingual Pix 
* Hollywood, July 8. 
All America Picture Co., Inc., new 
production company, is being backed 
with Portugese money. Luis Felipe 
Nunes, rep of the Portugese interests, 
will be treasurer. 


Outfit plans production of two 
pictures, “Offenbach” and “Don 
Pedro.” Both will be made here and 
in Portugal with trilingual dialog in 
Spanish, English and Portuguese. 


WB Angling To 
Buy Pathe Reel 


Warner Bros. is pushing negotia- 
tions with RKO to acquire outright 
RKO - Pathe newsreel. Talks are 
currently under way between. the 
two companies whereby Warners 
would take over the reel, lock-stock- 
and-barrel, a.top RKO exec fon- 
ceded this week. Whether the gab- 
bing will culminate in a deal for 
the. purchase, the RKOer wouldn't 
Say. 

Discussions are a repeat on nego- 
tiations held between the two majors 
some years back when Warners 
sought unsuccessfully to buy. the 
newsreel wing from RKO. At that 
time, it was reported, WB offered 
$3,000,000 for the RKO subsid and 
wouldn’t go higher to meet a de- 
mand for $5,000,000 fixed by the 
seller. 

WB’s move, if polished off suc- 
cessfully, would solve a number of 
tough problems which the company 





must meet in order to launch its | 


own series of newsreels by Dec. 1, 
date fixed for operations, RKO- 
Pathe acquisition would give War- 
ners a complete film library, which 
is considered essential by newsreel 
officials. Without a library, trade- 
wise execs think the company would 
be badly hampered from the start. 


WB’s announced plan is to use 
black-and-whites for regular reels 
and color for magazine-type shorts 
treating current events with kack- 

(Continued on page 17) 


FRED ULLMAN SHIFTS 





TO RKO AS PRODUCER | 


Frederic Ullman, Jr. resigned 
yesterday (Tuesday) as prexy of 
RKO-Pathe to take over a new job 
as one of the top producers on the 
RKO lot in Hollywood. No new prez 
has been named, with Walton Ament, 
Pathe general manager, taking over 
Uliman’s former duties temporarily. 

Uliman produced two features on 
the RKO lot in 1940 and has,been 
priming since that time to return to 
Hollywood. New assignment was 
proposed to him by Dore Schary, 
RKO veepee over production it’s be- 
lieved, because of his work in estab- 
lishing the new RKO-Pathe studios 
in New York and in putting Pathe 
in the black with such shorts as the 
“This Is America” series. 


Ullman’s resignation and switch to 
feature production has nothing to do 
with current rumors of Warners buy- 
ing the RKO-Pathe newsreel. Change 
in jobs has been in the wind for at 
least five months, before WB an- 
nounced it was going into the 
newsreel business. Resignation does 
presage, it’s believed, a general re- 
alignment of petsonnel inside the 
Pathe setup in N. Y. 


Uliman’s first assignment on his 
new job will be to handle produc- 
tion reins on “A Boy Cried Murder,” 
slated to go before the cameras in 
the near future. He leaves for the 
Coast Tuesday (15) in company with 
Schary after the RKO sales meet. 


MRS. JOCK LAWRENCE IN HOS. 


Los Angeles, July 8. 

Mary Lawrence, wife of Jock 
Lawrence, veepee of the U. S. Rank 
organization, is convalescing at the 
Good Samaritan hospital here after 
an operation. She'll be discharged 
within several weeks. 

Meanwhile, Lawrence will return 
east tomorrow (Wed.} in the com- 
pany of J. Arthur Rank and the Jat- 
ter’s wife with a stopever at New 
Orleans on the itinerary. Lawrence 
had planned to take his wife with 
him on his trip to England Aug. 1, 
but now will sail alone, 





+ Washington, July 8. 

The U. S. Treasury Dept. disclosed 
today (Tuesday) that it has passed 
over to the U. S, Attorney’s office 
in New York, the headache of de- 
ciding whether the French film, “Le 
Diable Au Corps,” should be cen- 
sored and permitted into this coun- 
try, or whether it should be re- 
turned to France. 

Customs Bureau seized the pic- 
ture on “moral grounds” when it 
was sent here for exhibition. Film 
was brought to D. C. where a spe- 
cial screening was conducted last 
week for Treasury officials, includ- 
ing Undersecretary A. L. Wiggins. 
The viewers decided at least one 
scene was “objectionable” but fig- 
ured they had better not get in- 
volved in a censorship row and so 
left the matter to the U. S. Attorney. 





May Bring Print te Mexico 
Hollywood, July 8. 

Paul Graetz, producer of “Diable 
au Corps,” is currently here huddling 
with Universal execs on steps to be 
taken regarding the confiscation of 
the print by the Treasury Dept. on 
“moral” grounds. Universal financed 
the French production, which re- 
cently won a prize at the Brussels 
film festival, 

Inasmuch as U execs have not 
seen the pic, plan is afoot now, if 
the print isn’t released, to send one 
from Paris to Mexico. U toppers 
would then go to Tiajuana or some 
other nearby Mexican town to view 
it. 

Treasury’s action regarding the 
pic is believed to stem from Catholic 
objection to a dramatic sequence 
concerning adultery. Yarn, set in 
1917-18, concerns a romance between 
a youth and the wife of a French 
soldier away at war. 

Graetz, while in Hollywood, is 
also discussing with U execs the 
possibility of bringing to this coun- 
try for a U pic the star of “Diable,” 
Gerard Philipe. 


FILM STOCK ACTIVITY 
QUIET IN SEC REPORT 


Philadelphia, July 8. 
Activity comparatively quiet in 
film stocks this month, according to 
latest report of Securities and Ex- 
change Commission covering period 
between May 11 and June 10. 
Biggest transactions were regis- 
tered in Columbia pictures commén, 
with Harry Cohn reporting acquisi- 
tion of 2,393 shares, bringing his to- 
tal up to 139,127. Benjamin B. 
Kahane, Los Angeles, reported hold- 
ing, as of April, 1947, 10,000 options 
for Columbia cémmon. Abraham 
Montague acquired 10,426 options, 
Hariy Cohn also reported the acquisi- 
(Continued on page 24) 


Europe to N. Y. 
Jack Davis 
Irving Drutman 
W. Ray Johnston 
Harry Alan Powers 











N. Y. to Europe 
Arthur Brown 
Hugh Findlay 
Sol Hurok 
Alfred Junge 
Mr. & Mrs. Emile Littler 
Michele Morgan 


N. Y. to L. A. 


Harry Brandt 
Noah L. Braunstein 
Roger Ferri 

James R, Grainger 
Charles Harrison 
Col. Nathan Levinson 
Henry Morgan 

Al Parker 

Wm. Pizor 

Harry Romm 

Ruby Schinasi 

Nan Wynn 


L. A. to N. Y. 


James Allen 
Robert Benjamin 
Joan Blondell 
Pat Casey 
Deimar Daves 
Jack Haley 
Dennis Morgan 
David Niven 
Merle Oberon 
John F. Reeder 
Hal Roach 
Gerrit Roelof 
Herman Rotstein 
Marvin Schenck 
Michael Todd 











Spencer Tracy 
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Betty Grable’s $299,333 Tops 20th’s 


1946 Salaries; 


Betty Grable topped all other? 
wage-earners at 20th-Fox last year 
by taking home @ total of $299,333. 
Closest to her in earnings was 
Darryl F. Zanuck, production vee- 
pee, who was paid $260,000 while 
Spyros Skouras, 20th prexy, was in 
show position with $255,922. 

Probably ahead in take of all 
other law firms specializing in film 
work was Dwight, Harris, Koegel & 
Caskey which netted fees of $271,500 
for the year plus $64,791 which Otto 
E. Koegel garned as full-time at- 
torney for the company. Koegel's 
employment contract, it’s been dis- 
closed, runs from Jan. 1, 1946, to Dec. 
$1, 1952, at $1,250 weekly from 20th 
and an added $650 weekly from Na- 
tional Theatres, 20th subsid. 

Wilfred J. Eadie, company comp- 
troller, was signed to a new con- 
tract during the year which brings, 
him $1,000 per week for the first 
two years; $1,100 during the third 
semester, and $1,200 for the fourth 
and fifth years. His old pact was 
torn up Aug. 15 when he was given 
the new five-year deal. 

Conversion of options by _ top- 
ranking execs brought the company | 


(Continued on page 22) 





Tie Up Fancy Bonuses To 
3 Nat’l Theatres Execs 


An $846,695 bonus to Charles P. 

kouras, head of National Theatres, 
or his services in 1946 has been 
held up by the 20th-Fox because of 
suits filed by stockholders to test 
the legality of his employment con- 
tract. Deferment in payment of 
the extra coin was decided by 20th 
biggies pending settlement or trial 
of the stockholders’ action. 

Also involved in the litigation are 
lesser bonuses to Elmer C. Rhoden, 
head of Fox-Midwest Theatres, and 
F.H. Ricketson, Jr., who tops Fox 
Inter - Mountain Theatres. Rhoden 
_ $80,445 coming to him while 

icketson’s bonus is $67,031. All 
three collected their regular pay 
¢hecks for 46 amounting to $135,700 
for Skouras; $46,800 for Rhoden; 
and $57,200 for Ricketson. 

Skouras, along with Rhoden, 
Ricketson and Harold J. Fitzgerald, 
Nar of Fox- Wisconsin Theatres, 
re targets in other stockholder suits, 
now pending, which attack a deal 
whereby the quartet made a total 
Of $6,599.992 on NT’s class B stock. 
In that instance, the four execs paid 
$565,000 for the stock on a deal ap- 
proved by stockholders and then re- 
Sold it to the company for $7,415,000. 


Diner Films Installed 
On C & 0 Railroad 


Washington, July 8. 

Diner 16m film units are being 
built into all new mainline equip- 
ment now being constructed for the 
Chesapeake & Ohio R.R. Most of the 
@quipment is to be delivered late 
this year, : 

Expansion of the film theatre on 
Wheels idea is due to the success of 
the experiment the line, headed by 
Robert R. Young, has been conduct- 
ing since last January. C & O cur- 
rently ‘runs two nightly _per- 
formances on each of two “Geobge 
Washington” trains which shuttle be- 
tween Washington and Cincinnati 
daily. The little “Chessie Theatres” 
are set up in the dining cars after 
the evening meals, and the _pas- 
sengers are notified of the shows by 
Circulars passed out in the coaches. 


Rita’s Own Col. Unit 


Hollywood, July 8. 

Release and distribution contract 
has been signed between Columbia 
and the Beckworth Corp. which will 
make two Rita Hayworth films a 
year for seven years. Production 
under new banner starts when the 
Star returns from her current Euro- 
pean tour. 

All Hayworth films from now on 
a be made under the new tag. 
eal was made by John Hyde of 
William Morris Agency. 














Other Coin Details 


Plane Commuters 
Hollywood, July 8. 

Those huge Los Angeles home- 
to-work distances are. being 
licked by Gene Fowler, Jr., and 
Sherman Rose by airplane. They 
fiy to work every day, Rose 
picking up Fowler in his two- ~ 
seater Luscombe at the Culver 
City airport, then hopping to the 
Lockheed air terminal, followed 
by 10 minutes’ auto ride to Uni- 
versal-International, where the 
pair are working on “The Sen- 
ator Was Indiscreet.” 


Battle With Army 
Over German Pix 


Distrib Waxes Hot 


American film industry’s battle 
with the Military Government over 
distribution of U. S. product in Ger- 








many is becoming — increasingly 
bitter, if anything, although the 
Motion Picture Export Assn. still 


hopes to take over handling of its 
own films from the Army by Aug. 
15. MPEA exec stated Monday (7) 
the organization would “rather close 
up” than have the Government 
continue to run its business in the 
Reich. ; 
Major point,of dispute has been 
the MG's refusal to provide the 


| MPEA—which distributes the prod- 


uct of the eight majors—with the 
physical facilities it feels it requires 
if it is to take over its own distribu- 
tion. Army now handles the films 
and MPEA wants it to turn over 
part of the facilities which have 
been set up. 

Army maintains that there aren’t 
sufficient facilities to give them to 
the MPEA, American indies and 
German, British and French distribs. 
It therefore wants to set up a Film 
Forwarding Co. to act as an agency 
to handle everyone’s pix. 


MPEA admits that the facilities 
are limited and therefore has made 
an offer to handle films for any 
other distrib, including American 
indies. It objects to the Forwarding 
Co. as “interference” with its biz. 
Its objective is handling and sale of 
film “from rewinding right on up.” 

As the situation looks now, the 
Forwarding Co. will be set up to 
handle all but MPEA product. 
Latter outfit will be given limited 
facilities for its own distribution. 
It’s admitted these will probably be 
inadequate, but the MPEA is said to 
be “used to improvising.” 


Tom Waller Resigns UA 
To Join Eric Johnston 


Tom Waller has resigned as pub- 
ligity manager of United Artists to 
join the executive staff of the Mo- 
tion Picture Assn. in New York. He 
will succeed to the post of public in- 
formation director from which Glen 
Allvine resigned last week. 

Al Tamarin will take over the UA 
publicity managership. Tamarin is 
a former legit p.a. who went to work 
for UA a little more than a year ayo 
to handle special publicity and ex- 
ploitation on J. Arthur’ Rank’s 
“Henry V.” This was under UA’s 
tieup with the Theatre Guild by 
which the pic was handled as a 
legiter. Tamarin had _ formerly 
worked for the Guild. Following the 
flackwork on “Henry,” Tamarin took 
over special handling on _ Boris 
Morros-William LeBaron’s “Carnegie 
Hall” for UA. 





Waller came to UA from Para- | 
mount in 1945. He had been a eid 


licist with the latter company since | 
1934, moving there from the New | 
York staff of VarIETY. He'll take 
over his new post with the Johnston 


organization Aug. 4. 





124% PHONEY, 
DISTRIB CLAIM 


Major company distribs are bat- 
tling an increasingly knotty problem 
and facing terrific losses in a sizable 
spread of chiseling practices on per- 
centage pix, sales heads now claim. 
Disclosure that the habit of paring 
grosses in returns to the majors is 
growing rapidly has been brought 
home, it’s said, through a systematic 
auditing of exhibitor books over the 
past year. 

Practice is now so common, one 
sales chief declared, that his com- 
pany found 3,000 cyistomers out of a 
total of 12,000-14,000 were habitually 
turning in phoney reports. Almost 
all violators, sales biggie said, are 
indie exhibs with but few phoneys 
discovered among the large circuits. 
Technique. of falsifying reports—on 
the theory that a big company can 
take it—is so bad, he added, that in 
many situations it would pay for a 
distrib to inaugurate flat rentals 
again, 

It was estimated 
distribs were losing $20,000,000 
yearly from chiseling exhibs. Cost 
to majors since then has been re- 
vamped upwards in view of discov- 

(Continued on page 26) 


Rank Stresses 
Anglo-US. Amity 


Hollywood, July 8. 


Nations of the world have an ob- 
ject lesson on how to do business 
together by the manner in which 
British and United States film in- 
terests are cooperating, according to 
J. Arthur Rank. Britisher’s speech on 
international amity hit Columbia 
Broadcasting Co.’s Coast net yester- 
day (7) in connection with Cathay 
Circle theatre’s preem of “Black 
Narcissus,” which is sponsored by 
Rank and Nate Blumberg, Universal 
prez. Deborah Kerr and Sabu, pic’s 
stars, headed the long List of celebs 
attending the opening. 


Rank said that when he first came 
to Hollywood two years ago, he 
stated he intended.to go into com- 
petition with the United States. 
“Not a fight,” he said, “but competi- 
tion—clean, hard sportsmanship in 
business. We, in England and our 
colleagues in Hollywood, have gotten 


(Continued on page 95) 


last year that 





CHISELING SP 





READS 





Kramer-Glass, Bischoff, Gross Accept 
VA's 27457 Terms; Others Hold Out 


* While several old-line United Art- 





Henry Morgan’s Pix 

Deal is set for. radio comic 
Henry Morgan to make his film 
debut in the initial picture of the 


new Stanley Kramer - George 
Glass indie producing unit. 


Kramer and Glass own rights to 
a flock of Ring Lardner stories, 
the first to be a yarn about New 
York labeled “Big Town.” 

K-G pact with Morgan is for 
him to appear in one of the 
Lardner stories, with options for 
two more. Unit is currently 
about to ink a United Artists re- 
lease deal. 


Loew's Distrib Of 
4 Goldwyn Films 
In South Africa 


Unusual arrangement whereby 
Loew’s International will distribute 
four Samuel Goldwyn productions 
in South Africa gives Goldwyn the 
advantage of not having to compete 
for terms with J. Arthur Rank’s pix 
on the Schlesigner circuit. Tricky 
deal, inked this week, turns over to 
Loew’s for South African distribu- 
tion “Best Years of Our Lives,” 
“The Kid from Brooklyn,” “Wonder 
Man” and “The Princess and the 
Pirate.” 


RKO distribution of Goldwyn 
product in the rest of the world is 
not affected by the Loew arrange- 
ment. It results from the fact RKO 
does not have its own distribution 
facilities in South Africa and sells 
is product for distribution there to 
Schlesinger. Latter 
well as plays it in its own theatres. 

Schlesinger’s recent 
Rank ineludes a clause that the 
British producer’s films must get 
terms equal to the best given any 
other company’s. Loew plays the 
Schlesinger houses, but its franchise 
predates the Rank clause, so its pix 
are not affected by the “most fa- 
vored” principle. Goldwyn, under 
his new deal, therefore, can play 
the Schlesinger circuit under the 
Loew franchise, thus getting better 
terms than Schlesinger would be 








merger with 





(Continued on page 22) 





Rank’s Pitch for Top U.S. Film Names; 


Sets 4 Star 


Hollywood, July 8. 


J. Arthur Rank, Britain's top pro- 
ducer, heads for New Orleans to- 
morrow after pushing through a 
trio of juicy talent deals. Rank has 
signed Douglas Fairbanks, Jr., 
Claudette Colbert and Joan Fontaine 
to one-picture pacts similar to that 
with Bing Crosby. They'll make 
their films in England for the Brit- 
ish mogul during 1948 or °49. He’s 
also wooing Charles Chaplin to 
make a Rank pic in England. 


Rank pushes off with his wife and 
Jock Lawrencg, veepee of his U. S. 
organization, to keep a rendezvous 
with E. V. Richards, Paramount 
partner. Besides a flock of southern 


to meet Rarik, major company top- 
pers including Barney Balaban, 
Par’s prexy; Spyros Skouras, 20th- 
Fox prez; and Leonard Goldenson, 
Par’s theatre head, will be on the 
scene. After the meeting, Friday 
(11), Rank turns north to sail on 
the Queen Elizabeth July 17. 
Fairbanks, who's presently com- 
pleting “The Exile” for Universal, 
goes to England late in 48 to star 
in “Sir Lancelot,” story of the 
Knights of the Round Table. He'll 
also act as producer of the Tech- 
nicolor opus. Fairbanks is in strong 
favor with the British since he was 


Allvine is planning to go into indie | awarded the Distinguished Service 
production on the Coast. | 
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Deals: Flirts Chaplin 


Commandos while an officer of the 
U. S. Navy. . 


‘U. S. Sereens Open to Us’ 


In inking the top Yank. stars, 
Rank said: “Now that the screens 
of the American theatres are open to 
us, it is up to us of British films to 
put into our motion pictures every 
possible element that will attract the 
greatest number of American pic- 
turegoers to the boxoffice to increase 
our dollar intake and thus to give 
the means of buying more _ food- 
stuffs, machinery and other items for 
our people at home.” 


Rank has made pitches to Ingrid 
Bergman and other names during his 


exhibs converging on New Orleans | stay here, going far afield from his 


Universal-International home base to 
latch onto valuable Hollywood tal- 
ent with participation deals and 
promises of freedom from “close su- 
pervision” practiced here. 





ROSSEN’S ‘UNKNOWN’ LEAD 

Hollywood, July 8. 
Robert Rossen will seek an “un- 
known” for the lead in “All the 
King’s’ Men,” Robert Penn Warren’s 
Pulitzer Prize novel 
will direct from his own screenplay. 
Film is being made for Columbia 
under the banner of Robert Rossen 
Productions with shooting expected 


Cross for activities with the British | to begin Oct. 1. 


releases it as 


ists producers have stated categori- 


cally that they won't go for the 
company’s new distribution terms, 
releasing pacts with three other 


indies are nearing the signing stage. 
They are with the Stanley Kramer- 
George Glass unit, with Sam 
Bischoff and with Edward Gross. 

Terms of the new deals are 274%2% 
for distribution. They also call for 
the producer to absorb all advertis- 
ing costs, as well as numerous other 
charges which heretofore have been 
shared by the distribution company. 
According to one vet UA indie, his 
calculations indicate the new terms 
bring distribution costs for the 
producer to a total of 31%. 

He stated that, as far as he was 
concerned, UA’s value to the pro- 
}ducer in the past was its favorable 
terms. If he wanted to pay more 
than 30%, he declared, he could 
afford to go shopping among a 
number of other companies which 
are on the market for indie product. 

UA, of course, has maintained 
that its termg in the past have been 
so low that it couldn’t make a fair 
profit. It’s understood to have 


(Continued on page 20) 


Goldwyn in a Rut At 
The B’way Astor; Signs 
18 More Months’ Lease 


Samuel Goldwyn has further 
tightened his hold on the Astor 
theatre, N. Y., the producer’s Broad- 
way showcase for the last several 
years, by signing an exclusive deal 
for the house for 18 months begin- 
| ins Aug. 12. Date is that scheduled 
| for the preem of Goldwyn’s “Secret 
| Life of Walter Mitty,” Danny-Kaye- 








Virginia Mayo co-starrer. 

New deal is believed to indicate 
| that City Investing Co., owners of 
| the Astor, have abandoned, at least 
for the present, their plans of tear- 
ing down both the Astor and Vic- 
toria, as well as several of the legit 
houses on 44th and 45th streets, for 
the purpose of building a new 
amusement centre on the site. Plans 
have been shelved, it’s believed, be- 
cause of the current high costs of 
construction. 

Contract with Goldwyn, which 
was signed by Goldwyn prexy James 
Mulvey and Robert Dowling of City 
Investing, includes a clause giving 
the real estate firm the right to 
terminate the pact with due notice 
if it wants. to build. Opening of 
“Mitty” at the Astor will end a 38- 
week run of “Best Years of Our 
Lives.” “Bishop’s Wife,” recently 
completed production starring Cary 
Grant, Loretta Young and David 
Niven, is scheduled to follow “Mitty” 
into the Astor some time after Jan. 1, 


OPA Nixes Tenant Eviction 
To Enlarge Nassour Studio 


Hollywood, July 8. 
Edward Nassour was stymied this 
week in plans to expand his sudio 
facilities by OPA decision denying 
eviction of tenants in apartments 
owned by Nassour. Nassour sought 
to empty the houses so that he 








could build sound stages on the site 


later and, meanwhile, use the 
apartments for office quarters. 
It is understood, however, that 


studio owner will carry out hi’ 
buildling plans as soon as possible. 


Day Deal Dark Again 


Hollywood, July 8. 

The off-again-on-again deal for 
Laraine Day to appear in Sam Cos- 
low’s “Champagne for Everybody” is 
off again—for the second time. 
Marty Martyn, the actress’ agent, said 
that conferences between Miss Day, 
Coslow and Sam Bisehoff ended in 








demands for contract provisions that 


| made it “impossible and impractical 


which Rossen | 


to make the deal’ from the actress’ 

standpoint. , 
Marty said, 

much-publicized 


however, that the 
clause permitting 


| Miss Day to attend the World Series, 
|if the Dodgers win the National 
|League pennant, was agreed to by 
i Coslow, 


~~ 
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The trade Press loves it 


M. P. HERALD— 
“A natural in the full meaning of 
the term . . . Scored unmistakable 
hit at the preview.” 


BOXOFFICE — 


“One of the most joyful and re- 
freshing comedies in many months 
...A theatre will have to post a 
smallpox sign to keep from doing 
capacity business.” 


THE EXHIBITOR — 
“This will be the reason for hap- 
pier days at the boxoffice.” 


and so will Vou! 


VARIETY — 
“Broad farce slated for strong re- 
ception ... Will brighten boxoffices 


in all situations.” 


M. P. DAILY — 


“Something special in the comedy. 
line ... A natural for all types of 
audiences and localities." 


SHOWMEN’S TRADE REVIEW — 
“Should turn out to be one of the 
top comedies of the season... Afilm 
that the entire family MUST SEE.” 








THE INDEPENDENT — 


“Big-time entertainment .. . Bound 
to evoke favorable reaction .. . 
Hefty boxoffice appeal.” 


FILM BULLETIN — 
“A happy, giddy show destined 
for top grosses.” 


HOLLYWOOD REPORTER — 


“A made-to-order money picture.” 


DAILY VARIETY — 
“Will line funmakers up at the 
wickets for blocks.’ 
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RKO 


PRESENTS |. 





DY VALLE - RAY COLLINS - HARRY DAVENPORT JOHN. SAND 


DORE SCHARY PRODUCTION - Directed by IRVING REIS 9 ONLY SHELDON 














to th 121,337,596 CIRCULATION of iite-taatmSoterduy Evening Post—Collier’s—Ladies’ 
NATIONALLY ADVERTISED nan Journal—Cosmopolitan—American—Redbook—True Story—Seventeen and Fan List... 
Color Comic Sections of 107 important Sunday newspapers. 
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H.0’s, July 4 Wk. No Help to L.A. But 
‘Ghost’ Lively $58,500 for 4 Spots; 
‘Dishonored’ 256, 4; ‘Marriage 316, 2 





Los Angeles, July 8 + 


Long holiday weekend was no 
bonanza for local first runs, outdoor 
sports, resorts and fine weather giv- 
ing film theatres stiff competition. 
“Ghost and Mrs. Muir” appears 
pleasing if not big at $58,500 in four 
theatres. “Perfect Marriage” and 
“That's My Gal” will be only light 
$31,000 in two spots. “Born To 
Kill’ and “Likely Story” appear 
just fair at $31,500, four situations. 
‘Dishonored Lady,” another off to a 
slow start, shapes as fair $25,000 in 
four small-seaters. 

“Fiesta” is clocking a fancy $53,000 
in second frame, three houses, and 
doing briskest trade in city. Second 
week of “Unfaithful” in three.loca- 
tions is okay $34,500. 

Estimates for This Week 

Belmont (FWC) (1,532; 50-$1)— 
“Born to Kill” (RKO) and “Likely 
Story” (RKO). Only $3,500. Last 
week, “Go Into Dance” (WB) and 
“Sing Love Song” (WB) (reissues), 
$2,700. 

Beverly Hills Music Hall (G&S- 
Blumenfeld) (824; 65-$1)—“Dishon- 
ored Lady” (UA). Near $4,500; Last 
week, “New Orleans” (UA) (2d 
wk), $1,800. 

Carthay Circle (FWC) (1,518; 50- 
$1)—“Ivy” (U) (m.c.). Opened to- 
day (Tues.). Last week, “Great 
Expectations” (U) (4th wk-9 days), 


great $8,000. - 
Chinese (Grauman-WC) (2,048; 
50-$1) — “Ghost and Mrs. Muir” 


(20th). Good $17,000. Last week, 
“Miracle 34th St.” (20th) (3d wk- 
6 days), nice $9,300. 

<q Downtown (WB) (1.800; 50-$1)— 
Unfaithful” (WB) (2d wk). Okay 
$15,000. Last week, good $20,000. 

Downtown Music Hall (Blumen- 
feld 3 (872; 50-$1) — “Dishonored 
pew. —_ Fo $10,500. Last 

eek, “New rleans” 
whi easue (UA) (2d 
= Egyptian (FWC) (1,538; 50-$1)— 
Fiesta” (M-G) (2d wk). Smart $13,- 
000. Last week. fancy $16,800. 

El Rey (FWC) (861; 50-$1)—“Born 
to Kill (RKO) and “Likely Story” 
(RKO). Fair $4,500. Last week, “Go 
Into Dance” (WB) and “Sing Love 
Song” (WB) (reissues), $4,200. 
“na rag: oem (685; $1.20)— 

is Happy Breed” (U) (6th . 
Near $3,500. Last week, $4,000. = 
¥ Four Star (UA-WC) (900; 50-$1)— 

Great Waltz” (M-G) (reissue) (6th 
wk-5 days). Sharp $4,000. Last week, 
ee ae 
uild (F ) (968; 50-$1)—“Ivy” 
(U) and “Philo Vaes's” Gamble” 
(PRC) (3d wk-3 days). Closing at 
$1,500. Last week, $4,300. 

Hawaii (G&S-Blumenfeld) (956; 
50-$1)—“Dishonored Lady” (UA). 
Oke $5,500. Last week, “New Or- 
leans” (UA) (2d wk), $2,000. 

; Hollywood (WB) (2,756; 50-$1)— 
“Unfaithful” (WB) (2d wk). Fair $9,- 
500. Last week, nifty $16,400. 

Hollywood Music Hall (Blumen- 
feld) (475; 50-85 )—“Dishonored Lady” 
(UA). Nice $4,500. Last week, “New 
Orleans” (UA) (2d wk), $1,800. 
aus Ne ape - Rg el (U) 

wk-3 days). ere $1,500. 
week, dull $3,600. _— 

Laurel (Rosener) (890; 85)—“Tor- 
ment” (Indie) (3d wk). About $2,- 
500. Last week, $3,300. 

Loew’s State (Loew-WC (2,404; 50- 
$1)— Ghost Mrs. Muir” (20th) and 
Born to Speed” (PRC). Fine $22,- 
000. Last week, “Miracle 34th St.” 
(20th) and “Sister’s Secret” (PRC) 
(3d wk-6 days), closed at $10,700. 

Los Angeles (D’town-WC) (2,097: 
50-$1)—“Fiesta” (M-G) (d wk) 
ae $28,000. Last week, sock $37,- 


Loyola (FWC) (1,248: 50-$1)— 
“Ghost Mrs. Muir” (20th). Good $8. 
500. Last week, “Miracle 34th St.” 
(20th) (3d wk-6 days), $4,500. 

e Marcal (G&S) (900; 90-$1.80)— 
Henry V” (UA) (5th wk). Neat 
$4500. Last week, okay $5,300. 

Orpheum (D'town-WC) “2,210: 50- 
$1 \—“Born to Kill” (RKO) and 
Likely Story” (RKO). Pleasing 
$18.000. Last week, “Go Into Dance” 
(WB) and “Sing Love Song” (WB) 
(reissues), $9,800. 

Million Dollar (D’town) (2,122: 55- 
98)—“Farmer’s Daughter” (RKO) 
and “The Web” (U) (2d run), Fair 
$4.500. In for week until Ink Spots 
open on July 9. Last week, “Ding 
Dong Williams” (RKO) with Cab 
saieway orch on stage, smart $24,- 


801 
2 Pantages (Pan) (2,812; 50-$1)— 
‘Gunfighters” (Col) and “Love of 
Rusty” (Col) (24 wk). Finals at $8,- 
00° Last week, pleasant $14,900. 
Paramount (F&M) (3,398; 50-$1)— 
$ Perfect Marriage” (Par) and “That’s 
My Gal” (Rep). Light $17,000. Last 
week, “Calcutta” (Par) and “Fear in 
Night” (Par) (3d wk), good $13,708. 

Paramount Hollywood (F&M) (1,- 
451; 50-$1)—“Perfect Marriage” (Par) 
and “That’s My Gal” (Rep). Good 
$14,000. Last week, “Calcutta” (Par) 
and “Fear in Night” (Par) (8d wk), 
nifty $9,700. 

RKO Hiillstreet (RKO) (2.890: 50- 


Broadway Grosses 


Estimated Total Gross 





sre $667,500 
(Based on 18 theatres) 
i Serer 729,600 


Fiesta Cheers 
St. Loo, $22,000 


St. Louis, July 8. 
Influx of out-of-towners has offset 
exodus of natives spending three- 
day holiday out of city, and biz is 
rising. Out in front is “Fiesta” and 
“Miracle on 34th St.” 

Estimates for This Week 
Ambassador (F&M) (3,000; 50-75) 
—“Egg and I” (U) (2d wk). Fancy 
$17,0 after sturdy $19,000 first 
session. 

Fox (F&M) (5,000; 50-75)—“Trail 
Street” (RKO) and “Devil Thumbs 
Ride” (RKO). Solid $20,000. Last 
week, “Miracle 34th St.” (20th), neat 


(Loew) (3,172; 50-75)— 
“Fiesta”. (M-G) and “Mister Jim” 
(M-G). Swell $22,000. Last week, 
“Living in Big Way” (M-G) and 
“Dark Delusion” (M-G), $17,500. 








Missouri (F&M) (3,500; 50-75)— 
“Miracle 34th St.” (20th) and “Hap- 
pened on Fifth Ave.” (Mono). 


Strong $17,000. Last week, “Moss 
Rose” (20th) and “Western Union” 
(20th) (reissue), $12,500. 

Orpheum (Loew) (2,000; 50-75)— 
“Living in a Big Way” (M-G) and 
“Dark Delusion” (M-G) m.0o.). 
Nice $7,500. Last week, “Fabulous 
Dorseys” (UA) and “King Wild 
Horses” (UA),” $7,000. 

St. Louis (F&M) (4,000; 50-75)— 
“Dear Ruth” (Par) and “Jungle 
Flight” (Par) (4th wk). Okay $7,000 
after good $9,000 third stanza. 


Buffalo Not Big But 

é ? " 

Beach’ Lusty $15,000; 

6 ~ ‘6 ? 
Perils’ 14G, ‘Time’ 11G 
: Buffalo, July 8. 

Biz is a little better this week, 
due to holiday weekend, but still 
below par. “Woman on Beach” looks 
to be best bet. 

Estimates for This Week 

Buffalo (Shea) (3,500; 40-70)— 
“Perils of Pauline” (Par). Not so 
hot at $14,000 but over recent weeks. 
Last week, “Living in Big Way” 
(M-G) and “Brasher Doubloon” 
(20th), $11,000. 

Great Lakes (Shea) (3,500; 40-70) 
—“Fiesta” (M-G) (2d wk). Down to 
$10,500 after stout $15,509 opener. 

Hipp (Shea) (3,500; 70)—“Ram- 
rod” (UA) and “Killer at Large” 





(PRC). Okay $9,000 or near. Last|$ 


week, “Duel” (SRO) (3d wk), $16,000 
at $1.25 y: 

Teck (Shea) (1,400; 70-$1.25)— 
“Duel” (SRO) (m.o.). Fancy $9,000 
for fourth week downtown. Last 
week, “Alexander Ragtime Band” 
(20th) and “Western Union” (20th) 
(reissues), only $3,300 at 40-70c. 


scale. 

Lafayette (Basil) (3,000; 40-70)— 
“Time Out of Mind” (U) and “Vigi- 
lantes Return” (U). Mild $11,000. 
Last week, “Buck Privates Home” 
(U) and “Boston Blackie and Law” 
(Col), good $13,000. 

Century (20th Cent. Inc.) (3,000; 
40-70)—“Woman on Beach” (RKO) 
and “Sarge Goes College” (Mono). 
Trim $15,000. Last week, “Angel and 
Badman” (Rep) and “Calendar Girl” 
(Rep), same in 9 days. 





of Rusty” (Col) (2d wk). Near $11,- 
000. Last week, smooth $20,400 

(U) (3d wk-3 days). Near $2,500. 
Last week, good $7,200. 

Studio City (FWC) (880; 50-$1)— 
“Ivy” (U) (3d wk-3 days). Down to 
$1,500. Last week, slow $3,400. 

United Artists (UA) (2,100; 50-$1) 
—‘Ivy” (U) and “Philo Vance’s Gam- 
ble” (PRC) (3d wk-3 days). Down 
to $4500. Last week, only okay 
$11,000. 

Uptewn (FWC) (1,719; 50-$1)— 
“Ghost Mrs. Muir” (20th) and “Born 
to Speed” (PRC). Good $11,000. Last 
week, “Miracle 34th St.” (20th) (3d 
wk-6 days), $5,200. 

Vogue (FWC) (885; 50-$1)—‘“Born 
to Kill” (RKO) and “Likely Story” 
(RKO). Okay $5,500. Last week, 
“Go Into Dance” (WB) and “Sing 
Love Song” (WB) (reissues), fair 
$3,500. 

Wilshire (FWC) (2,296: 50-$1)— 
“Fiesta” (M-G) (2d wk). Brisk $12,- 
000 or over. Last week, fancy $16,800. 
Wiltern (WB) (2,300; 50-$1)—“Un- 





80)—“‘Gunfighters” (Col) and “Love 


faithful” (WB) (2d wk). Neat $10,- 
000. Last week, good $16,400. . 


|; and 


| Wonderland” 


Fitz (FWC) '(1,370; 50-$1)—“Ivy” | 60 


‘Yearling’ Big 136, Omaha 


Omaha, July 8. 

The strongest lineup of pictures in 
weeks won't help this week, with 
perfect outdoor weather sloughing 
nearly every house. “Yearling,” how- 
ever, is doing nicely. . 

Estimates for This Week 

Brandeis (RKO) (1,500; 16-65)— 

“Woman on Beach” (RKO) and 
“Sport of Kings” (Col). Modest $6,- 
000 or close. Last week, “Honey- 
moon” (RKO) and “Bulldog Drum- 
mond at Bay” (Col), same. 
Omaha (Tristates) (2,100; 16-65)— 
“Michigan Kid” (U) and “The Chase” 
(UA). Shapes to do okay $7,000. 
Last week, “Meet John Doe” (Indie) 
“Stanley Livingstone” (20th) 
(reissues), $5,500. 

Orpheum (Tristates) (3,000; 16-65) 
—“Boomerang” (20th) and “Winter 
(Rep). Looks to hit 
dismal $9,000. Last week, “Happened 
on Fifth Ave.” (Mono) and “Little 
Mister Jim” (M-G), light $9,500. 
Paramount (Tristates) (2,800; 16- 
65)—“Yearling” (M-G). Regarded as 
one of bigger grossers in some time 
here. Solid $13,000, or near. Last 
week, “Calcutta” (Par), fair $11,500. 


$32,000, Tops Det. 


Detroit, July 8. 
Given a hypo by several new films 
and holiday, biz is up after being in 
the doldrums since spring. Top busi- 
ness goes to large Fox with “I Won- 
der Who’s Kissing Her, Now,” with 
George Jessel, Richard Green, June 
Haver, Martha Stewart, Mark Stev- 
ens and Joe Howard making a one- 
day personal appearance, “Perils of 
Pauline” still is strong on a holdover 
at the Michigan as did “Dear Ruth” 
at the United Artists. 
Estimates fer This Week 

Adams (Balaban) (1,740; 70-95)— 
“Yearling” (M-G) (7th wk). Picked 
up to $8,000. Last week, tepid $7,000. 

Broadway-Capitol (United Detroit) 
(3,309; 70-95)—“Stanley and Living- 
stone” (Par) and “Les Miserables” 
(Par) (reissues). Weak $11,000. Last 
week, “The Outlaw” (UA) and 
“Johnny in Clouds” (Col), slow 


$9,000. 

Downtown (Balaban) (2,683; 70-95) 
—“High Barbaree” (M-G)_ and 
“Likely Story” (RKO). Swift $15,000. 
Last week, “Best Years” (RKO) (13th 


wk), ———« So : 
Madison (United Detroit) (1,866; 
50-60 )—“Suddenly Spring” (Par) and 





“Stairway to Heaven” (U). Strong 
$2,400 in 3 days. Last week, “The 
Locket” (RKO) and “Way With 


Women” (WB), fair $2,100 in 3 days. 
Michigan (United Detroit) (4,039; 
70-95 —“Perils of Pauline” (Par) and 


$26,000, Last week, big $27,000. 

Fox (Fox-Michigan) (5,100; 70-95) 
—“Wonder Who’s Kissing Her Now” 
with p.a. of George Jessel, Joe How- 
ard, Mark Stevens, June Haver, 
Martha Stewart and Richard Green 
on first day. Smash $32,000. Last 
week, “Buck Privates Come Home” 
(U) and “The Vigilantes Return” 
(U), $21,000. ; 

Palms-State (United Detroit) (2,- 
976; 70-95)—“Living in Big Way” 
(M-G) and “Killer at Large” (Par). 
Tall $20,000. Last week, “Kit Car- 
son” (PRC) and Last of Mohicans” 
(PRC) (reissues) (2d wk), slow 
10,000. 

United Artists (United Detroit) (1,- 
941; 70-95)—“Dear Ruth” (Par) and 
“Undercover Maisie” (M-G) (2d wk). 
Still strong at $18,000. Last week, 
stout $22,000. 


Indpls. in Rut Albeit 
Fiesta’ Snappy $12,000; 
‘Honeymoon’ Smooth 116 


Indianapolis, July 8. 
Firstrun film biz here is in that 
rut again this stanza. Holiday trade 
brought a slight increase over last 
week, but otherwise takings are 





tepid. “Fiesta” is topper, followed 
closely by “Honeymoon” at the 
Circle. “Cheyenne” at the Indiana 


looks only modest. 

Estimates for This Week 
Circle (Gamble-Dolle) (2,450; 40- 
) — “Honeymoon” (RKO) and 
“King Wild Horses” (RKO). Nice 
$11,000. Last week, “Carnival Costa 
Rica” (20th) and “Cover Big Town” 
(Par), $9,500. 

Indiana (Gamble-Dolle) (3,300; 40- 
60)—“Cheyenne” (WB) and “Little 
Iodine” (UA). Modest $12,000. Last 
week, “Ghost Mrs. Muir” (20th) and 
“Jewels of Brandenburg” (20th), 
sad $8,000. 

Keith’s (Gamble-Dolle) (1,300; 40- 
60)—“Adam Had Four Sons” (Col) 
and “Smith Goes to Washington” 
(Col) (reissues). Tepid $4,000. Last 
week, “Perils of Pauline” (Par) and 
“Spoilers of the North” (Rep) (m.o.), 


$3,800 

Loew’s (Loew's) (2,450; 40-60)-- 
“Fiesta” (M-G) and “Little Mister 
Jim” (M-G). Trim $12,000. Last 
week, “Framed” (Col) and “Mr. 
District Attorney” (Col), $10,000. 

Lyric (Gamble-Dolle) (1,600; 40- 
60)—“Michigan Kid” (U) and “Time 
Out of Mind” (U). Slow $5,000. Last 





week, “Belts of San Angelo” (Rep) 
and “Hit Parade 1947” (Rep), $6,000, 


| 


¢ 
. 


“Danger Street” (Par) (2d wk). Sock | 000 





‘Expectations’ Hefty $10,500 in Okay 
Pitt; ‘Festa 156, ‘Unfaithful’ 16¢ 





Key City Grosses 


Estimated Total Gross 
This Week .......... $2,829,000 
(Based on 21 cities, 206 thea- 
tres, chiefly first runs, including 
N. 2.2 
Total Gross Same Week 
Reet Weer ....ccéees $3,275,000 
(Based on 21 cities, 183 theatres) 


Trail Lusty 166 
In Dismal Phill 
Philadelphia, July 8. 
Greatest holiday exodus in recent 
years over the weekend knocked the 
props from under Philly firstruns. 
Holdovers of “Unfaithful,” and 
“Perils of Pauline” are —s the 
major portion of biz. ow-in of 
“Honeymoon,” “Trouble With 
Women” and “The Web” are getting 
weak response. Only new pix getting 
any real attention is “Trail Street 
at the Stanton. 


Estimates for This Week 


Aldine (WB) (1,303; 50-94)— 
“Honeymoon” (RKO). Mild $12,500. 
Last week,, “Odd Man Out” (U), 
$7,500 holdover. 

Arcadia (Sablosky) (700; 50-94)— 
“Cheyenne” (WB) (2d run). Fair 
$5,500. Last week, “Best Years” 
(RKO), $7,000 for 13th week. 

Boyd (WB) (2,350; 50-94)—“Trouble 
With Women” (Par). Disappointing 
$15,500. Last week, “Great Expecta- 
tions” (U) (3d wk), $11,500. 

Earle (WB) (2,760; 50-94)—“The 
Web” (U). Only $16,000. Last week, 
“New Orleans” (UA), pale $15,500. 

Fox (20th) (2,250; 50-94)—“Miracle 
on 34th St.” (20th) (2d wk). Okay 
$20,000. Opener $24,000. 

Goldman (Goldman) (1,300; 50-94) 
—Perils of Pauline” (Par) (2d wk). 
Holding up nicely with $24,000. Last 
week good $29,000. 

Karlten (Goldman) (1,000; 50-94)— 
“Yearling” (M-G) (7th wk). Nice 
$9,000. Last week, $10,000. 

Keith’s (Goldman) (1,300; 50-94)— 
“Dishonored Lady” (UA) (2d run). 
Just $4,000. Last week, “Two Mrs. 
Carrolls” (WB), okay $7,000 second 





run. 
Mastbaum (WB) (4,360; 50-94)— 
“Unfaithful” (WB) (2d. wk). Oke 


$24,000. Last week, fairly good $27,- 


Pix (Cummins) (500; 90-$1.25)— 
“Duel in Sun” (SOR) (2d wk). Looks 
like $7,000. Opener last week, after 
moveover from Fox, was fine $9,000. 

Stanley (WB) (2,950; 50-94)— 
“Living in Big Way” (M-G) (2d wk). 
Fair $16,000 or near. Opener, $21,000. 

Stanton (WB) (1,475; 50-94)— 
“Trai] Street” (RKO). Set for nice 
$16,000 or near. Last week, “Blaze 
of Noon” (Par), slim $7,500 in 
second frame. 


Denver Up; ‘Calcutta’ 
Hot 156, ‘Rose’ Only 146 


Denver, July 8. 
Biz is perking a bit this stanza, 
with trade warranting holdovers at 
two theatres. “Calcutta,” one of 
town toppers, stays at the Denham 
and “Great Waltz” plus “Specter of 
Rose” holds at the Broadway. 
Estimates for This Week 
Aladdin (Fox) (1,400; 35-74)— 
“Happened on Fifth Ave.” (Mono) 
and “Bulldog Drummond at Bay” 
(Col), after week at Paramount, 
Esquire. Big $7,000... Last week, 
“Egg and I” (U), after four weeks 
at Paramount, Esquire, big $6,500. 
Broadway (Cinema) (1,500; 35-74) 
—“Great Waltz” (M-G) (reissue) 
and “Specter of Rose” (Rep). Fine 
$7,500. Last week, “Her Sister’s 





Secret” (PRC) and “Terror Hous” 
(PRC), $4,000. 

Denham (Cockrill) (1,750; 35-70) 
—“Calcutta” (Par). Rousing $15,- 


000. Holds. Last week, “Dear Ruth” 
(Par), fair $8,500 third week. 

Denver (Fox) (2,525; 35-74)— 
“Son of Battle” (20th) and “Too 
Many Winners” (PRC), day-date 
with Webber. Fairly good $16,000. 
Last week, “Buck Privates Home” 
(U) and “Time Out of Mind” (U), 
also Webber, good $16,500. 

Esquire (Fox) (742; 35-74)—‘“Moss 
Rose” (20th) and “Winter Wonder- 
land” (Rep), day-date with Para- 
mount. Thin $3,000. Last week, 
“Happened on Fifth Ave.” (Mono) 
and “Bulldog Drummond at Bay” 
(Col), fine $4,500. 

Orpheum ‘RKO) (2,600; 35-74)— 
“Woman on Beach” (RKO) and 
“Thirteenth Hour” (Col). Only so- 
so $10,500. Last week, “Undercover 
Maisie” (M-G) and “Dark Delusion” 
(M-G), $8,000. 

Paramount (Fox) (2,200; 35-74)— 
“Moss Rose” (20th) and “Winter 
Wonderland” (Rep), also Esquire. 
Nice $11,000 or near. Last week, 
“Happened on Fifth Ave.” (Mono) 

(Continued on page 24) 


Pittsburgh, July 8. 

Long holiday weekend is proving 
no good for business here, especially 
with the weather perfect. But total 
take will be better than for some 
time. “Great Expectations,” at Ful. 
ton, is proving best of all recent top- 
flight English importations and “Fi- 
esta” is getting by nicely at Penn. 

“Bob, Son of Battle,” looks in the 
dumpets at Harris. “Unfaithful,” at 
the Stanley, gathering its share as 
a result of some surprisingly good 
notices. 4 

Estimates for This Week 

Fulton (Shea) (1,700; 40-70)— 
“Great Expectations’ (U). Doing 
much better than recent, widely- 
raised English importations. Looks 
ike around heftv $10,500, and will 
stay. Last week, second of “Home- 
stretch” (20th), $3,500 in 4 days. 

Harris (Harris) (2,200; 40-70)— 
“Bob, Son of Battle” (20th). Maybe 
$7,000, rather sad. Last week, “Mir- 
acle 34th St.” (20th), $6,000 in 4 days 
of third week. 

Penn (Loew’s-UA) (3,300; 40-70)— 
“Fiesta” (M-G). Fair enough $15,000 
or near. Last week, “Living in Big 
Way” (M-G), a disappointment at 
$12,000. 

Ritz (Loew's) (800; 90-$1.25)— 
“Duel in Sun” (SRO) (2d wk). Hold- 
over here after fortnight at Penn. 
Doing well at near $6,000, after $7,- 
500 last week, top dough at this 
small-seater for a long time. 

Senater (Harris) (1.750; 40-70)~— 
“Miracle 34th St.” (20th) (m.o.). 
Still sturdy after two and a half 
weeks at Harris, $5,000, very good 
for this stage of run. Last week, 
“Bedelia” (E-L) and “Lost Honey- 
moon” (E-L), under $3,000. 

Stanley (WB) (3,800; 40-70)-——“Un- 
faithful” (WB). Crix gave this one 
credit for being adult approach to 
pressing social problem and help- 
ing steer it to around $16,000, not too 
bad. Last week, “Happened on 5th 
Ave.” (Mono), $13,500. ; 

Warner (WB) (2,000; 40-70)— 
“Woman on Beach” (RKO). Not very 
much at $9,000 or under, below 
what house has been doing lately. 
Last week, “Blaze of Noon” (Par), 
about same. 


é bs b 

Ink Spots Up ‘Spoilers 
Big 346 in Mild Frisco 

San Francisco, July 8. 
Holiday week biz generally is dull 
here this round. Ink Spots are 
pushing “Spoilers of North” to a big 
session at the Paramount. “Honey- 
moon,” backed by vaude, is giving 
the Golden Gate a solid week, with 
personal appearance of Guy Madi- 
son on opening day being a real 
hypo. The number of holdovers 
around town also is a handicap this 
frame. 
Estimates for This Week 


Golden Gate (RKO) (2,844; 65- 
$1) — “Honeymoon” (RKO) plus 
vaude headed by Clark Dennis and 
Joey Preston. Solid $32,000. Last 
week, “Dick Tracy’s Dilemma 
(RKO) plus vaude headed by Donald 
O’Connor and Gloria DeHaven, fair 





$25,000 

Fox (FWC) (4,651; 60-95)—‘‘Son 
Of Battle” (20th). Sad $15,000. Last 
week, “Ghost Mrs. Muir” (20th), 
thin $17,500. 

Warfield (FWC) (2,656; 60-85) 
—“Unfaithful” (WB) (2d wk). Mod- 
erate $16,500. Last week, nice 
$24,500. 


Paramount (Par) (2,646; 65-95)— 
“Spoilers of North” (Rep) _ plus 
vaude headed by Ink Spots. Draw 
of Ink Spots helping this to big 
$34,000 or near. Last week, “Perils 
Of Pauline” (Par) (2d wk), fine 
$18,500. 

St. Francis (Par) (1,400; 60-85)— 
“Trouble With Women” (Par) (2d 
wk). Oke $10,000. Last week, fine 
$13,500. 

Orpheum (Blumenfeld) (2.448; 55- 
85)—“Gunfighters” (Col) (2d wk). 
Down to $11,000 or close. Last week, 
good $18,700. 

United Artists (Blumenfeld) 
(1,207; 55-85)—“Great Expectations 
(U) (2d wk). Stout $14,000 or near. 
Last week, big $15,200. 

Stagedoor (Ackerman) (350; 60- 
85)—“Storm In Teacup” (Indie) 
(reissue) (3d wk). Tepid $1,800. 

week, excellent $2,500. 

Guild Theatre (Lippert) (400; 35- 
85)—“Great Waltz” (M-G) (reissue) 
(5th wk). Pleasing $5,000 or near. 
Last week, nice $5,300. 

Clay (Roesner) (400; 65-85)— 
“Stormy Waters” (Indie) (2d wk). 
Mild $1,700. Last week, $2,100. 

Larkin (Roesner) (400; 65-85)— 
“Live As Please” (Indie) (2d wk). 
Husky $2,000. Last week, $2,600. 

United Nations (FWC) (1,149: 60- 


85) — “Ghost Mrs. Muir” (20th) 
(m.o.). Modest $6,500. Last week, 
“Miracle 34th St.” (20th) (2d wk) 





(m.o.). 


$4,000. 
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PICTURE GROSSES 9 





Fourth Weekend a Clambake for Chi 
-Vauders; ‘Kissing -Evans Huge 796, 
Lady, Hildegarde Terrif at 736 «ivi oe wos 





Chicago, July 8 + 


h of July weekend was a 
iauabeke for the two vaude houses, 
Chicago and Oriental. Chicago with 
Hildegarde. Basil Rathbone and 
Henny Youngman on stage plus 
“Imperfect Lady” looks to hit a 
tremendous $73,000. Oriental, which 
received top sendoff for world 

eem of “I Wonder Who's Kissing 
er Now” bowed via p.a. of George 
June Haver, Mark Stevens, 
Martha Stewart, Richard Greene 
and Joe E. Howard on opening day, is 
reaching for gigantic $75,000. Stage 
show is headed by Dale Evans and 

nicats. i's 
a eoutlaw’” at Rialto is still amaz- 
ing at $24,000 for second week as 
subsequent-run. Similar surprise 
comes from lusty $20,000 being done 
by the Garrick’s dual bill, Gun- 
fighters” and “Corpse Came C.O.D. 

Only other new bill in Loop is 
Palace with “Woman on Beach” and 
“Singin’ in Corn” which appears a 
so-so $17,000. “Possessed” is strong 
$21,000 in third week at State-Lake. 

Estimates for This Week ; 

Apollo (B&K) (1,200; 95 )—“Stair- 
way to Heaven” (U) (2d wk). Fair 
$16,000. Last week, $18,000. x 

Chicago (B&K) (3,900; 95)—“Im- 
perfect Lady” (Par) plus stage show 
«ith Hildegarde, Basil Rathbone and 
Henny Youngman. Looks to tre- 
mendous $73,000. Last week, Blaze 
of Noon” (Par) (2d wk) with Desi 

rnaz, $45,000. 
A eeorick (B&K) (900; 95)—“Gun- 
fighters” (Col) and “Corpse Came 
COD.” (Col). Lusty $20,000. Last 
week, “Odd Man Out” (U) (2d wk), 
$13.000. ' 

Grand (RKO) (1,500; 95)—“Egg 
and I” (U) (6th wk). -Holding steady 
at $15,000 at which rate may be kept 
for another three weeks. Last week, 


same. 

@riental (Essaness) (3,400; 95)— 
“Wonder Who’s Kissing Her Now” 
(20th). Opening day with p.a. of 
George Jessel, June Haver, Mark 
Stevens, Martha Stewart, Richard 
Greene and Joe Howard, including 
parade in Loop and kleigs, gave pic- 
ture terrific sendoff. Regular stage 
show is headed by Dale Evans and 
Harmonicats. May reach gigantic 
$75,000. Last week, “Bells San An- 
elo” (Rep) (1 wk) with Lionel 

ampton- orch heading stageshow, 
$45,000. 

Palace (RKO) (2,500; 95)—‘Wom- 
an on Beach” (RKO) and “Singin’ 
in Corn” (Col). So-so $17,000. Last 
week, “Web” (U) and “Millie’s 
Daughter” (Col), $20,000. 

Rialto (Indie) (1,700; 95)—“Out- 
(UA) (2d wk). Big $24,000 
for subsequent-run. Last week, hot 
$29,000 


Roosevelt (B&K) (1,500: 95)— 
“Cheyenne” (WB) (3d wk). Neat 


$16,000. Last week, ditto. 
vce btate-Lake (B&K) (2,700; 95)— 

Possessed” (WB) (3d wk). Strong 
$21.000. Last week, $25,000. 

United Artists (B&K) (2,700; 95) 
—"“Living in Big Way” (M-G) (2d 
wk). Tame $16,000. Last week, 
$20,000 


f Woods (Essaness) (1,200; 95)— 
Miracle on 34th St.” (20th) (4th 
wk). Neat $16,000, Last week, near 


same, 
World (Playhouse) (Indie) (587; 
75)—“Great Waltz” (M-G) (reissue) 


(4th vs). Fancy $4,500. Last week, 


Cincy Climbing: ‘Fiesta’ 
Socko $17,000, Martin 
Ups ‘Horses’ Solid 286 


Cincinnati, July 8. 


General biz at major stands is in 
t upper strata, an extra helping 
oF new bills plus the big holiday 
weesend proving a real hypo. Freddy 
: artin band, with “My Brother Talks 
rt Horses” at Albee, looks solid. 
* temapes and “Buck Privates Come 
“wor also are click newcomers. 

oman on Beach,” another new 
entry is chilly. Holdovers of “Miracle 


On 34th Street” and “Gr ta- 
tions” are stout. pais 


Estimates for This Week 





upribee (RKO) (3,100; 55-95) — 
rother Talks Horses” (M-G) and | 
$28 On) Martin orch on stage. Solid 
a. jhast week, “Ghost Mrs. 
$10,000. °°" at 50-75c. scale, dull 
wpe aPitol (RKO) (2,000: 50-75)— 
festa” (M-G). Big $17,000. Holds. 


Last week “ “fn, | 
ate $8.500° Cynthia” (M-G), moder- 


Grand 





«“ (RKO) (1,400: 50-75)— 
Rye Privates Home” (U). Hefty 
‘000. Last week. “Living in Big 


7 Aad 
Way” (M-G) (2d wk), fairish $5,500. | 
teith's (CI) (1,542; 50-75) —“Great | 

péctations (U) (2d wk). Strong | 
wa trailing lush $10,500 kickoff. | 
Week 222". House reverted last | 
— to management by City In-| 
ing, owner of property, after 


{Continued on page 24) 


Grosses Are Net 

Film gross estimates, as re- 
ported herewith from the vari- 
ous key cities, are net, i.e., with- 
out the 20% tax. Distributors 
share on net take, when playing 
percentage, hence the estimated 
figures are net income. 

The parenthetic admission 
prices, however, as indicated, in- 
clude the U.S. amusement tax 


ty No Poison 
In Hub, $19,000 


Boston, July 8. 

News continues grim in the Hub, 
the long holiday weekend plus pre- 
fourth celebrations and _ outdoor 
Esplanade concerts all but killing 
every spot in town despite improve- 
ment in product. “Ivy,” “Perils of 
Pauline,” “Woman on Beach” and 
“Fiesta” are running about evenly 
at the four big houses, with edge 
going to “Ivy” at the Memorial. 


Estimates for This Week 








Boston (RKO) (2,900: 40-80— 
“Woman on Beach” (RKO) and 
“Desperate” (RKO). Desperate $15,- 
000. Last week, “The Web” (U) 
and “Under Tonto Rim” (RKO), 
$16,000. 

Esquire (M-P) (1,200; $1.80)— 


“Carnegie Hall” (UA) (3d wk). Only 
$6,000 after good $8,000 last. 

Exeter (Indie) (1,200; 40-65)— 
“Know Where I’m Going” (E-L) and 
“Hearts Young, Gay” (20th) (re- 
issue). Return of this English pic- 
ture relatively strong at $5,000. Last 
week, subsequent-runs. 

Fenway (M-P) (1,373; 40-80)— 
“Copacabana” (UA) and “Web Dan- 
ger” (Rep). Not big at $7,000. Last 
week, “District Attorney” (Col) and 
“Northern Outpost” (Rep), $7,500. 

Memorial (RKO) (2,900; 40-80)— 
“Ivy” (U) and “Time Out of Mind” 
(U). Passable $19,000. Last week, 
“Great Expectations” (U) and “King 
Wild Horses” (Rep), $21,000 and be- 
low hopes. 

Metropolitan 
—‘‘Perils Pauline” 
in Night” (Par). 
$18,000. Last week. 
(WB) and “Blackmail” 
$16,000. 

Old South (Siritsky) (700; 30-65) 
—“‘Heart of Paris’ (Indie) and 
“Orage” (Indie). Small $2,000. Last 
week, “Three Hours Love” (Indie) 
and “Harvest” (Indie), same. 

Orpheum (Loew) (2,900; 40-80)— 
“Fiesta” (M-G) and “Little Mr. Jim” 
(M-G). Few takers at $17,000. Last 
week, “Living Big Way” (M-G) and 
“Dark Delusion” (M-G), $18,000. 

Paramount (M-P) (1.700; 40-80)— 
“Copacabana” (UA) and “Web Dan- 
ger” -(Rep). Offish $14,000. Last 
week, “District Attorney” (Col) and 
“Northern Outpost” (Rep), same. 

State (Loew) (3,200: 40-80)— 
“Fiesta” (M-G) and “Little Mr. Jim” 
(M-G). Mild $11.000. Last week, 
“Living Big. Way” (M-G) and “Dark 
Delusion” (M-G), $10,000. 

Translux (Translux) (900: 30-74) 
—“Chamber Horrors” (Indie) and 
“Human Monster” (Indie)  (re- 
issues). Routine $4,006. Last week. 
“Frankenstein” (U) and “Dracula” 
(U) (reissues), $4,800. 


‘MIRACLE’ HIGH 216, 


(M-P) (4,367; 40-80) 
(Par) and “Fear 
Slow going at 
“Unfaithful” 
(Col), 





L’VILLE; ‘FIESTA’ 136 


Louisville, July 8. 
Business along the main stem is 
holding up nicely, in spite of terrific 
opposition from a holiday week-end 
which took lots of. patrons out of 
town, Roy Rogers Circus last Satur- 
day and Sunday, and the summer 


!operettas at Iroquois Amphitheatre. 


Top grosser among the film houses 


will be “Miracle on 34th Street” at | 
Second place winner looks | 


Rialto. 
to be “Fiesta” at Loew’s State. Re- 
turn of “Egg and I” at National is 
doing well. . 

Estimates for This Week 


Brown (Fourth Avenue) (1,200: | 
40-60)—“Thief of Bagdad” (FC) and 
“Way Out West” (FC) (reissues). 
Fairish $4,000. Last week, “Cal- 
cutta” (Par) (m.o.), $3,500. 

Kentucky (Switow) (1,200; 30-40) 
|—‘Imperfect Lady” (Par) and 
“Framed” (Col). Mild $3,200. Last 
week, “Stallion Road” (WB) and 
“Ladies Man” (Par), $3,000 

Mary Anderson (People’s) (1,100: 
40-60)—“Unfaithful” ‘(WB). Lively 
$8,500. Last week, “Cheyenne” 


(WB) (2d wk), $5,500. 
National (Standard) (2,400: 40-60) 
—‘Egg and I” «U). Quick return of 


‘Fiesta’ Nice 14G, Mont’l 


Montreal, July 8. 
“Fiesta” looks to break the lull 
a bit in business which has prevailed 
at local houses for the last month. 
Warin weather after a rainy spring 





“Fiesta” (M-G). Nice $14,000 or near. 
|Last week, “Egg and I” (U), $13,500. 

Palace (C.T.) (2,578; 30-45-62 )— 
“Ghost Mrs. Muir” (20th). Only $9.,- 


$12,000. 


Capitol (C.T.) (2,610; 30-45-62)— 
“Carnival Costa Rica” (20th). Mild 
$8,500. Last week, “Copacabana” 
(UA), $13,000. 


Princess (C.T.) (2,270; 30-40-53)— 
“Fabulous Dorseys’” (UA) and “Fun 
on Weekend” (UA). Slow $5,000. 
Last week, “Boomerang” (20th) and 
“Jewels Brandenburg” (20th), $7,000. 


Imperial (C.T.) (1,916; 30-40-50)— 
| “Captains Courageous” (M-G) (re- 
issue) and “Affairs Geraldine” (Rep). 
Thin $4,000 or near. Last week, “Dis- 
trict Attorney” (Col) and “Blondie’s 
Big Moment” (Col), $5,500. 

Orpheum (C.T.) (1,119; 36-40-60)— 
“La Croisee des Chemins” (E-L) and 
“Le Valet Maitre” (E-L). Thin $3,000 
or ¢lose. Last yeek, “La Mort N’Etait” 
(WB) and “L’Amour Est Une Mel- 
odie” (WB), fair $5,200. 


Pauline’ Lofty 





$18,000 in Mpls. 


Minneapolis, July 8. 
Business is in a normal summer 
slump which was absent during war 


Long holiday weekend, with 
houses getting peak prices, is giving 
the bigger Broadway deluxers a real 





000. Last week, “Odd Man Out” (U), | lift currently. Out-of-towners went 


| for the theatres with stage offerings 
but neglected the _ straight film 
houses in droves. This is being re- 
| flected in big coin for the stage-film 


| spots, several of which topped July | 


4 biz of recent years. In contrast, 
many houses with holdover film fare 
hit the skids. 

While there was the usual exodus 
| from N. Y. to outdoor spots for the 


long July 4 weekend, there also were | 


thousands of vacationers who de- 
} scended on Broadway for the three- 
| day holiday. This was plainly shown 
by the manner in which business 
tapered off last Sunday (6) night as 
visitors quit.the city and the natives 
were on their way back. 
Paramount, with “Dear Ruth” and 
stageshow headed by Perry Como, 
had the biggest July 4 day’s trade 
since 1943, even exceeding the great 
business of a year ago. House wound 
up its fourth week last (Tues.) night 
with sock $81,000, only $3,000 below 
third week's figure. Music Hall, with 
“Ghost and Mrs. Muir” and usual 
big stageshow, just about equalled 
its July 4 figure of 1946. Hall will 
do smash $149,000 for its second 
week ending tonight (Wed.), better- 
ing first week’s take by $8,000. 
Another theatre to soar above last 
year’s July 4 figure was the Strand, 
with “Unfaithful” and __ stagebill 


| headed by Vaughn Monroe band. 





boom years. The result, apparently, | Combo is soaring to $67,500 in its 


is that only exceptional pictures like | second frame, ahead of first week's 
“The Egg and I” and “Duel in the| total. This week, incidentally, is go- 
Sun” are copping smash grosses here.| ing ahead of last year’s “Human 
Both are holdovers, the latter in its | Bondage,” which teed off on July 


looks smash after an amazing first 





aces 


} Estimates for This Week 


| Aster (Par) (900; 
;Many Winners” (PRC) and “Big 
Fix” (PRC). Mild $1,600 in 4 days. 


Last week,*“Love of Rusty” (Col) 
and Philo Vance Returns” (PRC) 
split with “Code of West” (RKO) 
j}and “Devil Bat” (Indie), fair $2,000 
iin 7 days. 


Century (Par) (1,600; 50-70)—“The | 


| Unfaithful” (WB) (m.o.). Modest $5,- 
1000. Last week, “Dark Delusion” 
| (M-G), $4,000. 
Gopher (Par) (1,000; 44)—“Under- 
|cover Maisie” (M-G). Fairly good 
| $3,600. Last week, “Brennan Girl” 
| (Rep), $2,900. 
Lyric (Par) (1,100; 90-$1.25)— 
“Duel in Sun” (SRO) (3d wk). Hefty 


$8,000 on top of smash $14,000 last 
week. 
Pix (Corwin) (300; 50-70)—‘The 


Raider’ (Indie). First time here for 
this, mild $900. Last week, “The 
Westerner” (FC) (reissue) (2d run), 
$1,200. 

Radio City (Par) (4,000; 50-70)— 
“Perils of Pauline” (Par). This one 
has stirred up much attention and 
crix praise plus good word-of-mouth. 
Big $18,000, important coin in view 
of weather. Last week, “The Un- 
faithful” (WB), $12,500. 

RKO-Orpheum (RKO) (2,800; 50- 
70)—“Egg and I” (U). Holding’ to 
great $16,000 after amazing $22,000 
first week. é 

RKO-Pan (RKO) (1,600; 50-70)— 
“Woman on Beach” (RKO). Bad re- 
views hurting this one, but climb- 
ing to light $6,000 or less. Last week. 





'“Guilt Janet Adams” (Col), sad 
$4.000. 
State (Par) (2,300; 50-70)—-‘‘High 


Barbaree” (M-G). Trim $11,000. Last 
week, “Carnival Costa Rica” (20th), 
light $7,000. 

Uptown (Par) (1,000; 50-55)—“Cal- 
cutta” (Par). First nabe showing. 
Mild $3,000. Last week, “George 
Apley” (20th), $3,500. 

World (Mann) (350; 50-99)—‘“Car- 
nival Costa Rica” (20th) (m.o.). 





week. Of the few newcomers, “Perils; for July 4. 
of Pauline” indicates it will break| sisting of “Moss Rose” and stage- 
into the charmed cirtle of boxoffice | show 


| Light $2.000. Last week, “Stairway | 


to Heaven” (U) (2d wk), fair $2,200. 





| this big grosser, after 5 prosperous 
| weeks here, finds patrons at the 
| wicket again; healthy $7,500. Last 
| week, “Fun on Weekend” (UA) and 
| “Scandal in Paris” (UA), $6,500. 
Rialto (Fourth Avenue) (3,400; 
| 40-60 )—‘“Miracle on 34th St.” (20th). 
| Crix lauded this, so rousing $21,000 
or ‘near looms. Last week, “That’s 
My Man” (Rep) and “Spoilers of 
North” (Rep), $11,000. 

Scoop (Louisville Theatres) (700: 
26-31)—‘“‘One Million B.C.” (Indie). 
Good $2,800. Last week, “Ghost Goes 
| West” (UA), $2,200. 
State (Loew’s) 
| “Fiesta” (M-G) and “Dark Delusion” 
(M-G). 
Last week, “High Barbaree” (M-G) 


and “Brother Talks Horses” (M-G), 
faney $18,000. 
Strand (Fourth Avenue) (1,400: 


40-60)—“‘Bells of San Angelo” (Rep) 
and “That's My Gal” (Rep). Fair 
| $5,000. Last week, “Born to Kill” 
| (RKO) and “Dick Tracy’s Dilemma” 
| (RKO), same. 


third week. Second stanza of “Egg” | 5, 1946. 


Roxy also is topping its 1946 total 
With new show con- 


featuring Olsen & Johnson 
revue, theatre will land great $95,- 
| 000 or better on initial stanza. Bill 


30-44)—“Too | is in only for two weeks. 


Capitol, with “Fiesta” and stage- 
| show headed by Lena Horne and 
George Paxton band, is another 
house cashing in on the holiday yen 
for stage-film attractions. Combo is 
| hitting close to $71,000 solid, in sec- 
ond round after $77,000 opener. 

Of new films, “Vigilantes Return” 
looks comparatively best at the 
bandbox Rialto. It will hit big 
$11,000 in 11 days, film being held 
over four extra days. “Repeat Per- 
formance,” another new entry, is 
very disappointing, with only about 
$12,000 in first week at the Rivoli. 
“Egg and I,” second-run at the 
State, is helping that house to strong 
$32,000 and will hold, with new 
stageshow coming in Thursday (10). 
“Best Years” is climbing to stout 
$24,000 at Astor in its 33d week. 


Most other straight-film houses 
currently range from mild to very 
thin. Outstanding exceptions are 
“Possessed,” still a moneymaker in 
sixth week at the Hollywood, and 
“Duel in Sun,” strong in fourth 
frame at Victoria. 

“Perils of Pauline,” with Phil 
Spitalny band heading stageshow, 
tees off today (Wed.) at the Par- 
amount. “Copacabana” starts next 
Friday (11) at the Broadway where 
“Henry V” ends its fifth week to- 





morrow, Globe is_ bringing in 
“Trouble With Women” next Satur- 
day (12). 


Estimates for This Week 
Astor (City Inv.) (1,300; 95-$2.40) 
—“Best Years” (RKO) (33d wk). 
Getting nice pickup this stanza from 
holiday visitors, with sturdy $24,000 
likely. Last week, it was down to 
$20,000, both solid for this stage of 


run. Stays. e 
Broadway (UA) (1,895; 70-$1.50) 
—“‘Henry V” (UA) (5th-final wk). 


Looks around $11,000 only a bit be- 
low $12,000 registered last session, 
both profitable but calling it a day 
because of overhead here. Makes a 
few days over 51 weeks at downtown 
firstruns including dates at Golden 
and City Center. “Copacabana” (UA) 





| opens Friday (11). 


Capitol (Loew’s) (4,820: 70-$1.50) 
—“Fiesta” (M-G) with Lena Horne, 
George Paxton orch heading stage- 
bill (2d wk). Holiday keeping this 


|}at strong $71,000; opener was solid 


|—“Ivy” (U) (3d wk). 


(3,300; 40-60)— | 
| “Ramrod” 
Modest $13,000 or better. | 


$77.000, over expectancy. Stays one 
more with “Hucksters” (M-G) due 
in on July 17. 

Criterion (Loew's) (1,700; 60-$1.25) 
Taking it on 
the chin in initial holdover session 
ended last (Tues.) night with less 
than $15,000 probable. First 
$26.000. Stays third week with 
“Brute Force” (U) set to follow. 

Globe (Brandt) (1,500: 70-$1.20)— 
(UA) (2d.wk). Highly 
disappointing. being off to $12,000 
this stanza after very mild $17,500 
opener. “Trouble With Women” 
(Par) opens next Saturday (12). 


Gotham (Brandt) (900; 70-$1.40)— | ; 
(PRC) and “South | “Dark Delusion” (M-G), okay $14,- 


| 000. 


Bros.” 
(PRC) (reissues) (2d 
wk). These oldies doing badly here 
| with only $7,500 in prospect after 
i thin $9,000 initial week. “Congorilla” 


“Corsican 
Pago Pago” 


was | 


July 4 Holiday Booms N.Y. Stagepix 
Spots; ‘Rose-Olsen & Johnson 956, 
Ghost’ 1496, 2d; Ruth'-Como 816, 4th 


(Indie) and “Congo” (Indie) (ree 
issues) open Saturday (12). 
Hollywood (WB) (1,499: 70-$1.10) 


—“Possessed’ (WB) (6th wk). Con- 
tinues nicely at $16,500, only a bit 


below $17,000 for fifth, both fine 
profit. Stays on until next month 
Palace (RKO) (1,700; 60-$1.20)— 
“Riff-Raff” (RKO) (2d wk). Down 
to moderate $18,000 after $24,200 
opener, first week being over hopes. 
|“They Won't Believe Me” (RKO) 
opens July 16. 
| Paramount (Par) (3,664; 70-$1.50) 
|—‘Perils of Pauline” (Par) plus Phil 
|Spitalny orch topping — stagebill. 
|}Opens today (Wed.). Last week, 
“Dear Ruth” (Par) with Perry 


Como, Lloyd Shaffer orch, others on 
stage (4th wk), big $81,000: third was 
| $84,000. House had biggest July 4 
day coin since 1943, beating last 
year’s biz and previous two. 

Park Avenue (U) (583; $1.20-$2.40) 


—‘Seventh Veil” (U). Getting only 
about $7,000, and makes way for 
“They Were Sisters” (U) tomorrow 
(Thurs.). In ahead, “Lady Surren- 


ders” (U) (2d wk), $6,500. 

Radio City Music Hall (Rockefel- 
lers) (5,945; 70-$2.40)—“Ghost Mrs. 
Muir” (20th) and stageshow (2d wk). 
Soaring above first week’s business 
to great $149,000, about same as July 
4 a year ago. Stays on. Initial stanza 
was $141,000, slightly below hopes. 
“Bachelor and Bobby-Soxer” (RKO) 
due next but date not set yet. 

Rialto (Mayer) (594; 35-85)— 
“Vigilantes Return” (U). Doing great 
$11,000 in 11 days, film being held 
over 4 extra days. “Dick Tracy’s 
Dilemma” (RKO) comes in next Fri- 
day (11). In ahead, “Dark Delusion” 
(M-G), sad $4,000 in 4 days. 

Rivoli (UA-Par) (2,092; 60-$1.25)— 
“Repeat Performance” (E-L) (2d 
wk). Second frame started yesterday 
(Tues.). First week was very dis- 
appointing at $12,000. Six days of 
third week for “Happened on Fifth 
Ave.” (Mono) was down to $6,000. 
“Crossfire” (RKG) already adver- 
tised as next film in here. 

Roxy (20th) (5,886; 80-$1.50)— 
“Moss Rose” (20th) and Olsen & 
Johnson revue on stage (2d-final wk). 
First holdover round starts here to- 
day (Wed.). First week roared ahead 
to sock $95,000 or better, with bulk 
of draw apparently coming from Ol- 
sen-Johnson stage appearance, 
Booked only for two weeks with 
“Bob, Son of Battle” (20th), Abbott 
& Costello opening July 16. In ahead, 
“Miracle 34th St.” (20th) plus stage- 
show (4th wk), sturdy $71,000. 

State (Loew’s) (3,450; 43-$1.10)— 
“Egg and I” (U) (2d run) and Luba 
Malina, Wiere Bros., Jack E. Leonard 
heading vaude. Soaring to big $32,- 
000, with result that “Egg” holds a 
second week. Vincent Lopez orch 
heads new stagebill opening next 
Thursday (10). Last week, “Cal- 
cutta” (Par) (2d run), with vaude, 


fair $22,000. 

Strand (WB) (2,756; 75-$1.50)— 
“Unfaithful” (WB) with Vaughn 
Monroe orch heading stageshow (2d 
wk). Great strength in this combo, 
and is likely to top opening week’s 
figure at $67,500; first was $66,000. 
Both are best trade this spot has had 
since early this year. Combo booked 
in only for three weeks. 

Victoria (Maurer) (720; 70-$1.20)— 
“Duel in Sun” (SRO) (4th wk). 
Perking up this stanza to solid $16,- 
000 after nice $14,000 in third. Con- 


tinues. 
Winter Garden (UA) (1,312; 60- 
$1.20)—"‘New Orleans” (UA) (4th 


wk). Down to about $12,000 this ses- 
sion, thin, while third was not much 
better at $15,000. 


K. C. Looking Up; ‘Fiesta’ 
Strong 166, ‘Ruth’ Fast 
156, ‘Song of Battle’ 166 


Kansas City, July 8. 

Holiday prices Friday and favor- 
able weather for the long weekend 
are adding up to better grosses at 
nearly every spot. “Fiesta.” topping 
the Midland bill. is probable leader 
with a sturdy total. “Dear Ruth,” 
at the newly renamed Paramount, 
is not far behind. “Bob, Son of 
Battle” looks trim in three spots. 

Estimates for This Weck 

Esquire (Fox Midwest) (820; 45- 
65)—"“Destry Rides Again” (U) and 
“When Daltons Rode” (U) (reissues). 
Fair $4,000. Last week, “Bells of 
San Angelo” (Rep) and “Twilight on 
the Rio Grande” (Rep), nice $5,500. 

Kimo (Dickinson) (550: 65)— 
“Welldigger’s Daughter” (Indie), On 
second-run, looks $1.500, not bad 
considering. Last week, “Overland- 
ers” (U), $1,200. 








Midland (Loew’s) (3.500: 45-65)— 
“Fiesta” (M-G) and “Little Mr. Jim” 


| (M-G). Strong $16,000. Last week, 


“Living in Big Way” (M-G) and 


Orpheum (RKO) (1.900; 45-65)— 


“Unfaithful” (WB) and “Seven Were 


(Continued on page 24) 
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— Show Biz Boff With Ballet 
Standout; Opera Nixes German Works 





Moscow, July 1. + 


Despite the unsettled political sit- 
vation, the entertainment world is 
busy in Moscow and throughout 
Russia. Recent Four-Power Confer- 
ence hypoed interest, both among 
foreign visitors and localites, in 
show biz activities, especially legit, 
pene and opera. Quickened tempo 

as been sustained since. 


There are a dozen legit theatres 
going in Moscow, including the Mos- 
cow Art Theatre. Some of them are | 
excellent, some not so good; but on 
the average the standard of enter- 
tainment is high. All of them give 
strictly Russian plays which are all 
geared for propaganda. There are 
circuses, and also a puppet theatre 
(not for children.) 

The Moscow puppet theatre seats 
700 and has a Leningrad counterpart 
seating 350. Shows given are mostly 





fancy and fairy tales, including 
“Aladdin” and “Alice in Wonder- 
Jand.” All of them are well done. 


Show business in Moscow isn’t 
run for profit but as part of the 
educational setup. Tickets can be ob- 
tained at the boxoffice, but the seats 
are mostly held for cooperative or- 
ganizations or factories. The theatres 
are strictly state-controlled and no 
figures are available as to cost of 

roduction or grosses. The whole 
industry is under the Ministry of 
Education, just as much as museums 
and art galleries. Lectures are fre- 
quently given to groups sent to legit 
performances, similar to museum- 
goers, 

Ballet Stands Out 


As to ballet, the Moscow Bolshoi 
Theatre is unique. It gives both bal- 
lets and shows, with bills including 
alternately ballet and operas. Ballet 
standard repertoire includes “Swan 
Lake,” “Cinderella” and “Romeo and 
Juliet.” During the recent Confer- 
ence a special ballet was put on, en- 
titled “La femme de Paris,” which, 
due to the propaganda kink of the 
Russian theatre, included some 
scenes of the French Revolution. 





Best-known ballerina is Lepin- 
cheskaja. In all phases, ballet as 
given in Russia rates with ballet 


anywhere else in the world. 

Grand opera repertoire here is 
stwictly Russian, including Tchai- 
kowsky, Borodine, Moussorgsky and 
Glinka. Technical proficiency is tops. 
During the Conference, for the first 
time in five years “Boris Godounov” 
was revived, but it raised some pro- 
test on ideological grounds as not 
stressing sufficiently the misery of 
the poor people. Sets and costumes 
of the Russian Opera Co. are extra- 
ordinary. Not only are gold and sil- 
ver used on costumes, but even prop 
vessels are of real gold and silver. 
Gowns and tiaras with real gems 
and not uncommon. 

Real trouble with Russian Opera 
Co. is that it lacks voices. The choirs 
are beautiful and extremely well 
trained but star performers are 
weak. 

Bolshoi Theatre, also. staging 
opera, shows some foreign works, 
no German, but a good deal of Ital- 
ian, such as Verdi. Stars, even with 
#0-SO voices, are excellent actors, 
resulting in operas turning into 
drama as much as a music festival. 


Mex Stations Cautioned 
To Clean Up Vulgarity 


Mexico City, July 8. 

Ministry of Communications and 
Public Works, ruler of Mexican air 
affairs, has given ultimatum to sev- 
eral local commercial radio stations 
that unless they clean up pronto by 
dropping vulgarity and. immorality 
from their programs and advertis- 
ing spiels they will lose _their fran- 
chises. 

Complaints have poured in on the 
Ministry that service of these sta- 
tions “is an insult to the public be- 
cause of its grossness, indecency, 
vulgarity and triviality.” Squawkers 
also declared that too many radio 
programs “are so trivial and mean- 
ingless that they are a wicked waste 
of time.” 








Granville to Far East 


Douglas J. Granville, formerly 
manager for Warner Bros. in Chile, 
has been promoted to supervisor for 
India, Burma Siam, French Indo- 
China, Malayan Straits and Singa- 
pore by Wolfe Cohen, vice-prexy of 
Warner International. 

Granville, who succeeds Michael 
Shathin, resigned, is currently in 
New York for conference’ with 
homeoffice execs. He leaves in two 
weeks to take over his new duties. 


Tourism Upgrading In 
Mexico Despite Squawks 


Mexico City, July 8. 

Mexico drew 133,220 tourists in 
1944; 170,508 in 1945; 271,121 in 1946, 
and 84,279 during the first four 
months of 1947, over 10,000 more 
than the number of visitors in the 
same period of 1946. Tourists spent 
$46,037,160 in Mexico in 1945. Their 
spending last year is figured at 
$60,000,000, and that this year it’s 
expected to top that amount. 

But hotelmen, restaurateurs and 
nitery operators are concerned about 
the effort Canada is making to draw 
U. S. trade. Chambers of Commerce 
and other interests contend that 
Canada has the edge on Mexico with 
the U. S. visitor because of comfort 
and reasonable cost. They especially 
point to Mexico’s profiteering and 
overcharging of tourists. Those fac- 
tors have alarmed the government, 
which is mulling some action. 


Arg. Player's 
Double Click 


Buenos Aires, July 3. 

Record gross for an Argentine 
picture exhibited at the Normandie 
theatre in Buenos Aires was made 
by the Lumiton picture “Con el 
Diablo en el Cuerpo,” (The Devil Is 
in Him”) starring Juan Carlos Thor- 
ry and Susana Freyre, which 
preemed in May. This was fol- 
lowed by a second Thorry picture, 
“El Retrato,” Emelco Studios’ first 
long-reeler, which preemed at the 
Gran Rex in June and ran for a 
record three weeks, 

“Con el Diablo,” a modern com- 
edy, has been rated as the best pic- 
ture to come cut of an Argentine 
studio this year, and the Thorry 
stock is soaring. Apart from his 
commitments for picture making in 
Mexico with Grovas, he has now 
been signed by Emelco at $75,000 for 
five pix, to be made in 1948 and 
1949, four, as juve lead and one in 
a directing capacity. 

Thorry is also making personal 
appearances at the Goyescas nitery, 
singing in English, French, Brazilian 
and Spanish. 


LITTLE HOLLYWOOD’ SET 
FOR AUSSIE HINTERLAND 


Sydney, June 30. 

Aussie Government is considering 
setting up pix production in Alice 
Springs, in the hinterland, miles 
from any key port or cinema outlet. 
Department of Information would 
spearhead move. 

Minister for Information Calwell 
stated in the House of Representa- 
tives that “favorable and sympa- 
thetic consideration will be given to 
a proposal to send officers of the 
D. O. I. to Alice Springs with a view 
to turning it into a future ‘Little 
Hollywood.’ ” 

Right now the D. O. I. is having 
difficulty in securing commercial 
outlet for its shorts, postwar stuff in 
the main loaded with propaganda. 
Aussie exhibs have refused to pay 
for these shorts. They point out that 
through the war they made their 
screens available for free to D. O. I. 
matter, and now figure the D. O. I. 
should make its material likewise 
available gratis. 

That wouldn't do for feature 
length stuff, especially as the cost of 
setting up pix production in an iso- 
lated spot like Alice Springs would 
be terrific. 


British Crime Pix Cycle 
Due for Chilly Welcome 


London, July 8. 

Press reaction to “They Made Me 
a Fugitive,” made by Alliance, looks 
bad for cycle of gangster and crime 
films due from British studios, Al- 
most unanimous condemnation of 
brutality likely to bring attacks 
from church and bodies associated 
with juvenile welfare. 

Pix imminent are “Dancing With 














Crime” (Alliance), “Good Time 
Girl” (Gainsborough), “It Always 
Rains on Sundays” (Ealing), “Night 
Boat” ‘(London Films) and “No 
'Orchids for Miss Blandish” (AIli- 
ance). 


Maria Felix to Spain For 
Pic; Lara to Do Music 


Mexico City, July 8, 
Maria Felix, top film draw here, 
has inked to do a pic in Spain in 
November for $50,000, the amount 
she commands for a pic here, 


Her husband, Augustin Lara, 
prominent songwriter, will_go along 
to attend to film’s music, Pair will 


visit New York and Coast before 
leaving for Europe. 


Danish Indies 
Bowing Out Of. 
Distrib Unit 


ent film buyers that Filmudlejer 


Foreiningen, for years the sole Dan- 
ish film distributor organization, was 
dominated by local branches of U.S. 
picture companies, has resulted in 
several indies withdrawing from the 
association and establishing their 
own group. Chief squawk arose last 
fall when the big American com- 
panies won permission to import as 
many films as they chose for a year. 
Government, on the other hand, 
allowed only very small amounts of 
foreign exchange to the indies for 
film purchases in the VU. S. and 
Britain. Among those who have 
cancelled their membership in the 
pioneer distrib body to form a new 
one are Constantin Films, heavy 
buyer of American pix; Palladium, 
biggest Danish film producer and 
importers of French and British 
films, and Asa, Danish producer and 
distributor of U. S. product. 


DP Camps Are Filled With 
Grade-A Musicians, Film 
Technicians, Canada Told 


Ottawa, July 8. 
Highly qualified musicians and 
motion picture technicians are pres- 
ent in comparatively large numbers 
in the Displaced Persons camps in 
Europe, most of them anxious to 


come to Canada and ply their pro- 
fessions, according to Mariss Vetra, 
of the vocal dept. of the Halifax 
Conservatory of Music. Vetra, him- 
self a Latvian DP brought to Can- 
ada through the efforts of Sir Ernest 
Macmilian, dean of Canadian musi- 
cians, is letting it be known across 
the Dominion that his friends in 
Europe would add considerably to 
this country’s music and film pro- 
fessions. 


According to Vetra, every one of 
the musicians has studied under 
noted teachers in Europe and a 
great many were or are principals 
of music conservatories, excelling in 
solo work with great orchestras on 
the Continent. He expressed the 
fear that these pianists, violinists, 
cellists and others will suffer so 
greatly through lack of food 
and other circumstances that their 








physical conditions and _ personal 
talents and abilities soon will be 
lost. 


On the film side of the DP picture 
are listed engineers, daboratory tech- 
nicians, sound specialists, directors, 
projectionists, photographers, cut- 
ters, scenery artists, architects, cos- 
tume men, writers, composers and 
interpreters. 


Current London Shows 


(Figure shows weeks of run) 
London, July 8. 

“Annie Get Your Gun,” Col’s’m (5). 
“Boys In Brown,” Duchess (1). 
“Bless the Bride,” Adelphia (11). 
“Born Yesterday,” Garrick (24). 
“Boys On Brown,” Duchess (2), 
“Eagle Two Heads,” Globe (21). 
“Edward My Son,” Majesty's (6). 
“Ever Since Paradise,” New (5), 
| “Here There,” Palladium (14), ° 
| “Jane,” Aldwych (23). 
|“Life With Father,” Savoy (5). 
“Noose,” Saville (3). 
“Off the record,” Appollo (5). 
“Oklahoma!”, Drury Lane (10). 
“Perchance to Dream,” Hipp (116)). 
| “Piccadilly Hayride,” Wales (17). 
| “Present Laughter,” Haym’kt (12). 
| “Proudly Present,” Yorks (10). 
| “Sleeping Clergyman,” Crit. (3). 
| “Sweetest Lowest,” Ambass. (62). 
| “Together Again,” Vic Palace (12). 
| “Winslow Boy,” Lyric (59). 
“Worm’s View,” Whitehall (10). 














Danish Newspaper 
Legit Low, But 


Strike Has Laid 
Pix Are Prospering 





Cork Film Employees 
Threaten Pay Strike 


Dublin, July 8, 

Rejecting an Irish government la- 
bor court award of pay increases, 
staffs of film houses in Cork—second 
largest city in the country—have 
threatened strike action if local 
branch of Theatre and Cinema Ex- 
hibitors’ Assn. doesn’t agree to a 
more substantial hike on current 
rates. 

Union demands are for pay equal 
to Dublin rates although houses are 
smaller and biz lower in proportion. 
Nine cinemas will be shut if strike 
notice becomes effective. 

Union which is threatening strike 
has already made satisfactory settle- 
ments on wages with Dublin and 
Limerick exhibs. 


Rydge Hailed For 


Greater Union Rise 


Sydney, June 30. 

Norman B. Rydge, chairman of 
board of Greater Union Theatres, 
was lauded for his enterprise in 
establishing the company as a highly 
successful operation, at a dinner 
given him here last week by 
executives and staff members. Con- 
gratulatory messages were received 
from Adolph Zukoh, Joseph Mc- 
Conveille, Cecil B. De Mille and 
Barney Balaban as well as Charles 
Newberry, Republic’s foreign rep. 
Greater -Union now owns Acme, 
Kings and Clifford circuits, and con- 
trols Cinesound Productions, top 
Aussie producing company. It also 
controls British Empire Films and 
National Theatre Supplies. 

When Rydge took charge in July, 
1937, the corporation was struggling 
along, with meagre product and 
mounting losses in the operation of 





its film theatres. Now Greater 
Union has an interest in more than 
100 theatres; has product from 


some of the leading U. S. distribu- 
tors and consistently has shown a 
profit. 


AUSSIE GOVT. NIXES 
| OPERA SUBSIDY BID 


Sydney, June 30. 

Williamson-Tait trying to set up a 
grand opera troupe for an Aussié 
tour in 1948, got a government turn- 
down on a subsidy request. Report 
from Canberra, government seat, 
says the Chifley Labor Government 
“can’t see its way clear at the mo- 
ment to subsidize a grand opera 
tour.” It’s presumed that William- 
son-Tait will make another approach 
to have government change its mind. 

Claude Kingston, in charge of 
W-T’s Melbourne office, who has 
been connected with Aussie opera 
tours for many years, indicated that 
it would cost about $400,000 to im- 
port 20 top players to do about 14 
operas. Minor roles, plus orchestra | 
and chorus, would be recruited in | 
Aussie, Kingston said. 

Military organizations have an- 
nounced that they would give the 
project of importing German and 
Italian artists an okay. 

Ex-khaki leaders stressed the fact 
that no permission should be grant- 
ed to any German or ‘Italian singer 
if it were proved that either he or 
she had been connected with the 
Nazis or Fascists. Art is interna- 
tional and an opera season here 
should be universally appreciated. 

Hal Alexander, head of Aussie Ac- 
tors’ Equity, stated that Equity 
would not ebject to 50 percent of 
the principal cast and all chorus 
leaders being imported for opera, 
providing the rest of the company 
were home talent. 

Some time ago Sir Ben Fuller was 
reported mulling a Russian opera | 
tour of Down Under. Idea looks a 
bit too costly right now as a solo| 
effort. 


KIEPURA 10G BELGE BID 


Paris, July 8. 

| Prosperity in Belgium is evidencea 
| by fact that Jan Kiepura has been 
offered $10,000 weekly by a Brussels 
legit producer for a six-week stand. 

Kiepura in considering deal after 
he completes two Gregory Rabino- 
;vitch pictures for Columbia in Italy. 











|of Noon.” 
isailing for U. S. 


Copenhagen, June 30, 

Pictures have been doing a 
thriving business at Danish theatres 
despite a four-month-old printers 
strike which has closed down all 
newspaper and magazine plants 
since March with the exception of 
two small Socialist and Communist 
sheets. Contrasted to the slump of 
legit and musicals, films have held 
up well and some quarters are in- 
clined to attribute this to the scant 
publicity the industry had received 
from the press prior to the walkout. 


While Danish newspapers devote 
copious space to legit, they take a 
rather superior attitude toward pic- 
tures in their criticism. Very little 
is written about films in the amuse- 
ment columns which deals almost 
exclusively with legit theatre and 
actors doings. As a consequence the 
local film industry long ago resorted 
to other mediums and experienced 
little difficulty with the stoppage. 


Effect of the publications strike 
was felt immediately by stage shows 
and in face of loss of press space 
they’ve still not recovered. Three 
big summer revues, Dagfnar, Tivoli 
and CirkusreVyen, all have had slow 
starts. Sole hit- has been the small 
Fiffer revue at the Nygade, which 
lacks highly paid stars. Director, 
head author and star is Knud Pheif- 
fer, while Bodil Steen is the prima 
donna. 





Radio Belgrano Resumes 
Month After ‘Ghost Voice’ 
Incident Mocking Peron 


Montevideo, July 3. 


Almost a month after the “Ghost 
Voice” appeared on Buenos Aires’ 
Radio Belgrano to mock a President 
Peron speech, the outlet renewed its 
broadcasts last night (2) although 
not under the Jaime Yankelevich 
management. The government ap- 
pointed an outsider to operate the 
station with its customiary personnel 
and talent. 

Government probe showed that 
the interference had been produced 
by tapping a telephone cable be- 
tween the outlet’s transmitting sta- 
tion and studios, and no evidence 
was found which could connect the 
web’s management or personnel with 
the tapping. Nevertheless it soon 
became evident that there was 
strong resistance in government cir- 
cles to any reopening of the web 
and usually well informed circles 
had reason to believe that the 
Yankelevich concession would be 
cancelled and tenders called for bids 
to operate the wavelength. 

In fact, it is believed that bids 
have already been received in gov- 
ernment quarters, one from a syn- 
dicate formed by the Minister of In- 
dustry and Commerce, Rolando 
Lagomarsino, together with Alberto 
Dodero, shipping tycoon and friend 
of Peron. On the other hand, an- 
other bid was believed to have been 
put in by the Emelco Film Studios, 
headed by Kurt “Loewe. 


British Film Briefs 


London, July 3. 


Jack Hawkins signed two-year 
contract with Sir Alexander Korda, 
first ‘assignment being second role 
in “Bonnie Prince Charlie” in which 
David Niven stars . .. Leslie Arliss 
having daughter Pamela put in six 
months’ work in Wolverhampton 
Repertory Co. before taking up 
screen career ... British doctors pre- 
senting set of micro-films of medical 
books to Czechoslovakia to replace 
those destroyed in the war 
Nicholas Brodzsky, composer of film 
music, applying for British natural- 
ization. 

Mrs. Gabrielle Long, better known 
under three noms-de-plume_ of 
Joseph Shearing, Marjorie Bowen 
and George Preedy, on the set watch- 
| ing Ray Milland and Ann Tedd film- 
jing “So Evil My Love,” one of four 
.of her novef$ currently in produc- 
tion. Others are, “Blanche Fury,” 
| ‘Moss Rose” and “Mark of Cain” 
|Fire almost demolished Elite Cinema, 
| St. Leonards, on day of its reopening 
' after being closed during the war. 
Bill for week's attraction read “Blaze 
. John Mills, before 
recently, signed 
seven-year contract with J. Arthur 

















' Rank to direct and star in films... 


Gabriel Pascal to Italy for a couple 
weeks’ vacation. 
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Latest Open-Air Sound Equipment 
Feature of Locarno Film Festival 





Zurich, July 8 + 


Pie trade visitors, especially ex-° 
hibitors, at the Locarno Second In- 
ternational Film Festival have been 
exceptionally impressed by projec- 
tion and sound installations in the 
specially constructed 2,000 seat open- 
air theatre where main film program 
ig screened nightly. It’s generally 
agreed that no previous installation 
has delivered such quality pix and 
gound on big screen under open air 
conditions. Whole job was engi- 
neered and operated by Cine Engros 
of Zurich under direction of H. P. 
Hess, Projectors are first delivered 
of a new Euruplex model built in 
Prague by Lloyd, Ltd. Loudspeakers 
and mike equipment are from Reslo- 
sound and Vitavox of London. 

Engineers have licked several dif- 
ficult factors surrounding open air 
installations. Screen 26 by, 20 feet 
gives so bright an image as to in- 
sure fullest visibility in entire thea- 
tre, which is 170 feet deep, even 
under this week’s full moon and in 
early evening when performances 
must start while daylight still per- 
sists. Although theatre is not perma- 
nent, having been put up solely for 
festival on grounds of the Locarno 
Grand hotel, loudspeakers have been 
so installed, entirely below screen 
level, that sound is strongly and 
evenly distributed despite trees 
along theatre wings and live acous- 
tical background provided by the 
hotel building itself which forms 
back limit of theatre. 

The Europlex projectors incor- 
porate a number of entirely new 
features, some claimed unavailable 
as yet in the U. S. The Czech manu- 
facturers have a backlog, it’s stated 
here, of orders for 350 of the ma- 
chines for delivery in Europe. En- 
tire film moving mechanism of the 
Europlex is enclosed with moving 
transmission parts sealed in an oil 
bath. Machine includes a number of 
special features, most interesting of 
which is a fire gate by whtch both 
film magazines are automatically 
sealed in event of fire. 


These gates are normally held 
open by small strips of ordinary film. 
In case of fire the holding strips 
burn away and the steel ‘Bates snap 
shut, enclosing reels hermetically in 
their aluminum magazines. Water- 
cooled film gate is claimed to op- 
erate so efficiently that parts touch- 
ing film are never heated beyond 
degree touchable by hand. Pro- 
jectors include central lubricating 
systems, insuring proper oiling even 
with forgetful operators. 

New Arc Features 

Arcs in the Europlex projectors 
are stated also to include noteworthy 
new features. Rated at 90 amps, 
each is powered from a vacuum 
tube rectifier rated at 120 amps. 
Both positive and negative carbons 
are controtled by separate motors 
80 that crater distance from reflector 
mirror cannot vary, despite possible 
current variations. Mirror itself is 
air cooled. . 

One feature of the sound installa- 
tion is a special monitoring ampli- 
fier installed in projection booth. A 
microphone outside booth picks up 
sound from screen speakers and 
feeds it independently of projector 
amplifying system into a monitoring 
speaker and milliammeter. Thus op- 
erator can watch volume without 
necessity of reports from listener 
stationed in the auditorium. 

Speaker output is rated at 150 
watts with four amplifiers on hand, 
used in parallel pairs. Secondary 
noise factor is claimed under 1%. 
Four high and two low tone speakers 
are used, but design of the pros- 
cenium necessitated installing all 
under the screen level. Nevertheless 
speakers have been so regulated 
that voices seem properly placed to 
hearers in all parts of the house. 

Cine Engros people welcomed this 
unusual opportunity to experiment 
with open air projection on a large 
Scale. While auto traffic in Europe 
has never reached the stage where 
drive-ins are much of a possibility, 
there’s some thought that the de- 
velopments here in Locarno are 
especially applicable to such use, 
oo lating low screen visibility dif- 
‘culties and supplementary loud- 
Speakers which have been trouble- 
some problems in U. S. drive-ins. 





- Flora Robson to play Countess 
“te Platen in Michael Balcon’s 
oe For Dead Lovers,” which 
ew Dearden is directing, and in 
. ‘ch she co-stars with Stewart 
“ranger, Shooting skedded to start 
at Ealing Studios, London, in August. 


Hungary To See 100 U.S. 
Pix (14 Total) Next Year 


Budapest, June 30. 

According to Motion Picture Ex- 
port Assn., 40 American pix were 
presented by MPEA during first six 
months of 1947 with great success. 
Still due before September are “All 
That Money Can Buy,” “Kitty Foyle,” 
“Citizen Kane,” “Anna and the King 
of Siam,” “Going My Way,” “The 
Ledger” and “The Sky’s the Limit.” 
Selection of U. S. pix for next 
season has elso been made. It’s es- 
timated that 90 American pix, in- 
cluding 18 in Technicolor; 40 British, 
40 Russian, 15 French, 5 Hurgarian 
and 10 American not associated with 
MPEA, will be presented next 
season to total 200 new pix for next 
year. 


Reborn ‘Baby 
London Hit 


London, July 8. 
Latest West End sensation is “The 
Birth of a Baby,” picture produced 


by Jack H. Skirball and first dis- 
tributed here by Health Educational 
Films, Ltd., small indie releasing 
eompany specializing in the release 
of this type of film. 

Pic was released here in 1939-40 
in a few provincial spots to segre- 
gated audiences and in one London 
spot. at suburban Hammersmith, 
with very little reaction, as most lo- 
cal licensing authorities refused .to 
pass it. 

Hyams Bros., who recently formed 
releasing organization Eros Films, 
arranged with H E F to show it in 
the West End, and pic is currently 
packing them in at the small Tatler, 
owned by Gaumont-British, with 
seating capacity of 648. It’s being 
shown six times daily, and twice on 
Sunday to turnaway biz. First 
week’s grosses exceeded $10,124, with 
second stanza already topping it with 
$11,024. Now in third week, it’s ex- 
pected to exceed second week's fig- 
ures. 


To avoid sensationalism, pic is not 
being overexploited, getting mostly 
word-of-mouth praise, which is 
mainly responsible for the stampede. 

Ass result of this response, the Lon- 
don County Council has already 
withdrawn its veto, claiming that 
world has changed since its first 
showing eight years ago. Pic has 
been booked to play 13 deluxe Gau- 
mont-British theatres week of Aug. 
11, with rest of circuit to follow, 
while Associated British Picture 
Corp. is also bidding. 

Bookings are subject to pic being 
played as first feature, supported by 
string of shorts. Picture has also 
been. booked by several indie cir- 
cuits, and is expected to gross 
around $1,000,000 on its entire re- 
lease. 


‘CLUTTERBUCK’ LOOKS 
MODERATE AUSSIE HIT 


Sydney, June 30. 

British comedy “Clutterbuck,” 
produced by Wee Georgie Wood for 
Whitehall Productions at the Min- 
erva here, looks to develop into a 
moderate hit here and elsewhere in 
the Aussie legit zone, after a slow 
start. 


Wood, doing his first Aussie chore 
as a producer, was handicapped by 
cast restrictions on no big marquee 
names. Local cast, including Neva 
Carr-Glynn, Muriel Steinbeck, ‘Ed- 
ward Howell, Rod Douglas and 
Jessica Noad, do well enough by 
this Benn Levy sex splurge. With 
a British cast of names, “Clutter- 








every performance. 
As presently set, the show should 
do okay for a limited run. 


Reform ‘Boys’ Doubtful 
London, July 8. 
“Boys in Brown,” revived reform 
school drama transferred from the 
Arts theatre, opened at the Duchess 
Friday (4). 
Although the play was splendidly 
received it drew a mixed press. Run 
is viewed as unlikely since the piece 








is believed to be too sermonizing. 


buck” would have been a sellout at | 


Jap ieesuies Due 


Tokyo, July 1. 
The much-awaited framework for 
the purge of Jap radio, stage, screen 
and press officials was announced 
last week by the new Nip govern- 
ment. 


All those holding “important” 
positions in 117 newspapers, 225 
magazines, 15 motion picture and 


stage groups, six radio stations, and 
three press and speech control or- 
i gans from July 7, 1937 to December 
7, 1941, will fall under the secrutiny 
of the purge body. 

An estimated 1,500 persons will be 
screened. Those purged will be given 
an opportunity to appeal their cases. 


Mexicans Give 
US. Films Run 


In Nicaragua 


Washington, July 8. 


U. S. film exporters are running 
into increasing Mexican competition 
in Nicaragua, and will have even 
more when that nation’s own pro- 
duction setup gets under way, Dept. 
of Commerce warns. Meantime, how- 
ever, Coast films holds 70% of the 
market with the Mexicans taking 
25% and the Argentines the remain- 
ing 5%. 

“U. S. film producers,” warns the 
Commerce report, “can expect in- 
creasing competition in Nicaragua 
from pictures produced in Mexico 
and Argentina in the Spanish lan- 
guage. The recent improvement. in 
the quality of Mexican films and the 
importation thereof on a larger scale 
has ‘blown the lid off’ of Nicaraguan 
boxoffice receipts with individual 
pictures outgrossing even the best 
U. S. films. 


“For the year 1947, one theatre 
chain has agreed to exhibit 109 
Mexican pictures as compared with 
a tentative schedule of approximate- 
ly 165 U. S. films. The reasons given 
for the less favorable outlook are: 


“1. Boxoffice receipts tor Mexican 
films outgross U. S. pictures. 

“2. Because it is their language, 
patrons prefer Spanish dialog to 
English with titles added in Spanish 
and they do not care particularly for 
films with Spanish dubbed in. 

“3. Mexican films more clearly de- 
pict the Latin American point of 
view. 

“4. Films depicting psychological 
themes or sophisticated ways of 
life in the U. S. are not understood 
by many Nicaraguans.” 

On the issue of production, Dept. 
reports formation of a corporation 
called “Industria Cinematografica 
Centroamericana” (ICCA), which 
was given legal sanction last Dec. 4 
by the Nicaraguan legislature and 
which is currently raising a $900,000 
(U.S.) capital. 

“ICCA,” Dept. explains, “has in- 
itiated plans for the establishment 
of a colony on a 50-acre tract on 
the Pan-American highway, 6.2 
miles south of Managua. It will build 
production studios and laboratories. 
In addition, it plans to erect a build- 
ing on Managua’s lak@front (Male- 
con) to house a large theatre 
equipped to present operas and 
stage productions as well as films; 
offices; a conservatory of music and 
fine arts, and a radio station. ICCA 
intends to establish and construct 
modern theatres in various cities in 
Nicaragua.” 


Durant Heads 4 Boff U. S. 
Acts at London Casino 


London, July 8. 

Casino opened yesterday (7) with 
four importations, Vivian Blaine, 
Jack Durant, Bunin Puppets and Toy 
and Wing. All went over splendidly, 
with Durant a showstopper. Miss 
Blaine’s turn was a little overlong. 
Local hit was Ronald Chesney, har- 
| monicist. 
| Bill looks like it will attract hefty 
| grosses for the month, with advance 
bookings satisfactory. 


Wolff Benefit Head 
London, July 8. 

Robert S. Wolff, RKO’s film chief 
in Britain, has been appointed chair- 
man of the committee taking charge 
of the second Royal Command Film 
Performance at the Odeon Leicester 
, Square Nov. 25. 
| Performance will be held for 
benefit of the Cinematograph Trade 
Benevolent Fund and leading mem- 
, bers of the British film industry are 
| participating. 























New Anzac Vaude Lineup Looms With 


May Go In 





Kerridge as Kingpin; Rank 


Film Mag Coverage 
Widened in Japan 


Wide publicity coverage for Hol- 
lywood product was being lost in 
Japan until Motion Picture Export 
Assn. managing director in that 
area, Charles Mayer, approached the 
fan mag publishers with a new dis- 
tribution plan, according to MPEA 





—— a 


Tokyo and sold out at once. 

Now thousands of issues are al- 
loted to the MPEA in Tokyo which 
sends them to 
Nagoya, Osaka, 
poro. 


Fukuoka and Sap- 
They then are distributed to 


sell them to the fans. National cir- 
culation is already proving a b.o. 
stimulant for U. S. films. 





Hungarian Pix 
Ready to Roll 


Budapest, June 30. 


With the passing of the govern- 
ment’s film bill, Hungarian film 
production (at long last) is about to 
start. Bill provides credit of 200,- 
000 florins ($18,000) for every film to 
be made, after okay by joint com- 
mittee of the Film Trade Union and 
the Hunnia state film studio. Group 
has already passed three books for 
filming: Aron Tamasi’s “Prophet of 
the Fields,” Ferenc Mora’s “Song of 
the Cornfields” and Paul Szabo’s 
“Red Joe.” Government has also ap- 
proved the Tamasi book. 


When a film made with govern- 
ment credit is completed, the Artistic 
Council decides how much the pro- 
ducers have to repay the govern- 
ment. If a pic gets a first class 
certification, none of the money has 
to be repaid. With a second class 
| notification, half of credit must be 
returned. In case of third class 
award, whole sum must be paid 
back. Challenge is thug set to make 
artistic pix. 

New bill also aids producers, ex- 
hibs and theatre owners. The 52% 
tax on films has been lowered 
to 20%. 

A preliminary agreement was 
signed between film companies of the 
three political parties, the Small- 
holders KIMORT, Communists’ 
MAFIRT and Socialists’ ORIENT, 
which will expedite film production, 
possibly starting July 15. Each com- 
pany plans putting in 200,000 florins 
om each of three pix, which, to- 
gether with the government's credit, 
makes 400,000 florins ($36,000) avail- 
able for film. 

First picture believed going into 
production is either Istvan Bekeffi's 
“You Can't Marry Musa” or the 
Tamsi “Prophet.” The Bekeffi pic 
will be directed by Martin Keleti. 





Gracie’s Airers in Theatres 


London, July 8. 

British Broadcasting Corp.’s an- 
nouncement that Gracie Fields is to 
do series of broadcasts, each to be 
done in provincial theatres, has 
raised squawks in practically entire 
show biz field. 

First complaints came from the 
Theatrical Managers’ Assn. and the 
Variety Artists’ Federation, claiming 
that such broadcasts must hinder all 
forms of show biz, 


cruited from theatre and vaudevilie- 
going public. Then there have been 
squawks from 
claiming that Miss Fields is actually 


enemy .alien. 

Latest to register protest is the 
newly-formed British Songwriters 
Assn., which claims it has informa- 


are 100% American. 

Miss Fields is due to make her 
| first broadcast at Rochdale, her home 
| town, July 23. 





American 
in “Okla- 


Betty Jane Watson, 
playing part of “Laurey” 





/homa,” at Drury Lane, London, sails 
| for U. S. end of month, as she ex- 
| pects a baby in Octeher. 


not English and the wife of former | 


execs. Previously the pubs, restrict- 
ed by a paper shortage, had un- } 
loaded 15,000 to 50,00C copies in 


MPEA branches in} 


firstrun houses in those keys which | 


Arouse Ire in Britain 


| 


| steps 


| regular thing, Mexican 
jleast one week per month. 


Sydney, July 8. 

Indications presently point to a 
major vaude hookup covering ace 
Australian and New Zealand thea- 
tre circuits. Robert Kerridge, New 
Zealand showman who operates a 
powerful film chain, would be half 
partner in the venture, Lending siill 
further impetus to a flesh revival 
is a reported expansion of J. Arthur 
Rank into the vaude field. He al- 
ready owns 50% of Greater Union 
Theatres, a major Aussie circuit. 

Kerridge’s activities include a 
deal with the David Martin Aussie 
Tivoli vaude loop for units to play 
certain New Zealand houses apart 
from his regular film theatres. He’s 
also reported as negotiating with the 
Fullers for legit shows, thus bidding 
up a terrific live circuit for Aus- 
tralia and New Zealand. Then, too, 
there’s an unconfirmed report that 
Williamson - Taii, leading legit en- 
trepreneurs here, may also come into 
the plan. 

Presently Kerridge will 
stock season at the Prince Edward 
in Auckland, New Zealand. The 
Fullers have the Ballet Rambert set 
for Australia next October plus 
other shows. In addition to his mul- 
tiple undertakings, Kerridge is re- 
ported as stepping into the concert 
field. The new setup, it’s predicted, 
would give top playdates for over- 
seas talent. 


French Eye Reich 


Prewar Market 


Washington, July 8. 


France is starting to spread out 
in a big way in films, according to 
the interpretation placed here on 
recent moves by -the Gallic pic in- 
dustry. Feeling here is that France 
is trying to move into the Continen- 
tal scene to the 
many was before the war. One of 
the steps toward Gallic expansion 
was the recent deal in Vienna, cre- 
ating an Austro-French Film Co, 
The firm is to produce jointly in 
the two countries and also to ex- 
change films of both nations. 


Another recent st@ép was taken in 
Italy. The French made a deal with 
the pix interests in Turin to pro- 
duce at least one major picture to 
cost around 4,000,000 lire. This will 
employ 2,000 Italians. 

Yugoslavia, also seeking to get into 
film production, has set up a five- 
year plan which includes a film city 
to be built near Belgrade, erection of 
a large number of theatres and of 
mobile projectors to carry pictures 
to the rural sections. 


AUSTRIANS FIND PIX 
SAFEST INVESTMENT 


Vienna, July 8. 
Unsettled economic situation in 
Austria has resulted in a rush among 


investors to put ready cash into 
the film business for an unusual rea- 
son. Films are now regarded as a 
safe investment, like jewelry, and a 
number of finished features have 
been stored away until coin va!ues 
become stabilized. 


On current cinema _ production 
front. Moritz Gruenstein has signed 
up Max Neufeld to direct a picture 
provisionally titled “My Song 
Searches Lou,” with script by Her- 
bert Polak. Gruenstein, Swiss-born 
U. S. citizen, is tied up with the J. 
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Arthur Rank Organization in Britain, 


C | and his decision to produce in Vi2ne 
as audiences, | 


which are admitted free, are re- | film industry. 


na has given a big boost to the local 





the British public, | Mex City Cocks Ist Gun In 


Home Pix Exhib Campaign 
Mexico City, July 8. 

government is taking 
to concretize the 


Local city 


devote half its 


| yearly screening time to Mexican 
| pix. Government has told local ex- 


hibitors to get ready to screen, as a 
pix for at 
Exhibitors 


are worried by the 


|order, saying it will raise ructions 


with their exhibition plans. Howe 


| ever, it looks as if the government 


will have its way, : ; 


extent that Ger- ° 


longtime . 
tion that Miss Fields is going to sing | Campaign for a law making it coms 
selection of songs from “Oklahoma!” | pulsory for every one of Mexico’s 
and “Annie Get Your Gun,” which | 1.418 cinemas to 
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ALEXANDER KORDA 





NEW YORK — British and American 
motion picture industries became more 
closely allied when a releasing ar- 
rangement was consummated between 
Sir Alexander Korda, eminent British 
producer, and Spyros P. Skouras, 
president of 20th Century-Fox. 
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THE MAN BEHIND 
THE MIRACLE 





ALL OVER—Edmund Gwenn winning 


critics’ raves for truly outstanding per- 
formance in "Miracle On 34th Street", 
which stars Maureen O'Hara and John 
Payne. The picture that has become 
the boxoffice and holdover miracle of 
the industry! 





| FOREVER AMBER | 











2 RECORDS | 





CHICAGO — Audiences acclaim per- 
formances of June Haver and Mark 
Stevens in the wonderful Technicolor 
musical production, "| Wonder Who's 
Kissing Her Now", which is breaking 
records at Oriental Theatre. 
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\s COMING, 


Ato the Sct een} 


CROSSROADS OF THE WORLD — 
Largest electric sign of all. on Broad- 
way and 43rd Street, heraids coming 
of the eagerly awaited ''Forever 
Amber", in Technicolor, to a million- 
and-a-half people a day. 


The name that makes the 


BIGGEST BOXOFFICE NEWS is 


Names Make News! 
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BOB, 
SON OF BATTLE 















DENVER — Audiences and critics 
cheer 10-state day-and-date premiere. 
20th's great outdoor adventure in 
Technicolor stars Lon McCallister, Ed- 
mund Gwenn and Peggy Ann Garner. 
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THE BOXOFFICE 
AND MRS. MUIR 


RADIO CITY MUSIC HALL—2d week 
is topping unprecedented Ist — that 
sent records soaring to all-time 20th 
high. Excited crowds cheer Gene 
Tierney, Rex Harrison and George 
Sanders in "The Ghost and Mrs. Muir’ 

. "the year's most engaging comedy 
romance." 
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CENTURY-FOX 
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RKO Has 20 of Its 36 for 1947-48 


Completed; 450 


RKO is slating a minimum of 364 


ix for the 1947-48 season, Ned E. 

pinet, exec veepee, told some 450 
attendees of the 16th annual conven- 
tion yesterday (Tues.) at the Wal- 
dorf-Astoria (N. Y.). Of this lineup, 
company has nearly 20 already com- 
pleted thus a going a long way to- 
wards meeting RKO’s aim of build- 
ing a solid backlog. Number of films 
to be released in the coming year 
ig about equal to the current season. 

While most of the features will be 
filmed or were already made on the 
Coast, four now in the cans were 
Jensed abroad. Two were fashioned 
at RKO’s Churubusco studios in 
Mexico City; one at RKO- Pathe 
Cinema’s lot in-Paris; and another 
at Denham, England. 

Conventioneers were also told 
that RKO will expand its °47-’48 
schedule on shorts with a turnout of 
189 briefies mapped. Regular news- 
reel issues will account for 104 while 
Walt Disney will contribute 18 car- 
toons. “This Is America” series will 
supply releases in its sixth season. 

Indie producers releasing through 
RKO will include Samuel Goldwyn, 


Walt Disney, Rainbow Productions | 
Jesse L. Lasky— | 


(Leo McCarey), 
Walter MacEwen, Robert Riskin, 
Robert and Raymond Hakim, Inde- 
pendent Artists (Frederick Brisson, 
Rosalind Russell, Dudley Nichols), 
Argosy Pictures (John Ford, Merian 
C. Cooper), and Sol Lesser. 

; Rathvon’s Welcome 

Three-day meet curtain - raised 
Monday (7) when N. Peter Rathvon, 
RKO prexy, extended the glad-hand 
verbally. Also addressing the con- 


(Continued on page 93) 


Mulvey Sees Need For 
A New Technique In 





Film Merchandising ' 


Decrying the way “vested interests 
of theatre monopolies” have kept 
alive the current system of film re- 
lease in order of runs, James Mul- 
vey, prexy of Samuel Goldwyn Pro- 
ductions, predicted that the “#vhole 
system of runs and clearance as we 
now know it will shortly be out the 
window and a new system of simul- 
taneous release will take its place.” 

Speaking yesterday (Tuesday) at 
the RKO national sales convention 
at the Hotel Waldorf-Astoria, N. Y., 
Mulvey at the same time called for 
some system whereby a _ producer 
who gambled with a higher budget 
for a picture would be enabled to 
charge admission prices for that 
film. Present system, which he also 
laid to a “policy designed to protect 
vested interests,” is the only business 
that sells artistic creations like “a 
can of soup or a bottle of cough 
Syrup, to be sold at identical prices, 
regardless of great differences in 
quality.” 

“Gentlemen, I firmly believe that 
we must clear up this blind spot in 
our thinking,” Mulvey declared. “I 
am thoroughly convinced that the 
Public would rather pay higher 
Prices for several hours of real en- 
tertainment than lower prices for an 
equal number of hours of boredom. 

(Continued on page 17) 


CLARK’S ILLNESS UPS 
DUNN OVER PRC SALES 


Harold Dunn takes over as acting 
general sales manager of PRC fol- 
lowing the resignation of Ralph H. 
Clark. Duan. who was hired several 
months back as Clark’s chief as- 
sistant, has been handling the man- 
agerial chores since Clark left for 
Florida in late May, 
aoe announced his resignation 

€r physicians ordered a complete 
hey for several months. In a letter 
ba Clark Stated that because of 
no sncertainty as to length of time 
_ heres be forced to stay away 
—. Is desk, he felt it unfair to 
cn mpay to retain his position. 
- rk leaves Florida this week for 

1€ Coast to spend some time with 





a a Clark, Jr., sales 
Nager o RC’ “i 
exchange, ar eee 


at'N. Y. Convention 





‘Duel’ Small-Town Click 


Minneapolis, July 8. 

Experiment of playing a pic- 
ture at roadshow prices, $1.20, 
for three days in the smallest 
towns, such as Pequot Lakes, 
Minn., population 188, is proving 
successful in the case of “Duel 
in the Sun.” It’s the first time 
this has ever been attempted in 
this territory and, perhaps,,any- 
where else. 

At Pequot Lakes Selznick pic- 
ture grossed $700 from Sunday 
to Tuesday, which is consider- 
ably more than the house there 
ordinarily pulls in a week with 
four.or more changes. 

In Luck, Wis., population 617, 
“Duel” also grossed $700 for the 
three days. In Mabel, Wis., pop- 
ulation 741, the takings were 
$400 in two days and one more 
day of the run remained to go. 

The release of “Duel” to the 
smal] towns was shortly after its 
openings in the key and larger 
spots of the territory. 


‘Outlaw’ Skirts 


San Antone Ban 


San Antonio, July 8. 
Arrangements 











have been com- 


Outlaw,” despite the ban by the 
Mayor and city commissioners late 
last week. Projectors and sound 
equipment have been installed in the 
Pan American Speedway, located 
several hundred feet outside city 
limits. There will be two showings 
nightly, one at 8 and the other at 10, 
with admission 60c. 

The picture was outlawed in so 
far as showing at the Municipal 
Auditorium was concerned. The 
resolution to ban it was introduced 
in City Council by Commissioner 
Raymond South and was unani- 
mously adopted. The film was pre- 
viewed several weeks previously by 








| limited to those 18 years or over. 
| A plea for an injunction against 
|the city to allow the film to be 
| Shown at the auditorium was denied 
here in the 37th District Court. The 
judge, however, did not rule out the 
| possibility of collection of damages 
| against the city by the promoters of 
| the film, who contended they face a 
| loss of $6,000 as a result of the city’s 
' change of mind. 

One of the chief reasons given by 
'the city fathers for the turn about 


'was that a large number of letters | 


_were received stating that a “stink 
| bomb” would be released during the 
showing, as well as disturbances cre- 
ated by certain groups. In view of 
! this, to save property and to avoid 
jany “riots” caused by the bombs, 
| the order to refuse the use of the 
| auditorium was made. 

On the scheduled opening day of 
the film, there were several hun- 
|dred persons waiting to buy tickets 


'when the announcement was made | 


that there would be no showing as 
| announced. 





Set Up ‘Impossible’ 


Memphis, July 8. 
Formation of new film company to 
produce cartoons in Hollywood 
| under name of “Impossible Pictures” 
| has been announced by David Flex- 


'er, Memphis theatre owner, and | 


{Leonard L. Levinson, Hollywood 
'writer. Work is already under way 
on first cartoon, “Romantic Rumbolia, 
ithe Seat of the Rumba,” with Frank 
|Nelson as narrator, Levinson as 
| writer-producer, and Paul Julian as 
| chief artist. 

| Nine scripts are 


ready, Flexler 


said, and 12 to 14 subjects will be, 


made. All will be comic travelogs 
in imaginary settings. 


pleted here for the showing of “The | 


the Mayor and the city commission- | 
ers and given. their blessings for | 
, showing for about two weeks in the | 
|muny auditorium, with attendance | 


Co. for Cartoons. 


1,000,000 10 





Hollywood, July 8. 

Total of more than $20,000,000 will 
| be spent by Hollywood studios on 
production in Europe during 1947. At 
least 12 pictures will be filmed en- 
tirely in Europe and others are 
slated for partial shooting abroad. 

Numerous other films will use 
background shots for which special 
caniera crews are being sent to 
Europe. Most of the coin slated for 
European filming this year is still to 
be spent. 

RKO, in association with its 
French subsidiary, Pathe Cinema, 
has already finished the Maurice 
Chevalier starrer, “Man About 
Town,” and Hal Wallis is winding up 
“So Evil, My Love” at Denham 
Studios in London early in August. 

Advance guard of RKO’s “Berlin 
Express” shoved off for Paris over 
the weekend. Budget for this one is 
approximately $2,000,000 and film 
will be shot in France and Germany. 

Lou Bunin’s “Alice in Wonder- 
land” is being produced in Paris 
with a $1,500,000 budget and Colum- 
bia is using funds frozen in Italy 
for the Gregor Rabinovitch produc- 
tion of “La Boheme” in Rome. Ed- 
ward Small productions also plans to 
film “Clementine” in Italy with frozen 
dough and is sending a crew to get 
background shots in that country for 
“The Life of Rudolph Valentino.” 

Columbia is making its first post- 
war British film, “The First Gentle- 
man,” starring Jean-Pierre Aumont, 
at Elstree studios in London, with 
| lensing scheduled to start late this 
|month or early next. 
| Others scheduled for English pro- 
| duction are Metro’s “The Secret 
Garden”; RKO’s “Ivanhoe,” latter 
ito be produced in association with 
| J. Arthur Rank; 20th-Fox’s “Escape.” 
| Major portion of Warners’ “To the 
| Victor” will be filmed in France and 
| that studio’s “The Children” will 
get partial production in Germany. 
| Plans call for the filming of most 
lof Sam Bischoff’s next George Raft 
| starrer, “Morocco” in that northern 
| African country and Continent 
‘Films is currently filming “Deliri- 
/um” in Paris. 
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Rush British Quota Pix 


Hollywood, July 8 

Studios here are rushing to 
completion as many pix as pos- 
sible for export to England be- 
fore threatened cut in American 
film imports by that country and 
possible passage of new tax bill. 
At least one company received 
cable last week to steam up 
windup of product and ship to 
England immediately. 

Restrictions in number of 
American films imported into 
Great Britain and taxation on 
such imports have been antici- 
pated for some time. 








Metro Primed For 
Ist Elstree Prod. 


Contingent of Metro personnel, 
headed up by Ben Goetz, M-G man- 
aging director in England, is slated 
to leave for London either late this 
month or early in August to start 
production on the first film = at 
Metro’s Elstree studios since before 
the war. “Young Bess,” story of 
Queen Elizabeth’s early 


cause Deborah Kerr, who was to 
have starred in it, is having a baby. 

Sidney Franklin, who is to handle 
the production reins, will sail with 
Goetz Aug. 8 aboard 
Mary. accompanied by musical di- 
rector Herbert Stothart. No direc- 
tor has yet been named for the film, 
but Victor Saville is slated aboard 
the same ship and may take over 
when he reaches England. Ostensi- 
ble purpose of his trip now is 
vacation. Production is expected to 
tee off early in September. 

British art director Alfred Junge, 
who with Elstree ad-pub chief Hugh 
Findlay has been studying U. S. 

(Continued on page 25) 











Briefs From the Lots 





Hollywood, July 8. 

| RKO built two miles of new road 
through virgin timber in the Sonora 
Pass country of the High Sierra to 
| bring cast, crew and equipment to 
‘location for “Roughshod” . . . Five 
‘largest indoor sets ever constructed 
at Universal-International are being 
used by “The Exile” . . . Enterprise 
filmed two endings for “Body and 
Soul,” one happy and one sad, but 
didn’t even bother to try out the 
unhappy one after the other got 
raves from sneak preview audience 
_, , Joe Cotten is set for star role in 
'“The Harder They Fall,” RKO’s 
' filming of the Budd Schulberg forth- 
coming novel of the fight racket... 
‘Edward Small Productions has 
| moved into new quarters at the Mo- 
| tion Picture Center ... Edward Nas- 


sour has added “Mystery of Dr. | 
Parazoides”’ to his production sched- 
lule... Hollywood scribes had to 


break out the black ties for formal 
press preview of “Black Narcissus” 
,at Carthay Circle... Vincent Price 
set for the role of Boss Tweed in 
‘wp mm 
| Central Park”... Leading candidate 
| at the moment for lead role in Uni- 
| versal-International’s film version of 
“Harvey” is William Powell. 


| Universal-International’s 


Janet Blair to co-sta) 
Hayward in “The Black Arrow” at 
Columbia Peggy Ann Garner 


borrowed from 20th-Fox by Irving | 


Cummings for ingenue role in “The 
| Sign of the Ram”... Will Jason will 
direct “Silverado” for Columbia. . 

\“The Time of Your Life,” William 
| Cagney production, winds at Gen- 
eral Service July 26, two weeks 
'behind schedule because of illness 
of Paul Draper ... Paul Gangelin 
assigned to script “The Golden Stal- 
|lion,’ Roy Rogers starrer, for Re- 
public .. . Irving Rapper will direct 
“Christopher Blake” for Warners. 
Ernie Byfield, noted Chicago Pump 
‘Room host, doing a writing stint at 


with “Louis | 


Metro.. 
ard Connell at 
“Luxury Liner” 
British actress, 


. Gladys Lehman and Rich- 
Metro _ scripting 

Doris Lloyd, 
appearing in “The 


Rope” with Selznick actors group 
at La Jolla... Charles Worum, Jr., 
head of Churubusco. studios in 


Mexico City, is ack in Mexico after 
| Hollywood huddles with RKO top- 
| pers and Edward Small... To give 
his “Alice in Wonderland” a sure- 
fire correct accent, Walt Disney has 
hired as special consultant on the 
picture W. Cabell Greet, professor 
of English at Barnard College, Co- 
'lumbia University, and an authority 
‘on “phonetic” speech. 

“Thunder in the Forest,” J. Benton 
| Cheney original, purchased by Re- 
| public for fall production by Sidney 





| Picker Jack Wrather starts 
shooting in mid-August on “The 
Quest of Willie Hunter,’ Good 


| Housekeeping mag serial by Leon 
| Ware, with Richard Wormser doing 
script Frank Donald inked to 
|direct “In a Little Spanish Town,” 
Gene Autry’s next oater at Colum- 
bia . .. William Alland, dialog di- 
rector on “Macbeth” at 
turned thesp to do role as one of 
the murderers ... Elyse Knox set 
for the femme lead in Cameo Pro- 
ductions’ “Linda Be Good”... So- 
|lange Oyon, French actress, signed 
iby Orion Pictures to star in 16m 
“America Dunks” . Reversing 
}usual situation, Raoul Walsh last 
|'week had to change his 
schedule because of good weather— 


weeks of night shooting at Warner 
ranch for “Silver River”... Jeffrey 
| Lynn is chalking up a lot of “firsts” 
|in his role in “Black Bart, Highway- 
| man” at U-I—it’s his first film in 
Technicolor, his first western, his 
| first pie away from Warners and his 
| first since he got back from the 


i (Continued on page 26) 


days, has | 
been tentatively selected as the first 
feature but may be postponed be- | 


the Queen | 


Republic, | 


shooting | 


too long a session of California sun- | 
shine made it necessary to set three | 


British-Made U.S. Pix Stymied By 
BE SPENT ARROA| Union Beefs on American Technicians 


+ London, July 8. 


| American film companies planning 
to spend millions of dollars in Brit- 


jain are reconsidering their plans 
| because of opposition from trade 
| union officials 

| Unions are preparing full scale 
battle against proposals to bring 


American technicians to this coun- 
try, unless an equal number of 
British experts are allowed to work 
in Hollywood. 

Schemes of U. S. companies for 
film making here have the full 
approval of the Board of Trade and 
British film industry and it is under- 
stood that the British government 
may take a hand in this new union 
dispute on the grounds of serious 
interference with a valuable dollar 
revenue source, 

Plans for the first U. S. Britain- 
| made film in the new program were 
due to start in September. Now they 
are held up because the A.C.T., rep- 
| resenting film technicians, has ob- 
| jected to the employment of three 
| Hollywood technicians on the pro- 
|duction of the 20th-Fox film “Es- 
| cape.” Other companies are anxious- 
|ly awaiting the result of negotiations 
| between British and American trade 
; union officials to come to working 
|}agreement. But these may take 
|months to settle, and meanwhile 
large-scale productions are held up 


indefinitely. 
| Arthur Elvin, secretary of the 
union, told Varimry: “We do not 


intend America to flood Britain with 
| Hollywood technical experts unless 
they let us send equal numbers. The 
| difficulty is the problem of negotiat- 
ing with the American unions.” 
Film companies involved in the 
| dispute state that the unions are 


(Continued on page 20) 


- | British Ticoice Sea 


| ‘Amazed’ at U’S. Cinemas’ 
| Big Take on Candy, Soda 


| Surprise at the impression British 
| pictures have made in America was 
|; expressed by Arthui Brown and 
_ Fred Lundy, Gaumont-British execs, 
,in New York Monday (7), following 
|a two-month tour of the United 
| States. Brown, head buyer, and 
|Lundy, theatre supervisor, leave 
| with their wives Friday (11) on the 
Mauretania for England. 

The two execs expressed amaze- 
iment at the average theatregoer's 
acquaintance with the name—as well 
ias the product—of J. Arthur Rank. 
They said they had hardly been able 
to pick up an American paper or 
magazine during their stay in this 
country without running into Rank’s 
name. 

Impressing Brown and Lundy was 
| the fast handling of boxoffice queues 
| in the U. S. via automatic ticket and 
|change machines. They also ex- 
| pressed surprise at the heavy income 
| derived from auxiliary sources, such 
as candy, popcorn, soda, etc. Con- 
fectionery will go into the Bfitish 
| houses as soon as it is available, they 
said. 

The two British theatre executives 
and Tom Cadwallader, South Aus- 
tralia division manager for Univer- 
sal-International, were hosted by 
Joseph H. Seidelman, U-F pvexy, at 
|a luncheon Monday. Al Daff, veepee 
and executive assistant to Seicdel- 
man, and Charles Kirby, also assist- 
ant to Seidelman, headed the U-I 
contingent at the affair. 

Cadwallader, who was a prize- 
winner in the Seidelman drive last 
year, left for Australia by air yes- 
terday (Tues.) but is stopping off in 
Hollywood for two weeks 


Wallis Winding ‘Evil’ 
| Ahead of Schedule 
Hollywood, July 8. 

Hal Wallis will be back at Para- 

mount from England about Sept. 1, 

according to long-distance phone 

talk with studio. Unexpectedly good 

weather has speeded production of 


|So Evil, My Love” in London and 


| plan now is to wind up the picture 
Aug. 10 instead of around Aug. 20. 
Wallis plans to do final cutting ef 


i°So Evil” at Paramount. 


were t 
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Dear Clark Gable a 
Deborah Kerr: 


We're off to a flying start 
in hundreds of theatres 
simultaneously! 


We're telling the nation about 
M-G-M’s “THE HUCKSTERS” 
in one of the year’s 
biggest promotions! 


Everybody’s talking about it! 
The reviews predict a golden 
harvest! It’s in the press! It’s 

in the air! Your wonderful — 
picture is destined to be the 

hit of the year throughout 

this happy land! Congratulations! 


Leo of M-G-M 


M-G-M presents CLARK GABLE + DEBORAH KERR + Sydney Greenstreet 
Adolphe Menjou + Ava Gardner + Keenan Wynn + Edward Arnold in “THE 
HUCKSTERS” + Screen Play by Luther Davis + Adaptation by Edward 
Chodorov and George Wells * Based on the Novel by Frederic Wakeman 
Directed by JACK CONWAY «+ Produced by ARTHUR HORNBLOW, JR. 
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The Vigilanies Return 
(COLOR—ONE SONG) 


versal release of Howard Welsch pro- 
siggy Be Jon Hall, Margaret Lind- 
ener features Paula Drew, Andy Devine, 
comely Jonathan Hale. Directed by 
Original screenplay, Roy 
(Cinecolor), bh og tna 

r raul Landres; song, Jack rooks 
editor: ston Schwarewald, At Rialto, N. Y., 
omek July 1, '47. Runping time, 67 MENS. 


‘Taylor. 
Chanslor; camera 





sole tune, “It’s Not the First Love,” 


a so-so number. Otherwise her 
thesping measures up. In a minor 
bit Adele Mara lends sparkle to an 
office-worker part while Gregory 
Gay is sufficiently sinister as the 
heavy. Production accoutrements 
are above standard in view of the 
low budget. John Alton’s lensing 
is good. 


Kilroy Was Here 
Hollywood, July 8. 


Luft production. 
Cooper, Jackie 


Features Jackie 
(‘oogan, Wanda MeKuy, 
Frank Jenks. Directed by Phil Karlson. 
Screenplay, Dick trving Hyland; 
dialog, Louis Quinn: original story, 


Sidney 





ie TT: mrt) .ceece dees tbs eere 
ie: — Wee cre. Margaret Lindsay 
Louise Holden. ..ccoccereeerers Paula Drew 
‘Andy pew e eres qeeseeerreseees Andy Devine 
‘ay Cur tht. ccccvccevese Robert Wilcox 
iat nepteites ws vee bused ocean: Lambert 
Ment oid Seah «dp ' 
» OIdGEN,. ..ceccceseceees Jonathan Hale 
ree " RARE APT Fetes Arthur, Hohl 
Sneaier. gees dea pbae saan’ Wallace Scott 
es cae Mc ct ee een Lane Chandler 
roves Girl cade! gi ae aie ee Joan Fulton 
enctam WereriTr Trr. itl John Hart 
camen.- s eccesceeccee Monty Montaque | 
Henchman...--serreseersrceees -Bob Wilke 


“The Vigilantes Return” is a bet- 
pope enemy modest - budgeted 
oor opus ! 
mt in nabe situations. Pic is 
marked by a sokid production back- 
ground, pleasantly tinted Cinecolor 
camera work, competent thesping 
and a script that puts the accent on 


that should give good | 


stirring action down the line. There’s | 


no variation on the basic bad men 


and Lee Wainer; camera, 


editor, Jodie Caplan Previewed June 4, 
'47. Running time, 68 MINS, 

1 SORE FB. BOR. as eyecccccccccd Jackie Cooper 
ves oh bam seu 6-2 Jackie Coogan 
Connie Harvourt...ccccceves Wanda McKay 

LP DOs cccaéseresesousdt Frank Jenks 
Elmer Hatch..............-Norman Phillps 
Rodney Meadows. .........s0. Rand Brooks 
Prof. Shepherd..........Barton Yarborough 
First Cab Driver...s......- Frank Scannell 
Marae COmRGls, ..cccsivecsthocind Patti Brill 
a ARPA Te re Robert Coogan 
J) 4 | ere eer ere ee eee ee Joe Forte 
Second Cab Driver....e..++./ Allen Mathews 
Third Cab Driver.......++...Sidney Melton 
PUSNEUE Ss Ki 6-00 2p Uno sob nOOb cena 4 Pat Goldin 


vs. good formula but the kiddies | 


won't care. * 
Jon Hall -plays an undercover 
agent for law and order who's as- 


signed to clean out a nest of var-| 


mints preying on the ranchers. Ar- 


rayed against him is the owner of | 
the local ginmill and gambling joint | 


who heads the gang of meanies. Mar- 


aret Lindsay, an old flame of Hall | 
Gor way back in New Orleans, is a | 
business partner of the gang leader | 


but her sympathies are strictly on 
the side of iaw and love. After Hall 


The Kilroy legend, of that fabu- 


lous war character who popped up| 


all over the Pacific, is basis for this 
amusing comedy which has plenty of 
exploitation possibilities. Yarn picks | 
up Jackie Cooper, who plays Kilroy, ' 
in ‘a Pacific outpost, then projects | 


him to college, where events will | 


keep average audiences entertained. | ick to Lane 


Cooper is co-starred with Jackie | 
Coogan, who plays his.pal and for} 
that reason is forever getting Cooper | 


|—or Kilroy—into trouble. Pair make | 


gets framed on a murder rap, he | 


escapes from jail with the connivance 


of his sidekick, Andy Devine, and | 


organizes the vigilantes. In a rousing 


climax, the gang and the vigilantes | 


shoot it out across the barricades 
with the inevitable result. 

Hall is highly effective as the 
U. S. marshal, showing off some 
hard riding and fast draws. He's 
tough but modest and handles his 


role with the required amount of | ages to get in, after first turned down |Iuuz Regas and Ariel Cortazzo; based. on 


easy heroism. Miss Lindsay is 
standout as the dancehall belle and 
chirps one good pop song, “One Man 
Woman.” with a lowdown blues style 
that sells. Devine plays 
fashion with fair comedy results. 
Jonathan Hale, as the county judge, 
is polished. Gang of toughies, with 


Jack Lambert and Robert Wilcox in | 
the lead, sneer with finesse and will | formances 
» provoke hisses. 


Herm. 


The Trespasser 
(ONE SONG) 


Republic release of William J. O'Sullivan 
production. Features Dale Evans. Di- 
rected by George Blair. Screenplay, Jerry 
3ruskin; adaptation, Dorrell and Stuart KF, 
McGowan; original story, Jerry Sackheim, 






- Erwin Gelsey: camera, John Alton; song, 
Eddie Maxwell, Nathan Scott; editor, Ar- 
thur Roberts; mugical director, Mort Glick- 
man. Tradeshown N. Y. July 2, 47. Run- 
ning time, 71 MINS, 

Linda Coleman........ TTS yay Dale Evans 
Danny HButler......... «-...-Warren Douglas 
Stevie Carson....... epersterver Janet Martin 
Bill Monroe....... seoseese- Douglas Fowley 
sale eg DEER T ALT EE Ce Adele Mara 
melee, 124s capeh sss Sete inee +s Gregory Gay 
pe ree Siweéacaceoxsearamt Withers 
Bruce Coleman...... e-...William Bikewell 
DUCSOOME Ce acixcubsccessene¥e Vince Barnett 
Channifg -Blios,....cccecces’ Francis Pierlot 
MEOH ROMS a os ct tccodenendecs Joy Barlowe 
BPBVIBs iss 8 cas bgbneeoaetene<sse Fred Graham 
EE AR I, ae ae Dale Van Sickel 
MOOR sis Uae oboe ca eeelebues Betty Alexander 
Se MOCO 5 46265. desdsdi0 cds Joseph Crehan 





Incorporating a new approach in 
the acfion-mystery field, Republic's 
“The Trespasser” is a well contrived 
yarn which packs an exciting punch. 
Suspense builds nicely in this Wil- 
liam J. O’Sullivan production and 
b.o. returns should reflect the film’s 
better-than-average quality despite 
the lack of marquee lure. 

Scripters have spaded up com- 
parative virgin territory in slanting 
the plot around a ring of rare book 
forgers. Starting with a newspaper 
office locale most of the story 
emerges as fairly logical stuff. How- 
ever, the studio has an extraordi- 
nary fanciful conception of a news- 
paper editorial departmert, what 
with marble-lined corridors and in- 
dividual plush sanctums for such 
Staffers as the feature editor no less. 

Janet Martin lands a job with a 
sheet helped by one of the paver’s 
ace scribes, Douglas Fowley. Fresh 
from college, she’s assigned to the 
morgue to work under Warren 
Douglas. In no time at all she 
Stumbles on book reviewer William 
Bakewell’s nefarious work in ped- 
dling phony “rare” tomes to pub- 
lisher Francis Pierlot. With Fowley 
handling the investigating reins, the 


forgery ring is eventually rounded 
with the aid of Miss Martin, 
whe and detective Grant 
Withers. There’s a bit of romantic 


interest between Fowley and Dale 
Evans, who portrays a nitery war- 
bler and Bakewells sister, 

On ‘the whole east turned in 
a competent performance under 
forge Blair's able direction. Miss 
Martin is credible as the morgue 
worker and amateur sleuth, Doug- 
onl does a neat characterization as 
et boss, while Fowley and Bake- 
well register in their roles. Withers 
Is an okay detective. In a brief se- 
Quence Miss Evans chirps the film’s 


excellent teammates, and script by | 
Dick Irving Hyland, based on his and | 
Lee Wainer’s original story, keeps 
the ball moving. There are moments | 
when action at college becomes | 
slightly sophomoric, but this is more! 
| than compensated by straightforward | 
| approach to a subject which has both | 
charm and humor. 

Cooper finds not all of college life | 
Under GI Bill he man-| 


| 
| enchanting. 
| because of lack of credits, due to his | 
| being the Kilroy Taken up by snooty 
| frat, whose members want to ac- 
| quire him because he is Kilroy, then 


in usual| want to drop him-~ because of his 
Cooper learns | blue-pencilled in 
| the hard way, but manages finally to} Flaubert’s original, this version of 


taxi-driving friends, 
|get going on right path 


and have_ top 
|from such players as Wanda McKay, 
Norman Phillips. Barton Yarborough, 
Frank Jenks and Rand Brooks. 
Producers Hyland and Sidney Luft 
made most of situation at hand, turn- 
ing out a neat entertainment, aided 
by direction of Phil Karlson, Wil- 
liam Sickner’s expert use of cam- 
eras is, interestingly displayed, with 
balance of technical credits yf 
rit. 


Rustlers of Devil's 
Canyon 


Republic release of Sidney Picker produc- 


tion. Stars Allan. Lane: features Bobby 
Blake, Martha Weniworih, Peggy Stewart. 
Directed by R. G. Springsteen. Original 
screenplay, Exurle Snell; camera, William 
Bradford: editor, Harry Keller. Trode- 
shown N. Y., July 3, ‘47. Running time, 
58 MINS. 
OG SAE OON, 56 0 65 60.006 508 6 eb 0 TT Allan T.ane 
BACEEW TIONVET a ccc ndneceoriseva Bobby Blake 
The Duchess............Martha Wentworth 
Serre ey oer rT ee Peggy Stewart 
The Doctor...oc- res eee eee Arthur Space 
BTIRBATA. .... vscccosccvcccsoess Emmett Lynn 
CHRP. ccc nccccccacecoeseccoccs Roy Karcroft 
Fhe Sheriff. .ccccccccscccscccses Tom London 
UR 6 0.050020 00b00056066006000 06:05 Harry Carr 
DORGE. < .105b 0 6050660400000 0500 Om Eee 
[Doc Glover. ...cccccceccsccsecs Forrest Taylor 


“Rustlers of Devil’s Canyon” is 
lone of the best in the Red Ryder 
series. Westerner has been neatly 
assembled out of standard i 
dients, and tight, positive direct ion by 
R. G. Springsteen keeps film in high 
gear from start to finish. Plenty of 








‘Black Narcissus’ 


“Black Narcissus,”  British- 
made General Film Distributors’ 
(Rank) release, was rated as 
good for theatres in Great 
Britain but requiring plenty of 
bally to do business in U. S. 
when reviewed from London by 
Variety May 7. Reviewer said 
that “cynics may dub this lavish 
production, ‘Brief Encounter in 
the Himalayas,’ and not without 
reason. Stripped of most of its 
finery, the picture resolves it- 
self into the story of two sex- 
starved women and aman..... 
Production has gained much 
through being in color. The pro- 
duction and camera work atone 
for minor lapses in the story.” 

Variety rated the cast as be- 
ing well chosen but said that 
Deborah Kerr gets only occa- 
sional chances to reveal her tal- 
ents. Also stated that Sabu 
plays the young general as 
though he were Sabu. Regard- 
ing Miss Kerr, the reviewer also 
states that “doubtless the film 
will be shown in America after 
Miss Kerr’s Hollywood debut as 





co-star of Clark Gable in ‘The 
Hucksters.’ It would be wise to 
do so,” 


Monogram release of Dick Irving Hyland- | 


added | 
Hylani | 
William Sickner; | 


| heavy 


| Cine Normandie, Buenos Aires, 


Two Jackies turn in excellent per-/ing but 
support | doubtedly will prove a draw at the 


ingre- | 


Miniature Reviews 


“The Vigilantes Return” (Col- 
or) (U). Fast action formula 
westerner for nice support in 
nabe situations. 

“The Trespasser” (Rep), 
Better --than-average mystery 
film. 

“Kilroy Was Here” (Mono). 
Neat comedy for general situa- 
tions built around war-inspired 
Kilroy myth. 

“Rustlers of Devil’s Canyon” 
(Rep). Neat low cost western 
packing plenty of action. 





Scribs Plan Annual Award 


To Honor Hero Members 
Hollywood, July 8. 
Annual award to be known as the 
Robert Meltzer Award has been es- 
, tablished by the 
| Guild to honor screenwriters killed 
action is packed into the pic’s short |1" World War II. Award is in mem- 
running Pes oo th cabteeeaiae pro- | OTY of Meltzer, David Silverstein, 
duction dress making most of a low | Frederick Faust, Edward de Melcher 
budget outlay. ; |and Arch Heath, all killed in action. 
Plot has Allan Lane in role of Red | 














|of the Spanish-American war to find | addition to its entertainment 
jhis territory honeycombed 


“ value, 
with | « 
rustlers. 


Meanwhile. some postwar | , Most effectively contributes to a 
homesteaders arrive in the area to| etter understanding of the prob- 
settle down right in the crossfire be- | lems of our times. 

tween the rustlers and ranchmen. 
Three-cornered tug-of-war develops, 


with the local medico, secret head of | 
| the outlaws, adding fuel to the fires. | eatre el 
| At windup, Lane smokes out the doc- | * e 


tor, smashes the gang of rustlers’and | 
establishes peace between the farm- | 


lers and cattlemen. Deploy Ag ainst 





Lane makes a6 straightforward | 
cowboy hero. Young Bobby Blake, | 
as an Indian kid, will appeal to the | 
|juves. Excellent performance is} ° 
turned in by Peggy Stewart as | Nl eéW ax 12s 
femme leader of the homesteaders | : © 
while Arthur Spece does well as the | 
and Emmett Lynn registers | 
effectively as venerable comedy side- | 
Herm, 


New York exhibs last week moved 
to forestall further pastings by the 
state legislature such as that admin- 
istered in the last session. With the 
idea of plugging against continued 
tax raids, Metropolitan Motion Pic- 
ture Theatres Assn., org which rep- 
resents 90% of N. Y. theatre men, 
has taken on the law firm of Judd & 





Foreign Film Review 


(Unlikely for Anglo-U. S. Market) 











“Madame Bovary” (ARGENTINE). $ 

Pan-American release of San Miguel | Gurfein as general counsel. 

Studio production. Stars Mecha Ortiz, . _ ae i 
Roberto Escalada, “nrique Diosdado; Exhibs suffered last year from 


lack of organization when they un- 
successfully fought the 5% local tax 
bite on admissions which the solons 


features Alberto Bello} Angelina Pagano, 
Alejandro Maximino, Manolo Diaz, Gra- 
ciela Lecube, Ricardo Galache, Maria 
Esther Podesta, Juan Carlos Altavista, 
Felix Gil. Directed by Carlos Schlieper 
and suis ra. Scree av; 2 ie ’ : ar 
and Luis Mottura creenplay, Maria | Dewey's recommendation. Officials 
of theatre units at that time vowed 
they’d be ready for any further leg- 


islation either on taxes or censor- 


Gustave Flaubhert’s novel: 
Roberts: 


camera, Bob 
Maistegui, At 
Running 


music, Isidro 


time, 85 MINS. 





Carefully produced and heavily 
comparison with 


is the first step in that direction. 
Both Judd and Gurfein have solid 
Government backgrounds. Judd is a 


Madame Bovary’ is left with noth- former Solicitor General of the state 


the melodrama. It un-| 
| Argentine boxoffice. Story continuity | fein was formerly chief ass’t district 
| suffers by elimination of the book’s 
| cruder aspects. Acting in general is 
uninspired save for thesping of teen- | ert Jackson at the Nuremberg trials. 


eo well and gives promise: for ane | TREY! act as, spokesmen for. ex- 
|future. Film has little appeal for | hibits at future legislative hearings. 
the U.S. market. To date, toppers for theatre units 
short shrift from 
11, lawmakers, who figure the flickeries 
| are easy game for tax forays. Theatre 
| groups are also working towards a 
Continued from page 4 |around in their localities via pub- 
ground shots. Pathe’s library would | licity to show the public that ad- 
be valuable for standard issues, | mission taxes are passed on to the 
Purchase would also unsnarl the | patrons. 
have top newsreel execs, trained in 
the game, as well as squads of cam- M | 
eramen, editors and lab workers. | u vey 
Since the field is narrow, company | | 
is faced with a man-sized puzzler in | 
snaring experts outside its own) The producer who makes a genu- 
limits. aay good picture and the exhibitor 
Equipment | who books it should not be shackled 
would be the acquisition of printing _to hit some happy medium, actually 
| and development machinery which | puts a premium on mediocrity.” 
' could turn out prints in the neces- | Mulvey stressed that.he was seek- 
| requires specialized machinery which _from the public a price which the 
can only be made on _ order | 
| bought from another of the five! of his picture. “We cannot force the 
reels. 
































haye gotten 
WB-Pathe Reel | 
a e do technique to throw their weight 
manpower problem. Warners must 
Continued from page 15 === 
Third solid gain for Warners by a policy, which, because it seeks 
| sary numbers. Newsreel production | ing “only the opportunity” to ask 


explain why the company is inter- the producer who makes better pic- 
ested in selling out, it’s understood | tures, who gives better-than-average 
from other sources that the reel has; values must not be held down to 
been losing money lately. Entry of | the average pricing methods, which 
Warners into the field may have |lump the bad with the good.” 

softened RKOers to a sale since! Goldwyn prexy also called for 
newsreel sales heads believe a sixth | more showmanly selling on the part 


business for the quintet 
erating. It’s 


now Op-|ment on the state of showmanship 
freely predicted that among exhibitors that the only way 
ice because of the overhead, would |a decline in patronage is to cut ad- 
| be snarled further by any added | mission prices.” Practice of an ex- 
competition. | hibitor relying on the producer for 
Warners announced appointment all advertising, exploitation, etc., 
| of James Allen as head of the new | «simply cannot continue,” he said. 
reel, but with its late fall deadline 
the other reels couldn’t. figure how 








Screen Writers | 


I ; | The award goes to the SWG mem- | 
| Ryder returning to his ranch at end/ ber who writes the feature which, in | 


passed with Governor Thomas E. | 


ship, and the hiring of the legalites | 


| from Feb. 1, 1943, to May 1, 46. Gur- | 


attorney under Dewey and later was | 
aide to Supreme Court Justice Rob- | 


the | 


or | producer believes measures the value | 


public to buy our product,” he said. | 
| While RKO officials refused to | “But the point I am making is that | 


company would spell a 20% dip in of exhibs, declaring it’s a “sad com- | 


some of the reels, already on thin| many of them can think of to meet | 


WB expected to get rolling. 
Warners 





per-ree] as it now sells it shorts, 
it’s been learned. That level aver- 
ages considerably lower than the 
rentals set by other companies. Fur- 
thermore, it’s a deviation from the 
| common practice of fixing prices 
| based on timeliness of delivery. 
| Earlier the reel reaches the theatre, 
ithe higher is the rental under tech- 
nique employed by the quintet cur- 
rently. 


has tentatively set the. 
price of its newsreel on the same | 


‘Bogeaus Buys Hecht Yarn 


Hollywood, July 8. 
“Miracle in the Rain,” book writ- 
'ten by Ben Hecht several years ago, 
has been bought for filming by Ben- 
‘edict Bogeaus. Pic will 
Lupino. 
Film will be first on the schedule 
'of Arcadia Films, new indie formed 
by Bogeaus and Miss Lupino. It will 
| be followed by Louis Bromfield’s 
Pulitzer Prize novel, “Early Au- 
tumn,” also starring Miss Lupino. 


star Ida | 


Theatre Men Lay Their Arguments 
For Cutting 20% Betore D.C. Solons 


+ Theatre industry is uniquely vul- 


|nerable among businesses in that its 
| profit area is confined to the top 
|layer of gross business, House Ways 
and Means Committee was told this 
| week by theatre groups in submit- 
| ting alternative plans for a reduc- 
tion 1n admission taxes. A 20% drop 
in grosses can result, not as in many 
; other enterprises in a 20% decrease 
|in profits, but in elimination of all 
profits, according to the statement 
accompanying the reduction  pro- 
posals. 


Should the Government allow a 
halving of the present 20% Federal 
bite, estimated tax yield would be 
216,468,000 if theatre biz holds at 
current levels, or $173,174,406 “if the 
|now discernible recession in business 
: persists,” the House committee is 
‘told. Alternative plan (preferred by 
| exhibs), 
tax rates but exempt children un- 
der 12, would bring the Government 
within the next year $203,210,905 or 
$162,568,724 if the recession con- 
tinues. Chief sponsors of the plan 
are the American Theatres Assn. and 
the Motion Picture Theatre Owners 
Assn. 

Total returns for fiscal 1946, ended 
June 30, was $341,500,331 of which 
an estimated $290,275,281, or 85%, 
was derived from film houses, it’s 
said, Sponsors figure that a cut of 
50% in tax scales would not reduce 
Government revenues to half but 
rather to 65% of former take. Tax 
| decrease would increase the num- 
ber of admissions, statement argues, 
or retard the decrease in number if 
tapering of b.o. continues. 


With the statement was submitted 
a chart which indicated that 6.12% 
of all admissions or 13,074,082 week- 
ly are children under 12. In the 
age bracket between 12 and 21, it’s 
figured that 20,494,013 weekly attend 
or a total of 33,568,095 minors in an 
overall 91,491,129. 


Grosses have fallen off from 15% 
to 35% in the past three months, it’s 
said. Films are a medium of mass 
,communication, the theatre men 
argue, and should be lumped with 
newspapers, radio and magazines 
which are free from Federal taxes. 

Tax reduction proposals were sub- 
mitied on invitation of the House 
| committee made during hearings in 
|May. Robert Coyne, exec secretary 
/of ATA, prepped the plans after 
consulting other theatre groups. 





House to Continue Hearings 
Washington, July 8. 

The House Ways & Means com- 
mittee voted yesterday (7) to con- 
‘tinue its hearings on general tax 
revision until- the end of the third 
week in July and then suspend 
/until early November. 
| The Committee is studying legis- 
lation for a complete revamping of 
|the Federal tax structure. Among 
the matters under consideration is 
ithe 20% excise on admissions and 
{nitery checks. o 

Committee is considering dropping 
excises back to the prewar figure 
of 10%. * 











Radio Scribes Flee 


Continued from page 1 











more so than radio in recent years. 
Corwin Included 


Joining his ex-radio colleagues is 
Norman Corwin, currently on a be- 
lated honeymoon with his bride, 
Katherine Locke, and Coast-bound 
to do a picture of his radio play, 
“Mary and the Fairy.” Corwin plans 
spending the better part of a year on 
the Coast, and there’s been some 
speculation as to whether he intends 
returning to the CBS fold next year. 

Arthur Laurents, who scripted the 
notable “Assignment Home” series 
on CBS and who took a fling at legit 
a couple sessions back with “Home 
of the Brave,” has also checked out 
_of radio for pictures. And this month 
he’s being joined by Millard Lam- 
pell, one of radio’s better scripters 
| who, among other things, did the 
libretto for the Abraham Lincoln 
radio cantata, “The Lonesome 
Train.” He’s committed to Warner 
Bros. for its United States Pictures 
subsid. 

Larry Menkin, who has circuited 
all the coast-to-coast kilocycles with 
his freelance scripts, is another head- 
ing for the Coast next month for a 
pic assignment. He did a stint on 
the Warners lot a few months back 
helping script the Joan Crawford 
film, “Possessed.” 


which would not only halve _ 


‘Metro, has been identified with pix | 
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Roxy, N. VY. 

Olsen & Johnson Revue with 
Leonard Sues, Harold Barnes; “Moss 
Rose” (20th), reviewed in VARIETY, 
May 21, °47. 


Olsen & Johnson at this time of 
the year are an especially apropos 
booking. Yet, for them, it’s always 
the Fourth of July—they certainly 
have enough ammunition blanks to 
celebrate the Fourth even at Christ- 
mas. 

This Roxy date for the veteran 
comics is hardly any different than 
the act they were doing at the near- 
by Carnival nitery, at which they 
recently closed a long run. Nor, for 
that matter, the type of turn they’ve 
been doing for 30 or more years. 
And with which, excepting a couple 
of items that are in questionable 
taste, O&J are still socko with the 
mass, though hardly for the class, 
trade. 

Blank cartridges that blast the 
eardrums with their frequency, 

rops that are numerous enough to 
tae emptied the Shibert ware- 
houses, and all the corny tricks of 
another era in show biz—these are 
still employed for mass appeal by 
O&J. And the payoff is that audi- 
ence sing at the finale; if the cus- 
tomers can still go for that, as they 
do for the by-now ancient O&J 
audience-participation dancefest with 





could have stayed till sundown from 
reaction of payees. From opener, 
“Holiday for Strings” they went 
over solidly. It was difficult to 
choose number most appreciated, 
because “Malaguena” brought what 
seemed like top applause, only to 
have “Harmonica Boogie” bring 
stronger, palming. For “Peg O’ 
My Heart,” responsible for current 
success, a filmy curtain is drawn 
with moonlight scenes flashed on 
screen. Boys work effortlessly and 
smoothly to garner top returns. 


Barr and Estes, comic dance team, 
with Barr doing loose leg slide steps 
and girl doing pert tap business, also 
go over nicely. Barr also does sev- 
eral skits that are familiar but man- 
ages to make some seem fresh. 


The Shyrettos, score with acro 
twirling and jive stunts, getting 
screams riding silvery cycles which 
range from lower-case wheelers to 
king size for sock applause. 

Ray Lang orch does neat job in 
keeping things moving and _ backs 
show. Hunt. 


Capitol, Wash. 
Washington, July 3. 
Dolinoffs and Raya Susters (4), 
Georgie Kaye, Marjorie Knapp, the 
Craddocks (3); “Living in-a Big 
Way” (M-G). 








the chorines, then it only emphasizes 
that for mass reception O&J know | 
their way around. 

For prime audience approval 
chalk one down for Harold Barnes. 
Shades of Con Colleano! Barnes 
must certainly be ranked alongside 
the veteran tightwire artist. Barnes 
could well be a factor in any at- 
tempted comeback of vaudeville. 
He’s pretty close to being sensa- 
tional on the strand, and any day 
now Sol Hurok might be signing 
him for cne of his heel-and-toe com- 
pamies. Barnes even does a ballet | 
on the wire. And his rhumba isn’t 
so bad, either. 

Young Eddie Franklin is a recent 
Army dischargee who O&J heard | 
sing at a veterans hospital, where 
he was a patient, and promised him 
a chance to play in their show. 
Franklin has a pleasing high tenor, 
getting over with the _ inevitable 
“Danny Boy.” However, Chic John- 
s0n shouldn’t mug at the piano when 
the kid sings; he ought to let him 
have his chance. Leonard Sues is 
conducting the house orch for just 
th's date. 

Otherwise, this is a heavily-peo- 
pled show of madcap O&J comics, 
scantily-clad dames and_ typically 
rowdy O&J numbers out of their 
innumerable revues. And all paced 
expertly by the headliners, who re- 
veal they’ve been together 34 years. 
Ard the longevity of their partner- 
ship is a tribute more to their show- 
m°nship+than anything else. They’re 
a nair who know the value of corn 
whatever the era of show business. 
And, what's more important, they 
know how to sell it. Kahn, 


Oriental, Chi 


Chicago, July 3. 
Dale Evans, Harmonicats (3), 
Leonard Barr & Helen Estes, Shyret- 
tos (3), Ray Lang Orch (12); “I 
Wonder Who’s Kissing Her Now?” 
(20th). 











Without the glitter of all-star 
Hollywood cast which accompanied 
world preem of new 20th-Fox pic- 
ture, “I Wonder Who’s Kissing Her 
Now?” current Oriental bill would 
still be a bright, sparkling show. 
Perhaps all concerned were caught 
in web of glamour around theatre 
by appearances of George Jessel, 
June Haver, Martha Stewart, Mark 
Stevens, Richard Greene and Joe E. 
Howard, composer, upon whose 
autobiog picture is based. 

High spot of opening performances 
was contingent of players from the 
Coast with Jessel emceeing. He 
works with all the kids, and his im- 
pressions of Cantor and Jolson pro- 
vceke chuckles and memories. 

Miss Haver and Miss Stewart took 
turns on chirping, former singing 
her song to Howard. Stevens and 
Greene are typical handsome leading 


“men and were greeted with whistles 


as loud as gals got in their walkons. 
Audience was deeply impressed by 


group’s sincerity in their tribute to | 


Jessel, producer, for his work on 
the picture. 

The younger set can’t remember 
Joe E. Howard well, but they were 
as enthusiastic as their elders in re- 
ception. Many a nostalgic tear 
welled as he danced and _ sang, 
“Goodbye My Lady Love,” a classic 
from his early vaude days. It ‘was 
a red letter occasion for Howard, 
who is frisky and peppy as ever, 
despvite age. 

Regular bill is headed by Dale 
Evans, screen star. In shimmering 
silver topping a billowy ruby skirt, 
which she later doffs to reveal white 
cowboy boots and a brief, fringed 
cowgirl skirt, her teeoff number is 
“I Think You’re Wonderful,” quickly 
followed by “My Adobe Hacienda,” 
with which she seems more at home. 
Novelty number, “She Went Thata 
Way” is also cleverly done, and her 
singing of popular western star’s 
themes. with aud guessing titles, 
wins salvos. Girl has _ simplicity 
that’s a winner and her slight west- 
ern drawl] has pleasant effect on 
melodies. A solid hit. 

Co-headliners, the Harmonicats, in 
their first big theatre appearance, 


'do much to 





Capitol’s bill this week is sock 
throughout, with each of its four 
acts so solid it is hard to choose one 
for top billing. Entire layout should 
boost drooping b.o. 
locally, if customers resort to enough 
word-of-mouth. 


The Craddocks, trio of acro-pan- 
tomimists back from France after 
the war years, were singled out by 
the customers for lion’s share of ap- 
plause. Act has polish, novelty, and 


| genuine acro technique to make it 


top flight. The lads have continental 
quality of facial as well as bodily 
agility, which keeps their stunts 
alive, 

Marjorie Knapp, eye-filling chan- 
toosey, lives up to the wolf calls 
which greet her, with some really 
hep warbling. Opens with slick ver- 
sion of “Robert E. Lee” which goes 
over well as a pacer for the num- 
bers which follow. She sings them 
straight, with just enough gestures 
to put ’em across. Gets best returns 





on tasteful medley of Vincent You- 
mans’ songs. 

Georgie Kaye fills comedy slot 
ably, with warming accompaniment 
of laughs. His routine is well 
selected and perfect for family type 
audience which Capitol gets. Best is 
psychiatrist routine, which is fast 
and zany enough for plenty laughs. 

Curtain raiser could fill any spot 
on the bill and hold its own. Dolin- 
offs and the Rayas, back from 
Europe after a wartime absence, 
have a production with eye appeal, 
novelty and plenty fine terping to 
provoke mitt action. Both the toy- 
shop routine and the now-you-see- 
him, now-you-don’t black out num- 
ber click. Latter is smooth theatre, 
with Dolinoff swathed in _ black, 
against a black background and low 
lights. He juggles the gals about in 
adagio turns. Effect is that of 
dancers dangling in mid-air, lean- 
ing into space, etc., as their invisible 
partner tosses them around. 

Completing bill is a “Cavalcade of 
America” patriotic production num- 
ber well handled by Sam Jack Kauf- 
man, his house orch, and the Justin 
Lawrie Choir. Lowe. 


Chieago, Chi 
Chicago, July 4. 
- Hiidegarde, Basil Rathbone, Henny 
Youngman, Lathrop & Lee, Hal Kan- 


ner, House Oreh; “The Imperfect 
Lady” (Par), 





Hildegarde in current stint at the 
Chicago theatre proves again her un- 
canny ability to pace a show with 
effortless ease. Supported by Basil 
Rathbone and Henny Youngman, 
each of whom have strong enough 
marquee value to head a show in 
their own right, it still is one of 
those shows that looks as though it 
was put together on the spur of the 
moment and yet in the final analy- 
sis it works out smooth as silk. Evi- 
dence of the effectiveness of the 
| Hildegarde brand of show business 
| is proven by fact that literally every 
| performance has been capacity. 
| Hildegarde opens at piano, wear- 
ing exquisite gold gown, teeing off 
| with “It's Nice to Be Loved,” for 
solid applause. She discovers a fid- 
| dle player in pit who insists upon 
| tuning violin, and turns out to be 
| Youngman. Rathbone turns up as 
another pseudo-member of the orch. 
| Idea is worked . for laugh repartee. 
| Other tunes by Hildegarde included, 
|“Anniversary Song,” “No Business 
| Like Show Business” and an Irving 

Berlin medley. 


Rathbone scores with rendition of 
Elizabeth Barrett Browning’s “I 
Love You” plus his Sherlock Holmes 
| impersonations. Youngman playing 
|; @ supporting role through the 50- 
; minute show helps no end in hold- 
_ing bill together with rapid fire gags. 

Lathrop and Lee, mixed team, get 
over nicely with tap routines. Their 
“High Hat Strut” with gal in form- 
| fitting scarlet satin gown is sock 
clincher. Hal Kammer, as guest con- 
|ductor of the orch during Lou 
Breese’s vacation, does ad of 
playing show. unt, 





| 


State, N. Y. 


Luba Malina, Jack E. Leonard, 
Wiere Bros. (4), 3 Chesterfields, 
George Church & Marilyn Hale, The 
La Vernes (4), Louis Basil House 
Orch; “The Egg and I” (U). 





Loew’s State, N. Y., comes up with 
another rollicking bill in current 
stanza. It's good holiday fare, 
sparked by Luba Malina, mu- 
sicomedy songstress - comedienne; 
Wiere Bros. with their comedy vio- 
lining, and Jack E. Leonard, rotund 
comic, doubling as emcee and spot- 
ting slick stuff in own slot. 

Three Chesterfields, male acro 
team, pace with clever line of gym- 
nasties, risley and other feats to 
register solidly. George Church & 
Marilyn Hale, back after a season as 
featured terpers in the smash mu- 
sical, “Oklahoma!”, follow and score, 
as usual, with their tapstering and 
ballet terps. Leonard, who has been 
in and out of proceedings from tee- 
off, spots own stanza. Comic has 
improved considerably since last 
around, has fresh material and paro- 
dies which put him over for top 
returns. 

Miss Malina goals ’em in her song 
stanza. Garbed in white, spangled 
slinky gown, she’s atomic all the 
way. Introing with hep version of 
“Chi Chi Castenango,” which sets her 
pretty, she whams over “There Must 
Be Someone for Me” and “Niko- 
lena” to practically steal the show. 
Comes back for some clowning with 
Leonard to sew up things tighter 
and offs to solid salvos. 


Wiere Bros. flanked by male 
pianist, maintain comedy motif with 
their long standard funstering with 
the fiddles, incorporating some legit 
violining. But it’s the comedy antics 
that gets ’em here above everything. 
Grab plenty of laughs and off to 
solid returns. 

The La Vernes, two men and two 
gals, do okay in closing slot with 
their roughhouse Apache, _incor- 
porating an adagio twist, and prac- 
tically. wrecking props and selves 
in their fast routine framed in 
Parisian cafe setting. A a gg 





Apollo, N. Y. 


Louis Armstrong Orch (17) with 
Leslie Scott; Jack Teagarden, Velma 
Middleton, Slim & Sweets, Myers & 
Walker; “The Big Fix (PRC). 





With Louis Armstrong celebrating 
his 25th anni as a bandleader as 
well as his 47th birthday last week, 
it was appropriate that the. veteran 
trumpeting Negro maestro’s twin 
events coincided with his annual 
appearance at the Apollo. Many 
colored bands have played the house 
but few conjure up so much nos- 
talgia as the ingratiating Armstrong. 
Adding fuel to the “old times” fires 
are some sock trombone specialites 
of Jack Teagarden. 

As the teeoff number “Stompin at 
the Savoy” brings out the versatility 
of Armstrong’s combo comprising 
four rhythm, four trumpet (plus 
Armstrong), four trombone and five 
reed. Satchmo’s inimitable wide- 
mouthed vocals show to advantage 
on one of the outfit’s late recordings, 
“I Believe.’ Smartly backed by 
band, he scores for solid returns. 


Punch of show is Teagarden’s 15- 
minute stint preceding the finale. 
Armstrong’s intro describes him as 
here to play “some riffs for us.” 
First is nice arrangement of “Basin 
Street Blues.” Classic tune, the 
audience is told, was played by Tea- 
garden in Houston as early as 1920 
and seven years later he came to 
New York where the song was put 
to lyrics by the late Glenn Miller. 
Tea’s tromboning of number wins 
strong applause and he also regis- 
ters on warbling of lyrics in a soft, 
easy style. On last three choruses 
he breaks the horn in half and in- 
serts water glass for unusual tones. 

As a reprise of their recent Town 
Hall, N. Y., jazz concert, Armstrong 
and Teagarden beat out “Rockin 
Chair.” Both sing lyrics in a natu- 
ral, uninhibited delivery, then Tea 
slips out the slush-pump for a burst 
of accompanying choruses. Arm- 
strong follows with the blow-off on 
the trumpet for sock returns. Finale 
is “Jack-Armstrong Blues” cut by 
the pair on the Armed Forces V- 
Disks a few years ago. 

Rather weak is opening turn of 
Slim & Sweets. Tall, thin male and 
short, stocky femme offer some mild 
singing and terping. Work a takeoff 
on Romeo & Juliet with male part- 
ner wearing ludicrous ee brown 
tights and tyrolean hat. al ribs 
his physique but the humor falls 
flat. Band’s warbler Leslie Scott 
handles “Mam’selle” with robust 
expression but his baritone is used 
to better effect in “Without a Song” 
which he sends for hefty mitting. 

Armstrong’s combo contribs some 
sock improvising in a jam session 
where most of the sidemen are cut 
in for solos. Lads build up to a 
frenzied finale. Vocalist Velma Mid- 
dleton, almost as broad as she is 
tall, chirps “That's My Desire” with 
Armstrong, Me twists the lyrics 
into double talk but the customers 
are hep and it gets good returns. 
Miss Middleton also does a blues 
novelty, “Nobody Loves a Fat 
Woman,” for solid results. 


vocal, “Wrap Your Troubles in 
Dreams” with heavy emphasis on 
shrill voice of smaller guy for comic 
effects. He contribs some neat tap- 
ping while partner does a terp 
routine which “makes like a train.” 
Also work in a bit of business on a 
small vibe. Off to good reception. 


Aquashow, N. Y. 
(FLUSHING MEADOWS PARK) 
Willie, West & McGiniy, Juggling 

Jewels (4), Milt Britton’s Ogch (11), 
June Earing, Bobby Knapp, Stan 
Dudek, Shiela Kelly, Len Kearney, 
Betty Ball, Curley, Smiley, Aqua- 
zanies (5). 





Elliott Murphy, operating the 
Amphitheatre of Flushing Meadows 
Park for the third year, has with 
this year’s edition of water shows 
come up with a formula that will 
provide the maximum entertainment 
within a degree of budgetary mod- 
esty. Format combines features of 
the aqua displays on the past three 
years, and some done by Billy Rose, 
original tenant on the site during the 
World's Fair, 

Layout has equal accent on aquatic 
and landlubber acts which combined 
with good pacing provides good 
value for the 60c-$1.25 scaie. The 24- 
femme swimming chorus, profusion 
of diving experts and a variety of 
good sight acts makes for a pleasant 
session. 


Show gets most of its color from 
the swimmers. Contingent of divers 
including Stan Dudek, Shiela Kelly, 
Len Kearney and Betty Ball, per- 
form series of difficult dives in cham- 
pionship form with comedy flops 
coming from a group of zanies, 
Curley, Smiley and the Aquazanies 
(5). It’s reminiscent of the water 
events of the previous Flushing 
Meadows shows, but apparently the 
presentation method used here is still 
the best-devised for displaying water 
events. The 24-femme line, Aqua- 
dorables, go through a series of pre- 
cision water routines that are eye- 
filling. 

The stage events are confined to 
turns of visual values. Showing up 
best are Willie, West and McGinty’s 
familiar construction act. This turn 
hits the risibilities of every section 
of the big stadium for bes results. 
Juggling Jewels are similarly able to 
get audience appreciation with their 
stunts, while Milt Britton’s band, 
which backs the show, does its usual 
bedlam_ musical turn. 

Other events include swim exhibs 
of June Earing and Bobby Knapp 
and the entre-acte comedy talk of an 
unbilled pair. 

Some of the problems that have 
beset producer Murphy during pre- 
vious stands here still haven't been 
resolved. Major handicap is trans- 
portation. Area of park still lacks 
adequate public transit facilities, but 
fortunately, the gas situation, a ma- 
‘or bane during prior seasons, has 
been overcome, Jose. 


Steel Pier, A.C. 
Atlantic City, July 3. 
Dick Haymes, Helen Forrest, Mage 
& Karr, Acromaniacs, Paul Winchell, 
House Orch; “Banjo” (RKO), 








Dick Haymes, crooner, tops cur- 
rent show at the Steel Pier vaude- 
ville, and supported by four other 
fine acts that provide satisfactory 
entertainment. 

Haymes opens with old fave 
“Swanee,” and wows with “Stella 
by Starlight.” Encores with “Old 
Man River” and the “Anniversary 
Song” for more salvos and begoff. 

Helen Forrest, glamorous vocalist, 
appears with Haymes in duet, “I 
Don’t Know Why” after clicking in 
her own song stanza. Latter com- 
prises “Sunday King of Love,” 
“Them There Eyes,” and “Sunny 
Side of the Street,” all neatly done 
to merit top reaction. 

Mage and Karr, dance team, con- 
trib novelty tap routine and another 
to “Donkey Serenade” for nice re- 
ception. The Acromaniacs, three 
man acrobatic comedy team, score 
in fast line of gymnastics inter- 
larded with comedy,. for plenty 
laughs. 

Paul Winchell is another clicker 
with his slick ventro turn with red- 
haired dummy, Jerry Mahoney. 
Patter repartee is fresh enough to 
keep ‘em happy and win good 
applause, Walk. 


Hippodrome, Balto. 


Baltimore, July 6. 
Monroe & Grant, Bob Bates. 
Wally Brown, Arthur Murray Dan- 
cers (8), oe Lombardi House 


Orch (12); “Woman on the B i 
(RKO), si 





Nice layout is okay on talent and 
draught. Inclusion of Bob Berry, 
local sun-up and lunchtime person- 
ality of Station WITH, is paying off 
at the b.o. in addition to entertain- 
ment score where his vocalizing 
counts and Wally Brown, a former 
fave here, is now strengthened by 
film buildup, and supplying laughs. 

Opening slot has Monroe & Grant, 
male ee act, in ftashy tricks 
and com . Berry next with legit 
vocals is followed by Brown, who 
wangs out a mediey of parodies. 
Scores solidly and sets thi for 
decorative clincher oy the "Krther 
Murray Dancers, four mixed couples 





Myers & Walker, two lads who 





| antics register well, 


work hard, are a zany turn whose | 
Boys open with | 


in a potpourri of ballroomology neat- 
ly done for maximum returns. 
Biz all right. Burm. 


Olympia, Miami 
Miami, July 5. 
Danny O'Neil, Watson Sisters, Eq. 
die White, Lloyd & Willis, Max & 
Gang, Les Rhode House Orch; “Gal- 
lant Bess” (M-G). 





Current layout here makes for a 
mild session, 

Topliner Danny O'Neil, radio 
tenor, contribs a sequence of balladry 
that becomes monotonous from slow 
pace set. He does okay by “Peg 0’ 
My Heart,” “Linda” and “Mam’selle,” 
but with addition of some brighter 
tempoed tunes would register more 
effectively. 


Watson’ Sisters purvey their 
familiar corn-filled turn of songs and 
cross-fire patter for mild results. 

Emcee Eddie White handles in- 
troes smoothly and in own spot ap- 
plies high-pitched voice to some well 
turned dialect stories for plenty 
laugh-response. 
| Lloyd & Willis pace proceedings 
|with neatly devised tap routines 
lranging from buck and wing to 
; boogie woogie. Most solid palm- 

whacks at show caught was for Max 
| & Gang. Mutts are well trained and 
handled easily to make for an enter. 
| taining sequence of canine capers. 
Les Rhode and house orch back show 
competently. Lary. 


New Acts 


HIGHLIGHTS 

Songs 

10 Mins. 

No. One Fifth Avenue, N. Y. 


This youthful quartet of two boys 
and two gals, awarded a week’s 
work at the No. One bar as prize- 
winners of the club’s Tuesday night 
amateur contests, bring a fresh ap- 
proach to standard group singing 
that should rate them a break at 
bigger spots with more experience, 
Their phrasing and shading are al- 
ready of professional calibre and 
their arrangements, focusing on tight 
harmony, are standout. Youthful 
verve and vitality are projected 
neatly. 

They introduce a nifty trick of 
picking up the lyrics on an off-beat 
in their opener “Let’s Do It,” given 
a fast ride via a jazzed-up tempo. 
“Bidin’ My Time” demonstrates good 
change-of-pace, which they pick up 
again with a fast arrangement of 
“Rhumba on the Tuba Down in 
Cuba.” Best of their numbers is an 
encore offering, “Who’s Got the Last 
Laugh Now,” which gets them off to 
hefty applause. 

Nature of their work would natu- 
rally confine them tointimate rooms 
for their own spot, but they could 
also handle roduction numbers 
well in any of the bigger clubs. They 
also sound like a good bet for the 

















diskeries. Stal. 
NAOMI STEVENS 
Songs . 


10 Mins. 
Glass Hat, N. Y. e 


Naomi Stevens is a diminutive 
blonde songstress who gives out 
with a repertoire of special material 
to the complete elimination of over- 
done pop tunes, which is all to the 
good. Her pipes lack volume even 
over a mike but she’s learned the 
knack of pysgucting her personality 
along with her songs, which gets 
her nice returns. 


She opens here with a well-done 
special titled “I Can Cook,” in which 
she underplays the blue lyrics with 
a neat bit of naivete. Her phrasing 
on “In Love with a Married Maen 
could stand a little brushing up for 
better results, since she gives away 
the punchline too soon. “Girl's Best 
Friend Is No” is probably her best 
offering. She winds up with “Sa- 
loon,” to which she imparts nifty 
treatment, and: “Stinkin’ at the 
Club Savoy,” another good special 
number. 

Girl’s okay for vaude and nitery 
dates but would work best in a 
more intimate room. Stal. 


DE MAR & DENISE 
Dancing 

7 Mins. 

Glass Hat, N. Y. 

This attractive dance team demon- 
strates neat versatility, running the 
gamut of terp steps from a fast foxr 
trot through a samba, waltz and 
rhumba. ey’re both good dancers, 
graceful and agile with their neatly- 
executed lifts and spins. Routines 
are strictly along standard lines 
though offering nothing standout. 

Duo tees off with some fast terp: 
ing to “I Get a Kick Out of You” 
and then swings into “Tico-Tico” 
and “Tales of the Vienna Woods.” 
Encore stint, a rapid rhumba beat, 
is their best, in which they draw 
nice applause via a di’ficult one- 
armed lift and spin. Stal. 


JIMMY GRAINGER WEST 

Republic’s sales veepee James R. 
Grainger was scheduled to fly to 
the Coast last (Tuesday) night for 
two weeks of huddles at the studio 
with Rep prexy Herbert J. Yates on 
the company’s 1947-48 production 
schedule. 

While at the studio, Grainger will 
also view several recently com- 
pleted features, 
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Tested in a five theatre day-and-date engagement in 
Los Angeles and at-Loew’s Criterion on Broadway in New 
York, IVY" has definitely proven top box-office power. 





UNIVERSAL-INTERNATIONAL 
presents 


JOAN FONTAINE 


PATRIC KNOWLES , 
HERBERT MARSHALL  Jigieetotecacoa 
RICHARD NEY IV Y 


Directed by SAM WOOD, who gave 
you “Saratoga Trunk,” Kings Row 


| with SIR CEDRIC HARDWICKE » LUCILE WATSON * ROSALIND IVAN » SARA ALLGOOD 


Screenplay by CHARLES BENNETT @ Based on the novel “The Story of Ivy” by Marie Belloc Lowndes 
—$++—__— Produced by WILLIAM CAMERON MENZIES A UNIVERSAL-INTERNATIONAL PICTURE 
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Test Case on Severance Pay For 


Time Spent in the Armed Forces 





Film companies and the guilds are # 
currently tiffing, over severance pay 
clauses in their collective pacts. 
Novel question, presented by the 
economy wave now sweeping the 
majors, is whether guild members, 
given their walking papers, can col- 
‘set severance pay for period spent 

1 the armed services which inter- 
upted employment with the com- 

any. Point is now up for arbitra- 

yn with the impartial industry 

yard in a dispute between the 
Sereen Publicists Guild and Para- 
mount, 

Case up for arbitration is that of 
Fred Hodson, formerly with Par as 

special features writer. SPG main- 

ins that Army or Navy stretch, un- 

r the Selective Service Act, must 

» counted as time spent with the 

mpany since the law forbids any 

‘m of penalty or loss or seniority 

xr service with the armed forces. 

’ Fox, attorney with Boudin, 
Cohen & Glickstein, guild’s lawyers, 
is pushing the argument. 

Metro is also facing 
puzzler in the case of Leonard 
~Toissberg, former M-G flack. It’s 

en passed on to Metro’s legal de- 

vtment, a company spokesman said, 
interpretation of the Selective 
rvice law. Film companies’ argu- 
ents is that service in the force | 
to be considered as equivalent to | 
‘vorking with a company only in| 
: .ecific cases and that it’s not ap- | 
plicable to severance pay. 

Problem cropped up at Columbia 
recently when Larry Curtis, flack in 
the pressbook department, was let 
out as a result of tightening on ex- 
penditures. Curtis lost cut with Co- 
lumbia’s labor reps but that decision 
was reversed by Nate Spingold, com- 
pany veepee, who granted him full 
severance on appeal. Spingold said 
he saw no reason to distinguish be- 
tween employment with .the com- 
pany and the stint in the services. 


ENLARGE TECHNICOLOR 
LABORATORY IN LONDON 


Hollywood, July 8. 

Construction of large extension to 

the Technicolor lab 
now under way; it was disclosed 
here by Kay Harrison, managing 
director fer British ‘Technicolor. 
_Harrison left here yesterday for the 
London office after his semi-annual 
huddle with Dr. Herbert Kalmus, 
Technicolor chief. 

Expansion of the British lab will 
cost approximately $1,000,000, Harri- 
son said. Next lab to be constructed 
abroad probably will be in Paris 
within the next two years. Plans for 
building other labs on the continent, 
Harrison said, are contingent on po- 

' litical situation in various countries. 


the same 

















Michele Morgan, Niven | 
En Route for Korda Pix 


Michele Morgan and David Niven 
are slated to leave for England this 
month, where they’ll be starred in 
two Sir Alexander Korda produc- 
tions. Latter will be among the first 
to be reieased in the U. S. by 20th- 
Fox under the new distrib deal an- 
novneed last weck. 

Miss Morgan arrived in New York 
Monday (7) and leaves today (Wed- 
ne-day) aboard the America for 
Frence, where she'll vacation with 
her family before going to London 
in August. She’s to be starred in an 
as yet untitled film which Carol 
Reed will direct. Niven arrives in 
N. Y. Saturday (12) and leaves for 
London July 17 for the starring role 
in Korda’s “Bonnie Prince Charlie.” 


in London of 


E-L’s FWC Product Deal 


Hollywood, July 8. 
Eagle-Lion prexy Arthur Krim 
has completed negotiations with 
Charles Skouras for first run show- 
casing of E-L product in Fox-West 
Coast’s Orpheum unit of four the- 
atres. 


First booked under the new deal 
will be “Repeat Performance,” which 
will double with J. Arthur Rank’s 
“Green For Danger,” starting July 
23. E-L’s last deal with Skouras 
folded after a three-days’ run of 
“Lost Honeymoon” and “It’s a Joke, 
Son.” 


Mahomet-to-the-Mt. 
Sales Meet at Metro 





Raps Bally Saving 


Minneapolis, July 8. 

Declaring that distributors’ adver- 
tising retrenchment is a factor in the 
present boxoffice recession, North 
Central Allied is asking an im- 
mediate halt to the recently started 
slashing of advertising appropria- 
tions and climination of exploiteers. 

The lack of pre-selling is helping 
to.send grosses down the toboggan, 
it’s declared. 


Pick MPF Toppers 
In SF, Elsewhere 


San Francisco, July 8. 
Pledging full support for their 
| area, San Francisco motion picture 
| leaders, under chairman Jerry Zig- 
|! mond, have completed organization 
lof the bay chapter of Motion Pic- 
ture Foundation, newly developed 
industry-wide welfare organization. 
Zigmond, divisional manager of 
Paramount theatres, was named to 

head the local permanent panel. 
Members of the Bay Area ex- 
change serving with Zigmond are 











Pays Off Both Ways ' sveai East, Paramount branch man- 


Metro’s new plan of rotating its | ; 
|}manager, 20th-Fox; Robert Lippert, 


' head of Lippert theatre circuit; Abe 


field sales managers for a month 


}each at the homeoffice, inaugurated 


several months ago by sales veepee 
William F. Rodgers, has paid off in 
a big way. 

In addition to the field men get- 
ting a national outlook on sales 
problems, which was the basic 


; reason for instituting the system, it’s 


been found that the homeoffice also 
benefits by having the field men 
place all their problems directly in 
the laps of homeoffice executives. 
Latter thus get a detailed knowledge 
of local conditions in the various 


territories which they otherwise 
wouldn't have. 
Southern sales manager Rudy 


Berger is slated as the third field 
chief to spend a month at the home- 
office. He arrives in N. Y. Monday 
(14), following N. Y. division man- 
ager John P. Byrne into the. post. 
Central sales manager John J. 


Maloney was the first brought in. 


under the plan. Under the rotating 
system, each of the five field man- 
agers will spend at least two months 
out of each year at the h.o. 


Berger, after his month in N. Y., 
'will shift his headquarters from 
New Orleans to Washington. His as- 
sistant, John S. Allen, will then 
cover the south from his headquar- 
ters in Dallas, with Berger working 
‘halfway down the territory from 
Washington. 


METRO SKEDS GIANT AD 
BALLY FOR ‘HUCKSTERS’ 


Hollywood, July 8. 

Ad campaign for “The Hucksters” 
is one of the biggest Metro has ever 
put on. Budget for the ballyhoo 
lhasn’t been disclosed, but advertising 
in the dailies is being concentrated 
in 100 cities with series of nine ads 
in each ranging from two columns 
by 150 lines to three columns by 
180 lines. 

This is in addition to regular ex- 
hib campaigns in these cities, and 
teeoff centers on the July 15 and 16 
openings of the film in 600 theatres, 
followed a week later by 400 more. 

Similar -bally will be put on im 
subsequent openings in all cities of 
10,000 or more. 


Telefilms Bids to Take 
Over H’wood Color Corp. 


Hollywood, July 8. 
A bid for -the Hollywood Color 
Film Corp. has been made by Tele- 
films, Inc., via a stockholders com- 
mittee now in control of the former 











Mono’s Johnston Back 


In Time for Convention 
W. Ray Johnston, Monogram’s | 
board chairman who's been on a/| 
three-month business trip in Britain, 
reiurns to the U. S. tomorrow | 
(Thursday) aboard the Queen Eliza- 
beth. Ship is scheduled to arrive in 
New York next Tuesday (15). 
Exact reason for Johnston's trip | 
bick to the States is unknown 
alihough the company’s national con- 
ven‘ion in Ok'shoma City July 17- 


19 may have been a _ motivating 
fii ‘. Mono prexy Steve Broidy | 
an. foreign chief Norton V. Ritchey | 
ave sailing for Britain next month | 





company. Committee, 


stockholders in Hollywood Color 
Film recommending Telefilms’ bid 


to exchange portion of its stock in| 
return for Hollywood Color’s Bur- | 
_bank plant and other facilities and 
| assets. 


Showing Jarge deficit for the past 
year, Hollywood Color Film’s man- 


agement was taken over by the 
stockholders last week. Assets of 


$400,000 are claimed which auditors 
for Telefilm .will check. If stock- 
holders okay stock exchange, firm’s 
plant and facilities are sought by 


composed of | 
Hubert O'Neill, John Lavery and. 
Gene Durand, sent a letter to all! 


‘ager; Herman Wobber, Pacific Coast 


Blumenfeld, Blumenfeld Theatres; 
| Floyd Billingsley, business manager, 
| projectionists union; Irving M. Levin, 


| district manager, San _ Francisco 
; Theatres, Inc.; Roy Cooper, film 
‘buyer, Golden State Theatres; 


| Richard Spier, divisional manager, 
| Fox West Coast Theatres; Ben Levin, 
|General Theatrical Co.; Al Maas, 
| president, Theatrical Employees 
| Union; Homer Tegtmier, manager of 


|B. G. Shearer & Co.; Al Shmitken, | 


{branch manager, Warners; George 
Nasser, Nasser Bros. Theatres; Verne 
T & D 


| Taylor, general manager, 

| Circuit; Rotus Harvey, Westland 
| Theatres, and Jay Golden, RKO 
Theatres. 





Payette Named In D. C. 

John J. Payette, Warners’ Wash- 
ington zone manager, was elected 
permanent chairman of the D. C. 
area committee of the Motion Pic- 
ture Foundation recently.. At the 
same time, Carter T. Barron, Loew’s 
eastern division manager, was 
chosen as national trustee for the 
area. Others were also elected to 
complete the roster of 17 men from 
this section. 





Utah Idaho Foundation Formed 
Salt Lake City, July 8. 

Annual Exhibitors - Distributors 
Round-Up ended three-day confab 
here, with appointment of a perma- 
nent trustee and committee in Salt 
Lake area for the Motion . Picture 
Foundation. Meeting also urged re- 
duction of federal admission taxes. 

Last week, the Intermountain The- 
atres Assn., organization of~ inde- 
pendents in Utah and Idaho, voted 
to work through the American The- 
atres Assn. to take some sting out 
of the 20% tax. The exhibits voted 
first to wipe out all tax on admis- 
sions under 50c. and cut the tax to 
10%. Second choice was no tax on 
children’s tickets, and 10% on all 
others, 

Sam Gillette, of Tooele, Utah, was 
re-elected president, and Ralph Trat- 
hen again made secretary-treasurer. 
Gillette was also named permanent 
trustee of the Motion Picture 
Foundation. The foundation com- 
mittee consists of V. A. Gilhool, 
Dave Edwards, George Hackett, 
George Derrick, Don Tibbs, Harold 
Green, Don Campbell, Ralph Trat- 
hen, Warren Butler, Si Sanders, Ray 
Hendry, George Smith, Sam Gil- 
lette, Hugo Jorgenson, J. Rodger 
Mendenhall, Norman Stubblefield 
and Jack Moran. 





Philly Foundation Elects 
Philadelphia, July 8. 
Jay Emanuel was elected national 
trustee of the Motion Picture 
| Foundation at a meeting in Broad- 
wood hotel. Others elected included 
Martin Ellis, zone chairman; Ulrik 
| Smith, vice chairman; Lester Wur- 
itele, zone secretary, and Harry Ab- 








,Lewen Pizor, Norman Lewis, Ted 
|Schlanger, Bud Hissner, Ellis, Wur- 
tele and Abbott. 





Map Democracy Shorts 
Washington, July 8. 
Motion Picture Assn. officials 
| lunched last Wednesday with Sen- 
; ator George D. Aiken (R., Vt.) in 
; an exploratory session on his p'an 


and probably Johnston will huddle | Telefilm, incorporated at $1,500,000 | for a series of film-industry shorts to 


with them prior to their departure. 


for a planned expansion program. 


| Sell the idea of democracy in action. 


\bott, zone treasurer. Elected to 
board of directors, for two-year. 
terms, were: George E. Schwartz, 


now.” 














Eddie Small Thus Can 
_ Practically Telephone 
His Stuff Over to E-L 


’ New deal made by Edward Small 
with Eagle-Lion last week for pro- 
duction of “T-Man” calls for the 
indie producer to provide financing 
and the star, Louis Hayward. E-L 
is providing the story, production 
facilities and distribution. It’s a one- 
picture arrangement. 

Small is to provide only the most 
general sort of production super- 
vision, with E-L to assign someone 
to actually handle the reins. Back- 
ing for the film is coming from Mo- 
tion Picture Investors, financing out- 
fit headed by Small. 











UA’s Terms 


——=a continued from page 5 


netted only around $500,000 on a 
$40,000,000 gross last year. Terms 
during the past year have been 25%, 
with the company paying 25% of 
advertising costs, sharing in the cost 
of all prints over 236, and absorbing 
other numerous smaller charges. 

UA negotiators, in working out 
new contracts, have been adamant 
in demanding the new terms. They 
state flatly that those are their in- 
structions by resolution of the board 
of directors and they'll not consider 
anything less. 

Older producers who have proved 
themselves, of course, can be equal- 
Jy tough in resisting the demands. 
Newer indies, who, among other 
things, require distribution contracts 
before they can complete their 
financing, haven’t been putting up 
much of a fight. 


Sam Coslow recently signed under 
the new terms for four to five pix 
to be similar in pattern to “Copa- 
cabana,’ which he recently deliv- 
ered to UA. Bischoff is now editing 
“intrigue” (George Raft-June 
Havoc), his first for the company, 
which was contracted for under the 
old terms. One-pic pact now being 
readied for signature under ihe new 
terms is for a Raft-starrer on a 
French Foreign Legion theme, 

Kramer and Glass are to make a 
series of Ring Lardner pix. Their 
pact is for one, with options for 
two more. Gross’ is a one-pic deal 
under which he is to deliver “Mrs. 
Mike,” picturization of the current 
best-seller book by Benedict and 
Nancy Freedman. 




















exaggerating the number of experts 
involved. An official of one com- 
pany stated: “This quibble is holding 
up all our plans. Any suggestion of 
‘flooding’ British studios with Holly- 
wood staff is utterly ridiculous. 
Under the present Quota Act we are 
allowed to bring a small proportion 
of key men, producers, directors or 
cameramen, We are quite prepared 
to keep to this arrangement. 
“Unless we know that we can 
bring over a Ceviain number of our 


In certain cases it is absolutely 
essential to the success of the film.” 


U. S. film companies have in- 
formed Sir Stafford Cripps, Pres- 


wherever possible they 





_have to alter them because of these 
quibbles. At the moment they are 
;adopting a cautious attitude and 
| waiting to see the result of 26th- 
| Fox's test case. 


§ Brit. Unions | 


experts we cannot make any plans. ° 











ident of the Board of Trade, that |CBS television, they'll 
intend to! fashion tieins 
use British staff on their British | stores for the girls to model. Since 
productions, but they cannot afford | the stores are all given credit in 
_to make expensive plarfis and then | each 





| 


{the World, Bennie Berger's down- 





—. 
Popcorn Scaring ‘Em A 
Minneapolis, July 8. 

Jules L. Steele, St. Paul Pioneer Press-Dispatch film editor and 
critic, thinks it’s “the continued vending of smelly popcorn and chewy 
candy,” as well as “a poor grade of movies,” that’s “keeping a large 
proportion of amusement seekers away from motion picture theatres 

In his Sunday column, Steele declared theatres must choose between 
entertainment vs. popcorn. 

“Motion picture theatres must try to figure out whether to cater to 
the minority in the audience gnd continue to furnish them with pop- 
corn or bear the ill will of the majority who attend to be entertained 
rather than distracted by cereal crunching, odorous breaths and, laier 
on, smashing of paper containers,” wrote Steele. 

Pointing out that during the war it became necessary to substitute 
cottonseed oil for butter, Steele asserts “cottonseed oil became the 
order of the movie house supply and odors emanating proved any- 
thing but fragrant.” 

Steele calls attention to the drop in theatre attendance and concludes: 
“The exhibitor has done his best to educate the public in new eating 
habits. Now he’s beginning to wish he hadn't even tried.” 

‘ 


5 St. Paul Houses 
Robbed in 18 Days 


Minneapolis, July 8. 
Wave of theatre cashier holdups 
has hit nearby St. Paul, with five 


within 18 days. Two of 


the five 
houses are downtown. In nearly 
every instance the bandit has 
stepped up to the ticket window 


near peak of business, poked a re- 
volver at the cashier and snatched 
the cash. At the Paramount, St, 
Paul’s leading Minnesota Amus. Co, 
theatre, the bandit obtained $100. 

In another daring aaylight rob- 


bery the day before, the bandit 
walked up to the ticket window at 


town first-run theatre, pointed his 
revolver at Grace Quigley, the cash- ; 
ier. He was handed $50 while a 
patron stood behind him to buy a 


ei 


ticket, unaware of what was hap- 
pening. i 
After a robber poked a gun at her 


and forced her to hand over $110, 
Mrs. Ann Cashner, cashier at Grand- 


view, deluxe neighborhood house, 
fainted. At the Park, Minnesota 
Amus. nabe, the bandit got $60, 


pulling his holdup at 8 p.m. 





K. C. Film Row Ransacked 
Kansas City, July 8. 
Film row offices in the building 
at 114 West Eighteenth St. were ran- 
sacked by vandals on Jtly 4. Of- 
fices which thieves visited include 
those of R. R. Biechele and George 
Baker, exhibs; Kansas - Missouri 





Theatres Assn.; Poppers Supply Co. 
and Altec Corp. 

Small amounts of change and of- 
fice supplies were taken from the 
offices. 








Moola Tele Show 


Continued from page | ja 


of “Fifth Avenue Ballet,” sponsored 
by Allied Artists, film production firm, 
to plug its current “It Happened on 
Fifth Avenue.” Total cost to Allied 3 
of the 15-minute program was about 
$600. For that sum, DuMont, work- 
ing with Allied flacks, succeeded in 
obtaining free lineage via stories, 
pictures, etc., in N. Y. daily news- 
papers and fashion trade mags that 
would have cost more than $9,000 if _ 
Allied had paid for it at regular 7 
rates. In addition, of course, the | 
show was seen by the regular video ‘s 
audience. a 
Selling the show to a public rela- t 
tions account rather than a straight 
advertising account means neces- 
sarily that the ad agencies will be | 
bypassed in the deal. Agencies will © 
still get their regular 15° contmis- 1 
sion on each show, however. Du- © 
Mont is not interested in trying to — 
bypass the agencies to force agency 
producers otit of the picture, ac- 
cording to web spokesmen. ; 
Feature of the “Carnival” series | 
will be a line of dancers and show- 
girls, to be named the “Du-Tel 
Girls.” Show will be built along the 
old Ziegfeld Follies format and 
Belanger and McNaughton hope to 
have the girls represent to video 
someday what the Ziegfeld girls 
meant to musical comedy. As with 
the “Fashion Showcase,” which the 
package team formerly staged at 
also. seek 
with Fifth avenue 
















show, however, they must 
capitalize on the tieins.by agrees 
to crossplugs in their newspaper #4 A 
vertising. In that way, it is roped, Piss 
the public relations aspect ol the & 


“ 
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sponsorship will best pay off. 
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UA’s 


Defense to FIC Complaint Is 
That ‘Col. Blimp’ Deflated at B.O. 





Trials and tribulations of a distrib 


in handling a film which just won't 
catch on are detailed by United Art- 
ists in its answer to the Federal 
Trade Commission’s proceeding to 
force it to change advertising copy 


on “Colonel Blimp.” That British | 
importation, answer declares after 
reciting history of UA’s efforts, 


hasn't everi earned its advertising 
and print costs. Pic grossed a total 
of $276,495 in the U. S. market up to 
July 7, 47, while expenses here to- 
talled $287.559. 

UA’s legal lament is that it hasn't 
received a penny for its own 
services. FTC’s plaint, on the other 
hand, is that UA misrepresented the 
truth in plugging the pic as the orig- 
inal, unchanged version. It’s con- 
ceded that “Blimp” was cut from its 
original two hour and 28 minutes’ 
running time to one hour and 32 | 
minutes. 

Seeking to account for the pic’s | 
flatfooted showing, UA says in its| 
answer that “Blimp” is “distinctly | 
British in flavor,” so much so that} 
it’s “almost a documentary.” Orig-| 
inal film was.unfavorably received | 
by exhibs who refused to book it | 
unless it was cut. Initial slash 
brought the film to one hour and 55 | 
minutes, but exhib resistance con, | 
tinued. Hence the second cut to| 
one hour and 32 minutes. 


As a result of the added surgery, 
UA declares, distrib was able to in- 
duee exhibs, including the Loew’s 
circuit, to license it. Exhib allergy 
continued so high, however, that 
many of them who had signed for 
the pic bagged off from playing it 
even though they still paid rental on 
the film. 


Cuts did not change the story sub- 
stantially, UA maintains. What they 
did de was eliminate repetitious se- 


‘ 
| 
| 
i 





Lena Horne Set For 
Rodgers-Hart Biog 


Hollywood, July 8. 

Lena Horne is set for Metro’s 
“Words and Music.” Based on 
careers of songwriters Richard Rod- 
gers and Lorenz Hart. 

Miss Horne has been on p.a.’s since | 
winding “Till the Clouds Roll By” 
for the same company. 


U.and UA Reissues | 
Divers Outlets: 


Reissues of both Universal and 
United Artists are taking a shuffling 
under deals currently being pushed. 
Figuring in the involved negotia- 
tions which will see these majors’ 
oldies handled by smaller companies 
are PRC, Film Classics and Herman 











| Greenfeld while Screen Guild is also 


reporfed being approached. 


PRC this week reached a verbal | 
understanding with MHarris-Broder | 
Pictures Co. to distribute 50 Univer- 
sal oldies, part of the 10-year pack- 
age which H-B recently closed for 
with U at an announced price of 
$3,000,000 plus a percentage to U. 
Two companies have shaken hands 
on the proposition and are now iron- 
ing the details, including designation 
of particular pix. Under the terms 
of the yet unwritten pact, PRC will 
release five yearly for 10 years. 

Meanwhile, H-B is also dickering 
with FC for the latter to take over 
the balance of U’s oldies or a sub- 
stantial part of it. Understood that 
they’re not too far from agreement 












quences and speed up the leisurely 
pace in an effort to win over Amer- 
ican audiences. Hearings on the 
proceeding will be held within the 
next few weeks. 


20th-Fox Product 
Due To Go First-Run- 





but that it may depend on what 
selections are grooved to PRC. H-B, 
itself, hasn’t the distribution facil- 
ities to handle a national releasing 
program on a big scale. Should FC 
nix the deal or only take part, lot 
will probably be offered to Screen 
Guild, it’s said. 

Greenfeld is tied in because he’s 
closed with H-B for 39 UA reissues 
which that company has rights to 
handle. Deal, it’s been learned, was 


a b J | 
Into Mayfair on B Way, made prior to H-B’s transaction with 


Brandt's Mayfair theatre on 
Broadway, which was _ purchased 
from the Loew’s circuit several 


months ago, will continue on a first 
run policy indefinitely after convert- 
ing over Aug. 15 from its current 
subsequent run operation. An as 
yet unselected 20th-Fox feature will 
inaugurate the new policy, accord- 
ing to prexy Harry Brandt, who said 
that 20th sales manager Andy Smith, 
Jr., had assured him some of 20th’s 
top product would be booked into 
the house. 


With plenty of first run showcase 
houses now available on Broadway, 
Brandt declined to state where he'd 
get enough product to continue op- 
erating under the new setup. He 
stressed, however, that the house 
would not be operated on a split 
policy and that admission prices 
would: be raised and maintained at 
the average of other Broadway first 
runs. House now follows the Loew’s 
circuit on most bookings, with its 
prices scaled at slightly above 
average nabe prices. 

Brandt flew to the Coast Monday 
(7) night to look over the product 
at several major studios with an 
eye to booking it into the Mayfair. 
It’s believed that 20th will play 
“Ferever Amber” and “Captain from 
Castile,” both previously announced 
as roadshows, at the Mayfair in 
order to keep the Roxy open for its 
regular grind policy with stage- 
shows. 


Rank Mulls Pelton 
Stage System for Eng. 


Hollywood, July 8. 

J. Arthur Rank witnessed demon- 
stration of Fred Pelton’s new system 
of movable stages and was so favor- 
ably impressed he told Pelton he 
would bring the system to attention 
of his technical experts on his re- 
turn to England. The British film 
tycoon is considering inccrporating 
the Pelton device in his future studio 
building plans. 

Rank and his party were sched- 
uwled to leave here today for New 
Orleans, where he will be guest 
speaker at southern theatre exhibs’ 
luncheon before continuing journey 
to New York. 





U with the idea of helping the latter 
to bankroll the Universal proposi- 
tion. Greenfeld wag an investor with 
Broder Releasing Corp., H-B’s pred- 
ecessor. 

UA reissues consist of 26 regular 
features and 13 Hopalong Cassidy 
pix. Included are such major opuses 
as “Foreign Correspondent,” “Sun- 
down,” “House Across the Bay” and 
“I Married a Witch.” 

On the PRC deal, rights still have 
to be cleared in certain instances 
with producers who retain privilege 
of okaying reissue outlet. Budd 
Rogers, sales chief for H-B and a 
director in Universal, 
his company while Al Schwalberg, 
Eagle-Lion sales topper, repped for 
PRC. 

Potent factor in inducing PRC to 
take on the reissues wholesale is 
fact the oldies are still running in 
the real money. Company reports 
that the Edward Small package of 
“Kit Carson” and “Last of the 
Mohicans,” which it’s been distribut- 
ing for the past few months, prob- 
ably will rack up $1,000,000 in rentals. 

Company has already raked in 
almost half that amount already, 
according to Harold Dunn, PRC’s 
sales chief. Rentals on the dualer 
range between 25%-35% plus a 50-50 
split over the figure. 


WB Loves to Travel 
On Those Location Treks 


Hollywood, July 8. 

Number of location treks for 
Warners will reach an_ all-time 
high this year, with company al- 
ready having made extensive trips 
for 12 pix during the first six months 
of 1947. The 12 took a total of 
140 days on location. 


Three more are skedded for out- 
side jaunts—“Romance in High C,” 
“The Children” and “To the Victor.” 

For “Romance” company will fly 
east to get New York Harbor shots, 
| then to Cartagena, Colombia and 
Rio de Janeiro. Hans Habe and 
crew of technicians will go to Ger- 
many to film actual sites of story 
of “The Children,” and Delmer, 
Daves and Viveca Lindfors planed 
out this week to get scenes for 
| ‘*Vietor” in Paris and Normandy. 








fronted for’ 





UA Sale 


Continued from page 3 


Chaplin in the same room at the 
same time and negotiate with both 
of them together, the mechanics of 
Fabian’s negotiations have been to 
complete his arrangement with Miss 
Pickford first and then put the 
papers in escrow pending comple- 


/tion of a similar deal with Chaplin. 


Some complicated tax matters, on 
which Miss Pickford has had attor- 
neye working, have been the only 
point in the past few weeks that 
have delayed the inking of a deal 
with her. All the major points of 
the sale of her half of the company 
for approximately $7,500,000 have 
been worked out. 

Fabian, before going ahead with 
the difficult negotiations with Miss 
Pickford, naturally was fairly 
certain of his ground with Chaplin 
—certain, at least, that there would 
be negotiations. As a matter of fact, 
aside from his long discussions with 
Chaplin’s attorney Charles Schwartz, 
it is known that five or six weeks 
ago he discussed the matter with 
Chaplin himself. 

Thus the amazement on all sides 
when Chaplin, via his spokesman, 
blandly stated: “I have not been a 
party to any ... meetings regarding 
this matter, nor do I plan to. be. 


'Il have never received any kind of 


offer for my interest in United Art- 
ists and I have never put a price 
on them.” 

Negotiations are expected to go 
right on in their present course 
despite the Chaplin statement. Miss 
Pickford and Fabian were, of 
course, ‘considerably annoyed—since 
Chaplin, his attorneys and his ad- 
visor, Arthur W. Kelly, have been 
familiar for weeks with each stage 
of the talks. Fabian’s negotiations 
with Chaplin are definitely well 
along, although there is admittedly 
nothing in writing. 

UA by-laws provide that no part- 
ner can sell his share without first 
offering it to the company. Miss 
Pickford thus has been operating on 
assurances from Chaplin that he 
would okay her sale of her share 
provided he got the deal he wanted. 
Negotiations with him are under- 
stood to be revolving around a figure 
of about $5,000,000. Difference be- 
tween Chaplin’s and Miss Pickford’s 
payoff is that his would be in cash, 
while hers would be in securities 
and notes. The latter point causes 
one of ‘the tax problems that has 
stymied things. 

Second paragraph of the Chaplin 
statement, with a heavy plug for his 
pic, “Monsieur Verdoux,” gave rise 
to speculation in New York that the 
“authorized spokesman” was press 
agent Russell Birdwell. Birdwell 
recently went to work for Chaplin 
to build a campaign for “Verdoux.” 
Paragraph in question stated: 

“As to reports that I am selling 
my studio, that I am disposing of 
my latest picture, ‘Monsieur Ver- 
doux,’ and that I am going to Mexico 
to live and do my work, these are 
completely untrue. I have had no 
such thought at any time, nor will 
I have. I consider ‘Monsieur Ver- 
doux’ my greatest picture and I 
have no intention of selling it.” 


Dalton Cry 


Continued from page 3 











tre performances and boring runs of 
films. Moreover it was a threat to 
the hopes of 100,000 cinema workers 
for better wages and conditions. 
Under Dalton’s varied plans to 
curtail U. S. film imports, an ad 
valorem duty on the earning power 
of American pix has already been 
passed and is to be applied at the 
discretion of the British treasury. 
In addition his “provisional” import 
program for the mid-1947 to mid- 
1948 year provides for $60,000,000 
for U. S. film remittances—some 17% 
less than the preceding fiscal year. 


Ind. Would Censor 
Pix-Radio Crimers 
Indianapolis, July 8. 

State legislative advisory commit- 
tee is studying radio crime story 
programs and similar subjects in 
films and comic books on younger 
generation, with view to preparing 
a control bill for the 1949 session of 
the Indiana General Assembly. 

“IT believe it’s time for radio, the 
movies and comic book companies 
to clean their own houses,” declared 
State Representative George Huff, a 
member of the committee. Same 
thought was contained in a resolu- 
tion, passed as substitute for a cen- 








sorship bill, at the session of the 
assembly last winter. 


for customer patronage. 


the same time. 


fer its spot in the trio. 
“Perils of Pauline” was also in, 
the third. 


haggle or barter on deais. 
to his liking it’s a deal. 


script or production problems. 


his sojourn on the Coast. 


would automatically prevent use of 
time comes that studios seek right 


meantime, pact has been 


rs 
e e 
Inside § —Fictures 
Unusual situation has developed where two top pix of different majors 
will preem day-and-date in a number of situations and then battle it out 
Pix are Metro’s “The Hucksters,” one of the 
company’s double-A films, and Paramount's “Welcome Stranger,” Bing 


Crosby-Barry Fitzgerald successor to “Going My Way.” 
into general release July 17 and will play in many of the same spots at 


Both films gq 


“Welcome” -drew first blood when it was one of a trio of pix fanfared 
by Life magazine in the currént issue as hot-weather comedy fare. In 
so doing, it nudged out “Hucksters” which Lifers were also considering 
Par came close to hitting the jackpot, since its 
RKO's “Bachelor and Bobbysoxer” was 





J. Arthur Rank. who's been-steadfast in his open-and-shut policy of doing 
business, has talked to a lot of agents and others in Hollywood on making 
deals for production”in England. He is very business like and will not 
If what he wants is presented and the price is 
Handshake is all he asks. 
any deals whereby the players, stars or otherwise, have approval of the 
To him it’s too one-sided with his coin 
invested, since the film is his baby and he's having the say. 
agents have found this out in discussing prospective deals with him during 


Rank also will not make 


Plenty of 





Inside info is that the new Screen Actors Guild contract now being 
negotiated will contain: a clause whereby SAG will insist on negotiating 
for services of actors in films that will be shown only in theatres. This 


such pictures for televising. When 
to televise regular pix, an entirely 


separate contract will have to be made with SAG, it is believed, unless, 
inked with the television committee 
Associated Actors and Artistes of America, the parent talent union. 


of the 








Small Preps ‘Lorna’ 


Hollywood, July 8. 
Edward Small Productions’ next 
picture will be ‘Lorna Doone” with 
exteriors being shot in England and 


interiors at new Motion Picture 
Center here. Small also is starting 
“Cegliostro” Sept 1 at Churubusco 
studios in Mexico City. 


Small is currently preparing 


“Lorna.” a 


Grable’s Salary 


Continued from page 5 


$2,949,977 in cash. With 165,800 
shares converted during °46, value 
of the stock at the time when the 
options were lifted was $8,622,000. 
Profits, however, aren't so great 
now since total value dropped to 
$5,201,000 by May 1, °47. Chief 
beneficiary was Zanuck, who turned 
100,000 options into shares during 
the year. 

Investment of 20th in the Gau- 
mont-British Picture Corp. (ap- 
proximately 50 percent) totalled $4,- 
940,400 by the end of 46. Company 
received $106,164 in dividends from 
G-B during the year. Melon from 
Hoyts Theatres, Aussie circuit, was 
$29,312. 

Company’s earned surplus hit an 
all-time high of $46,776,259 from a 
starting point of $42,061,623 on Jan. 
1. With a net of $22,619,535, com- 
pany paid out $11,304,906 in div- 


idends while $6,599,992 additiorial 
was deducted for repurchase of 
stock interests held in National 


Theatres by Charles P. Skouras, NT 
prexy, and other company officials. 

Program costs for NT's circuits 
totalled $30,677,464; salaries for the- 
atres and exchanges hit $29,585,619, 
and publicity and advertising cost 
$4,021,216. Expenses for checkers 


came to $1,018,400. Censorship costs 
were $112,540. while association dues 
and fees was another $7°4,559. 


Goldwyn Films 


willing to pay if it had to hand 
Rank the same terms. 

In addition to the improved rent- 
als Goldwyn gets, Loew's deal also 
gives him access to the distrib's 
showcases in Johannesburg and 
Durban. This is the first time that 
Loew’s has entered into such an ar- 
rangement. Closest it has come in 
the past is the agreement by which 
it handles Enterprise pix abroad, 
while United Artists handle: U. S. 
distribution. 


RKO gave its assent to Goldwyn 
arrangement. It was said that there 
are no prospects of extensions to 
other territories, as the South Afri- 
can situation is unique. 





Another Indie Distrib 


Hollywood, July 8. 

Incorporation papers have been 
filed for the Assn. Film Exchange, 
Inc., by attorney Ezra E. Stern. New 
company will handle independent 
distribution of pictures. 

William Flemion is listed as prexy, 
Lou Goldstein as secretary-treasurer 





and Nan Sokol as veepee. 











Film Festivals 
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ing into the film-fests in the future 
or allowing each company to go in 
if it wishes. 

It is recognized that the award- 
giving and discussions at the fests 
can do much to hypo the prestige of 
American pix at the present time, 
when they can well use a pick-me- 
up on the critical front. On the 
other hand, it becomes expensive 
and troublesome to take an active 
part in every festival that comes 
along. 

One of the factors that is expected 
to influence any U. S. decision is the 
generosity with which J. Arthur 
Rank is going into the European 
events. It may be a case of John- 
ston being advised by his foreign 
aides that they feel the necessity of 
keeping up with the English in the 
contest for markets. 

A point that will certainly have a 
bearing is the contrast of the good 
public relations recently engendered 
by U. S. pix at the Brussels festival 
as against the brushoff given Holly- 
wood at Cannes last fall. MPA took 
an active role at Brussels compared 
with a minor, haphazard part at 
Cannes. 


Soviets in Last-Minute 
Entry at Locarno Fest. 


Locarno, July 8. 

With Locarno Film Festival draw- 
ing to a close tomorrow (Wed.), a 
last minute Russian entry, “Admiral 
Nakhimov,” was shown despite the 
fact that the Soviet film industry 
ignored the festival committee's in- 
vitation from January until last 
week. The Red picture depicts the 
British as villains who were matched 
against the Russian fleet in the 
Crimean war of the last century. 
Film closes with a short eulogy of 
the modern Soviet navy. 

20th-Fox’s “Cluny Brown,” al- 
though not on the official festival 
program, was shown today for the 
second time in a private sereening 
to the most favorable reception that 
any U. S. entry has as yet received. 
Other films exhibited in recent 
evenings include Austria’s “Vienna 
Melody,” the Argentine “Kreutzer 
Sonata” and the French “Silence Is 
Golden.” 

Documentaries Tee Off 

Three-day program of documen- 

taries opened last Wednesday (2) at 
the Locarno Film Festival under the 
auspices of the United Nations Edu- 
cational, Cultural & Social Organiza- 
tion (UNECSO) and the Swiss Film 
Chamber. ‘ 
Ten-year-old Julien Bryan travelog 
on a Russian children’s railroad, 
with an elementary school commen- 
tary, did not enhance the U. S. repu- 
tation. Other such films included & 
“Yugoslavian Youth for Tito” num- 
ber, which was heavily applauded 
by the Yugoslav minister and a Rus- 
sian embassy observer. 

Among the features screened Wed- 
nesday was 20th-Fox’s “My Darling 
Clementine,” with a personal ap- 
pearance by L?nda Darnell. 








‘Amber’ Is White 
Hollywood, July 8. 

“Amber,” for all her reputation, 
comes up decent under the Johnston 
office code. 

“Forever Amber” has been given 
the Motion Picture Assn. seal of ap- 
proval, and 20th-Fox was directed to 
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Anti-Trust Suit Stand of ATA-MPTOA 
Group May Spell End of Affiliates 


Screen Guild Toppers 
Huddle in Hollywood 


Hollywood, July 8. 
Screen Guild execs are currently 
in get-together here with Francis A. 
Bateman, general sales manager; 
William Pizor, foreign sales mana- 





Withdrawal of all affiliated cir- 
cuits, extept the Paramount group, 
from national theatre groups grew 
more likely this week when top of- 
ficials of the American Theatres 
Assn. emphatically declared that the 
ATA or its successor would not drop 
its intervention application in thie 
anti-trust suit “under any circum- 
stances.” Merger of ATA with the 
Motion Picture Theatre Owners 
of America to form one giant organ- 
ization would not lead to a change in 
attitude towards intervention now 
before’ the U. S. Supreme Court, 
ATA’s board chairman, Ted Gamble, 
teld VARIETY last week. 

One of the preliminary under- 
standings worked out between ATA 
and MPTOA officials in early merger 
talks was that intervention would 
be pressed by the proposed new 
theatre unit. it’s reported. Move to 
take part in the anti-trust suit and 
to battle competitive selling was al- 
most unanimously backed by ATA 
members (excepting the affiliates) 
and it’s felt that a withdrawal at 
this point would hurt the chances for 
the new group. 

Affiliate heads have already indi- 
eated that they'll pull out of the 
MPTOA if that group’s merger with 
ATA means it would join in: inter- 
vention. Both-Loew’s and RKO with- 
drew from ATA because it insisted 
on the legal action despite opposi- 
tion from affiliates. Latter hold it 
inconsistent for them to be defend- 
ants in the Government suit and 
members of an exhibitor group with 
clashing interests at the same time. 

Should the affiliates withdraw, 
ATA-MPTOA outfit will face press- 
ing financial problems. Affiliates 
have been chief bankrollers of 
MPTOA besides kicking in ‘with a 
substantial part of ATA’s first-year 
budget. Another possible result of 
their ankling is a further merger 
with National Allied in one nation- 
wide indie group. Main present ob- 
stacle to that development is af- 
filiate membership in other units. 

ATA-MPTOA boards will meet 
July 18 to consider welding their 
orgs. Preliminary discussions have 
already been held. 





Levinson, Flexer Form 
Indie Cartoon Outfit 


Hollywood, July 8. 

New indie cartoon production out- 
fit, titled Impossible ‘Pictures, Inc., 
has been formed by Leonard L. 
Levinson and David Flexer. Flexer 
is southern exhib with theatres in 
Tennessee and Mississippi and also 
heads chain of drive-in houses. 


_Cartoon series will be done in 
color from _ stories by Levinson. 
First is now in work with art staff 
headed by Paul Julian, John Hubley 
directing and Frank Nelson narrat- 
ing. Filming is in Ansco color. 





Stock Activity 


Continued from page 4 = 


tion of 100 shares of Columbia pre- 
ferred. 


Activity in Paramount common 
consisted of a belated report by 
Stephen Callaghan, New York, of 
the purchase of 400 shares, making 
his total an even 1,400. Stanton 
Griffis dropped 780 shares, to make 
his holdings 9,220. The Stanton 
Griffis trusts reported holding 23,800. 


Harry Brandt continued buying 
up Trans-Lux, adding 26,000 to bring 
his total up to 76,215. Helsel, Inc., a 
holding company, disposed of 3,500 
shares. Broad York, Inc., another 
holding company, reported a total 
of 1,000 shares; Harday Operating 
Co., 1,400 shares, and Mrs. Harry 
Brandt, 14,700. , 


Murray Silverstone, New York, 
sold 600 shares of 20th-Fox during 
the report period, making his hold- 
ings 1,300 shares. He also reported 
having 1,200 options for common 
stock. 


Preston Davie, Westbury, N. Y., 
sold 100 shares of Universal common. 
Matthew Fox, New York, cashed in 
warrants for 500 shares of common 
last March, Fox also reported ac- 
quisition of 3,000 warrants last 
December. William A. Scully also 
reported disposing 450 shares of 
Universal common. 

Herbert J. Yates reported holding 
46.918 shares of Associated Motion 
Pictures Industries, through a hold- 
ing company, Onsrud, Inc. Mem- 
bers of his family reported holding 
title to an additional 7,325 shares of 


Lasky Borrows Valli 


Hollywood, July 8. 

Highly ballyhooed search by Jesse 
L. Lasky for an “unknown” to co- 
star with Fred MacMurray and 
Frank Sinatra in “The Miracle of 
the Bells” ended with the mysteri- 
ous stranger turning out to be none 
other than Valli, Italian actress, 
who’s just finished role in “The 
Paradise Case.” She was borrowed 
for the job from David O. Selznick. 
The deal was set through Dore 
Schary, veepee in charge of produc- 
tion at RKO, through which the 
Lasky-Walter McEwen combine re- 
lease its product. As part of the 
trade RKO will lend Jane Greer to 
Selznick for one film. 

“Bells’ starts lensing July 14, with 
Irving Pichel directing. 


Enterprise Won't Do 
A Merge a la Liberty 
And Par Says Schaefer 


Enterprise Studios has no inten- 
tion of following the course recent- 
ly set by Liberty Films by merging 
with one of the majors, according to 
George J. Schaefer, Ent veepee over 
sales. In fact, Schaefer declared, 
independent outfits such as Ent will 
be better off during the next few 
years because they can make pic- 
tures more cheaply than the majors, 
having no burdensome overhead to 
contend with. 

Outlining his beliefs last week, 
following his return from the Ent 
planning meet on the Coast, 
Schaefer declared the “finer pictures 
and best thinking will come from 
the independents.” In the majors, 
he said, a film “can rise no higher 
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majors ,“‘have no 


brains.” 


coming “Joan of Lorraine.” 


England, 


a-vis. 
“Other Love” 


Soul.” No release plans have ye 
been set for 


in September, he said. 
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Minneapolis, July 8. 


basically lower film prices. 


depression.” 


complished its goal. 


has been a sslight recession, 
grosses still are far above normal 
the local film exchanges declare 


declared. 


Bette’s Return Pic 
Hollywood, July 8. 
“Winter Meeting,” 





after the birth of her daughter. 





AMPI. 


For ‘Miracle of Bells’ 


than can be conceived by the brain 
top production 
head.” Indies have “no such bottle- 
neck,” though, he declared, and the 
monopoly on 
To prove that the indies 
are best prepared to break a way 
from stereotyped product, Schaefer 
cited such films as David O. Selz- 
nick’s “Gone with the Wind,” Sam- 
uel Goldwyn’s “Best Years of Our 
Lives” and Walter Wanger’s forth- 


Revealing Ent’s future production 
activities, Schaefer said that shoot- 
ing on “Wild Calendar,” a Ginger 
Rogers starrer, is slated to start in 
September or October. Company is 
also mulling the possibility of lens- 
ing “Passion: of Eugene Aram” in 
since the story has an 
English background. Charles Boyer 
is starred and Ent hopes to sign a 
leading British actress as his vis- 


is scheduled for 
general’ release July 15, to be fol- 
lowed a month later by “Body and 


“They Passed This 
Way,” already finished. “Pursuit of 
Love” is to begin production also 


The territory’s exhibitors aren’t 
waiting for a depression to seek film 
contract adjustments and to demand 
Branch 
managers report there’s apparently 
a concerted move on independent 
exhibitors’ part, as though the boys 
have gotten together and decided 
upon the course, to “demand” the 
reductions because of “the coming 


It’s something new in the way of 
an argument, the branch managers 
here admit, and so far it hasn't ac- 


Thus far in some situations there 
but 


The exhibitors, however, want the 
future as they foresee it to be the 
determining factor in contracts, it’s 


adapted from 
Ethel Vance’s best.seller, has been | house employees union, will meet 
set as the vehicle for Bette Davis’ 
return to the screen at Warners 


Henry Blanke will produce from 
a screen play by Catherine Turney. 


ger, and Robert L. Lippert, execu- 
tive veepee, huddling with prexy 
John J. Jones. Pizor is making full 
report on his recent European trek 
during which he lined up 15 new 
franchises in Central Europe and 
set distrib deals in Denmark, Hol- 
land, France, Italy and United King- 
dom. 

Meet is concerned with formula- 
tion of foreign sales policy and plans 
for tradepaper advertising of new 
product. 


No Matter How Palatable, 
Exhibs Balk at Lengthy 
Trailers; 20th’s Longie 


Exhibs won’t take overlength 
trailers—even when they’re distrib- 
uted cuffo and the pili is sugared to 
to play down the sales pitch through 
kidding tactics. That’s the discov- 
ery of 20th-Fox sales biggies who've 
been forced to drop a special five- 
minute teaser trailer which they 
prepped for “Miracle on 34th 
Street.” 


Briefie was made with the idea of 
using it to supplement a standard 
trailer. It was to be played two 
weeks before “Miracle” hit a house, 
with the standard opus following 
one week later. It was no soap to 
exhibs, however, who balked on the 
business of consuming five minutes 
playing-time. The celluloid, there- 
fore, has been junked. 


Trailer kidded Darryl F. Zanuck, 
who plays a role in it, for pulling a 
fast switch. He’s depicted objecting 
to the cliches used by his flacks to 
describe “Miracle,” only to run into 
a flock of 20th stars who rave about 
the film using the same Hollywood- 
ian terminology. Consequently, he 
does an about-turn to laud the pic 
with the same expressions. 


Par’s Morgan Reports 257 
Rental Tilt for Shorts 


Alarmed over the _ threatened 
fadeout of animated shorts because 
of the hike in the production nut, 
affiliated circuits have agreed to go 
along with a boost in rentals; ac- 
cording to Oscar Morgan. Para- 
mount’s short subjects sales man- 
ager who’s in the course of a swing 
through the country. Par has upped 
its rentals on the cartoons some 25% 
from the’ level which held for the 
past 10 years and exhibs, aware of 
the sharp climb in costs, are meet- 
ing the price, Morgan said. 


Peculiarly enough, Morgan said, 
slough-off in grosses recently has 
helped to sell shorts. Exhibs are 
drawing more heavily on shorts, 
particularly cartoons, to bolster pro- 
grams. What’s more, he saiG, where 
previously the exhib didn’t bother 
t | to view shorts before buying them, 
current slump has many asking for 
preliminary trade screenings. 


Many of the companies are de- 
,|pending in large part on reissues. 
Difficulties in obtaining Technicolor 
prints has stymied much new pro- 
duction and even has some of the 








PITCH TO CUT RENTALS} reissues ‘Cotumbia nas closed its 


“Screen Gems” plant while Walt 
Disney is swinging more than ever 
into feature production. 

Paramount is the only company 
plunging more heavily into cartoons. 
Company has upped its schedule to 
24 animated cartoon shorts, for the 
year from a previous 18. Morgan be- 
lieves that with the boost in rentals 
the animated briefies will be able to 
pay their own way. 

Short subjects production down- 
beat because of rising costs and 
static rentals is statistically high- 
lighted by release charts which show 
less than 500 briefies distributed by 
all companies during the 1946-47 
season. In previous years, short sub- 
jects, not counting newsreels, totalled 
over 750 varied types of cartoons, 
musicals, travelogs, sports and 
comedy. Of the 500 shorts released 
this season, moreover, about one- 
third were made up of reissues. 


, 





Chi Unien to Meet 
Chicago, July 8. 
New local B-46, motion picture 


next week to pass on wage agree- 
ment proposals, and elect officers 
and directors. 

Special committees will also be 
appointed, 




















KANSAS CITY 


(Continuéd from page 9) 
Saved” (Par). Okay $11,000. Last 
week, “Love and Learn” (WB) and 


“Beast With Five Fingers” (WB), 
$10,000. 

Paramount (Par) (1,900; 45-65)— 
“Dear Ruth” (Par). Fast $15,000 


and likely to hold. Last week, “Perils 
of Pauline” (Par) (2d wk), $9,000. 


Southtown (Elmer) (950; 65)— 
“Life, Loves Beethoven” (Indie) 
and “Moonlight Sonata” (Indie). 


Fine $2,500. Last week, “Carnival in 
Flanders” (Indie) and ‘Thunder 
Rock” (Indie), $2,000. 

Tower-Uptown-Fairway (Fox Mid- 
west) (2,100, 2,043, 700; 45-65)— 
“Bob, Son of Battle” (20th). Trim 
$16,000 or near. Last week, “Ghost 
Mrs. Muir” (20th), a weakie at $10,- 
500 in 6 days. 


Prov. Picks Up; ‘Fiesta’ 
Hot $26,500, ‘Beach,’ Fat 
1446, ‘Homestretch’ 146 


Providence, July 8. 
Long holiday weekend was coun- 
ter-balanced by fine outdoor weather, 
which held grosses down. Biz is 
still plenty good. State’s “Fiesta” is 
heading the list with a sock session. 
Estimates for This Week 





Albee (RKO) (2,200; 44-65)— 
“Woman on Beach” (RKO) and 
“High Conquest” (Mono). Sturdy 


$14,500. Last week, “Great Expecta- 
tions” (U) and “Thunder Mountain” 
(RKO), $12,500. 

Carlton (Fay-Loew) (1,400; 44-65) 
—‘‘Magnificent Obsession” and “Stole 


a Million’ (reissues). Hep $5,000. 
Last week, “Egg and I” (U) (2d 
wk), good $5,000. 

Fay’s (Fay) (1.400; 44-65)—‘“Sea 


Hawk” (WB) and “Sea Wolf” (WB) 
(reissues). Nice $7,000. Last week, 
“Adventures” (B-L) and “My Dog 
Shep” (SG), $5,000. 

Majestic (Fay) (2,200; 44-65)— 
“Homestretch” (20th) and “Jewels 
Brardenburg” (20th). Healthy $14,- 
000. Last week, “Egg and I” (U), 
also at Carlton, good $12,000 for 
second week. 


State (Loew) (3,200; 44-65)— 
“Fiesta” (M-G) and “Little Mister 
Jim” (M-G). Wow $26,500. Last 


week, “Living in Big Way” (M-G) 
and “Dark Delusion” (M-G), $18,000. 

Strand (Silverman) (2,200; 44-65) 
—‘‘Return Monte Cristo” (Col) and 
“Little Miss Broadway” (Col). 
Opened on Monday (7). Last week, 
“Trouble With Women” (Par) and 
“Jungle Flight” (Par), thin $8,500. 


Hot Shots Up ‘Horses’ 
Nice $14,000, Seattle 


Seattle, July 8. 

With plenty of holdovers and no 
fare not so strong, town still off 
despite holiday week. Hoosier Hot 
Shots are boosting “Brother Talks 
To Horses” to nice session at the 
Music Hall. “Bob, Son of Battle,” at 
the Paramount is very disappoint- 


ing. Top holdover is “Farmer’s 
Daughter.” 


Estimates for This Week 


Blue Mouse (H-E) (800; 45-80)— 
“Tarzan and Huntress” (RKO) and 
“Code of West” (RKO) (m.o.). Slow 
$3,500. Last week, “Ghost Mrs, Muir” 
(20th) (2d wk), $3,400. 

Fifth Avenue (H-E) (2,349; 45-80) 
—‘“Farmer’s Daughter” (RKO). (2d 
wk). Good $10,500 after stout $13,900 
opener. ; 

Liberty (J & VH) (1,650; 45-80)— 
“Calcutta” (Par) and “Miss Broad- 
way” (Col) (3d wk). Sturdy $10,000. 





Last week, $11,000. 
Music Box (H-E) (850; 45-80)— 
“Fantasia” (RKO) (reissue). Oke 


s$5,500. Last week, “New Orleans” 


(20th) and “Danger Street” (Par), 
nifty $4,800. , , , 
Music Hall (H-E) (2,200; 55-$1)— 
“Brother Talks Horses” (M-G), plus 
Hoosier Hot Shots in person on 
upped admission. Fairly good $14,000 
or near. Last week, “Ladies’ Man” 
(Par), and “Easy Come, Go” (Par), 
fairish $5,800 at 45-80c. scale. 
Orpheem (H-E) (2,600; 45-80)— 
“Egg” (U) (4th wk). Trim $12,000. 
Last week, immense $14,200. 
Paramount (H-E) (3,038; 45-80)— 
“Son of Battle” (20th). Slow $8,000, 
with p.a. of six stars on Saturday 
(5) helping only that day. Last week, 
“Tarzan Huntress” (RKO) and 
“Code of West” (RKO), $6,200. 
Paloma (Sterling) (1,350; 45-80)— 
“Ramrod” (UA) (2d wk). Good $5,- 
000 after swell $6,800 opener. 
Roosevelt (Sterling) (800; 45-80)— 
“Carmen” (Indie). Good $4,500. Last 
week, “Sun Valley Seranade” (20th) 
(reissue), and “These Three” (FC), 
$4,900. 
Winter Garden (Sterling) (800: 
(Col) (3d 


25-50)—“Jolson Story” 
run). Lively $3,500. Last week, 
“Nora Prentiss’ (WB) and “Boom- 


erang” (20th) (3@ run), $3,300, 
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iving’-Vaude $27,000, 
D.C.; ‘Fiesta’ Wow 25¢ 


Washington, July 8. 

The long holiday weekend failed 
to give midtown firstruns the shot. 
in-the-arm exhibitors had hoped 
for. But the general average is well] 
above the lows of recegt weeks, 
General exodus from city and re- 
treat of Government workers from 
the central sectors took their toll, 
“Fiesta,” at the Palace, appears to be 
this week’s champ with “Dear Ruth” 
doing nicely on second-run at the 
Metropolitan. “Ivy” is nice at Keith’s, 

Estimates for This Week 

Capitol (Loew's) (3,434; 44-80)~— 
“Living In Big Way” (M-G) plus 
vaude. Good $27,000. Best in weeks 
here, but below hopes for draw of 
Gene Kelly film plus strong stage 
show. Last week, “Moss Rose” (20th), 
$22,000. 

Columbia (Loew’s) (1,263: 44-70)— 
“Sea of Grass” (M-G) (2d run), 
Okay $9,000. Last week, “Home- 
stretch” (20th), $6,000. 

Earle (WE) (2,154; 44-85)—‘“Un.- 

faithful” (WB). Fair $18,000, after 
opening strong with $7,500 for 3 
days last week, when it was pushed 
in after “That’s My Man” (Rep) hit 
bottom and was yanked mid-week. 
Last week, “That’s My Man” (Rep) 
for 4 days, and “Unfaithful” (WB) 
in 3 days, $12,500. 
¥! Hippodrome (Lust) (365: 44-85)— 
Before Him All Rome Trembled”* 
(Indie). Average $2,500. Last week, 
“Ivan Terrible” (indie) (2d wk), 
same. . 
. Keith’s (RKO) (1,838: 44-80)—~ 
Ivy” (U). Nice $15,000, but better 
Was expected. Last week, “Woman 
on Beach” (RKO), $14,000. 
, Metropolitan (WB) (1,153; 44-70)—~ 
‘Dear Ruth” (Par) (2d run). Strong 
$10,000 for this small-seater on 
second run. Last week, “Cheyenne” 
(2d run), $7,500. 


, Palace (Loew’s) (2,370; 44-70)— 
Fiesta” (M-G). Strong $25,000 to 
top town. July 4 midnight show 


helped hypo take. Last week, 
“Miracle 34th St.” (20th), disappoint- 
ing $19,000. 





CINCINNATI 


(Continued from page 9) 
eight-month operation by Universal 
on lease. 

Lyric (RKO) (1,400; 50-75)—“Af- 
fairs Bel Ami” (UA) and “Miller- 
son Case” (Col). Sorry $3,500. Last 
week, “Two Mrs. Carrolls’ (WB 
(m.o.) and “Dishonored Lady” (UA 
(m.o.), oke $5,000. 

Palace (RKO) (2.600: 50-75)— 
“Woman on Beach” (RKO). Lonely 
$9,000. Last week, “Miracle 34th St.” 
(20th), lusty $18,000. 

Shubert (RKO) *(2,100; 50-75)— 
“Miracle 34th St.” (20th) (m.o.): 
Hotsy $8,000. Last week. “Macomber ‘ 





rn 





Affair” (UA) (m.o.), mild $4,000. 





DENVER 


(Continued from page 8) 
and “Bulldog Drummond at Bay” 
(Col), fine $11,000. 
Rialto (Fox) (878; 35-74)—‘“Egg 
and I” (U), after four weeks at each 
Paramount, -Esquire, and one at 


Aladdin. Trim $4,000. Last week, 
“Homestretch” (20th) and “Little : 
Miss Broadway” (Col) (m.o.), fair é 
$3,500. i 
Tabor (Fox) (1,967: 35-74)— f 
“Bowery” (20th) and “Sun Valley : 
Serenade” (20th) (reissues). Neat 


$8,000. Last week, “Vigilantes Re- 
turn” (U) and “Bells San Fernando” 
(SG), $7,000. 

Webber (Fox) (750; 35-74)—‘Son 
of Battle’. (20th) and “Too Many 
Winners” (PRC), also Denver. Fair 
$2,500. Last week, “Buck Privates 
Home” (U) and “Time Out of Mind” 
(U), good $3,000. 


H’wood Tops Mex Half Yr. | 
List With 108 Pictures 


Mexico City, July 8. | 

Hollywood with 108 films, topped 
by far the roll of 181 pix released 
in Mexico during the first half of 
1947, Runnerup was Mexico, with 
31. Others were: Argentinian, 25; 
English, 11; Chilean, 3; Spanish, 2, | 
and French 1. 

Several U. S. pix during this time 
stayed at one cinema for six weeks 
each. But a Mexican pic, “Yo Mate 
a Rosita Alvirez” (“I Killed Rosita 
Alvirez”), (Producciones Rau] de 
Anda) is setting a new record. It’s 
now in its 12th consecutive week at 
one cinema here. 


Del Rio’s Mex Allegiance 


Mexico City, July 8. 
Dolores del Rio has nixed the of- 
fer by Argentina Sono Films to play 
the lead in the version of “Lady 
Windermere’s Fan” firm is to make 
in Buenos Aires. 

Actress said that all pic work she 
will do in Latin America will be '” 
her native Mexico for the present, © 
and for Mercurio Films here, of _ 
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National. L'ville, to Riker -E. M. Loew 
On 21-Yr. Lease; Other Xchange News 


Louisville. P 
rome Riker and associates 0 
a have obtained the National 
eatre, 2,400-seater, from A. bs 
offman, of Evansville. Riker con- 
¢luded a_ lease for the house along 
with E. M. Loew, of Boston, which 
represents a minimum of $700,000 
rental against percentages over its 
Qi-year span. Riker says the Loew, 
Boston interests will take possession 
immediately on expiration of the 
present lease. House will show first- 
films. 
rSsendard Theatres, Inc., of Mil- 
aukee, at present is operating the 
ouse with a firstrun and reissue 
Alm policy. Stageshow policy was 


dropped early this year because of | 


scarcity of suitable live talent shows 
and name bands. 





Schine Premotions 


Gloversville, N. Y. 
Bill Kraemer, former head booker 
for the Schine Circuit, is now Mo- 
hawk Valley district manager, his 
area including Gloversville. Bernie 
Diamond, who booked the Albany 
territory before he entered the 
gervice, moved up to head booker. 
Diamond served in Japan as an 
interpreter, after studying that lan- 
uage at the Univ. of Minnesota. 
corner also wore khaki. He’s been 
with the Schines for 10 years. 





Flex RKO Syracuse Chief 
Syracuse. 

Jack Flex will manage RKO in- 
terests here in the final breakup of 
RKO-Schine theatre combine. RKO 
ets Keith's and Empire houses. 
he Schine interests continue with 
the Paramount, Eckel, and the Pal- 
ace in Eastwood, with Harry Unter- 
fort as general manager. Flex, who 
formerly managed Keith’s under the 
combine, will have George Maxwell 
as Keith house manager and Frank 
Lindcamp at Empire. Richard Feld- 
man will manage the Eckey, Irving 
Cantor, the Paramount, and Max 
Rubin, the Eastwood Palace. 





McCraw Heward 
Beaumont. 
Col. William McCraw, executive 
director of Variety Clubs Inter- 
national, awarded bronze star for his 
work in supervising repair of fight- 
ing planes in the Pacific. 
Leroy Daniel and Albert Reed pur- 
hased the Parkway theatre at Iowa 
ark, Texas, from Mrs. J. B. Joyce. 
Mrs. Effie Blankenship has sold the 
gata theatre, at Bogata, to Don 
uffo of Deport. 
Tom and Anna Coleman sold the 
ico at Hico, Texas, to J. T. Hitt. 
hev are seeking another location. 


Col. 





SRO Continues Sales Expansion 

Selznick Releasing Organization 
continued expandin iy sales staff 
last week. Charles it. einer, Min- 
neapolis branch manager, was upped 
to Canadian division sales chief. Al 
Hertzenberg was tapped for the spot 
of district manager of South Africa 
while Fred S. Gulbransen took on 
the post of Far Eastern rep for SRO. 

Weiner was formerly a district 
manager for United Artists. Hertzen- 
berg served as Metro’s South African 
rep for many years. Gulbransen was 


associated with RKO and UA over- 
8@as. 


off from New York last week for a 
Swing through the west and north- 
west. He'll inspect offices and ex- 
changes in Chicago, Milwaukee, Min- 
neapolis, Seattle, San Francisco, Los 
Angeles and Denver in his three to 
four-week trip. 





2d 20th-Fox Sales Meet in N. O. 

Second of three regional 20th-Fox 
a meets tees off today (Wednes- 
sy) in New Orleans, with Andy 
pth, Jr., general sales manager, 
fading the discussions on merchan- 
dising plans for 20th’s forthcoming 
product. Opening meet was held 
Fr ow (7) in Milwaukee, with the 
oe . to. be held in Washington July 

Home office executives attending 
the huddles, besides Smith, include 
ae prexy Spyros Skouras; assistant 
FS €s chief William C. Gehring: 
—. exec assistant, Martin Mos- 
Owiltz; shorts sales chief Peter Le- 
piney and Sam Shain, director of 
xhibitor and public relations. Re- 
gional meets have already been held 


this year j ; ; y 
York’ r in Los Angeles and New 





purphy to Loew’s State, Newark 

rank Murphy, who joined Loew’s 
ga ssistant manager in Boston in 
= », has been. named manager of 
. e State, Newark. Edward Burke, 
mean vacation, will be moved to 
Charan spot. Joseph R. Vogel, in 
—o of Loew's Theatre operations, 
also transferred Nathan Bernstock, 
manager of Loew’s Melba, Brooklyn, 
0 the National in the Bronx, suc- 


ceeding Harry Rose ig 
to another hl nmbaum, assigned 


as 





RKO Managers Feted 
Malcolm Kingwbers and Sol 
ee ie RKO Theatres toppers, 

sted RKO theatre managers of 
¥i metropolitan area and their 


|indie nabes 


‘ j 
Neil Agnew, SRO prexy, pushed 





wives at the Waldorf-Astoria last 
week. Cocktail party and buffet 
supper preceded announcement of 
new showmanship campaign. 
Managers also saw screening of 
“Bachelor and Bobby-Soxer.” 





N. C. Par Worker a Beauty Winner 
+ Charlotte, N. C. 

Sarah Coble, of Paramount film 
exchange here, who won the title 
“Miss North Carolina” at the North. 
Carolina American Legion contest, 
may go to Atlantic City to compete 
for “Miss America” title. 

Indie Exhib Adds St. Louis Spot 

St. Louis. 

Szm Komm, owner of a chain of |} 
in St. Louis, has ac- 
quired title to Norside theatre build- 
ing, in North St. Louis. Theatre, 
owned by Sam Levin and Sam 
Shuchart, is a second-run and books 
with Ansell Bros. houses. 

Laclede and Regal here, owned 
by George Pliakos, shuttered pend- 
a ner he 

. G. Carmichael, former Cin- 
cinnati manager for Universal-In- 
ternational, has joined company’s 
St. Louis sales staff. 

LeRoy McMahon, 
chased Granada, 
from Francis Ernat. 

Manos Chain Expands 
Grafton, W. Va. 

The Strand theatre, largest here, 
joins the Manos theatre chain next 
year. Dr. K. P. Kostakis, general 
manager of the Elkins theatre com- 
pany, has leased the house with an 
option to buy at the end of the 
year when the lease of J. L. Bush 
expires. 

A program calling for modern- 
ization at a cost of $120,000 is also 
announced. 


Chicago, 


pur- | 
Granville, 


NL, 


Iowa House Changes 





Des Moines. 

A. J. Swanton; operator of the | 

Iowa theatre, Emmetsburg, Ia., since | 

1920, has sold the business and | 

equipment to Theatre Corp. of Des 
Moines. 





Intermountain Managers Huddle 
Salt Lake City. 
Managers and supervisors of In- 
termountain eatres 


Now Hot for H’wood? 
Hollywood, July 8. 

Seventeen-year-old Mary Hill, 
who got a feature spread in Life 
mag recently while eating a pair 
of “moron’s ecstasy” ice cream 
monstrosities, is now being of- 
fered as an actress by George 
Brand. 

Sol M. Wurtzel offered her a 
role in his juvenile delinquency 
film, “Dangerous Years,” in 
which he wanted her to eat a 
moron’s eestasy” for the ice 
cream binge sequence. Offer was 
politely declined. “Mary,” Brand 
announced, “is an actress now— 
not a freak.” 


DC. Okays. $186,000 
In New Pix Blag. 


Washington, July 8. 
A dozen more theatrical construc- 








| tion projects, calling for $186,000 of 


work, were approved last week by 
Federal Housing Authority as the 
agency lost control of nearly all 


other building. In addition, the 
agency okayed a $150,000 recrea- 
tional building to be erected at 
Raleigh, N. C., by B. C. Brooks. 


Others okayed are: 

A $20,000 theatre to be built by 
Byron V. Hopkins, at Bellevue, Neb.; 
a $15.000 Drive-In in Allen county, 


| Indiana, by Walter J. Frie; $3,600 for 


Raiph Stout to complete the film 
house he is building at Granger, 
Wash.; $7,714 for work on a theatre 
of Warren J. Sutherland, Delton, 
Mich.; 

$35,000 for Alexander J. Assim 
and John Muros to remodel a build- 
ing into a picture theatre at Summit, 
Ill.; a $30,000 house to be erected at 
Rosenberg, Texas, by Cole Theatres; 
$10,000 for Harriet R. Keller and 
Theatre Enterprises to build an out- 
door theatre at Woodlawn, Ohio; 
and $103 theatre completion job by 
A. J. Conoley, Eloise, Fla.; 

A $13,500 Drive-In to be built by 
Frank D. Paone, John A. Forde and 
Harry N. Kornblum at Santa Cruz, 


(Paramount) | Calit.; a $25,000 project by Clinton 


held meeting here to discuss opera- | Theatre Co. to alter a building at 
tional problems, and receive awards /| Versailles, Ohio, into a theatre and 


for be# promotion work. Awards 
were handed out for first four weeks | 
of 10-week drive, going to Charles | 
Pincus, manager of Utah, Salt Lake 
City; Ray . Taylor, manager of 
Capitol, Logan: Clayton Cheney, 
manager Roxy, Brigham City; and 
Delbert Lesser, manager Uinta, 
Provo. 





Rutherford to Loew’s Cleve. 
Cleveland. 

Howard Rutherford, former relief 
manager for Loew’s in New Orleans 
area, moved here to manage Loew’s 
Park. Replaces Abraham Ludacer, 
transferred to Toledo, as new man- 
ager of Loew’s Valentine. 

Michael Chakeres, city manager of 
Regent State Corp. in Springfield, O., 
was married to Ann Katris on May 
18 in that city. Husband is son of 
Phil Chakeres, who operates a state- 
wide string: of theatres. 





Carr Shifts To T. Q., Ciney 
incinnati. 

Rex A. Carr named general man- 
ager of Theatre Owners Corp., re- 
placing Irving Sochin, who resigned 
recently. Carr was formerly with 
Marcus Enterprises of Indianapolis 
as general manager for past 10 years. 

TOC was organized last year as a 
booking and buying unit and is now 
servicing 44 theatres. 

Harrison Honored in Chi 
Chicago. 

Louis H. Harrison, prexy of Good- 
man & Harrison chain, elected head 
of District Grand Lodge No. 6, 
B'nai B'rith. Lodge comprises groups 
from eight midwestern states and 
four Canadian provinces. He is hon- 
orary president of Cinema lodge in 
Chi, of which he was founder. 





Krappman Named by NT 
Hollywood. 
Andrew J. Krappman succeeds the 
late William G. Lyris as head of 
National Theatres’ merchandising. 





store with living quarters; a $5,000 
theatre to be built at Globe, Arizona, 
by George W. Leech.; and $15,300 
theatre erection job by Veterans 
Amuse. Co..of Houston, Texas. 

M. P. Defea, $45,000 house for Mil- 
bank, S. D.; Robert L. Gibbs, $26,000 
for a theatre at Tallahassee, Fla.; 
theatre and lodge to be erected at 
Moss Point, Miss., by St. Charles 
Lodge, $34,000. 

J. E. Henning, okayed on a $6,750 
screen tower for outdoor theatre, at 
Salida, Calif; Theatre Investment 
Co., $3,268 conversion. of a Legion 
Hall to a film theatre at Enumclaw, 
Wash.; Lex B. Killsbrew, $2,000 re- 
pairs to theatre at Siloam Springs, 
Ark. 

Paul V. Bell, $15,000 for theatre 
at Bellevue, Neb.; L. W. Watts, ap- 
proved to build $30,000 theatre at 
Vivian, La.; William Bailey, $13,000 
worth of work on a film house at 
South Bay, Fla.; Tri-Delta Amuse- 
ment Co., of Douglas, Ariz., a $10,- 
000 maintenance and repair job on 
a theatre building. 

Louis Venous and Ernest B. 
Vishnefake, okayed for a $14,531 
screen house and projection booth 
for an outdoor theatre at Fort 
Worth, Tex.: Clifford Morris, an $8,- 
250 project on theatre, Modesto, 
Calif.. Warner Bros. a $4,500 re- 
modeling job on theatre at State 
College, Pa.; Steve Chorak, $45,000 
for construction of theatre at Los 
Angeles; E. R. Custer, approval of a 
$24,770 outdoor theatre and sand- 
wich shop at Charleston, W. Va. 





12th Telenews Theatre 
Milwaukee, July 1. 
The Telenews opens here July 11 


at the busy downtown corner of 


| 34 st. and Wisconsin ave. It will be 


For the past year he has been direc-| the 12th in the national Telenews 


tor of new sales lines for NT. 


| organization of 


which Alfred G. 


Four new assistants to the de-| Burger, is president. Charles Burris 


partment have also been appointed 
by Charles P. Skouras, circuit prexy. | 
They are Victor Adams. candy buyer; | 
Dave Boyd. new merchandising lines: | 
George Simpson, distribution super- 
visor, and -Murray Mosby, ware- 
house supervisor. 

State Theatre, Fresno, Cal., has 
been taken on 15-year lease by Rob- 
ert Lippert. prexy of the Lippert 
chain of theatres in Northern Cali- 
fornia and Oregon. House, seating 





1,400. is being remodeled at cost of 
$75,000 and undergoe. name change 


to Esquire when Lippert takes over| permission to build a _ 1,000-seater | 


Theatre will accommodate | 
drive-in for the | 


Jan. 1. 

Lippert is also opening a new 
$120,000 drive-in theatre at Modesto 
Aug. 7. 
500 cars and is fifth 
Lippert chain. 


| 


'and Sylvan Goldfinger, of the na- 


tional organization, have been in 
Milwaukee starting the local project. 
Thurston Wayner will be local man- 


ager. New house has a recreation 
room with a. radio broadcasting 
room. 





Two New Texas Hauses 
Kermit, Texas, July 8. 
Kenneth Blackledge, district man- 
ager of Griffith Theatres, applied for 


here for that circuit. 

The Major, a new 1,200-seat nabe 
house, opened at Dallas by the Phil 
Isley Circuit. 


; manager of house, 


Edward Carlton is 











Metro Primed 


Continued from page 15 
production methods on the Coast for 


the last several months, sails on the 
Mauretania Friday (11) to lay the 





groundwork for the picture. Find- 
lay will either accompany him or 
| stay in New York for several more 
days’ huddles with M-G’s ad-pub- 
| licity veepee Howard Dietz and then 
|fly out early next week. Junge, 


who designed sets for Metro's pre- 
war “Goodbye, Mr. Chips,” worked 
for the J. Arthur Rank studios dur- 
ing the war on such pictures as 
“Stairway to Heaven” and “Colonel 


Blimp.” 
“Bess” is to be the first of four 
top-budgeters which Metro will 


produce at Elstree during the next 
year on an_ overall budget of 
$15,000,000. “Secret Garden” has 
been tentatively selected as the sec- 
ond film, with the possibility that 
moppet stars Margaret O’Brien and 
Claude Jarman, Jr., will have the 
lead roles. Their selection depends 
on Metro’s getting clearance from 
the British child labor laws. 

Metro producer Arthur Hornblow, 
Jr., meanwhile, sails for England 





with his wife for a short vacation. 


| GSU Suit 


Continued from page 4 























me eet 
lutely false and without any founda- 
tion whatsoever. Robert W. Kenny 
(attorney who filed the suit) knows 
this is true and it’s unfortunate that 
one occupying the position of a rep- 
utable attorney would use the 
courts as an instrument to smear an 
organization which he has otherwise 
been able to find little fault with. 
I’ve been in charge of affairs of the 
International in studios for the last 
two years and Bioff has had abso- 
lutely no connection with IA and has 
had nothing whatsoever to do with 
its affairs since his conviction in 
1941.” 

Brewer hinted that the Bioff name 
was probably drawn into the suit 
for its publicity value, same as the 
filing of the suit was held up from 
last Thursday (3) so it wouldn’t com- 
pete with holiday weekend news. 








| 
Aug. 1 aboard the Queen Elizabeth | 


RKO Sells 3 and Leases 2 More 
To Fabian in Upstate New York 


+ Continuing its breakup on pools 
and theatres owned jointly with out- 
side exhibs, RKO has sold three up- 
state New York houses and sur- 
rendered leases on two others to the 
Fabian circuit. Major company has 
been paid total of $2,300,000 by 
Fabian to close out the deal, accord- 
ing to Malcolm Kingsberg, RKO’s 
veepee in charge of theatres. Fabian 
was financed by a $2,700,000 mort- 
gage from the Equitable Life Assur- 
ance Society. 

Theatres sold to Fabian are the 
Grand, Albany; Proctor’s, Troy; and 
Proctor’s, Schenectady. Leases can- 
celled were on the Palace, Albany; 
and Plaza, Schenectady, both of 
, which houses were owned by Fabian, 
jleased to RKO and sub-leased, in 
j;turn, back to Fabian. 

Other three houses had also been 
operated by Fabian with RKO tak- 
ing rentals plus a percentage of the 
profits. Under provisions of the anti- 
trust decree, such tieups between a 
major and indie are invalid. 





RKO-Schine Combo Eaded 
Syracuse, July 8. 

The breakup of the RKO-Schine 
theatre combination in Syracuse 
was concluded last week, with all 
managers of both companies re- 
tained in Syracuse, and with RKO 
operating two Salina street houses, 
Keith’s and the Empire. Jatk Felix 
will manage the RKO interests in 
Syracuse with George Ma, as well 
as being house manager at Keith’s, 
Frank Lindcamp is at the Empire. 

The Schine interests have the 
Paramount, the Eckel and the Pal- 
ace in Eastwood, with Harry Unter- 
fort as general manager, and Irving 
Cantor at the Paramount, Richard 
Feldman at the Eckel, and Max 
Rubin at the Palace. 

The separtion of RKO and Schine 
Circuit, Inc., was the result of a 
Federal court consent decree, ef- 
fective June 30, 1947, which ended 
theatre pooling agreements. The 
RKO-Schine combination formerly 
operated the five mentioned theatres 
as a unit, with Felix representing 
the RKO interests, headquarters in 
New York, and Unterfort manager 
for Schine Circuit, Inc., with offices 
in Gloversville. 

The Keith building is owned by 
RKO, which also retains a lease on 
the Empire theatre. Schine, Inc., 
owns the Eckel and Paramount 
buildings. 








New York Theatres 





Ann Sheridan Lew Ayres 
Zachary Scott 
in Warner Bros. Hit 
“THE UNFAITHFUL" 
with Eve Arden 


Directed by Vincent Sherman 
Produced by Jerry Wald 
and His 


iu Persen 
Vaughn Momroe ooo ire 
Extra Added 
Extra Added BERYL DAVIS 
WARNERS’ 


BROADWAY 
STRAND 


AT 47TH STREET 
Air-Conditioned 








Peggy CUMMINS Vieter MATURE 
Ethel BARRYMORE 


‘MOSS ROSE’ 


A 20th Century-Fox Picture 
PLUS ON $T 


OLSEN and JOHNSON 
ROXY “s.0"s.* 


RADIO CITY MUSIC HALL 


Rockefeller Center 
Rex 




















Gene George 


— ® HARRISON ® SANDERS 
} THE GHOST and Mrs. MUIR” 


A 20th Century-Fox Picture 
SPECTACULAR STAGE PRESENTATION 


















‘THE BEST Bye 
MUR ae FILM OF 

| OUR LIVES g-quame 
| «| ASTOR 
WAY & 43th ST. 





Tandy, Cedric in ‘Coils’ 
Hollywood, July 8. 

| Jessica Tandy and Sir Cedric 
| Hardwicke have been set for top 
|feature roles in “The Mortal Coil.” 





| Picture is being produced by Uni- | 


versal-International. 
Lensing starts within next 10 days. 


JOAN CRAWFORD VAN HEPLIN 
In Warner Bros. Hit 


With 
Raymond Massey @ Geraldine Brooks 
Direeted by Curtie Bernhardt 
Produced by Jerry Wald 


WARNERS' 
HOLLYWOOD 








BROADWAY 
At 5ist Street 
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Ill Court 
Many Cities Eye 


Balks Muny Show Tax; 


Amusement Levies 





St. Louis, July 8. + 


A fight against the enforcement of 
a 3c amusement tax in Eldorado, IIL, 
led by Delbert Wagner, owner of 
the Rex and the Turner-Farrar cir- 
cuit, which operates the Grand and 
Orpheum in the same town, has re- 
sulted in a temporary injunction be- 
ing issued by the Saline county court 
at Harrisburg, Ill. The court indi- 
cated it regarded the measure as un- 
constitutional. 

The bill was passed by the city 
council as a means of raising addi- 
tional revenue for municipal pur- 
poses. However, in face of the set- 
back, Mayor John Upchurch said 
that in the event a permanent in- 
juriction is issued he would sponsor 
another amusement tax. 





Pa. Interests Eye Govt. 


Harrisourg, July 8. 

Amusement interests are watching 
local government units closely these 
days, seeking to learn what kind of 
pattern they will follow in adupting 
new tax levies as provided by legis- 
lation approved last week by Gov- 
ernor Duff. 

Under tht new law, cities, bor- 
oughs and firstclass townships are 
given the power to levy amusement 
taxes, primarily to aid school dis- 
tricts which need more funds for 
teachers’ pay. No limit was set on 
the amount of levy which may be 
imposed, but the law specifies that 
the levy may be imposed only on 
admission tickets. 

Local government agencies plan- 
ning to use the new taxing power 
must advertise their plans at least 
a month in advance, so that ag- 
grieved persons can ask the courts 
to keep the next taxes from being 
collected on the grounds they are 
improper_or unnecessary. 





Ghio’s Uniform Plan 


Fostoria, O., July 8. 
Mayors, auditors and solicitors of 
four northern Ohio towns—Fostoria, 
Fremont, Findlay and Tiffin—are 
planning to meet and consider a 
uniform plan for enacting amuse- 
ment taxes. The cities of Ohio will 
have ability to enact their own ad- 
missions taxes when the state va- 

cates this field, effective Oct. 1. 





St. Paul Would Up License 
Minneapolis, July 8. 

The St. Paul council is consider- 
ing an increase in the present license 
fee of theatres from $100, current 
charge, to a sliding scale of from 
$100 to $300. Exhibitors will oppose 
the move. 





St. Paul Battling Taxes 
St. Paul, July 8. 

St. Paul exhibitors have banded 
together to fight a proposed 5% lo- 
cal admission tax and a boost in 
license fees from the present $100 
to a sliding scale up to $300. 

The two revenue raising measures 
are being proposed to help meet 
needed funds to provide pay raises 
for schoolteachers, recently approved 
at a special election. 


Philly Tent To Set Up 
Fund for Crash Victims 


Philadelphia, July 8. 

Memorial fund in honor of Sam 
Gross and Cecil E. Peppiatt, 20th- 
Fox exchange officials who were 
killed in a recent Virginia plane 
crash, will be set up by “Variety 
Club Tent No. 13, according to 
unanimous decision at a meeting last 
week. Chairmen of Gross-Peppiatt 
memorial committee are Ben Am- 
sterdam and Earle Sweigert. Fund 
will create two annual college 
scholarships. 








‘Variety Girl’ St. Loo Benefit 
St. Louis, July 8. 
Gross returns from local preem of 
“Variety Girl” will be donated to 
the St. Louis Variety Club, Tent No. 
4 according to Edward B. Arthur, 
Chief Barker. The Paramount film 
opens at the Fox on Sept. 2. The 
money will be earmarked for the 
club’s Heart Fund. 


Charlotte Tents’ Picnic 


Charlotte, N. C., July 8. 
Variety Club of Charlotte, N. C., 
will hold its second annual indus- 


- trial picnic on July 14 at the Red 


Fez Club on Catawba River. Invi- 
tations have gone to employees in 
exchanges, theatres, supply houses, 
znd other branches of the picture 
industry. ‘Outdoor film show at 
night, furnished by the Variety Club 
Mobile unit. will be a highlight. 





Page Lou Marlowe 
To Head Wilding Pix 


Hollywood, July 8, 
Lou Marlowe, former production 
head of Jam Handy commercial 
films, is being paged to take over 
top spot of Wilding Pictures. Place 
was left vacant by the recent death 
of Norman Wilding. 
Reps of the commercial film com- 
pany are understood to be here from 
Chicago dickering with Marlowe. 


Exhib Chiseling 


Continued dom page 5 





eries made in auditing records, it’s 
said. 

“While we get better terms on 
films from single theatres than cir- 
cuits,” one sales head said, “with the 
sort of chiseling we've faced re- 
cently, our returns are lower in the 
end. We've found in very many in- 
stances, that the 40% rental boils 
down to an actual 20% of the real 
grosses.” 





Major’s Focus on L. A. 
Zone Vs. % Chiselers 


Los Angeles, July 8. 


Majors have launched into a full- 
scale drive on the Coast to clean 
up percentage chiseling practices. 
Territory has been: under intense 
scrutiny by film company investi- 
gators who’ve been cracking down 
on exhibs claimed to be turning in 
phony reports on pix earnings. 


Fourth group of suits in the 
Coast sector, and the second in the 
L. A. area, has been filed in the Fed- 
eral court here. Named as defend- 
ants are Grover L. Smith and At- 
water Theatres, Inc. in five sepa- 
rate actions brought by Paramount, 
RKO, Metro, Columbia and 20th- 
Fox. Theatres involved are the 
Roxy, Cosmo, Vogue and Showshop 
in Glendale, and Atwater and -York 
in LiA, 


Suits charge alleged fraudulent 

returns on percentage pix. Com- 
plaints ask for right of inspection 
of the defendants’ books and seek 
both compensatory and _ punitive 
damages. It’s claimed that the de- 
fendants were able to lower flat 
rentals by phonying reports on the 
bigger films. 
_ Other pending action on the Coast 
are against William E. Cox, opera- 
tor of the Forum, Calif.; four suits 
against the Louis F. Long circuit in 
Phoenix, Ariz.; and eight levelled 
against Walter H. Leverette circuit 
in western Oregon. 

Law firm of Freston & Files, L. A., 
filed the action, with Sargoy & 
Stein the majors’ counsel. 


oe 


4 Suits Vs. Struppler 


Spokane, July 8. 

Four percentage fraud cases were 
filed here today in Federal court 
against P. W. Struppler, operator of 
the Cordova theatre, Pullman, 
Wash., by Columbia, Paramount, 
20th-Fox and Metro, Suits are first 
on alleged chiseling in the territory 
served by Seattle exchanges. 


Complaint is usual one charging 
defendant with submitting books 
and records which did not fully re- 
flect receipts- on percentage pix. 
Compensatory and punitive damages 
plus full inspection of records is 
demanded. 





New Mex Border Studios 
To Draw U.S. Producers 


Mexico City, July 8. 

Work has started on pic studios at 
Tiajuana, on the California border, 
aimed for U. S. companies that de- 
sire to produce in Mexico. A syndi- 
cate of businessmen of the border 
town’s region are investing $1,000,000 
in the enterprise, according to Man- 
uel Macias, a member of the syndi- 
cate, who is here on business. 

Syndicate, he said, expects to do 
well as the studios are being condi- 
tioned for the needs of American 
producers and have prospects of be- 
ing free of the labor problems_afflict- 
ing the six studios here, which are 
Mexico's largest. 





Sets 16m in Charlotte 
Charlotte, N. C., July 8. 
Alan H. Sterling of Charlotte has 


for 16m _ industrial pix. 





organized Carolina Industrial Films | 





More Roadshows 


Continued from page 3 


Universal is the only one of the ma- 
jors that sees no possibility of road- 
showing any of its product this sea- 
“son. Others are paced by 20th-Fox 
with plans to roadshow both “For- 
ever Amber” and “Captain from 
Castile,” two Technicolor specials 
which together, according to 20th 
spokesmen, cost more than $11,000,- 
000. Chief reason leading 20th to 
petition for a stay on the anti-trust 
decree several weeks ago was its 
desire to play the two pix on an 
upped admission policy. 


‘Dolphin,’ DeMille and ‘Father’ 


In addition to these two and 
“Arch,” which is to be released 
through United Artists, plans of the 
other majors are still indefinite. 
Metro’s “Green Dolphin Street,” 
which has already cost more than 
$4,000,000 and may go to $5,000,000 
before completion, looms as _ that 
company’s most probable contender. 
While Metro’s sales organization has 
made no plans for it, there’s al- 
ready been much talk at the studio 
to roadshow it and it’s known that 
producer Carey Wilson wants it 
played off in that way. 


Other possible roadshows include 
Paramount’s “Unconquered,” a Cecil 
B. DeMille production and Warners’ 
“Life With Father.” Latter preems 
on a grind basis at the Warner the- 
atre (to be renamed from the Holly- 
wood), N. Y., Aug, 15, but WB sales 
officials may decide to roadshow it 
elsewhere at the company’s forth- 
coming national sales convention. 
RKO has two strong possibilities in 
“Miracle of the Bells,” a Lasky- 
MacEwen production, and “Mourning 
Becomes Electra.” Latter is being 
produced in association with the 
Theatre Guild and, because of its 
high cost, there’s a good chance that 
it might be roadshown along the 
lines of UA’s “Henry V,” in which 
the TG also had an interest. In ad- 
dition to possible roadshows, several 
top-budgeters may be played on a 
grind policy but at increased admis- 
sion prices, such as Samuel Gold- 
v.yn’s “Best Years of Our Lives” and 
David O. Selznick’s “Duel in the 
Sun.” 


If all these roadshow plans go 
through, complaints from exhibitors 
are inevitable. Exhibs in several 
parts of the country, advertising re- 
cently in their local newspapers that 
they were forced to up their prices 
for “Duel,” have told their patrons 
to stay away from this picture, or 
those of other producers who would 
also try for upped prices. Several 
exhib organizations have warned 
their members against the policy, 
pointing out that the distrib has 
everything to gain and nothing to 
lose, whereas the exhibitor, who 
lives in the town, faces the dis- 
pleasure and ldss of good-will from 
his customers. 


In line with this, Schaefer revealed 
that a survey taken for Ent by Au- 
dience Research, Inc., disclosed that 
people were willing to pay more for 
their screen fare, as long as they 
“get their money’s worth.” 





Briefs from the Lots 


Continued from page 15 


Army . . Life is just one death 
after another for Hugh Frosser, vet- 
eran Oater heavy. Prosser just met 
his 38th demise by gunfire in Co- 


lumbia’s “Six Gun Law” last week. 
... Ken Murray is having prints of 
his Republic production, “Bill and 
Coo,” made up for a screening in 
vet hospitals throughout the coun- 
try. Film will be shown gratis ‘to 
vets. . . . Merian Cooper and John 
Ford have set nine-week shooting 
schedule for their next Argosy pic, 
“War Party,” which starts lensing 
Aug. 1... Robert Ryan set to co- 
star with Merle Oberon in “Berlin 
Express,” which RKO will film 
almost entirely in Europe ... “Joan 
of Lorraine,” originally set to roll 
at Hal Roach Studios July 14, held 
up by production difficulties till 
Aug. 1 Esther Williams and 
Ricardo Montalban picked by Joe 
Pasternak to co-star in Metro’s 
“Olympic Queen,” to start after Miss 
Williams finishes stint in “On an 
Island with You”... Virginia Bruce 
set for featured role in Paramount's 








“Night Has, a Thousand Eyes”... 
Irving Friedman has  compleied | 
scoring of Eagle-Lion’s “Out of the |! 
Blue” , . Richard Webb gets his 
third important assignment in a 
week from Paramount to play Sir 
Galahad in “A Connecticut Yankee.” 





| 


He’s currently bicycling between | 
“Night Has a Thousand Eyes” and | 
“My Own True Love”. | 


Technical Experts 


—— 


on Upbeat, 


~ Seek to Phooey H wood Pic Hooey 


Hollywood, July &. 

Specialists have always been in 
demand in the studios as technical 
advisers but lately the demand has 
been growing. Studios no longer hire 
a technical advisor for a picture; 
they pact sages for individual se- 
quences or scenes. 


Ever since Sid Skolsky taught his 
readers that they could get their 
names in the paper by discovering 
“movie boners,” filmakers have had 
to sharpen their technical staffs to 
avoid mistakes. As a result, some 
films have upto a dozen bulgebrains 
sitting around drawing fat checks to 
make sure that no mistakes creep 
into the film. 


And would-be experts don’t have 
to come to the studio with hat in 
hand begging for a job. The quest 
for authenticity goes on now with 
the fervor of an early-day_ talent 
hunt. Warners, for example, scoured 
the country for someone who could 
recall in detail what Delmonico’s 
looked like in the 1870s for a se- 
quence in “Life With Father.” They 
finally located an old Delmonico 
waiter, living right here in Los An- 
geles. He was so ill they brought 
him onto the set in a wheelchair to 
supervise shooting. 


With a crop of boxing films break- 
ing out all over Hollywood like the 
tissue on a cauliflower ear, fistiana’s 
forgotten men have been coining 
money as experts. Johnny Indrisano 
supervised Enterprise’s “Body and 
Soul” and is now serving a similar 
function on Metro’s “Killer McCoy.” 
Mushy Callahan, Warners physical 
trainer these last few years, found 
extra money in his pay envelope as 
a result of his experting of “Whip- 
lash.” 

Railroad Man’s New Career 

Paramount has. practically made a 
new career for Herman H. Larson, 
a retired Union Pacific man. He 
worked on “Union Pacific” and, 
more recently, “Whispering Smith” 
and “Night Has A Thousand Eyes,” 
and he’s a cinch for more work 
whenever the studio has another 
railroad film or one with a railroad 
sequence. 

“Smith” had another special advi- 
ser, Pascale Perry, a gun expert. 
Pic’s star, Alan Ladd, is a marks- 
man in his own right, but Perry was 
around to advise other members of 
the cast on the use of ancient fire- 
arms. Ladd also was tutored in the 
intricacies of the harmonica. 

Technical adviser Ruth Roberts 
had a bicycle stint recently that was 
slightly nerve-wracking. At RKO, 
she was teaching Loretta Young a 
Swedish accent for “The Farmer’s 
Daughter.” At the same time she 
was spending several hours a day at 
Enterprise, taking the Scandinavian 
overtones out of Ingrid Bergman’s 
speech for “Arch of Triumph” and 
making it more cosmopolitan. Dr. 
Simon Mitchnect, an accent neutra- 
lizer, had much the same chore on 
“Arch” — making Charles Boyer 
sound less French and more uniden- 
tifiably continental. 

Warners, which goes in, heavily 


pfor experting, had a government 


road building inspector check over 
sets for “Deep Valley,” and has 
used consular officials from other 
countries for various jobs, including 
how passengers are handled at a 
port in Colombia. Studio had some 
20 legal eagles from the L. A. Bar 
Assn, coaching for “The Unfaithful,” 
and gave “Bear Valley” Charlie 
Miller a job supervising the gam- 
bling hall sequence in “Silver 
River.” But the brothers Warner 
studio Saw the topper recently when 
Milton Sperling’s United States Pic- 
tures hired a retired tie manufac- 
turer to show how New York sweat- 
shops used to look. 
Indian Expert 

Universal-International hired Val 
Raset to supervise the authentic 
Indian dances in “The Senator Was 
Indiscreet” and at the same lot Wal- 
ter Hampden advised on Shake- 
spearean sequences for Kanin Pro- 
ductions “Imagination.” Columbia 
borrowed a man from the Treasury 
Department in Washington for “As- 
signed to Treasury,” and a lot of 
Hollywood oldtimers drew regular 
paychecks for advising Paramount 
how the early Pearl White cliff- 
hangers were made for “The Perils 
of Pauline.” And in “Dream Girl,” 
Fujima Kansuma, who was Syl- 
via Sidney's stand-in years ago for 
“Mme. Butterfiy,” was technical’ ad- 
viser for the scene in which Betty 
Hutton is supposed to be singing a 
part of the opera. 

The two Bills, Pine and Thomas, 
carry their quest for authenticity 
even further. They assigned writer 


Milton Raison to spend sometime 
with demolition workers for “Dyna. 
mite,” and the scripter also spent 
several days riding with Diese} 
truckdrivers to get the feel of th¢ 
profession for “They Ride By Night.” 

But probably the topper of recent 
technical stints was the assignment 
by Sol M. Wurtzel for his semi- 
documentary about juvenile delin- 
quency, “Dangerous Years.” Wurtzel 
hired Al Oliver, whose fantastic ice- 
cream concoctions known as “Idiot's 
Delight” and “Moron’'s Ecstasy” got 
a spread in Life, to supervise the 
routine for making the concoctions 
for an icecream binge sequence in 
the film. 


Now Hollywood wiseguys are gab- 
bing about Edward L. Alperson’'s 
announced story of Hollywood, “The 
Big Curtain”—and wondering who'll 
be technical adviser on how to make 
pictures. 





Theatre Giveaways Held 
Unaffected by Minn. Law 


Minneapolis, July 8. 

Although the state attorney gen- 
eral’s office holds that the new anti- 
gambling law,. sponsored by Gov. 

D. Youngdahl, prohibits “lucky 
number” baseball scorecards and 
church raffles and bingo games, 
North Central Allied has advised 
exhibitors that their “Bank “Nights” 
and giveaways are still legal, “if run 
according to Hoyle.” 

The organization calls attention to 
a Minnesota supreme court favor- 
able decision on “Bank Night” about 
10 years ago and a recent state at- 
torney general opinion that they're 
not affected by the new anti-gam- 
bling law. Exhibitors, however, are 
cautioned that every person, in or 
‘out of the theatre, ticket purchaser 
or not, must be eligible to partici- 
pate in the “Bank Night” or give- 
aways—otherwise, it’s declared, the 
games are lotteries and banned by 
the law. 





Disney’s Sales Manager 
Claims ‘Alice’ Priority 

William B. Levy, general sales 
manager of Walt Disney Produc- 
tions, upon sailing for Europe last 
week aboard the Queen Elizabeth, 
declared that his organization had 
the “legal. rights” to the Lewis Car- 
roll children’s classic, “Alice in Won- 
derland.” In addition, he said, com- 
pany had priority by virtue of hav- 
ing registered it first with the Mo- 
tion Picture Assn’s title registration 
bureau. 

With Lou Bunin starting produc- 
tion in Paris this month on a rival 
plastic puppet version of “Alice,” 
Levy opined the Disney counterpart 
would be ready for release some 
time in 1949. Budget on the film, he 
said, is in excess of $3,000,000. The 
Sales topper expressed the view that 
cartoon features have a_ bright 
future in the foreign market, since 
they’ve always bee: surefire. 


While abroad Levy expects to 
visit England, France, Italy, Bel- 
gium, Holland and Scandinavian 
countries on a two-month junket. He 
was accompanied by his wife and 
son. 


L. A. Papers Nix Spicy 
Copy in Theatrical Ads 


Hollywood, July 8. 

Suggestive advertising copy, scan- 
tily-garbed femmes and other pub- 
licity stunts that offend will be shut 
out of Los Angeles newspapers by 
new code of decency for theatrical 
advertising starting Aug. 1. Action 
by the papers is chiefly aimed at 
burlesque, but film theatres also will 
have to adhere to new restrictions. 

Code is being set up by the 
Los Angeles Newspaper Publishers 
Assn. 








Wald’s Curtiz Switch 
Hollywood, July 8. 
Jerry Wald and Mike Curtiz 
pulled a trick switch last week in 
their old producer-director relation- 
ship at Warner Bros. Curtiz bought 
an original story for his new indie 
production unit from his former 
Warner Bros. pfoducer. 
Yarn is “Forever and Always.” 
which Curtiz has put down as third 
on his slate. Doris Day will be 





starred, with George Amy produc 
|ing from screenplay b; Allen Riv- 
| kin and Laura Kerr. 


WB releases. 
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ECONOMICS AND SHOW BUSINESS 


By GEORGE ROSEN 


There’s a golden era in the offing for the radio indus- 
try and its millions of listeners. An era when station 
owners and managers throughout the country will 
decide to put radio back in show business. An era 
that will bring a change in the whole concept as to 
what constitutes some of the basic obligations of a 
radio station. And when it arrives, then, and only then, 
will radio reap the harvest of fresh talent and new 
names so conspicuously absent in recent years. For, 
without sowing the seed and preparing for that harvest, 
radio cannot survive. 


The Great Day is coming. And when it comes, radio 
will stand on its own again, to pluck another Amos 
’n’ Andy or a Fibber McGee & Molly off the local 
indie’s kilocycles. It will come because there’s a grow- 
ing and spreading awareness that radio today does not 
provide that essential training ground for the develop- 
ment of new talent, coupled with an awareness that 
the whole economic system underlying the local sta- 
tion’s operation doesn’t presently permit for support of 
such a training ground. 


Once more the networks will look to the local station 
as the incubating ground for its stars of tomorrow— 
even as Amos ’n’ Andy, Fibber & Molly, Kate Smith, 
Vox Pop, the Mills Bros., Prof. Quiz, Stoopnagie & 


_ Budd and the hundreds of others in the star-studded 


roster of personalities and ideas came out of the Colum- 
buses, the Buffalos and the Pittsburghs of their day. 
But first the stations must set their economic houses in 
order. 


Paradoxically, radio today suffers from the misfor- 
tune of having been too successful. Its operators have 
been well-heeled since the industry’s early beginnings, 
And because the local antennas over the past quarter- 
century have been blessed with the Midas touch, there 
hasn’t been much time to consider that the day is com- 
ing—and mighty soon—when a brand new system, a 
whole new concept in thinking, must be arrived at to 
sustain those profit sheets. 


The smart station operator is already scanning the 
horizon, sees the potentialities of television and its 
eventual growth, though it be two or 10 years hence, 
as possibly the greatest of all show biz media. He's 
cognizant of its vast selling powers, knows too well 
that, as advertisers embrace the medium, so, too, will it 
win over the top artists and drain radio’s talent re- 
sources. Nobody is kidding any one as to television’s 
future, regardless of the economic sanctions and 
pressures of the moment that have stymied its inevit- 
able development. The station operator, scanning that 
horizon, also knows that he must build up a continuous 
stream of new talent to replace those wooed over to 
video. 


Thus the station operator is confronted with the need 
of a method to replenish his scarcest commodity—talent. 
Basically, the local station owner has been deeply rooted 
in the philosophy that primarily what he has to sell is 
time—and nothing more. Unconsciously, he has copied 
the operation of newspapers and magazines whose eco- 
nomic efforts have been built around translating aver- 
tising space into revenue. So, too, “time” has been the 
basic product of the broadcaster. Now he must reshape 
his thinking. It will be no longer a question of just sell- 
ing time—but one of selling programs as well. He will 
encourage that selling—for out of this new philosophy 
will emerge the key to radio’s future as an integral part 


oe 


of show business in expanding its role as an enter- 
tainment medium. 


There are a flock of stations around the country well- 
intentioned with gifted and ambitious programming 
ideas, but with deficits—on the programming side— 
running into $100,000 and more a year. Yet these same 
stations could translate their programming ventures 
into handsome profits for exceeding the amounts cur- 
rently inscribed in red ink. The formula will lie in sell- 
ing programs by establishing a new practice of selling 
time plus the use of that time. By creating an incentive 
for the station’s local or national rep salesmen to sell 
programs instead of announcements. Under the present 
economic selling system, based entirely on a compensa- 
tion only for the sale of time, no compensation is given 
for the sale of programs or talent. The smart station 
operator who wants to sell programs in order to get an 
extra profit on his time, or to support the development 
of new talent and program ideas, or to provide the 
wherewithal for topflight program people, or if you 
will, just to get the programming function out of the 
red, will set his house in order quickly with a revised 
philosophy of compensation. 


Since it’s money that makes the mare go, he'll re- 
arrange his compensation system so that it will accom- 
plish the objectives he deems are sound. Perhaps he 
will offer a flat commission for the sale of both time 
and talent. Perhaps he'll offer a higher commission 
for the sale of program time and talent than he does 
for spot announcements. Perhaps he'll short-circuit 
the present traditions which have made spot broad- 
casting an announcement business and offer direct 
commissions to the individual salesmen who sell the 
programs and talent on his station. 


But however the individual operator tackles his prob- 
lem, here’s what will happen in the curious cycle of 
events grounded in this simple economic concept: 


Stations, realizing new revenue from their pro- 
gramming departments, will build more local shows, 
ferret out new talent, raise the standards of sponsor- 
conscious programs. It will translate itself into better 
public service programming, since the fundamental 
growth of a station as a community entity is good pro- 
gramming. And as more local shows are sold, there will 
come in its wake a levelling off of the spot announce- 
ments that inundate the air. With better talent, even 
those announcements will be sold more effectively. 
The sales organizations, no longer shying away from 
program buys, will of necessity acquire a more inti- 
mate knowledge and a keener know-how on program- 
ming technique, etc. Smarter men, with a research 
background, will be attracted. Research will make 
more intelligent program people, better salesmen, bet- 
ter programs with bigger audiences, more effective 
advertising for the clients who pay the bills. More 
money will be attracted to radio to support the new 
stations, the industry’s new technical developments. 
And the networks and network advertisers will again 
look* to stations for the ideas and personalities that 
brought the topflight stars of yesteryear out of Dallas, 
Milwaukee, Kansas City and Memphis. 


Yes, it will be a great day when smart station oper- 
ators revise their economic system, set these wheels 
into motion, and again become the sources of the talent 
that makes radio “show business.” 


And.that Great Day is coming. 
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WHAT'S WRONG WITH RADIO 


By EDDIE CANTOR 


Hollywood. 

If there was nothing wrong with radio, it would be 

ecessary to invent some “wrongs.” Otherwise radio would 
Cais very fat and smug and deteriorate before you could 
say L. S. M. F. T. Of course, some of us are much too com- 
placent right now. The wrongs with 
radio could be righted if the whole 
setup wasn’t so darn easy. 
the matter of talent without which 
there could be no broadcasting. 

Why isn’t something done to give 
new talent the chance it deserves? 
More important, the public deserves 
something that is not so completely in 
the groove. Remember, it isn’t too far 
from the groove to the grave. Every 
now and then the networks become 
ambitious and bring forth a new com- 
edy “find.” It may be in the form of a 
situation comedy show or an individual 
who is funny. Why do most of them fail? It can be summed 
up in one word—material. What to do about it? Interest 
some established comedy writers to teach new guys with 
new typewriters the “don’ts and do’s” of radio. Let’s not 
say it can’t be done. It does deserve a trial. A Bill Morrow, 
a Carroli Carroll, a Don Quinn, who are interested in the 
future of our baby industry, would be willing to help. Per- 
haps a five-cert phone call would do it! 

Now let’s take the censor business. It has been kicked 
around so much. that perhaps a little elucidation would clear 
matters up. The censor in New York says you can do this. 
The man in charge on the Coast says, “No, these things are 
taboo.” Well, the Smith family and the Jones family in 
Des Moines and Omaha are confused because they get pro- 

rams in their homes which emanate from New York with 

ines which shock them, and they’re pleased with some of 
the shows which come from Hollywood, and vice versa. 

There should be a getting together of all censors to elimi- 
nate this confusion. If you want to cut out the word “apple 
hie’ eliminate it. But eliminate it from all programs regard- 
nd of whether they use an eastern or a western microphone. 

More important, the comedians themselves are partly to 
blame for the infantile “bluepenciling.” Some of us need 
a policcman around because the laughter in the studio 

leases us and places a thick smog over our better judgment. 
ir we continue this “anything that they laugh at is good” 
policy, it won’t be very long before Washington appoints 
some little fellow. with a big desk and a large blue pencil 
which would reach all of us and then, brother, we’re in very 
at trouble. 





Eddie Cantor 








—And Those Kid Shows! | 


And while we're on the subject of what Washington might 
do, don’t forget the Parent-Teacher and other organizations 
who are already up in arms at the programs for children. 
Some of them are the most frightening, neurosis-producing 
words and sounds I ever heard. Don’t tell me I don’t know 
what I’m talking about. I have a grandson, Michael, who is 
eight and if he continues to listen, he may never be nine. 
I sat with him several evenings before he went to bed and 
heard things which scared the bejabbers out of me. The 
networks and agencies could take it up from here. 

Now let’s get to spot announcements—one of the great 
evils of broadcasting. Many times you will find a sponsor 
signing off with a plug for one or two products, the hitch- 
hike for another, then comes a spot announcement plugging 
still another product and after that the show which follows, 

dvertising its “bottle of medicine.” Isn't that a load for the 
listener to carry? Wouldn’t it be wiser to charge Sponsor 

o. 1 and Sponsor No. 3 a little more money and eliminate 

at middle commercial? 

The guest star thing has been done to death. I believe in 
the future you will find a change for the better with the 
elimination of guest stars, especially the big picture names 

ho go from one program to another to pick up an easy 

uck and who are hurt more than they know financially 
nd in prestige because of the weakness of the material 

anded them. And don’t forget that extra plug, not only 
for the star’s own picture, but for the latest film produced 
by that star’s company. ‘ 

One of the great “wrongs” with radio is the star who sticks 
fn a mention .of an outside product, feeling that the manu- 
facturer of that product will “come through.” If it gets any 
worse, you're apt to find a skit like this any day on some 
eomic’s radio program: 

Sound: Knock on door. 

Mary: Come in. 

Sound: Door open and close, 

John: Mary, my darling. 

Mary: John, my love.. (Kiss) but why are you late? 

John: Late? I’m right on time. It’s ten seconds before 
#ix forty-five. (Gong) B-u-l-o-v-a, Bulova watch time, Tell 
me, where is your husband? 

Mary: He just drove to work in his ninteen forty-seven 
low priced Pontiac Six with the new hydramatic gear shift. 

John: Kiss me my sweet. (Kiss) Oh, such ruby lips, such 
white shining teeth. I suppose Ipana has given you the 
smile of beauty. 

Mary: Yes. Just as Sal Hepatica has given me the smile of 
health. q 

John: Adorable one—with your husband gone we can be 
alone for hours. 

Mary: You and I alone—alone! 

John: Yes, and remember, a loan from the West Coast 
Finance Company with no co-signers is the best loan for you. 

Mary: Darling, let’s put on a record and dance. I feel like 
dancing in these new fine slippers from I. Miller. 

John: Here, I have a Capitol record which I will slip into 
this new Philco Twelve-O-One, Now let's dance. 

Music: Softly. 

Mary: John, my sweet, you dance divinely. 

John: Mary, my angel, your eyes shine as bright as a car 
that has just been Simonized. 

Mary: ... You look so fresh and clean. 

John: You, too, can be fresh and clean if you use Lifebuoy. 

Mary: Darling, I love dancing with you cheek to cheek. 

John: That’s because I use one of those Remington electric 
shavers. It leaves my face as smooth as a 1947 Ford. 

Sound: Knock knock. 

Mary: Sshh—listen—(Loud) Who is it? 

Man: (Projected) It is I, Harry. 

Mary: My husband! 





Man: Open the door or I'll break it down with this axe 


from Hammacher Schlemmer Hardware Company. 

Sound: Door crash. 

Man: You! ... 1 find you in my home which has been 
exquisitely furnished from Barker Brothers. 

John: Stop! You are not going to fire at me with that Iver- 


Let’s take ~ 


-WCKYs in America. 


y, the Honeymoon Is Ended 


Hie 
By JEROME SILL 


Variety asked for a few hundred words on my “favorite 
subject.” I know they didn’t mean just that, because I know 
Variety readers don’t give a tinker’s damn about the swell 
steaks I used to get for a buck or “when are we again going 
to get British House of Lords gin in a two-bit Martini?” 
They both happen to be my “favorite subjects.” 

On the subject of radio, now, that’s a different thing. I 
wonder what some of my radio friends think when they look 
into their crystal balls to see radio’s future. Because, Heavens 
to Hannah, it’s coming at last. Thanks to more newsprint, 
more CPs granted by the FCC and, maybe, less business to 
spread around, it looks like people are going to have to know 
something about radio to make money at it! ~ 

The emerging pattern is fascinating. Birmingham, with 14 
radio stations and more to come; Roswell, New Mexico (pop- 





“ulation 13,000) with three stations; Tucson (population 36,000) 


with five stations. And so it goes, state by state and hamlet 
by hamlet. : 

Sure, it is going to add up to the ae steel business being 
a mighty good business to get into. ut before and while 
that’s happening, people are going to continue to make money 
in radio. If they know what it’s all about—not heretofore a 
necessary ingredient. 

Just think about the unorthodox patters that do exist and 
have worked. Think of the WQXRs and the WNEWs in New 
York, the KJBSs in San Francisco and the WITHs in Baiti- 
more. They’ve done all right. It required skill—lots of it. 
And with the skill it required the intestinal fortitude to say, 
“no” to a nice piece of business that didn’t fit the formula. 
There aren’t enough networks to go around with this new 
collection of radio stations and, odds are, there’s not much 
room for more networks. But wherever people are con- 
centrated, there’ll be need and desire for something different 
than network fare. 

We'll see more WQXRs and more WNEWs and more 
There isn’t a type of market that can’t 
Support one or the other—they’re all music stations but the 
kind changes with the place. Classical music, popular music, 
folk music (only don’t dare cali the last-mentioned by that 
name to your listeners. It’s “hillbilly.”) 


Came the Dawn | 


And there'll be lots more trying to emulate the success of 
the pioneers. Most of them will fai], too. Because most of 
them will conclude that “a record station” is a cheap opera- 
tion. Just buy a bunch of records, hire some combination 
announcer-engineers and let ’er roll. And when they dis- 
cover it just ain’t so—well, maybe there are too many sta- 
tions anyhow! 

Another thing is likely to happen. The popular pastime of 
“riding the network” will hit the Limbo—unless network sus- 
tainers get lots better, which they probably won’t. On the 
other side of the fence, the popular time-buyers’ pastime of 
“buying around network availabilities” isn’t going to work. 
Those good independent stations are going to take such a 
healthy slice out of the audience that maybe “around net- 
work availabilities” won’t be where the audience is. And 
maybe the advertiser will have discovered that. 

It should prove a big opportunity for the little guys in 
the network business ... you know, the minor networks that 
suffer a convulsion when anyone says they’re not one of 
“the four major networks” (that’s oneeI never could figure 
out because “major” is a relative term and if there are only 
four networks and they're all “major,” who are they major 
to and who is the “minor”? Probably, always the other guy. 
But here’s their chance if they take it. On CBS and NBC 
and on ABC in the morning, an affiliate can ride into high 
local program ratings by riding out of high network ratings. 
But the patterns of succtssful local programming are now 
so well established that here’s a chance for the network 
programs to ride into high ratings earned by the local shows. 
If the network and the station together figure out how to get 
the high ratings to start with. 

And from the agency angle—now’s the chance to convert 
the non-radio advertiser. There'll be enough stations, in that 
hectic tomorrow, to provide a nation-wide pattern of good 
independents. They'll not cost too much and they'll provide 
a aga pond for getting the advertisers’ feet wet’ in 
radio. 4 

Charles Sieppmann talked about “radio’s second chance.” 
He was talking about the Blue Book and I'm talking about 
getting a bigger piece of the smaller share of the audience 
that will be available to éveryone. I think this is radio’s 
second chance—for the station operators with the “know- 
how” and the guts to do it. 

Hey, does anyone want to rent my crystal ball? 














Johnson gun filled with Remington bullets? You're not 
going to shoot me through the Hart, Schuffner & Marx? 
Are you? 

Man: Yes. In a minute there'll be more lead in you than 
in the American Pencil Company. 

John: Give me that gun, (Panting as if struggling.) 

Man; No. 

Mary: Don’t! ... Don’t! 

Sound: Shot. 

Mary: (Screams). 

John: He’s shot. 

- Music: Softly. 

Man: Oh—I’m dying—dying—and how I loved life with its 
comforts and its food at the Brown Derby feauring a $2 
Blue Plate Dinner. 

Sound: Body falls. 

John: He’s dead. Good heavens, 

Mary: Thank heavens! 

John: Thank heavens? 

Mary: Yes. He's fully paid up on his $50,000 policy with 
the Prudential Life Insurance Company. 

John: But Honey, look at me—I’m trembling—I’m nervous. 
Make me a cup of coffee—that Chase & Sanborn shade- 
grown coffee that never loses its fragrance because it’s tightly 
packed in those tins. 

‘Mary: Good. I'll do it... And with the coffee you can 
have some of this cake. 

John: Ah—Clockendorfer’s Cake! 

(Sings to tune of “Managua Nicaragua”). 

Clockdendorfer’s bakers makes such wonderful cake. 

The crust is light and fluffy like a little snowflake. 

John: (cont'd) 

(Sings cont'd). 

- Eat Clockendorfer'’s cake with whipped cream and jelly. 
Melts in your mouth then hardens in your stomach. 

If the networks, advertising agencies and sponsors were 
adamant enough in their demands many of these wrongs 
could be eliminated and the future of radio would be much 
brighter. 

There—I've had my say. 


Disk Shows Win Their ‘D’ 


By LOUIS G. COWAN 


In a recent N. Y. Herald Tribune column (June 16) radio 
critie John Crosby pointed his typewriter at a major new 
technique for major advertisers when he said, “Transcribed 
radio shows have attained within the last two years an 
impressive respectability.” He was pointing to a develop- 
ment of the radio business that has of recent years become 
big business—and will in the next few years be much big- 
ger business, 

As of this writing, millions of dollars are going into the 
production of transcribed shows. Some of the greatest 
performing talents are now doing their radio stints on wax. 
More are planning to follow. And ratings plus sales results 
for advertisers mean that these beginnings will be com- 
pounded. 

A good part of radio transcription development took place 
during the war years when local and regional sponsors 
sought to add prestige via radio with important shows and 
names. They found they could do it. They, too, could 
have bigtime programs without being forced to pay bigtime 
prices. The trend begun is growing fast. 

Artificial barriers and taboos are giving way. For years 
it was repeated and repeated that transcribed shows could 
not possibly match the entertainment values inherent in a 
live show. Recorded shows, it was said, had no bigtime 
atmosphere; It was argued that the gap was too great to 
get the fullest possible values to the listener, Actually, it 
was saying, in a way, that motion pictures could not be here 
to stay ... that the audience had to see the show performed 
on the stage. 

Trite though the saying might be, “the show’s the thing.” 
This prevails whether the show is on the stage or on film, 
whether over leased wires or from a transcription. If it’s 
entertaining, an audience will follow. 

This theory, in part at least, is now policy for two of the 
four major networks which carry transcribed programs, and 
all the regional networks. A third major network recently 
changed its policy to allow for re-broadcasting from tran- 
scription on the West Coast. The fourth major network, thus 
far, stands firm in its policy of only “live” shows. 

The stations of the country all use transcribed programs. 
(For example, my own company now does business regularly 
with nearly 300 stations.) Network affiliates add to their 
network and local originations with recorded shows. Inde- 
pendent stations supplement their local entertainment fa- 
cilities to a somewhat larger degree. 
| The Hooper’s the Payoff | 

If rating figures can be used here as an index to the ef- 
fectiveness of transcribed shows, it can be pointed out that, 
with program after program and in city after city, tran- 
scribed shows consistently rank with those having the largest 
audiences. This is true against all types of competition, net- 
work or otherwise. If the program has quality and high 
entertainment values, it matters not that the show is an 
open-end transcription, 

Because it'is transcribed, in many instances, the perform- 
ances can be at their peak because the performers have time 
on their side. These stars can do the shows when they are 
fresh. They can re-do and re-do them to perfection if there 
are flaws in performance. A new kind of technical per- 
forming perfection is possible just as is the case in motion 
pictures. 

In comedy shows where live audiences serve to stimulate 


the stars, precise timing is not necessary and, even though 
there is an overrun on time, cuts can be made to eliminate 
the less good spots and retain the best. 


Completed programs are done in advance, thus eliminating 
much of the guesswork for the advertiser. In all other 
forms of advertising, he is used to knowing what he is going 
to buy before he purchases it. This means that the producer 
needs only to release those shows that he believes are best, 
and the sponsor or station can listen in advance to every 
single show, knowing what he is going to present to his 
audiences on Show Number 26 as well as on Audition Show 
Number 1. 


The stations of the country, by careful selection of tran- 
scribed series, can compete with anything offered on the 
air. The alert station management can avoid specific soft 
spots on their schedules. They can bolster overall program- 
ming. They can, by selecting the best transcribed shows, get 
big audiences and attract advertisers for increased revenue. 
Flock of Originating Points | 














in so many cities, local talent can be developed far beyond 
the confines of the coverage areas of their local stations. In 
effect, more cities can be originating centers for nationwide 
audiences than ever before. . 


_ Transcription companies today are offering highly expen- 
Sive shows at prices local advertisers can afford. By divid- 
ing the cost, the local or regional advertisers are thus able 
to buy programs that would otherwise be beyond their reach. 
Stations thus have the potential for greater independence 
and strength than ever before. 


By purchasing shows on transcription, national advertisers 
can secure for themselves the best local times to suit their 
needs. A large portion of the sales revenue has come from 
local and regional sponsors. The day may not be far off 
when the companies currently making the largest expendi- 
tures in radio will take advantage of the opportunities avail- 
able in this more flexible and guaranteed approach. Cer- 
tainly they will make greater use of these shows to imple- 
ment their present scheduling, and may use them for much 
greater advertising concentration where their distribution 


facilities could allow for higher merchandise sales than ever 
before. 


With the millions of dollars currently being invested by 
the transcription producers—not the advertisers—but the 
transcription producers, a great new programming medium 
is becoming available on a mature scale. Much has yet to 


be done, but much already has been done to bring it to its 
present sphere of importance. 
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By JACK BENNY 


Hollywood. 

I was very thrilled when Variety called me long distance 
and asked me to Write a special article for its Preview 
Number. It was with a definite feeling of elation that I 
promised them 1 would do it, then hung up the receiver, 
and thanked the owner of the candy 
store for calling me to the phone. To 
3} show my appreciation, I gave him 
’ some of my business and found that I 
weighed 164 pounds, and “was a head- 
strong personality, popular with the 
opposite sex, and would undoubtedly 
be wealthy if I stopped spending so 
freely.” 

As I walked across the street to my 
home, I mulled over the various angles 
I might use in the television thesis. 
First I thought of writing an article 
on how television would affect Fred 
Allen’s program. Numerous humorous 
remarks popped into my mind: Allen would be a natural if 
Swift or Armour or any other meat packer wanted to spon- 
sor a program. After all, with those bags under his eyes, 
Allen looks like a short butcher peering over two slabs of 
liver, Or, Allen’s face would be confusing in television. 
With those wrinkles, Allen’s face would look like a Chevy 
convertible with the top half-way down. I even thought 
I might be able to work in a paragraph saying that an NBC 
censor looked into his television set, thought he saw a dirty 
line among Fred’s wrinkles, and faded his face for 20 
seconds. 

But no. I decided not to-write about Allen. The article 
was only to be a thousand words and that was far too 
little to voice all the things I had to say about Fred. I 
even got in touch with the editor and asked if I might do 
a longer article, but he said no. At 5c a word, a thousand 
words was all Variety could afford—even if it’s all for free. 

Another angle that might be worth writing about would 
be how television would affect my cast. Phil Harris would 
be an instantaneous hit. With his Red eyes, White teeth, 
and Blue jokes, he’d look so patriotic, everyone would stand 
up when he came in. And Mary Livingstone, I think, 
would love television. If the radio audiences could see the 
dresses she wears in the studios, she’d be in seventh heaven. 
Why, these days, even though only a few hundred see her in 
the studio, she buys a new dress each week from Bergdorf 
Goodman, I don’t know what she pays for her clothes, but 
every time she walks out of the store, Bergdorf calls up 
and congratulates Goodman. 3 

I don’t know how Rochester feels about television, but 
he'll do anything I tell him to. At least until 1983 when his 
contract expires. 


So Fully Packed | 


In fact, I think the only member of my regular cast who 
might object to television is Don Wilson, and you can’t blame 
him. It’s a definite threat to his career. Don is terribly 
worried. How he’ll be able to get his 60-inch beam on a 
30-inch screen is one of the major problems facing the 
television engineers. ; 

Having decided to my own satisfaction that my cast is 
suitable for television, I tried to visualize how our first show 
might sound, or look. I tried to place myself in the shoes 
of a VARIETY mugg, and review our first program. This is 
what the review might look like: 

PROGRAM: Jack Benny. 
SPONSOR: Lucky Strike. 

CAST: Jack Benny, Mary Livingstone, Phil Harris, Dennis 
Day, Rochester, Don Wilson, and Sportsmen Quartet. 
PROGRAM WRITTEN BY: Sam Perrin, Milt Josefsberg, 

George Balzer, and John Tackaberry. 
moe ey PRODUCED BY: Robert Ballin and Hilliard 
arks. 
MISS LIVINGSTONE’S MAKE-UP BY: Helena Rubenstein 
MR. BENNY’S HAIR BY: Percy Westmore, Wally West- 
more, Julius Westmore, Herman Westmore, and Irving 
Westmore. 

The new LS/MFT video show debuted Sunday p.m. and 
except for one or two weak spots, show looms as a boff net 
Offering. Series teed off with two talented personalities, 
F. E. Boone and Speedy Riggs, doing novelty yodelling act 
which is sure to click. Next Jack Benny came on, swapped 
some dialog with Mary Livingstone and played the violin. 
This number must have been greatly appreciated as very 
few of the video watchers have ever seen such a fine looking 
ee Then Phi: Harris came on, and Harris evidently 
ee from the rehearsed script as he ad libbed a new 
ace which broke Benny up-—Then Benny topped him with 
ee clever ad lib by pushing his toupe down over his 
chin and yelling, “Hey, look at me, I'm Monty Woolley.” 
eeree Day Sang a ballad beautifully, but would suggest 
a “— wishes to get anywhere in television, he ought to 
ole 1S tonsils removed as they spoil the looks of his 
Sut, Don Wilson, aided and abetted by Sportsmen's 
et gy put Over novelty commereial, and it was the pro- 
i. ms high spot, seeing them standing there holding up 
Y Ose big tobacco leaves. Day then sang “Smoke Gets Into 

our Eyes.” 
wie ae ended with a phone call from Rochester, and 
‘heer Rens ae were new, the telephone was old and had been 
. ‘wey Bob Hope and on “A Date With Judy.” The public 

Als oming a little annoyed with such unoriginality. 
wate: in the cast were Mel Blanc, the man of a thousand 
mighe noes Gladys Zybisco, Benny's girl friend. Miss Zybisco 
aac ecome a star in television if properly groomed and 
2 week’s program is making special bid for video 
so ers as it’s a Hooper week, and special guest is Doug- 

Ss, the Dog Faced Boy. Fing. 











Jack Benny 
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By TOM LEWIS 


Network talent, kicked in the pocketbook by an un- 
precedented number of spring cancellations, is receipting for 
too many additional pokes in the middle of the reputation, 
where ad men gather. It’s so easy to toss off a dig at that 
comedian, that singer, that emcee, as 
you explain your latest contract ter- 
mination or Hooperdrop over the third 
drink. 

I submit that most of the performers 
who lost out on renewals are compe- 
tent craftsmen and still excellent buys— 
some of them, admittedly, at rates 
lower than their take of the past few 
years. We who handle them, however, 
can stand a bit of soul-searching and 
subsequent breast-beating. We can ask 
ourselves wherein our production, our 
writing, and, most importantly, our 
integration of the show into the client’s 
business objectives have failed. Failure, like success, must be 
shared if we are to make progress in this or any other 
business. 














Tom Lewis 


The 1947-48 season cries aloud for a rebirth of the creative 
in programming, and of simplicity and directness in manag- 
ing it. We fell into the habit of substituting quantity for 
quality when we had to replace proven men during the war. 
Let’s recall that some darned good shows have been: broad- 
cast by one scripter producer acting as his own staff. Let's 
give real creators a reasonable area of freedom in which to 
operate again. Once we have established the fitness of the 
vehicle to sell the product—once we have approved the basic 
philosophy and taste.standards of the series—once we have 
appointed the proper administrative guides to keep the series 
on the track—let’s not tell the creators how to create. Let 
them cross their own T’s and dot their own I’s. 


Some who complain loudly about bureaucratic red tape 
have themselves allowed a thick crust of administrative 
people to form between the program and the client. And 
that, believe me, is the first stage of a galloping organization 
infection that penicillin can’t cure. Before you know it—an 
overload of minor executives will have “just growed,” 
valiantly trying to interpret the sponsor to the producer and 
the producer to the sponsor, The next development is a 
mumbo-jumbo of technology, clouding what should be nor- 
mal man-to-man give-and-take between a manufacturer with 
something to sell and a producer who can create a mass 
market of listeners to buy it. The final state of affairs is 
that batteries of translators will have grown so huge, that, 
to keep busy, they will have to do more than act as go-be- 
tweens for show people and business people: they will even 
have to interpret each other! Well—maybe this industry is 
proof against such organization ills. Maybe I am just trying 
to frighten us all—but—it could happen; you know it could 
happen. 
| 


Tough When You’re in the Clinches | 











We, in this industry—have used research intelligently to 
guide us in projecting our radio operations—and in measur- 
ing their effectiveness along the way. Fine! I’m a research 
man myself. But, as with all good things, it is easy to misuse 
or abuse this valuable aid. We could, for instance, succumb 
to the temptation to promote research from chief guide to 
commander-in-chief of the expedition. 

Sure, we all admit that research only ferrets out past 
truths. But some of us, in the clinches, are apt to forget that 
the proverb “history repeats itself,’ like all aphorisms, 
should be taken as a general principle and not as a literal 
truth which can be applied to minutiae. Success or failure in 
our business is very often the result of human behavior. 
Human nature is notoriously frail. The best of us can only 
be fairly judged by the average of our performance. The 
individual instance is often unpredictable. Known facts, then, 
are a great comfort to us. We like to reassure ourselves by 
gathering all the known facts together. Well and good. We 
can, however, become slaves to the marshalled fact, follow- 
ing it as an infallible direct line to the future, instead of 
studying it simply as an indication of what may happen 
under similar conditions. No one, to my knowledge, has ever 
succeeded in transferring the exact research of the laboratory 
into the volatile field of human minds and emotions, where 
conditions never can be repeated with mathematical exacti- 
tude. Maybe that’s because the catalytic agent has been left 
out: in our case, the creative soul who must synthesize re- 
searched facts, obtain a conclusion—and then build an artistic 
superstructure on that foundation. 

Our business has changed since the war. It’s still chang- 
ing. But it’s a pretty sure bet there is not now, nor will 
there be—one easy, certain formula for success. 


| All You Need Is the Key | | 























Finding a cheap package to replace an expensive star- 
studded show is not necessarily the key to successful radio 
advertising in °47-°48 for the client. Nor is pressuring a 
talent agent into pressuring an agency into pressuring an 
advertiser.into a high-budget prestige program the standard 
procedure for performers who want to stay on the air next 
year. 

What is the kev? If I knew I'd be so busy receiving con- 
gratulations tonight I wouldn't have time to think out loud 
with a pencil. I guess it’s still, alent, of course, hard work— 
common sense—and cooperation. 

Even in this sophisticated industry I would suggest then 
that we—advertiser, agency, producer, writer, talent—knit 
ourselves strongly into a rotarian one-big-happy-family rela- 
tionship. Let agencies research every ingredient of their 
proposed program as thoroughly as they research markets, 
merchandising and audiences. Let them analyze even the 
habits and philosophies of key personalities on both sides of 
the client-talent fence. Once convinced that the two groups 
can be harmonized into a smoothly functioning whole, let us 
take the time and effort to create thorough understanding 
among the disparate elements, Let these elements reflect on 

(Continued on page 36) 


943. oe ond »® 3 r) 
_ 





THE ROAD 10 VIDEO 


By BOB HOPE 














Hollywood. 
Only the uninitiated and novices in the amusement world 
can help but realize that the advent of television will work 
profound changes in the field of radio comedy with per- 
formers finding it necessary to develop their humor from 
the visual rather than the aural 
branches of wit. 





This, I say, in my role as honorary 
vice president of the Naiionail Broad- 
casting Co. What I actually mean as 
a comedian is, “Get out the bi:, shoes 
and the bladder, boys, here we go 





again.” To me one of,television’s bitter 
drawbacks is that an actor won't be 
able to play himself back. One of the 
happier moments of my life is late 
Tuesday night when I sit at home with 
the record of my show, a man of distinction in my hand and 
the gentle applause of my wife and children soothing my 
ears as the needle grinds out my latest triumph 

From what I have seen of television so far the comics first 
must arrange to be presented on the screen clearly. I caught 
one show recently and the actors were so fuzzy it appeared 
they were being presented from the pocket of an old tweed 
suit. Then the way they jump around quickly is disturbing. 
You can’t tell if a man is a comic or a heavy drinker. Jerry 
Colonna and Vera Vague were on a sustaining video for 
NBC one night and the camera moved so fast it seemed 
Vera was wearing Colonna’s mustache. The audience 
accepted the whole thing as a more realistic type of subway 
poster advertising and Foote, Cone & Belding took bows 
for a week for an ingenious method of presenting a product 
at its best. 

But if I can become serious—and my sponsor told me I 
succeeded in being that all last season—I see little to be 
excited about for quite a time. The public, just as it was 
willing to hear only the voice of Larry Parks in the first 
talkies, will undoubtedly be pleased just to see the per- 
formers in television’s sub-deb days. While this means four 
Hooper points at least to Fred Allen, and such a recession on 
the Philco show that James Carmine will start eating port- 
ables, it won’t be generally disturbing. 

Then comedians will have available many of the old props 
that used to help punch a line. Fortunately I still retain 
the electric bow tie that kept my act moving at Loew’s 
Pitkin. The younger comics will have an advantage. While. 
Skelton’s youth and exuberance will allo. him to cue a 
pratfall in where a laugh wasn’t, this tried and true comedy 
vehicle will be difficult for Benny, Fibber, Cantor and my- 
self. Oh, we can get down all right, but the trick will be 
to get back up again. 








Bob Hope 





| Some a Cinch Setup | 

On the favorable side we're going to find certain shows 
whose present setup are naturals for television. Fibber’s 
format, in which most of his cast enters the McGee living 
room, for example, is going to call for only one set and the 
characters entering and leaving as we have known them to 
do for years. 

Allen’s Alley seems to be one bit that could carry over 
into television, and perhaps be enhanced by actually seeing 
the characters. Fred Allen’s progression from one house to 
another is what we all have come to expect and here again 
the comedy stems from dialog rather than action. On the 
other hand the situation comedy shows where Henry Aldrich 
knocks a baseball through Gildersleeve’s bay window are 
bound to be in for.some changes. 

We can probably expect for a long while a return to the 


old variety show medium. In preparation for this day, 
instead of warming up my radio audience with laughs, for 
the last 10 shows I’ve opened with a juggler and two dogs 
on a teeter-totter. I finally had to let the dogs go as they 
were too hard to follow with a monolog, but it did give me 
a feel of the shape of things to come. 

It may be hopeful thinking but I do feel the comics are 
going to be in a much better spot for the transition than the 
whodunits and the whodunhit-to-hers, a name I prefer to soap 
operas. The shock may be lasting if the audience should 
find out that young Dr. Malone has ears like vertical egg 
plants. On the other hand it will be more than helpful 
when my nose comes into your living room.: It’s a neat trick, 
but I think I can do it. 

I think it would be less than considerate not to report the 
plans the networks have for handling the censorship prob- 





»lem with comedians. Working quietly in the nave of an 


abandoned drive-in they have developed a television version 
of fading. As the comedian works toward a risque word 
like kitten the camera will pan slowly away and will show 
three vicepresidents, one with hands to his mouth, one with 
hands to his eyes and the other with hands to his ears, 
Speak no evil, see no evil, hear no evil. True, prior to tele- 
vision this same thought was conveyed by monkeys. The 
moral, if any, I leave to you. 
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‘DRAMA’ ON THE AIR 


By CAROL IRWIN 
(Producer of “The Theatre Guild on thé Air”) 


As a fellow charter-member listener to KDKA on a crystal 
get, you will agree with me that the more one wrestles with 
radio the less one is certain to know about it. 

That does not deny the noble effort of my former col- 
rising when the Hooperometer is down. 
(1 am among the first in such a case 
to scream that the rating of a single 
program is insignificant, and Hoop is 
among the first to agree.) People who 
live and die by individual weekly rat- 
ings are fools, including your corre- 
spondent. The trend is the thing. But 
VARIETY didn’t ask me to write about 
league George Gallup to perfect a qual- 
itative (as opposed to big numbers 
only) form of radio research. 

Nor does it exempt my pride from 
rising when our show produces an up- 
rating, nor my blood pressure from 





Carol] Irwin 


radio research. 

If I knew enough, or had the time, I could trace the fas- 
cination of story telling from the primeval cave, via the 
troubadours, Chaucer, Shakespeare, Fielding, Dickens, Stein- 
beck, to the last long lone soap épera. People want to be 
told stories. They like them told in print, they like 
them told on the stage and the screen, they like to hear them 
on the air. So the networks and sponsors aim to oblige. 

Drama and music are currently running neck and neck 
on the air, and together they overtop all the other single 
categories of program. For the week of June 8, 1947, the 
four major networks were carrying, on their weekly sched- 
ules, an assortment that looks like this: 

MUSIC—Total of 131 hours, 15 minutes. 

DRAMA—Total of 132 hours, 40 minutes. 

Statistically you can’t be much necker and necker than 
that. 

A story told on the screen (if it is a real buzzer like 
“Bells of St. Mary’s’”) may be seen by as many as 80,000,000 
people. A humble little workaday soap opera on the air 
may tell its story to 10,000,000 listeners a day, to 25,000,000 
different persons a week (and on and up), or not bad. I was 
not supposed to write about soap operas, but they are drama, 
and they illustrate how determined people are to be told 
stories to. 

Comparisons between music and drama on the air are 
invidious. Network advertisers have found musical pro- 
grams less rewarding than other patterns except for a few 
music programs well-spotted following good preceding au- 
diences, played steadily for years, and endowed with the 
strong backbone of an idea or a musical personality. The 
networks haven't yet gone overboard for the juke-box 
fever, the platter-snapper who is the quarterback of the 
small independent station before and after hours, but it 
will be interesting to observe what occurs on the air with 
Pops Whiteman on ABC and with Kate on WOR, if she really 
spins them. But I wasn’t supposed to write about music, 
and especially platter shows, was I? 





¢. Plugs Not for Muggs | 


Dramatic programs, if they deserve any listening at alf, 
command somewhat more concentrated listening, better say 
attention. That is why a sponsor figures that the listener is 
sharpened to a somewhat higher potential of hearing the 
commercial, whether the sponsor is selling breakfast food, 
tires, insurance, or even (in terms of a whole comparfy) a 
certain general or specific philosophy. of life. Please ob- 
serve that the AFL, the CIO and even the United Nations, 
are buying drama-radio as the most feasible method of bor- 
rowing the public ear for their doctrines. | 

The radio file marked C, Irwin will reveal my finger- 
prints on most of the forms of: drama, music and other con- 
sternation on the air, from recordings and short spots 

through morning, afternoon, evening and three-hour colos- 
sals. I’m not showing my medals, please. All I am getting at 
is that the most beguiling series of programs I have ever 
been associated with is Steel's Theatre Guild on the Air. 
Plug? No. Reasons? Reason: The constant search for and 
availability of good material, a cross-section of the American 
theatre and plus the enticement of strong stars. They have 
helped make the TGOA a challenge, and fun, and maybe a 
contribution to radio. But whether they do or not, they 
bring up the topic of stars, which is a branch of the topic 
Drama On the Air. 

I am certainly for stars. They lend luster, shine, polish— 
but best of all, truly great trouping ability—to a dramatic 
performance—in the following order: (1) the performances 
they turn in (2) their general reputations. If they do not 
turn in Number One, Number Two will backfire just as sure 
as sun-up. To offer on the air a star of major magnetism, 
and to have that star turn in a poor performance for any 
reason damages the public adoration of that star. More care 
in casting, more discrimination on the part of the stars and 
agents concerning their radio roles, could only improve the 
medium. But who asked me to talk about stars? 

There is a strong prevalence, almost a fetish, amongst the 
agencies, the “expert” sponsors, and the equally expert net- 
works, that to do the “proven,” the “surefire” thing, on the 
air, is the only starkly efficient stewardship of the sponsor's 
advertising money. : 

If an advertiser is primarily concerned with the fast turn¢ 
over of a low-cost food or drug item, of which the consumer 
must be reminded (preferably with a hammer) as often as 
possible, that premise makes some sense. Impertinent query: 
does that type of advertiser recognize any public-service 
obligation in the program he offers; might be profit even 
more by such recognition? Pertinent query: who asked me 
to write about public service obligations? 

It would seem that the commercially-sponsored programs 
that can be considered as offering not only solid public 
entertainment but also a certain measure of public service 
(which I will not define) are sponsored by what some people 
carelessly describe as “concerns with nothing ‘to sell,” or 
as “extra programs” supplementing harder-selling mass- 
appeal vehicles. That impression is a lot of coprolite. 

For no one yet has satisfactorily explored the qualitative 
impressions made by specific commercial messages. No one 
can prove how many listeners were repelled by the 
cheap and blatant, nor attracted by the modest. I've 
been in this business so long, have seen so many totems 
chopped down, so many taboos laughed into oblivion, that I 
am not at all sure that you cannot (which probably means 
that I am sure you can) sell soap with a program of the 
maximum quality and taste. (The Messrs. Gilman and 
Ramsey will please relax; 1 know you've been doing it.) 
The boys who have been criticizing radio mostly don’t be- 








WHO KILLED COCK ROBIN? 


By ALAN LIPSCOTT 


Who killed Cock Robin? 

“7 did,’ said the actor, 

“With my fist, I smacked her, 
1 killed Cock Robin.” 


Okay copper. I'll talk. You can call off your goons. You 
can put away that rubber hose. Cail in your stenographer. 
Tl confess. 

I'll start from the beginning. I was once an actor. I 
did a novelty act. I impersonated birds. I was considered 
by all the vaudeville bookers as a satisfying opening or 
closing act. I was the only bird impersonator to break the 
Arnaut family monopoly. Though I could impersonate the 
calls of .the thrush, the woodpecker and the titmouse, my 
specialty was impersonating the robin. Not braggin’, I could 
impersonate the robin so naturally, one little trrrrill from 
me in December, and folks would take off their longies and 
put on shorts. 

And then talkies killed vaudeville. For the next two years 
my bird calls were locked up in my esophagus. I tried 
night clubs, but my act was too quiet. When my bankroll 
gave out, I took a job in Harry’s Bird Shop on Sixth Avenue. 
When a customer came in to buy a bird, he would point 
out the bird he wanted to me, and I would give gut with 
a bird call to snare him into the net. I felt like a black 
sheen in a slaughter-house. This job was against my grain, 
so I quit. I was lonesome and hungry. One Christmas I 
called up Merle of Merle’s Cockatoos. I thought we might 
have dinner together, but he already ate his act. 

Then came radio. And then it suddenly happened. The 
script of “One Man’s Family” called for a tweet of a robin. 
The director auditioned 10 sound men, but not one of them 
had jit. They could trill but they couldn't trrrrill. Eddie 
Sherman, who booked a few people in the show, suggested 
me. 

I auditioned and got the job. Maybe you heard me. The 
family was tramping through the woods looking for the 
first robin of spring. They were laughing and dancing and 
skipping and picking pflox and having a helluva time, when 
suddenly there was a hush. “Look Father Barbour,” whis- 
pered Margaret, “there he ith, thitting on the thicamore 
tree.’ And Mother Barbour, and Claudia and Penelope 
and Nickie and Joan and Jack and Penny and Cliff and 
Skippy and Betty clapped their hands and formed a daisy 
chain. And then on cue from the director in the control 
booth, I stepped to the microphone, pursed my lips and 
trrrrrilled. And the director in the control room made a 
circle with his thumb and forefinger and I knew I was in. 
I must have trrrilled' very naturally, for the next day I got 
fan mail from a linnet, a bobolink and Nellie Arnaut her- 
self. 





; Jobs Came Rolling Along | 





And then jobs started pouring in. Writers on all shows 
started writing in “Tweet of a robin,’ which meant me. 
When Lum woke up Abner and said, “Wake up Lum, it’s 
morning,” the sound man .opened the window, and you 
heard a Trrrrill. That was me. And in “Les Miserables,” 
when Fredric March stepped out of the sewer, he paused 
to listen to the trrrill of a robin, which gave Charles Laugh- 
ton enough time to catch up with him. That robin was me. 

And so on and so on and so on. I became rich and fa- 
mous. Look gave me a spread and my habits were de- 
scribed in “Bird Life.” I was a guest on “Hobby Lobby” 
and “We, the People.” I was interviewed by Mary Mar- 
garet McBride, Hedda Hopper and Jimmy Fiddler. In time 
I became even more popular than Fred Allen's’ eagle. 

Soon I started living the part. I would step up to the 
mike wearing a red vest, a green frock coat and brown 
socks. In my home I installed a bathtub in a tree. And 
while others switched to Calvert I would drink only Three 
Feathers. 

And then came Television! Woe was me! I had to agree 
with the director that even if I did wear a bird suit, I 
couldn’t make the people believe I was a robin. And then 
I couldn't fiy. Soon my phone stopped ringing. Slowly 
my bankroll dwindled. A real robin took my place. And 
who owned and trained him? Merle! Fate listed him as 
Cock Robin. Soon I started to hate Cock Robin. He had 
no right to take the birdseed out of my mouth. One night 
I met him at an AFRA meeting. When I saw him, some- 
thing snapped in my bird brain. I killed Cock Robin. 

That’s my story, copper. And while the stenographer is 
taking notes, might I add that I not only killed Cock Robin. 
I hated all birds. If you want to know: 

“Who killed Lizzie Linnet? 

With a twist and a tweak, 
“s I broke her beak, 

I killed Lizzie Linnet.” 

And in the same way I killed Jenny. Wren, Betsy Bobo- 
link, Lucretia Lark, Freda Finch and one morning 1 even 
knocked the stuffing out of Trudy Titwillow on a hat that 
set on Tom Breneman’s head. In every bush, hedge and 
tree, I, was known to my little feathery enemies as “Mr. 
Bluebird.” Yes sir, copper, Television made me what I am 
today. I hope it’s satisfied. 





lieve it. But, Dear Editor, you did not ask ne to pen a 
defense of commercial radio’s frequent high quality, did 
you now? Okay. 

The Theatre Guild on the Air is (except for periodic 
minor exterior tornadoes in small pots) a highly satisfac- 
tory, looney and wonderful show to work on. Other radio 
programs have put plays on the air, but to the best of my 
knowledge this is the first to put on a full sponsored hour of 
stage plays of proven stature under so distinguished an aegis 
as the Theatre Guild. It is good to know that the Guild 
itself is now (after only two seasons .n the air) better 
known to more people than at any past time in its 25 years 
of audacious play producing. The Guild’s record is a fear- 
ful history, with Providence and the Witches at the wheel. 
agreeing on almost no precept except a desperately high 
standard of quality, on a certain amount of belligerant ex- 
periment no matter how risky, on digging up new players, 
new composers, new playwrights, new choreographers, new 
designers. (And so many people think “Oklahoma!” was a 
ducky blunder.) 

The Theatre Guild today, bless its warm heart and its ar- 
tistically calloused fingers, does not pretend to know quite as 
much about radio as the Supreme Court knows about the 
Constitution, but it stands planted on a mighty wholesome 
grounding in the basic factors of story and performance, the 
latter preferably to be done by suitable easting of proven 
excellence. Too often this order is reversed on the air: 
Stars Carries Turkey To Olympus. 


PALATABLE PLATTER ‘PALAVER 


The come-uppance of the disk jockey is one of those show 
business phenomena which comes under the head of history 
repeating itself. Yesterday’s illustrated song slide may give 
way to the telecast versions of a “productioned” pop tune. 
“Peg O’ My Heart” comes back 34 years later. And so the 
playing of phonograph records, which came in with Vaughn 
deLeath, the Happiness Boys, The Revelers, Harry Reser’s 
Cliquot Club Eskimos, the A&P Gypsies, the Silver-Masked 
Tenor, Wendell (“It Ain’t Gonna Rain No Mo’”) Hall, Coon- 
Sanders, and the rest of those memorable pioneers, is being 
reprised. 

Of course the progression of time and showmanship is 
the something-new’s-been-added. That “something new” is 
plenty, and it’s adding fortunes to the 1947 crop of disk 
jocks who have the voice with the guile. Their ability to sell 
boxtops to rooftops is the big difference. 

Thus, the nomenclature “disk jockey” is fallacious. For 
today’s platter chatter is more than a record-turner. That's 
but incidental. Essentially they’re showmen and salesmen. 
The merchandising is what pays off whether it’s Martin 
Block or Jack Eigefi, Ted Husing or Paul Whiteman, or any 
of the rank-and-filers, great and small. 


It’s Personality That Counts { 








For today’s disk jock is dominantly the personality whose 
usage of the disks is merely a means to an end. They possess 
the knack of taking’ a set of platters and, with their soft- 
soap selling and chatter, convert the platter-chatter into big 
business. It’s ‘become so common to talk of astronomic in- 
comes for Block, Husing, Whiteman, Kate Smith, et al., plus 
the soon-due -‘Tommy Dorsey, that that’s become almost 
cliche. 

Whether -the waxed programs by Bing Crosby had any- 
thing to do with it, psychologically and otherwise the 1946-47 
season saw the heretofore lowly “canned” radio show acquir- 
ing new stature. The showmanship of the disk jocks took 
care of the rest of it. By judiciously grouping certain types 
of songs, moods, artists, et al., the waxwork Belascos made 
it pay faney dividends. And how fancy! It’s a bit of shock 
to take stock of the fact that, on top of the Berlin hit, expen- 
sively exploited by him and/or his film and/or stage pro- 
ducer; on top of the Crosbys and the Deccas and all the 
other creative, exploitive and merchandising assets, along 
comes a disk jock and, from what is apparently a casual 
turntable chore, there results a jackpot payoff. The radio 
stations from coast-to-coast sell time like it was rationed; 
sponsors kick in cooperatively into fantastic sum totals; and 
the platter chatterer collects for his spiel like Churchill for 
his memoirs. The songsmith, music publisher, name band- 
leader, and disk company collect meagerly as compared to 
the loot that comes to the radio station and disk jock when 
they collaborate on spieling their wares over a set of phono- 


“graph records. 


But it adds up to this: the disks are merely a convenience 
and a device for palatable palaver between giving out the 
latest by Dinah or Bing, TD or the Verce. If the palaver 
sells—as it must—the personality collects like the Irish 
Sweepstakes. It’s nice work, and very profitable, if your 
heart-to-heart small-talk moves the merchandise. 


All the World’s a Tele Stage 


By OWEN DAVIS, JR. 


All the world is our stage and the talent will make the 
shows. 


I was lucky enough to be born in the theatre; played 
some 200 weeks of stock, 15 Broadway shows—the same 
number of Hollywood Epics (“All Quiet” to “Knute Rockne, 
All American”) and hundreds of acting jobs in radio. 

After three and one-half years with Uncle Sam, I found 
myself behind a desk at NBC Television as talent director. 
I realize daily that all the past is making it possible for me 
to do a good job. I understand and appreciate actors and 
their problems, and they are my friends—even after salary 
huddles. 

We are going to need a lot of actors in television, and their 
value to us depends more on their talent than it does on 
their experience. It doesn’t matter so much whether they 
have learned their business in the theatre, or in radio, or on 
the sound stage of a picture studio; what we really want are 
actors who can act. Good actors will “write the book” in 
television. I mean actors—the “tip to toe” kind—not those 
who have learned how to do tricks with their voices. 

Sure—the stage actor has the inside track. The ability 
to work without a script clutched in the proverbial fist, and 
project a character with the whole body is our bet. Also, if 


they know -enough to play the play and not grandstand. 
Looks and personality will, of course, pay off—but we want 
talent. 

_ Years ago, Richard Bennett, during two-year associa- 
tion (“The Barker” and “Solid South”), preached to me 
“great parts make great actors.” I don’t believe it. I also 
heard Wallace Eddinger (the most skillful farceur I ever 
Saw) say “Monkeys can do it as well as men.” (I don't 
think he believed it.) 

Many actors have enthused to me about the personal satis- 
faction they get from playing a part on television. They 
appreciate the kick an actor gets out of creating a character. 
Some of them actually requested that they play a small 
part for their first television shot. That’s O.K.! But really 
we have no bugaboos. 4f they are properly cast, and do a 
good job, it will be a good show, 

I think the televiewer watches with real concentrated 
attention. Therefore, variety in method and change of pace 
have value—but any good actor knows this instinctively. 
Even now WNBT is a good showcase. Pretty Ann Irish 
played a few parts for us and a Columbia Pictures scout 
saw her and she is now on their Hollywood payroll. It 
pleased me when John Golden offered parts to three mem- 
bers of one of our plays. 

All's fair and we'll be watching Broadway—the strawhat 
cizeuit—Eguity Library shows—the American Academy and 
“all the world” for talent. 
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By ELAINE CARRINGTON 


I think just about everything that can be said has been 
said in de“ense of daytime radio by those of us who write it. 
We have defined the medium, explained its limitations, asked 
for consideration of it by way of longterm listening, rather 
than by a hasty tuning in on one epi- 
sode. We have told what it means to 
the woman far out on the prairies, 
lonely and sometimes bitter, who comes 
almost to believe that the characters 
we create are real live folks, like the 
woman who wrote to me from a farm 
ii Iowa: “My husband never speaks to 
me the way Mr. Young speaks to Mrs. 
Young. I wish he would!” . Like 
the shut-ins who write me hundreds of 
letters. “I am blind, but I listen to your 
story of Pepper Young every day. It 
reminds me of my own family when I was a boy and could 
see.” 

We have told you about all that. We have told you about 
the messages for better living, for world government, for 
tolerance and understanding which we tuck into our serials 
through the speeches of a much loved character. Therefore, 
as a writer of serials over a long period of years, I think it 
is high time that these listeners out there, the women, and 
the men, too, who turn on their radios at a given time each 
day to catch a favorite story, step up in our defense. 

We are said to have millions of listeners daily across the 
length and breadth of this land. Well, why do they listen? 
Who are they? What makes them tune in at the same time 
tomorrow? 

Surprisingly enough, these very people have recently pro- 
claimed in print and in our “smoothie” magazines just what 
they think of us and our work, and I am going to turn the 
meeting over to them because, after all, I merely write the 
stories. They have to listen to them. 

In the April Ladies’ Home Journal of this year, the leading 
article was called “A Housewife Looks at Soap Opera.” It 
was written by Aloise Buckley Heath and in it she says: 
a The Heath Poll | 

“If Dr. Gallup were to lend me his facilities for a few 
weeks, I should very much like to take a Heath Poll on the 
blazing questions of soap opera. My poll weuld be devoted 
to the reactions of that lowly creature—the housewife— 
who is concerned neither with the future of radio nor with 
the insults to her intelligence with which soap opera is said 
to abound, but merely with one question—not world-shak- 
ing, certainly, but not unimportant—can “The Road of Life” 


be tuned high enough on the kitchen radio to be heard when 
she makes the beds? ... 


‘ “The housewife has not, I notice with pride in my sex, 
joined the swelling chorus of recriminations. The housewife 
is demonstrating her complete and lasting loyalty to the only 
form of entertainment possible during the pursuit of a-career 
which gives one more mental leisure than any other career 
in the world—housework. 


_ “There are four types of programs we can listen to—omit- 

ting soap opera . . . ‘Hints’—fashion, cookery, gardening, 
music, good or otherwise. The news and hints are quickly 
disposed of. Gardening is only useful if you are interested 
in gardening, have time to garden, have a garden. Cooking 
hints are utterly without value if you cannot write down the 
recipe. Fashion hints bring on dark broodings as to the old 
black velvet that can be made into a sweet little housedress, 
and music, good or otherwise, is certainly of wide appeal, 
but popular songs, which are the most readily available on 
the radio and cover over a 14-hour stretch, is too much of a 
800d thing. What we want are stories. . .” 








Elaine Carrington 

















Not a Separate Species | 


In the March number of Coronet this year there was an 
article by Anne Redmonds Cote, “I Love Soap Opera,” and 
In it she says: “For pure effortless relaxation, the kind you 
e sitting in a darkened theatre, I turn to soap opera... my 
- ening covers the hours from four to six, when the major 
ty of the day’s work is done and I'm at the peak of tired- 
ng Rrlagge I turn on the kitchen radio, proceed to bathe 
him rs y, give him his orange juice, and then his supper, put 
_ a for an hour’s play be‘ore bedtime, and go on with 
po gpd Preparations. During this time my _ favorite 
pa ig unfolding in my ear, calling up the difference 
= ane oO my eyes. We, the listeners to soap opera, are not 
“iano and distinct species—we are the young matrons- 
. hese ho don’t live the stories we hear but use them for 
trived pom purpose. Some of the soap operas may be con- 
here ie re gM in the stories that are really well done 
‘Pep an a inspiration and influence for better living... 
i ll oung’s Family,’ for instance, gives you the whole- 
ie iene of family feeling, the sustained qualities of affec- 

Thank — kindness, on which the program is based.” 
very hi > rs. Cote. I shall treasure that article of yours 
5 Seer y. Both you and Mrs. Heath have done just what 
ratio | sag would do—rush into print in defense of daytime 
5 sale Re end the writers of it, feel that it meeds no defense. 
serial is rey e, and I say again, that the purpose of the radio 
pictur entertain the listener, just as a play or a motion 

e or a book entertain him. If we accomplish this 





- j . 
Reteanes as we seem to have done, according to these two 
e oo then we have done exactly what we set out to do. 


pred given you “the effortless relaxation, the kind you 
sitting in a darkened theatre.” 


Needle in The Playstack 


By LESTER GOTTLIEB 


(Young & Rubicam) 


Along Madison avenue, that much maligned artery of 
airwave advertising, a sponsor’s gold awaits the inspired soul 
who can unearth that rich radio rarity, the original situa- 
tion comedy. The cautious men with the celluloid cuffs 
and slide rules know that the potential listener draw of 
the situation comedy brings a broadcasting bonanza in terms 
of dollars per Hooper point and, like Old Man River, rolls 
merrily along, unmindiul of time or tastes. 

In addition to the golden bucks the genius who whips up 
this microphone morsel will accrue, happy hucksters will 
carry him, coolie fashion, to Brooks Brothers for a complete 
After 
a lavish feast at the sacred University Club, especially pre- 
pared by Betty Crocker and Mary Margaret McBride, the 
honored. recipient of the best riches radio can bestow will 
march direct to Radio City under an arch formed, sword 
fashion, by crossed Hooper points. 

But before you start sprinting toward your typewriter and 
Thesaurus, let'me warn you that your chances of winning 
are, like the boxtop contestant’s, quite remote. Very few 
have been nominated to radio’s Hall of Fame, where rest 
life size busts of Marconi, Bell, Edison and Dr. 1.Q. Getting 
nominated to that select circle is tough. Even Barry Gray 
failed to make it. 

I need only point to the pins of light flicking in the night 
air around Murray Hill. To the casual observer they may 
mean just cleaning women picking up yesterday’s memos. 
But to the professional eye those lights reflect the radio 
floors where young men are constantly busy trying to evolve 
these elusive situation comedies. To date their collective 
batting average is lower than Stuffy Sternweiss’. Once in a 
while a Cliff Goldsmith or Ozzie Nelson shows that it can 
be done, but this only intensifies the search. 


Recently I had occasion to search this desert of new ideas, 
examining some 300-odd (and I might add many were very 
odd) alleged situation comedy solicitations. I found that 
they fit a number of neat little cliche departments. Evidently 
there is some unwritten rule that makes it mandatory that 
these little stories follow a set number of basic ingredients, 
such as -these: 


wardrobe from seersucker suits to seersucker shorts. 








Then You Stir Well 
1. The Husband and Wife Premise. 


These usually are weak imitations of Fibber McGee & 
Molly or Ozzie & Harriet. The breadwinner has a vague 
kind of job in a brokerage house, but probably couldn't 
remember Woolworth’s prices. Wifey is supposed to be ter- 
ribly sweet and understanding, but I know a fine five-letter 
word (if Mr, Menser should please excuse the expression) 
that best describes her. They have a collection of neighbors 
who all sound like Percy Kilbride and Mary Boland. A 





‘good standard story line is to have wifey’s eccentric uncle 


visit them the very night hubby’s boss is due. They live in 
a typically midwestern city and the announcer pops in and 
out like a determined process server. 

2. The Adolescent Premise. 

Henry Aldrich and Corliss Archer are usually the models 
for these little gems. Chances are the young juvenile will 
con his old man for a larger allowance so he and his terribly 
amusing pal, Skunky, can buy a jalopy from the eccentric 
mechanic (played by Mel Blanc). A surefire tag line just 
before the hitchhike is “Gee, whiz!” Just to play safe make 
the locale a typically midwestern city named Carterville. 

- 8. The Brooklyn Premise. 

Everybody in this one talks like Leo Durocher yet some- 
how they too live in a typically midwestern city. Here the 
heroine talks tough, but has a heart of gold. She has a lot 
of arguments with her peor boy friend, a cab driver, who 
really isn’t a cab driver at all but is the son of a wealthy 
garage owner. She pours her heart out to an eccentric 
janitor. This part can be played by Mel Blanc. A sock 
added attraction would be a hilarious department store rou- 
tine (our heroine works there) with Frank Nelson playing 
the effete floorwalker. There is much talk about the Dodgers, 
but of course they turn out to be the Carterville Dodgers. 

4. The Kindly Philosopher Premise. 

This is better known as the Lionel Barrymore snort cate- 
gory. Our lead is a grumpy but kindly character. Since 
mayors, doctors, lawyers, barbers, postmen and judges are 
already used up, this leaves only dentists, chiropodists, and 
bookies. Only Vinnie (played by Mrs. Mel Blanc), the 
codger’s housekeeper, can handle the old boor and straighten 
out the young lovers just before station identification. 

5. The Get Rich Quick Premise. 

William Haines used to do this old wheeze quite effectively 
in silent pictures. But they’re just as good today as long 
as there’s an old Saturday Evening Post around the author's 
house. I refer to the Posts that Franklin edited. Here it’s 
best to have the brash young go-getter solve multiple prob- 
lems in 24 hours. He must get the girl, the mortgage and 
the job and outwit the eccentric old banker ‘(played by 
Mel Barrymore). At midnight the banker claims victory, 
but our hero saves the script by pointing out that the typic- 
ally midwestern city is still on standard time and the studio 
clock is one hour fast. . 

6. The Gum Shoe Mr. and Mrs Premise. 


This is a clever variation of Premise No. 1. The husband 


and wife are amateur detectives. Network v.p.’s who set 


By IRNA PHILLIPS 
Many of the critics of the daily serial havé said that “at 
best it revolting 
morbidity.” 


is tedious bilge and at worst it is stark, 
“Far from teaching people how to deal with 
frustration and 


their problems,” they said, “it rationalizes 
provides unhealthy escape from reality.’ 

The daily serial more than any other 
type of radio entertainment is true 
Americana. Unlike any other form of 
radio entertainment, regardless of unin- 
formed critics, and I say uninformed 
advisedly, the serial story attempts 
time and time again to present and 
solve the most glaring problems that 
confront the American people. 

Divorce! You object to divorce in a 
serial drama! Can you deny that there 
is divorce, which has been appallingly 
on the increase. You object to juvenile 
delinquency, or better still, parent de- 
linquency to the serial drama! There is such a thing as 
juvenile, parental delinquency, and it is “revoltingly mor- 
bid.” You object to injecting frustration into the serial 
drama—maladjustment, instability, insecurity! Do you deny 
that these exist? Escape from reality? No—this is-reality— 
grim, stark reality—not a dream for one and frustration for 
millions, not a hope chest ‘for two and frustration for 
millions, not a dole system, if you will, but a portrayal, a 
legitimate portrayal of American life—and who of you 
critics can argue this point? We know that we have paral- 
leled in many of the daytime serials the drama about which 
the average persons reads in his daily paper, and which too 
many experience. Revolting morbidity? Perhaps, but I say 
realism. We have not “rationalized frustration and provided 
unhealthly escape trom reality.” 














Irna Phillips 


Tn the March, 1946, issue of Fortune Magazine there was 
no mention made of its refusal to incorporate in its 
article “Soap Opera” the authentic data that presented a 
truer picture of the daytime serial, which cannot help but 
lead us to believe that the critics have not delved too deeply 
into that which is the lifeline of these serial dramas. There 


“was a definite refusal to recognize that authenticity is the 


keynote. Through a public relations counsel we are in 
constant touch with social service agencies, «educators, 
physicians, attorneys, to guide us not only in presenting our 
material for the housewife, who critics say “listens only 
because she has been conditioned by years of trash,” but we 
are advised as to a solution of these problems. 


_Helped Win the War a 


In a detailed study of the content o° serials, Dr. Rudolph 
Arnheim of Columbia University concluded that “they shy 
away from social significance.” Had Dr. Arnheim been 
somewhat more detailed in his study of the content of serial 
he would have made it his business to learn of the social 
significance incorporated in many of the daytime serials. It 
was a daytime serial that was awarded by the Child Welfare 
Division of the American Legion a citation an “‘Oscar,” as it 
were, for a job well done. Had Dr. Arnheim and other 
critics surveyed the field more thoroughly, they would have 
known that the daytime serial more than any other type 
of radio entertainment prepared the American home not 
only for war, but for the aftermath of war. The problem 
of reemployment for the returned soldier, readjustment of 
his marital affairs, and the rehabilitations of the disabled 
veteran—all these were part and parcel o° the daytime serial. 
They weren't one-shots, they weren't presented with fanfare 
and publicity, because the daytime writer felt it not only a 
part of his or her job, but a moral obligation to present 
through entertainment a message of social significance 
during those trying times. 

















Dr. Berg has stated “The authors have screened the emo- 
tional sewers for their material.” No, we have screened 
authentic material from government and social agencies. 
If that be sewerage, that is Americana. 


It was also stated, “At this point it seems fair to conclude 
that the level of daytime radio is abysmally low primarily 
because advertisers aim at the lowest common denominator.” 
May we ask this question? Does the 1Q. of a housewife 
change after six o'clock, or doesn’t she listen? Or does the 
advertiser, who knows that approximately 98% of all 
products used in the home is purchased by the homemaker, 
ignore the daytime serial listener after six o'clock? 


“Does radio have an obligation to make itself better” the 
critics ask. By all means—not only daytime radio, but night- 
time radio as well—not only programs of entertainment, but 
educational and cultural programs. There is always room 
for improvement in anything, even in the quality of criticism 
of the critics. 

“Radio is plainly bad enough now, and one.of the principal 
reasons is soap opera.” Look well into your crystal ball, you 
critics of the daytime serial. The telling of a story is as old 
as the history of man, and so long as people live. so long will 
the daily serial drama exist; for living is a serial drama... 
escape it if you can 








program policies love these, for when irate parents squawk 
about the blood curdler shows, they point to The Happy 
Killers, Mr. and Mrs. Gore, who tidy up the corpses in 
their sunny livingroom without one teensy, weensy creaking 
door or chain. 

Jane Gore doesn't know a thing about crime, but trusts to 
instinct. Instinct is played by Mel Blanc, an eccentric pri- 
vate eye. 

If these candid admissions please Hollywood and Broad- 
way they need not look so smug. Those frenzied Mac- 
Murray and Colbert operas are even tiring Fred and Clau- 
dette. As for the theatre, that far from fertile medium 
better be careful or we'll have “Heads or Tails” revived 
with the original cast. 
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Parlor Entertainment 
—Then and Now | 


By TED HUSING 


Radio has reached and passed its 
@5th anniversary. It began as par- 
Jor entertainment and, in the main, 
had better return there in a hurry. 


It's early history has been lost in 


obscurity, so nowadays the claims 
and counter-claims regarding the 
origination of its various forms of 
entertainment, popular with the 
public today, pop up from time to 


time. 

All of whjch, to an oldtimer in 
the art, gets to be a bit confusing. 
But I haven’t any beef about who 
did what for what in the early days 
of radio, nor have I any great 
interest in the mild hullabaloo that 
#oes with each advertisement we see 
these days as stations proudly mark 
their quarter century of public 
Service to the American radio lis- 
teners. 

Mainly, I’ve dropped out of sports 
broadcasting within the past year to 
become a disk-jockey at WHN in 
New York. It is of record-playing 
on the air that I want to speak my 
piece. 

In 1927, while waiting for the Co- 
Jumbia network to get organized, I 
served a fall stint at WHN, broad- 
casting football games from Baker 
Field at Columbia University—set- 
ting some sort of precedent in also 
broadcasting the Army-Navy and 
Army-Notre Dame games the only 
times these games have ever been 
handled by a “local” station, since 
from 1928 on only networks have 
handled these two 
counters. In between times, while 
fooling around the WHQN studios 


Broadway, I was experimenting 
with a Brunswick Panatrope by 


‘shows gained such ratings that he 
|served as a serious threat to network 
| stations in the Metropolitan area. 


|'Smith, Andre Baruch and Bea Wain 


|who now see a great opportunity to 
| of their funds of knowledge and their 


' grams of records, programs that need | 


‘and to publie acceptability immedi- 


|strangulated. If care and thought go 
|into each program, it can’t help but 
endure through all radio time. . .not The 
as the leading audience garnerer, 
|perhaps, but at least as a comple- 


classic en- | 


| entertainment important. It has 
icompleteness of performance—final, 
atop the Loew State Building on | satisfactory performance of the fin- 
lished product. It is varied enter- 
itainment. It can supply flexible 


That format, incidentally, has 
boosted Block’s earnings stratospher- 
ically, and it proves that emceed 
record shows are finished musical 
performances, delightfully conducted 
by polished directors, and great for 
overhead operational expense — or 
the lack of it. 











With the Men Who Spend Millions 
It’s the Old Standbys 100 to 1 














By JACK HELLMAN 


Hollywood. 

Beyond the blue horizon, that is the autumn of °47, there’s not much 
comfort to be taken from what looms ahead for the gentry of the kilo- 
cycles. No matter which end of the binoculars you peer through the 
picture is the same, and not a pretty one. If you've ever been on a straight 
diet of hash or quail you should catch on fast. What you've been feasting 
your ears on for the past five years is coming up again for reprise. Get- 
ting a little tiresome, isn’t it? 

You'd think that with men who spend” millions there would be some 
eruptive action and finger-waggling under the noses of those who buy 





Which brings things to the present, 
where Whiteman, Dorsey, Kate 


Writes, Produces KLZ Shows 


CLAYTON BRACE 


and others, now enter the field—the Knits together KLZ’s_ popular 
others who achieved great radio| weekly drama, “Colorado Speaks,” 
fame in other lines of endeavor and | and a Saturday night Barn Dance; 

| then writes KLZ’s Sunday a.m. 


increased earning capacities because | kid-dilly, “The Funny Paper Man.” 
aa KLZ, DENVER. 





easy flexibility in conducting pro- 





no rehearsal since each recording is 


™ Te 
a complete, finished product that | Canned V ideo 
lends itself to pleasant programming } 
> 
ately. As Solution 


Proper handling of the disk-jockey | 
show of today will keep it elevated | . 
in its new position. If it attempts | By LEONARD F. CRAMER | 
to sink back into the once lowly | ——— 
form of serving as a mouthpiece for Dictated even more clearly by 
conductors addicted to a veritable | eegnomics than by the principles of | 
Niagara of verbosity, it will become | good business practice, the establish- | 
jment of television networks is a) 
threefold must. | 
network } 
will accelerate 
the early sale} 
of television re- | 
receivers in| 
major metro-| 
politan areas, 
will firmly | 
found the new 
television — sta- 























mentary part. 
Six items make this type of radio 


and sell programs, a peremptory demand for something new—or else. 
So far, come it hasn’t, but come it must. What would happen to the 
automotive industry if they turned out the same kind of cars every vear? 
You and I would right now be thinking of buying a plane or anything to 
get away from the old bus that has been getting to be an eyesore. Has 
radio just been lucky or are we about ready to venture into the higher 
frequencies? Don’t ask us but we've been a little bored, too. 

Who must take the rap’for the static production, lack of creativeness 
and stagnancy of forward movement? The agencies send back the cry, 
“not us.” From the networks you get “we're always tryin,’ and the 


| agents and outside packagers sound the tearful plea that they're being 


ignored. You have your own private idea about who’s to blame and so 
have we. In one fell swoop we indict all of them. Let’s see why. 








Agencies Gone Soft j 








The agencies, which should be the fulcrum in turning new ideas and 
talent, have gone soft and smug on the job. Through the war years it 


| was no trick at all to pick up a package and tack on their fee and this 


easy living has gotten into their blood. The networks, notably CBS and 


| ABC, are more active productionally than they’ve been in years which 


doesn’t set too well with the commission men. Over them hovers the old 
fear that the chain gang is trying to get back in the driver’s seat and 
wrest programming control from the 15%’ers, a reversion to the old way 
of doing things. What a network produces in its own shop it likes to 
control and to let go that vital element is suicidal to the admen. They have 
too long been criticized for commissioning a show they have nothing to 
do with, and that before even the nets became so active so it makes it 
doubly precarious to their jolly old coattail ride. 


No medium of entertainment has a more effective means of talent scout- 
ing than the big chains, but they have chosen to ignore it. Film com- 
panies have their Daniel Boones roaming the country to seek out fresh 
talent, a costly operation but productive of results as the theatre mar- 
quees will testify. The radio chains have a ready-made setup, scouts 
posted in hundreds of cities but they get nary a tumble. How simple it 
would be for the program director of a station, say in Des Moines, to 





which to broadcast recordings. First | periods of time with balanced music. 
we tried placing mikes in front of |[t eliminates the need for singing 
the speaker, but with charts sup- |jingles and electrical transcriptions, 
plied us by two physicists at M.I.T., |\which need be no part of record 
we cut through | the amplifier into shows. It helps in highlighting cam- 
our control amplifier and began pop- | paigns, public service items, editorial 
ping recorded music out onto the policies and the other items that 
air. That was 20 years ago—and I | make stations adhere to their FCC 
wonder who’ of today’s disk jockeys jicenses. It is. inexpensive for sta- 
can match the fact that when it \tions with carefully prepared bud- 
comes -to spinning platters the kid gets. 
was. out in front? Which* may Its future is dependent on con- 
knock some of the ego out of that |tinued public acceptance, upon the 
venomous-mouthed neurotic one of | edicts of the musicians’ unions and 
our stations permits to foul up the |the owners of copyrights and upon 
ether so often, for this added char- r , 

’ }its conduct under the current glare 
acter (an unpolished imitation of | of popularity. y 


Henry Morgan who knows little of | [It will be a firm part of radio 


what he speaks) might gather that | programming if its conductors have 
in order to play records 20 years backgrounds that lend themselves to 
#go, I must have had some knowl- | easy dissemination of anecdotes, to 
edge of the platters—about 15,000 of | authoritative discussions of bands 


which still remain in the private rec- | and singers and records, and if the 


erd collection. /master of ceremonies remains just 


Of course Martin Block topped the | that. 
lists, and still does. That dozen; Radio had great acceptability be- 


years ago when he made New York ,cause it was parlor entertainment 
record-conscious, he devised the brought from the outside to the 
format that defies time, for despite | parlor—or today’s living room. That’s 
the legal obstacles and bans that | where records were born. That's 
interfered from time to time Block’s | where records will penetrate. 





By PETER DIXON 


America’s fellers and girls are in the middle again. i 

The parents, the teachers, the social workers and even the politicians 
are reheating a complaint that is as old as radio. ‘ 

Why, is their cry, aren't there better radio programs for children? 

The practical agency men can give you an answer to that one. It is 
that the kids are pretty well pleased with what they are getting and they 
prove it with their boxtops and the sales charts of those breakfast foods 
that go crunch-crunch. Jack Armstrong is as popular as he was 15 years 
ago, while Dick Tracy, Tom Mix, Hop Harrigan and the other go-gettem 
Jads hold their audiences or attract a fresh crop, year after year. 

The networks, harkening to the demands of parents and teachers, have 
spent a lot of money in presenting juvenile shows that are approved by 
parents, and some of them have becn pretty good. None of these noble 
efforts havé equalled the melodramatic strips in appealing to kids. 

The parents and teachers are still in there pitching. Both as individuals 
and as organizations they are putting the pressure on the broadcasters to 
do something about juvenile programs. It is just a matter of time before 
they'll start putting the pressure on their grocers—where it has a good 
chance of being effective. (It is on the record that one juvenile serial 
was taken off the air because of-a retail grocer’s opinion.) 

If the sponsors are persuaded to tone down the cliff-hanging technique, 
they must then look for something to take the place of excitement and 
f#uspense. The answer is right in the Hooper ratings and the answer is 
eomedy. 

It is a safe guess that of the vast audiences who listen to Benny, Hope, 
Bergen and the other top comics, at least 20% of the listeners are under 
16. Ask the first 10 kids you meet to name their favorite radio program— 


as I did—and at least seven of them will probably name a comedian. This | 


natural fondness for comedy seems to have been overlooked by the brains 
that plan the programs for the kiddies. 

My own experience as a radio writer—and I've turned out approxi- 
goately a thousand scripts for juvenile audiences—has convinced me that 


kids like to laugh. In a daily strip show, it is possible to put as much!and simultaneously record the at-!Chi's allotment of sets isfact that as 


suspense into a comedy situation as into melodrama and it isn’t as tough 
@n Junior’s nervous system. 
—. 


tion, even 











cilities are 
felative- 
ly small, and will aid in pre-de- 
termining the extent to which the 
| broadcast equipment manufacturer 
{must go in engineering, designing 
jand producing this equipment. 
Economically, the network offers a 
|most sound business basis for the 
|industry. The “chicken or the egg” 
/controversy does not apply in this 
| case. Obviously the prime factor in 
ithe sale of receivers is the avail- 
ability of programs. Networks will 
;permit many station operators to be- 


igin in a small way, with limited 
| equipment, and yet provide adequate 
| programming service to satisfy the 
| consumer and promote further re- 
ceiver sales. 

With a variety of programs avail- 
,able through the use of equipment 
‘in both studio and on remote, the 
‘buying public reéadily- becomes an 
renthusiastic audience which doubles 
in brass as a potent sales force for 
the medium. 

The foundation of the new station 
jis determined by the measure of 
; success achieved in its program- 
ming. Tho most powerful transmit- 
ter is subservient to the qualiiy of 
the program being transmitted. In 
many cases, the very cost of studio 
production precludes their extended 
use. Remotes too may be beyond the 
realm of economic possibility. In 
determining the policy for station 
operation, the most important factor 
|in every formula seemed to be the 
| use of film in programming. Most 
{of the problems encountered were 
economic ones. The best films have 
;not been available. Even those that 
|are outdated, or secondraters have 
|been withheld from broadcast re- 
|lease, or have had “beyond reach” 
|prices placed upon their use. The 
‘preparation of special films is often 
well beyond the budget of an indi- 
| vidual station operator. In all, the 
{use of film seemed very desirable, 
, but impractical. 


That's It—Record Shows 


‘Factual reasoning eliminated spot 
;news and sports coverage with film 
because of its lack of spontaneity. 
|Almost anything else, recorded on 
\film, would make good television 
programming, provided it could be 
j}used enough times to amortize the 
original cost. Our very medium gave 
the clue to the problem's answer. 
Why not record each studio show, or, 
for that matter, every program! 
We immediately set forth on the 
investigation of the details of such a 
jventure. We could film the picture 
|appearing on the television screen, 


L. F. Cramer 

















'tendant sound. On 16m stock, this 
| (Continued on page 36) 


though the fa- | 


/ scout a college play, bring any player of promise into the studio for a 
| recording of his particylar bent and ship it off, to Hollywood, New York 
| or Chicago for inspection by the net's keymen. The cost would be neg- 
| ligible and the results certainly worth the gamble. Little theatres and 
| schools may be small time to the big operators, but nonetheless they get 
| the critical eye from the picture scouts. But selfishly and totally lacking 
| in the pioneering spirit, the networks would rather play it safe and let 
| the other fellow do the digging. 














i | Suggest Pooling Arrangement 
| Agents, who after all are the important packagers, are also lacking in 
| the development of the upcoming unknowns, Their interest quickens only 
| after they’ve been scouted, touted and on their way. It has been sug- 
| gested that a pooling arrangement be formed whereby a dozen scouts 
| would be sent through the land to turn up performers of promise. They 
| would pay the freight and share in the spoils but to many it must be un- 
| thinkable that a group of big agents could get along together on any kind 
| of a cooperative preject. Nonetheless, it would at least show an interest 
| on the part of the profession to improve a medium of show business that 


—— | 


| remunerates them munificently. 


Anyway, that’s the picture as we 
anything will be done about it. 


see it, but don’t bet a quarter that 





Chicago. 
With an audience increase of 3,400% | 





‘One-For-All Policy Booms Chi Tele; 
Audience Up 3,4007% Over Last Year 


|to more fertile areas, now primarily 


around the hookup between New 


| Over a year ago, Chi television | York, Washington, and Philly. 


| looks forward to an all-out boom | 
by the end of next year, by which | 
|time five stations should be oper- 
ating commercially and over a 
hundred thousand sets should be in- 
|stalled in homes. Keynoting entire 
|industry here is the cooperative atti- 
,tude fostered by all interested par- 
_ties including stations; sponsors, and 
| agencies, to make the windy eity the 
center of television in the country. 
Capt. Bill Eddy, director of B&K 
/station WBKB, which is now the 
;only station transmitting commer- 
| cially, in an exclusive interview with 
| Varntety said, “We are setting our 
|sights to develop production setups 
and techniques here to surpass any- 
thing produced by any competitor in 
‘the midwest.” 
| Currently there are 3,728 sets in| 
use here with an estimated audience 
of 11,800 persons. Of this total, 2,035 
‘sets are installed in homes, 1.173 in 
|taverns or restaurants and 520 sets 
‘in places of business. A year ago 
,the estimated audience for 323 sets 
‘was 1,843 people. By the end of 
|this year about 50.000 sets are ex- 
;pected to be in use. 
| Early estimates last year, which 
anticipated greater increases in sets | 
|installed, overlooked fact that other 
lcities would get into television as 
|quickly as they did. Need to supply 
|these new markets with sets drained 
| off much of the expected 25% alloca- 
I tion of all production. Also impeding 


| 








‘long as there is only one station 
j transmitting here, sets will be routed 


Remotes Most Popular 

To date the most popular viedo 
fare here is the remote .pickup. with 
sports events leading the field. How- 
ever all remotes now signed by 
WBKB are on a non-exclusive basis, 
intentionally, to encourage compe- 
tition into the field. Eddy stated, 
“One station in one market can't 
grow as long as there is a lack of 
others for comparison, but with 
competition, remotes will be offered 


|by the different promoters to that 


station Which proves itself best in 
showmanship, which means an up- 
ping in broadcasting standards for 
all.” ° 

Calibre. of studio shows is begin- 
ning to improve but all shows are 
still affected by inadequate expe- 
rience and funds. Films on the other 
hand are definitely on the down- 
grade here. According to Eddy, 
“currently available films have lit- 
tle or no place in television broad- 
casting; material at best provides a 
poor man’s broadcast.” He contends 
that use of films is reserved to sta- 
tions who don’t want to take on re- 
sponsibility of putting on studio 
shows. Films available to. WBKB 
now are almost exclusively Castle 
Films of B, C and D classifications. 
“This type of entertainment,” he 
said, “is poor return for a man who 
has paid about $600 for a television 
receiver, since he could get a 16m 
film vrojector for much less.” 

WBKSB is still operating in the red 
with an estimated $200 loss on a $500 

«Continued on page 36) 
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Kid Shows: Or Everybody 


Wants to Get in the Axe 


y OLGA DRUCE 


(Director-Producer “House of Mystery”) 


Are your parties dull? Are your guests bored? You don’t 
need a party book or Elsa Maxwell; just ask, “What do you 
think about children’s radio programs?” Every adult will 
have an irrepressible opinion and a ready, devastating 
counter-argument. Your yawning 
guests suddenly demonstrate an energy- 
release chain reaction like vitamin ads 
come true. Everybody wants to get in 
the axe. 

Slowiy—it may take a minute—a 
clear line-up into two opposing camps 
develops, making it easy to follow the 
battle. In the attacking camp are 
many parents, some educators, psy- 
chologists and newspaper columnists; 
in the defending camp are most radio 
professionals with flank support from 
gome parents, many psychiatrists and educators who have 
informed themselves about radio and—about children. 

The attack is intense, subjective, emotionalized and sus- 


tained. “We want children’s radio programs to be ‘good’ 
for our children—instructive and ‘elevating’:—educztional 
programs, adaptations of the classics, historical dramas, 
‘good’ music, high literary and artistic standards, instead of 
those horrible overexciting children’s serials! Children’s 
radio is no damn good!” 

The defending camp volleys back its best broadsides. “The 
stated demands have been met in many programs. We are 
mindful of standards of good taste, but we don’t think chil- 
dren’s radio should be exclusively ‘elevating’ dr educational, 
and if we are to be creative in this new medium, we cannot 
have stultifying censorship even in the form of prescriptions. 
New art forms cannot be ordered and delivered. Radio is 
eompetitive and commercial, and a sound criterion of the 
success of a program is listener appeal. The programs which 
stay on are the ones with large audiences, and we can prove 
that many children’s programs provide your child with what 
he wants to hear.” 

The controversy is difficult to resolve because the oppos- 
ing camps cannot meet on a common ground of “acts or logic. 
The attack is made with the desperation of adults protecting 
their young; the defense resists with the determination of 
those defending their creations and their livelihood. 


eS Where’s the Clinical Evidence? 














Olga Druce 








The attack centers around the charge that radio programs 
harm children emotionally. This charge, which certainly 
lacks clinical evidence, is then supported by illustrations of 
so-called bad writing, loud production, and stereotyped 
characters. And the conclusion drawn is that wrong-doing 
and delinquency are caused or aggravated. by radio listening. 
Thus, the argument runs from a psychological level, through 
the field of aesthetic criticism, to the plane of ethics—ending 
in the valley of despair—where, if the truth were to be 
faced, flourish all the lags, lacks, and conflicts of society— 
including the frustration and betrayal of our youth. 


The defense is hurt by the acrimonious, generalized 
attacks on their efforts, especially by those who proudly 
assert that they never listen to the programs they are criti- 
cizing. The defense is confused by the findings of scattered 
investigations which indicate that practically every school- 
age child listens to radio regularly, frequently, and volun- 
tarily and that the programs they prefer are among the top 
targets for attack by many parents and educators. 


In a preliminary study I have just completed, parents 
report that: 1) The programs in which their children show 
highest interest and listen to most regularly, frequently are 
disapproved by the parents; 2) Most parents have not 
listened to these programs or have listened only rarely. All 
they know is what they read in the newspapers; 3) Many of 
the programs preferred by children and disapproved by 
their parents are not offered as children’s programs. 


A few from each camp have become aware of the fruit- 
lessness of the war and together they are trying to find the 


- right answers, to get some facts and some practical solutions. 


To reach ‘a basic, mature understanding of the problem, 
specific research should be done, starting with the group not 
yet heard from, the children themselves. What are their 
listening habits and interesis? What valid interpretations of 
effects of radio programs can be made from their state- 
ments? We won’t get the answers to these questions from 
the biased reports of parents about their own children or 
from the hunches o* writers, producers, or broadcasters. We 
will get them only from impartial, controlled studies cover- 
ing a large cross-section of children from different parts of 
the country—of different age, economic, and educational 
levels. Studies which must include valid and reliable ques- 
tionnaires, verified reports of listening habits and reactions 
in the normal listening situation—(i.e., the child at his own 
radio), and an adequate sampling of clinical studies. After 
all, the important th about children’s radio is what it 
does to and for children—and we must have the facts! 


Oa Who’s Got the Answers? | 


From these studies we should be able to obtain factual 
answers to some of the following questions: 


ab What are the appeals, contributions and effects on chil- 
a of the adventure programs? What is the truth under- 
See the high inconsistency between the proven interest of 


ese programs to children and the vociferous criticism of 
some adults? 








2) To what extent are some of the charges of inadequacy 
veled against children’s radio properly the province of 
Parents, teachers, recreation and religious leaders? Another 
Preliminary study made some time ago, indicated the inti- 
ee cause and effect relationship between what children 
nak to radio and what they get from it. Nearly half of the 
r ildren in this study reported that they would rather listen 
} A oon radio friends than to be with their real friends. 
mitted large number reported that radio listening per- 
thoug! — to escape nagging mothers and unhappy 
P ughts about unsuccessful school and social experiences. 
Sychiatrists agree that the emotional disturbances whic! 


le 











OURS emp RE Kee 4 
Mil Television Replace the Horse? 


HENRY MORGAN 


Unaccustomed as I am to public prognosticating, 1 just 
happen to have a small pamphlet with me entitled “I Seen 
You in Video, Oh You Kideo,” and it’s one of the few modern 
things on the subject not dedicated to Mr. Menser. 

But has anyone thought about the housewife? And tele- 
vision? Together? I have, a little, and it goes something 
like this... 

(The housewife, a Mrs. Yuk from, and at the moment, 
Brooklyn, has been trained by 20 years of Aunt Jenny’s 
True Maunderings to listen to the radio while she does her 








housework, She hasn’t learned yet (and nobody else will 


either, mark you), that to “listen” to television you have to 
stay put.) The show starts: 

ANNO: Good morning, ladies. The FLANG Company, 
makers of IRREDUCIBLE FLANGS, presents the True to 
Life Stories of “AuntyPtur. 
look at these magnificent, 1948 Flangs... 

LONG SHOT OF FLANGS...DOLLY UP AND TAKE A 
GOOD ONE WITH NO. FOUR. HOLD, THEN CUT TO 
PRESIDENT BUSKIRK FLANG WITH NO. ONE...HE 
TAKES POINTER AND POINTS TO THE REVERSIBLE 
PADDLES AND THE UNLOCKING NUT. 

(Mrs. Yuk has walked out to the kitchen to see if there’s 
any ketchup left. But she’s listening.) 

CAMERA NO. FIVE SLIDES OVER TO SHOW FLANG 
FACTORY (MINIATURE SET 38) WITH REAL SMOKE 
COMING OUT OF CHIMNEY. NO. CUTS IN WITH SHOT 
OF FACTORY SIGN...“FLANG, INC. REMEMBER... 
DON’T GO FLANGLESS!” 

(Mrs. Yuk is now in the bathroom fixing up the chromium 
with OGLETHORPE’S MUCH...which a friend told her 
about. But she’s listening.) 

ANNO: And now, today’s True Story by Aunty Ptur. 

NO. 1 ON STAGE 5 SET 3 PICKS UP PTUR (PLAYED 
BY CLARICE FLOCK). 

PTUR: (Nodding disgustingly) Today’s story is about a 
darling young couple who lived in Vague Ecstasy, Nevada, 
when I was a girl. (GIGGLES) Not too long ago! (SHE 
WAGS A FINGER IN A NAUSEATING WAY.) 

OPEN NO. 1, OR NO. THREE...NO, MAKE IT NO. SIX 
...-OH, WHATEVER YOU HAVE... PAN VER VAGUE 
ECSTASY SLOWLY FROM LEFT TO RIGHT. -DON’T JIG- 
GLE LIKE YOU DID LAST WEEK ON THE “RUMSHIN- 
SKY’S BLIGHT” PROGRAM, OR SOMEBODY’S GOING 
TO CATCH IT, FELLAS. 

(Mrs. Yuk is cleaning out the hall closet. Maybe she’s 


still listening, I dunno.) 
. * *- * 


And now, for just a moment, 


Well, that’s one thing that’s worrying me. Another is the 
automobile radio. We should be having some awfully amus- 
ing accidents if guys are going to be tooling along the high- 
ways with one eye on them dames walking around the screen 
in Jantzens. There’s another angle on this one, too. There’s 
a telephone in the car, see, and the guy’s outside Passaic 
somewhere, when his car phone rings. It’s his wife, so to 
make talk the fella says, “Say, dear, I just saw that dress 
you were telling me about the other day...” 

She says...“Well, pick it up and bring it home with you 
dear.” The gimmick here, of course, is that the dress is in 
White Plains, where he told her he was going to be...he saw 
it on his little old video set. Something like that, anyway. 
Read it over again, it may come out right. 


* * « 


I can’t help but wonder how some agencies are going to 


go for this thing (present company included, of course). The 
guys who fall in a half epileptic when you have to hire an 
extra actor at scale for a 30-second E.T. What are these 
ghouls going to do when the director suddenly decides that 
the $500 silk curtain won’t do...he has to have a chartreuse 
one immediately to match the leading lady’s nose? And 
look, you can’t have 15 million people walking around say- 
ing, “Didja see that living room on the Phil Spittoon Girlie 
Show? Wasn’t that the same one we see in where it’s sup- 
posed to be Frankie Frisch’s house?” 


The old Vid will be hot stuff for the Mr. and Mrs. people, 
I bet. When the customers get a load of some of those early 
ayem pusses, puss, downward sales curves will be known as 
Mae Wests 

I’ve seen a few television shows, and I believe that the 
surface has hardly been ruined. I don’t want to be self- 
conscious about this, either. but if the American public is 
going to sit home and stare at me while I stare at some stale 
jokes on a script, I doubt it. 





have been charged to radio are actually indications of deep- 
seated personality difficulties which began and developed 
before radio could have been an influence. Let us get these 
facts in such a way that they cannot be disputed. 


3) Is it possible to develop standards of radio appreciation 
in children and adults so that organized support and large 
listening audiences can be developed for better programs— 
support which will be as vocal as the attacks? Perhaps 
when we have the answer to this question, we will know. 
why adults listen in such large numbers to crime and 
mystery programs and in such relatively small numbers to 
the splendid, and often magnificent, documentaries presented 
during the past year by two of our networks. Perhaps, too, 
many adults will realize that they are expecting of children 
what they are not willing to do themselves. 


When we are able to substitute factual for opinionated 
answers to these questions, we may be able to discover the 
role of the non-commercial FM station in providing some of 
the purely educational programs for in school listening; 
while the new and original ideas for larger network pro- 
gramming for younger audiences will have to rise spon- 
taneously and with integrity from the creative element 
within radio, 

It's high time we acted like mature adults about children’s 
radio: high time fruitless and energy-consuming charges and 
counter-charges gave way to positive and productive chal- 
lenges, both from without and within the industry. Only 
then will there be the proper appreciation of the inter- 
dependence and mutual responsibilities of radio technicians 
broadcasters, sponsors and radio listeners. Children’s radic 
is too important to be merely a conversation piece at meet- 
ings—or to liven up your party. 


“TOWN A TELEVISION SET!” 


The Travails of the Host With His Free- 


Loading Guests on Fight Nights 
By JOE LAURIE, JR. 


Yep, I'm the only guy in my neighborhood that owns a 
television set! Gee it’s fun! You should get a load of my 
house on fight nights. (I mean the professional ones.) The 
place is jammed. All the neighbors come in to see the fights 
on my television set. One guy had tick- 
ets for the fight, but stayed home be- 
cause he heard so much about my won- 
derful television set and how swell the 
fights come over. It made me feel great! 
I serve cigarets and cigars, furnish 
matches and ashtrays (which they 

















never use, because some guy started a 

rumor that ashes are good for rugs). I 

also serve drinks, which sort of gives 

the party an alcoholic contentment. We 

have what you may call an un-corking 

=—— good time! The company arrives about 

Joe Laurie, Jr. 2" hour before the entertainment starts. 

It is not etiquette to just come in for 

the fights, and so they come in a little earlier which gives 

them more time for free-loading. We pass the time making 
conversation which we change to a subject sometimes. 


When the fights finally go on, they start to complain that 
my screen is much smaller than the one they saw in some 
barroom. If the fight happens to be a louseroo, they look at 
me as if I was the matchmaker! All through the fights the 
wheeze guys make cracks! Some nights when I want to see 
the fights, they give me the nokay. That's the negative of 
okay. They outvote me by a tremendous minority as Bugs 
Bear would say, and so I have to turn to the channel that is 
showing the wrestling matches. It is then I realize that 
vaudeville has never passed out; they just changed the name 
to wrestling. 

After the entertainment nearly everybody decides that they 
are going to buy a television set. It is then that the solemn 
guy speaks up. You know the kind of a guy I mean—he 


«knows all the statistics, such as capitals of states and the ex- 


act poker hands he held 20 years ago. He says, “Take your 
time, boys. I was speaking to a man who is one of the big- 
gest men in television on the financial end. I can’t tell you 
his name but he said for me to hold off a while, as the new 
machine that is coming out is going to revolutionize the 
industry. They're gonna cost half the price and you'll see 
the pictures in colors or black and white, and you'll be able 
to see the pictures in every room of your house at the same 
time, and it’s gonna keep going 24 hours a day. All they're 
waiting for now is the go-ahead signal.” And everybody 
wisely shake their head and say, “Yeh, I guess it’s in its 
infancy yet; no use getting a set today and it'll be out of 
date tomorrow.” So meanwhile, while they are waiting for 
this super-duper set, they come in my house and use up 
their eyes on my set which only shows everything in one 
room! 

In the afternoons I am host to all the kids of the neigh- 
borhood. Great gang, no trouble getting them chairs, they 
drape themselves on the floor, we serve them cakes, soda 
and candy. They’re a swell gang. They know the batting 
average of every player and the background of the guy 
that even carries the water in a football game. Everything 
is going along fine, then one of the kids start monkeying 
with the dials and always manages to black the picture 
out just as some guy hits a home run or a football player 
scores a touchdown. And when the sound happens to die 
out, they look at me as if I am choking the announcer. And 
when it’s all over, they all go out so fast they scorch the 
floors! 





Lau rie’s Sneak-View ; | 











But I do enjoy my television set. That's the time when 
I pull down the shades, and tell my neighbors the machine 
is on the bum. I sort of give myself a sneak-view. And the 
more I see of Television the more I feel that it has a*great 
future in the Entertainment Family. It will not hurt the 
theatre, the picture house, the radio, or the attendance at 
sporting events. There is a certain something when you 
are part of a crowd that gives you a thrill that you can't 
get sitting home watching the picturing of it. There is al- 
ways a bit of cockiness in a guy’s voice when he says, “I 
WAS THERE.” In a theatre you have people around you 
who are laughing or crying or coughing and it helps you a 
lot to enjoy the show or picture. On the radio you can 
listen and still play bridge or read or even sleep. Even 
though you get the news on the radio you still look in your 
paper for it the next day. 


And so Television will have its particular spot in the 
Show Family. There is always room for entertainment. The 
stadiums “of the country cannot seat the millions who wish 
to see the many sporting events held every year. Television 
will get the overflow. Right now it’s in the field of sports 
that Television tops everything including the radio. Just 
put on your television set and your radio when a fight is 
being televised and you'll be looking at one fight and hear- 
ing another. The radio sportscaster makes it sound exciting, 
but it sounds silly when he tells you “the boys are murder- 
ing each other” and you are looking at them on the screen 
and see two tired guys making air pockets with their gloves. 
In football Television is better than a seat on tne 40-yd. line, 
because with Television you are always with the ball and 
in on all the plays. The same goes for hockey and basket- 
ball and tennis. Baseball is swell especially at the night 
games—steady light, no clouds, making it easy for the 
cameras. At fights you practically have a front seat, with 
no chance of some guy standing up in front of you just as the 
knockout punch is delivyred. 

As for the other bits of entertainment Television is hand- 
ing out right now, the educational features are the best. The 
travelogs are okay. The Western pictures are good for 
the kiddies I guess. The Comedy? The least said about it 
the better. When Television will have audiences to yok it 
up it will be okay—now the comedy is as dead as the old 
silent pictures were when the piano player stepped out for 
a smoke or a beer—remember? Even the chase pictures 
of those days, without the piano players’ “hurry-up music” 
stood still. But soon there will be more sets sold, then the 
sponsors will shell out heavy budgets, which will buy top 
comedians, writers, directors and idea men and then maybe 
Petrillo will allow live music, which all will take it out of 
the “crystal set stage” and give Television a definite spot in 
the Amusement Family! 

But right now it’s doing plenty good in sports—And I am 
a sport.. I've proved it by having the only Television set 
in my neighborhood! 
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Pacific 
Film Companies Hold Inside Track 
With Paramount Far Out in the Lead 


HURLEY 


| when it’s no longer the province of 


By JOHN 
Hollywood, 

Reviewing Coast television is 
easy. It’s still generally just coast- 
ing, like so many others talking tele- 
vision elsewhere. The little that 
exists commercially (and not profit- | 
ably, experimentally or exciting) is, 
paradoxically enough, in the hands 
of the motion picture business, | 


namely, Paramount. Except for the 
efforts of the latter, video Coastwise 
is pretty much heard of and not 
seen, albeit there has been, com- 
paratively, many developments over 
the past year. When it arrives the 
picture business will be with it and 
in it. 

From the preview perspective. 
two more stations loom up by year’s 
close. In the throes of activating 
their notions 
Los Angeles Times and Earle C. An- 
thony’s KFI, while the talk con- 
tinues about which of the nation’s 


metropolises will be the video cen- | dicated. 
ter. From here it continues obvious | about 


that the east 
programwise, 


into stations are the | 


Tele Just Coasting Along; 


one. With over a million dollars al- 
ready sunk in its experimental op- 


eration Don Lee isn’t ready to shell | 
more until so operating—and it 
shows. Then the picture must be | 


further heightened with the arrival 


of the next two in line, KFI and the 


Times. 


The Times is expected to raise 
ructions with the sports and remote | 
picture due to its double-barreled 
coverage and precedence. KFI is in 


a similar position due to being the 
biggest local AM outlet. The pair is 
now entered in a race to be number 
three on the air after lying back 
with the coasting clique—which in- 
| cludes set makers and distributors. 
| One or both should be on the air 
by January, 1948. At present KFI 
| has the edge with its site cleared 
and some installations already in. 
| NBC is expected to be next, if not 
previous to the foregoing twain, de- 
| pending on aims not presently in- 
However, there’s no doubt 
the many edges or aces it 


leads commercially, | holds once the big decision is made. 
productionwise, re-| Thereafter the race is between ABC 


ceiver-wise and otherwise, with Ra- | and KLAC. 


dio Corp. of America still carrying 
the receiver load virtually alone. 


proximate 40 hours weekly available 


RCA and GE will.release equip- 
ment as one or another demonstrates 


At this writing there’s an ap- | willingness and ability to get on the 
} 


for the 3,000-odd sets hereabout. The 
term 40 hours is used advisedly as 
being that and little more; a very 
usual schedule of fights, wrestling, 
films, a little variety, an occasional 


for firsts but about which there is 
nothing lasting. 

Paramount carries 
with the sole fairly full daily sched- 
ule, though very recently Don Lee, 
too, hypoed with a daily glomming 
of its Mutual networker, “Queen for 
a Day.” Both increased to help push 
set sales but again it’s Par with RCA 
financial help that does most, while 
neither is at its best. 

There’s been no echo to the bang 
of “T-Day,” at least no appreciable 
noise from any video corner. Esti- 


play and remote events that eg 


air, being eager to serve the active 
,;and showcase their equipment, as 
| witness Par’s amounts of the latest 
available gear. They have no time 
for coasters. 


‘Rank Foreigner’ In 


What will probably be one of the 


| nation’s most stimulating operations | 
the burden | 


is promised by a rank foreigner, 
|W. J. Gleeson, owner of KPRO, 
Riverside, and head of a now form- 
| ing statewide network of AM, FM 
|}and video stations. Until recently 
|none here knew he had FCC per- 
| mission to air into Hollywood from 
the 90-mile distant site. 


| This he plans to do with unusual 


| daytime programming and the aid of 
independent producers for enter- 
|tainments at night. A _ fair-haired 


mate of 3,000 sets is wide and possi- | boy of the FCC, he. has done no 
bly 10 times better than the number | wrong and presumably can do none. 
extant before. “Der Tag.” Public) What he plans, much of it. still 
apathay over the type and quality | secret, will open the eyes of many 
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| CHUCK FOSTER 
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Chi Radio’s Ups and Downs 


Chicago. 

Chicago at midyear 1947 is probably the most mixed up town in the 
country, radio-wise. It’s a town where sales are booming both on net- 
works and on local programs. It’s a town where transcription companies 
are springing up like mushrooms and going broke just as fast. Yet, dur- 
ing the past two years, almost every network commercial show here hag 
been moved to either one or the other coasts. 

The most vigorous fighters to keep radio in Chicago, mostly actors, 
actresses and writers, who were also the loudest to condemn those who 
pulled out for more fertile fields, have in the majority of cases, them- 
selves deserted the city. Paradoxically, many of them have already re- 














turned, mostly from Hollywood, network shows or no network shows, 


home pay. 


claiming that the exorbitant living costs and terrific competition made it 
necessary. The feeling is that several local shows plus even only one net- 
work show are far more preferable here than in Hollywood, since here 
there is no need for an agent or business entertaining to cut into the take- 
It isn’t vital to be seen at the most expensive spots when 
actually there aren’t any spots here to rival those of Hollywood. 


Perfect case in point, is one half-hour dramatic show on which an 


| entire cast petitioned radio director of agency controlling account to move 


} “MUSIC IN THE FOSTER 
FASHION” currently doing big biz | 
lone nighters and comet-ing to pop- 


lularity via LANG-WORTH TRAN- 
|SCRIPTIONS over 450 stations from 
coast to coast. 

Chuck Foster and his Orchestra 
begin a return engagement at the 
Virginia Beach Cavalier Hotel— 
July 17th. 

Good luck, Boy! 


LANG-WORTH, INC., NEW YORK 


—— 











Teleways, Screen Plays, the tele- 
phone company with its near-ready 
local relay system of cable and air, 
and the parent company’s near- 
Coasting coaxial, a link of which 
should soon connect Frisco and L. A. 

They are all on the edges and 
eager to serve as satellites to tele- 
ites. Other fringers are the new 
Academy of Television Arts and 
Sciences and Hollywood Bowl, now 
in the market via William Morris. 
But none may now step from the 
edges into a void. 

The big picture companies, 
thought to be as unaware of video 
as James C. Petrillo, are actually 
keeping their eyes open if not their 
paws in. Paramount, of course, is 
in up to here; Warners are fiddling 
with RCA and NBC; 20th Century- 
Fox is pulse-testing through its Fox- 
West Coast Theatres; Metro has its 
watchdog who reports directly to 
Louis B. Mayer on all developments; 
Universal-International has an “in” 
via one of its top producer-execu- 
tives. 














of programming as demonstrated in 
stores, night and day, has much to 
do with the situation. Unintelligent 
selling and merchandising have also 
hurt in that direction. In conse- 
quence, sponsors have been even 
more chary than the public, piddling 


at time buying largely for purposes | 


of pioneer privileges or previous 
faith. 
Paperweight Production 

If programming is lightweight, 
then production is paperweight. No 
greater demonstration of it has ever 
been given than the ill-fated first 
Coast commercial that featured a 
stellar lineup that turned into a 
stellar laydown. There’s been little 
improvement since, where operators 
were in charge. Only events that 
have lent themselves to the medium 
without assistance or enhancement 
have clicked. Both the trade and the 
public agree in this—and the latter 
shows it. 


Technically, the pictures shown 
are considered to be as good as 
those aired elsewhere; it’s the 
content and composition that is 
mediocre and uninspired as that old 
devil “who-is-to-pay” plagues the 
local scene. The absence of com- 
petition is a further blight, along 
with the marked indifference of tal- 
ent unions. They, like many opera- 
tors and others,- seem to want to 
coast along, too, hoping to step in 
when the stepping is good and the 
rough going is gone. Even individ- 
ually, talent is standing by in the 
great coasting scene that is the 
Coast television scene. In _ short, 
talent is noticeably absent in all di- 
rections. 


The picture of the future bright- | 


ens, fortunately. Competition will 


come in 1947 and with it the need | 


to improvise if not actually im- 
prove. Don Lee must soon get its 
green light from the FCC, presumed 
to have let Lee’s waiting on com- 
mercialization serve as the expected 
wrist-slapping for its alleged net- 
vork broadcasting irregularities. 
The field formerly left to Para- 
mount alone must take on color 


| and must certainly open the pocket- 
| books of both competitors and spon- 
| sors He will be on by year’s end 
| also, the unannounced “eighth” sta- 
tion. 


Meanwhile, there’s much shadow 
| boxing and fringe activity. Many 
| firms are announcing themselves as 
ready to serve the infant industry. 
| In the wake of the now dissolved 
Bergen-Cunning partnership have 
come many others, among them film 
| firms such as Telefilms, Nassour, 


Hollywood. 

Radio has grown up now so that 
like vaudeville and the theatre and 
the silent movies 
there’s a lot of quaint stuff to tell 
about it — 
and radio veterans like me 
Monday Jamboree °29) 
love to get on 
at the different parties 
long enough to tell some of the 
funny things about early radio 
; and there are plenty of yarns to tell 
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MEL BLANC 
Thanks to COLGATE-PALMOLIVE-PEET 
SHERMAN and MARQUETTE, INC. 
My Cast and Crew for an Enjoyable Year on the 
“MEL BLANC SHOW" 





to Hollywood. Within one year the same group again petitioned agency 
to move show back to Chicago for financial reasons, and all indications 
now portend that show will return here for fall opening. 








Wanted: Writers a 
Actually Chicago's biggest problem through the years has been a des- 
perate shortage of top writers and producers, indispensable for the “no 
name” brand shows which emanate from here. Although such names as 
Hal Peary, Amos .’n’ Andy, Gene Autry, Don Ameche, and Jim and 
Marian Jordan started here, that caliber name just doesn’t live here any- 
more. However, a check of the daytime serials which moved from here 
to the two coasts, shows that a majority of these programs now have 
lower average ratings, and in any event, they have not bettered their 
rating positions. Further checks with network execs here has brought 
out general theory that in the main, writers have gone sophisticate, that 
their scripts now lack typical midwestern background which they had 
while the shows were here. It is all a way of thinking that goes along with 
Don McNeill of the Breakfast Club and the many attempts made to move 
the show from here with McNeill’s consistent refusal on the basis that the 
program would lose the intangible corn which has made it so successful for 
sO many years. 











| Many Other Developments | 





Still another ironic development in the local radio production picture is 
that in almost every case, radio directors and account execs have repeat- 
edly taken the stand against the exodus of radio from here, even in many 
cases giving talks on the subject and vowing that whether they them- 
selves like it or not, their clients are becoming more and more insistent 
that lower budgeted shows be purchased, which to them meant Chicago. 
Yet in the next breath they race off to catch the Century or the Chief. 

Still another twist was the visit here last week of Pete Maddox, general 
sales manager of WOR, N. Y., who frankly admitted that he was in Chicago 
for the week checking talent agencies, stations and niteries for scripts and 
show ideas to take to New York, with Maddox also admitting that “he 
had found several things that looked pretty good to him.” This, in spite 
of fact that all buyers of talent and scripts here claim that they can find 
material only in New York or Hollywood. 

Network sales-wise, it is generally accepted that the four nets, in spite 
of exodus of talent, are doing from five to 15% more business in 1947 than 
they were doing prior to and during the war. Pretty much the same 
situation prevails in local radio, with almost all good time being snapped 
up as soon as it becomes available. 











RADIO IS A FUNNY THING, YOU KNOW IT 


By MEREDITH WILLSON 


besides the Big Brother Bob one 
about “I guess that'll hold the lit- 
tle 5 


For instance there was the time 
Don Thompson was doing a special 
events broadcast from San Francisco 
Bay 
and had to say something about 
“battleship snapshots.” 

He took three cracks at it and then 
gave up. 

And the time when the Sunday 
morning prayer transcription got 
stuck while the one-man operator- 
engineer - announcer - producer was 
across the street having his break- 
fast keeping track of the ‘program 
over the restaurant’s little radio 
which blared out to his horrified 
ears “God Almighty—God Almighty 
—God Almighty—God Almighty—” 
and of course the topper is that 





and therefore a radio studio is no 
place in which to blow same 

but nobody did 

so the program went on the air 
the interview began 

the engineer pulled the whistle cord 
the whistle blew 

and the program went off the air 
and the station went off the air too 
and it took two weeks to fix the 
transmitter. 


| And Then There Was the Lala | 
And the time on the Del Monte 


Ship of Joy when Captain Dobsie at 
considerable expense introduced a 








world famous naturalist who 
brought with him , ° 
from the jungles 

a lala 


not to be confused with a lulu. 
And this lala was a hollow log 
that took six men to carry into the 


when the platter spinner dashed | studio and which was the natives’ 
back he found the studio door had telegraph as you might say on ac- 
spring-locked behind him and the} count of it was supposed to have 
appeal to the Almighty astonished | unusual vibration qualities so that 





the Pacific Coast for another hour 
and a quarter. 
And then there was the unbeliev- 





when you struck it in a certain way 
the “tone” would carry for miles 
through the jungle. 


able introductory line to an Irish | Well anyway to prove the penetrat- 
program that went on for months | ing quality of this curious native 
before the announcer realized how | device 


the line sounded on the air 


Dobsie asked his listeners to go to 


which was “Once again we bring | some remote part of the house 
you a bit of the old sod in the lilting | preferably the cellar or maybe even 


voice of the Irish colleen and what 
a little bit she is.” 


out to the garage and close the door. 
To allow them time to get there I 


And, of course, that unforgettable | played a musical number 


night on KFRC: 
Night on 
boree.” 
Sticklers for realism, Harrison 
Holloway and I thought it would be 
great to bring a real locomotive 
whistle into the studio 
hook it up to a tank of compressed 
air 
and let one of the Southern Pacific 
crack engineers demonstrate the 
different whistles. 
There wasn't time to try it out be- 
fore the program and I will never 
know why none of us stopped to 
think that you can hear a loco- 
motive whistle for 90 miles in the 
open country 


“Railroad Man’s 
the Blue Monday Jam- 


| 





after which the naturalist was sup- 
posed to hit the lala and the sound 
was supposed to carry over the ra- 
dio and through the garage or cellar 
doors 

the only thing was however that 
after the musical number Dobsie 
forgot to have the naturalist hit the 
lala and for all I know those people 
are siill waiting in the different 
garages and attics 

straining their ears 

and although 

as you can see 

I am just getting warmed up I was 
only invited to write a thousand 
words and 1 guess I must have used 
them up by now. 


. 
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‘The Literary Symposium On 


Television 
Compiled and Edited by Albert Stillman 


* * * 


W. Shakespeare poses the question: 
To see or not to see: that is the question. 


* « * 


Anon. on the Quiz Kids: 
Children should be seen and not heard. 


oJ * * 


F. S. Key switches to Breakfast Club commercials: 
Oh, say can you see by the dawn’s early light, 
The foods that we need to start the day right? 


* * ” 


Jane Taylor does a rewrite job: 
Twinkle, twinkle, little star, 
I don’t wonder who you are, 
Not when you're so clearly seen 
On my television screen. 
* 7 . 


M. Goose changes her mind: 
“Mother, may I go out with men?” 
“No, my darling daughter,— 
“Stay home and watch the Reynolds Pen 
“Writing under water.” 
& se e 


Add Prediction of Things to Come by Gelett Burgess: 
I never saw a Purple Cow, 
I thought there’d never be one; 
But what with television now, 
I’m sure I'll live to see one. 
* t Zs 


Edward Fitzgerald doctors a quatrain ever so slightly: 
A Glass of Milk (from Mr. Borden’s Cow); 
A Slice of Lox, a Loaf of Bread—and Thou 
Before me singing in the Dining Room,— 
Oh, Hildegarde, were Paradise enow% 
* * * 


In Short— 
We'll see, as well as hear, the gags: 
Benny’s bald-spot and Allen’s bags 
Will lindy-hop and pirouette 
Upon the television set, 
Where one can see from where one sits, 
The spot that Pepsi Cola hits; 
And products that you never knew 
Will walk right up and talk to you. 


The Actor In Television 


By VAUGHN TAYLOR 


Television acting is hard work. Don’t get me wrong—I 
love it! But it is hard work. Speaking from the front end 
of the camera after 26 dramatic television shows in barely 
over a year, I'd say it is harder work than any other field 
of acting. : 

Why? Well, television acting combines radio, stage and 
screen acting. The television actor’s voice is picked up on a 
microphone as in radio, but he is seen as well as heard and 
must learn a complete play as in the theatre. Further than 
that, he must learn it quickly as in stock. He works in 
front of cameras as in motion pictures but he must have the 
complete play in his mind at one time and during the per- 
formance there is no stopping for retakes if someone “fluffs” 
or “goes up.” ad 

His working space is smaller than either in theatre or 
motion pictures, and the action more intimate, therefore, 
movements, positions and camera angles must be memorized 
more exactly. Action in television is continuous so the tele- 
vision actor is denied the respite of a theatre intermission 
during which one act can be parked in the back of his 
mind and the next act brought to the fore, which is im- 





.Portant in the theatre on opening nights—and television is 


an endless succession of opening nights! On opening nights 
in the theatre the mere “knowledge that a prompter is in the 
wings eases the actor’s mind to the extent that he is less 
apt to need a “prompt,”’ but no system of prompting has 
yet been worked out for television. And then there is the 
heat! Have you ever tried to play a scene in a steam room? 
For these reasons I say the actor in television has harder 
work. Not that he has to be a better actor than anywhere 
else, but he has more on his mind and more physical dis- 
comforts. 


‘i Stage Background Valuable | 


An actor going into television should have a good stage 
background. There is no time in television rehearsals to 
teach him to act; he must already know his trade! Some 
motion picture work in addition to this is helpful for camera 
technique. In his first few television shows I believe he is 
better off with small parts. A small part will leave his 
mind free to watch what goes on in the studio. Watching 
the screen from behind the director during rehearsals of 
Scenes other than his own, is the quickest way of learning 
pd quirks that make acting in television a little different 

om acting anywhere else. 

: Television acting is a definite field of acting, a definite 
syne technique of its own. Of all other forms of acting, 
— resembles radio and most resembles stage. With its 
ehearsals limited to one week for a one-hour play and its 
a ee limited to one, it even more closely resembles 
pe - Sol say “Why not a stock company?” A stock com- 
Pp “¥ of experienced players used to working together can 
ser on a better Show in less time. For economy of budget 
nd dependability of performance, this should appeal to sta- 
on owners and sponsors alike. 
Be I said before, acting in dramatic programs in television 
prone resembles radio and most resembles stage. From this 
- ae the industry and the actor alike are fortunate 
Owen De in New York producers like Warren Wade and 
whe avis, Jr., and directors too numerous to name—men 
ome Srew up in the theatre and are now helping television 
Pad some of its growing pains. There are many men of 
rapid Qualifications in television right now and with the 

' 8towth expected in the mext few years, many more 
— be needed. 
nh. . ped the beginning. As it grows there’s going to be 
thing Boney for actors. It's really fun to be part of some- 
with 4 ard and to help it grow. Something already big but 
it’s ha " imited possibilities for future growth. Right now, 

rd work and hot! But don’t get me wrong—lI love it! 








Video’s Vitamins 
By BEN FEINER, JR. 


As in radio, live television programs fall into two major 
categories: remote programs consisting of the reportorial 
coverage of events in being; and studio programs consisting 
of those specifically created for television. 

Can you imagine what would happen 
to Radio Hoopers if broadcasting 
schedules were restricted solely to 
events taking place outside of the 
studios; or to movie attendance if 
audiences had nowhere to go except 
the newsreel theatres? 

Yet, in an attempt to relieve the 
economic strain of present-day tele- 
vision there is a definite trend toward 
this sort of pattern through the elimina- 
tion of live studio programs. Because 
such action has been undertaken by 
organizations experienced in the field 
it is possible that the pattern may be 
regarded by newcomers as a: permanent solution to the 
economic problems of television. But there are grounds for 
believing that the abandonment of studio programs is, at 
best, a temporary cure. So perhaps it might be wise for 
those contemplating the adoption of such a course to 
examine aii its implications before committing themselves. 





Ben Feiner, Jr. 


There is no questioning the programmatic effectiveness of 
most of the material covered by television remotes. How 
wrong can you go with telecasts of big league baseball, 
championship fights, stake races and other major sports 
events of equally impressive caliber? Admittedly too, there 
is tremendous interest in important public events such as 
special address to the Congress, U. N. meetings, political 
conventions and the like. 








| Vegetables Vs. Desse rt | 








Undeniably these programs are the vegetables of television 
in the sense that television cannot possibly develop with- 
out them. And in the sense that all too often they make 
people sick, studio programs are the desserts. But like 
desserts, when they do make people sick, it is because the 
ingredients are inferior, or the preparation is insufficient or 
because they’re served so unappetizingly. Sometimes all of 
these are combined into a repulsive whole. 


But variety is just as essential to diets for mass entertain- 
ment as it is to diets for mass nutrition. Variety in television 
mass entertainment can be obtained only by the inclusion of 
drama, comedy, music and dancing. Because of the un- 
availability of films and other limitations, it is essential that 
these and similar elements originate from studios. Studios 
alone are equipped specifically for their presentation. 


Would Schrafft’s abandon desserts and subscribe to a pol- 
icy of strict vegetarianism on the ground that desserts are 
bad because the ingredients are infeyjor, the preparation in- 
sufficient and the appearance unappetizing? I think not. 
And similarly in television, it seems to me, the intelligent 
approach is to get at the root of studio program deficiencies. 
That root is lack of money. It is not lack of talent or 
showmanship. It is not inefficient administration or tech- 
nical limitations. All of these weaknesses are present in 
television operations today. But they are symptoms—not 
causes. The basic cause is lack of money. 


Two and a half hours’ worth of play in the theatre gets 
more weeks in rehearsal than two and a half hours’ worth of 
studio programs gets days. The cost in man hours and money 
to produce one average minute of a feature film will surely 
run to hundreds, possibly to thousands of times the amount 
expended on any one minute of the average studio program. 

It is under these conditions that studio programs are ex- 
pected to command the respect and the interest of the public. 
But the American public has long been conditioned by films, 
by the theatre and by radio to expect of television studio 
programs, standards of production that are generally impos- 
sible under present economic limitations. 





Obligations Involved, Too | 





It is not the purpose of this piece to attempt to indicate 
how these limitations may be overcome. It IS its purpose to 
indicate that they MUST be overcome if television is to 
develop into a fully rounded reality. Flight or evasion will 
not serve the purpose. Television has an obligation to serve 
the public with all the elements at its miraculous command 
and not just with those that meet its momentary convenience. 
This obligation is as materially sound as it is morally just. 
Had radio remained strictly reportorial and excluded 
creativity—had it confined itself to the news, to sports and 
to special events simply because it was terrified at the cost 
potential inherent in studio entertainment—it would never 


have reached anything like its exalted state of commercial 


ascendency. 5 

There is some tendency at the moment to feel that certain 
of these elements; singing, dancing, and other performances 
of various kinds, can be integrated into remotes in a sort of 
semi-rehearsed, semi-equipped fashion. Either this is wish- 
ful thinking or the use of specially constructed theatres in- 
stead of barns, scientifically built radio studios mstead of 
rehearsal halls and fantastically expensive sound stages in- 
stead of “locations” is monumentally idiotic. 

I don’t believe that either unawareness of, or disagree- 
ment with these conclusions is responsible for the present 
curtailment of studio operations in television. What IS re- 
sponsible is a major reversion to that same old basic cause— 
money. At the moment it is possible to buy more, and 
better, by eliminating studios, rehearsals, staffs and equip- 
ment and concentrating solely on remote programs. 


But this economy is completely transient. Messrs. Irish, 
Rickey, Jacobs and the other impresarios of the sporting 
world are not entirely naive. The television deals they set 
when there were 20,000 receivers in existence may appear 
just a bit short around the wrists when there are a million 
receivers extant. And the fact that half of any given broad- 
caster’s output is entirely within their hands, will not neces- 
sarily transport them to a plane of higher philanthropy. 

There was a time when actors accepted five or ten dollars 
per performance on television because of “the publicity and 
the experience’—but not for long! Prize fighters and their 
managers are already casting inquisitive (or acquisitive!) 
eyes at television fees. Whether within or without studios, 
a professional performer is professional and generally he 
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Doin’ What Comes Naturally 
—By Transcription 


By FREDERIC W. ZIV 
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Cincinnati. 

Some of our good friends are trying to promote “The 
Battle of the Century”: K. O. Network vs. Kid Transcriptionl 

Some of our agency friends are saying, “If radio were to 
start all over again, it would go transcription, not network.” 

Some of our station friends are say- 
ing, “ET shows are getting higher 
Hoopers than our network averages.” 

Some of our performer friends are 
saying, “It’s a joy to broadcast by 
transcription—no fluffs, no clinkers, no 
missed cues, no tension.” 

What has caused the swing to tran- 
scribed shows? 

It’s just a case of doin’ what comes 
natur'lly! 

It’s only natural to want to produce 
the finest programs possible...and it’s 
only natural for listeners to want to 
hear the best programs possible. The 
best—the finest—programs today are broadcast by transcrip- 
tion. Here’s why: 

First, recording quality. There was a time when transcrip- 
tion quality left much to be desired. But technical skill and 
pure: vinylite pressings today combine to make transcribed 
programs the peer of any other method of broadcasting. 

Second, editing. There never was a “live” program that 
could not be improved by “retakes”...by editing. Even the 
Blue Book cites that as an advantage of ET’s: ‘“Transcrip- 
tions offer to the writer, director, producer of programs the 
same technical advantages that the moving picture industry 
achieves through cutting room techniques.” 

Third, artistry. The greatest performers in the entertain- 
ment world are today broadcasting via transcription. Some 
programs are exclusively transcribed, like Bing Crosby, the 
“Wayne King Show,” Ronald Colman in “Favorite Story,” 
etc. But in addition to these, practically every network show 
on the air is broadcast some place, some time “at a more 
convenient hour” by transcription. 
| Wooing Top Talent | 

Fourth, production quality. There was a time when the 
transcription industry attracted only opportunists, those who 
could not make the grade. Today the finest writers, come, 
posers, directors, arrangers are performing on transcription. 

‘Fifth, scheduling flexibility. It’s only natural to want to 
attract the greatest possible audience. Stations can sched- 
ule transcribed shows in the time slot sure to get the most 
listeners. No wonder “Boston Blackie” comes up with a 
21.4 in Louisville, 16.9 in Cincinnati, 16.5 in Minneapolis; 
no wonder Wayne King comes up with a 20.1 in Detroit, 
17.3 in Milwaukee, 19.0 in Youngstown. 

Yes, it’s only natural for the listener to want to tune in the 
best show. Surveys prove that the listener does not care 
whether the program is broadcast via the mechanical means 
of telephone wires or via discs. Hoopers before me at this 
moment show that our transcribed programs lead network 
competition in scores of cities: “Boston Blackie” beating such 
competition as Dennis Day and Professor Quiz in Younge- 
town, “American Melody Hour” and “Inside of Sports” in 
Louisville; Wayne King beating “Voice of Firestone.” Greg- 
ory Hood and “Sherlock Holmes” in New Orleans. American 
Melody Hour and “Mystery Is My Hobby” in Oklahoma City. 

How about the big fight...“The Battle of the Century”? 


It won't come off! 

First, because there is nothing to be gained by a ‘battle 
inside radio’s ranks. The listener is the one to be pleased— 
and listeners will tune in the best show regardless whether 
live or transcribed. ; 

Second, because the one sponsor who has done the most 
to cause the swing to transcribed shows is not a network 
prospect. That sponsor is the Local and Regional sponsor. 
It’s only natural for the local and regional sponsor to want 
shows which are just as big and just as important as his 
national competitor’s. And the only way such advertisers can 
sponsor such high quality shows is by transcription. 

The Blue Book says it this way, “Transcriptions make 
possible the sharing of programs among stations not directly 
connected by wire lines.” Better transcribed programs have 
meant that these local and regional sponsors can share the 
advantages of outstanding radio performances that will at- 
tract huge audiences, and can enjoy the further advantage of 
sharing the cost as well. 

Listeners love a good show. They get the best shows on 
transcription, Artists and producers love to produce good 
shows. They can give their best performances on transcrip- 
tion. 

Stations love good shows at good times on their schedules. 
Transcribed flexibility means better programming and 
greater audiences. 

Sponsors and agencies love to reach the largest audiences. 
Hoopers of 20s and 25s prove that fine shows on transcrip- 
tion attract huge audiences. 

No wonder more and more artists, stations, agencies, and 
sponsors every day are saying, “Make mine TRANSCRIBED”! 
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arrives at the quaint conclusion that his talents should be 
rewarded. 

The truth is that television is expensive-now and will be- 
come more so. It is expensive whether you present remote 
shows or studio programs. And because it is visual instead 
of oral and its complexities are to radio what higher mathe- 
matics are to simple arithmetic it is expensive not in radio 
terms but in terms of show business. This is the truth. Bitter 
perhaps, but inescapable. 

The development of the economy of this country has been 
marked by boldness—by the willingness to risk much to 
satisfy the public’s requirements for the best possible prod- 
ucts. The public requires of television good programs and 
diversified schedules of entertainment presented clearly and 
regularly. 

To eliminate studio programs is to offer it less, 

I doubt that it will accept less. 
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‘breaks their hearts to have to dance on a dime. 
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Television Ballet 


By PAUL BELANGER 
(Staff Director, Du Mont) 


It works. Peopie like to sit and watch it. It sells the 
product. It tells a stary. It moves. It has variety, beauty, 
pace, expressiveness. 

Top-secret hint to tomorrow’s television producer: dancing 
renders advertising palatable. 

Recently I welded great chunks of 
ballet into a commercial broadcast. The 
entire 15 minutes was one long plug. 
But the music was gay, the performers 
attractive, the story blithe, the mood 
carefree. Result: critics raved. Spon- 
sors were delighted. Station execs 
beamed. 

You'd like to try the recipe? All 
right. Here’s your apron. You're the 
chef. I'll stand over here and kibitz a 
little. : 

What—no ingredients? You're learn- 
ing fast. Have to go to market first. 
Hand me that shopping bag. 

Now as we go, let’s decide what we'll need. Dancers, ob- 
viously. Also a choreographer. You know who that is. 
The person who creates the story in terms of dance move- 
ment. 

Some dancers do their own choreography. Some choreo- 
graphers like to perform. (But only certain people in the 
dance world can do both.) 

Look. There’s your marketplace. Crowded, isn’t it? Let’s 
elbow our way through. 

What does your recipe call for—classical ballet? Oriental? 
Nightclub teams? Modern dancers? Satirists? Primitive? 
Latin-American? Spanish? Folk-dancing groups? Tap 
specialists? 

In two respects, you’re lucky. First: pure abstract move- 
ment is unappreciated by the average television viewer. 
What clicks is acting to music. Which the dance world is 
beginning to concede. (I worked a good many months get- 
ting that settled.) Second: most of these performers have 
gotten the knack of television, over the past few years. It 
But they 
try, and fail—and then succeed. And then they like it. 

All right. You’ve bought your dancers. . You’ve bought 
your choreographer. (You've even had the good sense to 
pick one sans temperament.) Let’s go home and start cook- 
ing. Wait. On our way we must stop at the music shop. 


TR That Change of Pace | 


Some silly people will try to tell you that the ban on live 
music is a plague anda curse. Don’t listen to them. A 
steady stream of new records pours into the market week 
after week. Siphon off the rhythmic, danceable stuff— 
classical or popular. 

Mix your styles, if the show needs it. Juxtapose Buxte- 
hude and Beiderbecke, Ellington and Bach. Change of pace. 

Or you may want to keep a ‘unit format, but mix the per- 
formers. Change of pace again. 

Example. Let’s say you're doing a dance version, greatly 
condensed, of “Show Boat.” Your first hunk of music, allegro 
con moto, might come out of Kern’s “Show Boat Scenario” 





Paul Belanger 








for Symphony Orchestra. Rodzinski flailing his arms at 
120 longhair musicians. 

Chords, fortissimo. In the orchestra, a held note. In 
your control room, a deft blend from turntable A to turn- 
table B. Your engineer is crossfading so smoothly you don’t 
hear the change. A new sonority. Thin instrumental tex- 
ture. Over this, Thelma Carpenter starts softly hankering, 
“Can't Help Lovin’ That Man.” (See how it’s done?) 

Your engineer, far from resenting all this mad editing, 
will take great pride in hitting the exact beat in the exact 
groove of the right side of the right record in the exact 
sequence of your entire show. A feat which on occasion 
has meant “splicing” parts of 23 separate disks to make one 
14%4-minute broadcast! 

Let’s get back to that kitchen now. Oh, but wait. You 
can’t start cooking yet. We've forgotten the most important 
ingredient of all—the settings. 

Well, I've got a shortcut for you. Your troubles are over. 
Find yourself a production designer who has a degree in 
architecture; whose water-colors hang in collections the 
country over; who has danced and conducted orchestras and 
designed choreography and stage settings in Paris and New 
York; who has been in television 10 years; who uses a 
painted ground-cloth and exaggerated~ perspective to get 
three-dimensiona] depth; whose work has been cited 
But why should I go on? Surely you know some such 
person... : 

And so,-you can start combining your ingredients. From 
here on in I can’t be much help to you. You see, the blend- 
ing of these elements is an intensely personal art. What 
proportions you mix them in.- How you use your cameras 
to best advantage. How you hold your finger right on the 
pulse of that unseen but see-it-all audience. 

So go to it, and luck! Remember, it was dancing that 
lifted the “Fashion Showcase” series out of its early dol- 
drums and lent it the motion and glamour and sparkle of a 
musical revue. When you get the hang of the thing, you'll 
love it. It’s more fun than a circus, ora picnic, or a barrel 
of monkeys, or anything. It’s a Carnival! 


| Outlook for Talent} 


(Continued from page 29) 


the fact that they got together in the first place to estab- 
lish an area of concord between some intelligent consumers 
and intelligent manufacturers, to the end of selling good and 
useful products and thereby keep the wheels of progress 
turning, in our present self-searching economy. 

It’s as simple as that. We’re all together because we can 
help each other. It follows therefore that we respect each 
other’s talents. It’s the same old give and take that has 
made the American system of radio the most listened-to in 
the world. I have never known an advertiser who was not 
willing to understand a performer or a program-package 
operator. Of vice-versa. Our agency, for instance, has 
altered the whole style of star talent where we felt the 
whole project would be improved by the change. And the 
talent concerned agreed willingly and eagerly when the 
revolutionary change was reasonably and practically pre- 
sented. 

Advertiser and fgency people must exert themselves te 
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understand sympathetically the nature of show-people. If, 
as too often happens, they’re perforce located three thoy. 
sand miles apart, then they should make the sacrifice of 
dealing with talent through local representatives, selected 
because they are en rapport with both the business and the 
stage side of the mike. New York and Hollywood personnel 
should make frequent man-to-man, guards-down contacts on 
each other’s home grounds—to lessen the danger of forming 
opinions—or prejudices—based on hurried correspondence 
angry teletypes, trade reports and sneering fiction. 


Radio Needs a Cook’s Tour, Too l 


Advertiser and agency should take producers, writers and 
talent into their confidence as completely as they would any 
other section of their sales forces. Ideally, everyone with a 
major role in any given show should be given a full-fledged 
tour of the sponsor’s plant, a delineation of the research 
which went into the product, a short-term course in the 
sales points of the item, a presentation on pertinent market 
and copy research and—in every case—on all other adver. 
tising forthe same product. Finally, of course, the perform. 
ing and producing staffs should be given a candid explana- 
tion of the objectives and the general policies of the spon- 
soring company. This means that show people must shed 
their proverbial repugnance to the crass commercial side of 
life and absorb all they can about the business side of the 
advertising picture. For, to drag in another cliche, the half- 
back is a far more valuable performer when he knows 
thoroughly the job of every lineman on the team. 

In the newly formed Hollywood Advertising Club, we're 
trying to do horizontally what every radio advertiser wants 
to do vertically: create a bond of understanding between the 
business and creative divisions of the advertising team. 
Among our three hundred members are the usual agency 
executives, radio men, motion picture people, advertising 
managers, printers, photographers and engravers. But—we 
also have radio artists, writers, producers, program pack- 
agers, talent agents—even executive secretaries because they 
like to know what they’re doing too. 

In addition to the regulation speeches on advertising by 
leaders in various fields, each meeting of the Hollywood Ad- 
vertising Club includes a 10-minute talk by a performer. 
Some of radio’s top names have sounded off on their slants, 
their angles of the commercial side of their business. The 
men who buy the services of these radio artists have listened 
to them and recognized them as brothers in back of the 
microphone. Question periods after speeches have heightened 
this mutual understanding. ‘ 

New York, there’s many an ogre in a plush Madison Avenue 
office who has more “temperament” than Hollywood's screw- 
iest star. 

Hollywood, there are plenty of Gotham admen who came 
out of vaudeville themselves, and who don’t spend all their 
time viewing your efforts through the wrong end of a 
telescope. 

We have to get along, fellows, or many a New Yorker goes 
back to the brief-case-and-shoe-leather-routine, and many a 
Vine Street hotshot reverts to the nightclub circuit. We've 
got to get together, if for no other reason than to do our 
part in the new “let’s get back into business again” cam- 
paign. That’s the campaign, you know, that we got into 
right after we got out of the war. 

The formula is, on a small seale, the same formula as that 
presented for the United Nations: more knowledge, more un- 
derstanding, more sympathy, more teamwork—more success. 
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program. So far the major cost of 
any program has been the cost of 
talent. Amount varies with the indi- 
vidual programs, but WBKB has al- 


ways paid Class A minimum fees for 
all AFRA talent on all commercial 
shows. Only other talent used by 
station 1s AGVA, whose members 
are paid 1/7 of their weekly ap- 
pearance fee for single appearance. 
AGVA talent can appear on station 
without pay only as guests without 
display of their acts. Primary factor 
necessary for effective acting before 
the viedo camera has been stage 
presence. Those with it were just 
as capable viedowise as via any 
other form of visual entertainment. 


Franchise For Pioneers 


Pioneering sponsors who have con- 
sistently gone along with develop- 
ment of television here will get any 
and all considerations on choice 
time periods, according to Eddy, who 
expects the same general format to 
hold with other stations as they are 
esiablished on the theory that those 
companies who go along when the 
skimmed milk is really thin deserve 
better than even break when the 
cream is available. In this line, sta- 
tion policy is that sponsor of any 
given sports event has first refusal 
rights when the: event again comes 
up for offer. Also, every active 
client is given a week's advance 
notice of any new event for sale as 
it occurs and before show is avail- 
able to outsiders. 

The best word that can be used to 
describe most agencies’ handling of 
television in midwest is “weird.” 
Reason being that some _ topflight 
agencies are fully organized tele- 
visionwise, other blue chip outfits 
have utterly ignored the field. On 
the other hand many purely local 
agencies have established television 
as number oue must with their cli- 
ents. All of which adds up to 
“Seven Days in a Mad House” in 
sense that top drawer agencies don't 
agree among themselves and neither 
do smaller outfits. It's anybody's 
fight as to the outcome. 

General attitude of all stations 
which plan to get into video field in 
Chi is in the meantime one of whole- 





hearted cooperation, with each fecl- 
ing that it’s not a question of “a 
dog in the manger” but rather one of 
“let’s get enough listeners so that 
we can all make viedo here a going 
business.” Loan and exchange of 
facilities and equipment for this 
purpose has been seen in many ex- 
amples, such as ABC testing its 
shows over WBKB; WBKB using 
Tribune Tower as spike for remote 
pick up of events which otherwise 
could never be carried by station, 
and case of WBKB cancelling entire 
sked of commercials to transmit 
Tribune centennial celebration be- 
‘cause Trib station WGNA was still 
not on air. This interplay of good- 
will is also evident among promoters 
of public and sports events here, with 
promoters realizing that they too. 
with sponsors and stations, have a 
vested responsibility towards a me- 


AORN semsiaes 





dium which stimulates fan following 
for their events. 
Little Union Friction 

Curiously, although all unions are 
vitally concerned with who will end 
up with jurisdiction in various fields 
of tele, there has been little or no 
work stoppage or friction until this 
time. Both IATSE and IBEW have 
agreements with WBKB and are 
negotiating deals with other stations 
now being constructed. On the other 
hand there is little doubt but that 
once television becomes a living and 
vital force, there will be a _ full- 
fledged major offensive on part of 
every union involved for jurisdic- 
tional rights. So far, Petrilloss AFM 
is not a problem since WBKB is 
scrupulously careful not to use live 
music, but there is little doubt but 
that this will be one of the battle 
grounds of union jurisdiction when 
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Featured on 


EDDIE CANTOR’S PABST BLUE RIBBON SHOW 


Starring in 


COLUMBIA PICTURE COMEDIES 


video goes commercial with a ven- 
geance. 


There is little doubt also that ad 
agencies will start to develop tele 
execs who will in most cases work 
along with viedo execs (primarily 
production) when telemarket starts 
to boom. For those currently work- 
ing at station, Eddy said, ““My people 
will be absorbed into exec staff posi- 
tions as the market expands, ‘since 
now I have but a nucleus of the per- 
sonnel needed to fill openings evident 
in the future.” 


Eddy quoted John Balaban, head 
of B&K, to typify the pic industry 
stand here on television, “Anything 
that is good for show business, is 
good for motion picture industry.” 
He pointed out that since all media 
is currently used to promote stars, 
discover talent and maintain pop- 
ularity of current favorites, it’s a 
natural that Paramount would have 
an interest in a media which will 
provide the “acid test of public ap- 
proval” to a star even before that 


star is built. 





Canned Video 


Continued from page 32 


would permit any station operator 
to rebroadcast the type of show 
originated in the largest of the tele- 
vision studios. Thus, was born the 
Tele-Transcription. At this point, we 
will eliminate any and all references 
to the technical problems encoun- 
tered in the development of this 
project. Suffice it to say that there 
were plenty. 


complete programming possibilities 
for all television stations. Rapid de- 
velopment and printing will permit 
next day delivery in many cases. 
Indicated cost figures are hearten- 
ing in every respect, and as the pro- 
gram and scheduling expands, there 
is every reason to expect the system 
to become one of the most vital fac- 
tors in the early establishment of the 
television network. 

_ Another potential source for pro- 
gramming has hardly been discussed. 
Consideration must be given to the 
use of 16m film shows produced 
with those techniques used specifi- 
cally in television. Here the cameras 





record the actual show without re- 
course to the Hollywood system of 
shoot-edit-cut-retake ad infinitum. 


The Tele-Transcription will offer | networks. If television is to establish 


i 

‘In effect, the actual “take” is at the 
dress rehearsal, The cameras op- 
erate on stage rather than recording 
from the television screen. Before 
the film is used on the air, the show 
has never been through the tele- 
vision electronic system. Thus, pro- 
duction costs are held to a minimum, 
but we gain the maximum in looker- 
listener interest, through duplicating 
on film all the effects including the 
limitations of live studio program- 
ming. And distribution costs can be 
provortionately low. 

Unlike the electrical transcrip- 
tion, the Tele recording is inbred 
with the excitement and impulsive- 
ness which is the enjoyable part of 
the live show. It defies detection as 
anything but a production for the 
individual. Its personality is re- 
tained, its substance and presenta- 
tion unharmed by its relationship 
once-removed. 

The coaxial lines now being in- 
stalled for television use will prove 
an important adjunct to networks. 
Our experience with the use of the 
A. T. & T. cable between New York 
and Washington has been invaluable. 
Many programs have been trans- 
mitted in both directions. One prob- 
lem encountered is the time differ- 
ential between cities. Not too serious 
is the one-hour change between New 
York and Washington, but with the 
installations from coast-to-coast the 
four hour variation becomes a real 
puzzler. Herein lies another advan- 
tage in film recording. The program 
may be presented at exactly the 
same hour nationwide, regardless of 
time zones. In the timeliness of spot 
news and sports programs lies the 
great value of the cable or air relay 


and maintain high standards of cov- 
erage, the cable will become an ab- 
solute necessity. 

In those cases where the combina- 
tion use of both simultaneous pro- 
gramming and Tele-Transcription is 
possible and practical, the station 
operator stands well to provide the 
optimum service to his broadcast 
area, He can then establish a broad- 
|cast week schedule which wil! ap- 
|yroach or exceed that of any 08 
network originating station. H's 
|costs are relatively low, doing won- 
ders for his rate card. 

All iw all, in networks lies the 
economic success of multiple station 
operation in these early years of 
this most potent of media—TELE- 
VISION. 
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Hollywood. 


A few years ago the wise men of 
radio hailed what they called Situa- 
tion Comedy as the specific that 
would save radio from an epidemic 
of Out-and-Out Gags. S.C. was the 
vitamin to strengthen wireless’ 
weakening wits. 

Today radio is suffering a severe 
epidemic of S.C. poisoning. And 
many of the most dangerous Cases 
are being kept alive from week to 
week only by generous and multiple 
transfusions from the O-and-O Gag 
Bank. 

With much of the Situation Com- 
edy today dangerously short on Situ- 
ation and frequently even more dan- 
gerously short on Comedy, it’s still 
almost impossible to find anyone 
willing to admit that honest, full- 
Situation Comedy is harder 


value Situation 


RADIO SUFFERING 
FROM ‘SITUATIONS’ 


By CARROLL CARROLL 





ics. i 





















motivated to a noticeable degree by 
the necessities of the story, rather 
than by mechanics as arbitrary -as 
the arrangement of doors and beds 
in an-old A. H. Woods farce, you 
have Situation Comedy. 


Everyone is now qualified to go 





over the list of radio shows and pick 
which he thinks are S. C. and which | 
you’d care to try this in-| 


i teresting experiment you'll probably | 





to write than Out-and-Out Gag rou- | 


re: : 
tines, and much more difficult to | Comedy Situation. It generally lacks 
keep up.to a sound standard on the | any situation and sometimes even 
assembly line basis that is week tO} lacks comedy. It’s a series of stooge 


week radio. 

As a result of this we-have quietly 
developed, almost without knowing 
it, two different types of shows: those 
which are legitimately Situation 
Comedy and those which are actu- 
ally Comedy Situation. And the only 


difference between S.C. and CSS. is| 


that delicate hairline of difference 
in mood and method that a discern- 
ing person finds when camparing the 
lays “Private Lives” and “Three 
Men On a Horse.” 

Naturally I picked a couple of out- 
tanding examples in their class. And 
i hasten to add that radio isn’t the 
only entertainment form that mixes 
its moods. Even the august legiti- 
mate theatre sometimes fumbles its 
focus. It gives us, for example, a 
Situation Comedy like “State of the 
Union” written as if it were a Com- 
edy Situation. And then turns 
around and presents a Comedy Situ- 
ation like “Born Yesterday” written 
as if it were Situation Comedy. 

Both plays are a success. So who 
ean condemn the seasoning of “this” 
with a little of “that?” But the radio 
writers anxious to get their work on 
a habit-forming basis ‘had better 
know which is “the stuff” and which 
is “the seasoning,” and what they’re 
trying to do so they won’t stray too 
far from whichever style they've 
ehosen. 

For the sake of evaluating the two 
forms, S.C. and €.S., it might be said 
that while an half hour of Situation 
Comedy may get several real big, 
heart-warming yoks and a few pleas- 
ant giggles, it will never get the yells 
that Comedy Situation is désigned to 
generate. I’m talking, naturally, of 
the simon-pures of each bteed. And 
for definition the top among these 
in their two classes is probably Fib- 
ber McGee and Molly in the Comedy 
Situation class and The Great Gil- 
dersleeve in the Situation Comedy 
division. 

This grading will certainly draw a 
lot of fire from people who first 
called Fibber and Molly Situation 
Comedy and have since typed the 
jolly Jordan’s jamboree as the gen- 
eric type of S.C. when it’s really al- 
most 100% C.S. 

It’s That Simple 

The first and fastest way to differ- 
entiate between S.C. and CS. is 

robably to hold up a rule marked 
‘could it happen?” If it could, it’s 
S.C.; if unlikely, C.S. But that’s really 
Over-simplification, You have to go 
much further than merely “could it 
happen?” Look what has happened. 

Anyone who’s lived to see two 
Wars start, progress, conclude and 
leave the world in approximately 
the identical condition it was before 
hostilities—no wiser, fairer, or more 
honest—must realize that anything 
Can happen. This makes the “could 
it happen?” measure slightly un- 
sound. And all that remains is to 
make this analysis. 

If the show is a series of broadly 
conceived, moderately improbable 
Cartoon stooges, many with funny 
voices, entering and exiting in a 
more or less fixed pattern, each with 
his own known catch-line and a 
Standard disregard for logic, reason 
and whatever else is supposed to 
be happening; and if the basic idea 
of each script is a series of inter- 
ruptions by these stooges to delay 
the progress of a flimsy story on its 
way to a foregone conclusion, you 
have a Comedy Situation show. 

If, on the other hand, the charac- 
"Ss are more or less three-dimen- 
with entrances and exits 


te 


Sional 


| 
| 
| 


|same subject, divided by irrelevant 





find that there isn’t one simon-pure 
in either You'll probably 
also find the ones which wear |} 


category. 
best are those which stick closet to| 
| 


that 


their own form without too many 
unwarranted excursions | 
straight comedy into farce or vice | 
versa. 

That leaves only one last type of| 
show which is sometimes called} 
Situation Comedy. Actually it is! 
neither Situation Comedy nor 


from 


spots all based on more or less the 
musical she- 
this type are 
generally given a name such as 
Hank’s Hardware Store and are} 
about an establishment in which the 
clerks are a quartet, the cashier is | 
a blues singer, all the customers are | 
lunatics, the manager is a comedian | 
and his boss is a straight man. Here | 
is the only idea in this type of show | 
that interests me. 

I've never been lucky enough in} 
my business life to get into such 
a setup. On every job I’ve ever had, 
the boss saw to it that I was the 
Straight man. 


CBS ‘RENFRO VALLEY’ 
ADDS TIME ON S. E. NET 


Chicago, July 8. 

Ballard & Ballard, Louisville flour 
millers, extended radio schedule for 
“Renfro Valley” to one and a half 
hours weekly starting Sept. 4; Pur- 
chase last week of half hour Satur- 
day slot, 9:15 am. N. Y. time, and 
two 15-minute periods for Thursdays 
and Fridays, same time, on CBS’ 
southeast net, augments’ current 
half-hour show on Sunday mornings 
which was all that sponsor kept of 
old schedule when gray flour hit 
retail market about a year ago. 

“Renfro “Valley” is transmitted 
from barn in Cumberland foothills 
about 125 miles out of Louisville. 
John Lair is all around emcee for 
hillbilly show which advertises Bal- 
lard’s Obelisk Flour and Insurance 
Farm Feed. Henri, Hurst & 
McDonald is agency. 


irritating 
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his first network season on 
he’s more sold on 
says. 
nical imperfections—‘That’s 
thing I let the 
about,” The Groaner claims 


it than ever, he 
Transcriptions may have tech- 
some- 
engineers worry 


unprecedented platter: show he 
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| kicked off for 


HARRY SALTER __ [many 


Philco last fall 


fulfilled his expectations, and a great 
t ! 


has 


bugs have been picked out of 


wax, | 


‘= By DICK DOAN 


As far as Bing Crosby’s concerned, |somebody slams the studio door— 
plattered radio’s still the thing. After | the number can be done over, 


| 
} 


but the! 


AN AFTERNOON AT 
THE WAXWORKS 





As Crosby sees it, it’s pre-tested 
programming, and it can’t be beat. 
It insures full value out of every 
minute of the show’s air time. 

When he put together his final 
show of the season late in May, The 
Groaner had his routine down pat. It 
went like this: 

Rehearsal was set for 1:30 p.m. in 
a Radio City studio. Trotter and his 
showed up around that time 


cTeW 
i warming up Audience 


and began 


section of the studio was deserted 
MUSICAL DIRECTOR }the technique since the Oet. 16|)except for a few network aides, 
‘Scotland Yard,” MBS; “It Pays to! preemer hit the ABC net and an un- | Press people and friends of the show 


Be Ignorant,” 
Direction: 
MCA ARTISTS, LTD. 


McNeills Set Up Joint 
Biz to Cover Books, Pix, | 


Radio & Video Fields 


July 8. 
new four- 











Chicago, 
With the signing of a 


year contract Don McNeill, emcee | 
of the “Breakfast Club” on ABC, | 
and his wife embark on a venture | 
that may include shoes, films, tele- | 
| vision, as well as radio and pub- 
lishing. Recognition of Don Mc- 


Neill Enterprises is contained in a 
pact that was signed by Ed Boroff, 
ABC central division veepee. 

Under terms of the contract which 
runs until 1951, McNeill’s’ wife 


ber of appearances. When her well- | 
publicized visits to the show hap- | 
pened in past year, stanza hit top | 
daytime Hooper ratings. Deal leaves 
MeNeills free to issue subitentions, | 
make commercial appearances, ‘to 
accept film offers and to engage in 
other types of biz. 

Projects being considered by Mc- 
Neill Enterprises include a film of- 
fer, preparation and production of 


| packaged shows, association with a 


shoe manufacturer and the publica- 
tion of juvenile and adult books. 
First project is already under way, 
the printing of “ Don McNeill’s 1947 
Yearbook,” as a pictorial story of 
the “Breakfast Club.” 


Sill to Milwaukee 


Jerry Sill, longtime CBS and Mu- 
tual executive who resigned re- 
cently as radio director of the J. D. 
Tarcher agency in New York, left 
for Milwaukee this week to take 
Over as general manager of indie 
WMLO. 

He also has a part ownership in 
the station. 
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CBS |told number of other stations. 


Crosby, for one thing, scotches the 
gab that he found, when the season 


cast. At 2:15, Crosby srolled in. In 
a few minutes they got under way 
waxing, one by one, the song num- 


| bers Crosby was to do in the show. 


got under way, that he was as tied |, " “ : * 
down as if he were doing a live | Each time the green light was 
show: that he found it i sible switched on by the control booth, 
show; that he found it impossible to! 7. |, s- en «¢ Sane? Sees 
ge Sea Crea ‘—- ;}Crospy woulda reaa a i1eaa-ini iine, 
get stanzas in shape and cut them | eines sn tehey ade ae 
. > ( ( lis 5S . 
at a rate of more than one a week. | Sos 6 > a 
In New York for the season’s wind-| After one, he said, “Let’s do it 
up, he pointed out that he waxed | 48ain T ran out of breath on that 
three shows in 10 days before shov-|0ne.” The band fumbled the start 


ing off from the Coast. 
six shows in 

were 
hand. 


six days, he 
available and 


were on Latter are the 


get scripts whipped together fast 


enough to run off several platters in 


a few days. 
On 


lieves 


the other hand, Crosby 
he had at least a 


wouldn't have 
if he had been 


whom he 
able to get 


Hope, who was also 
guest-on-wax. 
May 22. 


rosby’s 


flying down to Rio. 





He could cut 
said, if 
scripts 
big 
It’s simply a tough job to 


be- 
dozen 
guestars on the show during the sea- | 

been 
airing 
agrees to make a guaranteed num- | the program live. Case in point was 
his season curtain-dropper with Bob 
first 
Stanza was plattered 
On the evening of June 18, 
when the show hit the air, Hope was 





| Likes Piecemeal Technique 





Aside from 
vantages of 


obvious 
able to 


these 
being 





production schedule rather 


him to develop a piecemeal produc- 
tion technique which he and the 
show’s producers can ascertain, be- 
fore the show ever hits the air, that 
every segment of the stanza is as 
near perfect as they want it. There's 
no taking chances on distasteful fluffs. 
The process encourages adlibbing, 
which, if it comes off well, is left 
in; if it doesn’t, it’s sliced out of the 
final wax. If a piece of business fails 
to come off as expected, out it comes. 
If Crosby runs out of breath, John 
Scott Trotter’s bandsmen hit a flat, 
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BEGINNING THE FOURTH SEASON 
For INTERNATIONAL SILVER, SUNDAY, AUGUST 31—CBS 


ad- 
put 
guestars on wax when they’re handy 
and being able to follow a flexible 
than 
| having a régular Wednesday-at-9 | * 
| date at the studio, the crooner feels surrounded a 
| his transcription setup has permitted 


of another and it was chopped. Cros- 
by cut a long version of each num- 
ber, and a short one. He ran 
through each one from three to six 
times, until it pleased him. When 
|he waxed one the way he liked it, 
|he'd say something like, “Ah, that 
was jolly. Now what's that next 
song?” 


This went on for a couple of hours. 
El Bingo chomped on a ham sand- 
wich and swigged from a carton of 
milk between songs. He walked off 
the stage to greet and gabble with 
friends between songs. All was very 
casual, lots of horseplay when the 
green light was off. During wax- 
ing of one of the numbers, Hope 
crushed in. Soon as the song waxing 
session was completed, the orch 
ducked for a smoke, Crosby moseyed 
backstage to transact business, eame 
back to meet the press, chatted with 
Hope and the boys about golf. 





They Record a Show, Too | 








Bye and bye, Hope and Crosby and 
their writers climbed onstage and 
grandpiano for a 
standing run-through of their lines, 
practically deadpan. Then the turn- 
tables were turned on and the 
i“Road” boys went into their act, 
dueting a song number, etc. 


Came 6 o’clock and everybody 
knocked off for a quick dinner, 


When they returned an hour later, 
the studio was jammed with vets 
brought from a nearby hospital. 
(All of Crosby’s broadcast sessions 
in N. Y. and en route there were 
staged exclusively before hospital- 
ized vets.) This time the show was 
run off in complete broadcast form— 
and then some. What with adlibbed 
banter and cutuppery that ran on 
for minutes at a time, the stanza ran 
up to 55 minutes! 


This, however, was just what Dr. 
Crosby ordered. The audience loved 
it, supplying terrific laughs and ap- 
plause. With all this on record, and 
the afternoon’s “protection” cutting 
of songs and skits on hand for dub- 
bing in, if need be, it just remained 
for producer Bill Morrow and the 
engineers to splice the best parts of 
the wax into a 30-minute airer. 

The full-show' runthrough, of 
course, usually doesn’t reach any- 
thing like 25 minutes overtime. 
Sometimes they fall short. If they’re 
too long, sometimes one of the short 
song numbers cut by Crosby in re- 
hearsal is dubbed in. If the show 
platter is too short, a longer song 
arrangement waxed in the warmup 
session may be dropped in. 

Wire and tape recordings of the 
show have been tried. One whole 
show was taped. But none of these 
methods has been found superior, 
in present form, to the platter. If 
ABC wants ‘to spend up to $250,000 
to research ways to remove the im- 
perfections from present transcrip- 
tions, as prexy Mark Woods recent- 
ly indicated, that’s fine, the Bingle 
says. Meantime, he thinks the wax 
of the moment is not too bad, else 
the top b.o. puller (from a disk- 
film-radio standpoint) wouldn’t be 
jeopardizing his position by taking 
On a second season on the platters. 
No change in format of the airer is 
in the offing for the fall, Crosby 
says. The show will continue to be 
“adapted to the occasion.” He'll cut 
perhaps three stanzas in September 
to give the program a backlog for 





its October teeoff, 
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Television Ballet 


By PAUL BELANGER 
(Staff Director, Du Mont) 


It works. People like to sit and watch it. It sells the 
product. It tells a stary. It moves. It has variety, beauty, 
pace, expressiveness. : 

Top-secret hint to tomorrow’s television producer: dancing 
renders advertising palatable. 

Recently I welded great chunks of 
ballet into a commercial broadcast. The 
entire 15 minutes was one long plug. 
But the music was gay, the performers 
attractive, the story blithe, the mood 
carefree. Result: critics raved. Spon- 
sors were delighted. Station execs 
beamed. 

You'd like to try the recipe? All 
right. Here’s your apron. You're the 
chef. I'll stand over here and kibitz a 
little. : 

What—no ingredients? You're learn- 
ing fast. Have to go to market first. 
Hand me that shopping bag. 

Now as we go, let’s decide what we'll need. Dancers, ob- 
viously. Also a choreographer. You know who that is. 
The person who creates the story in terms of dance move- 
ment. 

Some dancers do their own choreography. Some choreo- 
graphers iike to perform. (But only certain people in the 
dance world can do both.) 

Look. There’s your marketplace. Crowded, isn’t it? Let’s 
elbow our way through. 

What does your recipe call for—classical ballet? Oriental? 
Nightclub teams? Modern dancers? Satirists? Primitive? 
Latin-American? Spanish? Folk-dancing groups? Tap 
specialists? 

In two respects, you’re lucky. First: pure abstract move- 
ment is unappreciated by the average television viewer. 
What clicks is acting to music. Which the dance world is 
beginning to concede. (I worked a good many months get- 
ting that settled.) Second: most of these performers have 
gotten the knack of television, over the past few years. It 





Paul Belanger 


‘breaks their hearts to have to dance on a dime. But they 


try, and fail—and then succeed. And then they like it. 

All right. You've bought your dancers. - You’ve bought 
your choreographer. (You've even had the good sense to 
pick one sans temperament.) Let’s go home and start cook- 
ing. Wait. On our way we must stop at the music shop. 


a; That Change of Pace | 


Some silly people will try to tell you that the ban on live 
music is a plague anda curse. Don’t listen to them. A 
steady stream of new records pours into the market week 
after week. Siphon off the rhythmic, danceable stuff— 
classical or popular. 

Mix your styles, if the show needs it. Juxtapose Buxte- 
hude and Beiderbecke, Ellington and Bach. Change of pace. 

Or you may want to keep a ‘unit format, but mix the per- 
formers. Change of pace again. 

Example. Let’s say you’re doing a dance version, greatly 
condensed, of “Show Boat.” Your first hunk of music, allegro 
con moto, might come out of Kern’s “Show Boat Scenario” 











for Symphony Orchestra. Rodzinski flailing his arms at 
120 longhair musicians. 

Chords, fortissimo. In the orchestra, a held note. In 
your control room, a deft blend from turntable A to turn- 
table B. ‘ Your engineer is crossfading so smoothly you don’t 
hear the change. A new sonority. Thin instrumental tex- 
ture. Over this, Thelma Carpenter starts softly hankering, 
“Can't Help Lovin’ That Man.” (See how it’s done?) 

Your engineer, far from resenting all this mad editing, 
will take great pride in hitting the exact beat in the exact 
groove of the right side of the right record in the exact 
sequence of your entire show. A feat which on occasion 
has meant “splicing” parts of 23 separate disks to make one 
1414-minute broadcast! . 

Let’s get back to that kitchen now. Oh, but wait. You 
can't start cooking yet. We've forgotten the most important 
ingredient of all—the settings. 

Well, I've got a shortcut for you. Your troubles are over. 
Find yourself a production designer who has a degree in 
architecture; whose water-colors hang in collections the 
country over; who has danced and conducted orchestras and 
designed choreography and stage settings in Paris and New 
York; who has been in television 10 years; who uses a 
painted ground-cloth and exaggerated~ perspective to get 
three-dimensional depth; whose work has been cited 
But why should I go on? Surely you know some such 
person... . 

And so,-you can start combining your ingredients. From 
here on in I can’t be much help to you. You see, the blend- 
ing of these elements is an intensely personal art. What 
proportions you mix them in.- How you use your cameras 
to best advantage. How you hold your finger right on the 
pulse of that unseen but see-it-all audience. 

So go to it, and luck! Remember, it was dancing that 
lifted the “Fashion Showcase” series out of its early dol- 
drums and lent it the motion and glamour and sparkle of a 
musical revue. When you get the hang of the thing, you'll 
love it. It’s more fun than a circus, ora picnic, or a barrel 
of monkeys, or anything. It’s a Carnival! 


| Outlook for Talent} 


(Continued from page 29) 


the fact that they got together in the first place to estab- 
lish an area of concord between some intelligent consumers 
and intelligent manufacturers, to the end of selling good and 
useful products and thereby keep the wheels of progress 
turning, in our present self-searching economy. 

It’s as simple as that. We’re all together because we can 
help each other. It follows therefore that we respect each 
other’s talents. It’s the same old give and take that has 
made the American system of radio the most listened-to in 
the world. I have never known an advertiser who was not 
willing to understand a performer or a program-package 
operator. Of vice-versa. Our agency, for instance, has 
altered the whole style of star talent where we felt the 
whole project would be improved by the change. And the 
talent concerned agreed willingly and eagerly when the 
revolutionary change was reasonably and practically pre- 
sented. 











understand sympathetically the nature of show-people. If, 
as too often happens, they’re perforce located three thoy. 
sand miles apart, then they should make the sacrifice of 
dealing with talent through local representatives, selected 
because they are en rapport with both the business and the 
stage side of the mike. New York and Hollywood personne] 
should make frequent man-to-man, guards-down contacts on 
each other’s home grounds—to lessen the danger of forming 
opinions—or prejudices—based on hurried correspondence, 
angry teletypes, trade reports and sneering fiction. 


| Radio Needs a Cook’s Tour, Too | 


Advertiser and agency should take producers, writers and 
talent into their confidence as completely as they would any 
other section of their sales forces. Ideally, everyone with a 
major role in any given show should be given a full-fledged 
tour of the sponsor’s plant, a delineation of the research 
which went into the product, a short-term course in the 








sales points of the item, a presentation on pertinent market 
and copy research and—in every case—on all other adver. 
tising for‘the same product. Finally, of course, the perform. 
ing and producing staffs should be given a candid explana- 


tion of the-objectives and the general policies of the spon- 
soring company. This means that show people must shed 
their proverbial repugnance to the crass commercial side of 
life and absorb all they can about the business side of the 
advertising picture. For, to drag in another cliche, the half- 
back is a far more valuable performer when he knows 
thoroughly the job of every lineman on the team. 

In the newly formed Hollywood Advertising Club, we're 
trying to do horizontally what every radio advertiser wants 
to do vertically: create a bond of understanding between the 
business and creative divisions of the advertising team. 
Among our three hundred members are the usual agency 
executives, radio men, motion picture people, advertising 
managers, printers, photographers and engravers. But—we 
also have radio artists, writers, producers, program pack- 
agers, talent agents—even executive secretaries because they 
like to know what they’re doing too. 

In addition to the regulation speeches on advertising by 
leaders in various fields, each meeting of the Hollywood Ad- 
vertising Club includes a 10-minute talk by a performer. 
Some of radio’s top names have sounded off on their slants, 
their angles of the commercial side of their business. The 
men who buy the services of these radio artists have listened 
to them and recognized them as brothers in back of the 
microphone. Question periods after speeches have heightened 
this mutual understanding. , 

New York, there’s many an ogre in a plush Madison Avenue 
office who has more “temperament” than Hollywood’s screw- 
iest star. 

Hollywood, there are plenty of Gotham admen who came 
out of vaudeville themselves, and who don’t spend all their 
time viewing your efforts through the wrong end of a 
telescope. 

We have to get along, fellows, or many a New Yorker goes 
back to the brief-case-and-shoe-leather-routine, and many a 
Vine Street hotshot reverts to the nightclub circuit. We've 
got to get together, if for no other reason than to do our 
part in the new “let’s get back into business again” cam- 
paign. That’s the campaign, you know, that we got into 
right after we got out of the war. 

The formula is, on a small seale, the same formula as that 
presented for the United Nations: more knowledge, more un- 
derstanding, more sympathy, more teamwork—more success. 





Advertiser and &gency people must exert themselves to 

















Chi Tele 
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program. So far the major cost of 
any program has been the cost of 
talent. Amount varies with the indi- 
vidual programs, but WBKB has al- 


ways paid Class A minimum fees for 
all AFRA talent on all commercial 
shows. Only other talent used by 
station is AGVA, whose members 
are paid 1/7 of their weekly ap- 
pearance fee for single appearance. 
AGVA talent can appear on station 
without pay only as guests without 
display of their acts. Primary factor 
necessary for effective acting before 
the viedo camera has been stage 
presence. Those with it were just 
as capable viedowise as via any 
other form of visual entertainment. 


Franchise For Pioneers 


Pioneering sponsors who have con- 
sistently gone along with develop- 
ment of television here will get any 
and all considerations on choice 
time periods, according to Eddy, who 
expects the same general format to 
hold with other stations as they are 
esiablished on the theory that those 
companies who go along when the 
skimmed milk is really thin deserve 
better than even break when the 
cream is available. In this line, sta- 
tion policy is that sponsor of any 
given sports event has first refusal 
rights when the: event again comes 
up for offer. Also, every active 
client is given a week's advance 
notice of any new event for sale as 
it occurs and before show is avail- 
able to outsiders. 


The best word that can be used to 
describe most agencies’ handling of 
television in midwest is “weird.” 
Reason being that some _ topflight 
agencies are fully organized tele- 
visionwise, other blue chip outfits 
have utterly ignored the field. On 
the other hand many purely local 
agencies have established television 
as number oue must with their cli- 
ents. All of which adds up to 
“Seven Days in a Mad House” in 
sense that top drawer agencies don't 
agree among themselves and neither 
do smaller outfits. it's anybody's 
fight as to the outcome. 

General attitude of all stations 
which plan to get into video field in 
Chi is in the meantime one of whole- 





hearted cooperation, with each fecl- 
ing that it’s not a question of “a 
dog in the manger” but rather one of 
“let’s get enough listeners so that 
we can all make viedo here a going 
business.” Loan and exchange of 
facilities and equipment for this 
purpose has been seen in many ex- 
amples, such as ABC testing its 
shows over WBKB; WBKB. using 
Tribune Tower as spike for remote 
pick up of events which otherwise 
could never be carried by station, 
and case of WBKB cancelling entire 
sked of commercials to transmit 
Tribune centennial celebration be- 
‘cause Trib station WGNA was still 
not on air. This interplay of good- 
will is also evident among promoters 
of public and sports events here, with 
promoters realizing that they too, 
with sponsors and stations, have a 
vested responsibility towards a me- 


Re 





dium which stimulates fan following 
for their events. 
Little Union Friction 

Curiously, although all unions are 
vitally concerned with who will end 
up with jurisdiction in various fields 
of tele, there has been little or no 
work stoppage or friction until this 
time. Both IATSE and IBEW have 
agreements with WBKB and are 
negotiating deals with other stations 
now being constructed. On the other 
hand there is little doubt but that 
once television becomes a living and 
vital force, there will be a full- 
fledged major offensive on part of 
every union involved for jurisdic- 
tional rights. So far, Petrillos AFM 
is not a problem since WBKB is 
scrupulously careful not to use live 
music, but there is little doubt but 
that this will be one of the battle 
grounds of union jurisdiction when 
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video goes commercial with a ven- 
geance. 


There is little doubt also that ad 
agencies will start to develop tele 
execs who will in most cases work 
along with viedo execs (primarily 
production) when telemarket starts 
to boom. For those currently work- 
ing at station, Eddy said, “My people 
will be absorbed into exec staff posi- 
tions as the market expands, since 
now I have but a nucleus of the per- 
sonnel needed to fill openings evident 
in the future.” 


Eddy quoted John Balaban, head 
of B&K, to typify the pic industry 
stand here on television, “Anything 
that is good for show business, is 
good for motion picture industry.” 
He pointed out that since all media 
is currently used to promote stars, 
discover talent and maintain pop- 
ularity of current favorites, it’s a 
natural that Paramount would have 
an interest in a media which will 
provide the “acid test of public ap- 
proval” to a star even before that 
star is built. 





Canned Video 
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would permit any station operator 
to rebroadcast the type of show 
originated in the largest of the tele- 
vision studios. Thus, was born the 
Tele-Transcription. At this point, we 
will eliminate any and all references 
to the technical problems encoun- 
tered in the development of this 
project. Suffice it to say that there 
were plenty. 


The Tele-Transcription will offer | 


complete programming possibilities 
for all television stations. Rapid de- 
velopment and printing will permit 
next day delivery in many cases. 
Indicated cost figures are hearten- 
ing in every respect, and as the pro- 
gram and scheduling expands, there 
is every reason to expect the system 
to become one of the most vital fac- 
tors in the early establishment of the 
television network. 

_ Another potential source for pro- 
gramming has hardly been discussed. 
Consideration must be given to the 
use of 16m film shows produced 
with those techniques used specifi- 


lin effect, the actual “take” is at the 
dress rehearsal. The cameras op- 
erate on stage rather than recording 
from the television screen. Before 
the film is used on the air, the show 
has never been through the tele- 
vision electronic system. Thus, pro- 
duction costs are held to a minimum, 
but we gain the maximum in looker- 
listener interest, through duplicating 
on tilm all the effects including the 
limitations of live studio program- 
ming. And distribution costs can be 
provortionately low. 

Unlike the electrical transcrip- 
tion, the Tele recording is inbred 
with the excitement and impulsive- 
ness which is the enjoyable part of 
the live show. It defies detection as 
anything but a production for the 
individual. Its personality is re- 
tained, its substance and presenia- 
tion unharmed by its relationship 
once-removed. , 

The coaxial lines now being in- 
stalled for television use will prove 
an important adjunct to networks. 
Our experience with the use of the 
A. T. & T. cable between New York 
and Washington has been invaluable. 
Many programs have been trans- 
mitted in both directions. One prob- 
lem encountered is the time differ- 
ential between cities. Not too serious 
is the one-hour change between New 
York and Washington, but with the 
installations from coast-to-coast the 
four hour variation becomes a real 
puzzler. Herein lies another advan- 
tage in film recording. The program 
may be presented at exactly the 
same hour nationwide, regardless of 
time zones. In the timeliness of spot 
news and sports programs lies the 
great value of the cable or air relay 
networks. If television is to establish 
and maintain high standards of cov- 
erage, the cable will become an ab- 
solute necessity. 

In those cases where the combina- 
tion use of both simultaneous pro- 
gramming and Tele-Transcription s 
possible and practical, the station 
operator stands well to provide the 
optimum service to his broadcast 
area, He can then establish a broad- 
(cast week schedule which will @P- 
|mroach or exceed that of any © 
network originating station. H's 
costs are relatively low, doing won- 
‘ders for his rate card. 

All in all, in networks lies the 





cally in television. Here the cameras | economic success of multiple station 


record the actual show without re- 


operation in these early years of 


course to the Hollywood system of !this most potent of media—TELE- 
VISION. 


shoot-edit-cut-retake ad infinitum. 
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RADIO SUFFERING 
FROM ‘SITUATIONS’ 


By CARROLL CARROLL 


motivated to a noticeable degree by 
the necessities of the story, rather 

















Hollywood, 
A few years ago the wise men of 














radio hailed what they called Situa- 
tion Comedy as the specific that 
would save radio from an epidemic 
of Out-and-Out Gags. S.C. was the} 
yitanin to strengthen wireless’ 
weakening wits. 

Today radio is suffering a severe | 
of S.C. poisoning. And | 





epidemic 
many of the most dangerous cases 
are being kept alive from week to 
week only by generous and multiple 
transfusions from the O-and-O Gag 
Bank. 

With much of the Situation Com- | 
edy today dangerously short on Situ- 
ation and frequently even more dan- | 
gerously short on Comedy, it’s still} 
almost impossible to find anyone 
willing to admit that honest, full- 
value Situation Comedy is harder 
to write than Out-and-Out Gag rou- 
tines, and much more difficult to 
keep up. to a sound standard on the | 
assembly line basis that is week to| 
week radio. 

As a result of this we-have quietly 
developed, almost without knowing 
it, two different types of shows: those 
which are legitimately Situation 
Comedy and those which are actu- | 
ally Comedy Situation. And the only 
difference between S.C. and CSS. is 
that delicate hairline of difference 
in mood and method that a discern- 
ing person finds when camparing the 

lays “Private Lives” and “Three 
fen On a Horse.” 

Naturally I picked a couple of out- 
tanding examples in their class. And 
i hasten to add that radio isn’t the 
only entertainment form that mixes 
its moods. Even the august legiti- 
mate theatre sometimes fumbles its 
focus. It gives us, for example, a 
Situation Comedy like “State of the 
Union” written as if it were a Com- 
edy Situation. And then turns 
around and presents a Comedy Situ- 
ation like “Born Yesterday” written 
as if it were Situation Comedy. 

Both plays are a success. So who 
ean condemn the seasoning of “this” 
with a little of “that?” But the radio 
writers anxious to get their work on 
a habit-forming basis had better 
know which is “the stuff” and which 
is “the seasoning,” and what they’re 
trying to do so they won’t stray too 
far from whichever style they’ve 
ehosen. 

For the sake of evaluating the two 
forms, S.C. and &.S., it might be said 
that while an half hour of Situation 
Comedy may get several real big, 
heart-warming yoks and a few pleas- 
ant giggles, it will never get the yells 
that Comedy Situation is désigned to 
generate. I’m talking, naturally, of 
the simon-pures of each bteed. And 
for definition the top among these 
in their two classes is probably Fib- 
ber McGee and Molly in the Comedy 
Situation class and The Great Gil- 
dersleeve in the Situation Comedy 
division. 

This grading will certainly draw a 
lot of fire from people who first 
called Fibber and Molly Situation 
Comedy and have since typed the 
jolly Jordan’s jamboree as the gen- 
eric type of S.C. when it’s really al- 
most 100% C.S. 

It’s That Simple 

The first and fastest way to differ- 
entiate between S.C. and CS. is 

robably to hold up a rule marked 
‘could it happen?” If it could, it’s 
S.C.; if unlikely, C.S. But that’s really 
over-simplification, You have to go 
much further than merely “could it 
happen?” Look what has happened. 

Anyone who’s lived to see two 
wars start, progress, conclude and 
leave the world in approximately 
the identical condition it was before 
hostilities—no wiser, fairer, or more 
honest—must realize that anything 
can happen. This makes the “could 
it happen?” measure slightly un- 
sound. And all that remains is to 
make this analysis. 

If the show is a series of broadly 
conceived, moderately improbable 
Cartoon stooges, many with funny 
Voices, entering and exiting in a 
more or less fixed pattern, each with 
his own known catch-line and a 
standard disregard for logic, reason 
and whatever else is supposed to 
be happening; and if the basic idea 
of each script is a series of inter- 
Tuptions by these stooges to delay 
the progress of a flimsy story on its 
way to a foregone conclusion, you 
have a Comedy Situation show. 
re on the other hand, the charac- 
...» ar€ more or less three-dimen- 
sional with entrances and exits 








than by mechanics as arbitrary -as 
the arrangement of doors and beds 
in an-old A. H. Woods farce, you 
have Situation Comedy. 

Everyone is now qualified to go 
over the list of radio shows and pick 





which he thinks are S. C. and which | 
C.S. If you’d care to try this in-| 


|teresting experiment you'll probably | 


find that there isn’t one simon-pure | 
in either category. You'll probably 
also find that the ones which wear | 
best are those which stick closet to 
their own form without too many | 
unwarranted excursions from 
straight comedy into farce or vice | 





versa. 

That leaves only one last type of | 
show which is sometimes called | 
Situation Comedy. Actually it is: 
neither Situation Comedy nor } 


Comedy Situation. It generally lacks 
any situation and sometimes even 
lacks comedy. It’s a series of stooge 
spots all based on more or less the 
same subject, divided by irrelevant 





and often irritating musical she- 
nanigans. Shows of this type are 
generally given a name such as} 


Hank’s Hardware Store and are} 


|about an establishment in which the 


clerks are a quartet, the cashier is 
a blues singer, all the customers are | 
lunatics, the manager is a comedian | 
and his boss is a straight man. Here | 
is the only idea in this type of show | 
that interests me. 

I've never been lucky enough in 
my business life to get into such| 
a setup. On every job I’ve ever had, 
the boss saw to it that I was the 
Straight man. 


CBS ‘RENFRO VALLEY’ 
ADDS TIME ON S. E. NET 


Chicago, July 8. 

Ballard & Ballard, Louisville flour 
millers, extended radio schedule for 
“Renfro Valley” to one and a half 
hours weekly starting Sept. 4; Pur- 
chase last week of half hour Satur- 
day slot, 9:15 am. N. Y. time, and 
two 15-minute periods for Thursdays 
and Fridays, same time, on CBS’ 
southeast net, augments’ current 
half-hour show on Sunday mornings 
which was all that sponsor kept of 
old schedule when gray flour hit 
retail market about a year ago. 

“Renfro “Valley” is transmitted 
from barn in Cumberland foothills 
about 125 miles out of Louisville. 
John Lair is all around emcee for 
hillbilly show which advertises Bal- 
lard’s Obelisk Flour and Insurance 
Farm Feed. Henri, Hurst & 
McDonald is agency. 
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HARRY SALTER 
MUSICAL DIRECTOR 
Scotland Yard,” MBS; “It Pays to 
se Ignorant,” CBS 
Direction: 

MCA ARTISTS, LTD. 


McNeills Set Up Joint 


Biz to Cover Books, Pix, 








Radio & Video Fields. 


Chicago, July 8. 

With the signing of a new four- 
year contract Don McNeill, emcee 
of the “Breakfast Club” on ABC, 
and his wife embark on a venture 
that may include shoes, films, tele- 
vision, as well as radio and pub- 
lishing. 
Neill Enterprises is contained in a 
pact that was signed by Ed Boroff, 
ABC central division veepee. 

Under terms of the contract which 
runs until 1951, McNeill’s wife 
agrees to make a guaranteed num- 
ber of appearances. When her well- 
publicized visits to the show hap- 
pened in past year, stanza hit top 
daytime Hooper ratings. Deal leaves 
McNeills free to issue publications, 
make commercial appearances, ‘to 
accept film offers and to engage in 
other types of biz. 

Projects being considered by Mc- 
Neill Enterprises include a film of- 
fer, preparation and production of 
packaged shows, association with a 
shoe manufacturer and the publica- 
tion of juvenile and adult books. 
First project is already under way, 
the printing of “ Don McNeill’s 1947 
Yearbook,” as a pictorial story of 
the “Breakfast Club.” 


Sill to Milwaukee 


Jerry Sill, longtime CBS and Mu- 
tual executive who resigned re- 
cently as radio director of the J. D. 
Tarcher agency in New York, left 
for Milwaukee this week to take 
over as general manager of indie 
WMLO. 

He also has a part ownership in 
the station. 
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AN AFTERNOON AT 
THE WAXWORKS 


= By DICK DOAN 


As far as Bing Crosby’s concerned, | somebody slams the studio door— 


plattered radio’s still the thing. After | the number can ighge Aue D hs 
his first network season on wax, As Crosby sees it, it's pre-teste 














Recognition of Don Mc-| 


he’s more sold on it than ever, he 
says. Transcriptions may have tech- 
nical imperfections—‘That’s 
thing I let the engineers 
platte show he 
Philco last fall has 


unprecedented 
| kicked off fox 


| fulfilled his expectations, and a great 





' 

imany bugs have been picked out of 
} 

ithe 
preemer hit the ABC net and an un- 
itold number of other stations 


technique since the Oet. 16 


Crosby, for one thing, scotches the 
| gab that he found, when the season 
|got under way, that he was as tied 
down as if he were doing a live 
show; that he found it impossible to 
|get stanzas in shape and cut them 
lat a rate of more than one a week. 
In New York for the season’s wind- 
up, he pointed out that he waxed 
three shows in 10 days before shov- 
| ing off from the Coast. He could cut 
|six shows in six days, he said, if 
guestars were available and scripts 
'were on hand. Latter are the big 
problem. It’s simply a tough job to 
get scripts whipped together fast 
enough to run off several platters in 
a few days. 

On the other 
lieves he had at least a 
| guestars on the show during the sea- 
}son whom he wouldn't have been 
jable to get if he had been airing 
|the program live. Case in point was 
|his season curtain-dropper with Bob 
|Hope, who was also Crosby's first 
| guest-on-wax. Stanza was plattered 
May 22. On the evening of June 18, 
| when the show hit the air, Hope was 
jean down to Rio. 








| Likes Piecemeal Technique | 
Aside from these obvious ad- 
|}vantages of being able to put 
|guestars on wax when they’re handy 
jand being able to follow a fiexible 
| Production schedule rather’ than 
ihaving a régular Wednesday-at-9 
|date at the studio, the crooner feels 
his transcription setup has permitted 
him to develop a piecemeal produc- 
tion technique which he and the 
show’s producers can ascertain, be- 
fore the show ever hits the air, that 
every segment of the stanza is as 
near perfect as they want it. There’s 
no taking chances on distasteful fluffs. 
The process encourages adlibbing, 
which, if it comes off well, is left 
in; if it doesn’t, it’s sliced out of the 
final wax. If a piece of business fails 
to come off as expected, out it comes. 
If Crosby runs out of breath, John 
Scott Trotter’s bandsmen hit a flat, 
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some- | 
worry | 


about,” The Groaner claims—but the ! 


hand, Crosby be- | 
dozen | 


| programming, and it can’t be beat. 
|It insures full value out of every 
| minute of the show’s air time. 

When he put together his final 
show of the season late in May, The 
Groaner had his routine down pat. It 
went like this: 

Rehearsal was set for 1:30 p.m. in 
a Radio City studio. Trotter and his 
showed up around that time 
warming up Audience 
section of the studio was deserted 
except for a few network aides, 
press people and friends of the show 
cast. At 2:15, Crosby srolled in. In 
a few minutes they got under way 
| waxing, one by one, the song num- 
bers Crosby was to do in the show. 
Each time the green light was 
| switched on by the control booth, 
:Crosby would read a lead-in line, 
ithen go into his song. 

After one, he said, “Let’s do it 
jagain. I ran out of breath on that 
'one.” The band fumbled the start 
}of another and it was chopped, Cros- 
| by cut a long version of each num- 
jber, and a short one. He ran 
through each one from three to six 
times, until it pleased him. When 
|he waxed one the way he liked it, 
|he’d say something like, “Ah, that 
was jolly. Now what’s that next 
song?” 

This went on for a couple of hours. 
El Bingo chomped on a ham sand- 
wich and swigged from a carton of 
milk between songs. He walked off 
the stage to greet and gabble with 
friends between songs. All was very 
casual, lots of horseplay when the 
green light was off. During wax- 
ing of one of the numbers, Hope 
crushed in. Soon as the song waxing 
session was completed, the orch 
ducked for a smoke, Crosby moseyed 
backstage to transact business, came 
back to meet the press, chatted with 
Hope and the boys about golf. 


crew 


ana oegan 





They Record a Show, Too | 





Bye and bye, Hope and Crosby and 
their writers climbed onstage and 
surrounded a grandpiano for a 
| standing run-through of their lines, 
| practically deadpan. Then the turn- 
tables were turned on and the 
|“Road” boys went into their act, 
dueting a song number, etc. 

Came 6 o'clock and everybody 
knocked off for a quick dinner, 

When they returned an hour later, 
the studio was jammed with vets 
brought from a nearby hospital. 
(All of Crosby’s broadcast sessions 
in N. Y. and en route there were 
staged exclusively before hospital- 
ized vets.) This time the show was 
run off in complete broadcast form— 
and then some. What with adlibbed 
banter and cutuppery that ran on 
for minutes at a time, the stanza ran 
up to 55 minutes! 


This, however, was just what Dr. 
Crosby ordered. The audience loved 
it, supplying terrific laughs and ap- 
plause. With all this on record, and 
the afternoon’s “protection” cutting 
of songs and skits on hand for dub- 
bing in, if need be, it just remained 
for producer Bill Morrow and the 
engineers to splice the best parts of 
the wax into a 30-minute airer. 

The full-show' runthrough, of 
course, usually doesn’t reach any- 
thing like 25 minutes overtime. 
Sometimes they fall short. If they’re 
too long, sometimes one of the short 
song numbers cut by Crosby in re- 
hearsal is dubbed in. If the show 
platter is too short, a longer song 
arrangement waxed in the warmup 
session may be dropped in. 


Wire and tape recordings of the 
show have been tried. One whole 
show was taped. But none of these 
methods has been found superior, 
in present form, to the platter. If 
ABC wants ‘to spend up to $250,000 
to research ways to remove the im- 
perfections from present transcrip- 
tions, as prexy Mark Woods recent- 
ly indicated, that’s fine, the Bingle 
says. Meantime, he thinks the wax 
of the moment is not too bad, else 
the top b.o. puller (from a disk- 
film-radio standpoint) wouldn’t be 
jeopardizing his position by taking 
on a second season on the platters. 
No change in format of the airer is 
in the offing for the fall, Crosby 
says. The show will continue to be 
“adapted to the occasion.” He'll cut 
perhaps three stanzas in September 











to give the program a backlog for 
its October teeoff. 
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| VARIETY Advertising Agency Directory 


(Containing list of radio directors, chief talent buyers of agencies especially active in network radio ) 


° 


AGENCY 
AUBREY, MOORE & WALLACE, INC........ 
we. WH BU & BOM, BIC. nc ccunccccsccccenes 
py OT ory Pe rereee reer. 
By Oe Oe es DL a ca cbevokecetvecss. 
BENTON & BOWLES, INC..... os He 
BERMINGHAM, CASTLEMAN & PIERCE, 
INC. . FoeNie wed aviowes aegquiee oaegtnn 
GORDON BEST COMPANY, INC............. 
a Be) A + ee eiied 
HILL BLACKETT COMPANY..... rere 
BUCHANAN & COQ., INC........... : seo 
LEO BURNETT CO., EINC............ 
CECIL & PRESBREY, INC........... 
CAMPBELL-EWALD COMPANY OF N. ¥Y., 
DMCS « po detccac cesekereeeves kts tnatesinees 


COMPTON ADVERTISING, INC............. 
DANCER-FITZGERALD-SAMPLE, INC.. 


DOHERTY. CLIFFORD & SHENFIELD INC. 
Bee O DORIEENE, TING, sein. cdiveovseccgcs- 


WIN, WASEY & CO., INC........ ca 
TLLIAM ESTY & CO., EINC....... aba ae 


FEDERAL ADVERTISING AGENCY, INC.. 


FOOTE, CONE & BELDING................. 
GARDNER ADVERTISING COMPANY...... 
BERT S. GITTINS ADVERTISING........... 
GRANT ADVERTISING, INC......... Post 
LAWRENCE C. GUMBINNER ADVERTIS- 

pie lil coe ext PB ose EERE PRL EE 
BAZARD ADVERTISING COMPANY........ 
HONIG-COOPER COMPANY...........-«<+- 
HUTCHINS ADVERTISING CO., INC........ 


DUANE JONES COMPANY, INC............. , 


KBASTOR, FARRELL, CHESLEY & CLIF- 
oo EA co eee ere 


MEEBLING @ CO., INC...........-6....0-.- 
KENYON & ECKHARDT, INC............... 
KNOX-REEVES ADVERTISING, INC........ 
MUDNEE. AGENCY, FRC. 22.2... .cccccccvcces 


ZA ROCHE & ELLIS, INC... .. 2. ......2 cecces: 


AL PAUL LEFTON COMPANY, INC.... 
LENNEN & MITCHELL, INC.......... ...... 
Se ET EO CE 
McCANN-ERICKSON, INC.............. 
McKEE & ALBRIGHT, INC.......... 
MacFARLAND,. AVEYADD & CO..... 


ne ee tie 
ee WE ck ig Fe 
ARTHUR MEYERHOFF & CO................ 


MORSE INTERNATIONAL, INC............ 


NEEDHAM, LOUIS & BRORBY, INC........ 


NEWELL-EMMETT CO............. cose 


ROBERT W. ORR & ASSOCIATES, INC...... 
eS Sree 


eg "Le rr 
ROCHE, WILLIAMS & CLEARY, INC........ 135 So. LaSalle St., Chi. ; 
RUTHRAUFF & RYAN, INC.................5 
ST. GEORGES & KEYES, INC.............. 

...-. 75 East Wacker Drive. Chi. 1 


SCHWIMMER & SCOTT, INC........ 


RUSSEL M. SEEDS CO., INC................. 
SS ee BOR S Se. | eee ere rere re 
SHELDON, QUICK & McELROY, INC........ 
SHERMAN & MARQUETTE, INC............ 


SULLIVAN, STAUFFER, COLWELL & 


BOG OM RUPEES 6 eos. wevas vest cabs cece 
WEENEY & JAMES COMPANY............ 
J}. WALTER THOMPSON CO.................. 
TRACY-LOCKE COMPANY, INC............. 


WADE ADVERTISING AGENCY............. 


ee kal ea Pee ee eee 
WARWICK & LEGLER, INC...............-. 
WILLIAM H. WEINFRAUB & CO., INC...... 


ARD WHEELOCK COMPANY.............-Lincoln-Liberty Bldg., Phila. 7 
RES Ot BUR RIMIO, BIN cn cb-vecnescscvos tos 


ADDRESS 


230 No. Michigan Ave., Chi. 1 
% Rockefeller Plaza, N. Y. 20 
630 Fifth Ave., N. Y. 
.... 983 Madison Ave., N. Y. 

. 444 Madison Ave., N. Y. 22 


. 136 E. 38th St., N. Y. 16 

228 No. LaSalle St., Chi 

..9 Rockefeller Plaza, N. Y. 20 

221 No. LaSalle St., 

1501 Broadway, N. Y. 18 

...360 No. Michigan Ave., Chi. 1 
.. 247 Park Ave., N. Y. 17 


10 Rockefeller Plaza, N.Y. 20 


630 Fifth Ave., N. Y. 20 
..221 No. LaSalle St., Chi. 1 


350 Fifth Ave. N. Y. 1 
730 Fifth Ave., N. Y. 19 


..420 Lexington Ave., N. Y. 17 
100 E. 42nd St., N. Y. 


.385 Madison Ave., N. Y. 17 


247 Park Ave., N. Y. 17 

$15 Olive St., St. Louis 1 

739 No. Broadway, Milwaukee 2 
..919 No. Michigan Ave., Chi. 11 


9 E. 4ist St., N. Y. 17 

295 Madison Ave., N. Y. 

-333 Montgomery St.. San Fran. 4 
19 W. 44th St.. N. Y. 18 

57@ Lexington Ave., N. Y. 22 


274 Madison Ave., N. Y. 20 
444 Madison Ave., N. Y. 22 
..C. of C. Bidg., Indianapolis 4 
247 Park Ave., N. Y. 17 

Ist Nat. Bk. Bidg. Min'apolis 2 
630 Fifth Ave., N. Y. 20 

247 Park Ave. N. Y. 
..521 Fifth Ave. N. Y. 17 

17 E. 45th St., N. Y. 17 

...40 E. 49th St., N. Y. 17 

...50 Rockefeller Plaza, N. Y. 20 
...- 1400 S. Penn Square, Phila. 2 
.. 333 No. Michigan Ave., Chi. 1 
122 E. 42nd St., N. Y. 
570 Lexington Ave., N. Y. 22 
410 No. Michigan Ave., Chi. 11 
.122 E. 42nd St., N. Y. 17 

135 So. LaSalle St., Chi. 3 

:40 E. Mth St., N. Y. 16 

270 Park Ave., N. Y. 17 

250 Park Ave., N. Y. 17 


230 No. Michigan Awe... 


Palmolive Bldg., Chi. 11 

228 No. LaSalle St., Chi. 1 

400 Madison Ave., N. Y. 17 
.919 No. Michigan Ave., Chi. 11 


270 Park Ave., N. Y. 17 

1501 Euclid Ave., Cleveland 15 
420 Lexington Ave... N. Y. 17 
1307 Pacific Ave., Dallas 1 


20 No. Wacker Drive, Chi. 6 
Oliver Bldg., Pittsburgh 22 
230 Park Ave., N. Y. 17 

30 Rockefeller Plaza, N. Y. 20 


285 Madison Ave., N. Y. 17 


TELE. NO. 


Randolph 08630 
CI 6-0200 

Cl 6-9700 

EL 5-5800 

WI 2-0400 * 


LE 2-7550 
State 5060 
CI 6-9300 
State 0950 
ME 3-3380 
Central 5959 
WI 2-8200 


CI 7-6383 


CI 6-2800 
State 3800 


BR $-0445 
CI 6-1400 


MO 4-8700 
CA 5- 1900 


EL 5-6400 


WI 2-6600 
Garfield 2915 
Daly 6230 
Superior 6500 


MU 2-5680 
MU 7-7880 
Exchange 7004 
MU 2-0716 

PL 3-4848 


MU 3-6652 
WI 2-2740 
Riley 1476 
PL 3-0700 
BR 7701 

CI 6-3200 
PL 5-7711 
VA 6-4340 
MU 2-9170 
EL 5-3545 

CI 5-7000 
Locust 7-4737 
Randolph 9860 
LE 2-7450 
EL 5-2930 
Delaware 7860 
MU 17-7200 
State 5151 
AS 4-4960 
PL 9$-8050 
PL 5-1500 


Franklin 8155 
Randolph 9760 
Fra. 0485 
PL 5-1180 
Dearborn 1815 


Delaware 1045 
Dearborn 5082 
PL 3-1670 

Delaware 8000 


PL $-30860 
Main 7142 
MU 3-2000 
R-8655 


State 7369 
Grant 1900, 
MU 6-8585 
CI 7-4282 


Rit. 6-7500 
MU 3-8400 ~ 


RADIO TALENT 
DIRECTOR BUYER 
Jack North Jack North 


H. L. McClinton Marge Kerr 

Austin Peterson Austin Peterson 
Arthur Pryor, Jr. Edwin M. Marshall 
Walter Craig Ted Steele 


George C. Castleman 
Lucille Webster 


R. G. Wilson 
John Hines 


John E. Hamm 
Kirby Hawkes 
Martin Jones 

W. L. Weddell 
John M. Wyatt, Jr. John M. Wyatt, Jr. 


R. E. Hackenger R. E. Hackenger 
Kenneth Young Kenneth Young 
Lewis H. Titterton Vera Larkin 

J. James Neale 


Chester MacCracken Chester MacCracken 
Richard L. Eastland Richard L. Eastland 
John Martin John Martin 
Maurice Condon Maurice Condon 

Cc: H. Cottingten Joe Brattain 

Thos. D. Luckenbill Thos. D. Luckenbill 


Frank Barton 

Tom Hicks 
Douglas Coulter Norman Winter 
Charles E. Claggett Charles E. Claggett 
Gerald L. Seaman x7erald L. Seaman 
Harry J. Holcombe Harry J. Holcombe 


Frank Barton 


Paul G. Gumbinner Paul G. Gumbinner 
G. E. Hollihan, Jr. G. E. Hollihan, Jr. 
John W. Davis Louis Honig 

H. Pierson Mapes 


Reggie Schuebel Reggie Schuebel 


H. K. Kahn 
J. H. Wright J. H. Wright 
Robert Swan Robert Swan 


Lowell H. Stormont Lowell H. Stormont 
William B. Lewis Donald W. Severn 
Russell E. Neff Russell E. Neff 


Myron P. Kirk William Templeton 
William R. Stuhler Wéilliam R. Stuhler 
S. Carl Mark 

Mann Holiner Mann Holiner 

J. Law J. Law 


Lioyd O. Coulter Russ Johnston 

J. A. McFadden Robert L. Redd 

John Bates John Bates 

Ed Wilhelm 

Benjamin J. Green Benjamin J. Green 

John T. Mitchell 

Alan Wallace 

Blayne R. Buteher’ Blayne R. Butcher 

John G. Hoagland John G. Hoagland 

E. G. Sisson, Jr. William Barrett 
Elizabeth C. Shay 

Dorothy Parsons Dorothy Parsons 

Phil Stewart Phil Stewart 

R. W. Metzger Norman Heyne 

S. J. Keyes, Jr. 

Earl Bronson Earl Bronson 

Allan Fishburn Allan Fishburn 

Cecil Widdifield Cecil Widdifield 

Jack Simpson Jack Simpson 

Edmund B. Abbott Edmund B. Abbott 

J. F. Quick J. F. Quick 

Louis E. Tilden Louis E. Tilden 


D. Stauffer 
T. M. Gregory , 

John U. Reber Virginia Spragle 
Raymond P. Locke Raymond P. Locke 
Scott Leonard Scott Leonard 
Jeff Wade P. C. Lund 

R. C. Woodruft R. C. Woodruff 
Tevis Huhn Tevis Huhn 
Theo Gannon Harry Trenner 
Theo. Gannon 
Arthur A. Bailey 
Lester Gottlieb 


Diana Bourbon 


TIME BUYER 


Jack North 

T. J. McDermott 
Edgar Small 
Frank Silvernail 
George Kern 


Dallas Probe To 
Settle Fate Of 
City-Owned WRR 


Dallas, July 8. 
The future of city-owned WRR 
which has plans for putting the city 
into the radio biz on a big time 





George C. Castleman| scale, is hinging on three separate 


Edwin A. Trizil 
John D. Hymes 
D. L. Pontius 
Bill Smith 

W. J. MclIivain 
Betty Barrett 


Charles Drier 
George Pamental 
William Maillefert 
Lester H. Schroeder 
Thomas Carson 

Al Eisenmenger 
Helen Wilbur 

Miss Bergie Boe 


Keith B. Shaffer 
Jack Esty 

Dick Grohl 
Penelope Simmons 


Lillian Selb 

E. A. W. Schulenberg 
Gerald L. Seaman 
George McGivern 


Paul G. Gumbinner 
G. E. Hollihan, Jr. 
John W. Davis 


Reggie Schuebel 
Vera Brennan 


Jack Peters 
Elizabeth Biack 
M. Dill 

Frank Palmer 
K. P. Torgerson 
Mary King 

Ray Healy 


Howard Schreiber 
J. Law 

William C. Dekker 
Evelyn R. Walmsley 
Marilyn Roseberry 
Edna S. Cathcart 
Ed Wilhelm 

Kay Kennelly 
Chester C. Slaybaugh 
Otto Stadelman 
Newman F. McEvoy 
Annabelle Andersen 
Mary Dunlavey 


Dorothy Parsons 
John C. Whiteley 
Holly Shively 

Miss C. Rains 
Evelyn Vanderploeg 


Mrs. June Jackson 
Pauline Watros 
Catherine Wohlpart 
Carolyn E. Bonnesen 
F. Minehan 

R. Reuschle 

T. M. Gregory 
Linnea Nelson 
Monty Mann 


William B. Condon 
R. C. Woodruff 
Lester Malitz 
Harry Trenner 


Richard C. Wright 
Carlos A. Franco 





Top Names for Gratis 
Series Depicting Work 
In Devastated Lands 


American Friends Service, Com- 
mittee has prepared a radio series of 
transcriptions designed to dramatize 
its work overseas in devastated or 
reconstruction areas. Series of six 
programs is titled “World Service,” 
and is being offered gratis to sta- 
tions on sustaining basis. 

Series features Eva Le Gallienne, 
House Jameson, Leon Janney, Peter 
Capell, Ann Seymour and Joseph 
Julian, as leads on each. Dramatiza- 
tions cover plight of the Chinese 
farmer, rehabilitation in Austria, the 
Friends European Transport Unit in 
France, clothing distribution in a 
Polish village, a refugee father's 
search for his family, and a general | 
picture of a struggling people in 
war-ravaged lands. Erik Barnouw, 
Virginia Wells and Philo Higley are | 
the scripters, with Barnouw and 
Frank Papp directors. 


WMAQ’S FM FREQUENCY SET 
Chicago, July 8. 
WMAQ. NBC outlet here has been 
allotted the FM frequency of 101.1 
megs for the operation of its pro- 
posed 25 kw FM broadcasting sta- 
tion, it was announced last week by 
the FCC. 
FCC order also made final con- | 
struction permit for NBC. FM and 
tele antenna tower will be con- 
structed atop Civie Opera Building. | 














HAROLD PEARY 


Back cn the Air Sept. 10 as 


“THE GREAT GILDERSLEEVE” 
7TH SEASON 
For Kraft Foods Co., Wednesday, NBC 


As the strike 


cal Workers, 


station replaced 


the strike until 
are reinstated. 


Original hitch 


no-strike clause, 


since the strike to 


Maintain operations. The local. at 
a special meeting, voted to continue 
all of its members | 


between WCKY and 


the union engineers was over the 


which the local has 


since adhered to with WKRC and 
WCTS. AFRA members on the sta- 
tion walked out in sympathy with 
the IBEW sstrikers. 








Kansas City—New face at KMBC 
is Jene Farris who has taken up a 
desk in Tom Rucker’s office of ad- 
vertising and promotion, She fills 
spot vacated by Jean Lutz who 
moved over to the office of Arthur 
‘Church, president, 


WCKY STILL SNARLED ON 
UNION DISMISSAL ITEM 


Cincinnati, July. 8. 
by Local 1,224, In- | 
ternational Brotherhood of Electri- 
entered its fourth 
month last week at indie WCKY., 
50,000 watter, the AFL unit signed 
an 18-month agreement with WKRC, 
CBS outlet, and its FM_ station 
WCTS. Contract calls for a $4 
weekly raise and includes an” un- 
conditional no-strike clause. WSAI, 
ABC link, entered into a new con- 
tract with IBEW several weeks ago. 

Snag in the WCKY-IBEW settle- 
ment concerns the status of four of 
the original union men* whom the 


j}and the City Radio Commission, 
| . . : ’ 

j studies of the station’s operations, 
| The investigation, under way by the 
City Council, latter's financial advi- 
sory committee, and city manager 
| Roderic B. Thomas are designed to 
| answer these questions: 

1. Should WRR’s $400,000 reserve 
fund for expansion be tapped to 
make up the loss of city income 
resulting from repeal of the garbage 
collection fee? 

2. Should the city stay in the radio 
biz? 

3. If so, to what exient? 

4. Should WRR continue. to be 
| Operated under the radio committee 
; as an independent unit of city gov- 
ernment, or should it be under juris- 
diction of the city manager? 

5. Should a larger share of WRR’s 
income go to general ‘city uses than 
the $60,000 a year it now contributes 
through operation and maintenance 
of the police radio station. KVP? 

The three way investigation ol 
WRR’s operations was brought about 
by the recommendations of several 
its operations be placed under the 
city officials to the City Council that 
city manager and that its income be 
made available for general fund use. 
Those officials have been critical, 
among other things, of salaries and 
commissions paid to WRR personnel. 

Since 1939 when WRR was placed 
under the radio commission, its in- 
|come has been allocated solely to 
|radio purposes. In 1939 WRR was 
| in debt. Since then the reserve fund 
|of more than $400,000 has been built 
|up and is increasing monthly. The 
radio commission and station execs 
have plans for use of the reserve 
fund and a considerable amount of 
future income for expansions and 
changes that would total $675,000 or 
| more. 








Entertainment Exparisions 


One of the changes is a mandatory 
one of shifting the police broadcast 
| hand to a higher frequency. Cost of 
the project is said to be $100,000. 
The other proposed changes, how- 
ever, are for expansions of WRR 
in the entertainment field. They 
include: ; 


1. Construction of an FM station. 
Studio and station to cost $125,000. 

2. Increasing station’s power from 
its present 5,000 to 50,000 watts at 
a cost of $200,000. 

3. Add facsimile transmissions to 
the FM outlet when that service is 
available. 

4. Entering the television field 
| when that service becomes available 
at a cost of $200,000 or more. 
| Both Mayor James Temple and 
| City Manager Thomas frown on the 
city being in business, but recognize 
|that it has an investment in WRR 
which it must protect. According to 
Mayor Temple, “the city has just 
about as much right to be in the 
radio business as in the milk busi- 
ness. But the fact remains that it is 
in the radio business and that pre- 
sents the question whether it should 
stay in, and if so to what extent. It 
also presents the question of how 
the business should be operated and 
what use should be made of its 
funds. That is why we asked the 
investigation.” 


Thomas said that fundamentally it 
is not a function of the city to en- 
gage in business and if it were & 
question of starting WRR now he 
would say no. “But the city is in the 
radio business and has been for 
| some time,” Thomas stated. ‘‘The 
| city can’t give away a property that 
| has been so well handled and devel- 
'oped, that is lucrative and renders 
| a service. The radio commission has 
| Sone a good job. It took over a 
| property that was in debt and not 
only paid off its debts but improved 
the station and built up a large sur- 
plus while bearing the cost of KVP.” 

As to WRR’s. expansion plans, 
Thomas said he didn’t care to com- 
ment until he had made a study of 
what is required to protect the city’s 
investment. Charley Jordon is pres- 
ent manager of the city operated 
| Station, 

















rT 





























Wednesday, July 9, 1947 


VARIETY | | 89 








Listen and judge 
for yourself 








Wednesdays at 9:30 pm EDT 
Hollywood 
g role in a 
edy- 

We 


The brilliant young 


star plays the leadin ; 
delightful situation ie 
(Another Willie re ¢ 
wouldn’t be gurprised!) 



































Mr. President 


‘Starring EDWARD ARNOLD 
Thursdays at 9:30 pm eot 


This unusual dramatic series, star- 
ring Edward Arnold, is based on 
interesting, but almost unknown, 
behind -the-scenes incidents that 
have happened in the White House. 
Fascinating, enlightening (and non- 
e political) dramas, 
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The 


Phil Silvers sto. 
Wednesdays at 10:00 pm cor 


The popular stage and screen 
comedian portrays a newspaper 
man who is always in hot water. 
ABC’s newesi entry in the come- 
dian sweepstakes. 



































CHALLENGE ot the VUKON 


Saturdays at 7:30 pm £01 


of Alaska’s Gold Rush 
Northwest Mounted 
> help bring 
roduced by 


All the adventure and yore 
Bj days! Set. Preston of the wae 
\} Police and his Eskimo dog asl 
| - tice to the Northern Wildern $8. coo 
oops p de The Lone 

the same grou 


so successful. 









who have ma 




















One of these New ABC programs may 
land in Mr. Hooper’s “First Fifteen” 


ABC’s Program Department holds an enviable record for developing 
and SELLING radio programs. 


During the 1946-47 season, for example, ABC produced and sold 
“The Will‘e Piper Show”...‘‘The Henry Morgan Show’”’.. .‘‘ Dashiell 
Hammett’s Fat Man’’...‘*The Paul Whiteman Club’... just to 
mention a few. One of the reasons for this success is that ABC 
sensed the need for relatively low-budgeted shows that had plenty 
of popular appeal. } : 


The programs isted in this advertisement have just started their 
careers on ABC. If past experience is any criterion, we can hope that 
at least four of them will be sponsored by fall. We suggest that in 
your own interest you listen to these shows at the earliest possible 
moment. One of these programs could become your best salesman. 


American Broadcasting Company 


A NETWORK OF 250 RADIO STATIONS SERVING AMERICA 
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An acknowledgment. to The Guess 
Start who have appeared on my 
Program during the 1946-47 deason 


Eddie Anderson Reghester) 
Maxie Baer . 
Tallulah Bankhead 
Jack Benny 

Edgar Bergen 

Milton Berle 

Shirley Booth 
Charles Boyer 

Bing Crosby 

Jimmy Dorsey 
Gracie Fields 

Ed Gardner 

Phil Harris 

Pat Henning 

Bob Hope 

George Jessel 

H. V. Kaltenborn 
Bert Lahr 

Oscar Levant 

Bea Lillie 

Marjorie Main 

Don McNeill 

Tony Martin 

James Mason - 
Lauritz Melchior 
Victor Moore 
Harriet and Ozzie Nelson 
Quiz Kids 

Doc Rockwell 
Edward G. Robinson 
Gregory Ratoff 
Basil Rathbone 
Claude Rains 
Rodgers and Hammerstein 
Max Rosenbloom 
Lanny Ross 

Frank Sinatra 
Lowell Thomas 
Rudy Vallee 

Bobbie White 


FRED ALLEN 


Tender Leaf Tea and Shetford Cheese 


(J. Walter Thompson) 


al eS OR EO © ere eet (Or er Se) a 




















AL GOODMAN 


PRUDENTIAL FAMILY HOUR 


FRED ALLEN SHOW 


Recording Exclusively For 


R.C.A. VICTOR 
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© GREATEST STORY EVER TOLD 








MARX B. LOEB 


For Goodyear Tire and Rubber Co. 
Sunday — 6:30-7:00 P.M., EDST 


ABC 


© READER’S DIGEST 
RADIO. EDITION 


For Hallmark Greeting Cards 
Thursday — 10:00-10:30 P.M., EDST 
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BOB HOPE 


“PEPSODENT” 


1938 1947 
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Radio as Show Business 





: Radio as part or branch of 
the show business, as it 
has been looked upon, is 
emphasized through an 
advertisement (elsewhere 
in this issue) of Edward 
B. Husing, chief an- 
nouncer of WRC, the Ra- 
dio Corporation of Amer- 
ica station at Washing- 
ton, D. C. 


It is the first adver- 
tisement received by 
VARIETY from an an- 
nouncer on radio. 
Previous to the Wash- 
ington assignment Mr. 
Husing was announcer at 
WJZ, New York. In 
Washington Mr. Husing 
has announced «all radio 
“appearances” of the 
President and members of 
Congress. 








Reprinted from Variety, July 14, 1926 


TED HUSING BANDSTAND, WHN 
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» ogie ater meee yo 


sé RENE ee on ee = eo a ee oe ge oe ere 


or 


CHASE ano SANBORN 


and 


In Walt Disney's new comedy musical 


"FUN AND FANCY FREE? 


pecS Tee ar RS BESTT TST 





BO ee ee ee « 





T.M.W. /S. 1. PL 


{MM—GOOD) - 


| DEL SHARBUTT 


M.C. ‘THE LUCKY STRIKE HIT PARADE’ 


~ NBC SATURDAY 


‘THE JACK PARR SHOW’ 


FOR LSMFT 
NBC SUNDAY 


‘CORLISS ARCHER’ 


FOR CAMPBELL'S SOUPS 
CBS SUNDAY 


5 A WEEK “BOB CROSBY'S CLUB 15” 
FOR FRANCO AMERICAN SPAGHETTI LLOYD SHAFFER 
ces : 


MUSICAL CONDUCTOR 


*The Man Who SELLS The Product “CHESTERFIELD SUPPER CLUB” 


Represented for Radio by—FRANK HEALEY 1945-'46-'47 
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ON THE AIR FOR 


REXALL 


PRODUCER Writers 





PHIL COHAN BUDDY PEARSON 
- LESTER WHITE 

MUSICAL DIRECTOR ELON PACKARD 

ROY BARGY STANLEY DAVIS 


k ok * 


METRO-GOLDWYN-MAYER 


“THIS TIME FOR KEEPS” 
“ON AN ISLAND WITH YOU” 


Both Produced by JOE PASTERNAK 
Both Directed by RICHARD THORPE 








5 
——— — —* rc 


JIMMY DURANTE 











PERSONAL MANAGEMENT 


LOU CLAYTON 














DIRECTION 


WM. MORRIS AGENCY 


BEVERLY HILLS, CALIF. 








P. S.: All the Luck in the World to You, Garry Moore, on Your New Show — Jimmy 
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SONORA 
RECORDS 


A lt a 














“PAUL WESTON 


Musical Director 


oCHESTERFIELD. SUPPER CLUB mn Director 





Starring CAPITOL 
JO STAFFORD | 
Starting Second Season RECORDS 





CAPITOL RECORD ALBUMS 
“Musie for Dreaming” 
“Music for Memories” 


Current Song: “AIN’‘TCHA EVER COMIN’ BACK?” 








JOHN GART 


COMPOSER —- CONDUCTOR 
“LAWYER TUCKER’’—CBS 


“PATTERNS IN MELODY’—NBC 
“BIG TOWN’—CBS 
“ADVENTURES ON PARADE’—WOR 
“JOSEPH COTTEN TRANSCRIPTIONS” 

THESAURUS TRANSCRIPTIONS 
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MEREDITH WILLSON 


THE TALKING PEOPLE 
PIANIST PAULENA CARTER 
BEN GAGE 


ARE BACK ON 


THE AIR FOR 


THE FORD DEALERS 


WEDNESDAYS—CBS 





FORD SHOWROOM WITH MEREDITH WILLSON 
































Ready for fall sponsorship 


Comedy—“My friend Mulrooney’, 
Freddie Robbins as “Mr. Midnight’; 
For Dreamers “Dark of Night’; 









“The Amazing Adventures 





of Dippy the Dwarf’; 
Action—“The Steel 
Mask”; Comedy- 
Mystery “Trouble. 
Shop’; Thrills— 

“Rip Powell” 





Music: Theme hit and fade on cue...hold B.G, 











- Announcer: You've been listening to the 






Jack Paar show written by LARRY 





MARKS, ARTHUR STANDERN, LARRY 






GELBART, SID DORFMAN 





and 






Paar: Wait a minute who does thé typing? 


Announcer:...And JACK PAAR 





Music: Theme.,.up for signoff 





Current: -e 
Director and Producer 
The Gabriel Heatter Show Ay 


“A Brighter Tomorrow” 
»> y 


© 


° 


Announcer?! This is NBC-—The National Broad- 


casting Company. 


41 West 53rd Street 


NEW YORK CITY 
COlumbus 5-5123 
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NATIVITY 





“TRUTH on CONSEQUENC 


WE'LL BE BACK WITH MORE ON SEPT. 6TH 


UNTIL THEN 
HAPPY CONSEQUENCES 


RALPH EDWARDS 


Truth or Consequences ; 
NBC for DUZ — Saturday, 8:30 P.M., E.D.S.T. 


























SRP 8 oe asad toadiemiaineeass 




















CURRENTLY BROADCASTING FOR 


~ REVERE CAMERAS 


ON THE 


Jan August Show 


MUTUAL NETWORK—Saturday, 5:45 P.M., £DST 
5 COAST-TO-COAST 


EXCLUSIVE Si “naune 
UG" RECORDING ARTIST 


Booked Through MCA 
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ILL BE THE FALL GUY AGAIN IN OCTOBER 


FOR 


The American Tobacco Company 


AND NBC 


WITH 


- MARY LIVINGSTONE 
PHIL HARRIS 
DENNIS DAY 
ROCHESTER 

and DON WILSON 


MY WRITERS 


SAM PERRIN 
MILT JOSEFBERG 
GEORGE BALZER 

JOHN TACKABERRY 


MY PRODUCERS 
BOB BALLIN 
~ HILLIARD MARKS 


AGENCY 


FOOTE, CONE & BELDING 


JACK BENNY 


ee 
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FRANK GALLAGHER 


80th WEEK 


SINGING STAR OF THE 
SHEAFFER PARADE 











Highest Hooperating Sunday 
_ Afternoon Musical Show 


SUNDAY, 3:00 TO 3:30 P. M., EDST 


NBC COAST-TO-COAST 





FOR RADIO 


JACK SIMPSON 
RUSSEL M. SEEDS COMPANY 


DIRECTION | 
MUSIC CORP. OF AMERICA 





| 
| 


























WILLIAM BENDIX 


STARRING AS RILEY 


“THE LIFE OF RILEY” 








Produced by Directed by 
IRVING BRECHER DON BERNARD 
Written by 
ALAN LIPSCOTT REUBEN SHIP JACK BRECHER — 





Starting the Third Season for 
PROCTER and GAMBLE 


EVERY SATURDAY EVENING ON NBC 
THANKS TO ALL WHO HELP MAKE “THE LIFE OF RILEY” SO SUCCESSFUL 


Personal Management: STUART STEWART 
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CORNEL TANASSY 


CONDUCTOR - ARRANGER - COMPOSER 
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SCAN YOU TOP THIS?” 























bt CN, Meant eee tie re Se 
P SENATOR FORD ® PETER DONALD ® JOE LAURIE, JR. © WARD WILSON ® HARRY HERSHFIELD 


“PALMOLIVE”’ oe “KIRKMAN” 


Gen'l Mgr. 
e NBC 156 W. 44th St., New York 18, N. Y. WOR 












































THELano ALBERT” 


Starring 


EG LYNCH 


and 


LAN BUNCE 














4th Year on ABC Monday thru Friday 
2:15 to 2:30 P.M., EDST, Coast-to-Coast 
6:15 to 6:30 P.M., EDST, WJZ 





Written by Produced by And Their Bouncing Baby "Susy 


PEG LYNCH BOB COTTON MADELEINE PIERCE 
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BUD LOU 
Aspott » Cosette 


We'll Be Seeing You 

















BILLY REDFIELD 


Star of Broadway Musical Hit 


““Barefoot Boy With Cheek” 


AND ON THE AIR 


Starring in 


“WILLIE PIPER” 


7:30 to 8:00 p.m., EDST—ABC, Coast-to-Coast 


r . 
CWA RY Ee oP NE 











THE FITZGERALDS 
~ ED and PEGEEN 
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THINGS ARE LOOKING UP 








FRANCES 
LANGFORD 





Featured on 


MERCURY RECORDS 











HAVE YOU READ 
FRANCES LANGFORD’S Purple Heart Diary? 


4TH YEAR SYNDICATED IN THE HEARST NEWSPAPERS 


Represented by WM. MORRIS AGENCY, Inc. 
Publicity—JOE GLASTON 
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THE SPORTSMEN QUARTET 


Management: ART RUSH, INC. 


Suite 116, NBC Bldg., Hollywood, Cal. 


MASTERFULLY TRANSCRIBED 
FOR YOUR SPONSORSHIP BY... 


NEW YORK 


} oa@RONALD COLMAN 


Starring on the Most Brilliant Transcribed Dramatic. 
Show Ever Offered for Local and Regional Sponsorship 





THE FAVORITE STORIES OF: SPENCBR TRACY ¢ INGRID BERGMAN ¢ SHIRLEY TEMPLE + 
ORSON WELLES * SINCLAIR LEWIS ¢ FATHER BE. J. FLANAGAN + CECIL B. DeMILLE ¢ PRED 
ALLEN ¢ IRVING BERLIN + ARCHIE GARDNER ¢ ALFRED HITCHCOCK AND MANY MORE! 


In the spirit of perfection that distinguishes this matchless series we 
have chosen as star...the one and y Ronald Colman. Now...his 
incomparable artistry, his magnetic po Aa and faultless diction, are 
yours to sponsor, in a dramatic program of unprecedented lavishness. 


Here are the greatest stories of all time, masterfully adapted by 
writers preeminent in their field, Robt. E. Lee and Jerome Lawrence, 
under the editorial guidance of Author-Publisher George Palmer Put- 
nam; a superb company of — s finest actors; a fifteen-piece orchestra 
interpreting the daring and ori, musical scores composed and 
arranged for Favorite - Bs ie Sweeten and Robert Mitchell 
of the Rob’t Mitchell Boy's 


$2 half hours are now available. ..every one a rare combination of 


prestige and dynamic entertainment, every one am un 
triumph of transcribed eS 


CHICAGO HOLLYWOOD 


Jack Stewart 


] #t isn’t Melvyn Douglas, Kiddies .. . It's 





















LAWRENCE 


SWINGTIME 
SESSION 


7:00 te 9:00 A.M.WHN | 
Monday to Saturday 
® 


ROBERT HALL 
OF FAME 


10:45 to 11:00 P.M. WHN 
Monday to Sunday 
ALSO TRANSCRIPTIONS 




















DWIGHT WEIST 


Actor-Narrator 
“GRAND SLAM” “INNER SANCTUM” 
“BIG TOWN” “2d MRS. BURTON” 

Next Week: “Hedda Gabler” 


Bar Harbor (Me.) Playhouse 
July 14-21 
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Fer Exclusive PERSONALIzed Publicity 


ane Barton 


publicity - promotion 
7 W. 44th $T., NEW YORK CITY + VA 6-1696 








Hillside 5161 
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| INTERNATIONALLY FAMOUS | i 
OLLY PICON| © 
— Se «|~Sfsé«<2'Gs«sGOONSECUTIVE YEARS 
' For 
ADVERTISERS BROADCASTING CORP. : 
For 
MAXWELL HOUSE COFFEE 











Returning to Airwaves in September 


WEVD Hf 
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JACK CARSON 


Management: 


FRANK STEMPLE 
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Bran 


Ant Linhletter and John Guedel 


cordially invite you to altend the cocktail party and reception 


in honor of the ninth anniversary 
of radio's oldest stunt show and Friday's all-time leader 
Raleigh Cigarettes’ “People Are Funny,” 
Sunday, July 13, 1947 
| In our uew suite of offices 
at 45 Nehru Lane, Calcutta, Province of Bengal, India 


RSUP 5 t0 7 ~P. M. 


ches in all important cities: Hollywood, West Hollywood, North Hollywood 
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months ago by WTAG staff mem | 


Worcester Kids Take Over Station = [3:, siuci? SE S8.803") 


rector. Hundreds answered the sta- 


tion’s invitation to participate. 

un Interest became _ so widespread | 

n omp e e up ours that it was necessary to call in a) 
special supervisor of all activities. | 

nouncements and special shows, in- | That stint fell to Ruth Mason who | 





Worcester, July 3. Be - =n gga staa 
Tore “ee -cester r i : came to station Irom . © | 
Worcester and Worcester County | cluding a quiz, man-on-the-street, November she has handled practi- | 


high school boys and gals went to | audience participation and dramatic cally every detail of the WTAG 
town last Wednesday when they | offerings were handled by them in| Radio Club. 

took over WTAG, CBS affiliate, for | their entirety. A regular announcer Staff leaders who briefed the 
the day. With CBS representatives | stood by, but was not needed. Ned | youngsters are Gil Hodges, announc- 
and those from several national |Calmer of CBS was on hand the en-|ing; Andy Fuller, script writing; 
magazines present to have a looksee|tire day and devoted his “Feature|Dol Brissette, orchestra; Gladys 
at the proceedings, the youngsters | Story” coast-to-coast broadcast that | Tomajan, choral singing and music 
were in complete charge from 6|night to the day’s activities. interpretation; Julie Chase, dra- 
a. m. to midnight. The day’s program climaxed a|maties; and Andy Browning and 

Station breaks, newscasts, spot an-! program of instruction started many | Paul Flynn, engineering. 
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As if you didn’t already know— 


Mr. and Mrs. 
North 


- are back again... 
Tuesdays, 8:30 P. M. (EDST) 
C.B.S. 


Sponsored by 
Halo Shampoo and 
Colgate Tooth Powaer 
for 


Colgate -Palmolive -Peet Co. 
* 


' 

















Inside Stuff—Radio 


Some faces around WCAE in Pittsburgh have been plenty red of late, 
Big click of Jack Parr as Jack Benny’s summer replacement is the reason; 
the fact that he also has a screen contract at RKO only adds to the slight 
embarrassment at the Hearst station in Smoky City. For it was only 
| about 10 years ago that Parr landed an announcer’s job at WCAE and 


was let out in less than a month because “he couldn’t make the grade.” 
Parr then went on to Cleveland, and started on the upgrade there. 





Recent disappearance of Ruby Juster’s Monday-Wednesday-Friday radio 
news column from the teletypes of International News Service brought 
denial Monday (7) from Seymour Berkson, general manager of the wire 
service, that the column has been permanently dropped. 

He said column has been suspended for the months of July and 
August because of “cramped vacation schedules” at INS and because of 
the newsprint shortage which has forced papers to*discontinie many 


feature departments. “We're going to put out a daily, seven-days-a- 


week radio column when the newsprint shortage lets up,” Berkson said. 
“The column will definitely be resumed Sept. 1.” 


zarencad cs 


Press agent Arthur H. Miller and Dick Linke, eastern promotion and 


| publicity head for Capitol Records, have jointly inaugurated a plan (as 


yet untitled) calling on record reviewers all over the country to donate 


| their platters to institutions for the blind or physically handicapped. Idea 


started with Miller, who has been reviewing records for Movies magazine, 
after he arranged with the New York Institute for the Education of the 
Blind to have a package of records picked up monthly at his home to be 
given to the institute’s blind children. It’s a volunteer non-profit project. 
Reviewers, disk jockeys or radio stations interested in the plan are asked 
to contact Miller at 151 East 50th street, N. Y. C. 





It has taken a bit of ingenuity, but WHB, Kansas City, has kept its 
two public service programs rolling nicely despite some obstacles. Recent 
switch has taken its man on the street off the street and into a bookstore. 
Loew’s Midland theatre has sponsored the show for many months, but 
recently failed to renew. John Schilling, station manager, made a deal 
for John Thornberry, the m-o-t-s, to lug his mike into the Methodist Book 
store at 12:45 Mondays, Wednesdays and Fridays. Thornberry interviews 
patrons as well as authors who may be handy, and patrons get free books 
for their part in the program. 

WHB’s “Our Town Forum,” civic half-hour on Sundays through the 
late winter and spring, also found station up against it to get the civic 
lights and prominent speakers to the studio at the 12:30 hour on Sunday. 
Schilling developed the idea of taking the program to the prominent 
speakers, instead, and the custom now is to record the half-hour on the 
scene at conventions, clubs and civic meetings. Idea has worked out for 
better programs as well. as proving good public relations move on the part 
of station. 





Harry M. Cochran, of WSTV, Steubenville, O., has copped the annual 
Sigma Delta Chi (professional journalistic frat) medallion award for out- 
standing radio newswriting during 1946. Award was based on a factual 
airer written by Cochran reporting the documented criminal background 
of one of the operators of gambling dens and vice resorts in Steubenville. 
Church and other groups were spurred into action, resulting in a vice 
cleanup in which 22 were indicted, nine subsequently pleading guilty. 
(Station won a 1946 Variety Showmanagement Award for its vice cleanup 
contribution. ) 
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_And yes, we are proud 
to be handling it 
x 


Sherman & Marquette 


INC. 
ADVERTISING 


HOLLYWOOD 














NEW YORK a 
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JEAN H 














Starting 11th Year in November 


“DR. CHRISTIAN” 


Every Wednesday at 8:30 P.M., EDST 


Via CBS Coast-to-Coast 


Chesebrough Manufacturing Co. 








ERSHOLT 














For 


























JACK | 
MILLER 


MUSICAL DIRECTOR 








KATE SMITH SINGS 
THE ALDRICH FAMILY 


READER’S DIGEST RADIO EDITION 
FOR HALLMARK GREETING CARDS 








AIR FEATURES 


INC. 


° agente 
“ PP Star etre a 


247 PARK AVENUE 
NEW YORK 
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CATHY ano 


ACTING e 
CATHY LEWIS 


Co-Starring 
“MY FRIEND IRMA” 
CBS 


“RALEIGH CIGARETTE SHOW" 





“Radio's One Couple Network”—Kansas City Star 


A 








ELLIOTT LEWIS 


WRITING e PRODUCING 


ELLIOTT LEWIS 
Starring 


“THE VOYAGE OF THE SCARLET: QUEEN” 


Tuesday Evening, NBC 


See You Next Season 








Cornell Raises 


Mayflower Issue 


Washington, July 8. 
FCC's Mayflower opinion banning 
editorials by radio licensees camé 
in for a direct hit here last wee 
when Cornell Univ. station WHO 
called on the FCC for a declaratory 
ruling to decide whether or not uni- 
versity officials could take to the 
ether to plug for greater representa- 
tion of Ithaca, N. Y., on the county 
board of supervisors. 


The WHCU petition is the first 
frontal attack on the FCC’s contro- 
versial Mayflower opinion, though 
NAB prexy Justin Miller has been 
crusading for its overthrow through- 
out his term of office. All NAB dis- 
trict meetings to date have gone 
along with Miller in plugging for 
junking of the no-editorial ban, but 
Cornell’s WHCU is the first station 
actually to face FCC with a specifie 
situation in mind. 

FCC Chairman Charles R. Denny, 
Jr., has already announced publicly 
that he will open hearings in the 
fall to hear industry and other com- 
ments on the Mayflower opinion, 
Whether the Commission will move 
before that time to untangle the 
specifig problem raised by WHCU 
has still not been decided. 

The WHCU petition pointed out 
that Ithaca only has five represen- 
tatives on the county board, but im- 
portance of the town and its prob- 
lem warrants greater participation. 
Station said it has given its own 
facilities freely for outside discus- 
sions of the subject, but feels it can 
“better serve its community in the 
public interest” and “fill a real com- 
munity need” by letting its prin- 
cipals give their own views on the 
subject. Opinions of Cornell men, 
it was believed, would be persuasive 
in molding public opinion ih favor of 
more votes for Ithaca township. 

The petition, filed by the Cornell 
prexy along with station manager 
Michael Hanna, said if FCC lets the 
station editorialize on the _ issue, 
equal time will be given for other 
points of view to be heard. The peti- 
ition was prepared for Cornel) by 
| counsel Lonard H. Marks. 


CBS Clinic Set for Sept. 


William C. Gittinger, CBS veepee 
in charge of sales, will kick off the 
first CBS Promotion Managers 
Clinic, scheduled for CBS’ New York 
headquarters Sept. 8-10. Gittinger 
will open the three-day session b 
discussing the net’s commercia 
schedule for 1947-48. 

David Frederick, net director of 
adv. and sales promotion, an 
Thomas D. Connolly, director of pro- 
gram promotion, will conduct the 
clinic, and heads of the net’s various 
other departments such as press in- 
formation, research and program, a8 












well as sales, will address the pro- 
motion managers. 
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MERICA’S FARIGHTEST [0 MBINATION- 
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“CHESTERFIELD Supper Club” | 
i | | 
and the GLENN MILLER ORCHESTRA : 

NBC MONDAY - WEDNESDAY - FRIDAY 7:00-7:15 PM. EDST 
RAV ICrOR ee ees 
RECORDS Sc OP apm aie Ro citing Hee ore . i 
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$6,857,000 


Voice’ in Laps 


3 Washington, July 8. 
arirorm America’s big networks — with 
practically all of the burden falling 
on NBC and CBS—are virtually be- 
ing tossed into the water and told 
to swim. under the “Voice of 
America” bill which Congress passed 
last week. The measure, which 
sharply cuts Asst. Secretary of State 
William Benton’s foreign informa- 
tion funds to $12,400,000 for the 
fiscal year which began July 1, also 
: provides that most overseas broad- 
n a mail casting-must be relinquished to the 
5 nr ous yivery webs within 90 days—by Sept. 30. 
c1 1 ae The nets claim they are not yet 
“ . ready to undertake the responsi- 
cK of pucks you'd 14 bility, although they are currently 
#10 yw ares wou reported hustling sponsors for the 
‘tl ot and no Li programs. The nets are figured to 





wt eviilic 


from those the State Dept. will be 
dismissing. 
Only “criéical” areas will remain 


sections as Russia, south- 


° : u fo 8 on the State Dept. broadcasting plan 
anking yo ears ace nelp you —such 


ne eastern Europe and some Far East 


se areas. Of the $12,400,000 for the 
¢ cours*>)  iiyn- 


of ner Benton setup, $6,857,000 is earmarked 
as for radio activities. 

The “Voice of America” coin did 
nee BL u not get its okay until July 3, just 
pers ? before the statesmen beat it out of 
eday n n town for the holiday weekend. Both 
a com And ne houses then approved the conference 
s 3 pop n committee compromise which al- 

op-e ye : a coacs lowed the agency about $1,000,000 
e v ' less than the Senate had at first 
yer S 4? So 1 m es a ate a 
ou & Ww n en. given. The House had not approved 
—_ : can apP Ks and a dime. 

ng ning 1 tnan up +ne Meantime, the Mundt bill, which 
an $ x 99° gives permanent status to the State 
in cnt 4 Dept,’s information program and 
Bint eds gta which had previously passed the 
selY House, was tentatively approved on 
1 cere . Saturday by a Senate Foreign Rela- 
Tha tions subcommittee. Sen. Alexander 
Smith (R., N. J.), chairman of the 
subcommittee, described himself as 
strongly in favor of the legislation 
and “said he hoped that Congress 
‘ j would provide more dough than 

/ already allowed. 
she He expressed the, opinion that 
r g up “The Voice of America” peer 
i) 4 penetrate Russia’s iron: curtain an 
thnur sieget : r paughins said motion pictures would also play 
4005 es gan an important part in portraying the 
t j , ne u American way of life around the 
mpan Sve that ‘* world. He is in favor of giving the 
For State Dept. the full $16,000,000 which 


mecs s Sec. George C. Marshall requested. 
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LOUELLA O. PARSONS 


Sie Onde % 


te en ee 


NEW LOUELLA PARSONS SHOW 


THE ANDREW JERGENS CO., 
WOODBURY BEAUTY PRODUCTS 
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The original request in the budget 
was for $32,000,000. 





Pittsburgh—Eddie Beachler, for- 
mer sports writer for Pittsburgh 
Press and now on city staff of 
Scripps-Howard daily, doing sports 
program on WEDO in nearby Mc- 
Keesport six evenings weekly at 


7: ° 
_— —— -- 05 
ere ss ~ — . . . 
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18TH YEAR IN RADIO 


~ SECOND YEAR OF THE 


(Sundays at 9:15 P.M., EDT Over ABC) 


Agency! 
“&. ROBERT W. ORR & ASSOCIATES, INC. | 
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IT’S WONDERFUL : IT’S NICE 


TO BE PART OF AN INDUSTRY 


WHERE ASSOCIATIONS AND ASSOCIATES 


ARE SO PLEASANT 


FIBBER McGEE AND MOLLY 


















































CONDUCTOR * COMPOSER - ARRANGER | 
| 24 “CLUB 15” 


FOR 


FRANCO-AMERICAN SPAGHETTI | 


Monday thru Friday, 7:30 te 7:45 P.M., EDST 
CBS, Coast-to-Coast 




































































VARIETY 


Wednesday, July 9, 1947 





Farmers Feel Neglected by the FCC; 
Ask More Say in Clears Distribution 


Washington, July 8. 

In anticipation of a big offensive 
to be launched by farm-radio groups 
throughout the country when FCC 
resumes its clear-channel probe in 
the fall, the Ohio Farm Bureau last 
week outlined a strong, four-ply 
program to strengthen the hand of 


rural radio listeners. The Bureau’s 
new cooperatively-owned regional 


outlet—the first of its kind in the | 


U. S.—goes on the air in Columbus, 


O., this month under the call of 
WRED. 


OFB prexy Perry Green urgec 
that “a person with experience and 
background in agriculture and rural 
radio” be named to the next FCC 
vacancy. (The statement made no 
reference to the current row over 
nomination of Buckeye state Rep. 
Robert F. Jones. Spokesmen for the 
|Bureau said the recommendation | 
| was in the works before Jones’ name 
was sent to the Senate.) 

' The farm group also demanded 





that FCC see that a more equitable 
distribution of clear-channel stations 
is made outside of the big metro- 
politan areas to give farmers a 
chcice of network radio signals. 

Not so likely of achievement was 
the Farm Bureau’s demand that the 
520, 530 and 540ke bands be made 
available as soon as possible to 
standard broadcasters who proposed 
rural programming. The world tele- 
communications parley at Atlantic 
City has recommended that 540kc 
be turned over to standard broad- 
casters after signing of the next 
‘North American Regional Broad- 
casting Agreement in March, 1948. 
However, the two lower bands still 
belong to the government and no 
move has been made to get them for 
|commercial broadcasting. 





| 
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All Set to Go 





ALL STAR HOLLYWOOD CAST 


The Old Professor Back Again 


JOHN BROWN 
GE GE PEARSON 
PAT McGEEHAN 


s 


AVAILABLE TO START THIS FALL 
kk tek k 


“1IFE WITH TIMOTHY HALE” 


An Entirely New Approach to Daytime Radio 
Combining the Proven Elements Of 
Daytime With Nightime Format 


a 
AUDITION RECORDS AVAILABLE 
x*wekk * 


“TODAY'S CHILDREN” and “WOMEN IN WHITE” 


General Mills—Knox Reeves Advertising Agency, Inc. 


xkk Kw xk 
CARL WESTER & COMPANY 


THE NEW 


ALTENMEYER’S 
KINDERGARTEN 


With An 


BRUCE KAMMAN 


ALVIA ALMAN 


x * 


Now Producing 


for 


6047 Hollywood Boulevard 


Hollywood 28, Calif. 


WALTER TETLEY 
FRANK NELSON 
ED MAX 


Hillside 2151 











K. C. BLUES BALL GAMES" 
TO BE CO-SPONSORED 


Kansas City, July 8. 
Broadcasts of the Kansas City 
Blues baseball games with American 


Assn. rivals became a co-sponsored 
affair after. July 4. Sealtest Dairy 
Co. signed to share the expenses 
with Generali Mills, which has paid 
the bill thus far this season for the 
KCKN-aired stanzas voiced by 
Larry Ray. 

In contrast to former seasons, two 
sponsors will share honors on each 
double-header. Previously General 
Mills has required an alternating 
arrangement on sponsorship of such 
doubles. The natural 
Chapman Milk, the Sealtest product, 
for Wheaties, which GM plugs on 
the broadcasts, led to the change in 
policy, according to Ellis Attebury, 
KCKN manager. New deal also will 
plug Franklin Ice Cream, a product 
of the dairy. 


Leonard Slaughter, ice cream 
plant manager, and Emmett Dunn, 
dairy manager, worked out the deal 
with Attebury. R. J. Potts-Calkins 
and Holden is the agency for the 
dairy. New client gets in on a good 
thing with the Blues out in front 
of the league by six games, and 
broadcasts with Ray going over 
strong. 





Dallas—Bill Wells formerly on the 
staff of WNEW, New York City, has 
joined the staff of KIXL here as a 
disk jockey. He will be heard in a 
daily series titled “Bill Wells, His 
Piano and Records,” 


Colgate Back As 
Radio Lux Client 


Paris, July 1, 

Colgate, absent from Radio Luxem- 
bourg since 1939, has returned as a 
client, sponsoring a daily (except 
Sunday) five-minute gossip program 
at 8 am. by Andre Claveau for its 
dental cream. Baril, French denti- 
frice, is also back with a quarter- 





affinity of | 


| hour musical variety show Mondays 
| at 7.30 pm. Estree, hair tonic, has re- 


|newed its five-a-week musical. 


Radio Lux sponsorship list now 
totals 55, considered not bad for only 
18 months resumption of commercial 
offerings. Lack of products to sell, 
distribution, exchange, all have ham- 
pered. 


Station has just added two new 
programs, “Good Husbandry,” 15- 
minute daily show at 7 a.m. with 
helpful hints for farmers and gar- 
deners, and “For Men Only,” every 
Wednesday 9.45 p.m. and Sundays 
2.15 p.m., for a half-hour each. Latter 
program resulted from appeals for 


a companion show to “Women’s 
Hour,” 90-minute weekday semi- 
serious housewife program  spon- 


sored cooperatively by five French 
advertisers. “For Men Only” is an 
experiment along similar lines. 





Troy—James E. Gavagan, formerly 
with United Press in Albany and a 
Navy lieutenant during the war, has 
been appointed head of the news de- 





partment at WTRY in Troy. 
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|BRET MORRISON 


“THE SHADOW” 


SUNDAY MUTUAL BROADCASTING SYSTEM 
COAST TO COAST 


“LIGHT OF THE WORLD” 


MONDAY TO FRIDAY 
NBC COAST TO COAST 


“SONG OF THE STRANGER” 


MONDAY TO FRIDAY 
MUTUAL BROADCASTING SYSTEM 
COAST TO COAST 


“MELODY THEATRE” 


MONDAY TO FRIDAY 
MUTUAL BROADCASTING SYSTEM 
COAST TO COAST 



























BEN LUDLOW 


CONDUCTOR 


COMPOSER 


ARRANGER 


“Call the Police’—NBC—Tuesdays, 9 P. M. 
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Recently, much has. been said in print by various transcription 
producers about new shows they are offering. 


One producer says his new show is “making transcription 
history,” another says his show is the “greatest and most expen- 
sive ever produced,” another says his show is “more than just a 
radio show,” another says “all time-all star transcription top,” 
another says “most extensive opportunities ever presented,” etc., 
etc., ad infinitum. 


We're really glad the transcription boys are beginning to do 
something worth while, BUT—‘“WHAT’S ALL THE NOISE 
ABOUT?” 


WE’VE BEEN PRODUCING BIG NAME STAR TOP-NOTCH 
SHOWS SINCE 1940! 


FURTHERMORE, WE DEFY ANY RADIO PROGRAM MAN TO 
SHOW US ONE SHOW RECENTLY PRODUCED WHICH IS 
BIGGER IN ANY WAY THAN THE SHOWS WE’VE BEEN DOING 
FOR THE PAST SEVEN YEARS. 


The record speaks for itself. We started name star shows and 
have continued that policy for the past seven years. 


What other producer, other than Kermit-Raymond, can offer 
shows such as the half-hour transcribed series “HOLLYWOOD 
OPEN HOUSE” with Ray Bloch’s orchestra, Jim Ameche as 
emcee, a guest star comedian, a guest star singer and one or more 
motion picture guest stars on every show? Such great names as: 
Jack Benny and his entire company, Marlene Dietrich, Pat 





“WHATS ALL THE NOISE ABOUT?” 


O’Brien, Lucille Ball, Bert Lahr, Bonita Granville, Milton Berle, 
Dick Powell, and literally hundreds more too numerous to men- 
tion and equally as big. 


What other producer, other than Kermit-Raymond, can offer 
transcribed shows such as the great situation comedy show, 
“THE EDDIE BRACKEN SHOW,” starring Eddie Bracken, William 
Demarest and Ann Rutherford and the entire orchestra and cast 
of the original CBS network show? 


What other producer, other than Kermit-Raymond, can_ offer 
such great transcribed features as Dave Elman’s “HOBBY 
LOBBY,” with eleven years of network standing? The “JOHN J. 
ANTHONY” show with seventeen years of network standing? 
And such shows as the “FRANCIS LEDERER SHOW,” “FAMOUS 
FATHERS,” with guest stars such as: Ozzie Nelson and Harriet 
Hilliard, Deems Taylor, Lauritz Melchior, Lowell Thomas and 
others just as equally big? Shows such as the “MEAL OF YOUR 
LIFE” and “THE WOMAN?” with guests such as: Gertrude Law- 
rence, Elsa Maxwell, Victor Borge, Fiorello LaGuardia, Ika Chase, 
Burgess Meredith, Beatrice Kay, Georgie Jessei, Margo and many, 
many others. 


PRETTY IMPRESSIVE, ISN’T IT? Well then—“WHAT’S ALL 
THE NOISE ABOUT?” 


If you really want transcribed radio shows that speak for 
themselves, drop us a line, give us a call or send us a wire. 


KERMIT-RAYMOND SHOWS REALLY HAVE “SOMETHING 
TO MAKE NOISE ABOUT!” THEY “SPEAK” FOR THEMSELVES. 





RADIO'S 
GREATEST 
SUCCESS 
STORY 


17 Years in Network Radio! 


Eight years for 
the Ironized Yeast 
Company.... 


identification in all } af 


radio. *« 


York, revealed 
that 42% “of the 
radio listeners in *« 
"the city constantly 
dialed to John J. > af 
~~ Anthony, a4 
For a long period 
of time John J. 
Anthony led all other programs on the Pacific coast. 


For a period of ten years John J. Anthony delivered 


more per dollar spent than 90% of the programs on 
the air. 


John J. Anthony holds a remarkable record of con- 
secutive weeks on the air; 400 consecutive Sunday 
nights on Mutual; 269 consecutive Sunday nights on 
ABC. WITHOUT MISSING A BROADCAST. 


Constantly one of radio's largest mail pullers. Millions 
of letters received to date. 








———— 


NOW eer available for local and 


regional sponsorship on transcrip- 
tions .... The same program format 
that has been so successful for so 


many years on the networks. 


Two, Three or Five Times Weekly! 


260 Shows Now Ready! 


Highest sponsor * 


pereento sae. \, nro : 


WRITE — WIRE — PHOWE 


—, aoa 


CORPORATION 


11 EAST 52nd STREET, NEW YORK (22) 
Eldorado 5-5511 
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FCC Follows AVCO Ruling in KMED 
Sale, Awarding Bid to Second Buyer 


Washington, July 8. buyer was the Gibson Broadcasting 
In one of the first cases of its |Co., which signed the original sales 


kind since the controversial AVCO | contract with Mrs. Virgin. Both} 


transfer procedure was put on the) bidders went through competitive 
books, the Commission last week hearing on the sale. 
turned thumbs down on the first} (Only recent case like it involved 


bidder for a station and promptly/sale of a Pittsfield, Mass. station, 





awarded it to a second buyer. |'where the two competitors for the 
The decision approved the sale of | station resolved their conflict with- 

station KMED and FM affiliate, Med-| out waiting for outcome of an FCC 

ford, Ore. from Mrs. W. J. Virgin to | hearing decision.) 

Rejected ! 


the Medford Radio Corp. Under the FCC order, Mrs. Virgin 


































may refuse to sell to the Medford 
company, though both bidders had 
made her the same deal. Her stations 
went for $250,000. and, in addition, 
she was to get a $20,900 stock inter- 
est from either party. 


The Commission said it was pre- 
ferring the Medford group on the 
basis of “local residence of all of 
its officers and knowledge of the 
| community.” Luther Gibson, prin- 
| cipal in the Gibson company, is a 
| California publisher and broadcaster, 
| whose manager promised to spend 
| bulk of his time in Medford. 





| Gibson is probably the only 
| broadcaster in the business who has 
llost out on two sales bids in the past 


| 
two years. 


Personal Management 


GEORGE “BULLETS” DURGOM 


rbunouncing Mew Office 
8580 SUNSET BOULEVARD 
CRestview 5-2009 


tN \ 











TERMS SET FOR WINS’ 
YANKEE PRO GRIDCASTS 


WINS, N. Y., will again carry the 
Yankee pro football games this sea- 
son, in a most unusual arrangement. 
Yankee management guarantees to 
pay station a $600 fee for each game, 
and line .charges and engineering 
and announcer costs, even if series 
isn’t sponsored. 

Games were spousored by Pabst 
last year, and undoubtedly will be 
sponsored again, although client 
hasn’t been. set yet. WINS have the 
ball club on a two year deal, for '46 
and °47. 

All games will be live (also un- 
usual, in that two will be played on 
the Coast). Series will cover 14 


Hodges, who do the Yank baseball 
games now, will be the announcers. 





PeeDee Network 


Charlotte, July 8. 
Stations in portions of North and 
South Carolina are combining to 
form a vast network covering the 
PeeDee area bordering both states. 
Plan was developed at a _ recent 
meeting of representatives of sta- 
tions at Whiteville and Lumberton 
in North Carolina, and Sumter, 
Florence, Bennettsville, Conway and 
Hartsville in South Carolina. 


An organization was formed and 
named the Southern Network, Inc. 
Melvin Purvis of Florence, S. C., 
was elected president. The radio 
men in the organization meeting es- 
timated that a listener coverage of 
1,000,000 can be attained. 


games in all, plus a playoff game. | 
| Season begins Aug. 31 in Buffalo, and 
}ends Dec. 14. * el Allen and Russ 


Main Difference in U.S. : 
British Comedy Shows 
Is Money, Sez BBC Comic 


Jack Train, “Col. Chinstrap” on 
Tommy Handley’s BBC show and 
one of the permanent panel mem- 
bers on the British version of “20 


Questions,” is in the U. S. with his 
wife on their first visit to these 
shores. This week they’re in Flor- 
ida, but next week they'll return to 
New York so that Train, a veteran 
vaudevillian who specializes in dia- 
lects, can keep several air guestshot 
dates, including Barry Gray’s show, 
“20 Questions” and “Luncheon at 
Sardi’s,” all Mutual airers. 





Train was asked, few days after 
he arrived in the U. S., if he'd 
listened to any of the comedy shows 


on this side. He hadn't, since arriv- 


ling, he said, but he was familiar 


with most of the top shows because 
they were aired via Armed Forces 
Radio in England during the war 

“What’s the . main difference 
between the British and WU. §&8. 
comedy shows?” he was asked, 
“The money,” he replied. 

He said Al Parker, James Mason’s 
manager, who also arrived in New 
York within the last fortnight, had 
tried to get him in going to Holly- 
wood, but he was not interested. 
Although he freelances and is not 
bound by any BBC contract, he is 
satisfied with his BBC and vaude 
stints, he said. He just finished a 
second-billing run at the Palladium, 





San Antonio—Charles Fietcher 
has joined the control staff of WOAI 





here. 





























ELEN CARROL 
HE SATISFIER 


Starting 3rd Year, September 8th 


CHESTERFIELD 
SUPPER CLUB 


NBC Coast to Coast 
= 


Just Concluded 4 Weeks 


PARAMOUNT, New York | 


Heard on RCA Victor Records 





Exclusive Management 


F..C. O'KEEFE 


RKO Building, New York 20 
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Sundays—8:00-8:30 p.m. EDST 
NBC—Coast to Coast 
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OROTHY AND DICK 


America’s Most Popular Breakfast Team 
7 Days a.Week * 21 Contented Sponsors 


WOR e 710 on your dial 
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FCC Postpones. 
FM Hearings 


+ Washington, July 8. 

Combined pressure from the FCC 
and the FM Assn. was successful 
over the weekend in persuading 
Rep. Evan Howell (R., Il.), Chair- 
man of the House Interstate Com- 
merce radio subcommittee, to post- 
pone indefinitely skedded. hearings 
on FCC’s 1945 decision to shift FM 
upstairs from its prewar spectrum 
position. 

The Congressman early last week | 
set today (Tues.) and tomorrow as | 
hearing dates on a bill introduced 
by Rep. William Lemke seeking to 
return the low-band (around 44-50 
meg) channels to FM broadcasting. 
Lemke’s bill is one of four pending 
before the House radio subcommit- 
tee and is generally thought to have 
gotten its impetus from Commander 
Eugene McDonald, president of Ze- 
nith Radio Corp., one of the most 
active crusaders to retrieve the pre- 
war channels for FM. (Zenith is 
one of the few radio firms which 
have manufactured FM sets equipped 
to receive both the prewar and post- 
war FM bands.) 

The committee had asked FCC 
Chairman Charles R. Denny, Jr., to 


testify, but he begged off on ground 
that he must stay in Atlantic City to | 
run the special round of the} 
world telecommunications confer- | 
ences which opened this week. | 
(Denny’s job in winning postpone- ‘ 


ment was helped somewhat by the 
fact that Rep. Charles Wolverton (R., 


; N.J.), Chairman of the House Inter- “RAR, DISTRICT ATTORNEY” 


state and Foreign Commerce Com- 


mittee, was in Atlantic City for the {MISS MILLER) 
sessions too.) Naturally, FCC is 
“agin” the Lemke proposal. 


aE, et he ENE tesaat || "EXPLORING THE UNKNOWN" 
casters as well. miggest boosters of 4s 
voli MEW Asiiléed,ad 0 te “RADIO READERS DIGEST 

other radio companies who Mave 
wulieabds: Aamneiieice ice’ aeeks “SECOND MRS. BURTON” 
set against it since it would mean 
they would lose their No. 1 video 


slot to FM. “PERRY MASON” 
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Watch this It is understood that Judge Roy 














Hofheinz, FMA prexy, and others on 























New 18 year his board are of two minds on the 
old singing bill, so did not wish hearings at this 
; enecm 
star zoom time. 


Counterpart of the House bill— 





to the TOP! though not as a companion measure 
—was introduced in the Senate last 115 Newbury St. 400 Madison Ave. 
session by Sen. Charles Tobey R., 
N. H.). Boston 16, Mass. New York 17, N. Y. : 


, s | : 
Congratu ations: 
; week that Field stations are going : . j | 
into FM construction as soon as pos- 
sible and that three stations would BY il 
have FM operation by Jan. 1. , ) 
Although cramped for space, Chi’s P | 
WJJD will put an FM antenna on | 
top of 230 N. Michigan blvd. WSAI, R | 
Cincinnati, will build a structure in ‘ 
ON YOUR NEW Pe UP TOMRY LOR) Me dO) Mme Prince Hill section this fall, and 
nA A KOIN, Portland, Ore., will also 
erect an FM station on its present 
location, WJJD beings 50,000 watt 
operation this week on _ limited 
schedule. Well informed sources 
look for the station to move into . 
asked the Fort Myers, Fla., police N 
radio to relinquish its cali letters, 
WFMF, last two letters same as his 
initials, in exchange for free Fort 
Myers publicity over WJJD during AND HIS. 
‘YOUR FIRST RECORD RELEASE | Station WDVA, new 5,000 watts 
| nighttime-1,000 watts daytime Mu- 
6 5 6 | tual affiliate here, made its air de- | 
IVY and j HAVE BUT ONE HEART’ | but June 29 with a healthy chunk 
| of its time sold ahead of the first 
is really going to town! | broadcast. Walter M. Windsor. gen- 
; eral manager, reported the station | 
| 


vues 


Field to Have Three FM 
Stations Ready by Jan. 1 
Howard . Lane, “Marshall Field's ° Sweel M, WU44C | | 








radio adviser, revealed here last 











Every Saturday Night 
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soon as it is completed. (See story 
in LITERATI section.) 
WE’RE PROUD TO HAVE YOU ON. 
being considered by local board. ORCHESTRA 
WDVA’s Pre-Preem B.0. 


Lane disclosed that Field has 
Danville. Va., July 8. : NOW AT 











C B S -C @) A $ T T re) C re) A S T the new Chicago Sun building as 
the winter months. Request is now 
got under way with 60% of program | 

| availabilities and 80% of aan poe BOSTON 


abilities sold locally, signed con- 


1% '| tracts for local busine. alone repre- | 
DO | senting a volume exceeding $115,000 
D 


| for the first year. 7 


BUT WAIT TILL THEY HEAR 
Teeoff took the form of a 90-min- 


- 
A . 
| ute dedicatory broadcast presented 


‘ANGELA MIA’ pom - an audience of 2,500 towns- | DECCA RECORDS 












































4 people. Regularly scheduled pro- | 
pe * Available August Ist | gramming was launched the follow- | 
j ’ |ing day. Station is on the air from | 

5:30 a. m. to 1 a. m. daily. | 
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BOOKING: 
M.C.A, 
wiz 
A.B.C. 


THIS IS NOT A PICTURE OF HENRY MORGAN BUT IT’'S GOOD ADVERTISING, ISNT IT? 


PERSONAL MGMT. 








COAST: EVA MORGAN 
1181 N. WHITLEY 
HOLLYWOOD 


N. Y.: HENRY VON OST 
565 STH AVE. 
NEW YORK 
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GEORGE ano GRACIE 


- Beginning a New Season 
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The National Broadcasting Company a 
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1ST KANS, FM NETWORK : 
GETSITSTEEOFFINK.C. |, 
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Kansas City, July 8. ; W 
Groundwork for the first FM net- he 
RCA VICTOR work in this area has been laid here a 
in a deal between KOZY, local FM in 
FAVORITES pioneer, and WIBW-FM, which cl 
recently got going in Topeka. Deal { ra 
has been set by Ben Ludy, g.m. of or 
the Arthur Capper radio stations th 
(KCKN, Kansas City, Kan.; WIBW ‘ oO} 
and WIBW-FM, Topeka) and Robert re 
Wolfskill, manager of KOZY. . CI 
First hookup on the net was 
worked out Sunday (29) with KOZY ae 
feeding its “FM Variety Hall” at in 
8:30 Sunday eve to WIBW-FM. W 
“Variety Hall’ is KOZY’s top sus- gt 
tainer, a live talent show produced w 
by Jack Pierson, KOZY will begin e. 
taking programs of WIBW-FM orig- ic 
ination within two or three weeks, N 
as soon as new studios are com- rs 


pleted here on the 12th floor of the j 

Porter building. | i 
Schedule of exchanged programs 

will be gradually increased, Ludy 































































































R.C.A. Victor Records said, and other FM outlets of the $ 
area may be invited to join the new 
nn . 
All Major Networks—U. S. and Canada “ 
e . > ’ 
Radio Guest Stars —Philco Hall of Fame—Hobby |1| Ouimet to Head CBC’s 
| Lobby — Kate Smith Show — Jack Smith Show French Lingo Network 
Associated Program Service — Lang Worth SPORE ony vende 
Feature Programs — N.B.C. Thesaurus and director of the CBC’s French-lan- i, 
Their Nation-Wide Associated Radio Stations a - 
Personal Direction ———_- _Ouimet, director of talks and pub- 4 h 
ED KIRKEBY Bill Robinson-Deep River Boys Concert Revue iy 9th ah ghar L« sh gue Es. 
2908 R.K.O. Bidg. (Coast-to-Coast) ; seas, succeeded pianist and orchestra . 
New York 20, N. Y. ‘ apuhanpramnnetens leader Jean-Marle Beaudet, who has s 
Ph. Circle 6-9366 All Major Theatres and Clubs been named regional director in h 
Vancouver of the CBC’s Interna- s 
: tional Service. Ira Dilworth, CBC 1 
= — — regional representative in British i F 
Columbia, becomes general super- f b 
visor of the International Service in : u 
! Montreal. All appointments are fof é 
two years. 4 5 
Dallas—Sidney Pietzsch has been { 7 
named news editor of WFAA. * n 
ROBERT J. SHAW wo a 
t 
° tf e 
|| America’s Top Fight Announcer MURRY | 
AUTHOR | 
| ON | WAGNER 
| IN HOLLYWOOD d 
4 ” || -Gi 7 C S ( 
‘MR. DISTRICT . ATTORNEY” || Gillette’s Cavalcade of Sports |} snnourcing : 
| || 5 A WEEK i 
| and Boxing Every Friday Nite | “Double or Nothing” t 
| | | . 
' | | ST ’ 
| | és 9 At 10 P.M., EDST, Over ABC Network COAST TO COA 
CHRISTOPHER WELLS” || “2% © ow | roteanrncucssours | 
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WOR’s 250G Platter Pressing Biz 
To World B casting; WHN to Vth Ave. 





i a 

orld Broadcastin, Go., Decca-+ 
pooled transoription outfit, has 
important deals as a 


; two 
ae oving of ite headquar- 
es from New York to the Coast. 
io pact drops all of WOR Record- 
jng Studios’ platter-pressing biz, 
formerly handled by Muzak, into 
World’s lap. In the second deal, 
inked Monday (7), World leased its 
studios at 711 Fifth Ave, N. Y., 
to WHN, 50,000-watt Metro-owned 
N. Y. indie. 7 

Lease is for 10 years, involving 
“in excess of $1,000,000" for that 
period, and becomes effective next 
Jan, 1. Entire WHN operation, now 
occupying the upper levels of the 
Loew Bldg. on Times Square, will 
be moved into the old NBC h.q. now 
occupied by World. 

WOR Recording deal will give 
World something in excess of 
$250,000 yearly in pressing biz. 
Agreement calls for World to turn 
out vinylite platters at its .Manhat- 
tan plant and ship them out under 
WOR Recordings’ label. 

On the basis of the deal, which 
H. B. Lockwood, manager of the 
WOR recording division, believes 
will give his firm the finest possible 
platter product, a new schedule of 
rates was announced by Lockwood | 
in a letter to ad agencies and other 
clients. He pointed out that the 
rates were the same, or even less 
on certain quantities of disks, than 
they were before, despite increasing 
operation costs. The rate for master 
recordings, however, has been in- 
creased. 

Implications of the WOR-World 
deal as well as other developments 
indicate that Muzak as well as 
World is moving in the direction of 
getting out of the transcription biz. 
WOR recently took over all of the 
et, work formerly done by Muzak 
for the ABC network and WJZ, its 
N. Y. flagship. Whereas WOR for- 
merly handled only occasional jobs 
for ABC, it is now doing a capacity 
job for the network. 

WOR Recording is inviting 

; (Continued on page 79) 


Mel Torme’s NBC 
Toni Shampoo Deal 


Chicago, July 8. 

Latest show set for Toni Sham- 
see “Torme Time,” will feature Mel 
orme in 15-minute musical format 
slotted for 5:30 p.m. N. Y. time on 
Saturdays over NBC. Starting date 
has been tentatively set for Aug. 23. 
Toni started network advertising 
only last January and since then has 
acquired 15 minutes of “Ladies Be 
Seated” across the board on ABC, 
half-hour of “Give and Take” on 
Saturday afternoons over CBS and 
15 minutes of “Meet the Misses” on 
Fridays over 26 stations via Colum- 
= Pacific net plus mountain hook- 

Show will be aired from New 
York for at least the first six 
Weeks and then from Hollywood con- 
tingent upon Torme’s pic commit- 
ments. Bob Moss will be writer and 


Producer. Foote, Cone & Belding is 
the agency. 


CAMPANA RETURNS TO 
FIRST (NIGHTER) LOVE 


d First Nighter,” one of the oldest 
Tamat shows on the air, is set for a 
Comeback next fall following a year- 
and-a-half blackout. It’s. a case 
of Campana Sales Co. going back to 
ra first love. Italian balm outfit has 
nkrolled “First Nighter” off and 
n Since 1930. Last time the show 
Was aired was in April, 1946. 
nner has once more picked up 
} ab, via Wallace, Ferry & Hanley 
re’y, Of Chicago, and it gets the 
9 Saturday 8-8:30 p.m. slot, now 
- upied by Vaughn Monroe's Camel 
Ow, starting Oct. 4. 
ern nPending return of “First Night- 
2 hogy oe some question as to the 
Ra € status of Campana’s only cur- 
nt radio stanza, “Solitaire Time.” a 
“minute airer Sunday noons over 








WOR Nixes Pettengill 


WOR, Mutual's N. Y. flagship, has 
served hotice on the network that it 
wants no part of the upcoming 
Samuel B. Pettengill commentary 
stanza, which will be sponsored by 
Frank Gannett and his America’s 
Future organization. Pettengill goes 
on the network Sept. 7 in the Sun- 
day 1-1:15 p.m. slot. 

WOR rejection reportedly stems 
from station’s unhappiness over the 
auspices and its desire to avoid an- 
other Upton Close incident. 


Pearson & Allen 
Vs. Hearst Slugfest 
Now Set for Aug. 


Washington, July 8. 
FCC is aiming now to hold hear- 





ing here in August on the license 
renewal of William Randolph 
Hearst's WBAL, Baltimore, along 


with the competing bid of the former 
Washington Merry-Go-Round team 
of Drew Pearson and Bob Allen for 
Hearst’s channel there. Commission 
wants a speedy hearing, following a 
signal victory in the U. S. District 
Court here last Thursday (3). 

Commission has been unable to 
move ahead with the WBAL vs. 
Pearson and Allen case since Hearst 
had asked the Court to stay the 
hearing until the Commission wiped 
out charges against his operation of 
WBAL contained in the contro- 
versial Blue Book. Last week, Judge 
James Proctor, after sitting on the 
hot potato for three months, sided 
with FCC in concluding he had no 
jurisdiction to stay an administrative 
agency from going ahead with hear- 
ing and dismissed the Hearst com- 
plaint. 

The hearing, already due to make 
radio headlines because of the per- 
sonalities involved, takes on added 
drama in view of the new fight be- 
tween Pearson and Rep. Robert F. 
Jones (R., Ohio), nominee to the 
FCC bench. 

Pearson has said he doesn’t think 

(Continued on page 76) 


Mrs. Thackrey Sez She 
Now Wants to Retain 
WLIB; Win, Lose or Draw 


Washington, July 8. 

Mrs. Dorothy Thackrey, testifying 
at an FCC hearing here last week, 
put the kibosh on rumors that WLIB 
was up for quick sale. She testified 
that as late as two weeks ago some- 
one approached her with a firm offer 
but that she has now made up her 
mind definitely to keep the station— 
win, lose or draw. 

Mrs. Thackrey was subpoenaed to 
give further testimony in support of 
her proposed new program schedule, 
which calls for a diet of light-clas- 
sical transcriptions on a round-the- 
clock basis. She is seeking night- 
time use of the 1190 kc channel in 
competition with Westinghouse 
Radio Stations, Inc., licensee of 
WOWO, Fort Wayne, which has a 





bid in for 50 kw on the same wave- | 
turned | 


length. Westinghouse has 
down Mrs. Thackrey’s request that 
WOWO use a directional antenna 
which would lose it some of its east- 
ern audience but permit her to 
switch over to fulltime operation. 





Drene Acct. to Compton 


Procter & Gamble’s Drene account 
has been shifted over from Kastor, 
Farrell, Chesley & Clifford agency 
to Compton. Drene’s Sunday night 
NBC show was cancelled some time 
back and account is presently out of 
network programming. 

Whether P & G intends returning 
to nighttime radio or go daytime or 





19 NBC cutlets, 


both is stil] undetermined. 


LOW BUDGETS, 
LACK OF TALENT 


Now that most of the coast-to- 
coast replacement shows have spread 
their wings over the summer kilocy- 
cles, consensus in the trade is that 
the programming, with but few ex- 
ceptions, mirrors the current uncer- 


tainty among bankrollers and the 
general pulling-in-the-reins on 
spending. 


If there’s been a noticeable lack of 
rejoicing over the hiatus-time fare 
on the air, it’s attributed primarily 
to the fact that sponsors had passed 
on the word to their agencies to 
shave costs to a minimum, with but 
few of the commercial fill-in shows 
exceeding a $4,000 weekly talent-pro- 
duction nut. And with that kind of 
coin, sit’s acknowledged, what can 
the listener expect? 

As for the network sustaining 
shows to fill the haitus gaps, for the 
most part they’ve been whipped to- 
gether at low cost, since the web 
programming depts have been oper- 
ating under reduced budgets. 

There’s been criticism directed at 
the failure to experiment with sum- 
mertime programming in developing 
some fresh idea, particularly in view 
of the fact that such venturing is 
possible within the limits of low 
summer budgeting. Instead, the 
sponsored and sustaining flock of fill- 
ins add up to nothing more than 
road company versions of winter- 
time programming. 

Of the comedy shows pacted as 
summer subs, Jack Paar alone seems 
to have hit a stride that bodes well 
for a year-round sponsorship deal, 
but the trade isn’t overlooking the 
fact that Lucky Strike has vested the 
show with top production coin—plus 
the use of Jack Benny's writing 

(Continued on page 76) 


Mutual Wraps Up 
$2,000,000 Biz 


Mutual network has a $1,200,000 
gross time order from Pharmaco for 
two evening half-hours and three 
daytime quarter-hours weekly dur- 
ing the coming season. Along with a 
moveover of Samuel Pettingill from 
ABC and two other pieces of new 
business in the works, Mutual execs 
have orders on tap totalling well 
over $2,000,000. It'll be Mutual’s big- 
gest week, saleswise, since Philip 
Morris bought “Queen for a Day” 
and “Heart’s Desire.” 

Pharmaco’s buy, plaeed via Ruth- 
rauff & Ryan, is the largest radio 
contract ever inked by the Feen-a- 
mint manufacturer. 

The Sunday 9:30 p.m. period occu- 
pied by “Double or Nothing” for 
Pharmaco during the past season has 
been reserved for a comedy stanza 
starring Jim Backus. Format calls 
for use of some platters, although it 
won't be strictly a disk jockey show. 
It preems Sept. 7 following a sus- 
tainer teeoff Aug. 3. 

Other evening program will be 
slotted Mondays at 8:30 p.m. and in 
all likelihood will be “Crime Club,” 
now a Mutual sustainer, although 





three or four other stanzas, includ-. 
ing “Scotland Yard” and “Johnny 
Madero.” It’s believed, in event 
Pharmaco doesn't buy “Scotland 
Yard,” that show will be shifted to 
the preceding half-hour, with “Did 
Justice Triumph,” currently in this 
segment, doing a bowout. 

Daytime airer for Feen-a-mint 
will get the Mon.-Wed.-Fri. 3:30-3:35 
islot and star Bret Morrison, who 
(Continued on page 78) 

. 
_ Annuity Sounds Sweeter 

Sam Lewis, radio musician 
and second trombonist in the 
NBC Symphony, has been put- 
ting his savings for years into 
annuities so that he could re- 
tire at 50 and live on the pro- 
ceeds. ‘ 

Sunday (6) Lewis was 50. He 
played in the NBC Symph pro- 
gram, as usual. Then, after the 
concert, he stood up, and in an 
expansive gesture, broke his 
trombone in two over his knee. 
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Gorman’s K&E Quickie 


One of the fastest now-you-see-it, 
now-you-don’t acts in agency annals 
transpired last week at Kenyon & 
Eckhardt. On July 1, Walter Gor- 
man, who had worked on the late 
“Hollywood Story” (ABC) series for 
K&E, took over newly-created post 
in agency as director of production 
for the radio department. Thursday 


(3) he was no longer with the 
agency, 
Strictly a case of “mutual dis- 


agreement,” said a K&E spokesman. 
Gorman won't be replaced. 


WMCA to Swing 
Back to Public 
Service Stand 


Looks now as if the Nathan Straus- 
owned New York indie, WMCA, will 
be getting back into the program- 
ming swing as the “station with a 
conscience.” A few months back, in 
jan almost sudden reversal of long- 
|standing policy, the station can- 
celled out virtually its entire roster 
of public service programming, in- 
cluding the widely kudosed “New 
World ’A Coming.” 

Dropping of the shows occasioned 
no little comment in Manhattan 
radio circles, in view of the fact that 
it was the one phase of operation 
that gave the station a distinctive- 
ness and character of its own. The 
fadeout of the public service pro- 
gramming, on which the station had 
prided itself, also played havoc with 


the station’s production dept. per- 
sonnel. 


Fact that it all came at a time 
when WMCA was beginning to put 
the pressure on the sales boys to 
boost station revenue didn’t partic- 
ularly contribute toward enhancing 
its prestige. 

There’s been another reversal now, 
however, and “New World” is due 
for a fall comeback. Production 
dept. will also get a shot in the arm, 
with Michael Sklar, who was dropped 
when the cancellations went into ef- 
'fect, due to return and handle the 
| show. 


Flock of Godfrey’s 
Talent Scout Show 
Grads Hit the Bigtime 


Evidence that “Arthur Godfrey's 
| Talent Scouts” show has paid off in 
developing new talent is given in 
list of current activities of some of 
the contestants. Vic Damone, win- 
ner of July 23, 46 program, started 
| as star of Pet Milk’s “Saturday Night 
'Serenade” last week (5). Joan 














| P 
| Nichols, who appeared on program | 


| Sept. 17, 46, is now a feature of the 
Copacabana, in Rio de Janeiro. 
Wilton Clary is now playing the 
lead role of Curly in “Oklahoma!” 
Audrey Sabetti appeared in “Carou- 
/sel” on the road the past season. 
| Dorothy Jordy played a lead role in 
| “Beggar's Holiday” when it toured, 
under name of Dorothy Jordan. 
Dolores Martin is in ‘“Finian’s Rain- 
bow,” doing a solo number. 
Rosemary Kuhlmann is star of a 
half-hour musical program, “Musical 
Almanac,’ over WFBR, Baltimore. 
Gloria Benson is a soloist with Phil 
Spitalny’s All-Girl Orchestra. And 
Alan Schackner will appear in the 
film, “Portrait of Jennie,” now in 
production. Last-named is a har- 
monicist; all others are vocalists. 





> 


Petrillo Sez Halt on Broadcasting, 


to Save Musicians: 


Confirms Studios’ Pact on Tele Ban 


Washington, July 8. 
James C. Petrillo promised grey 


hairs for the broadcasting and 
recording biggies yesterday (7) 
when he declared that the AFM 


would probably turn thumbs down 
on network musical broadcasts after 
the present contracts run out Jan. 
| 31, and would also probably halt 
; once more the production of platters. 
| He said that if there is no legal ob- 
jection, AFM will try to get into the 
platter biz itself, taking over for the 
| musicians the profit now going into 
the pockets of the disk captains. 

| Testifying before a House Labor 
| subcommittee, Petrillo also ‘con- 
| firmed the secret clause in the musi- 
cians’ contract with the film studios, 
barring the use of musical sound- 
tracks from television unless there 
is specific, written permission from 
the AFM. This clause, it was ex- 
plained today, exists not only in 
pacts with the majors but also with 
Society of Independent Motion Pic- 
ture Producers. It also provides 
that the studios can’t make pictures 
for video with a musical soundtrack 
unless there are separate negotia- 
tions with AFM. 

Petrillo’s bland testimony under 
oath on this, doubtless brought red 
faces to the studio officials who have 
been insisting their contracts did 
not contain the no-television clause. 

“You plan to stop recording Dec. 
| 31, and to stop chain music broad- 
casting Feb. 1,” snapped Irving Mc- 
Cann, counsel for the committee, 
“And you have a contract with 
major film companies to prevent the 
use of sound trucks on television.” 
| Petrillo nodded, and McCann con- 
tinued: “Is there any question in 
| your mind that you are in restraint 
(Continued on page 89) 


Screen Guild 
T-Zone Bound 


MCA and Wm. Esty agency, latter 
on behalf of Camel cigarets, are re- 
ported practically set for the signa- 
turing on the takeover of “Screen 
Guild Players” as replacement for 
Camel's Abbott & Costello show. 
Which means that Screen Guild 
bows out of the Lady Esther spon- 
sorship columns and moves over 
from its present 10 o’clock Monday 
night CBS slot to the Thursday at 
10 NBC niche. 

NBC has long been in the market 
for a sock dramatic show and Screen 
Guild, which has long been a Top 
15 Hooper drawing card while 
bracketed back-to-back with Lux 
Radio Theatre, could well be the 
answer. 

Lever Bros. has an option on the 
Monday 10-10:30 CBS period and is 
ready to move in when Lady Esther 
vacates the spot. Lever currently 
occupies the 8:30-9 time preceding 
its Lux show (it currently bought 
“My Friend Irma” as replacement 
for Joan Davis), and plans moving 
| “Irma” into 10 o'clock. 

But it all hinges on Lady Esther's 
plans. Client's contract for the CBS 
| time runs until January and whether 
Lady Esther plans putting a new 
show into the period is still a ques- 
tion mark. 




















EDWARDS, P&G RENEWAL 
SNARLED ON REPEATS 


Hollywood, July 8. 

Extension of contract between 
Ralph Edwards and Procter & Gam- 
| ble, via Compton agency, still hinges 
on quite a few bugs to be ironed out. 
| Ong of them involves a hike in 
| coin, but the chief snag is over the 
| Coast repeat. Edwards has some 
| pretty strong feelings about that 
; weekly live repeat, in view of the 
| peculiar pattern of his show which 
| 
| 





always means starting from scratch 
production-wise. How he'll circum- 
vent the coftinued NBC ban on 
transcribed repeats, however, is 
i pretty hard to figure out. 
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Unsavory Past of Jones’ Accusers 


Weights Scales in His FCC Favor 





Washington, July 8 


Majerity of the Senate Sadnestebe 
Commerce sub-committee, who sat 
through five hectic hours of testi- 
mony on the qualifications of Rep. 
Robert F. Jones (R., Ohio) to sit on 
the FCC, appeared ready yesterday 
(7) to recommend his confirmation. 


Unsavory past of the three Black 
Legion members who testified that 
Jones was a one-time member of 
their organization was held up to 
exhaustive scrutiny by committee 
members, while a half-dozen friends 
and colleagues of the Congressman 
took the stand to support Jones’ 
“reputation for tolerance” and “ab- 
sence of subversive beliefs.” Result 
of the welter of charges and counter- 
charges by Jones and his supporters 
was that observers generally pre- 
dicted his speedy approval by a 
majority of the Senate committee. 

“Jones’ witnesses included three 
clergymen, one a Catholic priest, and 
a Lima, O., Negro who testified the 
Congressman had proved to him and 
90% of the Negroes in his district 
that he had never been a Legion 
member. 

Old Klan Meeting Buddies 

Frank A. Barber, chief of police in 
Beaver Dam, O., repeated for the 
committee a sworn statement that 
he administered the preliminary 
Legion rites to Jones in a twilight 
ceremony in a wood outside Lima. 
Glenn E. Webb, one of the Legion 
initiation crew, swore he gave Jones 
the final oath “sometime in the 
spring of 1934 or 1935.” Barber said 
he used to attend Ku Klux Klan 
meetings with Jones “in the old days.” 

Seventy-four-year-old Virgil Ef- 
finger, Legion commander, who com- 
plained of failing memory, could not 
even recall yesterday whether he 
had traveled to Washington, Sun- 
day (6) by train or bus. 

Committee members warmed to 
the scent when it developed that 
two of the Legion witnesses had 
criminal records. Affidavit intro- 
duced by Senator Homer A. Cape- 
hart (R., Ind.) showed Effinger had 
been convicted of contempt of court 
in 1940. Effinger, on the stand, 
could not remember whether Jones 
had been a Legion member. He had 
signed an affidavit to this effect in 
1938 and repudiated it later in a 
statement to the Lima News. 

In Jail Six Times 

Barber admitted going to jail six 
times “for shootin’ at a man” and 
for non-support, but was never con- 
victed of a criminal charge. Another 
affidavit submitted by Senator Cape- 
hart showed Barber’s wife had com- 
mitted him to an insane asylum in 
1922 on what he called “a frame-up 
charge.” Barber said he actually 
suggested going to jail on a couple 

. of occasions to escape his .“family 
troubles.” 

Webb admitted forging payroll 
checks at a former job in 1942. 
Both Legion men testified they didn’t 
oppose Jones because of his Legion 
connections but added that he had 
turned on the “Legion friends who 
helped elect him” and on the CIO 
union of which they are members. 

John Anderson, employe of com- 
mentator Drew Pearson, told the 
committee, “I wish you could have 
been with me in Lima. You would 
have been convinced Jones is a 
Legion member.” He suggested that 
the committee 


made the _ investigation Pearson 
started. 

Joe Emmons, Lima CIO official, 
said: “It was an open secret in 


Lima” that Jones belonged to the 
Legion at one time. The committee 
hammered him with questions when 
he testified that he himself “in- 
filtrated the Legion as a member in 
1938 to see how it operated. 
Accuses Pearson of Smear 
Jones took the stand briefly to 


itself should have | 


‘BUD’ BARRY INTO 
ABC PROGRAM SPOT 


ABC wasn’t long in settling on a 
successor to Adrian Samish, pro- 
gramming television veepee, who's 
checking out late this month to head 
up Show Productions,.Inc., for the 
Dancer - Fitzgerald - Sample agency. 
Nod went to Samish’s lieutenant, 


Charles C. (Bud) Barry, director of 
programs. 
Barry, who was brought in by 


Samish less than two years ago ‘fol- 
lowing a stretch in Washington as 
D. C, rep for the net, will name his 
own successor, but not until some 
time after he takes over his new 
veepee duties on July 28. He left 
Thursday (3) for the Coast with 
Paul Whiteman to supervise debut of 
the latter’s disk show from Holly- 
wood, and he won’t return to New 
York until a couple of days before 
Samish checks out. 

It was Barry who dreamed up 
ABC’s new hour-long platter stanza 
and talked Whiteman into turning 
disk jockey. Success of the idea put 
a feather in Barry’s cap which un- 
doubtedly was a factor in the ABC 
board’s quick selection of him to 
step into Samish’s shoes. Aside from 
this, Barry has done stout yeoman 
work for his. boss and, at 36 (his 
birthday “preceded his v.p. promoe 
tion last Wednesday), he’s an expe- 
rienced hand in the programming 
end of radio. He was director of 
ABC program operations from the 
time ABC was formed in 1942 until 
1945. Earlier he was a Presidential 
announcer for NBC. 


WOQXR’s Fulltime 
FM-Dupe Go-ahead 


First FM station in the New York 
metropolitan area,to schedule full- 
time operation and full duplication of 
its parent AM station’s programming, 
WQXQ, affiliate of N. Y. Times- 
owned WQXR, will begin such op- 
eration within about a week, it was 
learned yesterday (Tues.). Duplica- 
tion of WQXR’s live music shows 
without hiring of standbys has go- 
ahead from Petrillo’s AFM, accord- 
ing to station execs. 

WQXQ, presently on the air only 
from 9 a. m. to midnight daily con- 
currently with beginning of opera- 
tion on its new upstairs wave band 
(96.3 mc). For the time being, op- 
eration on the low band (45.9 mc) 
also will be _ contjnued, giving 
WQXX-WXQX in effect three sta- 
tions. 


HILDEGARDE’S PLATTER 
SHOW SET FOR FALL 


Chicago, July 8. 

First femme to hit transcribed 
radio, a la Bing Crosby route, will be 
Hildegarde. Singer has. her 
“Raleigh Room” routine set for mul- 
tiple sponsor deal this fall. Show is 
being produced by Anna Sosenko 
and directed by Herb Moss. 

Singer is also mulling an intimate 
revue for fall or winter opening on 
Broadway. If legit deal works out 
she will push some of her nitery en- 
gagements ahead, but might double 
from the.show into the Persian Room 
of Plaza hotel, N. Y. 


NAB Greets the New Year 


Washington, July 8 
NAB has sent a rep to Atlantic 














deny the charges and to declare that 
Pearson was trying to “smear” him. 
Senator Bricker of Ohio angrily de- 
nied charges made by Pearson on his 
Sunday (6) broadcast that Bricker 
and Senator Robert Taft had tried 
to dissuade the committee from hold- 


ing a second hearing on Jones. Of- | 
ficial denial by Committee Chair- | 


man Wallace White (R., Maine) was 
read into the record, along with a 
blast from Senator Albert Hawkes 
(R., N. J.) at the Interstate Com- 
merce Committee member or em- 
ploye who “leaks information on ex- 
ecutive sessions to the press.” 
Pearson had said majority of the 
committee members wanted to rail- 
road Jones’ nomination through 
without investigating his charges. 
Hawkes said he was the only com- 
mittee member who voted that way. 


City, where its convention is to be 
held in September, to do something 
about the unfortunate coincidence 
with the Jewish holidays. It will try 
to make arrangements for special 
| Jewish services for such members 
| attending the confab. It will also 
arrange for a rabbi to offer an invo- 
cation at the convention. 

NAB admits the time chosen is un- 
fortunate, and that it’s had one or 
two cancellations, but points out it 
couldn't have made a change in 
dates even if it had known about 
the holidays, due to fact that no 
other time wa, available at the shore 
or elsewhere. 








St. Louis—Mrs. Marjorie Wilton, 
head of an advertising agency bear- 
;ing her name, has joined KDS as 
{fashion director. 
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AFM Moves in On 
P&G Aud Show 
With Heavy Dues 


Chicago, July 8. 
Latest attempt by American Fed- 
eration of Musicians to put “kiss of 
death” on aud participation shows 
was brought to light here last week. 
Chi local ruled that ABC's new 
“Welcome Stranger’ show, spon- 
sored by Procter & Gamble, would 
have to pay all musicians on show 
$40 per day and an additional $40 
per session on basis of program be- 
ing broadcast from College Inn, 
which union classified as a remote. 

Furthermore, any mention of any 
commercial name such as the inter- 
viewee having arrived on 20th-Cen- 
tury Limited, Greyhound Bus, or 
American Airlines, even a one-word 
plug, constituted another commer- 
cial, which called for additional $40 
for every musician in band per ses- 
sion. ‘Obviously, with ad-lib guests 
on “Welcome Strangers” whose for- 
mat calls for travelers arriving in 
Chi ‘and going to College Inn, it’s 
entirely possible that five or more 
guests might mention 10, 20, 30 or 
more commercial names which at 
$40 per copy would run music costs 
into astronomical figures. 

Show teed off without music, with 
most top execs here figuring that 
move was opening gun of war by 
union against participation shows, 
where merchandise is given away, 
with credit to donors of various and 
sundry cleaners, roasters, etc. 

“Wake Up and Smile,” an old 
Tommy Bartlett sustainer, had 
prizes, but switched to war bonds 
and cash after ruling took place. If 
move spreads to other locals besides 
Chicago, such programs as “Queen 
For a Day,” “Heart's Desire,’ and 
others would be affected. At pres- 
ent, ruling does not apply to pro- 
grams on the air before passing of 
new law. 


Stu Dawson Quits FCB 
For Package Partnership 


Chicago, July 8. 

Stewart (Stu) Dawson, radio 
director of Foote, Cone & Belding 
here, has acquired one-third partner- 
ship in Feature Productions, which 
packages “Ladies Be Seated,” “Hint 
Hunt,” “Man on the Farm,” and 
“Something to Talk About,” and will 
leave the agency to assume duties 
this week. 

Dawson, prominent figure in local 
radio since 1922 had been with FCB 
for over three years, and previously 
was a producer at CBS here. In his 
new position he will be assisted by 
Chuck Logan who recently left same 
agency. — 

Company is headed by Chuck 
Acree and Georgene O'Donnell. 
FCB is expected to appoint replace- 
ment before July 11. 


Lucky Fellow! 


Hysteria for name disk jockeys 
came close last week to corralling 
singer Barry Wood to ride herd on 
a platter show. 

Wood has a deal working with the 
New England Network, arm of NBC, 
which would have aired him over 
six stations, originating from WTIC. 
Hartford. At the last minute the 
idea fell through and, instead, Wood 








went into the Carnival. New York 
nitery, last night (Tuesday) with 
Lou Holtz, Bert Wheeler, Diosa 





Cestello and Patsy Kelly. 
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SWIFT PICKS UP 
TAB ON ‘REPORTER’ 


Denver, July 8. 


nificance to radio and advertising 
circles, Swift & Co. has become 
sponsor of one of the country’s out- 
standing station public service pro- 
grams, the award-winning “KLZ 
Farm Reporter.” The bacon packer 
signed for five times a week, effec- 
tive last Thursday (3), on a 52-week 
“experimental” basis. 
“In selling this show,” said Hugh 
Terry, general manager of KLZ, “we 
have retained full control of it and 
it will continue to perform in the 
public interest. We do not be- 
lieve that sponsorship need affect 
the public ‘service qualities of any 
program and so we believe that it 
will continue to be as good or even 
better than it was in the past.” 
Swift deal, inked via Needham, 
Louis & Brorby ad agency, was 
clesed following a trip here by F. M. 
Simpson, director of agricultural re- 
search for Swift; Frank McKnight, 
his assistant; George Brown of 
Swift’s ad dept., and W. D. Horne, 
Jr., and Allan Wallace of NL&B. 
Later, Lowell Watts, who handles 
the show, spent a week touring 
Swift's Chicago plant, familiarizing 
himself with the entire operation, 
and meeting individuals concerned 
with the use of his program. 
Simpson returned here for the 
kickoff of Swift's sponsorship and 
appeared on last Thursday’s airing 
along with outstanding regional farm 


Gallup Dashing 
Into Rating Ring 


Hollywood, July 8. 

George “Doc” Gallup has rolled 
his hoop into the rating ring and 
when the curtain goes up on another 
season there'll be a plethora of 
samplings to keep the lads off any 
one hook. The “death penalty” of 
one may be the salvation by another 
and the boys will string along with 
the highs as a moral stimulant 
even should the client take another 
tangent. 

It'll be a dog fight, with Gallup’s 
Audience Research -giving battle but 
no ground to Hooper, Nielsen and 
perhaps Broadcast Measurement Bu- 
reau, which has been making noises 
like it would like nothing Better 
than to get into the fight. It is only 
natural to expect that the good doc- 
tor will try a different slant, which 
is at once evident from a statement 
by his Coast rep, Jack Sayers, that 
“we don’t know which form it will 
take.” 

One thing is certain, however, 
that the “live or die” method of 
rating will be superseded by a table 
of figures to show how effective a 
program is against its cost instead of 
listenership. There was some talk 
that Gallup would come out with a 
radar device for his reports (not 
ratings) but there's still a lot of 
work to -be done on it and experi- 
ments failed to measure up. High 
points in the Gallup system are 
effectiveness of the sale message, 
index of enjoyment, and compara- 
tive results on product. 

Three methods will be used—the 
telephone, personal interview and 
the Televote machine. Comics can 
take solace from the results of 
Gallup’s extensive research that ap- 
proximately 52% of the country’s 
population live in small towns and 
on that basis the report will em- 
brace that ratio. The funny fellows 
have been complaining for years 
that their big pull is in the small 
towns and that the rating services 
overlook this advantage to them. 
Gallup's Televote has been used 
successfully in pictures to achieve 
a cross-section reaction to films be- 
fore their release. It's a hand- 
operated gadget that charts the de- 
gree of enjoyment or lack thereof. 

Gallup will publish his report 
once a month and make it available 
to sponsors, networks and agencies. 
Four times a year he will issue an 
audit on the popularity of stars as 
against the program’s acceptance to 
test their individual appeal. Gallup 
Staff of researchers is now being 
trained in Princeton and will be as- 








signed to their posts late next month. 
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Seven Bidders Ready to Slug It Out 
For WORL If Courts Uphold FCC Ban 


Washington, July 8 


At least seven bidders are ready 
to slug it out for the right to take 
over WORL, Boston’s channel, if and 
when the courts uphold FCC's right 
to yank the station’s license for 
misrepresentations on stock owner- 
ship. 

Though this may hold off the day 
of reckoning for as long as a year, 
as of today, the seven contenders 
have filed skeletal applications on 
their makeup and proposed opera- 
tion of WORL. All of them, however, 
keeping aces in the hole to spring 
at the FCC hearing which will de- 
cide the winner. 


Value of the daytime station was 
set at $250,000 in a sales bid filed 
last year by the Herman Bitner 
Broadcasting Co. Commission dis- 
missed that application when it 
yanked WORL’s license, with result 
that Bitner, former general manager 
of Filenes’ department store, and 
two longtime Beacon street residents, 
may join the rush to get WORL’s 
frequency for next to nothing. Bid- 
ders are hoping to be able to buy 
WORL’s facilities at anywhere from 
$50,000 up. 

If FCC decides the contest in its 
usual manner, the factors of local 
residence and participation in Bos- 
ton civic affairs; former radio ex- 
perience, and integration of owner- 
ship with the day-to-day operation 
of the station will play an important 
role in deciding the winner. 


One of the biggest contenders is 
the Boston Radio Co., whose presi- 
dent and principal stockholder is 
James E. Markham, former Alien 
Property Custodian, now in private 
law practice in Washington. Mark- 
ham once owned a piece of WEMP, 
Milwaukee, before ex-Senator Bob 
LaFollette’s family bought in. 


His associates include John H. Mee 
Neil, former manager of WJZ,N. Y., 
from 1942-’47, now running DuMont 
television station WABD; Joseph 
O’Connell, investment securities 
broker in Boston and heaviest bank- 
roller, and Joseph M. Sheffrey of 
Cambridge, Mass. Two of the four 
are Boston residents and one of the 
quartet has radio savvy. Application 
says no liquor sponsors, hitchhikers 
or cowcatchers wiJl be allowed; the 
format will go heavy on farm and 
children’s programs; and an advisory 
group of civic leaders will counsel 
the station on community needs. 
Firm of Fly, Fitts and Shuebruk 
represents Markham. 

Another bidder is Joseph Solimene, 
sole owner of. the Solimene Ra- 
dio Advertising Co. Boston, and 
a time-broker of Italian language 
programs on WMEX. Solimene is 
Italian-born, and has had a consid- 
erable experience in gales and pro- 
gramming of non-English stints on 
WNAC and WCOP, Boston. He is 
light on financing, and expects to 
get a $100,000 loan from friend John 
Afrino. Firm of Coustney, Krieger 
& Jorgensen is handling his bid 
here. 

Tele Bidder 


Third contender is the Continental 
Television Corp., already holder of 
an experimental tele permit in Bos- 
ton. Group is headed by engineer 
Richard Campbell and several of his 
associates from the Radiation Lab- 
oratories. Their principal interest, 
the application states, is develop- 
ment of an improved television sys- 
tem, and the AM property is needed 
to help finance video experimenta- 
tion. Bid is unique in another re- 
spect, that it proposes 49% live tal- 
ent shows. Balance sheet is tabbed 
at $239,310. Loucks & Sharfield are 
the lawyers. 

Bunker Hill Broadcasting Corp. is 
made up of longtime Boston mer- 
chants and retailers, headed by 
Harry Bronstein, operator of a cus- 
tom tailoring business. Bid is bare on 
program details but shows plenty of 
blue chips among the stockholders 
Philip Bergson represents Bunker 
Hill here. 

A community-type operation of 
WORL/’s facility is proposed by the 
Pilgrim Broadcasting Co., made up 
of 22 localites, two of whom own 
10% blocs, with the other 20 own- 
ing 4% interests. Promoters are law- 
yers Richard Maguire and Frederick 
Roache, secretary to former Massa- 
chusetts Governor Jim Tobin, both 

of whom are getting 10% holdings 
for services in prosecuting the aP- 
plication. They have no Washington 
counsel, 

Another bid comes 
Beacon Broadcasting Corp. whose 
prexy is John T. Burke, account 
executive with a Boston ad agency. 
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TELE’S ‘TERRIFIC’ AD IMPAC 


fe Sees Video 


As History 


Repeating Itself 


By JACK KAPP 


(President, Decca Records) 


To date Television's chief appeal has been through sporting events. I 
have viewed many of them through television and they are more enjoy- 
able to me in this manner than if I were actually present—stadiums 
being as large as they are. This should not hurt the sporting industry, 
however, as television will stimulate interest in all sports and increase 


their popularity. 
There is a similar parallel in the 


record industry. When records first 


came on the scene many artists were frightened at this new medium lest 


it harm their personal appearances 


and concert tours. We know now 


the interest in the artist was increased in direct proportion to his or her 
popularity on records and this is especially true today. 
Television should have.a great future as a news medium. I like news- 


reels, especially if it is possible to 


see the happenings of the day that 


game night, and of course our on-the-spot video is always exciting since 


it brings to’our homes events like 


the Easter Parade, Army Day, and 


even permits us to attend banquets with famous speakers, etc. 


So far I have seen little entertainment in television. 


Show business 


has not as yet been seen or heard from. Of course, video is in its in- 
fancy and both the technique and new personalities will be developed. 


Films must play an important role 


although holding an audience for a 


full-length feature picture or show seems doubtful at this stage. I can’t 
watch it for over 30 minutes although my son (aged 8) who hasn't seen 
very many motion pictures is so fascinated that we can’t get him to go 


to bed at his regular hour. 


If children were entertained an hour earlier, 


the Kapp household would send a vote of thanks to all concerned. 


Television should mean new talent. 


Like the advent of “talkies” and 


all other new media, television will probably bring us new stars. It only 


takes one to herald the dawn of a new era: 


Singer” did it for the “tatkies”; 


Al Jolson in “The Jazz 


Sonja Henie did it for ice skating and 


skates with white shoes; Carmen Miranda for samba and elevator shoes; 
and Bing Crosby symbolizes the renascence of the record industry. 


Undoubtedly, the public will want 


to hear over again what has clicked 


in this new form. It.is rarely that one sees a motion picture more than 
once although many of the stars and their songs are often enjoyed for 


years. 


If history repeats itself, television will grow in direct proportion to 


those whom it makes successful. 


If it is a tremendous success it will 


naturally have some impact on other forms of entertainment and many 


people now successful in these other 


fields. On the whole it should mean 


more and better entertainment for more Americans. 
Personally, I hope television keeps its standards high. The country 


needs it. 
(Fourth of a series on Television 


figures, in relation to the boxoffice potentialities.) 


by outstanding showmen and sports 





N. Y. Daily News Station 
Setup Not Likely for Nine 
Months Due to Parts Lack 


Although the N. Y. Daily News 
television station setup is gradually 
taking shape, it may be at least nine 
months before actual tele programs 
will be going out, it was learned 
this week. The News has not placed 
any orders for actual television sta- 
tion equipment because it’s unable 
to get prices and assurance on 
equipment delivery, according to 
Cliff E. Denton, who has been placed 
in charge of building the News’ tele 
and FM establishment. He's formerly 
of the N. Y. tabloid’s editorial de- 


partment but identified with televi-.- 


sion at the publication for some 
time. 


Plans for television at the News 
call for radiated power of 16.3’ kilo- 
watts; the FM sound, 8.17 kilowatts; 
and straight FM, 17 kilowatts, News 
has television channel No. 11, with 
FM channel designated as No. 286. 


B. O. Sullivan has been moved 
Over from the paper’s sales depart- 
ment to the television section to do 
research and handle the ad setup. 


Denton pointed out that News 
Plans to make the tele station as 
up-to-date and completed as obtain- 
able today. As soon as equipment 
delivery is made, installation com- 
Pleted and tests carried out, the 
News tele expects to be ready to 
bring in personnel. But not until 
that time. At the outset, it will em- 
Ploy remotes and films for programs. 

The 37th floor of the Daily News 
building on East 42nd street will 

€ used for one television studio 
While the 38th floor will be em- 
Ployed for repair rooms and dressing 
Tooms. Transformer house will be 
Spotted on the 39th floor. 

Prelim plans call for housing of 
transmitters in the space between 
the parapet walls atop the building 
and for the antenna to be erected on 
the roof, extending 636 feet above 
sea level. Original plans had called 
for television and FM to be on the 
Same mast so that work on erection 
Could go ahead simultaneously. 

. Setup calls for servicing a poten- 
audience of 13,000,000 people in 
th 10,500 Square mile area. Within 
rere’ last two weeks, the News tele- 
en offices have been moved to 
bs 24th floor. There it is completely 

Parated from the editorial and 

Tadio departments of the News. 
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BORDEN CLUB 


With Wally Boag, Lisa Kirk, Patricia 
Bright, Dominicans; Jack Jackson, 
announcer 

Producer: Garth Montgomery 

Director: Fred Coe 

Set: Bob Wade 

30 Mins.; Sunday (6), 9 p.m. 

BORDENS 

WNBT-NBC, N. Y. 

(Kenyon & Eckhardt) 


First in the new series of Sunday 
night Borden shows on WNBT, 
“Borden Club” presages good sum- 
mer ogling for regular ieleviewers. 


Teeoff, a variety show, is to be fol- 
Jowed by a film program, a marion- 
ette show and a half-hour drama, 
all part of the extensive experi- 
mentation in tele being worked out 
by the Kenyon and Eckhardt ad 
agency for Bordens. 


Preem performance was patterned 
along the lines of similar variety 
programs but evidenced superior 
production and direction and was 
also blessed with excellent talent, 
including Wally Boag-and his rub- 
ber balloons, songstress Lisa Kirk; 
Patricia Bright and her satires and 
the Dominicans, Spanish dance 
team. Show opened cleverly with 
the cameras trained on a bunch of 
autograph-hunters collected outside 
the Borden supper club and the an- 
nouncer trying to push his way 
through to interview the celeb. It 
turned out, naturally, to be Elsie, in 
marionette form this time, who in- 
troed the new show. 


Scene then dissolved into the club’s 
interior, with the crowded tables in- 
dicating that every bit of space in 
the small NBC studio was occupied. 
Set offered a natural for the talent 
presentation, with Boag acting as 
emcee and taking the first crack at 
| the entertainment with his own act, 
in which he makes figures out of 
the balloons. Agency producer Garth 
Montgomery and NBC director Fred 
Coe rate plaudits for the way they 
kept their acts moving by giving 
them some “business” to do, such as 
moving from table ta table, ete. _ 

Talent, all w.k. nitery personali- 
ties, was fine. Miss Kirk seemed 
perfectly at home before the cameras 
in a standout rendition of ‘“Pent- 





house Serenade.” Miss Bright came 
| off very well with her zany impres- 
sions of Hildegarde and Katharine 
Hepburn, even though she was 
| forced to work mainly without bene- 
i fit of music. Dance team of the Do- 
minicans shone in an authentic Span- 
ish number. 

Coe did a nice job of manipulat- 

(Continued on page 79) 





SEEN POTENT 
MASS MEDIUM 


Allaying the fears of motion pic- 
ture execs and those of other com- 
peting forms of entertainment and 
advertising, spokesmen for the four 
leading tele networks believe their 
medium will affect other media no 
more so than did radio. Tele, on 
the other hand, because of its com- 
bination of sight, sound, ‘motion and 
immediacy, will offer the most 
potent form of mass advertising 
ever developed and one with the 
most “terrific impact.” 

Answers to these and other ques- 
tions revolving about television’s 
future were offered by unidentified 
spokesmen of CBS, NBC, ABC and 
DuMont in a tele “ad-quiz”’ issued 
this week by the Warwick & Legler 
ad agency. Questions and answers 
ran the gamut from opportunities 
offered by tele to advertisers at the 
present time, to whether ad agen- 
cies or their networks should handle 
production of tele shows. While 
most of the answers were highly 
enthusiastic over tele’s future, NBC 
was most conservative in declaring 
that “one would needs be a seer and 
(Continued on page 78) 


ROYAL TO EUROPE TO 
SCAN VIDEO HORIZON 


John F. Royal, NBC veepee over 
television, is slated to leave this 
week for an extended survey of the 
video situation in Europe. Althongh 
Royal declined to comment on the 
purpose of his trip, it’s believed it 
will be similar to the one he took 
last year to onceover the work being 
done in tele by other countries. He'll 
be gone three or four weeks. 

He’s expected to visit England, 
France and/ possibly some of the 
Scandinavian countries. It’s also be- 
lieved probable he'll get to Russia 
this year. NBC television news Sun- 
day (6) night presented films of 
video developments in Moscow, at 
which Royal might desire a first- 
hand glance. 


WMAL Signs Up Two D.C. 
Colleges on Football 


. Washington, July 8. 

WMAL, ABC outlet here, has tied 
up both Georgetown and George 
Washington Universities and will 
televise their complete schedule of 
home football games this fall. Image 
orthicon cameras will be used. 

There will be no conflict in the 
home schedules since, when both 
teams are playing in D. C. the same 
weeknd, one is scheduled for Friday 
night and the other for a Saturday 
matinee. It will be the first football 
televising in Washington. 




















Britain Hopes to Take Lead in World 
Tele by ‘48; Rank Controls Pix End 





Video Sells "Em 


Instead of getting the bird, 
Col. Lemuel Q. Stoopnagle sold 
one via his television show in 
the WABD (DuMont, N. Y.) 
showcase slot last week. Bird, 
made of cardboard, was one of 
several used to illustrate one of 
Stoopnagle’s gag inventions. 

Alfred B. Rode, Jr., prexy of 
Rode & Brand, N. Y. lithogra- 
phers, caught the show and im- 
mediately called to buy the 
birds for a series of litho prints. 
It was one of the few direct 
sales of a product by video yet 
recorded. 


Phone Vision’ For 
Videos Boxoffice 


Chicago, July 8. 

Direct revenue for the production 
of television shows in the near fu- 
ture was predicted here last week 
by top industry engineer following 
a practical demonstration of a new 
telephone tie-in device recently 
perfected by Zenith Radio’s research 
head, Dr. Alexander Ellett. New 
technique which Gene McDonald, 
Jr., Zenith’s president, calls “phone 
vision” is system by which tele- 
vision pictures are sent out in part 
through the air by radio and in part 
via telephone or electric lines. Both 
are needed for a clear, single pic- 
ture. As worked out by McDonald, 
telephone company would handle 
entire monitoring system plus han- 
dling of all program charges via reg- 
ular monthly phone bills. 

Box office take under th: new 
system is expected to enable the in- 
dustry to at last find, the revenue 
vital to the production of top shows 
of film and stage calibre which, un- 
der the present video setup, would 
not be available for many years if 
at all. 

McDonald, who had always main- 
tained that-it was utterly impossible 
to support video through the medi- 
um of advertising alone and hence 
had never become a television dis- 
ciple, now frankly admits that, if 
the proposed system is adopted, the 
economic problems of television will 
be solved. In this new devolopment 
he sees the means whereby tele- 
vision can establish a - boxoffice 
which will bring in the revenue 
necessary to make possible the sort 
of entertainment the American pub- 
lic demands. 

To receive these special programs, 
which will be available in addition 
to the regular video broadcasts, all 

(Continued on page 78) 
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London, July 1. 

By early next year, Britain ex- 
pects to have gained a strong lead 
as a world television power, by then 
having extended transmissions to the 
Midlands and being well ahead with 
the construction of still more sta- 
tions. 

Placing of a contract by the Gen- 
eral Post Office for the necessary 
radio links to make this possible, has 
given the needed impetus. General 
Electric Co., which is producing the 
equipment, has given assurance that 
its part in the scheme will be com- 
pleted by the summer of 1948 at the 
latest. 

Installation of a relay station at 
Birmingham which at first will re- 
broadcast only the London Tele- 
vision Program, is the initial step 
towards the ultimate provision of 
television throughout the country. 

As Sir William Haley, director 
general of the BBC said: “Not until 
this first television relay station has 
been working for some months, will 
it be possible for the Television Ad- 


(Continued on page 89) 


$200 Per Hr. Tele 
Rate Set for Philly 


Philadelphia, July 8. 

WFIL ~- TV, Philadelphia’s new 
television station which is slated to 
go on the air with a test pattern 
sometime next month, announced its 
rate card this week, with the charges 
pro-rated on the number of sets in 
circulation. Station is owned by the 
Philly Inquirer, whose WFIL radio 
station is an ABC affiliate. Tele out- 
let, consequently, is also expected to 
join ABC, but may hook onto CBS 
until ABC’s N. Y. tele flagship goes 
into operation sometime next year. 

Under the pro-rated system, sim- 
ilar to that instituted recently by 
Capt. Bill Eddy for his *‘WBKB in 
Chicago, the station will not get up 
to the N. Y. average of $750 per hour 
for a live show until there are at least 
15,000 sets in circulation here. Sta- 
tion will tee off at $200 per hour, 
that rate holding until the sets jump 
over the 5,000 mark. From 5,000- 
10,000 sets, $350 will be charged; 
from 10,000-15,000 sets, $500, and 
15,000-20,000, $650. Rate is scaled 
down on the opening figure from 
$200 to $120 for a half-hour and $80 
for a quarter-hour. 

Rehearsal time is to be gratis on a 
2-to-1 scale, meaning two hours of 
rehearsal go free with every hour's 
time bought. An additional $25 per 
hour is charged for extra rehearsal 
above 2-to-1 but less than 4-to-l, 
with $75 per hour the cost for any 
rehearsal time over the latter ratio. 
Regular agency commission of 15% 
is added to any of the above figures. 

Rates for use of the station’s film 
facilities are about half those for 
live shows, ranging in scale from $75 
per half-hour during the under 
5,000 set marker up to $250 per half- 
hour for the time when there are 
more than 15,000 sets in circulation. 
Spot commercials, including time 
signals or weather forecasts, are to 
be charged for at $25 for film at the 
5,000 level up to $55 for the 15,000 
level. S!imilar charges for live spots 
range from $35 to $65. Special time 
segments are to be charged, either 
film or live, at 50% of the 15-min- 
ute rate for five minutes, and 80% 
of the 15-minute rate for 10 mins, 


Tele’s Singi | 
ele’s Singing Comm 
Dubious distinction of inaugurat- 
ing television’s first singing commer- 
cial goes this week to the Benton & 
Bowles ad agency, who've rigged up 
an animated jingle plugging Post's 
cereals (General Foods) for the 
opening and closing commercials on 
the Brooklyn Dodger baseball, brag 
casts over WCBS-TV (CBS, N. Y.). 
New plug is slated to preem before 
the Dodger game Friday (11). 
Cartoon film strip was produced 
for B&B by Ben Harrison Produc- 
tions. Radio City Music Hall choir, 











'under the direction of Kay Holley, 
‘does the singing. 
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BS IS THERE 

ith John Daly, Ken Roberts, Harry 

Marble; Stuart Metz, announcer 
Writer-Producer-Director: Robert 

Lewis Shayon 
0 Mins.; Mon., 9 p.m, 

Sustaining 
WCBS-CBS, N. Y. : 

CBS has come up with a dramatic 
program that opens up sources for a 
wealth of material for future pres- 
entation. Titled “CBS Is There,” 
this 30-minute program uses the 
on-the-spot technique of modern 
radio journalism for the reenactment 
of major historic events. 

On Monday's (7) initial program, | 
for example, CBS newsman John } 

aly, equipped with a _ portable} 
microphone. was on hand at Ford's 
theatre in Washington the night that 
Abraham Lincoln was assassinated. 
Further utilizing the facilfies of 
present-day coverage there were 
pickups from different parts of the 
world, with CBS treating history as 
if the network had assigned top 
staffers to the event. 

For the preem performance CBS 
had the fine hand of Robert Lewis 
Shayon as writer-producer-director. 
An overall appraisal of this type 
show could best be made after a 
few broadcasts, or, at least, in all 
fairness should not be based on the 
Lincoln episode. for even a lesser 
artist than Shayon could have made 
one more highly moving dramatiza- 
tion out of Lincoln’s death. ; 

To attempt to carry the listening 
audience back some 80-odd years 
and have them overhaul their men- 
tal picture of well-known facts is 
in itself an ambitious undertaking. 
So, too, must have been the research 
and corroborative detail that went 
into the writing end of the reenact- 
ment of the news event of April, 
1865. 

Yet the transition that was re- 
quired for the listener to rearrange 
his concepts was difficult, at best. 
Perhaps with less well-known events 
it may be simpler to put aside data 
and just merge the centuries, but 
since this particular projection was 
not intended to be only dramatic 
but had as its main idea a news 
broadcast, horses hoofs asd a mike 
didn't always jell. 

When, in the clesing 10 minutes of 
the show, it reverted to a more 
orthodox dramatic technique, Shayon 
succeeded in capturing the tragedy 
and feeling of a nation and its 
people. In fact those 10 minutes were 
moving and wonderful radio. To 
listeners conditioned within the past 
decade to hearing on-the-spot cover- 
age of all events, big and small, the 
incongruity of pushing the mike 
back into time and also back into 
memory was difficult to cope with. 

Superimposing the mike and the 
news man on a bygone day, by hind- 
sight, served to point up. present- 
dav brashness with. startling clarity. 

CBS gave it all hoopla of a wire- 
recorder era. Pickups from the street 
and within the theatre; capsule dia- 
log from the show enacted on Ford’s 
stage: pickups from England, France, 
etc., for expressions of sympathy; the 
lamentations of the bereaved crowd 
—all were used, with Shayon ex- 
tracting everything. 

The idea of “CBS Is There” is 
good: it’s exciting radio. But CBS 
should be there in spirit only. Let 
the newsman be there, let him 
describe what happened and how it 
happened. But from the sidelines— 
and his mike should only be figura- 
tive. Rose. 


DOORWAY TO LIFE 
With Joan Banks, Elliott Lewis, Ann 

Whitfield 
Writers: William 8S. Allen, Virginia 

Mullen 
Producer-Director: William N. 

Robson 
30 Mins.; Wed., 10:30 p.m. 

Sustaining 
WCBS-CBS, N. Y. 

Part of CBS’ summer nighttime 
schedule, “Doorway to Life” is the 
type of serious and substantial pro- 
gramming that should earn an all- 
year-round berth. Program marks 
one of the few times that radio has 
attempted to invade the realm of 
child psychology with the view of 
educating parents to their complex 
responsibilities. Produced in Holly- 
wood under the supervision of Wil- 
liam N. Robson, this show is com- 
bining a highly sensitive perception 
of the problem with solid showman- 
Shiv qualities, 

Initial show (2) dramatized the 
emotional disturbances of a _ three- 
year old after his ex-GI father re- 
turned from the wars to take his 
place as head of the family. Avoid- 
ing the technical psychoanalytic jar- 
gon (so frequently and fatally used 
by some experts on radio programs), 


TEX AND JINX 

With Jinx Falkenburg, Tex McCrary, 
Mary Martin, Billy Rose; Johnny 
Guarnieri and orch; Danny Sey- 
mour, anncuncer 

Producer: Wesley McKee 

Writer: Tex McCrary 

30 Mins.; Wed., 9 p.m. 
BRISTOL-MYERS 

WNBC-NBC, N. Y. 

(Young & Rubicam) 


First network program of the Mc- 
Crarys—who refer to themselves as 
the first husband-and-wife, breakfast 
team to stay on the air for dinner— 
this is a cheerful, interesting con- 
versation piece. Its breezy, light 
banter and change of pace make it 
good summer fare for the vacated 
“Duffy’s Tavern” spot. Similar in 
style somewhat to the Tex-Jinx local 
breakfast airer, with its interviews 
and chatter on personalities, 
program (judged by the opening 


stay so, so long as the good names 
continue to appear on it. 

Tex and Jinx, in introducing each 
other to the network audience at the 
start, overplayed the introductions 
and orchids, which one assumes 
won’t happen hereafter. Intros and 
biogs were too long and obvious. But 
it fitted into format of the program, 
which had two guests, and which 
gave their life stories in bio briefies 
and highlights. Tex and Jinx’s light 
quipping and friendly spirit kept 
program going along on a bubbling 
key, while the guests, Mary Martin 
and Billy Rose, gave the airer some 
high-class voltage. 

Miss Martin sang bits from songs 
identified with her—“My Heart Be- 
longs To Daddy,” “Mountain High, 
Valley Low,” etc—swung “Il Bacio” 
for change of style and finished with 
“There’s No Business Like Show 
Business,” from “Annie Get Your 
Gun” in which she’s to tour next sea- 
son. She chatted amusingly with the 
McCrarys, and told them how she 
once flunked an audition with Billy 
Rose, who told her to stay home 
in Texas and raise watermelons. 
Rose, coming on next, admitted his 
mistake. In a hardboiled Broadway 
lingo, Rose told the McCrarys the 
facts of show biz life, and kidded 
with .them about selecting pretty 
girls for prizewinners. 

Show also had the benefit of 
some gifted piano work from 
Johnnie Guarnieri, who led a quintet 
for the musical breaks and accom- 
paniments. Show’s banter was good, 
but it still could stand a little 
smarter scripting. Bron. 


COL. STOOPNAGLE 
With F. Chase Taylor, others 
Preducer: Tom Luckenbill 
Director: Charles R. White, Jr. 
36 Mins.; Monday, 10:30 p.m. 
CAMEL 
WCBS-CBS, N. Y. 
(Wm. Esty) 

Col. Stoopnagle, now emceeing 

the Bob Hawk show for a six-week 


period while Hawk is vacationing,. 


adds a bright, zany note to what is 
one of the better interrogation air- 
ers. Vet funster, who goes way 
back to crystal-set days, indicates 
that his brand of humor is still 
fresh, and he’s capable of making 
with pleasant all-around divertisse- 
ment. 

The Colonel (F. Chase Taylor), 
known for his screwy inventions 
and daffier ideas, imparted some of 
them to the audience for excellent 
results. There’s a pleasant blend of 
reverse talk and screwball chatter 
that shows no signs of being dated 
and is stil! fresh. 


Incidental to the Stoopnagle 
mental meanderings is the fact that 
he’s a capable conferencier. He 
handles the quizzees handily and 
maintains an even flow of gab even 
when the contestants aren't too 
bright. Some reverse switches have 
been added, including the backward 
spelling of Camel as the focal point 
of the quiz. It’s not a twist of 
genius, but that, like the show, is 
sufficiently amusing for all con- 
cerned. Jose. 


SCARLET QUEEN 

With Elliott Lew’s 

Writers: Gil Doud, Bob Tallman 
Producer: Jim Burton 

39 Mins.; Thurs., 8:30 p.m. 
Sustaining 

WOR-MBS, N. Y. 


A good whodunit series, with the 
tang and romance of the high seas, 
is apparently in the making with 
“Scarlet Queen.” Teeoff program 
Thursday (3) had good acting, di- 
rection and crisp scripting, and ex- 
cellent suspense. Good sound effects 
and music breaks helped, too. 








the dramatization gave a powerful 
insight into Oedipus complex, the | 
conflict between the young male | 
child and the father for the affection | 
of the mother. Show lacked, of 
course. the neatly tailored progres- | 
sion of a whodunit plot but the! 
dramat more than compensated for | 
this by the subtlety of its inflections | 
and its unremitting honesty. At the} 
windup, a resume of the story was | 
given with a prescription to parents | 
on how to overcome such ditseuities. | 

Scripting team of William S. Allen | 
and Virginia Mullen rate a special | 
nod for the way in which they in- | 
tegrated the scientific material into | 
the body of the dramat without the 





slightest pedantic note. Trio of 
actors representing the domestic 
triangle also rendered their roles 
e#killfully. Herm. | 


_In combined narration-dramatiza- 
tion style, story unwound of a ship 
ready to sail from San Francisco, 
suddenly held up because the mate 
had been tortured and murdered. 
The captain was quizzed because the 
mate had received a $50,000 letter 
of credit, which was missing, and 
because the ship was mysteriously 
stocked with two years’ supply of 
stores. The captain knew he was 
bound on a $10,000,000 treasure hunt. 
but even he didn’t know the boat's 
destination. There was a woman in 
the case, of course, whose name the 
captain found near the dead mate’s 
effects, and whom he tried to track 
— All good stuff for a who- 
unit. 


Each program will be a complete 
story in itself. to keep listeners 
mollified. Bron. 
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session) is just as good, and likely to | 
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MR. AND MRS. NORTH 
With Joseph Curtin, Allice Frost, 
Arthur Vinton, Bill Smith, Jean 
Ellyn, Allan Hewitt, Frank Rea- 
dick; Charles Stark, announcer 
Writer: Robert Sloan 
Producer-Directer: John Loveton 
25 Mins.; Tues., 8:30 p.m. 
COLGATE 
WCBS-CBS, N. Y. 
(Sherman & Marquette) 
Returning to the air Tuesday (1), 
“Mr. and Mrs. North” proved itself 
to be the same reliable screwball 
mystery of yore. Show has sus- 
pense and humor that appeals. 
Scripter’s frothy dialog matches the 
scatterbrained character of Mrs. 
North, and performances by the cast 
keep up the light, whimsical touch. 


Opening program of the sleuth- 
minded book publisher and his in- 
tuitive wife who lives on hunches 
was tied in rather neatly with the 
Fourth of July holiday. It concerned 
a mysterious roman candle, deliv- 
ered by error to the Norths, which 
set off a train of fireworks in the 
sense of assault, robbery, murder 
and a few assorted thrills. It made 
for good listening, with North ex- 
asperated as usual at his wife’s ran- 
dom talk and silly ideas, and Mrs. 
North rattling along at a dizzy pace, 
but getting somewhere in the proc- 
ess. 

Sponsor’s plugs were modest and 
non-intrusive, even for the middle 


singing commercial. Bron. 
SCOUT ABOUT TOWN 
With Barry Gray, Mitzi Green, 


Sylvan Levin and orch 
Writer: Barry Gray 
Producer: Arthur Van Horn 
15 Mins.; Tues., 10:15 p.m. 

Sustaining 
WOR-MBS, N. Y. 

Title of a stanza emceed by Hunt 
Stromberg, Jr., up to several months 
ago has been picked up for this new 
Barry Gray item, which, incidentally, 
gives the erstwhile disk jockey two 
summer airers on the Mutual .web 
in addition to his WOR stint. Show, 
however, is a _ guest-dominated 
vehicle, with Gray modestly giving 
the play to his “Barry” winner. Idea 
is to present a weekly award “for 
outstanding performance in the fieid 
of show business” to the guesting 
star. ; 

Mitzi Green gave the preem last 
week (1) a boff sendoff with gingery 
piping of numbers like “KH’s Love, 
Love, Love” (with British, Latin 
American and Brooklyn variations) 
and “South America, Take It Away.” 
Clicko windup was her now stand- 
ard Hildegarde act, a sock mimicking 
number. Sylvan Levin’s musickers 
gave Miss Green able backing. In- 
itial show didn’t give Gray much 
of a chance to spread himself. His 
lines could stand a little punching 
up. Way the airer is set up, how- 
ever, it’ll stand or fall on a gam 

oan, 


NAM SUMMER SHOW 

With Song Spinners, Henry Hamil- 
ton, Jr., announcer 

Producer-Director: Henry Dick 

15 Mins.; Sat., 7 p. m. 

Sustaining 

WJZ-ABC, N. Y. 


Using the cuffoed time supplied 
by the ABC net to both labor and 
industry for their respective points 
of view, the National Assn. of 
Manufacturers is utilizing its quar- 
ter-hour period without much imag- 
ination. Session only features light 
musical selections by the Song Spin- 
ners vocal team and a brief thumb- 
nail sketch of one of . America’s 
captains of industry. 


Under a “we ain't mad at nobody” 
attitude, program slipped over an 
incidental free enterprise message 
that made no impact on the dialer 
whatsoever. Single comment on the 
Taft-Hartley labor bill was “let’s all 
cooperate now 
great and prosperous.” Two-minute 
biog of Lt. Col. William S. Reed, 
Jr., on the kickoff stanza (5) also 
C of a free 
enterprise system. Pop and light 
classical vocalizing by the Song 
Spinners was pleasant, Herm. 








to make America | 





eee by Joseph F, Mansfield. 


KATE SMITH SINGS 

With Kate Smith, Ted Collins 

15 Mins., Mon, thru Fri., 12.45 p. m. 
Sustaining 

WOR, N. Y. 

If Paul Whiteman and Tommy 
Dorsey can do it, why not Kate 
Smith? The buxom lady now turns 
disk jockey, and the result is good. 
Playing exclusively the recordings 
of. that w.k. airwave personality, 
Kate Smith, our hostess (aided and 
abetted by the indispensible Ted 
Collins) spiels off a pleasant quar- 
ter-hour, her diskings interspersed 
with chitchat in the warm, homey 
Smith-Collins style. Chatter con- 
cerns the various disks, personal 
gossip, anecdotes and behind-the- 
scenes stuff. Gab is brief and 
friendly. 

The airer, a sort of local shirttail 
to the Mutual network “Kate Smith 
Speaks” show a half-hour earlier, 
presents a good choice of disks, 
judging by the opening program 
Monday (7). From the thousand or 
so platters Miss Smith has made, 
there is material for a long series. 
Premiere program offered “You and 
I,” “You Make Me Dream _ Too 
Much” and “My Heart Sings,” in a 
good mixture of wellknown and not 
so wellknown (as “Dream’’) pieces. 

Perhaps, after the novelty of Kate 
Smith disking Kate Smith wears off, 
show may have to build up more of 
a personality of its own, but initial 
reaction is okay. Bron. 


THE KUHNS 

With Irene and Rene Kuhn 
15 Mins.; Sat., 1 p.m. 
Sustaining 

WNBC, N. Y. 

Now it’s a mother-and-daughter 
team to hit the airlanes, with Irene 
Kuhn, asst. director of the NBC In- 
formation Dept., and her authoress- 
daughter, Rene, slotted into the 1 to 
1:15 midday Saturday period for. a 
weekly commentary on affairs of the 
day. 

Considering the variegated activi- 
ties and broad background of both 
knowledge and experience of the 
team, particularly in the case of 
Mrs. Kuhn, the course they’ve 
charted for themselves on _ this 
WNBC series was quite a disap- 
pointment on last week’s (5) initial 
airer. Actually they attempted noth- 
ing different than any other femme 
slanted program. Their innocuous 
chit-chat concerning what the stay- 
at-homes should do on a _ holiday 
weekend, plus their Dorothy Dix 
vox pop routine as their weekly 
windup offered nothing that coukin’t 
have been turned out by any one 
with a radio voice sans the attributes 
for which the Kuhns were obviously 
chosen. 


In addition, they fell into the 
groovey pattern of tossing alternate 
lines to one another, raising the 
query: why two participants where 
one would suffice? It was simply 
a case of dividing the job in com- 
plementing one another instead of 
adding spice by assuming contrary 
viewpoints or stylizing their indi- 
vidual contribs. 

Certainly with such a wealth of 
living to draw from (at 24 Rene has 
already authored the prize-winning 
“34 Charlton” novel and like -her 
mother has traveled’ extensively 
throughout the world), one could 
have hoped for something different 
and interesting. Yet they’ve chosen 
merely to emulate the flock of day- 
time gabbers who assume that this 
frothy nothing is all that the femme 
listener is capable of absorbing. 





MYSTERY WITHOUT MURDER 

With Luther Adler, Terry Kean, 
others 

Producer: Joseph F. Mansfield 

Writer: Alfred Bester 

30 Mins.; Saturday, 10 p.m. 

Sustaining 

WNBC-NBC, N. Y. 


It’s difficult to determine whether 
“Mystery Without Murder” is meant 
to be taken seriously or whether it’s 
to be a satire on all the whodunits 
currently on the air. If the former, 
it’s undoubtedly one of the corniest 
“private eye” shows yet. If it’s 
satire, it’s clevery done—but 
whether listeners will laugh at the 
same type of facetious humor dur- 
ing an entire summer series is some- 
thing else again. 

Entire preem show, from script- 


ing through acting, direction and | 


even the sound effects, carried an 
air of facetiousness. Tale revolved 
around Peter Gentle, a clever 
shamus but one who wouldn’t stand 
for violence. Out to track down the 
theft of a valuable crystal chess 
piece, he ran into a gangster mas- 
querading both as a French auc- 
tioneer and a Turk, plus varied as- 
sorted characters that even Ray- 
mond Chandler and Dashiell Ham- 
mett wouldn’t countenance in their 
stories. Every time a new problem 
arose, Gentle returned to his office 
to think while stringing a bull fid- 
dle, finally apprehending the obvious 
criminal through a neat switch of 
catching the supposed lisper in a 
— without any s’s—hence no 
isp. 

Luther Adler carried off neatly 
the role of Gentle but underplayed 
it almost to a fault. 
neat support by Terry Kean as his 
ever-present secretary, and the rest 
of the cast. Production was well- 


Stal. 


He was lent | 


LAGE STORE 

ve Arden, Phil Harris e 
Bob Stanten, Fountainaires mt 
Writers: Elon Packard, Stanley Davis 

Larry Klein, Jackie Ellinson ‘ 
Producer: Bob Redd 
30 Mins.; Thurs., 9:30 p.m. 
SEALTEST 
WNBC-NBC, N. Y. 

(McKee & Albright) 

Eve Arden has taken over as sum. 
mer proprietress of the Sealtest 
“Village Store” during the interval 
between the Jack Haley exit and 
Jack Carson’s upcoming stretch in 
the fall. But if last Thursday's (3) 
broadcast is indicative of what's in 
Store for the summer, perhaps it 
would have been wiser to have hung 
out the “Closed during July and 
August” shingle. 

Last. week’s show was downright 
bad.. The script boys obviously 
worked overtime dragging in woe- 
fully poor gags and puns that must 
have certainly embarrassed Misg 
Arden as they fell with a resounding 
thud on unresponsive ears, The 
empty spaces between lines that ob- 
viously were intended to be occupied 
by laughs left a void even among the 
studio audience (and when a Coast 
studio audience doesn’t bite. even for 
bum boffs, something’s drastically 
wrong). 

The cast was courageous enough in 
carrying along a production that be- 
came more and more slipshod as 
time progressed, so that when sign- 
off time came NBC had no alterna- 
tive but to cut off the show in the 
middle of a gag. 

Summer format provides _ for 

guestars and on the initial show Phil 
Harris put in an appearance. But 
it only served as an excuse to reprise 
past the satiation point the Harris- 
and-the-bottle routine. 
_ There were a couple of vocal 
interludes, one by the Fountainaires 
quartet. and some pleasant soloing 
by Bob Stanton. 

Commercials accented the Seal- 
test ice cream as a summer delicacy. 

Rose. 


ROOFTOPS OF THE CITY 
With Lawson Zerbe, Allen Drake, 

Chet Stratton, Gregory Merton, 

Evelyn Siebold 
Writers: Lawrence Menken, William 

Kendall Clarke 
Director: John Mosman 
Producer: Werner Michel 
25 Mins.; Thurs., 8:30 p. m. 
Sustaining 
WCBS-CBS, N. Y. 

After a gaudy intro promising a 
series of airers that would capture 
the roar and glamor of the big city, 
“Roofstops of the City” ebbed back 
into routine channels on its initial 
stanza (3). Dramat, titled “Obituary 
Notice,” was only a moderately in- 
teresting scripting job which failed 
to reach an adequate level of in- 
tensity. In structure, it was strongly 
reminiscent of Orson Welle’s film 
masterpiece, “Citizen Kane.” but 
the treatment lacked depth and con- 
viction. Production end. of the 
dramat was competently handled 
with a strong assist from a good 
group of thespers. 


Related in flashback sequences, 
dramat told the story of an obnox- 
ious egotist who licked the city but 
lost his soul in the process. At the 
pinnacle of success, he assigns a re- 
porter to write his biography at the 
suggestion of his ever-loving wife. 
After reading the biog’s first draft, 
he goes beserk and drives over a 
cliff when realizes he hasn't a friend 
in the world. This was his wife's 
intention. 


_ Script didn’t supply sufficient mo- 

tivation for the central character 
who was dilineated only as a two- 
dimensional heel. Herm. 





GRAMPS 

With Edgar Stehli, Ann Seymour, 
Craig McDonnell, Joan Lazer, Ed- 
win Bruce 

Writer: Welbourn Kelly 

Producer: Daniel Sutter 

30 Mins.; Wed., 8 p.m. 

Sustaining 

WNBC-NBC, N. Y. 


_Dennis Day’s show time has been 
given over for the dogdays to a 
homey sustaining dramat that’s 100% 
pure and innocent all-family enter- 
tainment. It's all about the editor of 
a small-town paper, his wife and 
| their two children, and how the 
| trouble begins when Gramps comes 

for a visit. Gramps is a well-meaning 
old codger who inadvertently messes 
| things up—and just as inadvertently 
comes out a hero in the end. The 
scripters dreamed up so many kinds 
of Gramped-up trouble in the open- 
Ing episode last week (2) that it’s 
going to be interesting to see if he 
can keep _up the pace. 

One weakness of the item is that 
Gramps doesn’t consistently sound 
his age. his voice at moments having 
a youthful tone. Cast is capable 
throughout, however, and otherwise 
the stanza is solid, unfrilly stuff for 
the home folks. 


Following what seems to be an 
NBC policy for its summer fare, the 
stanza comes on the air with 
| Gramps and his granddaughter mid- 
| way in chatter, preceding the title 
and credits. Production is almost 
| bare of “settings.” having organ- 
| music bridges and a bare minimum 
of sound effects. It gets by mainly 
| on the story, scripting and direction 
Doan. 
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NT AND CENTER 
th Dorothy Lamour, Crew Chiefs 
m Abbott & Costello, Gene Kelly, 
Henry Russell orch, Hal Gidney, 
ouncer ; 
ziter: Bill Dansch 
producers: Glenhall Taylor, Bruce 
mman 
30 Mins.; Sun., 8:30 p.m. 
U.S. aa OS 
-NB - ¥. 
WEAF-NYN'W. Ayer-NBC) 
i sponsored by the U.-S. 
ag the National Broadcast- 
Co. NBC’s Bruce Kamman 
res production credit with the 
Ayer agency's 


Glenhall Ean ewe in 
ionin this Army recruiting 
Beaay wight variety show. It’s in 
the Fred Allen spot for 13 weeks 
until the impresario of the Alley re- 
turns Oct. It’s a good half-hour 
considering the cause. The guestars 
will chiefly determine its appeal. 

Dorothy ~Lamour is permanent 
emcee, the sundry guest shots being 
called “front and center” for their 
specialties in between Hal Gidney’s 

ungent commercials trailerizing the 
appeal of the Army as a career for 
the next three years. Opening pro- 

am pitch accented getting the 
Fighschool grads. Some of the script 
like a cross between being 
Dick Tracy 2nd_being tapped for 
Skull & Bones. The Army training 
school is given a neo-countryclub 
appeal with courses in _ science, 
literature and mathematics. The 
Superman-Dick Tracy influence 
comes from the technical courses 
(jet propulsion and rockets), with 
aviation cadet and officers’ training 
also on the horizon for the recruits. 

Programming is orthodox. After the 
opening billboard by Miss Lamour 
she introed A&C whose specialty was 
above par. Henry Russell’s band 
specialty on “Alamo” next, thence 
Gene Kelly in a cops-and-robber 
skit wherein Miss Lamour was better 
dramatically than as m.c. She had 
manifested some slight nervousness 
in that direction. Trailer here, in- 
cidentally, is given to “The Huck- 
sters” and Clark Gable rather than 
one of Kelly’s own Metro releases, 
which may be a new way to pay off 
the film studios for any tieups. 

Miss Lamour’s vocalistics included 
“Great Day” and “Had to Be You,” 
aided by the Crew Chiefs quartet. 

In view of the Army Recruiting 
auspices, NBC is donating the time. 
MCA, which is supplying the talent, 
has set token fees for the guestars. 
This is the program offered Al Jol- 
son, who balked at the idea of tak- 
ing money for a patriotic — 

el. 


reads 


AFFECTIONALLY YOURS 

With Shirley Fenne, Ken Ward 
Producer-pirecter: Rebert Spencer 
15 Mins.; Mon, thru Fri., 11 a.m. 
Sustaining 

WTAM, Cleveland 

A comfortable 15 minutes of 
music is WTAM’s latest effort to 
capture the morning listening audi- 
ence on the 11 o'clock slot. b 

Ken Ward, tenor, and Shirley 
Fenne at the Hammond organ team 
up in a carefree, easy-to-take stanza 
of light, pleasant, cooling summer 
music. There’s no definite format of 
song. Ward, who does the selecting, 
lets his imagination roam_over the 
field of popular, show, and semi- 
classical pieces. : 

Ward sings three selections. He 
has a nice tenor voice and makes 
Miss Fenne 
usuaily takes two selections and a 
medley in which Ward joins in. Miss 
Fenne has a delicate touch on the 
organ keys. 

All in all, a satisfactory show that 
some sponsor should latch on to 
s0on. Mark. 


COLONEL HUMPHREY FLACK 

With Wendell Holmes, Frank Max- 
well, Dick Dudley, announcer 

Writers: Sheldon Stack, Tom Dougal 


. Producer: Edward King 


30 Mins.; Thurs., 8 p.m. 
Sustaining - 
WNBC-NBC, N. Y. 

It’s quite a relief from the who- 
dunits flooding the warm summer 
ozone to hear an airy dramat like 
this one, concerning itself with the 
amusing adventures of a sly, pom- 
pous, walrus-mustached character 
who lives by his wits and plays 
Robin Hood on the side. The char- 
acter is patterned after that created 
by Everett Rhodes Castle in_ his 
Saturday Evening Post stories. NBC 
has slotted the series in the time 
vacated for the summer by “Aldrich 

amily,” with an eye, of course, to 
holding the family-type audience 
built by the latter stanza. 

In the teeoff last week (3) the 
@asy - living colonel (Wendell 
Holmes) managed to pay off a 
whopping hotel bill and simultane- 
Ously save a family homestead (in 
this case a country lodge) by out- 
witting a couple of operators just 
a shade less shrewd than the colonel 
himself. All this flirting with a 
term in a chain gang did nothing to 
quiet the ulcers of the colonel’s 
Sidekick Garvey (Frank Maxwell). 

lot was well contrived and the 
Scripting paced it neatly. Holmes 
Was clicko as the colonel, Support- 
ing cast was standard. 

Like many another stanza of the 
Moment, this one is introed with a 
Slice of dialogue preceding an- 
nouncement of the program. As a 
teaser, this device is clever. A lis- 
ener just turning to the station, 

Owever, is wont to feel for a few 
moments that he’s missed something. 

- Doan. 


. Everybody 


| yocks. 





REXALL THEATRE 
With Pat O’Brien, Lynn Bari, Fran- 
cis X. Bushman, Nina Klowden, 

Bobby Ellis, Luis Van Rooten, Lou 

Merrill, Jane Webb 
Writer: True Boardman 
Director: Glenhall Taylor 
30 Mins.; Wednesdays, 6:30 p.m. 
REXALL DRUG 
KFI-NBC, Hollywood 

(N. W. Ayer) 

With the same casual air as on 
might say, “let’s go down to the 
corner drug store,’ Rexall’s sum- 
mer standin for Jimmy Durante 
weaves that homey illusion around 
the prime motivators, Pat O’Brien 
and Lynn Bari. Both from pictures 
and none too mike-wise, they none- 
theless turned to good listening 
their restrained portrayals of the 
druggist and hospital nurse. The 
booming voice of O’Brien has been 
tempered to microphonic moderation 
and Miss Bari has an easy delivery 
with a coosome quality. Both are 
surprisingly adept at the kilocycle 
technique, not at all too common 
among the cinemagicians. 

Given as a tribute to the Ameri- 
can druggist, a goodwill touch, the 
plot and action of the quarterly 
strawhatter will be rooted in Dan 
Carson’s drug store, More the 
trouble-shooter and _ psychologist 
than a prescription filler, he gets 
himseif invoived in the town’s prob- 
lems and quarrels but always com- 
pounds the elixir of virtue and 
happy ending. On the opener it was 
a love affair that Dan played cupid 
to and whaddya know, they clinched 
when it all looked so hopeless. 

Presiding over the mechanics are 
two skilled craftsmen in such modest 
dramatics, Glenhall Taylor and True 
Boardman, who put many a show on 
the air for Young & Rubicam. They 
let O’Brien and Miss Bari act natural 
without strain for dramatic effect. 
It all rolled off so unaffectedly that 
they could hardly be accused of act- 
ing. 

An epilogic feature will be a pre- 
scription for the week, in this casg 
the timely admonition against reck- 
less driving over the long holiday 
weekend. For shirtsleeve listening 
Rexall has made a happy choice in 
both the show’s format and the 
teaming of O’Brien and Miss Bari. 

Helm. 


CROSSWORD QUIZ 

With Alan Prescott, 
others 

Producer: Brent Gunts 

Director: Beb Steen 

Writers: Gunts, George Herz 

30 Mins.; Sundey, 5 p.m. 

Sustaining 

WIZ, N. Y. 


The radio version of the crossword 
puzzle is somewhat less mentally 
stimulating than the real thing, espe- 
cially since the quiz is entirely too 
easy for the fireside listener. This 
type procedure may be a come-en to 
get studio audiences flocking, but it 
doesn’t seem like good radio to sacri- 
fice listener values in order to get a 
full house at the transmission point. 

Alan Prescott, emceeing the show, 
is sufficiently ebullient and enter- 
taining for this type chore. He keeps 
the chatter going even when the 
contestant’s IQ brings forth silence, 
and manages to cover up the essen- 
tial lacklustre of the program. 

Modus operandi of this show calls 
for two groups of four each. Pres- 
cott starts with a definition calling 
for a three letter word and builds u 
to 10 letters, first letter starting o 
with last letter of previous word. 
Most active member of each team 
then competes for an _ individual 
prize. 

Excitement doesn’t run too high 
in regard to the monetary values. 
in the winning group 
gets $10 and losers get $2. Jose. 


Les Griffith, 


ROBERT Q. LEWIS SHOW 

With Kathy Norman, George Wright 
quartet, Mel Torme, guest. 

Writer: Draper Lewis 

Director: Jack Mosman 

30 Mins., Mon. through Fri., 7 p. m. 

Sustaining 

WCBS-CBS, N. Y. 


Robert Q. Lewis, who’s shown 
himself to be one of radio’s bright 
new faces on his neatly wrapped 
25-minute weekly “Little Show,” 
has been spread across the board as 
the sparkplug of a nightly half-hour 
variety session. Partly scripted, 
partly ad-libbed, the show shapes 
up as a highly listenable potpourri 
of music and chatter with Lewis’ 
free-wheeling gabbing style provid- 
ing most of the wit and bounce. 
Lewis cottons to a mike like a 
Brooklynite to baseball and with as 
much of a zany twist. If he sustains 
the same level of off-the-cuff humor 
reached on the first show (7) for the 
duration, then CBS has made a good 


bet with an odds-on payoff. And he 

sings, too. ; 
Kickoff stanza breezed along with 

some sock assists from chirper 


Kathy Norman and guest artist Mel 
Torme who sang two numbers in his 
svelte crooning style. Besides han- 
dling the intros in amusing style, 
Lewis contributed a couple of clever 
routines of his own. His telephone 
conversations with an off-stage hen- 
pecking gal friend was on the 
familiar side, but his takeoff on a 
silent film serial had plenty of 
Lewis also eeneneee, a 
agged-up version of Irving Berlins 
oThe Girl That I Marry” without 
pulling a ligament. George Wright’s 
instrumental combo backed up the 


show smoothly. Herm. 

















NORMAN 
There's a lot of fun and good 
music on “Brokenshire Broadcast- 
ing,’ a WNBC feature across the 
board at 12:30 P.M., EDST. 
Renewed for third year U. S&S. 
Steel's “Theatre Guild on the Air,” 
ABC. Spots for Chesterfield and 
Lever Brothers. 
Personal Manager: DOUG STORER 
RKO Building, Radio City, New York 











SATURDAY NIGHT SERENADE 
With Vic Damone, Hellace Shaw, 

Emil Cote chorus, Gus Haenschen 

erch, Arthur Godfrey, guest, 

Martin Sweeney 
Preducer-Director-Writer: Roland 

Martini 
30 Mins.; Sat. 10 p.m, 

PET MILK 
WCBS, CBS, N.Y. 
(Gardner) 

Vic Damone is one of the more 
promising male singers, having made 
a big splurge since he first appeared 
on the Arthur Godfrey Talent Scouts 
show. This 19-year-old has a solid 
vocal base upon which to build and 
with proper handling can develop 
into one of radio’s hotter names. 

It's evident that this Pet Milk 
show is a better vehicle for him 
than some of his predecessors. Given 
competent colleagues with co-star 
Hollace Shaw and the knowing back- 
ing of Gus Haenschen’s band and 
chorus under direction of Emil Cote, 
entertainment burdens are equally 
distributed and varied musical and 
vocal efforts make for a smooth 
blend that doesn’t depend upon any 
individual performer. 

Result is a relaxing musical ses- 
sion able to nab a large variety of 
listeners ranging from adolescent to 
adult. Damone has already built up 
a following among the younger lis- 
teners, and there’s enough of the 
more mature type of music to inter- 
est the older fans. 

Preem show (5) departed from 
what will be the usual format by 
having Godfrey intro Damone. His 
spiel proved that the show could 
stand a mite of comedy inasmuch as 
Godfrey’s informal banter  con- 
stituted a warming session that made 
a welcome departure from the 
show’s confining musical ttern. 

Damone’s vocals, including “It’s 
Dream Time” and “Ivy” came over 
nicely,-with Miss Shaw’s two num- 


bers also hitting its mark. Jose. 
KING FOR A MINUTE 
With Ed King, Lionel Poulton, 


Stephanie Diamond, Jim West- 

over; Aneurin Bodycombe orch, 
Writer: King 
Wed.; 7:45 p.m. 

Sustaining 
KDKA, Pittsburgh 

Little comedy show cooked up as 
a summer filler should easily be 
able to find a steady home for it- 
self. Written by Bd King, who also 
appears on it, program is bright, 
cheerful, funny and slightly made in 
the Henry Morgan manner. King’s 
got some original ideas—he also 
scripts most of the KDKA noontime 
“Brunch With Bill’—and a sort of 
elfin sense of humor that’s always 
well in hand. 

Most of local radio shows repre- 
sent unrelieved diet of music and 
talk, so “King for a Minute,” a take- 
off on the author-actor’s moniker, 
fills a needed slot in Pitt’s air fare. 
The guy’s got’a flair all right and his 
quarter-hour is a_neatly-wrapped 
and highly amusing bundle of 
laughs, . 

Excellent music provided in two 
spots by KDKA orch under baton of 
Aneurin Bodycombe, but numbers 
are too long for such a short show. 

Cohen. 


ROSE ROOM 
With Johnny Rose, Hank Kahout 
15 Mins.; Tues. and Thurs., 6:30 p.m. 
Sustaining 
WHK, Cleveland 

This is a simply designed session 
| of straight pop music. 
assisted by Hank Kahout at the 
piano, handles both the emcee chore 
and vocalizing in moderately good 
fashion. Rose’s pipes are not any- 





'order of Hoagy Carmicheal. His 


| Preem 
Johnny Rose, | 
| venture. Initia] airer on WNEW un- 


MYSTERY IN THE AIR 

With Peter Lorre, Bob Bruce, Henry 
Morgan, Ruth Perrott; Michael 
Ray, announcer 

Writer: Frank Wilson 

Director: Cal Kuhl 

Producer: Don Bernard 

30 Mins.; Thurs., 10 p.m. 

CAMEL’S 

WNBC-NBC, N. Y. 


(William Esty & Co.) 


Peter Lorre brings his peculiar 
talent for spine-chilling into full 
play in this, his first starring role in 
radio, The stanza, in which he'll 
star for 13 weeks, is Camels’ fillin 
for Abbott & Costello. It ought to 
contribute to the consumption of 
ciggies on Thursday nights across 
the land, for it packs a terrific load 
of nerve-edging shudders. 


For his preem last week (3) 
Lorre—who is distinguished in his 
way, but doesn’t need to be Mis- 


tered by the producers—turned in a 
boff “two-act” performance of Edgar 
Allan Poe’s “The Tell-Tale Heart.” 
Story was cunningly introed with a 
thumping—the beating of the 
“hideous heart” of the old man for 
whom Lorre works. Deranged by 
an obsession, Lorre stealthily mur- 
ders him, then is driven to confes- 
sion as the thumping comes back to 
beat on his mind. 

Yarn was artfully adapted, with 
Lorre carrying aimost the entire 
telling. Sound effects effectively 
heightened the tenseness, which, in- 
cidentally, Lorre eased as the stanza 
signed off with a comment on the 
classic chillers to come... .“or would 
you rather have a hotfoot?” 

C-am-el-s ditty in the commer- 
cials is keyed to the heavy air of 
the show, being sung in a whisper 
ending in a menacing hiss. But 
three commercials are too much. 
Reynolds ought to be able to forego 
the middle one, which breaks the 
story in two. Doan. 


ESCAPE 
With Herbert Rawlinson, Eric Snow- 


den, Raymond Lawrence, Peggy 
Weber, Jack. Krutchen; Elliott 
Lewis, Jack McCoy, announcers; 


Cy Feurer, music 
Adaptation: Les Crutchfield 
Producer: William N. Robson 
30 Mins.; Mon., 9:30 p.m. 
Sustaining ‘ 
WCBS-CBS, N. Y. 


Bill Robson has set out upon this 
summer series with the laudable aim 
of simply “telling a good story” and 
has laudably chosen to dramatize 
some of the works of short-story 
masters, plus. some tales of real ad- 
venture. Initial production this 
week (7) was Kipling’s “The Man 
Who Would Be King.” (Next week: 
“Operation Fleur-de-lis,” from the 
OSS files. It would seem as though 
the series could confine itself to 
famous stories such as Kipling’s and 
earn more real appreciation from 


listeners. OSS adventures don’t 
sound like “escape” for the war- 
weary.) 


Kipling’s tale of the two Irishmen, 
Daniel and Peachy, who went into 
the hills of India to become self- 
appointed kings, and the awful fate 
that overtook them, was skilfully 
scripted and the airer had full-scale 
production flavor. Robson gave it 
adept handling and the cast was 
good throughout. Music composed 
and conducted by Cy Feurer, music 
director of Republic Pictures, was 
well keyed to the tale. More 
dramats on this story level would 
add to radio’s stature. Doan. 


KEEPING UP WITH THE WIG- 
GLESWORTHS 

With Bill Adams, Jack Ayres, Eu- 
nice Howard, Floyd Buckley, Su- 


san Douglas, Marilyn Erskine, 
Sidney Slon, Ian MacdAliister, 
Larry Robinson, Matt Crowley, 


Tony Rivers 
Producer-Director: 

mond 
Writers: Hammond, Turniey Walker 
15 Mins.; Tuesday, 9 p.m. 

WNEW, N. Y. 

Format of “Keeping Up with the 
Wigglesworths” is one of the better 
developments in educational radio. 
Program utilizing drama and comedy 
techniques to put across capsuled 
lessons in economics, which has 
been on the air for a couple of years, 
remains interesting from any point 
of view, and constitutes a more 
retentive method of putting over the 
whys and wherefores of present day 
economics with a minimum of pon- 
tification and heavy handed ped- 
anticism. 

Transcribed session is made pos- 
sible by a grant from the Alfred P. 


Laurence Ham- 


KRAFT MUSIC HALL . 

With Nelson Eddy, Nadine Conner, 
Leonard Pennario; Robert Arm- 
bruster’s orch; Ken Carpenter, an- 
nouncer 

Writer; Ed Helwick 

Preducer: Billy Wilgus 

30 Mins.; Thurs., 9 p.m. 

KRAFT 

WNBC-NBC, N. Y,. 

(J. W. Thompson) 

Kraft’s Eddy Duchin-Eddie Foy 
replacement is a good summer—or 
for that matter, any part of the 
year—show. Talent inciudes Nei- 
son Eddy; Nadine Conner, lyric so- 
prano from the Metropolitan Opera; 
Leonard Pennario, concert pianist, 
and Robert Armbruster’s orchestra. 
Emphasis is on light classical or 
semi-classical pop music, in a good 
mixture. 

Opening program Thursday (3) 
showed Eddy in good voice and ex- 
cellent spirits, carrying on with 
some emcee chores as well, and 
filling in for a majority of the pro- 
gram. The opening was breezy, 
with a swingy- rhythm number sung 
by Eddy and chorus, “Oh, Listen to 
the Band.” Eddy’s introductions of 
Miss Conner and Pennario were a 
little stiff and self-conscious, but not 
badly enough to hurt. Miss Conner 
appeared a little nervous in her first 
number, a Scotch folk ballad, which 
she however carried off in good 
style. With Eddy she also appeared 
in duet in Friml’s “Nearer and 
Dearer.” Eddy’s other, substantial 
contributions included the ballad, 
“Beautiful Dreamer,” and with the 
chorus again in a novelty song, “Owl 
and the Bob Cat.” 

Pennario made an impressive ap- 
pearance, playing de Fall’s ‘Fire 
Dance,” although he sacrificed style 
for technique, and both for speed. 
Cheerful gabbing between Miss Con- 
ner, Eddy and announcer Ken Car- 
penter helped to keep the program 
on a light, informal plane, to help 
it along. Commercials were short, 
and infrequent. Bron, 


LET’S LOOK AT THE UNITED 

NATIONS 
With Meade Davidson, guests; Fred 

Barr, announcer 
15 Mins.; Mondays, 10 p.m. 
Sustaining 
WWRL, N. Y. 

This local 250-watt indie has 
shown an enterprising spirit in air- 
ing interviews with United Nations’ 
bigwigs. Idea behind the show js to 
acquaint listeners with UN delegates 
by avoiding controversial world 
issues and accenting personal and 
national background data. A good 
idea, but apparently the UN dele- 
gates are unable to let their hair 
down while they’re speaking for the 
record, 

Case in point was the preem 
stanza (June 30) on which U. S. rep 
Warren R. Austin was interviewed 
by WWRL news.commentator Meade 
Davidson. Perhaps ‘it was Davidson's 
amateurish handling of the inter- 
view, but Austin skirted any per- 
sonal comments like the plague and 
assumed a platform manner extoll- 
ing the world organization with 
senatorial rhetoric. Davidson, in- 
stead of probing Austin for the 
background material, confined him- 
self to a yessing role. Herm, 








PIGFOOT PETE 
with Bill Saunders 
30 Mins.; Mon.-thru-Fri., 9 a. m. 


Sustaining 
WTRY, Troy s 
Program of corn, sentiment, 


neighborliness and hillbilly music 
has pulled more than 6,000 letters 
since it hit the air last February. 
Saunders, a Rhode Islander who 
worked on an Army station over- 
seas, is the drawling, folksy fore- 
man of “the radio gang.” He drips 
in accent and sometimes in emotion, 
but exudes a warmth and friendll- 
ness that many listeners love. Show 
is particularly potent with a small 
town and rural audience. Should 
be a good bet for sponsorship by a 
mail order house or by a company 
selling products to that type. 
Saunders reads. birthday an- 
nouncements, asks get-well cards 
for a daily “sunshine pardner” (usu- 
ally a_ child), and otherwise plays 
the role of ether Santa Claus. His 
chatter is in Texas lingo. Saunders 
sometimes sings, and fairly well, 
with the platters—solo or duet. He 





also whistles. Jaco. 
WERE YOU LISTENING? 
With Jerry Lee, Melvin Winters, 


Jack Foster, Dick Perry 
Writer-Producer: Monte Kleban 
30 Mins.; Sat., 10 a.m. 
WOAI, San Antonio 





Sloan Foundation and is supervised 
by economists of the New Jersey | 
State Teachers College at Montclair. | 
The National Small Businessmen’s | 
Assn.. pays for the production. while 
WNEW is now contributing its air- 
time. 

Presentation is along the lines of | 
family comedies which permits the 
economic theories be _ presented 
naturally and with a grain of humor. | 
session preached the cause 
of advertising via of a small family | 


| 


fortunately dissipated many of the | 
comedy aspects through long spiels 





| thing special but he manages to get | 
|by with a _vocalistic style on the | 
_vertising might have had their say | 


by various characters. The juve 
actor might have had more lines} 
and some of the proponents of ad-| 


| gabbing is okay, being held down to/in a briefer time, but these minor | 


| the necessary minimum. 


Kahout lends nice support at the | ness and entertainment value of the| grams aired, plus music b 


piano, 


defects couldn't dissipate the worthi- | 


venture. Jose. | 


Latest audience participation quiz 
show is this opus which is being 
heard weekly from the studios of 
WOAI. Show is a nice bit of pro- 
motion for the station’s advertisers 
and should pay off with added 
listeners. 

Novel angle of the quiz is that all 
questions pertain to programs, per- 
sonalities on the programs, times 
the ‘programs are aired and spot 
announcements aired over the sta- 
tion. All the listener needs to know 
is when they are aired or the name 
of the sponsor of a particular pro- 


| gram. Prize is a huge shopping list 


of groceries of other advertisers on 


| the station plus an individual prize 


of merchandise from the 
whose question was used. 
Variety is added with playback of 
excerpts rfom the soap opera pro- 
Melvin 
(Continued on page 78) 


sponsor 
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STORY OF A PARLOR GAME * Great grandfathers 


and grandmothers of today’s radio fans first played Truth 
or Consequences when America was young and the Swiss 
music box and stereopticon foreshadowed radio and tele- 
vision. It remained for Ralph Edwards to take the game 
out of the antimacassar age and streamline it to fit twen- 
tieth century standards of hilarity. 

Pennies have played an important role in Edwards’ 
hectic career. He was down to his last one when he had 


the idea for Truth or Consequences. He went on the air 


Wednesday, July 9, 1947 


cppened on NB 


with the show in March 1940. Five months later, spon- 
sored by Procter and Gamble, the man and his idea 
moved to the Saturday night spot on NBC they have 
occupied ever since. In 1943, as a “consequence,” 
Edwards asked listeners to send a penny to a woman 
who had missed her question. By the end of the week 
the bewildered woman had more than 800,000 pennies. 
She bought War Bonds for her 17-year-old Marine son. 

Well-aimed custard pies and seltzer bottles; a trained 


pig, an elephant, a camel and four bloodhounds; stunts 


AMERICA’S NO. 1 NETWORK 
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beration of America 


“Wednesday, July 9, 1947 


that carry participants from coast to coast; contests such 
as the one that recently landed $18,000 worth of awards 
in the lap of a lady who identified the voice of Mrs. Hush 
—all these are thé “props” of Truth or Consequences. 
Wackiness and zaniness are their stock in trade. Yet 
during the war Edwards and Truth or Consequences sold 
millions of dollars worth of War Bonds, and the contest 
that awarded $18,000 worth of gifts incidentally garnered 
$400,000 for the March of Dimes, the largest single 


contribution ever made to that cause. Time and again 


A Service of Radio 





this program has demonstrated the power of the spoken 
word to move people to action. 

How to play a Parlor Game? Let a man who is the 
life of any party make up the rules. Use the powerful 
facilities of NBC to put it into millions of parlors. Let the 
vast NBC audience participate by proxy. Give it the 
association of other great programs heard on NBC. The 
consequence: a Saturday night must for all Amenca—a 
program whose name is synonymous with the product it 


advertises—a program that Duz everything for fun. 


... the National Broadcasting Company 
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16 RADIO 


From the Production Centres 


IN NEW YORK CITY... 


Henry Straker planed in Thursday (3) to take over duties as assistant 
program director of BBC’s N. Y. office. He's a native of London but 
his mother, an American, lives in Virginia... .Lilian Supove, WNYC's 
director of special events, on a three-week vacation at Alexandria Bay, 
N. Y.....Dave Baylor, g.m. of Cleveland’s new WJMO, in town to ink 
Adam J. Young, Jr., Inc., as national rep. ...CBS’ Frances Farmer Wilder 
talked on “Daytime Programming” at the NYU Radio Workshop last 
Thursday (3). Tomorrow (10) she’ll do a reprise before the NBC North- 
western Univ. Summer Radio Workshop in Chi....WOR plugging the 
PAL (Police Athletic League) campaign for two weeks with gratuitous 
spots, guestspots, etc..... WOR prexy Theodore Streibert off Thursday (3) 
for month’s vacation....Alice Frost, the “Mrs.” of “Mr. and Mrs. North,” 
will make Franklin, N. H., her summer home, commuting to N. Y. for the 
Colgate CBS show....James Sheldon resigned as radio director of Mac- 
Farland, Aveyard agency and checked in Monday (7) at WOR to take a 
newly-created job as exec producer. Duties incorporate those handled 
by Tom Moore as program coordinator. Latter resigned last week to re- 
turn to the agency field....Don Stauffer says ’t’aint so, he’s staying put 
with SSB&C. 

Paul Girard has stepped out of his job as exec producer in the radio 
division of AP to form his own transcription and program packaging firm 
in N. Y., with Alexander Leftwich, Jr., who was program director of AP 
radio productions, as his associate in charge of directing and casting. 
Outfit’s first item is a five-minute open-end novelty show, “Musical Mys- 
teries”....Don Bishop added to NBC’s press staff....Henry Reichhold has 
renewed the Detroit Symphony on ABC for a second year,...Compton 
agency supplied all of its staff with a digest of its attorneys’ quotes re the 
new rent law....Berry Kroeger into “Nick Carter” Sunday (13)....Leon 
Janney into “David Harum” and Burt Brazier ad@ed to “Lora Lawton” 
cast....Warren Bryan new to “Our Gal Sunday”....Martin Wolfson with 
“Backstage Wife”’....Frank Papp, NBC producer, sent to Europe on a 
special program assignment, has just arrived in Geneva after trips to Lon- 
don, Holland, Belgium and France. 











IN HOLLYWOOD ... 


Don Clark went off staff at BBD&O but continues to produce the 
agency’s “Let George Do It” as a freelance....Sam Fuller, relieved of his 
duties as radio director of Sherman & Marquette, closed the company’s 

- a a 









































THIS IS CHARLIE HOLMES... 


....Program Director of a BIG new Mutual station serving Virginia “and 
North Carolina with 5,000 watts from Danville. 


Charlie is signaling for applause at our grand opening, Sunday night, 
June 30th, in the City Auditorium before 2,000 enthusiastic spectators. 


Charlie has stopped signaling now—he's busy directing live-wire live- 
talent programs and supervising an ambitious 19'/2-hour daily schedule. 


But the applause is STILL THERE—echoing throughout two states the 
immediate dominance of a BIG station....with BIG programs... .and 
BIG ideas! The people have found HAPPINESS on the dial at 1250, 


There's HAPPINESS there for you, too—in sales results, Choice 
adjacencies waiting for the first advertisers to call the Walker Company 
and discover that. ... 


“There a Gold Mine in the AiR... ." 
in Danville, Virginia, on 








It’s a rarity for NBC but last Friday 
transcontinental run..,.ABC picked 


doesn’t get a show,of his own soon 


of one eye. In opening a bottle of 
in his eye necessitating removal of 
over his theatre-restaurant to the 


are right....Bud Barry spent most 


series is one of the year’s cutes. 


Hollywood office and took off on a vacation before “looking around’”.... i 
“Arthur’s Place” is now being scripted by Bill Manhoff and Len Holton 
after a slight seismographic disturbance..,.Nate Perlstein, adv chief of 
Pabst, looking over the sports field for tele sponsorship... .Cornwall Jack- 
son and Gail Patrick double up July 25 and will honeymoon in Hawaii.... | stag. 


Dick Haymes....Garry Moore and Herb Sanford have a gag cooked up music), 
reminiscent of the slave trade days. pe ; 
cluded, will be “auctioned off” on the block in Garry’s back yard.... Raleigh's Sigmund Romberg show, 
Odd accident caused five-year-old son of Roy Bargy to lose the sight | ¢t. al. paying off in better enter- 


origination if the unions continue to harass him and’ the rental terms |and Templeton, _ it’s 


Wednesday, Juiy 9, 1947 










Summertime. 


Continued from page 69 


Such other items as Bor- 
not one show left the studio for the |den’s “Arthur’s Place,” the brace 
Clyde Scott, matiager of its KECA, | of ABC comedy sustainers with Phil 


to take the three-week navy cruise aboard the U. S$. S. Iowa....Bob Silvers and Eddie Albert, etc., have 
Wamboldt moved out as ~ABC production manager and John (Bud)/thus far proven major disappoint 
Edwards moved in on a pencilled basis....George Allen elevated to post | ments. 

of commercial program manager at CBS, with Maurie Webster as his 
aide. Both are promotions occasioned by the resignation of Tom Hargis |} The musical sub shows appear to 
and unaffected is Hal Hudson, who continues as program director of the | have fared better on overall quality, 
chain’s western division....Jack Kirkwood cut a record of his new | with Standard Brands’ Alec Temple- 
comedy format in which he plays only one character, that of a spinner ton program, Johnson’s Wax Fred 
of tall tales a la Munchausen....Norma Jean Nilsson won out in the | Waring Show, Ford’s Meredith Witll- 
audition for the featured role of Cookie in “Blondie.”....If Bob Burns |son show (despite its weakness of 


Musicals Fared Better 


he may take the comedy spot with | too - much - gab - and - too - little « 
Maxwell House’s Frances 
Those without shows, stars in- | Langford-Carmen Dragon stanza, 


Coke, the cap flew out and lodged tainment dividends than the other 
the optic....Earl Carroll will turn | formulas. 

four major networks as a remote But with the exceptions of Waring 
argued that 
of his time at the Hollywood Ad | here, too, it’s strictly a case of inter- 


Club, where he was guest speaker, being mitted and congratted on his |!m programming. 
ascension to the top program spot at ABC....Not content with getting 
free ducats to the broadcasts, tourists go away panning the stars and 
others for their sartorial negligence. 
for the millions, not for the studio handful and comfort seems to be 
the keynote....That hissing commercial 





American Repertory 
Plans Series on Mutual 


American Repertory Theatre looks 


After all they’re broadcasting 


on the Camel-Peter Lorre 





IN CHICAGO... 


rector of Henri-Hurst & McDonald. 


week....Johnny Coons spending the 
tana hogpital, and Chuck Wiley, also 


consin for fishing trip. 


Lake Michigan on the Atlass yacht. 


already booming schedule 


the Missus” mobile unit doing shows 


New Nelson Olmsted series which 


Chicago last week for conferences 


new scripting “Melody Lane.” 


Lebanon, Ind.....George Herro, head of publicity for Mutual, in Augus- 


hosp....Val Sherman, program director for WBBM, up in northern Wis- 


St. Hubert’s Grill has renewed sponsorship of Fulton Lewis, Jr., program 
for 13 weeks on WGNB....Burr Lee was made ABC producer effective 
July 6....Les Atlass and Frank Falknor spending three weeks cruising 


the Coast after almost two years as Hollywood announcer, is back at 
WGN and has added “I.ook Who’s. Talking,” new WBKB tele show, to his 
..Ward Quaal taking three weeks off for trip 
to New England and up through Canada....Johnnie Olsen in York, Pa., 
for special appearance at Firemen’s Celebration on July 12.,..Richard 
Greene guested on “Meet the Stars” 


Ridge....Mrs. Beulah. Karney and Stella White, food directors of ABC 
|and WAIT, guests at Hartford Products Corp, coffee parties last week.... 


moved to 9 o'clock slot on Sunday evenings....Andy Murphy starts long 
business trip to Nova Scotia this week.,..Sarah Vaughn, currently at local 
theatre, doubled on the Dave Garroway Sunday show* July 6....Ed 
Prentiss set as announcer on the Toni half of “Ladies Be Seated”.... 
Mark Stevens and June Haver interviewed by Louise King on “Life, Love 
and Louise”’....Marj Tietiens of New York sales for ABC arrived in 


Ann Carley, Claire Young, Phyllis Kremer and Maizie Mouat of WBBM. 
vacationing this week....Gloria Van and cast of “Party Time” hosted 
party for Joey Rumoro, who was married short time ago....Colgate has 
ordered 86 station breaks over WMAQ..,.Stefan Hatos and Chuck Romine 


set to take to the air via WOR 
(N.Y.) with a weekly series of 
dramats featuring Eva LeGallienne 


“Curtain Time” celebrated its second year on the air with Lew Valen- | and Margaret Webster, with scripts 
tine, “Dr. I. Q.,” in town for shindig. 
of ABC’s Central Division, will be guest speaker at Creighton University 
Radio Institute in Omaha on July 18-19....Don Dowd in for surgery atj|nitely been set. 
Swedish Covenant....Pat Allen of NBC who was born in Limbe, Central | date is July 18. 
Africa, applied for his first citizenship papers in Chi last week....George 
Roesler, formerly with Taylor-Howe-Snowden, made assistant radio di- 


by John Latouche. 

Half-hour stanzas would be slotted 
Friday nights, but time hasn’t defi- 
Tentative teeoff 


...Fred Killian, production manager 





Worcester — Judith Atkinson, 
WAAB fashion commentator, parts 


...Connee Russell will replace Skip | with station soon to marry and take 
Farrell for summer on Manor House Party beginning July 21....Bill | up her abode in Minneapolis. 

Brandt and Joe Cummiskey of New York in Chi to do pre-game show on 
All-Star Baseball game at Cubs Park....Janie Ford, late of New York 


nightclubs, is being heard as guest songstress on the “Breakfast Club”.... 
William E. Otto joined WGN staff as pianist....Robert Morton, assistant 
supervisor of transcription department, became father of baby girl last 











TONIGHT 


BUDDY GLARK 


SINGS 
CBS 


9 P.M., EDST 


JAN = 
AUGUST 


has switched to 


ART FRANKLIN 
PUBLICITY ASSOCIATES 


summer with his wife and child in 


with press department, at Evanston 


...Pierre Andre just returned from 














during his visit....“Shopping With 
from Gary, Munster, Ind., and Park 


began several weeks ago has been 





with local depts....Trudee Marlin, 
*Piano Wizard whose “Misirlou” 
sold 1,000,000 Records. 


Art Franklin Associates 
214 West 42nd Street 
BRyant 9-2898-9 
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Pearson and Allen 


Continued from page 69 Saaeaee 








he would get a fair hearing on his 
WBAL bid, if Jones is on the bench. 
Jones, on the other hand, in his 


counter-blasts at Pearson, has made 
much of the fact that the commenta- 
tor has a “selfish axe to grind” and 
is trying to insure that he gets FCC 
approval of a $1,000,000 deal.” (Act- 
ually, the Hearst station is probably 
worth more than that to Pearson.) 

Hearst’s gripe at the FCC con- 
cerned charges against operation of 
WBAL, which the publisher claimed 
were biased and discriminatory, as 
well as untrue. He wanted a hear- 
ing on the validity of the Blue Book 
charges before the matter of his 
license renewal was taken up. 

On another point, the U. S. Dig- 
trict Court turned down FCC’s mo- 
tion to convene a three-judge court 
to decide the issue. Judge Proctor 
pointed out that Judge T. Alan 
|Goldsborough had already denied 
| this motion and he didn’t intend to 
override anofher judge in the same 
court. 








WHN Has Chi Aspirations 


Metro-owned N. Y. indie WHN 
is considering an attempt to hypo 
| its business originating in Chicago 


| Via installation of a fulltime sales 


| Station execs say the plan is still 
jin the mulling stage. 
William G. Rambeau Co, presently 























WDVA 


} reps WHN in Chi. 


irep in the Windy City, Thus far | 








TAKE THE GUESS OUT OF BUYING 


WITH WOV'S 5 Cadlted. Udiente | 





We want you to be a WOV sponsor 
with the knowledge of 3 AUDITED 
AUDIENCES, each a definitely dif- 
| ferent group of purchasers; each the 
| result of a penetrating revealing lis- 
| tener survey, Get the facts on these 
5 AUDITED AUDIENCES today and 
»-»*TAKE THE GUESS OUT OF 
BUYING? 
Ralph N. Weil. General Manager 
John E, Pearson Co., National Representative 
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British Gov t Harkens To Newspaper 
Opposition; Keeps BBC Out of Ad Biz 


London, July 8. 

Sponsored radio as far as the 
British Broadcasting Corp. is con- 
cerned is still out. The British gov- 
ernment has nixed renewed appli- 
cations from advertisers and M. P.s 
that the BBC should be split into 
commercial and non-commercial 
programs. 

Government stated that the News- 
paper Proprietors Assn. 





were op- | 


posed in principle to the introduc- | 


tion of any system of sponsored 
radio broadcasting in this country. 
They considered it to be detrimental 
to the inerests of the public as 
listeners, unnecessary from the 
point of view of advertising. This 
had influenced the government, 


CBS GETS READY _ 
FOR FM ON COAST 


Hollywood, July 8. 
CBS has started construction of its 
50,000-watt FM transmitter atop Mt. 
Wilson, 5,670 feet above sea level. 
Equipment will be available for in- 





| time be 





gtallation toward first of the year | 


and actual operation a few months 
hence. ~ 

One-story building will house all 
facilities, with 60,000-watt diesel 
generator standing by for emergency 
use. Site adjoins location of tele- 
vision transmitter, to be constructed 
at a later date. 


Relicense Don Lee 


Hollywood, July 8. 
Pending the outcome of the FCC’s 
investigation of its alleged network 
broadcast irregularities, the Don 
Lee chain has had its AM, FM and 
television operations temporarily re- 
licensed until Oct. 1. 





| Monte Carlo are putting out com-| 





which thought that the views of the 
newspapers should be taken into ac- 
count. 

The BBC resarch aepartment con- 
ducted a public opinion poll on the 
question of the introduction of 
commercial broadcasting. People 
were asked whether they would or 
would not favor its introducti6én in 
either or both of two forms. 

One suggestion to raise more 
money for the programs is that 
sold to advertisers in ex- 
change for allowing them to an- 
nounce their ._products on the air. 
The other question is whether Par- 
liament should permit one or more 
commercial stations financed by ad- 
vertisers, to operate in this country 
in opposition to the BBC. 


But the fight for state-run spon- | 


sored radio is going on, and there 
is strong Parliamen 
the idea. 
support is seen in the activities of 
agents who are making 
secret contracts with star entertain- 
ment names to join them if spon- 
sored radio wins. 

One estimate of these secret con- 
tracts in the hands of a few agents 
alone is $50,000,000. Topline BBC 
producers and personalities also 
have “gentlemen’s agreements” to 
work on commercial radio shows 
the moment that becomes possible. 

Meanwhile, Luxembourg, Eire and 
many of them 


mercial programs, 


ary support for | 
Reaction to this growing | 


tentative | 
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‘What Am I Oftered?’ 


Hollywood, July 8. 

Gary Moore and director Herb 
Sanford are pitching an “un- 
employed party” in Hollywood 
Saturday afternoon (12) and a 
flock of the topdrawer names of 
radio are on the guest ist, 
among them Dinah _ Shore, 
Ginny Simms, Abbott & Cos- 
tello, Alan Young, Eddie Brac- 
ken, Joan Davis, Bob Burns, 
Rudy Vallee, Hoagy Carmichael, 
Jack Haley and Parkyakarkus. 
Invites tell them to bring their 
own refreshments. 

Most popular feature of the 
party will be a roped-off arena 
in which talent buyers of the 
top agencies will be invited to 
look over the “availabilities.” 











KXLW Ordered to Vacate 


| 6& Transmitter Site 


St. Louis, July 8. 

KXLW, with studios in Clayton, 
St. Louis County, last week was 
|ordered by Circuit Judge Amandus 
| Brackman of Clayton to move its 
| 205-foot transmission tower that 
| was erected last January at a. cost 
of $6,000. Station was given six 
months in which to comply with the 
court’s order. 

Action was taken because 
of the St. Louis Broadcasting 
owners 
|to have violated the zoning ordi- 
|mance of Olivette, residential dis- 
trict in the county, by erecting the 
tower in that area. Station con- 
tended the zoning ordinance was 
;}never enforced and announced it 
| would appeal. 


execs 
ete 


directed at British listeners, but re- | 


ception of these stations in Britain 
isn’t as good yet as prewar and the 
improvement of BBC programs has 


lost them a vast proportion of their | 


old listeners. Restrictions on the 
export of British currency for radio 
advertising purposes are also still 
hampering the expansion of these 
Continental sponsored programs. 





KYW’s Vox Pop by the Sea 


Philadelphia, July 8. 
The Boardwalk at Atlantic City, 
|Sunday (6), became the locale of a 
| new “Man On The Street” show over 
| KYW, with Alan Scott interviewing 
| vacationers at the famous resort. 








| Parliament, on the 


Kearns Throws $-Point Indictment 
Vs. Petrillo's AFM: ‘It's a Monopoly’ 





| 


Petrillo Lauded Before 
Canada Committee; U.S. 
Press ‘The Cause of It Al’ 


Ottawa, July 8 
Couple of weeks ago a Member of 
parliamentary 
radio committee, said James C 
Petrillo wasn’t liked in Canada. 
This week the American Federation 
of Musicians got a chance to talk 


| back to the committee. 


| gO on 
| ° 
| would go on strike, too. 


Walter Murdoch, Canadian execu- 
tive officer of AFM, told the 
mittee in terms that the staid par- 
liament doesn’t often hear, that 
Petrillo was not a dictator and the 
Canadian section of AFM, to which | 
10,000 Canadian musicians 
was “very proud” of him as presi- 
dent. 

es 

Replying to a question, Murdoch 
said if AFM in the U. S. decided to 
strike, Canadian musicians 


~ 


MP, 


com 


— 
pe ioneg, 


Cal Miller, western asked 


| Murdoch if Petrillo were not a dic- 


of the station, are alleged | 


| Member of 


why did Congress 
legislation? “If any 
the Canadian House of 
Commons proposed the kind of 
damfool legislation that is proposed 
in the U. S. Congress,” Murdoch re- 
plied, “he would be laughed out of 
the House!” 

Murdoch blamed U. S. newspapers 
for attacks on Petrillo, adding that 
330 U. S. newspapers owned radio 
stations and had to hire AFM mem- 
bers so they wrote stories and drew 
cartoons lampooning Petrillo which, 
ssid Murdoch, the Canadian people 
“swallow whole.” 

Murdoch also 


tator, then 
restraining 


pass | 


blasted Canadian | 


| tions of 


' monthly basis. 


Washington, July 8. 
An eight- point indictment of 
James C. Petrillo and the American 
Federation of Musicians is contained 
in the statement by. Rep. Carroll R. 


Kearns (R., Pa.) with which the 
hearings of the House Labor sub- 
committee opened yesterday (7). 
Kearns, who carries an AFM card, 


is chairman of the sub-committee, 
and sought to boil down the various 
charges against the union and its 
president which have come to the 
committee from all parts of the 
country 
He said in part in his statement 
“It has been developed during our 
investigation that the American 
Federation of Musicians is so unique 
in its organization and operations 
that there is some doubt whether o1 
not it is a regular labor union en- 
our federal statutes, 
as the Norris-LaGuardia act. 
“From the complaints filed with 
this committee and the investigation 
which it has conducted, it appears 
that the AFM is distinctive from 
other labor unions in the following 
respects: 
“That the 


such 


vast majority of its 


| membership is composed of people 


who do not earn their entire liveli- 
hood as musicians. It has been esti- 


mated that not over 10% of your 


'membership are employed exclusive- 


ly as musicians. 
“In the average union payments 


' are made to its members for serv- 


ices actually rendered either on a 
piece-work, hourly, daily, weekly o1 
The investigation o1 
indicates that your 
by means of a 


our committee 


federation, strike. 


' has forced the recording industry to 


$2,000,000 as 
of the members of 
your organization in order to secure 


pay approximately 


tribute to all 





i ‘urr strictions ar "ee ; y origin at Steel | independent stations most of which, 

Operations covered by the 90-day | Currency restrictions are unlikely to| _Preem show originated at Steel | indepe ndent sta Natage Sats pay acted ; 
Pe are Coast key outlet, KHJ,| be eased for some time because of | Pier. Future spots will be in front |he claimed should not be licensed. ee services of those pam 
KHJ-FM and W6XAO, experimental | Britain's serious economic difficul- of Convention Hall, the hotels, and | “All they do is milk the station and €TS OF your federation who were 
video station ; | ties piers. | live on recordings.” (Continued on page 89) 
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TOP HATS DONT 
RATE WN WASHINGTON 





Washingtonians are different. They'll take a top-hatted statesman in 


their stride. But they’ll hang on to every word of a hometown favorite, 


will listen to such capital favorites as these WTOPers: 


7 
Jay Carmody: On Sunday afternoons, the Drama Editor of a Washington paper 


treats WTOP listeners to news and notes about screen and stage entertainment in 


Washington, Annual trips to Hollywood and monthly sojourns in New York give 


Carmody and WLOP listeners intimate stories about the stars, 


Austine Cassini: “The people other people follow’ 


, 


and hundreds of thousands of 


those “other people” read her society column in the Washington Times Herald and 


in more than 100 other newspapers. Austine Cassini's D. C. fans also hear her three 


times a week on WTOP—Washington’s only 50,000-watt station. 


John Cramer: 237,000 people — one out of every three employed Washingtonians — 


work for Uncle Sam. They keep tab on decisions that affect their lives—and livelihoods 


Daily” 


casts his first and most famous program —‘Sundial” 


Henry Mustin: He sits at WIOP’s “City Desk”... has a full-time 
assignment to cover the city as a local news beat, For ten years 

reporter for the Washington S/ar, Mustin goes to press five nights 

a week and reports on hometown happenings. 
And so it goes—one local origination after another... 
each proving WTOP has a talent for finding stars who 

have a capital flavor... who command capital favor, as 
shown in every audience study ever made. If you want 
to make an impression in Washington, get in touch with 
W LOP—Washington’s only 50,000-watt station —or 


Radio Sales 


the Spot Broadcasting Division of CBS. 


—by keeping tuned to WTOP’s “Government Reporter,” John Cramer, “a top-flight 


newspaper columnist who knows his government bureaus from A to Z, 


Arthur Godfrey: Although he has his own CBS network shows, Godfrey still broad- 
for early-morning Godfrey tans 


among WLOP'’S 262,690 radio families (50-100', BMB Daytime Audience). 


Elinor Lee: WL OP's Director of Women’s Programs conducts WLOP’s “Home Service 
- cited by the National Advertising Agency Network for its “household services 
and for valuable work in the field of family relations’. Miss Lee has a 3.8 Hooper 


rating (December-April 1947). And keep in mind, this is at 9:45 in the morning! 
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Tele’s Ad Impact 


Continued from page 71 











have occult powers to predict what 


effect television will have” on other 


media. 


CBS’ answer to that question was | 


that tele is an “entirely new and 
additional vehicle” and that “history 
shows that fears of one medium 
supplanting another. are groundless.” 
ABC, answering in. general terms, 
believes tele will “supplement radio 
up to a point, at which time radio 
will probably be absorbed by tele- 


vision proprietorship and cont.nue 
as a separate medium for many 
years.” Tele may threaten low-bud- 


geted films, according t’ ABC, but 
“if this proves to be tru television 
will be instrumental in el.vating the 
motion picture industry to a higher 








atre tele. Web spokesmen echoed 
other tele officials in declaring that 
sports events will be benefited by 
tele through increased gates, same 
as radio helped sports promoters. 


More Costly Operatien 


Four webs concurred that tele 





than radio but NBC, citing the diffi- 
| culty of forming comparisons now, 
|declared that there’s “been much 
‘experting’ on costs and other fea- 
tures by 
| what they’re talking about.” DuMont 
| believes tele facilities, including air 
time, will probably level off in about 
five years to approximately twice the 
cost of radio facilities and time. ABC, 
| expressing the opinion that tele costs 
will be 





would be a more costly operation | 


those who do not know | 


sant nds nee tg “considerably higher” . be- 
DuMont, with «rd radio interests cause of the sight factor, pointed o''t 
to worry about, believes video will th2+ an figuring will naturally be 
have a “drastic” effect on radio, be- based on an ultimate level of cir- | 
cause the “radio audience is almost | . ation. 
certain to decline during the even- | 
ing hours to an extent almost parallel 
to the increase in the available tele- | 
vision audience.” Film exhibitors 


Web spokesmen disagreed on pre- 
dicting «the number of sets that 
would be in circulation during the 
| next few years and the extent of 


'U. S, RUBBER TAKES 
| SUMMER TELE HIATUS 


| vu. S. Rubber Co. has bowed out 
temporarily as sponsor. on the 
| “Campus Hoopla” television show, 
aired Friday nights over WNBT 
| (NBC, N. Y.). Show will continue 
on a sustaining basis until footbau 
season resumes next fall, at which 
time U. S. Rubber is expected. to 
return. 

Company has bankrolled the show 
for the last 10 months, plugging its 
sports products in a format revolv- 
ing around Columbia coach . Lou 
Little for football and Long Island 
| Univ. coach Clair Bee for basket- 
ball. 
to general economy. reasons during 
the off-season summer months. 





Zoomar Tele Lens In 
First Com’! Test Fri. 


New Zoomar lens will get its | 
first commercial trial Friday (11) 
when WNBT (NBC, N. Y.) plans to 
use it both for the Giants - Cards | 


Temporary hiatus is ascribed | 





‘Phone Vision’ 


————-_ Continued from page 71 


a phone subscriber needs to do is 
pick out the desired show from an 
advance listing which will also in- 
dicate the price, and call the tele- 
phone operator, who in turn “keys” 
in the phone part of the transmis- 
sion to clarify the image on the 
screen. As shown by last week’s 
demonstration, without the phoned 
part, only a blurred and scrambled 
image appears. At the end of the 
month, charges for the added serv- 
ice would be paid with the regular 
phone bill. 

During the demonstration, signal 
was transmitted by air from 
Zenith’s experimental station, 
W9ZY, plus a regular phone 
hookup to clear the image. It was 
pointed out that sets currently in 
use cannot be used for the special 
programs since the un$crambling de- 
vice cannot be attached to them. 
Technical details of the device are 
also being withheld, but McDonald 
did say that because a complete tel- 
evision picture requires the trans- 
mission of many frequencies which 
no ordinary phone cable could 
carry, it was decided to pipe only 





“may see signs of television's in- | tele networking. NBC sloughed off doubleheader ball game in the after-|a portion of the key frequencies 


creasing popularity in their boxof- 
fice receipts during the next three 
years,” but DuMont believes this 
will be overcome eventually by the- 


| Manufacturers’ Assn. figures and 
those of the FCC and American 
Telephone & Telegraph, CBS, citin* 
other sources, listed 13,421 sets now 








879 were probably obsolete. 
these, 9,272 are believed to be in the | 
N. Y. area alone. Dumont estimated | 
350,000 sets would be produced in | 
1947 alone, with another 650,000 ex- 
pected in 1948, 1,000,000 in 1949 and 
1,500,000 in 1950. Both ABC and Du- 
mont predicted good coast-to-coast 
network service by 1950. 





| 


Limited Spots 


Web officials concurred that spot 
announcements on tele would prob- 
ably be limited to “service” an- 
nouncements, such as weather 
reports and time signals. NBC be- 
lieved the station break will be 
“non-existent as such in televisior.” 
Other broadcasters also agreed with 
NBC in that “common sense and 
good taste will be the accev.-d 
standard” for length of video com- 
mercials, although CBS pointed out 
that it was presently experimenting 
with shows that are almost 100% 
commercial and are still completely 
acceptable to viewers. 


Question of whether agencies or 
networks should handle production 


of shows followed the line carried 
by broadcasters up until now. NBC, ' 
adamant in that its own staff take 
over a show when the show is 
‘brought into the studio for airing, 
| quoted its production brochure in- 
5, r ‘troduced to agencies immediately 
inane aneact pure co | after. wo ge y ABC and CBS cited 
Friday-—CBS—9:30 p.m., EDST e dearth of experienced tele per- 
M-G-M—"This Time for beeps’ sonnel but declared that agencies 
“it Happsned in Brooklyn” might someday develop necessary 
organizations to do the job. Dumont 


j 
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“DOUBLE DATE 


IN 
NEW YORK” 
Announcement Soon 
Harold Gingrich - Chicago 











‘and agencies should not produce 
/complete shows “if they are properly 
staffed with specialized personnel 
| capable of producing a professional 
job.” 

| Warwick & Legler was given as- 
| sistance on preparation of the “ad- 
| quiz” by Bruce Robertson, associate 
editor of Broadcasting mag. 
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ON TARGET 













The only shots that count are those 
that hit. Weed and Company's record 
for “on target” selling is maintained 
by the accurately directed efforts 
of its experienced representatives 


WEED 


AND COMPANY 


RADIO 
STATION 
REPRESENTATIVES 


could see no reason why advertisers | 


Levine fight at Madison Sq. Garden 
at night. 


Lens, manufactured by Jerry | 


in switching from a long shot to a 
closeup. Attachment on the lens en- 
ables the cameraman to “zoom” in 
for a change of shot with a mere 
wrist manipulation. Lens was re- 
cently demonstrated successfully at 
a trial showing in the NBC tele 
studios, N. Y. 





| 











Radio Reviews 


=== Continued from page 73 jaa 








Winters of the theme music of vari- 
ous programs. ’ 

Pro*rams are kept moving rather 
fast due to the nice work of Jerry 
Lee and Dick Perry who handle the 
contestants jn an easy manner, help- 
ful with hints, but not giving the} 
pr.zes away. This makes the con-| 
testant happy even when he loses, 
which is rather rare. 

Jack Foster hanc es program con- 











tinvity in easy stile ndy. 
/ —— | 
SPORTSMEN’S SHOW 
Wth Frank McKeown, Frank 
Herbert 

Producer: Reid Forsee 

Writers: Jack Hambleton, Bob 
Kesten , 


15 Min.; Wed., 11:15 p.m. 
Cru-CBC, Trans-Canada 

This gab show got away to a weak 
teeoff (25) but showed signs of im-| 
provement with the announcement 
that co-writer Jack Hambleton 
would be a regular beginning next 
stanza. Hambleton, fishing editor of 
the Globe and Mail, Toronto daily, 
will probably a“d some showman- 
shiv to the airing. 

Drag in production was surprising 
| since Reid Forsee, top CBC talks pro- 
; ducer, has many years in the busi- 
| ness to draw on. Initial show was for 

anglers only and, for them, had 
_plenty boff dope. After hearing it, 
veteran and ambitious hook-tossers 
could go out after muskies, lake 
trout and pickerel not only with the 
richt equipment but to the right 
places 

Upped pace and fresh format will 
send this quarter-hour into the all- 
year class and ought to have sports 
goods sponsors wide-eyed. Gorm. 


~ ‘OOS +8 eeeseos, 





Follow-up Comment: 


NBC has revived “Americ: 
Novels” for the summer on its Uni- 
versity o* the Air stanza slotted in 
the 9 p. m. segments Fridays. Teeoff 
session on initialer last week (4) 
wes “Moby Dick,” adapted by Fred- 
erick -Schlick and produced by 
Homer Heck. 

_ Pived out of Chicago, it chron- | 
icled the adventures of garrulous | 
captain and crew scouting the briny 
for while, albeit mythical whale of 
title, blamed for all mishaps that 
have befallen captain and crew. It 
was well handled is _ interesting | 
fashion to arrest and retain listener | 
interest and makes a pleasant sum- | 
mer feature, 





Burns & Allen’s Sunday afternoon 
Treasury Show pitch was a pointed 
yet socko comedic ‘ballyhoo for War 
Bonds. Fine.scripting and seasoned 
showmanship paid off as well as do 
Uncle Sam’s bonds .. Jack Haley 
rang the bell on his Tony Martin 
euester with one of those neo-oper- 
atic specialties so identified with | 
Haley. Wedding of mundane Tin | 
Pan Alley lyrics to arias makes for 
a wierd effect. Emcee Martin, on 
his own, is surefire on ballads/ solo 
or dueted with Evelyn Knight, but 
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his emcéeing on occasion lacks the 
necessary verve and authority, 


the question by referring to Radio noon and the Steve Belloise-Artie | over the lines and air the others. 


Although there are several legal 
impediments which outlaw attach- 
ments of gadgets to phones, McDon- 
ald feels confident that these will 


in circulation, of which it claimed Feirbanks, obviates the necessity of} be straightened out with no great 
Of cutting from one camera to another | difficulty. 


As a matter of fact, he 
is anticipating availability of wired 
television within the next six 
months, 


| Mutual 


amma, continued from page 69 
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plays the title role in “The Shadow,” 
in a singing dramat called “Song of 
the Stranger.” Stanza will be aired 
sustaining on Tuesdays and Thurs- 
days. All of the Pharmaco shows are 
slated for full-net airing. The Mon- 
day night and daytime stanzas will 
be Pharmaco-sponsored starting 
Sept. 29. 

Pettengill, sponsored by America’s 
Future, pamphlet and book publish- 
ing outfit, moves into the Sunday 
1-1:15 p.m. period on the full net 
s‘arting Sept. 7. Gabber’s program 
exited ABC several weeks ago. 

Mutual may additionally ink the 


Christian Science Moniter to sponsor | 
a news show starting in the fall. The | 
Boston newspaper presently has a} 
“Views the News” quarter-hour on | 


ABC Thursday nights. 


Deal is reported hot, too, for a 
bankroller to pick. up the tab on! 


“Leave It To The Girls” for the '46- 
’47 season. 





All You Need Now Is Pipe, 
Fireplace, Dog & Drinks. 


Philadelphia, July 8. 
The march of science has brought 
electricity, air-conditioning and 
piped-in music to the American busi- 


ness office. Now it appears television | 


is next. 

Gray & Rogers, Philly ad agency, 
has installed a tele set in the lobby 
of its offices in the downtown Phil- 
adelphia Saving Fund Society Build- 
ing—with fine results. 

The set—when a baseball game is 


in progress— attracts messengers, 
clients, suppliers. 
—_—_ 
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For further information wire, phone or write 
John Blair & Co.—National Representative 





Sponsor Reps to Handle 
Coast Ball Matters 


Hollywood, July 8. 

Hollywood's baseball chieftaing 
will have little or no say in the re. 
lease of radio and video rights of 
games next season. Representatives 
of the Wrigley interests will be on 
hand here to conduct personally all 
such business. Coming specially 
| from Chicago will be Howard Kett- 
ing and others to handle diamond 
| matters for the air. 

An indication of this was given 
earlier this season when wrangles 
|developed with Hollywood baseball 
| brass and localites seeking ins. Keit- 
‘ing helped straighten matters out 
with the management of the Los An- 
geles Angels, which also, incident- 
ally, controis the activities of the 
Hollywood Stars and holds the ter- 
ritorial franchise as well. 


On his last stop here Ketting in- 
timated that local baseball boys 
were having matters taken out of 
their hands to untangle the 
wrangles. Now the story goes that 
come spring they'll be cleaned from 
all such off-the-field proper deals. 


kK KKK 
“Shopping 
by Radio” 


New Program Idea 
Creates New Audience 














Last year, WDRC's Program 
Dept. gave you the “Market 
Basket,” the successful morning 
show that's doing a real selling 
job for a full quota of advertisers. 
Now, “Shopping by Radio," an- 
other original program, already 
has captured the mornisg audi- 
ence from 9:15 to 9:45 with an 
excellent rating in a few short 
months. "Shopping by Radio" 
will sell your product to Hart- 
ford shoppers. Ask for details. 





Wm. F. Malo, Commercial Mgr. 
REPRESENTED BY RAYMER 


| 





OLAN SOULE 


Starring in 


“GRAND MARQUEE” 
NBC—Coast to Coast 


Rayve Creme Shampoo 
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WHO on Emergency Basis 
During Flood Disaster 


Des Moines, July 8. 

WHO, Des Moines, went on a full- 
time emergency basis when the 
greatest flood in 44 years hit the 
city from two rivers last week. 

Setting up lines in flood control 
headquarters, 12 WHO staff mem- 
bers fed 16 live shows plus five tape 
recordings made at flood scenes 
within a 15-hour period. WHO 
stayed on the air during the entire 
night to carry flood news and warn- 


ings. 


SPORTS CELEB AIR SERIES 
ae July 8. 

New package firm dealing with 

stories about sport celebrities was 





formed here last week by Jack 
Strausberg, who syndicates sports 
feature, “Now I'll Tell One.” Radio 
series will cover same field. Firm 


has over 10,000 stories that have 








been collected in past 20 years by | 


Strausberg. 

Firm, which operates under name 
of Jack Strausberg Co., will also 
package stories for tele and other 
visual media. 














Making the best 
even 
better! 


NOW— 


along with 


“The Texas Rangers” 


A sure-fire give-away or 
self-liquidating offer! At- 
tractive 48-pages of Original 
Songs The Texas Rangers 
Sing and scrap-book album. 
Provided sponsors of “The 
Texas Rangers” at cost! 


Write for full details. 


The Texas Rangers 


AN ARTHUR B. CHURCH 
_ PRODUCTION 
PICKWICK HOTEL, KANSAS CITY 6, MO. 











Television Reviews 


Continued from page 71 


ing his cameras through the crowded 
studio to present a variety of shots. 
Commercial, plugging Lady Borden‘s 
Ice Cream, tied in neatly with the 
show’s format. Bob Wade’s single 
set was good. Stal. 





HOBBY-LOBBY 

With Dave Elman; guests 
Producer: Wes McKee 
Director: Roger Muir 
Writer: Elman 





30 Mins.; Thursday, 8:30 p.m. 
GENERAL FOODS 
WNBT-NBC, N. Y. 

(Young & Rubicam) 

One of the chief faults found with | 
Dave Elman’s “Hobby-Lobby” show 
when it toured the various radio 
networks several years ago was that 
too many of the hobbies demon- 
trated needed some visual clarifica- 

n In transferring virtually the | 
same package to television, Elman 
has obtained that visuai quality. | 
Whether the same format makes for | 
a good tele show, however, is an- 
other matter. 

Program, as preemed in the sec- 
ond half of the General Foods slot 
on WNBT Thursday (3) night, was 
interesting enough, It will require 
considerably more polish and pro- 
duction values, though, if it’s to hold 
on as permanent video fare. Evi- 
dently believing that the tele me- 
dium in and of itself was enough 
background for the show, Elman and 
Young & Rubicam producer Wes 
McKee seemed to have forgotten 
that tele presents its own problems. 
As a result, Elman was often talking 
before he appeared on screen as he 
roved from one set to another, some 
of the guests were left standing be- 
wilderedly idle after they’d finished | 
their stints, etc. 

Elman handled himself well be- 
fore the cameras and, with the aid 
of his hobbyists, managed to hold 
the viewers’ interest. Show started 
slowly with a demonstration of old 
timepieces but gained tempo rapidly 
as Elman introed a trick typist who 
made like Bill Robinson’s tapping 
feet and another guy who owned the 
calico robe in which George Wash- | 
ington died, including some of the 
alleged Washington blood that | 
stained the robe. 

Unable to influence any of its in- 
dividual member companies to bank- 
roll the show, G-F took it on as an 
institutional fpiug. Commercials, 
consequently, were confined to the 
opening and closing credits. NBC 
director Roger Muir handled his end 
of the work well. Stal. 

















Continued from page 69 game 














World’s e.t. customers to “come 
over” and it’s expected the World 
pressing plant turning out WOR’s 
disks will limit its output to these 
orders and its own library. 

Muzak is said also to want to 
withdraw from the e.t. field and 


confine itself to its piped-music 
operation. 
WHN is understood to be blue- 


printing plans to invest approxi- 
mately $500,000 into new equipment 
and redecorating in connection with 
its move into the Fifth Ave. quar- 
ters, which will give the indie con- 
siderably more floor space. Loew’s 
is expected to take over WHN’s 
present offices and studios for other 
operations. 

It’s expected MGM Records will 
use the new WHN studios for some 
of its. platter-cutting sessions. 

World Broadcasting, incidentally, 
has a new general manager, Alfred 
J. Kendrick having been named to 
the post by Decca prexy Jack Kapp. 
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“When he started training on Wheaties we had to switch toa boiler."” 





Radio Gossip Platter Cut 
By Denver Post Air Critic 


Hollywood, July 8. 
This should be known as the critic 
takes a chance. 


“Backstage in Radio,” new platter 
show, is being whipped up here by 
Ken White, radio editor of the Den- 
ver Post, and Mal Boyd, radio and 
film promotional liaison, with the 
latter doing the producing. 


Idea combines ether biz patter 
a la the Hollywood film patter shows 
with interviews and a “radiotorial,” 
all on a national basis. Initial test 
disk has been made here and White 
is ready to fly in for other record- 
ing sessions if necessary. 


Coast RDG Bides Time 


Hollywood, July 8. 

Radio Directors Guild at a meet- 
ing last (Monday) night decided to 
wait the arrival from N. Y. of a 
strategy committee of the N. Y. lo- 
cal before voting on whether to sus- 
tain the eastern group. 

Members here want to know more 
about the national negotiating com- 
mittee before taking steps. Eastern 
committeemen are due shortly. 





CIRCLING. THE KILOCYCLES 











* St. Louis—KXOK, which sponsors , daily “Women’s Exchange” chat- 


a safety program tagged “So It Can’t | chat program on KQV. 


|Happen To You,” last week dished 
iout ‘Safe-Courteous” awards to 68 
St. Louis autoists. Winners are se- 
lected by a committee of 12 safety 


Cleveland—Studebaker Corp. has 
renewed “Personalities in the News” 


!on WTAM for the remainder of the 


|conscious natives who observe acts | 


|of safety and courtesy on the city 
|streets. These are reported to a 
| jury of three which make the final 
iselections. Latest recipient of an 
award is Mrs. Virginia Sexton, wife 
of Jack Sexton, program director at 
| KMOX 


Pittsburgh—Haro!d Goldstein, for- 


mer head of WCAE continuity de- 
j}partment and more recently a free- 
lance writer, has been named head 


of production at WLOA, new station 
in Braddock. Otto Krenn, also a 
WCAE alumnus, has been appointed 
program director and chief an- 
nouncer 


year. Five-minute stint, 5:30 p.m. 
Monday through Friday has been on 


| since Oct,, 1945. Having successfully 


man, the 


Ray Scott, WCAE spieler, | 


has landed a five-times weekly news | 


| broadcast, with a wine company do- 
ling the bankrolling. Town's first 
side-saddle disk jockey is Jane Gib- 
son, who’s had platters added to her 


completed a 13-week stint, Jim 
Brown Stores has signed Jim Chap- 
“Modern Farmer” for 39 
weeks, Monday through Saturday, 
from 6 to 6:45 a.m. 


Murdoch also hit at the Canadian 


Assn. of Broadcasters, central body 
for Canadian indie airmen, as an 
organization which had never been 


able to agree on a policy with AFM. 


Philade!phia—Peter Roberts, with 
KXW 1942 as staff announcer, 
has resigned to take staff announc- 
ing post with NBC in New York. 


since 


Salt Lake City—Slow down in re- 
tail business is being met with heavy 
load of spot announcements promot- 
ing “Downtown Days” 
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New Aet 
BERYL DAVIS 
Songs 
7 Mins. 


Strand, N. Y. 


Beryl Davis is a definite new 
song personality, whether for 
theatres or smart cafes. And for 
radio and records there can be 
no questioning those media as 
being her forte right now. She’s 
got a voice, has this attractive 
brunet from England, and it’s 
pleasant surprise to find, for a 
change, a singer who uses a 
mike but certainly manifests 
enough to indicate that, if need 
be, she can do without it. 

This is Miss Davis’ first major 
inperson engagement in Amer- 
ica ... But that voice, with its 
careful phrasing and lyricizing 
of ballad or rhythm numbers 
(both of which she does well), 
her audience from 
the moment she walks on. An 
excellent taste in gowning is no 
small factor in her click. 

There’s no doubt though of 
the immediate impression she 
registers with the song because 
of straight ability ... Her inter- 
pretation of “Love You” is really 
socko. “Sunday Kind of Love” 
she whams over, a No. 1 sock by 
a No. 1 songstress. With time 
her RCA Victor disks should 
prove another plus factor. Kahn. 


EXCLUSIVE 
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Feist Sued On Basis of BMI-ASCAP 
Suit Decision Over Plug of Score 





Portion of the decision handed 


down in New York two years or so 
ago by Justice Ferdinand Pecora in 
the suit by Broadcast Music and E. 
B. Marks Music vs. the American 
Society of Composers, Authors and 
Publishers is the basis of a suit 
filed in N. Y. recently by song- 
writers Frederick Loewe and Alan 
Jay Lerner against Feist Music. In 
his decision, Justice Pecora stated 
that a publisher, in accepting a song 
for publication, is “obligated” to the 
writer; that he is a sort of trustee 
of the latter’s interests, and is bound 
to do his utmost ‘in the writer’s be- 
half. 


This statement is used by Fitelson | 


& Mayers, attorneys for Loewe and 
Lerner, as the basis of a unique ac- 
tion by the pair against Feist, which, 
in gist, accuses Feist of failing to 
exert its promised utmost in ex- 
ploiting the score of the musical 
“Day Before Spring.” In their suit, 


Loewe and Lerner ask (1) for the | 


return of the copyrights and (2) for 
monetary damages growing out of 
Feist’s failure to “plug” the score as 
they thought it should have been 
pushed. 

Latter part of the case is also 
unique though there have been prior 
cases based on similar ideas. How 
so intangible a thing as financial 
damage could be ascertained in re- 
gard to the hit possibilities in an 
untried song is interesting to the- 
atrical attorneys, since even the best 
“experts” couldn’t know until a tune 
became a hit or failed. 

Feist’s general professional man- 
ager Harry Link is supposed to have 
paid $5,000 advance for the score 
and his contract is claimed to have 
called for him to “work on” at least 
five tunes from the show. He is to 
be,examined shortly before trial of 
the action. 

Loewe and Lerner, incidentally, 
are splitting up as a team. Their 
current “Briggadoon” score is per- 
haps their last, unless the two have 
other so far unpublished works 
completed. 


Krupa In Col. Pix 


Gene Krupa’s orchestra was signed 
last week by Jonie Taps, of Colum- 
bia Pictures, for a part in the 
studio’s forthcoming “Mary Lou.” 





Be''room, Hollywood. 
Columbia expecis to sign several 


more bands for musicals coming up 
soon. 


is now at the Palladium | 


| Ventura Band, Stewart 


Into Chi’s College Inn 
Chicago, July 8. 

| McConkey Music Corp. this week 

' moved into what was strictly major 

| booking office territory by inking 

|an almost complete McConkey show 


|into the College Inn, Sherman hotel. 
Charlie Ventura’s orchestra opens 
| July 25 and Dick Stern, who han- 
|dled the deal, sold singer Jackie 
|Cain, and Ex-Gene Krupa vocalist, 
| Buddy Stewart in addition. 

Policy is to feature currently pop- 
ular recording favorites, and to use 
a Windy City platter spinner as 
emcee. 


CAPITOL MAKES CAPITAL 
OF ROSTER FOR BALLY 


Hollywood, July 8. 

Talent roster of Capitol Records is | 
increasingly being used by the com- 
pany in a unique way—it approaches 
being a stock company on almost 
\constant eall for promotion use by | 
| company clients, for house ballyhoo, 
| guest programs, trade and press 


parties, and premieres. Cap, one of 
ithe most publicity-conscious of all 
diskers, even goes to the point of 
|; having ready at all times “A” and 
“B” companies of its talent, avail- 
able as outlined above at the drop 
of a hint. 


| 
| 
| 
Among the tegulars comprising 





the groups, are Peggy Lee, Andy 
Russell, Margaret Whiting, Dave 
| Barbour, Red Ingle, Jo Stafford, Hal 
| Derwin, Clark Dennis, Matt Dennis, 
| Tex Ritter, King Sisters, Stan Ken- 
| ton, King Cole Trio, Martha Tilton, 
| Merle Travis and Cliffy Stone. And 
| occasionally even Johnny Mercer is 
| thrown in for good measure. 


| Since a good portion of these 
| artists do a greater part of their 
work in the Hollywood area there’s 
always a presentable list available. 
Their activities are, of course, con- 
| fined to Coastal areas, but occasion- 
‘ally inland jaunts are possible. In 


| 
such cases requestees pay expenses. 
} 





| Jack Davis, head of Davis Music 
|Publishers .of Australia, planed 
from London to New York yesterday 
(Tuesday ). 














1) Bast Sellers 


1. Peg O’ My Heart (7) (Robbins). 


2. Chi Baba, Chi Baba (6) (Oxford)... 


3. I Wonder, I Wonder. (4) (Robbins) 


4. Across Alley From Alamo (9) (Capitol). ) Woody Herman.... 


5. Red Stocking, Green Pe're (4) (Morris). 


6. Mam’selle (6) (Feist) 


7. That’s My Desire (13) (Mills) 


8. Sunday Kind of Love (10) (Maurice).. 


9. When Were Sweet 16 (1) (Shapiro-B).. 
10. Feudin’ and Fightin’ (1) (Chappell)... .. 


Coming Up 


Temptation (Robbins)............. 
Ivy (Burke-VH) 


Midnight Masquerade (S-B).. 


Tallahassee (Famous).............. 


It's Same Old Dream (Sinatra)..... 


Stella By Starlight (Beverly)...... 


My Heart Is a Hobo (Burke-VH)... 


Dreams Are Dime Dozen (Criterion)..... si 


When I Write: My Song (Exclusive). 


After Graduation Day (T. B. Harms)...... 


That’s Where | Came In (Robbins) 
B Believe (Singstva). Bivisisccicee: | os 


Time After Time (Sinatra).... 


Old Devil Moon (Crawford)........ 


As Long As I’m Dreaming (Burke-VH).... 


ose eee ewes 


on Coin-Machines 


{ Harmonicats ....Vitacoustics 

seeeees ) Three Suns........... Victor 
{ Perry Como.. 1. eee. Victor 

‘** ) Blue Barron.........M-G-M 
{ Martha Tilton....... Capitol 
) Tony Pastor .....Columbia 


seeee 


SES” eee eee re Decca 
Columbia 
{ Ray McKinley... Majestic 


) Tony Pastor.......Columbia 

\ Dick Haymes....... ..Decca 
Coenen 
{ Frankie Laine...... Mercury 
) Sammy Kaye.. ...... Victor 
{ Jo Staora.... diss. Capitol 
* ) Claude Thornhill. .Columbia 


Perry Como ... .....Victor 

Dorothy Shay..... Columbia 

5. ees Ingle-Stafford...:...Capitol 
{Jo Stafford.......... Capitol 

one } Vaughn Monroe...... Victor 

\ Eddy Howard...... Majestic 

* * ) Sammy Kaye.... .... Victor 
eee. CEO ca ciskjne os Decca 

ee eS | Mercer-Pied Pipers .Capitol 
vals Fes Tommy Dorsey.... .. Victor 
{ Frank Sinatra..... Columbia 

Picioh eae | Dick Haymes.........Decca 
{Tex Beneké...:..6-i0. Victor 

fa" | Ray Noble.........Columbia 
Vaughn Monroe...... Victor 


Herb Jeffries...... Exclusive 
Sammy Kaye......... Victor 


§ Perry Como.......... Victor 
oceans! 1 26 Benora Soke. et: Capito} 
{ Frank Sinatra...,.Columbia 
si Hg ) Louis Armstrong.. ..Victor 
{ Frank Sinatra..... Columbia 


e+e eee 


| Tommy Dorsey... ...Victor 
{ Margaret Whiting .. Capitol 


sais ds * ) Charlie Spivak.......Victor 
\ TOS. BORER. 6 sv sc0%0 Victor 
} Harry James...... Columbia 





Modern Disks, Carpenter 
Split After Coin Hassles 


Hollywood, July 8. 

Modern Records, local odd-label, 
and the Ike Carpenter orchestra 
have split up, after long series of 
wrangies, mostly over coin. Mod- 
ern is reserving the right to market 
a number of masters as yet unre- 
leased. 

Climax to disagreements was 
reached last week at a waxing ses- 
sion just before Carpenter went 
north for three weeks of vaude in 
Pacific Northwest. 


Ellington Agrees 








To 3-Yr. Col. Pact 


Duke Ellington’s orchestra prob- 
ably will be signed later this week 
to a contract with Columbia Records. 
Ellington, his handlers, the William 
Morris agency, and Columbia’s talent 
and repertoire head, Manie Sacks, 
have come to terms on a three-year 
contract. 


Details are undisclosed; it’s.a safe 
bet, however, +¢that they do not ap- 


; proach the deal Ellington got from 


Musicraft, which could have re- 
turned the leader around $150,000 
annually. He settled that contract 
recently for $25,000, after having 
been paid $45,000 in royalties, etc. 


Ellington’s deal with Columbia 
completes a switch of top Negro 
orchestras and brings him back to. a 
company to which he was tied for 
a long time, until some years ago. 
Last year Ellington moved out of 
RCA-Victor to go to Musicraft. 
Later, Count Basie’s orchestra moved 
from Columbia to RCA to fill the 
spot left by Ellington. Now Elling- 
ton has moved into Basie’s spot at 
Columbia. 


Unusual RCA Dualing 
Of Click Tunes By 
3 Different Artists 


RCA-Victor’s pop-disk division 
under Eli Oberstein has come up 
with an unusual coupling of suc- 
cessful tunes by three different 
artists. 
In recent months disks were mar- 
keted by Perry Como, carrying “Chi- 
Baba” on one side and “When You 
Were Sweet Sixteen” on the other, 
both of which are hits. Three Suns 
came up with “Across the Alley 
from the Alame” and “Peg O’ My 
Heart” backed up, and’Sammy Kaye 
drew “Red Silk Stockings and 
Green Perfume” and “That's My De- 
sire” backed up. 

Occasionally one artist on any 
label will manage to get one hit 
potential per disk, but it’s rare when 
three on the same label wind’ up 
with both sides of one release carry- 
ing hits. 


JIMMY McHUGH JR. IS 
- NAMED MCA VEEPEE 


Hollywood, July 8. 

Jimmy McHugh, Jr. has been 
elected a veepee of Music Corp. of 
America. He currently heads MCA 
London office. 

McHugh started as office boy with 
MCA nine years ago and prior to 
the war was with the Beverly Hills 
office. He was detailed to London 
after service in the Army. 











British Best Sheet Sellers 


(Week Ending June 26) 
London, June 27. 
Gal-in Calico..........;. Feldman 
Morianne Southern 
Among My souvenirs....Wright 





Try Little Tenderness Connelly 
People Will Say.... Chappell 
You Went Away..... Box & Cox 
How Lucky You Are... Kassner 
Anniversary Song.....Connelly 


Sun in the Morning...Chappell 
April Showers.........Chappell 
Time After Time......... Morris 
Beautiful Morning . Chappell 


Second 12 


Dear Old Donegal......... Leeds 
Seca Te ee eee Dix 
BOOETIOE his bso bs weslaec K. Prowse 
Old Lamplighter........... Dash 
SPOS SMCOON . ¢evedds 046 Connelly 
iG BOPPENtO. « ..5 6 ka cs Ricordi 
Stars Will Remember. Feldman 


oe! a ae ee Noel Gay 
BO ee ee New World 
Lovely Day.......... ».Chappell 


Up in the Morning....Chappell 








eh SN 2 Os nome earns Feidman 
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Marie Greene is apparently a girl 
about whom we have had little 
knowledge. But, Miss Greene sets us 
straight rather handsomely this 
week. Her Signature of “My Bill” 
and “September Song” is a fine rec- 
ord and one, we suspect, that will 
not permit anyone who hears it to! 
forget her in a hurry. She’s good. 


Just what constitutes a sleeper, | 
we've never been certain, but it’s | 
conceivable that this Signature is | 
one. In any event, Miss Greene pro- | 
jects these two standards like jet | 
propulsion. They're both taken} 
slowly; and without sugariness. In 
“September,” the band is led by | 
Dave Mann, who keeps the strings 
subdued and pleasant. In “Bill,” the | 
Merrymen provide the sensitive | 
background. We may be wrong, but 
we think Marie Greene is quite a/| 
vocal dish. 

Nellie Lutcher is great, too, but 
in an entirely different idiom. Like | 
Julia Lee, Miss Lutcher sings and | 


jare the reason—that, 
grettable fact that the smaller inde- 








] 





Best Bets 
Dance — “Fine Thing” (Les | 
Brown), “There’s That Lonely | 
Feeling Again” (Frankie Carle) | 
and “How Can I Say I Love | 
You” (Tex Beneke). 
Folk—“I Hear You Talkin’ 
(Jimmy Wakely), and “Hard | 


Pain Blues” (T-Bone Walker). 
Ballad—“My Bill’ and “Sep- | 
tember Song” (Marie Greene) 
and “Smoke.Gets in Your Eyes” 
(Ray Dorey). 

Hot—‘‘He’s a Real Gone Guy” 
and “Let Me Love You Tonight” 
(Nellie Lutcher) and “Blue Book 
Boogie” and “That’s the Way 
She Feels” (Jesse Price). 








——- 





plays piano; but the similarity ends | 
there. Miss Lee is a pretty straight- 
forward blues singer, with few frills 
and vast artistic integrity. Miss 
Lutcher, on the other hand, is a 
frisky performer who has plenty of | 
tricks and apparently is not above! 
using them. But this is no slam at 
her. She is a first-rate performer. 
Her coupling of “Let Me Love You 
os . and ‘“He’s a Real Gone 

uy” prove that point. “Let Me | 
Love You,” a derivation from the 
Latin-American “Ne Te _ Importe 
Saber” (which Bing Crosby recorded 
a few years back) is taken at a slow 
tempo. Beat is just about as insistent 
as you'll find on any disk this. week. 
In “Gone Guy” the beat is just as in- 
sistent, but faster.- And here she 
plays fine piano to boot. As for Miss 
Lutcher’s singing, it is, for all its 
obvious stylization, extremely effec- 
tive. 


All in all, Miss Lutcher sounds to 
us a little bit like Mel Torme would 
sound if he had any great gift 
(which, if he has, he should stop 
keeping it a secret). This Lutcher 
coupling sounds like a cinch for 
race spots and for spinning by the 
more aware jocks, but it’s general 
is appeal is limited. 


Frankie Carle is really a pretty 
capable man with that band. of his; 
week in, week out, he turns in some 
of the most consistent work in the 
music business. This week he is out 
on Columbia with “There’s That 
Lonely Feeling Again” and “Lazy 
Mood,” both slow ballads and 
extremely agreeable jobs. What ap- 
peals to us about Carle’s waxings is 
that he rarely tries to get fancy. 
Marjorie Hughes sings “Feeling” 
quite well indeed, and the same can 
be said of Gregg Lawrence’s work in 
“Mood.” There’s nothing sensational | 
about either face, but they should | 
do a commendable business in all the | 


summer resort coin-machines. | 


Jimmy Wakely, the Western) 
singer, does a neat job on “I Hear 
You Talkin’ ” (Capitol), which seemed 
to this corner a rather dull number. 
On the other side, he does a thing 
of his own called “Song of the 
Sierras.” Of it, Capitol’s publicity 
department says: “Western fans 
agree that (it) may well become a 
classic of its kind.) Wakely’s a good 
man and Capitol’s flacks are pretty | 
bright boys, but who's kidding who, | 
pardner? As far as we're concerned. | 
“Song of the Sierras” went that-a- | 
way. 

Tex Beneke takes a Dorothy Shay 
specialty, “Feudin’ and Fightin’,” for 
one of his Victor sides this week. He 
and the Moonlight Serenaders do 
an appropriately vigorous’ vocal. 
Beneke, by the way. is getting to 
sound more like Johnny Mercer, 








Jocks, Jukes and Disks 


By George Frazier 


going 








every day. Backing the “Feudin’” 
number is a ballad, “How Can I Say 
I Love You,” which Gary Stevens 
and the Moonlight Serenaders sing 
pleasantly enough. Juke box face is 
“Feudin’ and Fightin’,” though. 
Jack Smith joins with the Clark 
Sisters and Earl Sheldon’s band in 


|“Sweet Marie” and “The Turntable 


Song” (Capitol). “Marie,” a real 
oldtimer, is being resurrected in 
Warner Brothers’ “Life With Father.” 
Smith and company’s adept handling, 
and the fact that it’s an altogether 
hummable song, should help sales 
considerably. Other side is regarded 
in many quarters (especially Cap- 
itol’s) as amusing stuff, but you'll 


pardon us if we're out to lunch 
when it’s played. 
Wax Facts 
The smaller independent labels 


probably aren’t accorded the atten- 
tion they deserve by this departe 
ment, but the limitations of space 
and the re- 


pendent labels just don’t produce 
much exciting stuff. However, this 
week’s dearth of releases enables us 
to discuss a few independent issues 
that have their points. On the Black 
and White label, a girl named 
Annette Warren does “How High the 
Moon” and “Falling in Love Again” 
quite promisingly. She tries a little 
too hard, but there’s a huskiness to 
her voice that is quite appealing. 
She sounds worth following. Ac- 
companiment is by Phil Moore and, 
although, uneven, it demonstrates an 
altogether healthy disposition to 
break away from the pat formula 
that so many background groups are 
in for these days...On the 
same label, you'll find T-Bone 
Walker, a outstanding blues singer, 


, doing “Hard Pain Blues” and “I’m 


in An Awful Mood.” He is given 
excellent support by the Al Killian 
Quintet...Ca-Song is a label brand 
new to us, but it makes a rather 
good try with two sides by a Johnny 
Blowers band—‘“‘Waiter-Pasta-Fazoo” 
and “This Game of Love.” Vocals— 
and herein Kes the main interest~ 
are .by Delores Martin of the 
“Finian’s Rainbow” company. She 
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Suggested Programs 


“Sometimes I’m Happy”’—Ben- 
ny Goodman (Victor). 

“Speak to Me of Love’— 
Monica Lewis (Signature). 

“Stardust — Jack Jenney 
(Okeh). 

“Never Swat a Fly”—McKin- 
ney’s Cotton Pickers (Victor). 

“Ace in the Hole” — Red 
McKenzie (National). 

“There’s That Lonely Feeling 
Again” —Frankie Carle (Co- 
(Columbia). 

“I Can’t Get Started’—Bunny 
Berigan (Vocalion). 


, Program No. 2 
(For Men Only) 

“The Best Man”—Les Brown 
Columbia). 

“I Must Have That Man’— 
Billie Holiday (Columbia). 

“The Man I _ Love”—Eddie 
Condon (Decca). 

“You Can’t Get a Man With a 
Gun”—Ethel Merman (Decca). 

“Ol’ Man River’—Red Allen 
(Okeh). 

“Can’t Help Lovin’ Dat Man”— 
Margaret Whiting (Capitol). 

“Man Here Plays Fine Piano” 
—Benny Goodman (Columbia). 
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might work out okay on records, 
but they should give her better 
material. ..DeLuxe offers Ted Mart'n 
singing with Emil Coleman’s band. 
Tunes are “Softly As in a Morning 
Sunrise” and “I Was Waiting for a 
Dream.”. Martin is sométhing less 
than spectacular, but he should not 
be held too accountable. Balance is 
bad. “Dream"”—apparently a new 
tune—is a nice one...Two of 
Majestic’s boy singers, Dick Farney 
and Ray Dorey, are on tap this 
weck. Farney does “Too Marvelous 
for Words” and “Tenderly” to the 
background of Paul Baron's band. 
Unfortunately, he sings “Too Marvel- 
ous” too slow for effectiveness. Other 
side’s hetter. Dorey gets an even 
split too. One face, “Smoke Gets In 
Your Eyes,” is fine; other, “Theres 
a Train Out for Dreamland.” !$ 
awful. Les Brown has two really 
fine sides in his Columbia coupling 
of “Fine Thing” and “Oh, My Achin 
Heart.” These constitute A-1 disks: 
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RCA-Victor Takes New Stance In 
Repeated Release Date Disputes 


Constant snarl between music pub-+ 


Jishers and recording companies over 
the placing of release dates on tunes, 
gnd the frequent violation of them | 
py diskers, took a new tack last | 
week. Eli Oberstein, head of RCA- 
Victor artists and repertoire division, 
threw the situation, in so far as it 
applies to publishers of tunes stem- | 
ming from pictures, back at the 
Jatier. In the future, he states, RCA | 
will abide by all release dates im- 
printed on new songs by pubs, but, 
at the same time, he’s going to hold | 
to those dates when a film company 
defers the general release of a film 
and the publishers of the tunes there- 
in make an attempt to defer the disk 
debut of the songs. 

Oberstein asserts that the onus is 
always on the recording company 
when one jumps a release date on 
a song, but when a publisher oc- 
casionally sets back a previously 
fixed date to coincide with the de- 
ferred release of a film, the diskers 
can’t squawk. He asserts that such | 
practices make a muddle out of | 
schedules all the way down the line, | 
from the actual yanking of the disks 
from already printed release sched- | 
ules to the temporary sidetracking 
of expensive promotion and exploi- | 
tation put behind them. He there- | 
fore will refuse to delay tunes in| 
such circumstances hereafter, cling- | 








Novice Finds Out What | 
It Is to Baton at Carnegie 


Carnegie Hall, New York, went 
through a new experience last 
week, after having become quite ac- 
customed to the blasting of swing | 
and jazz bands within its hallowed 
halis. Latest experience found] 
Sammy Kaye's sweet band set for | 
the finals of Kaye’s second annual | 
nationwide “So You Want To Lead | 
a Band” contest. 


Runoff of the finals of the idea 
which Kaye has developed into a 
strong b.o. gimmick was conducted 
with all the pomp and ceremony of 
a New York Philharmonic concert. | 
And it turned up Rod Andrew, 17- 
year-old Dayton schoolboy, as top| 
man with the guest wand. He won a | 
string of donated prizes as long as 
his conducting arm, starting with 
$500 in cash,.a three-wgek all-ex- 
pense trip to the West’ Indies, an 
RCA television set, etc. He won 
out over a 70-year-old grandma 
from San Francisco, one of four | 
sectional finalists. 


Hotel Edison, N.Y., 
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GIN'T SEE AFM 
IN RECORD BIZ 


James C. Petrillo’s testimony Mon- 
day (7), Washington, D. C.. during 
hearings on a Congressional inves- 
tigation into the American Federa- 
tion of Musicians, at least gave re- 
cording companies a clearer inkling 
as to his intentions when the current 
contract between them expires. Pe- 
trillo made it clear to his questioners 
that it 
tion of the AFM not to renew the 
current contract with the disk man- 
ufacturers, an agreement which de- 
mands a royalty to the union pay- 
ment on each recording sold, This 
clause is outlawed by the Taft-Hart- 
ley law. 

Petrillo also reiterated his recent 
statement, made at the American 
Federation of Musicians convention 


| in Detroit, that the AFM was study- 


ing the possibilities of itself going 
into the recording business, after it 
had pulled its men off disking jobs. 

So far, Petrillo statements in D. C. 
have apparently made little impres- 
sion on the disk manufacturers. 
They fully expect Petrillo to,refuse 
to renew the contract now in force, 
it’s a safe bet that the legal 


| staffs of all are delving deeply into 


the provisions of the Taft-Hartley 
Act to determine to what extent 
the law can effect a Petrillo move 
in that direction.. 

As for the AFM going into the 
disk business itself, virtually all 
companies feel it’s unlikely because 
of the difficulties in establishing 
such a setup. In addition, to sell re- 


is at the moment the inten- | 


Oberstein pointed to a tune called 
“Stanley Steamer,” from M-G’s 
“Spring Holiday” (“Ah, Wilderness”). 
He had it recorded by Tony Martin 
and the tune was selected because it 


fitted into a certain pattern of Mar- | 


cordings, as most indie manufactur- 
ers have found out since the end 
of the war, requires good tunes, 
firstly, backed by came artists. And 
since these artists are all under con- 
| tract to major companies—contracts 


Of Name Policy 


Edison hotel, New York. apparent- 











tin releases. Robbins Music, which 
published the tune, asked a delay on 
it just prior to its release and gum- | 
med up Victor's entire schedule. | 


Dismissal Denied In 
Peer Song Action Vs. 
Disney, Santly-Joy 


Walt Disney Productions and | 
Santly-Joy last week failed to win 
dismissal of a complaint filed against | 
them in Federal Court by Southern 


Music in connection with publication 
rights to the score by Ray Gilbert | 
for the Disney film, “Son of the | 
South.” Defendants argued that the | 
court lacked jurisdiction but this 


was denied by Judge Henry W. | 
Goddard. ; 


Southern claims the rights under | 
two written contracts. First, dated 
Feb. 23, 1943, provided for Southern 
to retain exclusive publishing rights 
to tunes written for Disney pictures. | 
Other pact was made between Peer 
International, Disney and Gilbert on | 
June 24, 1943, whereby Peer agreed | 
to release Gilbert to Disney for a 
songwriting job. However, one con- 
dition was that Disney would assign 
exclusive publishing rights to Peer 
on Gilbert’s tunes. : 


Charging that Gilbert wrote three 
numbers for “Song of the South,” | 
Southern claims Disney violated the 
agreement by copyrighting “Sooner 
or Later,” “Zip-a-Dee-Doo-Da,” and 
everybody Has a Laughing Place” 
n his own name and assigning the 
Publishing rights to Santly-Joy. 
Disney made a general denial of 
Southern’s allegations and counter- 
claimed for $600,000 damakes against 
Southern for failure to properly 
exploit and publish other tunes 
under the Feb., 1943, contract. 


—_—— 


Lang Joins Fisher Co. 


Reactivation of the Fred Fisher 
Music catalog was further strength- 
ened last week with the advent of 
Charlie Lang to the firm as general 
Manager. Previously, Marvin Fisher, 
who had been working for some 
time aS a contactman for other 
Publishers, had taken over his 
rach catalog as professional man- | 


Fisher's brother, Danny Fisher, is | 


andling the firm's Coast interest, | 
and # Chicago man will be added. 
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|This spot shuttered for refurbishing 


} to the Coast. 


ly intends going into a bigger name 
policy than one now prevailing in 
its Green Room. Hostelry is plan- | 
ning to reopen the room that housed 
the Folies Bergere nitery a few sea- 
sons back and is supposed to have 
made a bid for Tommy Dorsey’s 
orchestra to open it in September, | 
which would be just about the time | 
Dorsey is due in N. Y. with his band | 
to help launch the first of his trans- 
scribed disk-jockey shows over | 
WMCA, N. Y. 

In moving its band policy to the | 
larger room, the Edison intends 
keeping the current Green Room, | 
which housed Blue Barron's orches- 
tra most of the past winter, in opera- 
tion. A small cocktail combo would 
be spotted there. 


Meanwhile, the Blue Room of the 
nearby Lincoln hotel, also a name 
band spot but one that used more 
expensive, swing style bands before 
and during the war, remains closed. 


last year and just before it was to 
have resumed it was flooded due to 
a broken pipe, and all the newly in- 
stalled furnishings were ruined. 
Both the Edison and Lincoln are 
Maria Kramer operations. 


HOLIDAY BIZ STRONG IN 
EASTERN DANCE DATES 


One-night and location biz in 
dance dates all over the east did 
fairly well over the long holiday 
weekend, with generally good 
weather helping to swell the take. 
Individual reports from various 
operators did not indicate one bad 
date, although there were a number 








which barely broke even. Majority, 
however, particularly the shore 
spots, did well. 

In virtually all instances, how- | 


: 
expected business on | 


ever, the 
Thursday (3) did not materialize. | 
Apparently many in the eastern one- | 
night territory were preparing for a 
weekend trek and b.o. totals were 
light in comparison to expectations. 
Even shore locations got the same 
drubbing. 


Jo Stafford’s New Deal 


Jo Stafford and Capitol Records | 
have agreed to a new contract to re- 
place one soon to expire. Singer is | 
now in New York and probably 





won't actually sign until her return 





| which aren’t likely to be disturbed 


by any Petrillo ruling against re- 
cordings—they’re unafraid of Petril- 
lo’s plans. 

Meanwhile, none of the companies 
seems to be scheduling any extra 
disk sessions to stock up against a 
possible strike, although it’s prob- 
able that they will as the expiration 
date of the contracts draws near. 
Most of the majors are loaded with 
material, some asserting they could 
go on releasing material for three 
to four years if a strike was called 
immediately. 





Wonders Leaves 


— GAC for Spike 


Hollywood, July 8. 

Long speculation as to the position 
of Ralph Wonders with General Art- 
ists Corp., following the recent 
switch of Spike Jones from that 
agency to Music Corp. of America, 
was resolved last week. Wonders 
quit to become personal manager of 
Jones’ orchestra. 

Wonders, long head of the GAC 
Coast office and said to have been a 
v.p. of the firm, had been taking 
care of Jones’ bookings and business 
for some time, spending all of his 
time with the combo when it was on 
the road. When Jones switched to 
MCA several months back, after 
years with GAC without a contract, 
there was considerable speculation as 
to how Wonders would move, partic- 
ularly since it has been no secret 
that Milton Krasny, GAC general 
manager, took over as head of the 
Coast office of the agency last year.- 

Wonders’ split with GAC is said to 
be amicable. He arranged it with 
GAC prez Thomas G. Rockwell, 
now here on his semi-annual visit to 
his Coast office. Wonders was with 
GAC 11 years. 


Joe Higgins Joins GAC 


Joe Higgins joined the General 
Artists Corp band dept. last week. 
Higgins is slated to spend a good 
deal of time on the road selling to 
southern Joeations and one-nighters. 

Before joining GAC, Higgins was 





with Ralph Weinberg, Bluefield, W. | 


Va., promoter, and prior to that was 
with the Moe Gale agency. 








St. L. Diskbox Distrib 
Clipped on Tax Rap 


St. Louis. July 8 

Lee W. Turner, diskbox machine 
distributor here, last week was fined 
| $7,500 by U. S. District Judge George 
| H. Moore when he pleaded nolo 
contendere to three income tax eva- 
sion charges. His attorney told the 
court Turner had paid $46,000 to the 
Internal Revenue Collector, repre- 
senting the entire amount of delin- 
quent taxes, penalty and interest 
claimed by the Government. 





Indictment against Turner charged 
that for 1942 he paid a tax of $720 
on a reported income of $4,850, 
whereas his actual income was $20,- 


$6,740. In 1943, the indictment 
charged, Turner paid $8,580 on a re- 
ported income of $21,690, but he 


should have paid $16,830 on $34,790. 
In 1944, he was charged with having 
paid only $10,940 on a reported in- 
come of $26,480, whereas he should 
have paid $24,730 on an income of 
$50,450. Judge Moore assessed a fine 
of $2,500 on each count of the in- 
dictment. 


European Trip ’ 
By ASCAP Reps 


Cues Big Question 


Contingent of American Society of 
| Composers, Authors and Publishers 
| representatives, who went to Lon- 
don earlier this,month to attend the 
International Congress of Com- 








+ 


| Fox 


450, on which he should have paid | 


Precedent-Making Decision Cuts 
Sam Fox's ASCAP Obligation to Palma 


After seven months’ deliberation 
Judge Henry W. Goddard in N. Y. 
federal court, in a novel decision, 
sustained the objections of the Sam 
Fox Pub. Co. to a master’s award 
of ASCAP and synchronization fees 
to Frank J. Palma, Jr..and Stanley 
Warner. Palma and Warher insti- 
tuted suit against Fox, on a contract 
of March 20, 1928 under which they 
vested in Fox the compositions in 
the catalog of Palma Music, a@ 
Chicago pub company. The principal 
dispute was over the proper alloca- 
tion of ASCAP and synchronization 
fees to the Palma compositions, 
which had been c@mbined with the 
catalog. After hearings ex- 
tending over three years, the master 
awarded plaintiffs, from 1928 to 
date, $22,040.72 as ASCAP fees and 
$18,750.66 as synchronization fees. 
Leonard Zissu appeared for plain- 


| tiffs and Fitelson & Mayers for Fox. 


| able for 
| ° ‘ 
basis, has been a moot question for 





Julian T. Abeles was called in as 
counsel for Fox upon plaintiffs’ 
motion before Judge Goddard to 
confirm the master’s award. 

The question whether the alloca- 
tion of such fees should be on an 
availability basis (in proportion to 
the total compositions made avail- 
use) or on an actual use 


which there is no prior legal prece- 
dent. The master determined that 
payment should be on the basis of 
the number of principal composi- 
tions made available for use, regard- 
less of the extent of such use. Judge 
sustained 


| that 


posers, Authors and Publishers, only | 


to file ASCAP’s resignation from the 
| group, will be back in New York 
|next Wednesday (16). Meanwhile, 
| there have been quite a few ques- 
tions asked in New York as to why 
ASCAP footed the bill for nine 


when it knew in advance that the 
only business the Society 
enter into at the meet was to resign 
immediately upon the opening of the 
convention, as a means of circum- 
venting a suit by the U. S. Depart- 
ment of Justice. Latter accused 
ASCAP, through its ICAC member- 
ship, of being party to a world- 
wide carte] on music. 


Answer to the reason that such a 
large group went overseas for such 
a brieft attendance was (a) the So- 
ciety was requested to make a for- 
midable showing despite its inten- 
tions, and (b) regardless of whether 
or not ASCAP intended to resign 


still has reciprocal rights contracts 
with a majority of the jndividual 
members and had certain business 
to clear up with each. 


Of the group that went over, in- 
cluding Mr. and Mrs. Deems Taylor, 
Mr. and Mrs. Richard Murray, Mr. 
and Mrs. Herman Finkelstein, Mr. 
and Mrs. Wallace Downey and Ru- 
dolph Nissim, ASCAP foreign ex- 
pert, all get back next week except- 
ing Nissim. He'll remain for a while 
on business. 


RCA SETS PRIMA 
TO 2-YEAR PAC 


Louis Prima’s’ orchestra was 
signed to an RCA-Victor recording 
contract last week, capping a series 
of negotiations following Prima’s 
cutting of former ties with Majestic 
Records. Leader signed a two-year 
| deal, effective Monday (7), which put 
|him back with Eli Oberstein, RCA 
lartists and repertoire head, who had 
lstarted Prima on his old Hit libel, 
subsequently sold to Majectic. 











|pired the middle of last week. He 
had given the company 30 days’ no- 
tice, as per one of its clauses. His 
i first disks for RCA will be made in 
‘New York later this month. 


'of the 


the matter 
people to make the trip to Europe | 


would | 


| 
| 


from the International Congress it | 





| 


| 
| 


| 


' 


lits recent convention 
| ruled that the agency must pay the 


| Goddard Abeles’ argu- 
;ment, that as ASCAP has kept a 
|record of the important radio per- 
|formances from 1936 to date, such 
| performances should be the proper 
| basis for computation, and only 
|awarded $2,168.06 and_ interest, 
which Fox conceded to be due for 
period. Judge Goddard said, 
“The master’s refusal to use actual 
performance records .for 1936 to 
date is not justified, for the records 
themselves are the best evidence 
performance value of the 
plaintiffs’ catalog for the period.” 

For the ASCAP pe-iod from 1928 
to 1936, Judge Goddard remanded 
to the master for a 
proper calculation. 

It was Abeles’ argument that such 
a calculation weuld only show 
$461.55. and interest for that period. 
The Judge likewise sustained Abeles’ 
contention that the master’s basis 
of calculation of the synchronization 
fees was in error, and remanded the 
matter for a proper calculation. 
Attorney argued that such a calcula- 


‘tion would show that plaintiffs had 


been paid in full for all synchroni- 
zation fees on a proper calculation 
of a per use basis. This novel deci- 
sion will, create a formula for all 
future allocations of such fees, and 
will be determinative of a number 
of other pending controversies. 


Salmon Awarded $800 
By AFM in Tussle On 
Cancelled Kenton Date 


Dave Salmon, Syracuse one-night 
promoter, emerged victorious over 
General Artists Corp., last week in 
a dispute with that agency over a 
cancelled one-nighter by Stan Ken- 
ton’s band. American Federation of 
Musicians executive board, during 
in Detroit, 





promoter $800 to reimburse him for 
expenses incurred for exploiting 
and other arrangements made to 
handle the cancelled date. 

It all arose when the Paramount 
theatre, N. Y., moved Kenton’s de- 
but there up one week earlier last 
October. To do so Kenton and GAC 


| were forced to cancel a week of 


| 
| 
| 
} 


| 
| 


| 


one-nighters, one of which was held 
by Salmon. He refused at first to 
let Kenton out, but later agreed if 
GAC would reimburse him for ex- 
penses. GAC agreed, but changed 


| its mind when Salmon asked for 


Prima’s contract with Majectic ex- | 


| $2.500, 


including $1,500 for “good- 
will” of disappointed patrons. 
Salmon filed a civil suit against the 
leader and the. agency, which the 


AFM nipped by threatening to lift. 


the promoter’s license. Salmon then 
agreed to trial before the AFM. 
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ee fer tat Seealtops Dands at Hotel B.O.’ 
i t Break at Special Hops a AIS 

i a 72 > Akron, July 8. ind Covers Totat 

t $444944 Civic leaders are following with _ Band Hote! Played Woek one 
interest. the policy of Moonlight , Sammy Kaye... Astor Roof (850; $1-$1.25) ...ceeeeese 3,675 12,028 

New York Holly wood Gardens, baliroom two miles south en oe sO terme Bor A - sa cceres oe : pd 22,175 

Lynne Barrett joined Vic Lom-} Red Norvo finally has sweated out | of Akron which is holding a “teen- | y;,, peek cee New Yorker (400; $1-$1.50).......... . 1275 aoe 
Nate: SeUa 2 SOR Tee Sscik Oh; bemsond : potbe prone agers” dance every Wednesday | Johnny Pineapple.Lexington (300; $1-$1.50)............ 33 950 32,025 


formerly was member of Copa, New 
York nitery ~show....Joe Galkin 
added management of Blue Barron 
orchestra to handling of Tommy 
Tucker Harry Romm and fam- 
ily headed for Coast Friday (11).. 


Bernie Scherer tock over Ben 
Bloom’s spot as professional man- 
ager of Advanced Music... .Robbins 


Music continued sweep of first 
three slots on Hit Parade last Sat- 
urday for second week in row 

Peter Potter recording a kiddie al- 
bum for Majestic; he’s Hollywood 
disk jockey .... Kenny Marshall 
joined Bill McCune band at Pelham 
Heath Inn as_ vocalist .... 
Magerian, trumpeter, joined Jean 
Goldkette orchestra. at 
Million Dollar Pier, 


cente Gomez guitar albums. 

Tony Bari, who recently warbled 
“Mama” and “Tango of Roses” for 
Apollo, donating part of his roy- 
alties to the Damon Runyon Cancer 
Fund.. Judith Arlen taking over 
at the Bagatelle, N. Y., while Dor- 
othay Ross’ vacations .... “Zep’”’ 
Meissner’s Dixielanc arrangements 
being published in a pop edition for 
the first time by Mills ‘Music.... 
New York Record Retailers Assn. 
leased Manhattan Center, N. Y., for 
a September show— it’s first official 
function. Top disk artists are slated 
to be on hand....Eddy Rogers tran- 
scribed several Mills standards in- 
cluding “Margie,” “Star Dust,” etc., 
for the violin....Carl Brisson opens 
at Ciro’s, Hollywood, July 11. 


and will open at Bocage July 15. 
Phil Moore’s combo current there... 
Benny Carter’s new seven-piecer, 
now ensconced at Billy Berg’s, em- 
braces flock of stylish sidemen: Dodo 





Leon | 


Hamid’s | 
Atlantic City | 
_..-Decca reissuing a stack of Vin- | 


Marmarosa, drums; Lucky Thomp- 
lson, tenor; Henry Coker, trom; 
|Tommy Moultrie, bass; Henry Tuck- 
|er, drums; Paar Jones, trumpet... 
|Jack Kurtze now handling band 
| booking for Frederick Bros.’ local 
outpost...Will Osborne last night 
| (8) started stand at Aragon ball- 
'room, sharing stand with Jack Bar- 
|rows’ crew...Johnny White’s crew 
ithis week started indef stay at Hi- 
Life, Las Vegas. 
Chicago 
Chicago, July 8. 

Dick Jurgens band renewed at 
| Aragon Ballroom until first week in 
| August...Mercury Records signed 
| Marty Gould orchestra to cut quar- 
ltet of sides. Band is now supporting 
|; Danny Thomas show at Chez Paree 


... Art Kassell one-nights into Chi- | 


eago after closing Elitch’s Gardens, 
Denver, July 17...Entertainment 
Managers’ Assn. holding annual out- 
ing July 10 at St. Andrew’s Golf 
Club. Group is composed of actors’ 
agents, bookers and managers... 
Lionel Hampton took time off from 
chores at Oriental theatre to offici- 
ate at ceremonies of opening of new 
South side colored children’s play- 
ground...Harry Cool into Planta- 
tion Club, Nashville, Aug. 25...Anita 
'O’Day at Jumptown, local jazz spot 





night. No beer, wine, or liquor is 
served at these affairs. , 

Carl Deason, owner, and Ray 
Youngflesh, manager, were inspired 
iby a letter to the editor, published 
|in the Akron Beacon-Journal, which 
|complained that teen-agers have no 
| place to go “for good clean fun.” 


Music for Wounded’ 
Benefit Draws Fair 


| 
| 196 At H’wood Bowl 


Hollywood, July 8. 


American Federation of Musicians’ 
Local 47 netted $19,000 at its “Music 
|For the Wounded” benefit in Holly- 
| wood Bowl] last Wednesday (2), 
'down from its grab of $27,000 last 
| year and $24,000 in 1945, when 
| stunt first flowered. Funds will be 
| used to pay 47 members at scale to 
{tinkle off everything from boogie 
to Bach in_ veterans’ hospitals 
through this area. 


Lineup at benefit included Jack 
Haley, Red Skelton, Dave Forrester, 
Edgar Bergen, Irving Berlin, Jimmy 
Durante, Virginia O’Brien, Ed Gard- 
ner, Gene Autry, Frances Lang- 
ford, Frank Sinatra, Danny Kaye, 
Frankie Laine, Pat McGeehan, Val 
Delmar, Jeff Alexander, Jerry 
Vaughn, Matty Malneck, Carl Cot- 
ner, Mark Warnow, Roy Bargy, Ed- 
die Paul, “Axel Stordahl, Carmen 
Dragon, Harry Geller and Alfred 























* Indicates Floor Show at Waldorf with Phil Regan, Ice Revue at New 
Yorker, 





Chicago 

Henry Brandon (Boulevard Room, Stevens; 550; $3.50 min.). Under the 
big top revue. With 10,000 Kiwanis Club members here steady rush, 
crisp 3,500. 

Henry Busse (Marine Room, Edgewater Beach; 700; $1.50-$2.50 min.), 
Favorable weather had Beach Walk attracting handsome crowds for va- 
riety show for slight boost 4,300. 

Jack Fina (Empire Room, Palmer; 650; $3.50 min.). 
Herb Shriner in Jast lap not bad 3,300. 

Vido Musso (College Inn, Sherman; 900; $2-$3.50 min.). Joe Mooney 
and June Christy at helm playing to what’s left of young crowd now 
vacationing and away for Fourth. Still hot 4,900, 


Entire show with 





Los Angeles 
Eddy Howard (Ambassador; 900; $1-$1.50). Town likes Howard and he’s 
approximating the biz Freddy Martin did through six years. Around 3,000 
tabs, elegant. 
Russ Morgan (Biltmore; 900; $1-$1.50). 


Location Jobs, Not in Hotels 


(Chicago) 

Marty Gould (Chez Paree: 650; $3.50 min.). Danny Thomas responsible 
for overflowing ropes up biz seven nights a week doing torrid 6,100. 

Dick Jurgens (Aragon: $0.90-$1.15 adm.). One-nighter by Charley Spi- 
vak on Saturday raised week to rousing 18,200. 

George Olsen (Trianon; $0.90-$1.15 adm.). With Lawrence Welk com- 
ing.in July @, management expecting big jump above luke last week by 
Olsen of 14,700. 

Ray Pearl (Blackhawk; 500; $2.50 min.). 
draws plump 3,100. 


Very nice 2,600 covers. 


Continuing neat work, band 





(Los Angeles) ' 
Tommy Dorsey (Casino Gardens, B, Ocean Park, 6th wk). Last week 
best to date in series of smash stanzas, with around 15,000 payees. 
Gene Krupa (Palladium, B, Hollywood, 4th wk). Around 10,000 ad- 




















(Continued on page 85) Wallenstein and 175-piece symph. mishes, not bad, 
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SPA, MPPA STILL 
AT ODDS ON ACCORD 
Committees of the Songwriters 
Je Protective Assn. and the Music Pub- 
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lishers Protective Assn. held their 
first meeting last week in 
months over a new contract. 
None of the many points still to be 
settled were ironed out, virtually 
the entire time of the meet having 
been spent on one clause. In this, 
the writers sought to make it man- 
datory that a publisher relinquish 
his copyright hold on a tune if for 
any reason he fails to pay royalties 
on time. It was knocked out. 

Next meet of the two factions has 
not been scheduled due to the fact 
many members of both groups will 
be out of town. There may be one 
later this month. Meanwhile, the old 
agreement has been extended for an- 
other 30 days. Next extension will 
probably be for 60. 


three 





Ben Bornstein Resigns 
Harms, Sylvan Spira Up 


Ben Bornstein, professional mana- 
ger of Harms, has resigned effective 
July 15. He has no definite plans 
and expects to take a vacation. For- 
merly associated with Ben Bloom in 
operating’ Advanced Music, he 
switched to his present post about 
two years ago. 

Succeeding Bornstein is Harry 
Garfield who moves over from Wit- 
mark where he was professional 
manager following the departure of 
Norman Foley for Miller Music, 
Sylvan Spira will be upped from 
Witmark’s contact department to 
replace Garfield. 
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HARRY LINK, Gen. Prof. Mgr. 
GEORGE DALIN, Prof. Mgr. 





Si DBRES he LS AST SAS a fs eT 











RAKED PUNE aero: 


ete ee 
















ol 








el i ti, De ae i i i ee i ee ee i oe ee i i. ee ee 











SRT FOC 





Ha 
® 
% 
eg 
4 
| 





Wednesday, July 9, 1947 


VARIETY 


ORCHESTRAS-}IUSIC 


$3 





Small Pub Raps BMI Policy, Urges 


Committee for 


Mutual Protection 





Perry Alexander, owner of a music + 
publishing firm in New York, affili- 
ated with Broadcast Music, Inc., pre- 
sumably under one of the latter’s 
old $49-per-plug deals, began cir- | 
fellow-BMI affiliates condemning 
publishers and endeavoring to es- | 
, right the 

heading, 


a committee to 
Under _—itthe 
Publishers 


tablish 
“wrongs.” 

BMI Small 
Alexander is aiming to do something 


Committee, 


what’s made clear as a profitless as- 
sociation with the radio-owned per- 
formance rights group. 

Alexander begins his mimeo- 
graphed letter by stating that since | 


ink Gotta ae lishers 
culating an open letter last wee | Washington, D. C.,- last week to put 

|the organization’s oar into a Senate 
the latter's tactics toward its small | hearing for a boost in appropriation 
|for the Bureau of Copyrights of the 


the 
$71,000, which assertedly would have 
/cut the office’s staff by some 30 to 
40 people. 
division is 
| lishers, and fast service 
| sirable, the MPPA reps voluntarily 
| contributed testimony in 


be] 


MPPA Reps Testify 
For Copyright Unit 


Representatives of the Music Pub- 
Protective Assn. went to 





Library of Congress 
Recently, the legislators had sliced 
copyright division budget by 


Since the copyright 
essential to music pub- 
is doubly de- 


behalf of 


the bureau and its attempt to have 


he started his BMI firm (presumably | the cut restored. 


eas 


in 1944, but it’s not made clear), he 
has spent $12,000 in exploiting and 
puilding a catalog, in addition to go- 
ing $4,000 into debt. He says his 
total income from BMI during that 
time has been less than $20, with one 
check coming in for 65c. 

Pointing out that the committee, 
so far consisting of himself and sev- 
eral undisclosed BMI affiliates, ex- 





pects to sit down with BMI exec- | Union 


utives to go over their grievances, | 
and “hopes to open up the iron cur- 
tain which surrounds BMI in con- 
nection with its relations with its 
publishers.” 
Since Alexander mentions his suc- 


| 


cess with a later-formed Dubonnet | making what was termed “confus- 
Music, which secured membership | ing statements” in delivering testi- 
Society of Com-/mony in the tune c&ase, which had | 


in the American m- | 
posers, Authors and Publishers, which | 


|and placed him on: its “unfair list” 
}as a 
ithe song “Bell Bottom Trousers.” 





Moe Jaffe Expelled By 
MPCE, Put on ‘Unfair 
List’ in Plug Hassle 


Music Publishers Contact Men’s | 
last week “expelled” song- | 
writer Moe Jaffe from membership 
result of the wrangling over 
before, MPCE 
Jaffe $1,000 for | 


weeks 
fined 


Several 
council had 


been involved in a payola rap. Jaffe 


is now earning him about $1,000 a | promptly resigned from the union 


year, some pubs suspect 
der’s letter to be ASCAP propa- 
ganda, although they don’t see that 
organization going in for such a 
method vf attacking BMI’s practice | 
of financing publishing ventures. 

















BOURNE, Inc. 


799 SEVENTH AVE., NEW YORK 19. N. Y. 














LOUIS BERNSTEIN 
SUGGESTS FOR YOUR PROGRAM 


ON THE 
SUNNY SIDE 
OF THE STREET 


Music by... 
JIMMY McHUGH 


































What Are } 
Vou Doing ; 
New Vear’s ; 

Cue? i 


other 


Alexan- | to avoid paying the fine, since he is | 


a songwriter firstly and - allegedly 
holder of a cOntactman’s card for no 
reason than to occasionally 
help push his own songs along. 
The MPCE’s latest action is based 
on its refusal to accept Jaffe’s res- 
ignation. It held his official with- 
drawal until a council meet last 
week, and then refused to accept it, 
substituting its own action. 


PHILIPPINE MAESTRO 
HEADED FOR US, S. A. 


Manila, June 25. 


Manila’s Argentine-born rhumba- 
tango band leader, Amando Federico, 
left here last week by plane for the 
U. S. and South America on a com- 





bined business and pleasure trip. 
Native of Buenos Aires, he _ will 
vacation there, planning in the 


meanwhile to advance the cause of 
Philippine music abroad. 

Federico’s projects include a study 
of new developments in S.A. music, 
especially the latest on rhumba and 
tango technique. He plans also to 
acquire dance music instruments 
which have not yet been introduced 
to the Philippines. 

A champion of Filipino music, 
Federico believes that native Philip- 
pine melodies, given a South Ameri- 
can slant, will find enthusiastic au- 
diences abroad. He says, “if Philip- 
pine music could be arranged for 
the rhumba and the tango, I am sure 
the world would be eager to buy it.” 


Federico plans to pave the way 
for this project by introducing 
Philippine music, syncopated for 
dancing, in various cities in the 
United States. 

The Argentine band leader has 
been in the Philippines for almost 
ten years. 


Herb Gordon Joins 


Decca as Exec Aide 


Herb Gordon, head of talent and 
repertoire for World Broadcasting, 
a Decca Records subsid, has moved 
into the latter setup as well. He joins 
Decca as “administrative head of the 





| the 


|} to membership in 


|Publishers last week. 


| Warren, 


Maestro Turns Sleuth 
To Recover P. A. System 


Montreal, July 8. 
Ernie Aldi, band leader at Nor- 
mandie Roof, turned sleuth last 
week io recover an expensive am- 
plifier stolen from his equipment. 
With no trace of the missing sound 


|; system and with no word from 


investigating police officers, Ardi 
decided to do something about the 
situation himself, 

He started a tour of music shops 
throughout the downtown section of 
One of the 


had the missing piece, which 


city second-hand 


shops 
had 


been pawned the same day it 


And it 


' 


$20 to buy it back! 


was found cost 


Aldi 


missing! 


THORNHILL, T. TUCKER 
GET ASCAP MEMBERSHIP 


Two top name bandleaders, Claude 
Thornhill and Tommy Tucker, were 
among a group of writers admitted 
the American 
Society of Composers, Authors and 
Thornhill and 
Tucker got in along 
Vincent, whose recording of “If I 
Had My Life To Live Over” started 
that song; “Ticker” Freeman, 
ranger for Dinah Shore, and Frank 
George Tibbles, maestro 


Eddy Rogers, Mae Mitchell, Sam 


| Martin, Donald Kahn, Ramez Idriss, 


Cy Cohen, Bernard Bierman and 


| Don Baker, 


Publishers 


admitted: Martin 
Block’s new firm, Standard Music 
|Publishers, a popular pub, and 


Fanfare Music, both pop and stand- 
ard. 


Boomer's Death Seen Spur to Spirited 
Agcy. Bids to Crack MCA Waldorf Hold 





Blanket Finish 


Big Three music combine ran 
one-two-three on the “Hit 
Parade” last Saturday (28). 

Robbins’ “I Wonder” was No. 1 
with its “Peg O’ My Heart” the 
runnerup. Feist’s ‘“Mam’selle” 





with Larry | 


are | 


placed third. 





| Delay cs Tolltinens 
On Petrillo in D. C. Till 
After European Trip 


Jack Kapp, head of Decca Rec- 
ords, in sailing on schedule last 
Wednesday (30) for Europe, avoided 
being served a subpoena by the sub- 
House Committee 





on Education and Labor, which is in- 
| vestigating James C. Petrillo, presi- 
| deus of the American Federation of 


Musicians. Due to Kapp’s depar- 
ture, the taking of testimony from 
| Kapp was postponed from Monday | 


| (7) to after Labor Day, Milton Rack- 
mil, exet v.p. of Decca, however, 
| did testify before the sub-committee 
| yesterday (Tuesday). 

Kapp was to have been a star wit- 
iness before the sub-committee in 
jregard to Petrillo’s dealings with 
lithe recording industry. However, 
| since he had been planning the 
| jaunt to Europe for months and was 
| obviously not taking the trip to duck 


j}appearance before the _ legislators, 
Irving G. McCann, counsel to the 
| sub-committee, willingly postponed 


|his appearance and withdrew the 


| subpoena. 

















recording division,” under Dave 
Kapp. His duties will be to assist | 
Kapp in talent-buying and sit in on} 


repertoire meetings, as well as con- | - 
' 
| 


tinuing to guide World. 

It’s probable that Gordon will 
eventually take over ali talent and 
repertoire duties from Kapp, to leave 
the latter free for more important 
things. 





Vitacoustic Records, Chi _ indie, 
signed Jan Arnold orchestra. Group, 
which is heavy on_ strings, was | 
formed recently by former sax man | 
of Carmen Cavallaro and Griff Wil- | 
liams bands. | 


Other Great Joe 


2” MOST PLA 
IN THE COUNTRY LAST WEEK 


“The No. I torch song of all time.” (Variety) 


A 3 


Howard — 


Hits in the Same Film 


* Recent death 


TT 


YED SONG 


of Lucius Boomer, 
} 4 
|chairman of the board of the Hotel 
| Waldorf-Astoria, New York, and its 
|talent buyer, has created a situa- 
tion among various major booking 
| ; 
agencies. 
| While Boomer was alive none had 
}a chance to crack the hold of Sonny 
Werblin, Music Corp. of 
v.p., on the hotel’s business, and they 
the appointment of 
successor to see whether 
that grip will be maintained 
Waldorf is lushest 
spot for bookings in the country, in 
addition to the pre 
artists who have played there. And 
Boomer, through Werblin, rarely 
bought anything but MCA talent 
At the moment, General Artists 
Corp. is offering Desi Arnaz’s or- 
chestra and Perry Como as a package 
(not salary-wise) for the Waldorf’s 
| Wedgwood Room for next fall. Talks 
assertedly have been progressing 
outside of MCA with Frank Ready, 
president of the hotel. 


America 


are awalting 
Boomer’s 


perhaps the 


tige it adds to 


| wukisireoeliels 
| AFM Local Head Quits 


Louisville, July 8 
Edwin A. Lorenz, prez of Local 11, 
| American Federation of Musicians, 
| has resigned after 8 years in the post 
Member of the local for 42 years, 
| Lorenz was a band leader in World 
| War I. He has been leader at all ma- 
| jor local theatres and has also acted 
| as business agent of the local. 
| His successor is to be chosen next 
| month. 
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EDWARD B. MARKS MUSIC CORPORATION 


RCA Building + Radio City + New York 
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ini ‘Peg’ In 


Record Sales 


Harmonicats’ recording of “Peg O° 
My Heart,” which is credited with 
pushing the sheet sales of the tune 
into No. 1 slot, is probably the big- 
gest.selling disk ever marketed by an 
independent company without press- 
ing facilities of its own. So far, the 
Vitacoustics disk has sold over 1,000,- 
000 copies, all pressed by three or | 
four indie plants throughout the 
country. Star Piano plant at Rich- 
mond, Ind., alone got out close to 
500,000 copies, shunting aside other 
indie jobs to do the job. 


Tremendous click of the “Peg” re- 
cording by the Harmonicats proves 
it is possible for an indie company 
to crash through the great .power 





panies with their 
and by now almost inexhaustible 
plant facilities. And it is very prob- 
able that the circumstance is giving 


COSMO CREDITORS TO 


MEET INN. Y. JULY 16, 


Cosmo. Records, Inc, and its asso- 
ciate firms, Cosmopolitan -Records, 
Inc., Automatic Industries, Inc. and 
Dorbank Corp., having been ad- 
judged bankrupt as of July 1, first 
creditors meeting is slated to be 
held July 16 at the Post Office Bldg., 
Jamaica, N. Y. Trustee will be ap- 
pointed, bankrupts will be examined 
and a creditors committee is ex- 


; pected to be named among other 


things. 
Four corporations all had applied 


for reorganization under section 128 | 


of chapter X of the bankruptcy act. 
Under a notice signed by Sherman 
D. Warner, referee in bankruptcy, 
it was pointed out that proofs of 
claim must be filed whether or not 
the debt due the creditor is included 
in the schedules of the bankrupts. 


Edgewater Beach H., Chi, 





| Beachwalk Turns Ballroom 


top name talent | 


Chicago, July 8. 
Beachwalk, outdoor dancery of 
Edgewater Beach, swank north side 
hotel, has removed minimum 





hope to many other indies struggling 
to stay in business against tremen- 
dous odds, lengthened in recent 
weeks by the drop in disk sales. 


AFM WARNS AGENTS 
TO FOLLOW THE RULES | 


American Federation of Musicians 
last week advised all band agents 
in New York that too many dates 
were being played in the N. Y. area 
for which too few agents were fol- 
lowing prescribed AFM procedure. 
Union asserted that failing to file 
duplicate contracts with various 
locals within whose _ jurisdiction 
dates booked by N. Y. men were 
being played, was growing and that 
it should be stopped. 

Note, over prez James C. Petrillo’s 
Signature, did not threaten drastic 
action, as is usally the case in such 
disregard of union rules. 

















THANKS 
JACKIE GLEASON 


EDDIE and GEORGE 


TAILORS TO THE STARS 
Smart attire for Acts and Bands 
When in the East Call or Wire 
for Representative with Sampies 
305 8. Broad St., Phila, 
Phone: PEnnypacker &-1656 

















Outstanding Songs 
Two Little Shoes 


* 


~ In Loveland 








Those Days Gone By 
The Cry of the Woman 


The Butcher the Baker 
The Candlestickmaker 


“mZCHoH ACOOZP<u 


charges and becomes regular ball- 
| room. Walk, which can take han- 
dle over 3,000 customers has $1.80 
charge on Saturday night and a $1.50 
tab on week days. Customers that | 
have dinner 
here get a free pass to the Walk. 
Spot is a short distance from 
gem Ballroom, and figures to get 
a play from Aragon customers. 


Band Review 


SKITCH HENDERSON .ORCH 
With Jean Blanc, Toby Dean 
Pennsylvania Hotel, New York 

Skitch Henderson’s new orchestra, 
because of the attributes he person- 
ally brings to the combination, has 
many potentialities. It got off on its 
initial major date at the Hotel Penn- 
sylvania’s Cafe Rouge three weeks 
ago and has been held over once and 
may ~- stay until the fall, when 
Charlie Spivak’s orchestra is a 
probability. 

Henderson’s so-far brief career as 
a pianist-bandleader parallels to 
some extent that’of -Frankie Carle. 
He had been getting a buildup as a 
soloist on Capitol Records, after 
work with Frank Sinatra and prior 
to the decision to form a band, pre- 
sumably under the urging of Music 
Corp. of America. He debuted at 
the Penn. But there the paralleling 
ends—at least for the present. When 
Carle debuted he was a name on 
disks, having sold 5,000,000 of ’em— 
and he played a style of piano that 
came naturally te him and was just 
eas natural for his followers to ab- 
sorb. 

Henderson, a _ big, good-looking 
towhead, plays piano ‘that’s much 
more hep than Carle’s, and he seems 
to be making a decided effort to 
play down to the people. Keeping 
it simple is commendable, for the 
appearance he makes, the person- 
ality he exudes, backed up by a fair- 
to-middlin’ band that puts forth a 
good, easy-going dance beat, can 
combine with Henderson’s piano to 
make him go places. 

Combo behind the leader’s piano 
is made up of five sax, two trumpets, 
three trombones, one French horn 
and three rhythm. It’s equipped 
with pleasing arrangements, none of 
which seems to go overboard after 
unusual effects, and all are played 
| well by competent men. 

Henderson uses two singers. When 
caught the boy, Toby Dean, stood 
head and shoulders over the femme 





(14) 















PAULL:PIONEER MUSIC CORP. 





half, Jean Blanc, because of the 
greater opportunities given him. 
However, there didn't seem to be 
much for the latter to do. Wood. 
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10 Best Sheet Sellers 


(Week Ending, July 5) 


Peg O’ My Heart...... Robbins. 
I Wonder, I Wonder....Robbins 
Ee ae .-.. Oxford 
That’s My Desire..........Mills 
Across Alley Alamo.....Capitol 
Fey kOe eee ..-. Morris 
Mam’selle ........ POPP |” 
Adobe Hacienda........... Peer 


Sunday Kind Love..... Maurice 
Midnight Masquerade. Shapiro-B 


Second 10 
SUS 4 55S cee alas ete Burke-VH 
Had Life Live Over... .General 
eS Shapiro-B 
POS * To ik Gees ewae sce Mood 
Anyone Who Knows...Witmark 
After Graduation Day....Harms 
Red. Silk Stockings...... Morris 
Bg eee ee Leeds 
Time After Time........Sinatra 
Aptil SHOWS... ocgsceen: Harms 





BEN POLLACK BACK ON 
STAND WITH 5-PC. BAND 


Hollywood, July 8. 

Ben Pollack, who retired from ac- 
tive musiking a few years ago, late 
last week climbed back in harness, 
heading up a five-piece combo ‘for 
an indef stand at Lyons’ Grill. Vet 
drummer will continue to operate 
his Jewel Records here, saying he’s 
merely back on the stand for kicks. 

Nearly two decades ago Pollack 
fronted a crew which made jazz his- 
tory. It was made up of men who 
later were to become the band in- 
dustry’s greatest b.o. names. Among 
them were Benny Goodman, Harry 
James (who started with Pollack, 
incidentally, as band boy), Jack 
Teagarden, Nappy Lamare, Eddie 
Miller, Jimmy and Tommy Dorsey 
and many others. 

About 10 years ago Pollack settled 
here, opening a talent agency. Three 
years ago he founded Jewel, but had 
to scrap his booking office at the in- 
sistence of AFM and AGVA 








in Marine Room of | 








Songs With Largest Radio Audiences 


The top 30 songs of the week, based on the copyrighted Audience Cov- 
erage Index Survey of Popular Music Broadcast over Radio Networks. 
| Published by the Office of Research, Inc., Dr. John G. Peatman, Director. 


Survey Week of June 27-July 3, 1947 





A Sunday Kind of Love............ee08. late wie &:é hea «vie ka oe 
Across the Alley From the Alamo................ wisenoues Capitol 
Almost Like Being In Love—*“Brigadoon”......, ..... «-..5am Fox 
As Long As I’m Dreaming—t“Welcome Stranger’”...... »..- Burke-VH 
Ask Anyone Who Knows....... FOC Se SEA «FAS 460s .+..Witmark 
OUI £5 ca Ra rae E Ss cheek OR ss 66 DEMS ROE O00 swe chan ABC 
Cis CATs. ons i scvwovatevesecuqed + tes Ore 
Cre OO Tate Br REPOS Shik vie ei iiokc chek baeied cesdeacden ...., Southern 
IND BIOGEN SOUT TOCOE So o6s 055s ket camed Seeccas .- Triangle 
PEM, hd ac 55.0.4 8 hie bo Calter nA ds TAS oe CEN Warren 
PRUE 2544. vis ve 0 heb ahs exnsoune bee oe BWeidewbedte-sva Leeds 

I Believe—j“It Happened in Brodkign ys esiissedss 640 <3 oss ese 

5 a ee ee a ES co cccs cece cecous enti. 6 SWelke 69.000 Harms 
‘eo Be oo) a are ee ee er eT ... Advanced 
x, Wied. © BAU BOE OG. cs 60 hc wiicrsdandces eae. eee. Paramount 


I Wonder Who’s Kissing Her Now—+' ‘I Wonder Now”. ....Marks 


I Wonder I Wonder I Wonder......... scevssecs.cs 0s. +s eee-RObbins 
en 9 gel Re ES ne aoe nen Pee oe eee errr! i 
Linda rere  ciceebinbh. eh aon st ae Se se ieee . Morris 
ae reper TT tee ee VT Te 
Midnight Masquerade ....sceee-eeeees a Fee eee Shapiro-B 
ee Fe eT oer ree 
My Heart Is a Hobo—“Welcome Stranger”............00+: Burke-VH 
Old: Devil Moon—*“Brigadoon”................-: Fees occcteaws One 
go i ERE ee ee ee ee oF bh Gains oo ae waw a oil Chappell 
Py ee GOES. Gass. ba.ccsaes Badetins Moat ids UGeeds ween Robbins 
ked Silk Stockings and Green Perfume. Se = Pe Py PY ee Morris 
BN UNIT 6.655 5 6 oicls 60000 0.0 ca dabea ee OTe Pe tere re Barton 
oo oe ere ye ee ee a ee ee Mills 


Time After Time—7“It Happened In Brooklyn” 


. «.. sinatra 





The remaining 22 songs Of the week, from 


(Peatman). 


After Graduation Day—*“Barefoot Boy With Cheek”.. 


» 6eesks we DeRTIOS 


Afr -Applé Bidseom. Weading. ... oc ci Viiic cs cicccecs . Shapiro-B 
Anniversary Song—7“Jolson Story”. . Lessin ..Mood 
i i MS Gn hs SOs 6 16 bb 66h Seb bs ees we ce dsa wae Miller 
At Sundown—j“Fabulous Dorseys” .............c0 cee ee vires Feist 
Beside You—t“My Favorite Brunette”..................+065 Famous 
CTP 5 Fg eed icc e teas Cbs 06s ey Ae ete his Ula ae Oe . Sinatra 
Feudin’ and Fightin’............. pea NOOL . ween 8% eas Chappell 
Cee Ne Ee EN ee ee aro ere ‘ ..General 
ee Oe aa era rere hbcdebaa levs Alen eee ee ..Pemora 
ale ME MUI DUMMIES cba aectwsbberesrevieysccecvecsies +06 cRi@GGn 
Se UE cds 65 WE Raseehees +). Ceebeccece de ++++eeee-London 
It’s the Same Old Dream—t“It Happéried in Brookiy n” >. 73. Sinatra 
Me Ka ah. cinkbith's + Ohbaek oi» Siwbho vest obaborses ... Berlin 
nee SU WRG ood bcos oo sis eR Coles od scan binecene Berlin 
Man Who Paints the Rainbow In the peep b+ bc tin depose Mutual 
RB SS | SRPSeeree coe ; Piste ceeeens .... Advanced 
Stella: By Btarlight 2... ccescvess. + UTeibbl O04 ° |. Beverly 
Tallahasse—t“Variety Girl” ............. Seats tive .. Famous 
There’s That Lonely Feeling Again........ Rich foxees Aken Mellen 
Would You Believe Me—i+“Love and Learn”......... .. 2... Remick 
You Should Have Told Me..............5. rere .. Jefferson 





+ Filmusical. * Legit Musical 
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the copyrighted ACI 


Heidt May Soon 


Resume Work 


A 

Horace Heidt came into New Yori 
last week with Joe Glaser, head of 
Associated Booking, with whosé 
agency he may soon sign a manage. 
ment contract. Heidt definitely in. 
tends to resume work, but has been 
awaiting a radio program deal cook. 
ing for weeks, and his trip to N.Y, 
is in connection with the program. If 
and when Heidt wraps up the radig 
agreement, he'll spread his work into 
other fields. 

Heidt hasn't done any work as a 
bandleader for the past couple 
years, since he broke up his orches- 
tra due to a clash with Music Corp. 
of America. His contract with that 
agency ran out some moths ago, and 
oe has been preparing a comeback 
ever since, but preferred to start off 
with a radio program. 


COAST TUNE PUSHERS 
SWITCH PUBLISHERS 


Hollywood, July 8 

As music biz sludges through sum- 
mer doldrums, the usual crop of 
shifts in contact man affiliations 
here has been taking place. Murray 
Albert has jumped from BMI to rep 
Jewel Music here; Max Lutz, for 
merly with Barton, has hooked onto 
Encore pub’s payroll, and been re- 
placed at Barton by Les Reis, whose 
brother, Herb Reis, has become 
Coast chief of Mutual Music, vice 
Murray Lazar. 

Ted Grouya quit Freddy Martin 
Music to head outpost here of new 
Frankie Carle-Dave Dreyer coms 
pany, and as yet has not been re- 
placed at Martin. On the whole, 
employment among Hollywood con- 
tingent of Musie Publishers’ Contact 
Employees has held up quite well. 
Of 117. local members of union, only 
about a dozen are unreined at 
present. 























ANOTHER 
BENJAMIN AND WEISS’ 
HIT: 


| CAN'T GET UP 
THE NERVE TO 
KISS YOU 


SANTLY-JOY, INC. 


1619 Broadway, New York 
TOMMY VALANDO, Gen. Pro. Mgr. 

















EMCEES— 


Band Leaders— 
DISC JOCKEYS! 


Freshen Your Jargon with the 
“MUSIC PROGRAM TITLE-MAKER 
AND PHRASE-FINDER” 
27,000,000 
Word Combinations 
Price: $1 Each (Postpaid) 


Money-'Back Guarantee 
Prepaid Orders Only 


WRITE: WM. T. McBURNIE 
385 Elm Street 
Buffalo 3, N. Y. 














DREAMS © THE 
ARABY ® MARY LOU © DINAH 


BUT*LOVE © STORMY WEATHER 
© MARGIE © STARS FELL ON 
ALABAMA @® SOPHISTICATED 
LADY @ AIN'T MISBEHAVIN' @ 


MUST BE TRUE © | SURRENDER, 
DEAR © WHEN YOU'RE SMILING 
© WHO'S SORRY NOW? ® JEAL- 
OUS ® MOONGLOW @® NO- 


AND MY GAL ® HOME ® TO- 
NIGHT YOU BELONG TO ME @ 
BUGLE CALL RAG © LET A 
SMILE BE YOUR UMBRELLA @ 
WEDDING BELLS ARE BREAKING 
UP THAT OLD GANG OF MINE 


SIDNEY MILLS, Gen. Prof. Mgr. 





SHEIK OF 


© | CAN'T GIVE YOU ANYTHING 


HANDS ACROSS THE TABLE ® IT 


BODY'S SWEETHEART © FOR ME 


WHEN LOOKING FOR GREAT STANDARD SONGS—LOOK TO mM IL LS MUSIC! 
STAR DUST.@ GIRL OF MY 








MY 
DESIRE 





America's Favorite Song Hit! ~ 


THAT'S 


OUR NEXT NUMBER ONE SONG 


IF If’S TRUE 


JOHNNY DESMOND with 


Page Cavanaugh Trio 
(Victor 20-2312) 


recorded by 


More to Come 











An ALL-TIME BALLAD Request 


WHEN YOUR OLD 
WEDDING RING WAS NEW 











Featured in the 20th Century-Fox Technicolor Musical “I Wonder Who's Kissing Her Now” 


GOODBYE, MY LADY LOVE 





MILLS MUSIC, Inc., 1619 Broadway, New York is West Coast: 6533 Hollywood Bivd., Hollywood 28 





BETWEEN THE DEVIL AND THE 
DEEP BLUE SEA © IDAHO @ I'VE 
GOT THE WORLD ON A STRING 
@ LONESOME AND SORRY 
@ SERENADE IN THE NIGHT © 
SHOE SHINE BOY © SWEET ROSIE 
O'GRADY ©® SUNBONNET SUE ® 
SCHOOL DAYS ® MOOD INDIGO 
® DON'T WORRY ‘BOUT ME ® ! 
LET A SONG GO OUT OF MY 
HEART @ A BLUES SERENADE ° 
BUGLE CALL RAG ® MINNIE THE 
MOOCHER ® DIGA DIGA DOO ® 
KITTEN ON THE KEYS @ DIZZY 
FINGERS ® PAVANNE @ CABIN 
IN THE COTTON © GIVE ME ONE 
HOUR © HELLO, SWANEE, HELLO 
© ROCK-A-BYE YOUR BABY WITH 
A DIXIE MELODY @ AMERICA, 
1 LOVE YOU @ MOONLIGHT 
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~ Inside Stuff—Orchestras-Music 


Majestic Records probably was most happy recently to tender Eddy 
Howard a check for $26,000 as royalty payment for 1947 first quarter on 
the singer’s shellac sales. Howard is a cinch to be selling singly more 
than half the Majestic output. _ About one year ago he went into high on 

Each His Own,” and has since connected with a batch of* hit tunes to 
more firmly establish himself, including “Adobe Hacienda,” “Rickety 
Rickshaw Man,” “Sentimental Reasons,” and two fast moving current re- 
leases, “I Wonder” and a reprise of “Ragtime Cowboy.” Although Howard 
indisputably sells as a vocalist, he insists he is a bandleader and through 
his publicity facets tries to center attention on himself as a stick-swisher, 
not a lark. us 

Being a family booster has turned into a thorn for Jose Iturbi. As a 
reported condition of a Hollywood Bowl appearance this season, the 
maestro-pianist insisted that his son-in-law, Stephan Hero, violinist, be 
found a booking. This the Bowl did, spotting him in between Iturbi’s 
Aug. 5 and Aug. 17 appearances. In the meantime, Iturbi has soured on 
Hero, who absconded Coast environs with his two children. 

Sammy Friedman quit as Hollywood rep of Peter Maurice, to pick up 
reins of Coast office of Shapiro-Bernstein, replacing Jose Granson. 
Lou Levy will not fill the niche at Maurice until autumn, probably.. 
Peggy Lee and Dave Barbour, who have been publishing ditties through 
Capitol Songs, have switched back to Porgie-Campbell for their new 

ne, “Just An Old Love of Mine”’....Murray Kaplan, Midwest indie rec- 
ord distrib, in Hollywood squiggling new contracts to handie Modern, 
Aladdin and Exclusive labels’ disks in mid-continental territory... .Eddie 
Mesner, chief of Aladdin, a Coast indie waxery, in N. Y. to wax a bateh 
of sides with Wynonie Harris... ./ Alvy West’s six-piece rhythm combo 























Hit Tunes for July 


Pan-Am. Co. Creditors 
Meeting on Assets Sale 


Meeting of creditors of the bank- 
| rupt Pan-American Records has been 
called for next Tuesday (14) in Los 
Angeles to decide whether or not 126 
masters, listed among the assets of 
the company, should be sold. 
McHugh & Kalesky, a western com- 
bination, has offered $1,000 for the 
group and though that seems like a 
giveaway there’s another $6,000 or 
so involved. 





The $6,000 represents the demands 
of the American Federation of Mu- 


Sicians, in unpaid salaries due mu- 
sicians who made the disks. This 
|obligation must be taken over by 
whoever takes title to the masters. 


AFM FREES AUGUST 
FROM 2-PLY HOLD 


Jan August, who created so much 
comment in recent months with his 
recordings of “Misirlou” and others, 
was set free last week from Diamond 
Records and his manager, Irving 
|Gwirtz, by the American Federation 
iof Musicians. Gwirtz’s contracts 
with August were voided by the 
AFM because he’s been the pianist’s 
personal manager and employer at 
the same time. Gwirtz operates the 
Diamond label. 


| AFM 


| from 





regulations forbid anyone 
manager and 


| booke1 of an artist, and the em- 


being both 


(On Records) \ |ployer angle is apparently looked 

\ al {upon by the AFM as coming under 

COME TO THE MARDI GRAS (Peer) ’ ( ithe booking heading. Gwirtz, how- 

‘ Xavier Cugat—Col. 37556 © Freddy Martin—Vic. 20-2288 ee ever, is arguing with the AFM de- 

Victor Lombardo—Maj. 7243 © Fernando Alvares—Sig. 15145 a | cision, since he has warned Music 

Andrews Sisters—Dec.* © Dinning Sisters—Cop.* We | Corp. of America, which books 

ILLUSION hy jeeps against selling him to any 
(Pemora) \ ‘ | other recording company. 


x Hal Winters-Jose Morand—Apollo 1034 © Don Jose—Gotham 3003 
mt Xavier Cugat—Col. 37319 © Bobby Doyle—Sig. 15079 


, John Paris—Vic. 26-9021 N NN 
IT TAKES TIME (tendon) y 
sea Goodman—Cap. 376 © Louis Armstrong—Vic. 20-2228 . 
‘oris Day—Col. 37324 © Guy Lombardo—Dec. 23865 ne 
| WONDER WHO'S KISSING HER NOW | 4 


(Marks) {i 
Perry Como—Vic. 20-2315 © Ted Weems-Perry Como—Dec. 25078 
Danny Kaye—Decca 24110 © Dick Robertson—Decca 1512 
Four Vagabonds—Apolla 1055 ® Jack Mclean—Coast 8002 
Frank Froeba—Dec. 23602 © Bebby Doyle—Sig. 15057 
D‘Artega—Sonora 2012 © Foy Willing—Maj. 6013 
Dinning Sisters—Cap. 343 © Yost Singers—Sonora 1084 
Joe Howard—Deluxe 1036 © Marshall Young—Rainbow 1000! 
Joseph Littau—Pilotone 5132 © Jerry Cooper—Diamond 2082 
Ray Noble—Col. 37544 © Wayne King—Vic.* 
Jean Sablon—Vic.* 


LOLITA LOPEZ (Encore) 


Freddy Martin—Vic. 20-2288 © Dinning Sisters—Cap.* 


MY ADOBE HACIENDA (ree:) in 


Billy Williams—Vic. 20-2150 © Kenny Baker—Dec. 23846 
Eddy Howard—Moj. 1117 © Esquire Trio—Rhapsedy 102 
Jack Mclean—Coust 8001 © Bobby True—Mercury 3057 
Coffman Sisters—Ent. 147. © Hammondairs—Mars 1037 
Lovise Massey—Col. 37332 © Dinning Sisters—Cap. 389 
Art Kassel—Vogue 785 © Billy Hughes—King 609 


MY PRETTY GIRL (Republic) 


¢ Spike Jones—Vie. 20-2023 © Cliffie Stone—Cap. 378 
Lawrence Welk—Dec. 23878 © Ted Straeter—Sonera 2022 
Dick Jurgens—Co!. 37398 


THAT'S HOW MUCH I LOVE YOU (vogue) 


Bing Crosby—Dec. 23840 © Frank Sinatra—Cel. 37231 
Lovis Prima—Maj. 2107 © Eddy Arnold—Vic. 20-1948 
Alvine Rey—Cap. 363 © Wally Fowler—Mere. 6031 
Fred Kirby—Senora 7023 © Red Foley—Dec. 46028 


THERE’S THAT LONELY FEELING AGAIN 


tales (Mellin) 

icintyre—MGM 10032 © Connee Boswell—Apollo 1064 
Lovis Prima—Moj. 1145 © Charlie Spivak—Vic. 20-2287 
Freddy Stewart—Cop. 426 © frankie Carle—Col. 37484 


COMING UP 
AIN‘T NO HURRY, BABY (sue) 
EV’RYBODY AND HIS BROTHER (em1) 
GOT A RING AROUND 
ROSIE’S FINGER (dawn) 

HONEYMOON iwerks) 

IT’S SO NICE TO BE NICE  (tune-House) 

JUST AN OLD LOVE OF MINE ail 


Aw 


(Campbell-Porgie) Mi 

THIS 1S THE INSIDE STORY (stevens) é 
STORY OF SORRENTO  'Pemora) af 
WAIT‘LL L GET MY SUNSHINE 4 
IN THE MOONLIGHT 


* Soon to be released 


BROADCAST MUSIC INC. 


NEW YORK 19,.N. Y 
CHICAGO ° HOLLYWOOD 





















(Vanguerd) 


580 FIFTH AVENUE - - 
NEW YORK e 


To Be Piracy in Suit 


Charging piracy of the tune, “How 
Are Things in Glocca Morra,”’ Wil- 
liam F. Peters brought suit in New 
York Federal Court last week 
against Crawford Music Corp., Play- 
ers Music Corp., E. Y. (Yip) Har- 
burg and Burton Lane, publishers 
and listed authors of the tune. Ac- 
cording to the complaint, plaintiff 
claims that the “Glocca Morra” title, 
lyrics and melody were written by 


him in 1942 and copyrighted as an | 


unpublished work. 

Defendant writers allegedly lifted 
the tune for their own and music 
publishers’ benefit, Peters claims. 
From 1942 until 1945, he states, he 
peddled the tune to various music 
publishing houses without success. 
He further claims that the defend- 
ants had access through submission 
of the song to music publishers and 
copied the title, lyrics and melody 
as well as making slight unimportant 
changes without substantially chang- 
ing the melody. ° 


|_. Peters charges that because of the 


writers and music publishers’ mem- 
bership in the American Society of 
Composers, Authors and Publishers, 
they utilized their power and influ- 
ence to conspire to pirate the tune 
and suppress and prevent all proof 
of the plaintiff's ownership. An 
injunction, damages, an accounting 
of profits, plus a decree requiring 
the defendants to assign and transfer 
the copyright to him, are sought. 


Upheat 


———-— (ontinued from page 82 














...Cnarlie Agnew band into Lake 
Lawn Hotel, Delavan, July 15 for 
one week...Benny Strong, begins 12 
weeks at the Hotel Stevens, Aug. 
1...Jan Garber band on one night- 
ers in this territory...Lawrence 
Welk back at Trianon after months 
at the Hotel Roosevelt, New York... 
Del Courtney at Million Dollar Ball- 
room, Milwaukee, July 27... Har- 
monicats waxing 15-minute tran- 
scribed army recruiting show en- 
titled “Musically Yours”’...Dean 
Hudson at Peabody Hotel, Memphis 
...Russ Carlyle at Ideal Beach, Mon- 
ticello, Indiana, until July 15, thence 
to Blue Moon, Wichita, July 18... 
Orrin Tucker’ vacationing until 





| 


| Omaha 


opening July 22 at Peony Park, 
..Mickey Prindl and Johnny 


|Knopp bands taking turns at Ma- 


dura’s Ballroom for summer _ sés- 
sions...Walled Lake, Detroit, spot- 
lights Sherman Hayes from July 18 
to 31...King and Queen of the 
Chicagoland Music Festival dance 
contest sponsored by Chicago Trib, 
will be given one week engagement 








lat the Blackhawk restaurant. 


~A-NEW STAR HAS RISEN 


IN THE VOCAL FIRMAMENT 
FRANKIE LAINE...HIS 
DELIVERY OF. ‘THAT'S 


MY DESIRE’ IS REALLY 


‘LE DERNIER CRIE’ ”* 
7,» 


*English Translation “A new star has risen 
in the vocal heavens. His delivery of ‘That's 
My Desire’ is really The Last Word” 
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Trenet Puts in Busy Stay in B. A. On 
4-Way Nitery, Radio, Disk, P. A. Sked 


Buenos Aires, July 3. + 


Long a favorite with Argentine 
disk fans, Charles Trenet has been 
busy since arrival June 14, under 
contract to Radio El Mundo for 
broadeasts under Kolynos sponsor- 
ship, and personal appearances at 
the Cine-Teatro Metropolitan, oper- 
ated by Clemente Lococo. Business 
done by the singer in p.a.’s at the 
Metropolitan has proved disappoint- 
ing, chiefly due to adverse audience 
reaction to films shown simultane- | 
ously. “Lady in the Lake” was yanked | 
after one week. “The Show Off” 


wasn't liked any better. | and Bill Peterson, who left Consoli- | 


The Trenet radio programs have 
been a _ knockout, 


in French and pidgin Spanish with | 
Jaime Font Saravia, Argentina’s top | 
emcee. Louis Vola’s combo provides 
the accompaniment, both on the air 
and at the Metropolitan. Vola came 
to Buenos Aires four years ago with 
Ray Ventura’s outfit, and stayed on 
with a unit of his own. 


| 


Tonight (3) Trenet also opens at} has been in the FB Coast office for 


with the red-!| their own. 
haired warbler exchanging repartee | next move. 





Funk Doubling at N.Y. FB; 
Agcy. Continues Expansion 


N:. Ze Lodtctan | 





Frederick Bros., 





resignation of 
Nick Edwards. 


| following 
| Bloom and 


Walter | 
Funk, | 


| will continue to work that sector as 
well. 
Bloom left FB to join agency 
| opened last week by Charlie Busch | 


dated Radio Artists July 1 to go on 
Edwards hasn’t set his 


Frederick Bras. is céntinuing to 
expand in other parts of the coun- 
try. Agency, which recently de- 
cided to open a’San Francisco office, 
has also settled upon a Dallas 
Branch. Former layout is expected 
to preem around Aug. 1 and will 
be headed by Frank Duggan, who 





the Embassy nitery, after midnight, 
for® a 10-day stint, 
Georges’ French house band accom- 
panying. There has been a knock- 
down fight between nitery operators 
to secure the French star, with 
Arthur Kuscher of the Embassy out- 
bidding. 

Trenet planes back to the U. S. 
for New York p.a.’s July 14 before 
going on to Hollywood. He is now 
dickering with the Mundo net for 


“another Argentine or South Ameri- 


Sales of his music 
have been spiraling 
arrival and Columbia’s 
affiliate in Argentine (Fabricas e 
Industrias Electricas Odeon) have 
been pressing his disks in quantity. 
Trenet is to make new recordings 
for Odeon while in Argentina. 


MICHAEL 
EDWARDS 


(BARITONE) 


can tour in 1948. 
and records 
since his 











Currently 
NEW YORK 
Thanks to: SAMMY RAUCH, 


aiso BILLY ROSE, for 3 years at the 
Diamond Horseshoe, New York; 
NIGHKY BLAIR, for-s-months at the 
Carnival, New York, and to OLSEN 
and JOHNSON. 


H. J. NELSON 


502 N. Bedford Dr. 
Beverly Hills, Cal. 





with Jacques | in October. 


your years. Dallas is slated to open 








‘Tom Healey’s Son Te 
| Reprise Dad’s Nitery 





Dan Healy, vaude and nitery 


|comic, and Gerald Healey, son of the 


late Thomas Healey, who operated 
Healey’s Gold Glades, N. Y., in the | 
Prohibition era, have effected a 
partnership to reopen spot as nitery 
and banquet hall. 


Plans are under way to have it 
preem Aug. 15, the 50th anniversary 
of elder Healey’s opening on same 
corner with saloon and seafood bar, 
| later catapulted into triumvirate of 
|niteries under same roof, which 
| amassed a fortune for him. 





| On 50th Anniversary 


| end, but whether the 11:30 p.m. to 
dept. is now headed by Larry Funk | 9 a.m. broadcast helped or whether 


who recently joined FB band dept.,| ¢. nq 





| front reSembling a fight club, with 
prize-ring motif, ropes all around 
|bar, and elevated revolving stage 
at rear where the show can be 
viewed by those at the bar as 
| well as those in dining room. Upper 
| floor will have banquet rooms. 


Dan Healy will head and super- 
|} vise entertainment features of spot 
‘while partner will handle business 
iend of enterprise. Initial show will 
{have Healy and his frau, Helen 
Kane, toplining. Also Freddy 
Werner, zany comic; Bobby Ross 
jhandling vocals, versatile music 
combo for dancing, and others to fill. 
| Billy Jackson, vet agent, has ex- 
clusive on booking spot. 





BISHOP’S STORK BOOKING 


: Pittsburgh, July 8. 

Joey Bishop, booked for repeat at 
Carouse) nitery, Pittsburgh, has asked 
/out on date in order to be home in 
|New York when stork arrives at the 
Bishop menage. He's agreed, how- 
ever, to play date after recovery 
from blessed event. 

Bishop clicked at Carousel on pre- 


| 
| 
| 
| 
| 





vious date and is a fave in Pitt area. 











BOOKING 
AGENCY 


GENERAL EXECUTIVE OFFICES 
LOEW BUILDING ANNEX 


> 


So 
‘ RAILS tala 





4 





Spot will have tricked up bar in | 


COPA, MIAMI, ADDS JOCK 
TO PERK UP LATE BIZ 


Miami Beach, July 8. 

Disk jockey pitch to attract celeb- 
concious patrons inaugrated by New 
York niteries has been installed in 
the Copacabana lounge here by op 
Murray Weinger, with results still 
to be determined. Swank spot re- 
opened July 3 with show featuring 
Georgie Price. 

Room did capacity biz over week- 





it was just the heavy holiday. week- | 
end influx to this resort will be 
out this week. Aired over 
MBS outlet WKAT, with Dick Stern | 
gabbing and handling the interviews, 
the broadcasts have attracted many 
phone calls 

In season the spot attracts most of 
the biggies vacationing here and 
toppers playing rival cafes. It’s aj 
cinch any celebs in town now, will 
wind up at the Copa, since it’s the 
only big spot open on the beach. | 


Union Pulls Acts 
When Mex Nitery’s 
Security Bounces: 


Monte Carlo, Reynosa, Mexico, is 
back on the unfair list of American 
Guild of Variety Artists after post- 
ing a bouncer for $2,500 to cover 
salaries of American acts “booked 
into nitery, according to Matt Shel- 
vey, national head of union. 

Spot, which had been playing Mex | 
and American acts combo, recently | 
enlarged budget for U. S. acts, but | 
reportedly refused to post bond and 
sign basic agreement with AGVA, 
which prompted unfair listing. 

Two weeks ago Music Corp. of 
America, booking spot, asked AGVA 
for a clearance, according to Shel- 
vey, upon premise that its Dallas 
branch, booking the spot, would iron 
out former wrinkles. When union 
was apprised that Ruben Gonzales, 
operator, had posted check for $2,500 
ban was lifted and MCA permitted 
to book in a show. Check was for- 
warded to national AGVA last week 
but bounced after deposit. Union 
slapped former ban on spot and 
notified MCA to pull acts. 











Guild Collects Salary 
Claim for Buddy Lester 


Frank Barbaro, Detroit nitery op- 
erator, reputed to *have dropped 
plenty in operation of the Nevada- 
Biltmore, Las Vegas, before bowout 
some weeks ago, settled salary claim 
of $1,000 due Buddy Lester, comedi- 
an, attendant to foldo. 

Amount, according to American 
Guild of Variety Artists, which-col- 
lected sum this week, was due on 
short payoff. Comic had been in spot 
for several weeks before it folded. 
Lester took his woes to union and 
when latter notified Barbaro he) 
paid off pronto and apologized for 
the mixup. 


Saranac Lake 











| profit-side 


| “Granada” 





By Happy Benway 
Saranac Lake, N. Y., July 8. 
G. Albert Smith, N. Y. legit artist 
who had to leave the “State of 
Union” company because of break- 
down, registered at the Will Rogers 
hospital and getting general check- | 
up while taking rest routine. 


Arthur Falck, recently from Jeru- 
salem, doing a bedside chat with Seni 
“Okun, who is flashing okay clinic | 
reports. 

Isabelle Rook, after a long infirm- | 
ary siege. has been upped to one 
meal a day. 

Eugene “Hugh” Carney agog over | 
surprise ‘visit from Jack Wallum and! 
William Astey, Columbia Broadcast- | 
ing System staffers. 

M-deline Klimick in for a summer | 
ve sh to be near her sister, Lee} 
Klimick, who graduated here and is| 
now a Will Rogers staffer. 

Set-backs have hit Eddie “Loew” | 
Slagus and Sig Mealy that will keep | 
them in bed indefinitely. 

John Louden, ex-legit actor, took a, 
turn for the worse and is now doing 
an infirmary routine at Raybrook 
sanatorium, Raybrook, N. Y. 

Mrs. Bill McCowan and Mildred 
Welsh, accompanied by Judith Welsh, 
planed in for chat with Victor 
“IATSE” Gamba who recently drew 
a good clinic report. 

Elizabeth Cope. who is playing 
with “Your Uncle Dudley” at the 
Lake Placid Club, took time out to 
visit the former dancer, Alice Dud- 
ley, who has okay clinic reports. 

After one year in bed, Inez 
Groething has been allowed to sit up 
one hour daily. 

Moe Gould coming out on top after 
three stages of the thoracoplasty 





operation. 
(Write to those who are ill.) 
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Night Club Reviews 


Copacabana, Miami 


Miami Beach, July 6. 

Georgie Price, Patsy Shaw, Bob 
Dixon, Germaine, June _ Taylor 
Girls (7), Frank Linale Orch; no 
minimum or cover. 

Reopening of this class spot for 
its first attempt at a summer run 
brought them out in large numbers 
with the preem (3) looking like a 
midwinter affair. Capacity contin- 
ued for all subsequent shows and 
turnaways, Saturday. 
situation will continue remains to be 
seen, but indications point to a 
operation for 
Murray Weinger and Ben Slutzky if 
they continue the policy installed. 

Package headed up by Georgie 
Price makes for a breezy, niftily 
costumed 70-minute show. Produc- 
tion wise, June Taylor has given her 
line of lookers some imaginatively 
devised routines. Standout is 
which features 
Dixon and the castanet accomped 
spin taps of Germaine. A shapely 


| tapstress who works with the line 
|} in the three group 


numbers, she 
seores in her own spot with her heel 
and toe definings, topped by breath- 
taking spins. 

Pace is maintained by Dixon, a 


good looking youngster, with his | 
neat versions of “Always,” “Be- 
cause” and the “Granada” solo. 


Earns healthy applause. 


Comedienne-singer Patsy Shaw, a | 


lusty gal who has been playing 
minor rooms here for several sea- 
sons, does nicely in this 
layout. With her stuff trimmed of 


former broad lines and broader de- | 


livery, she 
fits her 


that 
Opens 


routine 
personality. 
with a straight version of “Mah- 
Zel,” then “Together” (rhythm 
backed to special lyrics) and a zany 
takeoff on Latin singers to “Leona 
Negra.” Encores with “No Can Do” 
and “Stone Cold Dead In The Mar- 
ket,” which could be _ eliminated. 
Had them all the way. 

Topper Georgie Price wraps 
things up with impreshes of con- 
temporaries and stores about them. 
For older patrons it’s a nostalgic 
session while for the younger set it's 
an intro to the vaude greats of yes- 
teryear who are radio and film 
names today. 
takeoffs on Jolson, Richman, Jessel, 
Cantor and Cohan, he keeps them 
palm-pounding, then tops with the 
income tax bit for a begoff. 

Frank Linale and his small unit 
rate kudoes for the manner in which 
they back show. 
men they sound like a full blown 
orch. Group also okay by dance 
seshes. Lary. 


purveys a 
zesty 


Latin Quarter, Chi 
Chicago, July 3. 

Ritz Bros., Jane Withers, The 
Jansleys (3), Edwards & Diane, Line 
(8), Buddy Shaw Orch (12); cover 
$1.50, minimum $3.50 plus $1.50 ‘ad- 
ditional for second show, 





It’s certain that complaints about 


the nitery biz being offish in other | 


precincts doesn’t hold here if the 
Ritz Bros.’ 
Quarter is any criterion. 

_Ritzes dominated entire show, get- 
ting into every act for laughs. They 
ad lib through and into their mad 
routines giving two different shows 
nightly, playing anywhere from 40 
minutes to an hour depending upon 
how much they’ve knocked them- 
selves out on previous show. Format 
still holds the same basically -with 
Jim and Al stooging for Harry, 
in their frequently heard “The} 
Guy in the Middle Is the Funniest.” 
Previously the act pulled customer 
off floor for the celery, water pistol | 
and cream pie beating. Now Harry 
is the goat with much better re- | 


sults, 

Sharp new addition is rib buster, | 
panning popularity of Continental 
entertainers. Harry does Chevalier: 
Jim, Sablon and Al. Brisson. Bit is 
sharpest satire boys have put to-/ 
like all their others, | 
works up to terrific crescendo as| 
Harry screams a Gallic switch of the | 
tobacco auctioneer with horse race 
results thrown in. : 

In line with two different shows | 
a night policy, which is keeping | 


| payees in longer, line numbers for | 


both shows also differ. First show | 
has two productions, “Sunday in the | 
Park,” with gals in brief blue and 
rose tot outfits sporting balloons and | 
other, “In Old Chicago” is skit in 
varied old-fashioned costumes. Sec- 
ond show has South American 





Whether this | 


owners | 


Bob | 


smarter | 


Parading his incisive | 


Composed of five | 


opening at the Latin 


“Fiesta” number with rhumba 
rhythm. All beat out fast tempo to 
pace show. 

| The Jansleys in gray slack outfits 
| register with their sock risley. Act 
| has always been good but never as 
hot as with Ritzes acting as straight 
men. Edwards and Diane pace 
through fast routine of ballroom 
numbers with sexy samba, pert waltz 
and conga encore to “Si, Si” to sign 
off to appreciative applause. Their 
smooth opener to “My Diane” is tops 
in control spins and twirls. 

Adding to the draw, Jane Withers, 
| the former moppet filmster, clicks 
with her piping of a variety of tunes. 

Buddy Shaw’s orch give sharp 
| musical background to show. 


Sapphire Im... Las Vegas 
(EL CORTEZ HOTEL) 

Wally Vernon, Patricia Lynn, Jack 

Riley Orch; no cover, no minimum. 





The Cortez management has re- 
| stored floorshows in its Sapphire 
Room with gratifying results. 

Wally Vernon headlines and clicks. 
He has plenty of new material, 
werks hard and tries to make each 
show different. He starts with a 
| fast line of chatter weaving into 
| burlesque routines which had the 
audience in hysterics. Holds floor 
45 minutes and bows off with ’em 
wanting more. 

Patricia Lynn sings and sells a 
song like a veteran. Gal wins ’em 
easily with such items as “It’s a 
|Grand Night for Singing.” “When 
'I’m Not Near the Boy I Love.” 
Encores with 


| “Oklahoma!” medley. 
| “Cockels and Muscles.” 
Band leader Jack Riley opens the 
show “with vibraharp on “Lady Be 
Good” and an arrangement of his 
| own tune, “Scotchin’ With the Soda”; 
| also does a neat job of emceeing. 
Brig. 


One Fifth Avenue. N. Y. 
| (HOTEL ONE FIFTH AVENUE) 

| Patricia Bright, Jack Kerr, High- 
light, Bob Downey & Harold Fon- 


| ville, Hazel Webster; no cover, no 
minimum, 





| Sparked by good entertainment 
|and its no cover-no minimum policy, 
{this room, which is probably the 
most intimate in Manhattan, con- 
tinues to lure steady patronage night 
after night. Club is so intimate that 
the outside members of a quartet 
}are practically sitting on the ring- 
| Siders’ tables, but ample aircondi- 
(Continued on page 88) 








| COMEDY 
| PATTER 


j For All Branches of Theatricals 
SPECIAL SUMMER PRICES! 


FUN-MASTER GAG FILES 

| _ At $1.00 Each, or 

Nos. 1 Thru 13 for $10 

} Nos. 14 Thru 22 at $1.00 Each 
or SET OF 22 FILES for $18.00 
WOTTA BUY! HURRY! 


"BOOK OF BLACK-OUTS" 
3 Vols. at $20 per Vol., or 
$50 for 3 Vols. 
“BOOK OF PARODIES" 
Over 10 Special-Written 
Seek Parodies ONLY $5.00 
“HOW TO MASTER THE 
CEREMONIES" 

(How to Be an’ Fineecr” 
$3 per Copy, Incl. 2 Gag Liles 





NO €.0.D.’'s 
Be Sure to Send Permanent Address 


PAULA SMITH 


200 W. 54th St. New York 19, N. ¥. 


WANTED 


Male dancer — Exhibition 
Ballroom—Experience pre- 
ferred. VO. 5-3250, Ex. 607. 
































SPEAKING OF FLYING SAUCERS .. =. 
1 saw a girl resembling Lana Turner floating 
in the sky. Boy, what a dish! |... For more 
surefire gags for radio and stage, get PUNCH 
LINES fresh files of original gags on many 
subjects. Files mumbers 1, 2, 3 or 4—$! 
each file. Written by tep gagmen. 


LAVGWS UNLIMITED 
276 W. 43St. New York City 

























SULL 


RADIO: Sundays, 3 


Personal M ent: 


ELBERT TERRY 





MAXINE 


VILLAGE VANGUARD, New York 
NOW (indefinitely) 


IVAN 


-3:15 P.M... WNEW 


Direction: 
MUSIC CORP. OF AMERICA 
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Union Lifts Unfair 


Ban When Mt. 


Circuit Yields to Room-Board Clause 





An 11th hour truce effected be-+ 
tween operators of mountain resorts 
and American Guild of Variety Art- 
ists last week precipitated lifting of 
unfair action by union against num- 
per of spots, which would have 
stymied holiday (4) weekend shows. 

When operators of 10 top spots, 
who previosuly refused to go along 
with the union og its terms for 
housing and bearding talent, Dave 
Fox, head of N. Y. local of union, 
smacked the ban on, warned agents 
and talent not to do business with 


them. 

Although most revolted on regu- 
lations, union’s strategy fooled the 
ops. Latter figured that blanket un- 
fair action against several hundred 
places using talent would bring re- 
prisals from performer-members 
thrown out of employment by union 
ukase. 

Fox .and Matt Shelvey, national 
head of AGVA, strategically decided 
to stagger such unfair actions, 10 
at a time. Consequently when the 
10 affected capitulated the others 
fell in line. 

Transport Snarl 

Hassle between union and opera- 
tors was over clause in contracts 
wherein operators unable to accom- 
modate performers at places of em- 
ployment were required to provide 
adequate accommodations on par 
with own establishments within a 
radius of five miles of employment 
and provide safe transportation to 
and from such places. With con- 
troversy settled they’ll now do it. 


MEX VAUDER REOPENS 
UNDER NEW MANAGMNT. 


Mexico City, July 8. 

Teatro Lirico, historic vaude- 
revue house where Lupe Velez 
started, has resumed to good trade, 
after a- production that ran deep in 
the red. House is now run by opera- 
tors of the Follies Bergeres. It’s get- 
ting much of the overflow from 
Follies. 

Consuelo Moreno, Spanish song- 
stress-dancer, is currently topping 
bill, which includes Barton & Brady, 
American comics, and Gaby, Fofo & 
Milki, Spanish clowns. Top is $5 
(Mex). 

~ 








Rosario & Antonio set for Cas- 
cades of Biltmore hotel, N. Y., start- 
ing July 29, 


VINCENT 
LOPEZ - 


AND ORCHESTRA 


LOEW'S STATE 
THEATRE 
NEW YORK CITY 


Booked by ‘ 
HARRY A. ROMM 
38 E 57th St. New York, N.Y 











WANTED 


CALLIOPE AND BLOWER. STATE 
CONDITION AND PRICE, 














A. H. ALBEE | the Casino , theatre, London, in'! 
Box 18, Wolfeboro, N. H. | October. 
> 
——— = 





‘Susanna’ Minstrel’s 21G 
At Utah Centennial Expo 


Salt Lake City, July 8. 

“Oh Susanna,’ Count Berni Vici’s 
minstrel show playing the Coliseum 
at the Utah Centennial Exposition 
for two weeks, hit a clinker on 
opening night, but finished the first 
week yesterday (7) with a fair 
$21,000 gross. Preem was snafued 
by the sound system going haywire, 


and the curtain going up a half hour | 


late. 

Good reviews helped, and by the 
weekend “Susanna” was doing okay. 
Show is playing at $2.40 top, and if 
the second week gross hits $25,000, 
which seems likely, it may hold over 
for another week or two. 


Nip Act Planning 
A Jap Pan Time 


Americanization of Japan _ since 
the GI occupation is proceeding ata 
faster pace than at any time since 
Commodore Perry opened up the 


island to American trade. Ameri- 
canization is, in fact, going along so 
rapidly that a former Ringling Bros. 





and Barnum & Bailey act, Albert S. 


Uyeno, is laying the groundwork 
for a vaudeville circuit to consist of 
approximately 25 weeks and using 
U. S. sight acts. 


Uyeno,~ head of the Uyeno Japs 
(5), played most circuses during a 
long sojourn in the U.S. At the be- 
ginning of the war he was touring 
Australia and interned there for the 
duration. At the war‘s end he re- 
turned to Japan, where he’s em- 


ployed as an Army interpreter. 


Noting that the Nips have long 
been fans of U. S. films, and any 
natives whenever possible take in 
USO-Camp Shows troupe. Uyeno has 
been studying the possibilities of es- 
tablishing a variety route. He has 
some 25 houses throughout Japan al- 
ready lined up, and has succeeded in 
interesting Jap bankers to back the 
proposition. 

It’s Uyeno’s plan to use a majority 
of native turns and buy American 
talent that’s already booked in Aus- 
tralia. By doing this he can save 
sizable sums on transportation. 

Uyeno and his backers are now 
paving the way so that act importa- 
tions can roll as soon as normal 
U. S.-Nipponese commercial rela- 
tions resume on a peacetime scale. 


Prewar Japan always had high re- 

gard for American vaude_ units, 
sports, and films. Currently Ameri- 
can films are cleaning up over there, 
and prewar American baseball teams 
hit sizable grosses on Jap tours. 
In the variety field, the A. B. Mar- 
cus unit was the major show to tour 
the island. One year. Marcus after 
cleaning up with a lengthy tour 
throughout the country, made an 
additional profit by selling all the 
scenery, props and costumes to Jap 
producers. How they made out with 
the show’s physical assets afterwards 
is not known. 
’ Uyeno made known his plans to 
Ai Fonzell (3 Fonzells) on a recent 
USO tour. Fonzell, who leaves this 
week on the last USO-Camp show to 
play Japan, is taking with him lists 
of acts from the major outdoor tal- 
ent agencies for Uyeno’s use. 

Once the last USO unit leaves the 
island at the end of the year, Jap- 
anese will no longer see American 
acts until Uyeno’s circuit gets 
started. 





Borrah Minevitch Rascals set for | 











Currently 
LOS ANGELES 





Mot. UNIVERSAL ATTRACTIONS | 


565 Fifth Avenue, New York 


‘Water Follies’-Downey 
Set for Omaha Date 


Omaha, July 8. 

@‘Water Follies,” aquatic spectacle 
with tank clown Eddie Rose and 
Morton Downey, singer, topping 
show, opens for a week at Ak-Sar- 
Ben Field July 15. It inaugurates 
the annual summer season of from 
three to five major outdoor attrac- 
tions. 

Downey was secured in place of 
Carmen Miranda, who wired she was 


suffering with sinus trouble and 
couldn't report. 





‘Philly Mass Meeting 
In Revolt Vs. AGVA 


Philadelphia, July 8. 

Mass meeting called by Dick 
Jones, discharged head of Phila- 
delphia local of American Guild 
of Variety Artists, drew slim at- 
tendance at Hotel Commodore last 
week. Jones, whose status is yet to 
be determined via pending suit in- 
stituted by him in common pleas 
| court to negate dismissal by national 
| AGVA, called méeting to demand re- 
|turn of full autonomy from national 
|body. If not forthcoming, he said 
| local would secede from AGVA and 
| set up Own union. 
| Although national AGVA has 900 
|members listed in the Philly area, 
| only part of the membership at- 
tended the meeting, according to 
Allan Nickerson, national AGVA 
rep here. 

Matt Shelvey, national head of 
| AGVA, dismissed Jones some months 
|ago and ordered takeover of local 
| by national AGVA. Jones instituted 
injunction suit to restrain takeover, 
which, despite several hearings held, | 
is yet to be decided by Judge Harry | 
McDevitt. Meanwhile national AGVA | 
has pacted all Philly spots and is | 
collecting dues from majority of 
membership. Those who have strung 
along with Jones have been declared 
unfair by AGVA, with such action 
suspended pending court decision on | 
injunction. 


Colonna Sets Unit | 
For Midwest Tour | 


New midwest roadshow unit has 
been organized by Jerry Colonna 
with first booking for the Orpheum, 
Omaha, July 11. Unit will tour for 
six weeks. 


Featured besides Colonna are Bob 
Chester’s orch, Walter Nilsson and 
Al & Connie Fanton. 


RTE 

















Gets Sparse Response | 





Timberg Nixes Hearing 
But Setties With Comic 


Conciliatory hearing at American 
Guild of Variety Artists on com- 
plaint of Marty Barrett, comic, 
against Herman Timberg, producer 
,and material writer, didn’t come off. 

Barrett filed complaint 
writer-producer that he had paid 
Timberg $400 for what he termed 
“unsatisfactory material.” Dave Fox, 
head of N. Y. local of AGVA, invited | 
Timberg in to talk things over, but | 
latter allegedly refused stressing he | 
was too busy. Later principals got | 
together and adjusted things. 


Ball Park Vaude 
Bows on Coast 


Hollywood, July 

Ball park vaudeville, such as has 
already been tried out in the east, 
is making its bow at Wrigley Field, 
| Los Angeles, and in ball fields in 
San Diego, Sacramento, Hollywood 
and Oakland. Wrigley was leased 
for Fourth of July night by Charlie 
Hoover, who staged an outdoor show 
followed by dancing for the audi- 
ence. 

Hoover has scheduled similar pro- 
ductions for other Coast League ball 
parks. Program uses a portable stage 
on the infield and all ball park con- 
cessions operate for the special show. 


Andrews Sisters 4 Wks. At 
1256, % At Riviera, N. J. 


Highest guarantee ever shelled 
out to a cafe act in the New York 
area was set last week with the 
pacting of the Andrews Sisters for 
the Riviera, Ft. Lee, N. J., at $12,500 
plus percentages. Singers _ start 
July 24 for four weeks. It’s their 
first cafe date in the N. Y. vicinity 
and the second of their career. They 
played first cafe engagement recent- 
ly at the Club Flamingo, Las Vegas. 

Chandra-Kaly dancers have been 
signed for the Andrews layout and 
choice of comedian lies between 
Larry Storch and Phil Foster. 
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Featherbedding Relax Under New 
Laws May Cue More Vaude Bills 


* Vaudeville theatre operators fig- 


ure upon elimination of the standby 
bands next year because of constitu- 


tionality of the Lea Anti-Petrillo ° 


bill, and passage of the Taft-Hartley 
law. It’s figured that such action 
would save ops sizable wads of coin. 

Current strategy among vaudfilm 
house operators is to stall negotia- 
tions until present American Fed- 
eration of Musicians contracts ex- 
pire and then call for application of 
the anti-featherbedding clauses in 
the Labor-Management law and the 
Lea act. 

Operators say that the current 
Congressional probe of James C. 
Petrillo, AFM prexy, is likely to 
cause the union head to relax form- 
er stance on standby crews in future. 
contracts. If no such statement is 
forthcoming from Petrillo, then it's 
seen that some operators will defy 
strike#by the AFM by firing the 
standby crews. 

If issue is taken to court resulting 
decision will then clarify things for 
all time. 

Theatre operators feel that elimi- 
nation of standbys and excess stage- 
hands would encourage opening of 
more vaudeville time. They figure 


| that once a house management de- 


cides upon stageshows, all normal 
expenses are immediately doubled 
because of the necessity of hiring 
help it doesn’t actually need. Con- 
sequently, most houses are unwill- 
ing to take that chance under pres- 
ent conditions. 


BILLINGSLEY SUES L. A. 
STORK CLUB ON INFRINGE 


Hollywood, July 8. 

New York Stork Club has damage 
suit on file here against Los Angeles 
Stork Club asking $35,000 damages 
and injunction against L.A. outfit’s 
using the name. Claim is made that 
$800,000 has been spent by New 
York club in advertising its black- 
and-white insignia of a stork with a 
top hat and monacle. 

Suit seeks to prevent L.A. club 
from using insignia. 








'Another Pitt. Cafe Folds 


Pittsburgh, July 8. 

Club Lu Marba shuttered Satur- 
day (5) for July and August. 

Spot, formerly the Villa Madrid, 
had tough sledding lately, so a city 
order that lighting system had to be 
done over to conform with fire reg- 
ulations was a convenient out for 
summer shutdown. 



































Say Hank-- 


I'm Appearing at LOEW’S STATE, New York 


Don't forget to 











Week July 10th 





be there! 












HANK SIEMA 


with VA achie” 









, 








Going on Tour With Jerry Colonna and 
Tex Beneke, July, August and September 








| 





JACK KALCHEIM, Personal Mgr., 1270 Sixth Ave., New York 
P.S“Thanks to SIDNEY PIERMONT 











wer, 

















a deaye er 3 Pon 


ae 





ge MBCA 


POSER EE. 
ak) Me ead 


“ 





—_—we 


SS aR, ole a ee Ect 


~ ass 





ae 


BA miei e 
je Pe wee eG ae 


VAUDEVILLE 


~ 


VARIETY 





Wednesday, July 9; 1947 





Producers Suing Mex Talent Union 
For ‘Arbitrary’ Foldo of ice Show 


Mexico City, July 8. 

Suit for $250,000 (Mex) damages 
is being readied here by Ramon 
Reachi, former ballroom dancer 
(Ramon & Renita), now biz talent 
booker-producer here, against Ju- 
lian Soler, general secretary of the 
Mexican Actors Assn., for sudden 
closing June 30 of “Rhythm on Ice 
at the Teatro Iris, after the produc- 
tion had run out nine days. Reachi 
is co-producer of “Rhythm,” part 
U. S. ice skating revue, part Mexi- 
can vaude, with Arnie Hartman, ac- 
cordionist who manages show, and 
O. E. Melone, local manufacturer. 
Soler announced that he shuttered 
“Rhythm” because the management 
was in arrears on wages to the 
troupe. 

Reachi said closing has “closed to 
many persons the opportunity to 


work and besides means a loss of | 


about $160,000 (Mex).” Eleven VU. S. 
members of the troupe, he said, 
signed a petition that was presented 
to the amusements supervision de- 
partment of the local civic govern- 
ment urging that the show be al- 
lowed to reopen, and that stars of 
the Mexican part of “Rhythm” favor 
its reopening. Reachi asserted that 
instead of the $26,000 (Mex) Soler 
said the show owed in wages, only 
$400 (Mex) was owing on salaries 
for night before foldo. Soler cited 
wages due as reason for closing 











WA’APPENS! 


America’s No. 1 Rumba Personality 


PUPI CAMPO 


‘and his orchestra 


Atlantic City 
Per Dir. G.A.C. 


show. Reachi said this has cost him 
| personally $54,000 (Mex). 

| While “Rhythm” remains shut- 
, tered, some U. S. acts of company 
| are filling dates at Club Minuit nit- 
| erie, and the Follies Bergeres, vaude 
| revue house. 

| Hartman said that during the 
eight days the show played the Iris 
its costs were $67,530 (Mex), 
| which $32,114.28 (Mex) was used 
| to pay performers’ wages, $13,000 
ithe stage hands, $11,000 rent of the 
| theatre, $4,500 for advertising, and 
ithe rest for other expenses. These 
| payments, he said, were certified by 
| the city government’s amusements 
department. 
| 


'NITERIES GAVE UP 70%, 
‘OF FLORIDA'S AMUS. TAX 


Miami, July 8. 





Greater Miami contributed 70 per 


; cent of the state of Florida’s cabaret 
|taxes, in 1946, according to figures 
| released by the Bureau of Internal 
Revenue branch in Miami this week. 
Total for the state was $8,077,000. 
Bureau Sfficials, in releasing the 
figures, were optimistic about 1947’s 
| take, pointing out that one club paid 
| $97,000 for the first three months of 
ithe year and another $37,000 for the 
'month of February. 
Of the reported $6,000,000. - col- 
llected in this area for amusement 
| taxes, one twelfth came from thea- 


establishments paying cabaret taxes. 


Barney Gould’s Show Boat 
| Nitery for San Francisco 


Barney Gould, San Francisco legit 
producer, will launch new river 


|boat nitery Oct. 1. He’s acquired 
|old Sacramento River wheeler, 
|\“Port of Stockton,” and will anchor 
|at Hyde street on San Francisco 
| Bay. Policy will be oldtime mellers 
and minstrel shows. 


The four decks of boat will be 
| converted into a 500-seater theatre, 








— 








| dining room and cafeteria. Gould 





THERE'S ONLY ONE 


FRANCES 
FAYE 


Currenily 
ROSS-FENTON FARM 
Asbury Park, New Jersey 
Direction: M.C.A. 


| expects to cash in on forthcoming 
| California Centennial trade as well 
| as large tourist biz. 





Two Niteries Restore 


Club Shanghai, San _ Francisco, 
which folded some time ago as cas- 
[malty of the midnight closing law, 
'since amended until 2 a.m. re- 


opens this week. 





| of Variety 
| with $75-55 scale, 
| gals, 





Cal-Neva Lodge, Lake 














HELENE and HOWARD 


“Comedy Dance Antics’ 


July 13, Atlantic City 
Dir.: MATTY ROSEN 


Nevada, 


| A spot, with $100-65 scale. 
| $3,600 weekly. 


‘Lost Colony’ Revived 


Raleigh, N. C., July 8. 
Green’s symphonic 





Paul 


its sevénth season last week at the 
Waterside theatre on Roanoke Island 
off the North Carolina coast. J. C. B. 
Ehringhaus, former governor of the 
state and officer of the historical 
association backing the production, 





ers 





—_——_ 





made a pre-curtain speech to the 





Parodies! Special Songs! Bits! 

* Deaw from our library, one of the 
largest, most comprehensive in 
Showbiz! 

® 1947 Catalog FREE! 

* Exclusive material our specialty’ 


J. & H. KLEINMAN 


25-31-K 30th Road, L. |. City 2, N Y 
Telephone: Astoria 8-6965 


audience of 1,000. 

There are 200 members in the 
cast and almost as many _ tech- 
nicians and members of the theatre 
staff. Sam Selden is show's direc- 
tor, having held that post from the 
launching of the enterprise 10 years 
|ago. The production was in moth- 








balls for three years during the war. 


























Now 


LE RUBAN BLEU, New York 


JUDY MAGEE 


DISC MOCKERY 
RETURN ENGAGEMENT 





of | 


tres, with the balance from the 203 | 


Talent, Pact With AGVA 


Spot has posted 
cash security with American Guild 
Artists under class B, 
latter for line 


Tahoe, 
also restored talent this | 
| week, posting $3,000 with AGVA to 
| cover weekly budget. Latter is class 
Connee 
| Boswell heads the new show, at 


folk 
drama, “The Lost. Colony,” opened 


— | ' 














Jack Cole Dancers Set 
For Harem, N. Y., Aug. 28 


signed to open at the Harem, N. Y., 
new nitery venture on the site of 
the defunct Vanity Fair. Lou Wal- 
ters and Nat Harris, Harem ops, 
have also signed Mme, Kamerova, 
who does the production at the 
Latin Quarter, for similar chores at 
the new spot. 

Cafe, slated to open Aug. 28 in 
time for the American Legion con- 
vention, is shopping around for ad- 
ditional topliners. 


Sunbrock Woes 





Providence, July 8. 

Larry Sunbrock’s difficulties with 
the police and bill collectors held 
over into Cranston, near Providence, 
when the U. S. Collector of Internal 
| Revenue seized some Sunbrock 
| Rodeo equipment in lieu of back 
taxes on admissions. In addition 
Cranston police reportedly sent out 
an alarm over the teletypes for Sun- 
brock’s arrest on an assault with a 
dangerous weapon charge. 

Sunbrock was accused of beating 
| Arthur Childers, owner of the Hell- 
drivers, act used in the rodeo. 
Childers claims that Sunbrock struck 
him and had two employees hold 
him down while he was beaten with 
|a claw hammer. Childers had asked 
for $200 additional for an extra per- 
formance of his act. 

In addition to the charges made 
by Cranston police, Sunbrock is fac- 
| ing charges in New York allegedly 
| for jumping bail and failing to pay 
salaries. 


Court Ukase Vs. Setup Spots 
| Cues Fold of St. Loo Club 


St. Louis, July 8. 
| State “supreme court ruling and a 
|few other obstacles forced Anthony 


|Scearpelli and Charles Bologna, co- 
| 














in the sponge. 
and lease on the block. 


| Scarpelli said their woes started 
'when supreme court recently ruled 
that setup establishments were 
amenable to the State Liquor Con- 
trol Dept. and must close at 1:30 a.m. 
weekdays, 1 a.m. Sunday and remain 
| closed all day on the Sabbath. The 
‘suit to determine the legality of the 
law, passed by the Legislature last 
year, was “instituted by the owners 
of the 400 Club, another midtown 
nite spot. 

‘In the offing looms possibility of 
/Government taking over the prop- 
erty as part of a site for a new vet- 
erans’ hospital. Catering to ofay 
trade and supplying colored shows 
the Plantation was one of the best 
patronized spots in town until the 
court clamped down on its policy of 
remaining open all night because it 
did not sell liquor but merely fur- 
nished setups. Scarpelli said it was 
necessary to stay open until the 
|early a.m. hours to make any profit. 





Miller Forces 5-Yr. Lease 
On Riviera, Ft. Lee, N.J. 


Bill Miller, operator of the 
Riviera, Ft. Lee, N. J., last week 
forced the signing of a five year 
lease on spot. Miller declared that 
pact was inked following his refusal 








| cus, who holds title to the property, 
gave him a lease as per previous 
agreement. 

Miller claimed agreement reached 


| prior to opening, Marcus was to re- | 


linquish interest in operation in 
exchange for property title and 
issuance of a lease. Cease was not 


|given and Miller held out until 
| inked. 
| Riviera has been hitting top 


| grosses of any club in the area. 
| Miller says they have ranged from 
| $55,000 to $67.000 weekly. 


O&J for Steel Pier, A.C. 


Olsen & Johnson and their “Jerks 
Berserk” vaude unit, currently at 
the Roxy, N. Y., after protracted run 
at Nicky Blair’s Carnival, N. Y., 
have been pacted for Steel Pier, 
Atlantic City, Aug. 14. 

They're being set for other dates | 





after Pier run, | 


Jack Cole dancers have beer 


Spread to Prov. 





owners of Club Plantation, to toss | 
Owners have spot | 


to fork over the rent until Sam Mar-? 











One Fifth Avenue, N. Y. 


tioning takes care of the sultry 
weather. : 

New summer show is headed by 
Patricia Bright and Jack Kerr, faves 
at this spot, which might account for 
the S.R.O. crowd on night caught 
(2). Miss Bright, who's been around 
some of the swank uptown rooms, 
draws steady yocks with her fresh 
satires, demonstrating a brand of top 
showmanship. Her opening takeoff 
on Katharine Hepburn _ singing 
“Glocca Morra” is good but emerges 
as a warmup for her other numbets, 
a hilarious impression of a Flatbush 
secretary explaining “I Had a Man” 
and her incomparable satire on the 
“incomparable” Hildegarde. An al- 
luring gown and bantering asides aid 
considerably. 

Kerr also pleases with his slightly 
blue ditties a la Dwight Fiske, ac- 
companied by own pianistics. His 
punch is aided by evident pleasure 
he takes in his work. Leading up 
to the indigo tunes gradually, he 
opens with a couple of standard pops 
and then swings into his special ma- 
terial, including a French-accented 
tale of “Paree” and a parody on 
“Miss Otis Regrets.” It’s good stuff 
for neat returns. 

Highlights, winners of this month’s 
amateur contests staged Tuesday 
nights at the club, are reviewed un- 
der New Acts. Bob Downey and 
Harold Fonville round out the ert 
tertainment with a well-played rep- 
ertoire of light music on twin pi- 
anos. Hazel Webster furnishes the 
musical interludes on piano, Stal. 


Glass Hat. N. Y. 
(HOTEL BELMONT-PLAZA) 
Larry Daniels, DeMar & Denise, 





Night Club Reviews 
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Wonderful World,” “The Girl That I 
Marry,” “Anniversary Song,” “Old 
Man River” and encores with Adams 
clowning through “Sonny Boy,” 
which takes ’em off to riotous re- 
turns. 

Mario and Florio, smooth and 
smart dance team, click with ball- 
roomology. Open with a Strauss 
Waltz, follow with a fiery Argentine 
number, turkey trot, rhumba, samba 
and finish with the “Merry Widow” 
waltz to solid plaudits. 


Nick Castle’s Hollywood Dancing 
Starlets, six lookers, open show and 
come back for a circus number. Cos- 
tumes are nifty and abbreviated 
enough to let the line keep cool in 
sOaring temperature. 

Bob Millar and orch back neatly 
and are also favorites with the dance 
crowd. Bing. 


F 
Caseades, N. Y. 


(HOTEI. BILTMORE) 
(FOLLOWUP) 


The Biltmore’s summer operation, 
the Cascades, evidently invites com- 
parison with the Waldorf-Asforia’s 
Starlight Roof. Difference is that 
the B.:tmore nabs a tourist rather 
than a cosmopolitan trade, and 
shows must be designed along that 
level. ; 

However, with current change in 
bill wherein Cardini has been sub- 
stituted for the Minevitch Har- 
monica Rascals, the Cascades has an 
act that will wear well with the 
upper strata of payees. Cardini’s 
manipulation of cards, cigarets and 
balls is probably the best, and cer- 
tainly one of the smoothest in that 
field, and never loses values. He's 
able to get his illusions across to all 
| despite the layout of the room. 





| 














Naomi Stevens; Eddie Stone Orch, a 

with Julie Wilson; Nino Rhumba | ose. 

Band; $2.50 minimum. | — 
Glass Hat’s new summer show is | 

nothing to get excited about, offer- 

ing the maximum of mediocrity and 

unoriginality. In an apparent cost- 

cutting move during lackadaisical ay "THE JACK 

dog days, the room offers only three v/] OF CLUBS" 

acts, all of which may be okay for 

this club’s topheavy tourist trade Currently 

but won’t attract local nitery trade HENRY GRADY 

who've seen the same stuff done HOTEL 


better before. 

Show stars comic Larry Daniels, 
who’s chief claim to fame is the one- 
week stand he played recently at 
the Roxy, N. Y. Unless he changes 
his delivery style and gets some 
fresh material, it’s doubtful that 
he'll get another big booking again. 
Guy tries hard but his cornladen 
gags go over like a lead balloon. 

He seems to have taken his cue 
from nitery comic Al Bernie, ac- 


centing his sentences with the iden- | 


tical inflection used by. Bernie. His 
impressions of Hollywood celebs 
are merely repetitions. However, 
he displays wise showmanship in 
saving best routine for finale. In 
this one, he blacks up and imitates 
Al Jolson singing “Mammy.” Voice 
and body motions are good and get 
him off to fair returns. 

Dance team of DeMar and Denise 
and songstress Naomi Stevens (both 
new acts) complete the show. Eddie 
Stone’s orch does a neat job of cut- 
ting the show and offers excellent 
dance music, with Stone and Julie 
Wilson handling the vocals. Nino 
and his rhumba crew sit in for Latin 
terping. Stal. 


Roundup. Las Vegas 
(RANCHO VEGAS HOTEL) 

Las Vegas, July 3. 
Joey Adams, Tony Canzoneri, 
Mark Plant, Mario & Floria, Nick 
Castle's Hollywood Dancing Starlets 
(6), Bob Millar’s Orch; no minimum, 
nO COver. 


_ Joey Adams whizzes through this 
mirthquaking show. It’s easily one 
of the best here in many months. 
Adams starts out with a few old 


ATLANTA, GA, 
Weeks of July 18 
& 25th 


Glen Rendevous 
Newport, Ky. 


Direction : 
TOM FITZPATRICK 
130 W. 42d St., N.Y. 
Phene: PE 6-0976 
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CHANTS WITH A CHUCKLE 
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gags and gains momentum. When he 


does his stuff with Tony Canzoneri | 
and Mark Plant he has audience jn |! 


the palm of hand. Emceeing the’ 
show he works in and out of every 
act. Canzoneri makes a perfect foil 
for Adams. 

Mark Plant garners plenty ap-| 





plause singing “It’s a Great Big | 
i 


BUDDY CLARK 


Recommends 


LEO KAHN 


VOCAL COACH AND ARRANGER 
210 West 54th St. Circle 6-3973 
New York City 
BY APPOINTMENT 
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SID STONE 


“THE GRIFTER” 
Thanks to LEON LEONIDOFF—Dir.-JACK KALCHEIM 
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perial Chemical Industries of a new 
plastic lens ideal for cathode ray 


tory goes into operation. 


television power, with obvious ad- 


Wednesday, July 9, 1947 


JARIETY 











Britain’s Worl 





Committee, which has the re- 
nsibility of advising the govern- 
ment on television development, to 
with conviction what are the 
proper lines for expanding television 
e.” 
yoaieg these tests have been made, 
expansion will leap ahead. The BBC 
js already spending more than 
$5,000,000 a year on television, and 
will shortly double this amount. At 
present, only a small area of the 
country, including Greater London, 
jg covered by regular transmissions 
from’ Alexandra Palace. BBC esti- 
mates say there are about 25,0006 
vision receiver sets in operation, 
representing an approximate 100,000 
audience for important programs. 
Vision sets are now selling in the 
London area four or five times as 
fast as in prewar years, but owing 
to the shortage of cathode ray tubes 
and other vital components, total 
production is only about 2,000 sets a 
month. The development by Im- 


tubes, simple and cheap to produce, 
will alter this situation in the near 
future when the ICI new lens fac- 


Home Program Extension 


But the government is well aware | 
that the advancement of Britain as a 


vantages such as lucrative overseas 
contracts, is completely reliant on 
the speed of extensions in home pro- 
grams which would automatically 
bring down the prices of sets. | 


Before next June, four relay sta- 
tions consisting of a lattice mast 80 
feet high, and single story building 
20 feet square, will be built on hills 
between Alexandra Palace and the 
new Birmingham relay station. When 
the link is completed, viewers in a 
30 mile radius of Birmingham will 
be able to receive the London pro- 
grams, and those now seeing the 
Alexandra Palace shows will also be 
able to see important events in the 
Birmingham district. 

The subsequent plan is to extend 
the London program to ,other cities 
by another chain of relay stations. 
The Marconi Wireless Telegraph Co. 
has demonstrated its frequency mod- 
ulated radio link, representing one 
of: the most recent developments in 
radio science, with the object of 
proving that sound and vision sig- 
nals from the Alexandra Palace 
transmitters can be received at dis- 
tant points and re-transmitted to a 
still more distant point with extreme 
clearness and fidelity. 


The new stations may continue to 
work on the present definition of 405 
line pictures. The majority of Brit- 
ish experts believe there is more in 
the 405 line picture than meets the 
viewer’s eye. Despite the broad the- 
ory that the more lines the better 
the picture, they believe that the 
practical difficulties in the way of 
an immediate change would out- 
weigh the advantages. There is need 
for uniform standard here, and 
worthwhile increase in the number 
of lines would increase the cost of 
sets. 

America uses 525 lines and France 
is toying with 1,000. But most Brit- 
ish experts say the American picture 
is no better than the British. From 
the export market point of view 
though, one British firm is taking no 
chances, offering a system of 605 
lines to foreign countries. 

New and more compact mobile 
equipment is now on order for the 
BBC to speed up and generally im- 
Prove outside television broadcasts. 

@ past year has seen no radical 
change in program standards or tech- 
nique compared with prewar days, 
but there has been considerable 
tightening up of production methods. 


Film Prospects 


Television's future in the cinema 
is at present very much in J. Arthur 

ank’s hands. His organization con- 
trols Bush Radio, Baird Television, 
and Cinema Television. Application 
has been made on behalf of Rank to 
the Television Advisory Committee 
for a charter to enable his organiza- 
tion to televise programs. 

If this is granted, programs will be 
televised from a special private sta- 
tion and seen on enlarged television | 
Screens in cinemas of the Odeon and 
Gaumont British circuits. Home re- 
ceivers will also be able to pick up 
the shows. Four West End of Lon- 
don cinemas are already equipped | 
with latest television equipment and 
are able to receive programs sent out 
from Alexandra Palace. A number 


of news cinemas are being similarly 
equipped. 





Continued from page 71 








d Tele Hopes 











mitting vision programs is held by 
the BBC under the existing charter. 
It is likely that, if permission is 
granted to the Arthur Rank Organ- 
ization to go ahead with the scheme, 
other film companies with television 
plans will also enter the field. 


Petrillo 


Continued from page 69 











of trade of the entire ‘amusement 
a 


industry? 


Petrillo sidestepped the query and 
later, during the lunch recess, ap- 


his elbow all the time he was testi- 
fying. 

“I'm in the hopes we won't have 
to do the things we said this morn- 
ing,” Petrillo amended later in the 
day. “We don’t want to hurt a lot 
of innocent people but how can we, 
as musicians, protect our liveli- 
hood?” 


In this afternoon’s hearing, Rep. 
Richard Nixon (R., Cal.) warned 
Petrillo that he had better seek legal 
counsel before invoking a proposed 
ban on network musical shows, 
pointing out that such action might 
possibly violate the Taft-Hartley 
Act and the anti-trust laws. 

Petrillo told the committee that 
the networks wanted to duplicate 
AM programs on FM affiliates with- 
out “hiring standby musicians, that 
he was considering the matter and 
would meet with the nets to talk it 
ovér. But he added that no action 
had been considered whereby indie 
FM would be permitted to link up 
to AM nets for live musical shows. 


In resumption of the hearing this 
morning: (Tues.) Petrillo agreed to 
sit down with musie educators of 
the country to work out a liberal- 
ized AFM policy which would per- 
mit school bands to go on the air 
under certain circumstances. He also 
agreed to confer with heads of the 
government's military departments 
to work out an arrangement where- 
by military bands could make re- 
cordings for use by schools. 


Kearns asked Petrillo whether he 
would sit dewn and write the school 
superintendents of the country that 
their bands could have freedom of 
the air, but Petrillo declined such a 
carte blanche order. 


“I’m not going to give any such 
order the way you put it,” the AFM 
boss declared. “They (school bands) 
are playing sometimes commercially. 
Second, I don’t know of any case 
where standbys have been ordered 
for school bands. If you want to do 
something, let’s do it right. A blan- 
ket order to my people will not 
work. Let’s sit down and get this 
thing straightened out. I’ve come 
from the amateur class. I got my 
first music education in the school 
band. Jane Addams bought me my 
first trumpet. I am willing to meet 
the music educators and work out a 
program.” 


Kearns brought up the point that 
school bands, unable to hear mili- 
tary bands, are denied much they 
could learn from them about playing 
marches, etc. Petrillo said he saw 
nothing wrong in military bands 
making records for school use. . 
“but when they get on the radio, 
that’s another story.” 


Again, however, Petrillo refused 
to be pressed by Kearns into a defi- 
nite commitment. “Why ask me to 
make a definite statement at this 
this time?” he countered. “Why not 
sit down with (military) department 
heads and see what they have in 
mind?” 

Kearns thought that was fine. 
“Okay, we'll do that,” said Petrillo. 

Kearns said he himself was going 
to write the music educators sug- 
gesting they contact Petrillo to ar- 
range a meeting. 


Geo. Jennings on Stand 


George Jennings, director of radio 
of the Chicago public schools, was 
called to testify that the union has 
so bottled up Chicago’s school bands 
that they can't even play on the city- 
owned FM station without AFM 
standbys. The bands also can't pa- 






parently talked it over with his at- | 
torney, Joseph Padway, who sat at | 


this situation. “If the board of 
education has a station paid for by 
the taxpayers,” he said, “there’s no 
;reason why the local should inter- 
| fere. The matter has never come to 
;my attention.” He promised to look 
into it and “adjust it.” 

“Don’t get me wrong, that I'm an 
angel,” he added. 
mistakes.” 

Barden cracked, “In the last few 
minutes, I haven't been inclined in 
that direction.” 

James Thompson, Chicago, agent 
‘for the Chicago Opera House and 
|Civic theatre, testified briefly re- 
'garding difficulties with the union 
| regarding AFM demands on standby 
| musicians. 

Other highlights of the opening 
day: 

1. John Nuveen, president of the 
Chicago Sunday Evening Club, a 
religious group, claims he has had 








| by musician because he uses a non- 
union plano player for a local pro- 
grami of his club on the air. His 


Tribune FM station. 

2. David Niedlander, Detroit thea- 
tre owner, said he was compelled to 
hire six musicians, although he 
didn’t need them, When he refused 
to sign with AFM he said his stage- 
hands threatened a walkout. Then 
he went to court and won a decision 
in the Michigan supreme court. 
However, New York booking agents 
told him they would not be able to 
book his theatre unless he put the 
musicians back on the payroll. 





Render Unto Caesar 
Washington, July 8. 

House Labor subcommittee 
which. summoned James Caesar 
Petrillo to Washington to heap 
hot coals on his head was eat- 
ing out of the AFM boss’ hand 
by the second morning of testi- 
mony yesterday (Tues.), ex- 
changing verbal bouquets, en- 
joying his wisecracks, retorts, 
etc. 

Petrillo, obviously enjoying 
himself, frequently had the en- 
tire audience in an uproar of 
guffaws. High mark of harmony 
came after Petrillo, who several 
times declared “I’m not a dic- 
tator,” told the committee that 
he and his union intended to 
abide by the Lea Act. 

Rep. Graham Barden (D,, 
N.C.), who had jumped on 
Petrillo lightly in an earlier ses- 
sion, told him: “You know, I’m 
beginning to think you’re a 
pretty human fellow.” 

Petrillo: “You ought to hear 
me tell stories in a bar! Have 
you fellows heard the one about 
the fleas?” 

(Laughter.) 

At another point— 

Petrillo: “While we're talking 
about it (a proposal to sit down 
with music educators and U. S. 
military chiefs to work out band- 
playing agreements) why not do 
the same with President Tru- 
man? He plays the piano.” 

Rep. Carroll Kearns (‘R., Pa.): 
“We'll employ him as a stand- 

>? 

(Laughter.) 

ce RR EARTH 


3. Petrillo charged that the phono- 
graph record and other mechanical 
devices were hurting the union and 
putting musicians out of work 
although he admitted under cross- 
examination that the AFM has 216,- 
000 members now, contrasted to 
100,000 in 1920. “Oh, you've got to 
grow a little bit,” Petrillo said 
mildly when asked about that. He 
declared that “we make the Movie- 
tone and Vitaphone that puts us out 
of business; 500 men in Hollywood 
are making the music for the entire 
world.” 

4. Petrillo predicted sharp unem- 
ployment for his union in another 
year. He said things are good at 
present, “but that is due to war con- 
ditions. Many good musicians are 
going to be out. Half our people are 
going to be walking the streets.” 

5. Petrillo said the union will take 
in about $2,000,000 this year in roy- 
|alties from the record companies, 
but that up to the end of last year 
only about $2,600,000 had been col- 
lected altogether. What he objected 
to principally in the Taft-Hartley 
bill, he said, was that he could not 
use these funds in the future for 
| the benefit of musicians who did not 





rade, he said; they can only play| ove the records. 


in school buildings. 


6. Rep. Richard Nixon (R., Cal.) 


“Chicago is still a part of the U. S., | said the committee had sent out 
isn't it?” Rep. Graham Barden (D.,! questionnaires to about 2,000 broad- 


N. C.) angrily interjected. 
about to make friends 
Petrillo, but when he 


“I was | casters, 
with Mr.| from about 1,500 and that “all but 
bounces | one had complaints about dealings 


had gotten back answers 


around 600,000 school children, I'm| with the AFM.” The only one with 


not so sure.” 





At present, the monopoly of trans- 


;no complaint, explained Nixon, was 


Petrillo, re-called to the witness) the city-owned station in New York 


stand, claimed he knew nothing of |City (WNYC). 


“We all make | 


to pay $20 each Sunday for a stand- | 


show goes out over the Chicago | 


| 








| Variety Bills 


WEEK OF JULY 9 





Numerals im connection with bills below indicate opening day of show 
whether full or split week 


Letter in parentheses indicates circuit: (I) Independent; (L) Loew; 
(P) Paramount; (R) RKO; (W) Warner 








poo YORK CIrTy 
| Capitol (L) 10 
|George Paxton Ore 
Lena Horne 
Johnny Burke 
Ruby Ring 

| (Music Hall (J) 10 
| Lucienne & Ashour 
Robt Shanley 


Janet & Paul 
Rockettes 

Corps de Ballet 
Glee Club 

| Sym Ore 

|} Paramount (PF) 98 
| Phil Spitalny All 
Girl Ore 

Eliz Talbot-Martin 


Rexy (I) 9 
| Olsen & J'nson Rev 
State (L) 10 
Vincent Lopez Ore 
} Fann Merriman 
Hank Sieman 
Strand (W) 11! 
Vaughn Monroe Or 
Frank Fontaine 
Beryl Davis 
The Dunhills 
QUEENS 
Jamaica (I) 9-12 
Alston & Young 
George Freems 
Al Bault Co 
Olson & Joy 
Roslyn Page 
Elissa Jayne 
Tony Lavelli 
Roger Priee 
Fiske & Trama 
AKRON 
Palace (1) 10-18 
Desi Arnaz Ore 
Dulcina 
The Nonchalante 
Rudy Cardenas 
ATLANTIC CITY 
Casine (1) 7 
Connie Haines 
Behney Girls 
Gary Morton 
Sechrist & Dale 
Duke Art Jr 
BALTIMORE 
Hippedrome (I) 9% 
Kanazawa Japs 
Mildred Bailey 
Benson & Mann 
Dolinoffs & Raya Sis 
State (I) 10-12 
Bohn & Mathews 
Bob Coffey 
Sid Rice 
The Skyriders 
13-16 
The Houghtons 
Ted Lester 
Jack DeLeon 
Astor & Renee 
CAMDEN 
Towers (1) 11-13 
Deleon Sis 
Jane Lane & Birds 
P McWilliams Co 
Coley Worth 
3 Bright Spots 
CHICAGO 
Chicago (P) 11 
Victor Borge 
Jo Stafford 
Debonaires 
Oriental (1) 10 
Dale Evans 
Harmonicata 
Farr & Estes 
Shyrettos 


CLEVELAND 
Palace (RK) i0 
Freddy Martin Ore 
Philharmonics 
Terry & Ralph 

COLUMBUS 
Palace (R) 14-16 
Desi Arnaz Orc 
Nonchalants 
Duleina 
Rudy Cardenas 

MIAMI 
Olympic (P) 9 
Robt Sis & White 

i; Al Ferguson 
|} Henri 


Rio 





Therrien 
The Chords 
Acromaniacs 
OMAHA 
Orpheum (P) 9 
Jerry Colonna 
Bob Chesier Bd 
Walter Nilssan 


PHILADELPHIA 
Carman (1) 11 
The Delaires 
Hank Ladd 
Johnny Barnes 
Matiin & Fiorens 
ROCKFORD 
Palace (1) 11 
Prof Backwards 
Carlo & Jody Grey 
Charles Riano 
Jackson & Nedra 
The Gilpins 
Paul Walker Ore 
SALT LAKE CITY 
Lyric (1) 7 
Belita’s “Rhapsody 
On tee" 
SAN FRANCISCO 


Nelson & Jackson 
Roger Westley 
The Colston'’s 
Betty Black 
Rosenbloom & Baer 
SPRINGFIELD 
Court Sq. (1) 10-13 
Olin Walker 
Jean Jack & Judy 
June Lorraine 
The Duvals 
Gleason & 
Al Gordon 
WASHINGTON 
Canitol (L) 10 
Pritchard & Lord 
Harry Pabbitt 
Bil & Cora Baird 
Frank Marlowe 


LONDON 
CHISWICK 
Empire (}) 7 
Dante Co 
EDINBURGH 
Empire (1) 7 


Wilfred Pickles Co 
AULL 
New (I) 7 


Laurel & Hardy Co 
LEWISHAM 
Hippedrome (1) 7 

Chico Marx Co 
LONDON 
Casino (1) All July 
Ixnorance Is Bliss 

Vivian Blaine 
Jack Durant 
Donald Chesney 
Dick Henderson 


Wazzan Troupe 
Len & Bill Lowe 
Roy Foy 





Runin’s Puppets 
Toy & Wing 








Cabaret Bills 





Cafe Soctety 

(Downtowa) 
James MacColl 
Mary Lou Williams 
Annabelle Hill 
Buck Miller Ore 


Carnival 
Bert Wheeler 
Lou Holtz 
Diosa Costello 
Wood & Kelly. 
C & T Valdez 
Yvonne Adair 
Jimmy Ellison 
Paul Gavotte 
Michael Edwards 
McManus Orc 
Reid Orc 
China Dol} 
John Tio 
Moo Song 
Fran Yang 
Jadine Li Sun 
Tai Sings 
Copacabana 
Mitzi Green 
Mel Torme 
Copsey & Ayres 
Gerri Sutton 
Terry Allen 
Nancy Doran 
Michael Durso Ore 
Fernando Alverez O 
Diamond Horseshoe 
Ross & La Pierre 
Siri 
Herman Hyde 
Turner Twins 
Rosebuds 
Billy Banks 
Tables Davis 
Renald & Rudy 
Jack Mathers 
Noble Sissle Ore 
Syd Strange Oro 
El Chico 
P.osita Rios 
Caballeros 
Alice Farrar 
Havanu-Madrid 
R & IL Reyes 
M A Luis 
Lecuona Boys 
Bertica Serrano 
Chino Ore 
iceland 
Lucille Peterson 
McGowan & Mack 
Jerry Mapes 
Toanne McGowan 
Blimpy Blank Ore 
ba | Clark 
atin Quartes 
Willie Howard 
Al Kelly 
Mazzone-Abbott D's 
|Ralph Young 
| Gloria Le Roy 
| Ceeil Lewin 
| Emile Boreo 
} Piroska 
Miriam Gwynne 
Bon Vivants 





NEW YORK CITY 


Chick Gladke 
Vincent Travers O 
Little Club 
Walter Gross 
teon & ridie’s 
Eddie Davis 
Art Waner Ore 
Trudy Richards 
Tahja 
Mayo Bros 
Danny Sullivan 
Judy Sargeant 
Shepard ‘(horus 
merman’s 
Paul Smith 
Janczi Makula 
Zsiga Bela 
Paulens 
Doris Haywood 
Gene Kardos O 
Monte Carle 
Joel Shaw Ore 
Rhumba Orc 
Roberto 
Hotel New Yorker 
V. Lombardo Ore 
Marion Spelman 
June Arnold 
Joe Sater Trio 
Bissell & Farlev 
Waldorf-Astoria 
Guy Lombardo Orc 
Mischa Boerr Ore 
Belmont-Plaza 
Bob Dixon 
Larry Daniels 
Payson Re Orc 
Nino Ore 


Ruban Blev 
Sally Chapman 
Muriel Gaines 
Gienn Pope 
Judy McGee 
Cedric Wallace 3 
Wally Blacker 

Versaities 
Bob Grant Ore 
Carl Ravazza 
Panchito Ore 

Village Barn 
Annu Dennis 
Norman Jensen 
Stubby Ore 
Lou Ceasar 
Corday & Triano 
Pappy Below 

Hotel Biltmore 
Ray Heatherton 
Arthur Ravel Ore 
Cardini 

Hotel Lexington 
Alomas Hawaiians 
Hotel Pennsy! vant: 
Skitch Henderson 

Ore 


Hotel Plerre 
Roberto & Alicia 


Stan Fisher 

Chas Reader Ore 
Hotel St Regis 

Milt Shaw 

Laszia & Pepito 





Paul Sparr Ore 


Golden Gate (R) 9 


i » Fs > i 
Al & Connie anton | Danny 


Sanborn 


| 
| 


| 





} 


_ Hotel Taft Ray Malone 
Vincent Lopez Ore | Tony Bavaar 
Charlie Drew Joel Herron Ore 
No. 1 Fifth Ave |Curbello Ore 
Pat Bright Village Vanguard 
| jack oo Maxine Sullivan 
Hazel Webster Jay Marshall 
Downey & Fonville rhree Flames 
lichlights Don Frye 
Wivel 
Riviera Bob Lee 
Jackie Miles Kay Carole 





Gracie Barrie soar Langley 


| Beatrice Kraft Peggy Palmer 
S Morgan Dcrs 'D’ Quincey & Giv’ns 


| Ray 
} 

|; Sherman Bros 
| Oren 














| Rodriquez & Phyllis 


Blackhawk 


Ine Mooney Quurtet 
Pearl 


Stan Kenton Ore 
Vido Musso 
June Christy 


Hotel Stevens 
Henry Branden Or 
Franks & Janyce 
Lola Ameche 
Bebby May 
Lee Gilmore 
Boulevar-Dears 
Chez Adovabies (10) | Jac’ Milten : 

> Latin Quarter 
bon Julian & Mer | Hit Brothers ¢3) 
Jane Withers 


Lorita Mallney : 
Eddie Fens Ore pas = ‘Béwarde 
Benno Delson Ore Buddy Po 
Gil Robinson the Janaleys ¢4) 


Morehouse 


Chez Paree 
Thomas 
Miriam Lavalle 
Dorothy Porter 
Marty Gould 

Barry Sherwood 


Hetsings 
Sid Fisher Oro wien House 
Charlie P: oe 
King & fee freddie Nasel Cre 
Maigie Little Michael Dougias 


Abbott D’'ncers (12) 
Gower & Beil 
Rio Cabana 


Dorothy Olsen 


Hotel Blackstone 
Bill Snyder Ore 


loe Fris The t.ovelies (6) 
or risco Ces Davidses Ore 
| H Edgewater Beach |'¢" Murray 
Flenry Busse Ore Nancy Denevan 
Myrtle & Picaud (‘ark Brothers 


Vine Gardens 
Dick Gale 


llaags Elephant 
Preston Lambert 





Rudells Fleonor Christian 

D Hill D’cers P Daniele-J Danice 
Hotel Sherman Jackie Sao 

Carl Marx Ine Kish Ore 

















Kearns | 
Continued from page 77 


their employees, and with 
they had no dispute over 
hours or working conditions. 
“That your federation, through 
the threat of strikes and boycotts, 
has required theatre operators 
throughout the U. S. to employ 
standby orchestras for many films, 
shows or performances in which 
they did not need, want or use these 
orchestras. 


Dictate to Breadcasters 


“That your federation has dictated 
to the licensed broadcasters of the 
U. S. who are amenable to federal 
laws and regulations, the number of 
musicians they should employ, the 
amount of money they should spend 
for music, and has, in some _in- 
stances, required them to employ 
musicians to render services which 
did not necessitate musical knowl- 
edge or talent to perform. 


“That you and the AFM board 
are engaged in a concerted effort 
to hold back the technological im- 
provements in radio and television. 
That you have denied the use of live 
music through the networks to FM 
oroadcasting stations. That you have 
forced the film. industry to sign con- 
tracts denying the use of any sound 
track made by members of your 
federation to television. 


“That your federation has inter- 
fered with and restricted the in- 
alienable right of the people of the 
U. S. to enjoy freedom of religion 
and education. Numerous complaints 
have been made to the effect that 
by virtue of the monopoly which 
your federation exercises over the 
radio and recording companies of 
the U. S. amateur musicians are de- 
nied the right to perform. Churches 
must pay standby fees for organist; 
orchestras, bands and choruses in 
many schools have been denied the 
right to broadcast. The service bands 
of the U. S. are denied the right 
to make records and the entire pop- 
ulation of the VU. S. is denied the 
right to enjoy the kind of music 
which it may desire to hear. 


“That your federation is a monop- 
loy, which exercises the power of 
licensing businesses, of licensing 
agents to do business with your 
members, which undertakes to cir- 
cumvent the right of individuals to 
litigate in our courts, and autocratic- 
ally determines the amount or 
amounts of money which must be 
paid by non-union members to mem- 
bers of your organization. 


“That by the constitution and by- 
laws of your organization, James C. 
Petrillo, is given dictatorial powers 
over the lives and work of the 
members of the AFM: and that un- 
der the constitution of the AFM as- 
sumes such power over its membere- 
ship as to destroy the right of fre 
speech and the economic security 
its members.” 
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Wednesday, July 9, 1947 





‘Dream 


Girl’ ‘Joan, ‘Ruth’ in Big 


Demand for Strawhat Showings 


Three former Broadway hits are 
in highest demand among summer 
stocks, the trio being “Dream Girl,” 
“Joan of Lorraine” and “Dear Ruth.” 


At least one-third of the total num- | of 
|Chichester...Louise Allbritton cur- | 


rent star in “Love From a Stranger” | 
| 


ber Of strawhats will play all three 
plays once or more during the rural 
show season. 

There are 30 contracts for “Girl,” 
with five more pending. “Joan” will 


be played by at least 28 stock out- | 


fits, four more to be verified, while 
“Ruth” may top all in point of total 
strawhat performances. Contracts 
for 30 bookings have been set, but 
it’s expected that 50 stocks will have 
played 
Day. 
Fight name actresses will appear 
as “Joan,” part originated during the 
past season by Ingrid Bergman, the 
engagement drawing 


grosses on Broadway. “Joan” 


playing in three summer spots this | 


week, with Sylvia Sidney at the 
Flatbush, Brooklyn; Madge Evans 
at Brattle Hall, Cambridge, Mass., 
and Diana Barrymore at the Crest, 
Long Beach, N. Y. During the month 
Julie Haydon.will appear as “Joan” 
at St. Michael’s, Burlington, Vt., 
Judith Evelyn plays it at Ogunquit, 
Me., and Luise Rainer at the Cape 
Playhouse, Dennis, Mass. 

There are now 121 summer stocks 
registered with Equity. 





Mystery of Pitt Strawhat 
Pittsburgh, July 8. 

Town’s new strawhat, the Reper- 
tory Players, operating at Frick 
School Auditorium Thursday and 
Friday nights only, has been having 
tough sledding so far, but Francis 
Mayville, director of group, claims 
they’re going through.with 1l-week 
schedule just the same. ‘ 

Opening night of “Playboy of the 
Western World” found only three 
paying customers in the audience, 
so they got their money back and 
the performance was called off. Next 
night Irish comedy-drama went on, 
although there were less than 50 
out front. 

Troupe’s backing is something of a 
mystery; nobody knows who brought 
company here and is keeping it go- 
ing. Very little publicity on the 
Project has also added to the gen- 
eral woes. 





Paxinou Replaces Cooper 
Hollywood, July 8. 

Katina Paxinou replaces Gladys 
Cooper as star of La Jolla Play- 
house production of “Ghosts,” Miss 
Cooper having been called to New 
York by serious illness of her son, 
John Buckmaster. Play opens July 
2? for week’s run. 

Louis Jourdan and Beatrice Pear- 
son are also in ¢ast, latter having 
arrived from New York this week 
for rehearsals. 


pra a 
Garland’s Brief Moment 

Robert Garland, N. Y. Journal- 
American drama reviewer, is essay- 
ing a lead role in Violla Rubber’s 
production of S. N. Behrman’s 
“Brief Moment,” which starts a 
strawhat tour at Hampton Play- 
house, Bridgehampton, L. I., July 
‘21. Other cast members include 
Maria Gambarelli, Alan Hewitt and 
Frederic Tozere. 

Marjorie Hildreth is directing and 
staging while Michael O’Shea has 
been inked as assistant production 
manager. 





Ilka Chase in Tryout 
Woodstock, N. Y., July 8. 

Ilka Chase is heading cast of Lynn 
Riggs’ new comedy, “Laughter From 
a Cloud,” which preems at Wood- 
stock Playhouse July 15. Show is to 
be done in five strawhats this sum- 
mer, with Broadway tryout planned 
for fall. Same cast (including Susan 
Douglas, Edmon Ryan and Donald 
McDonald, in addition to Miss Chase 
starred) would do Broadway show. 
It’s to be produced by Milton 
Baron and Jerome Mayer. Latter is 
directing. 

—— 
Strawhat Jottings 

William E. Barry, who had been 
touring with “State of the Union,” 
now acting as publicity director for 
John Huntington’s Spa theatre, Sara- 
toga Springs, N. Y....Frank McHugh 
essaying “Ah, Wilderness” at Guy 
Palmerton’s Lake Whalom Play- 
house, Fitchburg, Mass., this week... 
Priscilla Beach theatre; Plymouth, 
Mass., doing “Importance of Being 
Earnest” week of July 7...Barbara 
Willock and James Roberts slated as 
leads in Ken Parker’s new whodunit, 
“Four Flights Up,” due for tryout 
at Greenwood Garden Playhouse, 





|with “Dear Ruth”...Fifth show 
| Green Hills theatre, Mohnton, Pa., is 


the comedy before LaF | tor 


{Gordon directing Frank Gabrielson’s | 


|\Cumberland Players, 


Peaks Island, Me., week July 22... | 


HEARING FRIDAY ON 
AIR-CONDITIONERS 


Court hearing of several Broad- 
way legit theatre managers, upon 
complaint of the Fire Department in 
connection with air conditioning 
plants is now dated for Friday (11) 


New summer stock preems at Burns- | after a delay. Fire chiefs contend 


ville, N..C. Aug. 1 under direction | 


Wier Ri Daglor : sand, W.: + T. 


at Westchester Playhouse, Mt. Kisco, | 


N. Y....Pocono Playhouse, Moun- | 
tainhome, Pa., preemed its prefab- | 
ricated steel theatre Monday (7) 


at 


“Bishop Misbehaves,” starting July 
14...“But Not Goodbye” sche’duled | 
July 14 at Bennington, Vt., | 


Drama Festival...Paul Vincent 


that an engineer should be on duty 
24 hours per day to care for cooling 


ystems using freon gas, law requir- 


ing such precaution for refrigerant 
apparatus. 


Showmen concede the fire depart- 
ment is technically correct but have 


|appealed to the Board of Standards 
'and Appeals for a revised interpreta- | 
Freon gas! 
cooling systems are the most modern 


tion of the regulation. 


plants used in theatres and are oper- 
ated comparatively few hours daily. 


Fireman claim, however, that as gas 


remains in the pipes continuously, 


there is possible danger although 
the chemical is non-inflammable ex- 


“Act of Darkness” slated for tryout | cept when subject to high heat. Only 


July 16...Zasu Pitts doing | 
“The Late Christopher Bean” this | 
week at Ogunquit, Me., Playhouse... 
near Harris- 
burg, “Pa., preems Anthony Arms’ 
original two-character melodrama, 
“Into My Parlor,” starting July 17... 
Muriel Hutchison has femme lead in 
“Made in Heaven” at Lakewood the- 
atre, Skowhegan, Me., this week... 
Cobweb Playhouse, Noroton Heights, 
Conn., producing “Nine Pine Street” 
this week . . . Mardi Bryant starring 
in “Joan of Lorraine” for Port Play- 
ers, Oconomowoc, Wis., theatre start- 
ing July 9...Louise Kirtland has 
femme lead in “Male Animal ’at Sail 
Loft theatre, Germantown, N. Y., 
which opened yesterday (Tues.).... 
Francesca Bruning guesting in this 
week’s production of “Junior Miss” 
at Berkshire Playhouse, Stockbridge, 
Mass. 

Gloria Swanson’s “Goose for the 
Gander” moves to McCarter theatre, 
Princeton, N. J., week of July 14... 
Richard Barron topping cast in 
“Junior Miss” this week at Lake 
Hopatcong, N. J....Former middle- 
weight champ Mickey Walker has 
lead in prizefight comedy, “Is Zat 
So,” at Burlington, Vt., strawhat 
week of July 29... Lawrence Lang+ 
ner and Armina Marshall reviving 
“Pursuit of Happiness” at Westport 
Country Playhouse, Westport, Conn., 
next month...Lois Wilson and Ed- 
die Nugent in “Dear Ruth” for 
South Shore Players, Cohasset, 
Mass., next Monday (14). 





Old Vic Aussie Sponsor 
Still 3-Way Mystery 





Sydney, June 30. 
There still seems to be no definite 
sponsoring of Sir Laurence Olivier 


for proposed legif run here next 
year. Various rumors have the Old 
Vie Co. playing for Williamson- 
Tait, Whitehall Productions and the 
Fullers. 

The Fuller group came in the field 
this week by announcing that the 
troupe might come into the May- 
fair, Sydney, with the take-back of 
house from Hoyts, switching from 
pix to legit. 

It had been figured that William- 
son-Tait would run the _ troupe 
through its Aussie legit loop. It was 
indicated, too, that Whitehall Pro- 
ductions, operating the Minerva 
here, headed by Roland Walton and 
Kathleen Robinson, would play Old 
Vic in this zone. 





Goell, Ostroff, Blackton 
Team for Musical 


Kermit Goell, songwriter and 
music publisher, and Manning Ost- 
roff, producer of the Eddie Cantor 
radio show, have completed the book 
for a new musical titled “Columbus 
in America.” - 


Goell, who came east from Cali- 
fornia over the weekend, now finds 
himself headed for Salt Lake City, 
where he will work on the score 
with Jay Blackton, currently con- 
ducting symph orch in Salt Lake 
City. 





Opera Boff in Mex 
Mexico City, July 8. 
National Opera Co. season, pre- 
sented by the Fine Arts Institute at 
the Palace of Fine Arts (National 
theatre) is SRO for most shows. 


Toppers of the season are Jan) 
Peerce, a smash in Mexico on his! 
first visit professionally; Evangelina | 
Magana, vet. Mexican soprano, and | 
a big name in Latin-America, and | 
Frencesco Valentino. Kurt Adler’s| 














sensational | at Theatre-in-the-Dale, New Milford,! a few houses where the systems are 


is | Vvtliil., 


used are involved, others being 
dark, while a majority of legiters 
use ice-cooling systems. 


Jed Harris Sued 
For 206 Acct. 


Jed Harris is named defendant in 
a suit for an accounting of $20,000, 
said to nave been invested in one or 
more of his shows by Savoy Produc- 
tions, Inc., which buys in on Broad- 
way attractions, Complainant is not 
familiar to show people under its 
trade label but is said to be a group 
represented by Tony Williams, for- 
merly with MacDonald - Heath, 
socialite tailors. Upper East Siders 
are in his group. 

Williams is stated to have invested 
in “Apple of His Eye,” produced two 
seasons ago. Harris, also in his 
“Loco” last season, a flop. “Apple,” 
in which a number of Broadwayites 
(not managers) also invested, did 
fairly well at the Biltmore, N. Y., 
with better business on tour (Walter 
Huston starred), but no statements 
of possible profits have yet been re- 
ceived by them. 

One court proceeding in which 
Harris was also defendant concerned 
“Our Town,” which he re-produced 
at the City Center. Dr. Louis Sun- 
shine, who buys in on shows, asked 
for an accounting of $35,000, claimed 
to have been invested in the Thorn- 
ton Wilder drama, but the action 
was dismissed. 

Harris was out of the city when 
the Savoy suit was filed but a copy 
of the summons and complaint was 
nailed to the door of his Park 
avenue apartment, returnable in 
N. Y. supreme court today (9). 
Manager is said to be staying in a 
midtown hotel. 


Fred Finklehoffe plans production 
of “Washington Square,” in associa- 
tion with Harris, this fall. Play was 
tried out last season by Oscar Serlin, 








Toledo Operettas 
Bow With ‘Marietta’ 


Toledo, July 8. 

Season of light opera under the 
stars gets under way in the amphi- 
theatre of the Toledo Zoological 
Park, Thursday (10), with “Naughty 
Marietta,” starring Michael Bart- 
lett, for a four-day stand. Also 
scheduled are “Blosso Time” and 
“Vagabond King.” 

Operettas are presented by Fon- 
taine Productions of New York, 
each for a Thursday-through-Sun- 
day stand. 





‘Dole’ for H’wood 


Hollywood, July 8. 

Circle theatre, local little theatre 
outfit, has set a Coast premiere of 
“Love on the Dole” for July 18. 

James Gow-Walter Greenwood 
Play introduced Wendy Hiller to 
England in 1934 and to Broadway 
two years later. Film version, star- 
ring Deborah Kerr, was released two 
years ago. 

No cast has been set yet for the 
local run, 





L, A. ‘GALILEO’ PREEM 


Hollywood, July 8. 
Premiere of the legiter, “Galileo,” 





has been set for July 24 at the 
Coronet. Charles Laughton, Hugo 
Haas and Frances Heflin are set 
for the Berthold Brecht piece, which 
Laughton adapted in part. : 
Show goes to Broadway after the 


orch conducting is also a standout. | local engagement, 


than the entire non-professional theatre put together. 
take more chances on more unknown quantities ... 


Inside Stuff—Lesit 


Walter Kerr, a leading figure in the dramatic school at Catholic Uni- 
versity, Washington, D. C., and an associate professor there, contributed 
a significant article in the N. Y. Times Sunday (6) on the difference 
between the community or non-professional theatre as contrasted with 
Broadway. He argues that it is the non-pro outfits that constitute “the 
dollars-and-cents theatre of America, shrewd, unyielding, willing to bet 
only on the sure thing,” rather than the professional theatre. “And it is 
New York which is tributary and experimental,” then he proceeds to try 
and prove it. Kerr adds: 

“Plays are the life blood of the theatre. That New York is the tributary 
theatre of America needs. no proof at all. Indeed the amateur theatres 
are ever more pressing in their demands, asking for earlier releases, for 
faster tributary service. . , . But New York is also the experimental 
theatre. 

“Broadway produces more first plays by new and untried playwrights 

More producers 
than the forward- 
looking idealists in the hinterlands ... it is not really the community 
theatres which find room for a Saroyan or a Tennessee Williams. They 
wait. They wait until Broadway has secured the investment, has given 
the writer a salablé name, has created a prestige and publicity value 


that spells boxoffice.” 


Broadway puts $50,000 or more in shows of brand new writers again 
and again, always in the face of heavy odds that the investment will be 
lost, Kerr argues, while Peoria won’t take a chance on $2,000, approxi- 
mately the cost of putting on an established hit in the sticks. Only ex- 
ceptions among the non-professional theatres are those at Pasadena Play- 
house, Cleveland Playhouse, Carnegie Tech, U. of Iowa, Yale and Catholic 
University, principally. 

Kerr says the community theatre is due for some gambling and a little 
less money-grubbing if it is to mean anything important to the future of 
the theatre, He concludes: “At Catholic University ... we are presently 
engaged in a full season, or 21 weeks, devoted to manuscript plays. We 
are going to gamble our $2,000 seven times over seven new writers. We 
may lose the entire amount. And then again we may turn up a new 
playwright.” 





Emile Littler, the London showman who, with Louis Dreyfus, presents 
“Annie Get Your Gun” there at the Coliseum, addressed the original cast 
at the Imperial, N. Y., last week. Ethel Merman responded for the com- 
pany. Littler expressed thanks for the English cast for the opportunity 
of appearing in such a success as “Annie,” which has only two American 
leads (Dolores Gray and Bill Johnson). Visitor feels that the dual click 
of.Broadway’s current number one musical cannot but further the cordial 
relations between the two countries. 

During preparations of the London “Annie,” Littler told Richard 
Rodgers and Oscar Hammerstein, 2d, show’s American producers, that it 
was a difficult assignment to open so soon after “Oklahoma!” debutted in 
the West End to the acclaim accorded that musical (written by R. & H.). 
Fact that a deal with London’s libraries (ticket agencies) extends to New 
Year’s day is more than an indication of how Britishers have accepted 
“Annie,” and that goes also for “Oklahoma!”. 





Marriage of producer Mike Todd to actress Joan Blondell in Las 
Vegas Friday (4) was not a surprise to his New York intimates, who 
knew that the couple was in the process of patching up differences. Be- 
fore he planed west for the nuptials the showman said he made a mis- 
take last season by virtually leaving eiyor Met for Hollywood, but he 
announced he planned to produce several pi€tures in New York in addi- 
tion to stage production. Union with Miss Blondell may 


change his 
plans, however, since the film star prefers the Coast to N. Y. ‘ 





A precocious five-year old was referred to Louis Schonceit by John 
Golcen for the kid part in “The Stars Weep,” forthcoming Harry Segall 
drama, which marks Schonceit’s debut as a producer. The moppet, ac- 
companied by an aunt, spoke for herself, saying she’d like a part she 
could “get her teeth into.” Lass was given the script and learned the 
lines overnight but, after an audition, didn’t get the job. The author 
and Paul Stewart, who will stage “Stars,” felt she would run away with 
the show. Vicki Cummings heads the cast. Youngster exited sobbingly. 





Opening of the County Playhouse, Westport, Conn., drew a bunch 
of New Yorkers last week for “The Girl of the Golden West,” one of 
David Belasco’s toppers. A fluffed line during one performance in- 
spired an unexpected bellylaugh. In the scene during which a lynching is 
planned and the roughnecks want to keep it secret from the girl (played 
by June Havoc), one character is supposed to look out the door and 
exclaim: “Look ’out, boys, the girl is coming.” What he said was: “Look 
out, girls, the boy is coming.” 





A shrine consecrated to St. Genesius, patron saint of actors, will prob- 
ably be erected on the campus of Catholic University, Washington, D. C. 

According to Roman martyrology Genesius had a theatrical troupe in 
Rome which performed one day before the Roman emperor, Diocletian, 
who pretended to receive baptism from the player but who went into 
a rage and ordered the actor beheaded. In some communities Genesius 
feast day is celebrated annually on Aug. 25. 





Call for the Government to release the old Belasco theatre, Washington, 
to provide Washington with a second legit house, was made editorially 
Saturday (5) by the Washington Post. The old house, its seats ripped out, 
served as USO stagedoor canteen during the war, and is now used as a 
warehouse by the Treasury Department. Town's only legiter is the 


National, which is currently shuttered because of a lack of bookings, but 
due to get “Oklahoma!” 





Click impression of Ann Harrison in the Ingrid Bergman “Joan of 
Lorraine role at the Hampton Playhouse, Bridgehampton, L. I., prompted 
producer Gail Hillson to fly several Broadway critics to the Long Island 
strawhat. Miss Harrison, in private life, is the wife of Myron Sulzberger, 


Jr., who ran for Congress from N, Y. last fall and is the son of Justice 
Sulzberger. 





Harry Kline, general manager for Oscar Serlin’s “Life With Father,” 
will be at liberty for the first time in 27 years when the record-run play 
closes Saturday (12), Over that stretch he has been employed by only 
three different managers. As press agent for the Globe, Kline was with 
C. B. Dillingham for 12 years, was managing director for the Chanin 
theatres for seven and a half, and with the Serlin office for nearly eight. 





Harry Abbott, Jr., electrician for “Alice in Wonderland,” which re- 
cently closed in New York, received arm and leg fractures in an acci- 
dent when putting the production in storage for the summer. Abbott 


fell down an elevator shaft at Harr Schumer’s warehouse and was 
taken to St. Clare’s hospital. , , 


Tourists Hypo Eire Legit 





piece—George Sheils’ comedy of 
Dublin life, “Paul Twyning,” follow- 


wee eres = \ 
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Dublin, July 8. 
With tourists flocking from Great 
Britain to Ireland for vacations legit 
biz is on the upgrade, particularly 


for Irish-flavored plays. Abbey has 
been closed for vacations, but Gaiety 


made the grade with an old Abbey 





ing on Sean O’Casey’s “The Silver 
Tassie.” 

Terps, vauders and™ eateries are 
catching some of the coin, but film 
houses are not in on the boom to the 
same extent as even first-run cine- 
mas are well behind London and 
English key centre release dates. 
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Broadway 





nine more closings are 

BC tore the end of the month. 

i< definite that the pace of half a 
® ae shows still lighted doés not 
warrant continuance, and some 
are close to red operation 


eptions to, the trend are 
eyes by as top musicals, “Annie 
et Your Gun,” “Finian's Rainbow 
and “Brigadoon.” That trio dipped 
hardly at all, variance from 
previous week being only a few 
hundred dollars. Each was virtually 
sold out in advance, mostly through 
mail orders and travel-tourist com- 
bination tickets.,At the agencies there 
was little call for even those heavy- 
weights. The ticket offices did more 
pusiness for the ball games than 
for theatres. 


“Oklahoma!” got little benefit from | 


the agencies, and most of its pa- 
tronage was directly through the 
bexoffice. 
the fifth year, takings last week 
were astonishing. With the with- 
drawal this week of “Life With 
Father,” it will be the longest run 
show in town. Attendance for “Ice- 
time of 1948” was also surprising. 
The skating revue in Radio City 
(Center) is a natural for visitors, 
and it was the only attraction that 
went up last week. 


HUROK TO EUROPE 
ON SCOUTING TRIP 


Possibility of a Grand Guignol 
season in N. Y. next year, as well 





as the appearance of several impor- | 


tant attractions from Russia, is en- 


visioned by Sol Hurok. Impresario | 
from N. Y. Sunday | 


flew to Paris 
(6) on his first scouting trip since 
before the war. He'll be gone two 
and a half months, visiting England, 
France, Sweden, Switzerland, Italy, 
Germany, Austria, Czechoslovakia 
Poland and Russia. @ : 

Hurok said he would give the 
Grand Guignol repertory troupe a 
thorough looksee, with idea of bring- 
ing the Parisian horror-meller com- 
pany to N. Y. in early °48, for 12 
weeks, plus an additional short tour 
of key cities in U. S. and Canada. 
He’d work this venture with the 
Shuberts. 

His trip to Russia is mainly to try 
te bring back three attractions, 
Hurok said. Most desired is the 
Misayev ensemble, a _ folk-dance 


group of 100, doing native dances | 


of the various Soviet republics. 
Hurok would also like to bring over 
the Red Army Chorus of 120, and 
one of the ballet toupes. Even today, 
Hurok added, despite the interna- 
tional temper of the times, the U.S. 
State Dept. is anxious that Soviet 
attractions come into this country 
for cultural exchange, and im- 
pressed him with this fact before 
he left. 


Hurok said he was also interested 
in importing the Vienna Boys Choir 
for the °48-'49 concert season. He 
has an option on a Spanish dancer 
named Mariamne, now dancing in 
Deauville, and may bring her over 
for next winter. He'll attend the 
several festivals in England, as well 
as the one at Salzburg. Hurok said 
he was looking for novelties, be- 


cause he felt the U. S. music public | 


was now hungry for them. He also 
Pointed out that the film industry 
was a new market for such novelties 
in the classical music line, since 
Hollywood has been increasingly 
“ae on longhair artists for film 


As to ballet, Hurok has options on 

Tee companies—the Grand Ballet 
de Monte Carlo, Ballet des Champs 
Elysees and Original Ballet Russe— 
and will look over all three compa- 
nies while abroad. He'll pick one 
for his ballet bookings for the com- 
Mg season. But he’s still trying to 
Organize an international dance 
festival, to coincide with New York's 


‘e@lebration of the 50th year of its 
charter in '48. 





Int'l Opera Co. In 


Sept. Carnegie Return 


International Opera Co., whieh 
Was skedded to™finish its month's 
Season at Carnegie Hall, N. Y., last 
— {8) with “Tosca,” will return 
© Carnegie Sept. 15 for a fall sea- 
Son, opening with “Turandot.” 

Group will do a series of five 
Standard operas, and in addition 


Present the premiere of Julia 
Smith's 


Continued from page 1 


the | 


Considering that it is in | 


Harvey Self-Conscious 
About Stewart, Grows 


Talk 2d Company Of r A Little, Temporarily 
‘ . ’ ’ en James Stewart steps into 
Medium, ‘Telephone | “Harvey” next Monday (he): Halla 
| Sponsors of “The Medium” andj ing Frank Fay who goes on vacation, 
| “The Telephone.” one of the spring’s | Harvey, the rabbit referred to dur- 
surprises at the Barrymore,"N. Y., ing the performance—but never seen 
are talking of a second company. | —is likely to have grown, 
| Shows are definite tg tour, so that | Harvey is referred to as being six 
|the management is planning in the | feet 
| fall to send both troupes out if biz 
'slumps enough to remove the Broad- 


Legit Dips 





one and one-half inches tall. 
| The film star is six feet three: it’s 
| figured that the rabbit should be 


way company, or just the second taller. For that reason Stewart, as 
company if the original stays in| the stewy screwball, is slated to 
N. Y. claim that Harvey is six feet five 
| Meantime, management is holding | and one-half 


auditions tomorrow (Thurs.) and 
Friday for three understudies for 
the current production. With show 
on week-to-week basis, manage- 
ment has never concerned itself 
with understudies. Marie Powers, 
lead in “The Medium,” hasn’t had 
one, and management now feels she 
should have a support. 


All the first string critics are due 
to sit in for Stewart's first perform- 
ance 

“Harvey” is now definite for Cen- 
tral City, Col., drama festival 
edy going on there for three weeks 
Starting Aug. 2. Fay will star in. the 
showing, with the same supporting 
| cast that was with Joe E. Brown on 
the road during the past season. 





Brown’s Tour 
Hollywood, July 8. 
Joe E. Brown will appear in only 
five cities when he resumes on stage 
with “Harvey” in the fall. Show 
Gpens in Detroit in September and 
will play there 10 weeks. 
Schedule calls for four weeks each 
in Cleveland, Washington, Baltimore 
j}and Pittsburgh. 


Long-Pants Deal | 
For Jr. Equityites | 
Seen in Easy OK 


Amendment to Equity’s constitu- 
tion whereby junior members can 


| attain senior rating will be decided | ‘FATHER’ CLOSING IN N y 
by a referendum vote, ballots now | “iii 
| being readied for mailing to the | AFTER 74-YEAR RECORD 
entire membership. Petition for the | 2 
referendum was filed early last “Life With Father,’ which recently 
week, there being more than the | established a new Broadway run rec- 
| required 100 signatures of seniors in | ord, will finally close Saturday (12), 
good standing. Amendment would | when it will have played 3,205 per- 
have been adopted at the annual | formances ower a period of seven 
meeting but was introduced so late lyears and 37 weeks or 401 consecu- 
in the session that the requisite |tive weeks. Howard Lindsay-Russel 
number of seniors had already | Crouse comedy. which opened at the 
| walked out. Ballots will be mailed | Empire in 1939, would have com- 
Sept. 15. pleted eight years next Nov. 8. There 
It's anticipated that the amend- | was a possibility that “Father” would 
ment will be voted in easily. Juniors /be seen on both stage and screen at 





| 


will be eligible for seniority after |the same time, Warners’ film being 
being Equityites for at least two dated to start showing on Aug. 15. 
years, provided they make 30) Play could not continue through an- 


ithin | 
within | other summer except at a heavy loss. 


After five years at the Empire 
“Father” moved to the Bijou, where 
it continued until three weeks 


weeks of stage appearances 
that period, instead of the present 
stipulation of 50 weeks. Council | 
will have some leeway in electing | 
juniors who will have played a few 


when it switched to the Alvin with 


weeks less than 30, provided they : ; 

were in at least dies different | Prices cut in half ($1.80 top). For 

plays \the first two weeks at reduced rates 
oo ae aletnoe er -aticfact , . 
Amendment includes members of | t@Xings were satisfactory but last 

Chorus Equity who may become week it operated in the red, and the 

principals and desire to join the |closing notice went up. When 


“Father” opened the top for straight 
|plays was $3.60 generally, 
|although many shows thereafter used 
{higher scales that rate was never 
|disturbed until the 50% reduction 
'experiment was made. 


|parent association. CE-ites who 
_play parts need not join Equity im- 
mediately after joining the cast. 
Some name players are known to 
have remained with the chorus 


branch for more than a year before . , 
| switching : Warners and Serlin will 


nat of show se gene 1 Pigs 
' | I m “s Ss 3 t 
LEAGUE-EQUITY PACT —‘raines” hr ica tig ¥ gy 
‘before it debuts on Broadway. Sum- 
EXPIRING ON AUG. 31 


mer stock spot was chosen because 
the play tried out there. 

| League of New York Theatres has_ 

| been notified by Equity that the two- | 

‘year basic agreement between them [nstall Seats for Lowe 


| will expire Aug. 31. Managers were | . 
|fully aware of the expiration date, Takeover in A. a 
Atlantic City, July 8. 


Workmen have _ installed 2,200 


'and the communication is more or 

less a formality, it having been cus- 
ramped seats in the ballroom of the 
oceanfront municipal convention 


tomary to date such notifications 60 
days in advance. Heretofore, during | 

the interval, the pact has been re- hall here following the signing last 
| vised but a hitch is anticipated this week (2) of a lease with David 
summer over Equity’s stand on the Lowe, New York producer. Lowe 
Negro segregation issue in Washing- | is slated to offer “Dear Ruth,” as his 
ton’s National theatre. | frst show Monday night (14). 

A meeting of the League's board; Under the terms of the lease, the 
was called for yesterday (8), and the | city will receive six percent of the 
agenda called for preliminary con- | first $10,000, eight percent of the 
sideration of contracts with several | next $5,000 and 10 percent of every- 
stage groups, agreements with which | thing above that. Terms are based 
are also expiring. As previously in- | on gross receipts, with the producer 
dicated, there may be no Equity to pay all expenses. Top will be 
agreement for 1947-48 should the ex- | $2.50 or $3. 


pected dispute over segregation dic- | 
Pitt Holds Gleason 


host a 








{ 








| tation develop. 
Gilbert Huddles on Legiter 
* Hollywood 8. Pittsburgh, July 8. 

Jeff Bailey and Arthur Siegel are| Jackie Gleason registered such a 
here huddling with Billy Gilbert on ig hit in “Rio — gg = ator 
scheduled Broadway production of |!ast week that William Wymeta), 
musical, “Up Pops Love.” Gilbert ;managing director, upon learning 
) or show to | that Gleason had some open time, 


ja ae en | immediately signed him for next 
' Book and lyrics are by Bailey, | week's show, “Rosalie.” He'll have 


| 


ithe role for which Ross Wyse, Jr., 
ihad been originally signed, Wyse 

Schwartz Due from Europe | staying on just to do his knockabout 
After appearances in Paris and specialty with June Mann. 


and Siegel did the score. 











ago, | 


and | 





London, July 8 

“Oklahoma!” in its llth week, 
and “Annie Get Your Gun,” in 
its sixth week, are the only two 
shows selling out here. Both 
are in large theatres, $4 top 
each. Included in that price is 
$1.50 tax so that the net is 
around $2.50 per ticket. 

Pace for each musical, both of 
which originated and are 
rent on Brodaway, is 
$28,000 weekly, at 
rate of exchange. 


cur- 
around 
the present 





— ————— — 





Jeeter's Gonna 


Eat Some More 





“Tobacco Road” will play the road 
| again next season, a tentative week- 
| stand route having been 
lin, with Chicago a possibility for a 
jrun. A name lead is being sought 
|for the part originated by Henry 
| Hull, then played for years by 
| James Barton, whose late uncle, 
' John Barton, also had that assign- 
|ment out of town. 


Barton, now working in the Cag- 
ney Productions “Time of Your 
| Life” film, in Hollywood, is under- 
| stood to have declined reappearing 
| in “Road.” When the drama played 
|Chi years ago it was forced off by 
; then Mayor Kelly, but the admin- 
istration has since been changed. 


| Barton is under contract to the 
| Theatre Guild for “The Iceman 
| Cometh”: if the Eugene O'Neill 


| drama tours again he will be subject 
| to eall. Actor did not go to the road 
| with “Iceman” last season, but re- 
| ceived salary each week it 

at the insistence of the author. When 
the show played Broadway Barton 
was paid $1,000 weekly (six per- 


| 


'to New 


| trough. 


London Smash 


By JACK PULASKI 


ing of “Annie Get Your Gun” five 
weeks ago at the Coliseum, London, 
is authenticated by records taken at 
the premiere’s finale through a 
microphone placed in the footlight 
The records were brought 
York by Emile 
London showman, who with 
Dreyfus produced “Annie” 
Dick Rodgers 


Littler, 
Louis 
there. 


who 


produced the 


| show, currently Broadway’s topper, 


' 


Durn Turnips 


pencilled 


was | 
| lighted, Barton having been replaced | 


formances) but when it went to the | 


road his salary automatically went 
up to $1.250 as two matinees were 
added. Same arrangement applies 
| for the new season if and when “Ice- 
;man” tours. As all the players were 
|under two season contracts, 
will receive two weeks pay should 
' the Guild decide against a tour. 
Barton, who has realty holdings 
on Long Island. has 
friends that he may liquidate the 


New Hyde Park on 
pike is valued at 
equipped for night games. Home 
team, a semi-pro outfit which he 
controls, is called Barton's Night- 
hawks, but plays games in daylight 
also. Property includes a bar and 


Jericho Turn- 


Tavern.” 
“Road” will be seen in London 


in charge of casting and production. 
cember, 1933, established a Broad- 


way record until a new mark was 
set by “Life With Father” recently. 





Kent Smith Slated In 
‘Cleopatra’ With Cornell 


Hollywood, July 8. 


Katharine Cornell in Broadway legit 
production of “Anthony and Cleo- 
patra,’ scheduled to open in mid- 
December. Smith got leaves of ab- 
sence from RKO and Warners, to 
both of which he is under contract 
for two pix a year. 


Rehearsals start in September. 
Smith previously appeared with 
Miss Cornell in “Candida,” “St. 


Joan” and “Winged Victory.” 


Lunts Set Juve Lead 
Mt. Gretna, Pa., July 8. 
Jay Robinson, appearing here this 
week with the Gretna Playhouse 
strawhat troupe in Clifford Gold- 





juvenile lead with Alfred Lunt and 


each | 


with Oscar Hammerstein, 2d, was 
the first to hear the disks in Littler’s 
hotel suite and the composer-mana- 
ger was fascinated At the dress 
rehearsal (“Annie” opened cold at 
the Coliseum, whereas “Oklahoma,” 
currently at the Drury Lane, Lon- 
don, had a brief tryout), Littler had 
a hunch that the first night might 


| be exceptional and arranged for the 


recordings. Irving Berlin, who 
tunesmithed “Annie,” was sent a 
special set of records to the Coast, 
but they were delayed in customs. 
He came to New York to hear them. 
There are eight disks with the after- 
performance proceedings. 
Not Since Bernhardt 


Around London’s theatrical clubs 
they said there had never been sucha 
first night since the initial appear- 
ance there of Sarah Bernhardt. Dol-' 
ores Gray, whose dressing room 
door was immediately decorated with 
a star, is a toast of the town. She 
has the Annie Oakley role created 
by Ethel Merman, whose style she 
uses as closely as possible. Miss Gray 
has appeared on Broadway and last 
year was in “Are You With It?” in 
which she scored although the show 
was a flop. 

Because the Coliseum is a 2,000- 
seater the “Annie” production there 
is bigger than the original and there 
are 20 more people in the company. 
The costumes were patterned after 
but are not replicas of the originals 
because of certain material short- 
ages. According to photographs the 
English - made duds are even more 
ornate. London's critics who went 
to town for “Oklahoma,” seem to be 
even more enthusiastic for “Annie.” 

Littler and his brother Prince 
Littler are prominent London show- 
men but Emile declares he never 
hopes to have another suecess com- 
parable to “Annie.” le has the 
British rights to “Finian’s Rainbow,” 
while his brother, who is more a 


West End theatre operator than pro- 
ducer, has the rights to “Brigadoon.” 


revealed to} 


properties and make his home on | 
the Coast. His baseball diamond at | 


In a manner Emile Littler re- 
ceived his early show training over 
here as did Charles B. Cochran. He 
was here around 20 years ago, as- 
sociated with Charles Hopkins, in 


| “Michael and Mary” at the Punch 


$100,000, being | 


| 
| 
| 
| 
| 


Drama, which first opened in De- | 


and Judy, a little theatre on 49th 
street, later changed to the Hopkins. 
It's now the World, foreign pic 
policy. Littler also staged a num- 
ber of plays for the Shuberts. 
Littler sails back to London on 


grill known as the “Tobacco Road | Friday (11). 





soon, Robert Henderson being there | Guild Lists 2 Definites 


For Mpls., St. Paul in 48 
Minneapolis, July 8. 

New York Theatre Guild, an- 

nouncing next season's subscription 


| season at the Lyceum here, lists two 


Kent Smith will play opposite | 4 


| 


| 


| 


| 


attractions definitely, Ina Claire in 
“The Fatal Weakness” and “Lady 
Windermere’s Fan” with Cornelia 
Otis Skinner. 
Prospectus states there will be two 
her offerings, one likely to be “All 
My Sons.” The fourth still is not 
decided upon. 

Minneapolis and St. Paul are two 
of the Guild’s 18 subscription season 
cities. 





Lynn’s Tough Break 
Pittsburgh, July 8. 
William Lynn, veteran comic play- 
ing Chick Bean in “Rio Rita” at Pitt 
Stadium last week, broke his left 
wrist opening performance during a 
dance. Couple of chorines were to 


/have caught him falling backwards 
|at one point in the number, and 


smith’s “What A Life,” will play the | 


when they didn’t he tried to break 
his fall and cracked the bone. 


Emile Littler’s Recordings of ‘Annie 
Preem Attest to Its 


London’s 2 U. S. Smashes |. The extraordinary London open- 


‘London, plus a two-month tour of || 
|ing 


|DP camps, Yiddish actor-producer 
Maurice Schwartz returns to N. Y. | 
next week. 

Schwartz then begins work on his 





“Cynthia Parker.” Troupe first production of his 28th season, 


pes eventually to move to a mid- “Shylock’s Daughter,” opening Sept. 
29 at the Yiddish Art theatre, N. Y. | 


wn legit house, ~~ 


At same time, Gleason is appear- 
this week at Bachelors Club, 
East Liberty. exclusive membership 


spot, with Emile Pettis band. He 
opened there Friday (4), doubling 
from “Rio Rita” (Bachelors has 


on'y one show a night) and will re- 
main through Saturday (12). 





Lynn Fontanne when they take | Lynn played out the week with 
their Broadway hit, “O’ Mistress jnjured member in a cast, carryin 
Mine,” on the road this fall. his arm around in a sling, and wil 

Gene Galvin. a regular member have to do the same thing next week 


of this season’s Gretna Playhouse | in “Rosalinda” for St. Louis Muni- 
cast, has also been signed for the | cipal Opera. Wrist will be in a cast 
cast. for at least a month. 
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No Breeze for B'way From All Angles; 
‘Tcetime’ an Exception at Upped 446, 
‘Father’ Folderoo; 18 or Less Shows 


Broadway rightly expected grosses 
to drop last week, which wound up 
with the long Fourth of July week- 
end, but it was a debacle for most 
attractions. Some shows given a 
chance through the summer are dis- 
tinctly doubtful of continuing. At- 
tendance is not expected to pick up| 
much this week and indications are | 
that boxoffices will get little except | 
from visitors for the balance of July. | 
Continued sunny and hot weather | 
chased potential customers to the) 
country or seaside, the ebb over the 
Fourth being what showmen always 
have feared. One exception was| 
“Tcetime of 1948,” which went up| 
considerably with the aid of an extra | 
holiday matinee. 

Closing of “Life With Father” this | 
veek will reduce the number oi | 
shows further. Start of summer | 
stock at the City Center is the only | 





} 


new attraction in sight. | 


Estimates for Last Week 

Keys: C (Comedy), D (Drama), 
CD (Comedy-Drama), R (Revue), 
M (Musical), O (Operetta). 

“All My Sons,” Coronet (23d) 
week) (D-1,095; $4.80). Went off | 
further but not as much as most | 
others; quoted slightly more than | 
¢74.000. 

“Annie Get Your Gun,” Imperial | 
(60th week) (M-1,427; $6.60). Some 
empties during the week were more | 
than compensated by standee money; | 
capacity is $44,500, and count was | 
well over that. 

“Born Yesterday,” Lyceum (75th | 
week) (C-993; $4.80). Straight-play 
leader did not escape the slump, go- 
ing off around $2,500 for a gross of 
slightly over $17,000. 

“Brigadoon,” Ziegfeld (17th week) 
(M-626; $4.80). One of three musical 


standouts hardly affected; minor de- | 
‘ase, with gross quoted over $42,- | 


only $700 under capacity. 

“Call Me Mister,” National (64th 
. eek) (R-1,104; $6). Felt slump 
severely and dipped under $18,000; 

\l possibly move. 

“Finian’s Rainbow,” 46th St. (26th 
week) (C-920; $6). If any defection 
here it was not indicated by the 
statement, which again totaled 
$42,000. 

“Happy 
(36th week) 
with other stayers, there was a new 
low last week, when takings were 
estimated at under $16,000. 

“Harvey,” 48th St. (140th week) 
(C-920; $4.20). Better than most 
others; gross quoted at $14,500, and 
next week, with James Stewart tak- 
ing over lead, business should jump. 

“Icetime of 1948,” Center 
week) (M-2,994; $2.40). Only show 
that went up; gross’ was quoted at 
$44,000 with an extra performance 
for a total of 10 times. 

“John Loves Mary,’ Music Box 
(22d week) (C-979; $4.80). Had been 
well up in the money, and will prob- 
ably come back, but last week saw 
a violent decline to around $12,000. 

“Life With Father,” Alvin (C-1,331; 
$4.80). Final and 401st week for run 
recordholder, which dipped under 
$9,000; fall attraction for house will 
be “Man and Superman,” with 
Maurice Evans. 

“Laura,” Cort (1st week) (D-1,064; 
$4.80). Came in just prior to the July 
4 slump: very modest first full week; 
around 25,000. 

“Oklahoma!,” St. James (22\Ist 
week) (M-1,505; $4.80). Musical 
champ got good percentage of visitor 
patronage last week and registered 
with $22,000; great for long runner. 

“Portrait in Black,” Booth. Added 
to last week’s casualties and with- 
drew after eight weeks, all in the 


red. 

“State of the Union,” Hudson (86th 
week) (CD-1,057; $4.80). Got its 
bumps, too, and was figured to have 
dipped under $10,000; may pick up. 

“The Medium,” and “The Tele- 
phone,” Barrymore (10th week) (M- 
1,064; $4.20). Eased off but got fatr 
share of business considering the 
tough going; around $12,500. 

“The Voice of the Turtle,” Morosco 
(169th week) (C-939: $3.60). Ex- 
pected to slide, and did last week, 
when takinzé were nearly $7,000. 

“Young Man’s Fancy,” Plymouth 


Birthday,” Broadhurst 








(6th | 


(10th week) (C-1,075; $3.60). Never 
got much, and last week takings 
were around $4,000 or less; two-for- 
ones no help. 
REVIVALS 

“Burlesque,” Belasco (28th week) 
(C-1,077; $4.80). Only two revivals 
left: closing notice posted; figured 
under $10,000. 

“Sweethearts,” Shubert (24th 
week) (M-1,382; $4.80). Felt the 
slump as much as any other show, 


|and the gross dived to an estimated 


$19,000. 
NEIGHBORHOOD 


“Joan of Lorraine,” 
Brooklyn. : 
“Anna Lucasta,” Windsor, Bronx. 


‘OKLA!’ IN FURTHER 
PHILLY SKID, TO 206 


Philadelphia, July 8. 

“Oklahoma!,” in a return engage- 
ment at the Forrest, took another 
sharp skid last week, what with the 
torrid weather and the expected 
Philly exodus to the Jersey shore 
resorts. The Rodgers-Hammerstein 
piece sank to $20,000 in its fourth 
week, which is way under anything 
it did during 19 weeks here in 1945. 


However, at the same time, it was 
announced that the Guild’s record- 
breaker would stay nine weeks on 


Flatbush, 





| this trip if biz shows any sign at all 


of recovery after the expected holi- 
day slump. This will take it up to 
| Aug. . This week should tell 
|'whether “Oklahoma!” can bounce 
back to at least a profitable pace. 
‘Okla.’ to D. C. Aug. 11 
Washington, July 8. 
| National theatre, town’s — sole 
| legiter, which has been dark for 
several weeks, opens its doors for. a 
| four-week run of “Oklahoma!” be- 
| ginning Aug. 11. : 
| The musical will be brought here 
|for its third D.C. run by the National 


| Company, now playing in Philly. 
| 





(CD-1,160; $4.80). As | 


‘Musketeers’ 31G, L.A.; 


‘Skin’ SRO $4,700 Again | 


Los, Angeles, July 8. 
| Philharmonic Aud went dark Sat- 
| urday night for a week’s respite 
|after “The Three Musketeers” 
crawied away from a poor three- 
week stand. Final frame, despite 
holiday weekend, registered poor 
$31,000 to bring the three-week total 
to a bad $111,900. Aud reopens Mon- 


day (14) with fourth, and final, Civic 
Light Opera Co. offering, “Louisiana 
Purchase.” 

In Hollywood, tiny Coronet had 
another SRO $4,700 for. the third 
full week of “Skin of Our Teeth.” 
And Ken Murray’s “Blackouts of 
1947” at E] Capitan picked up extra 
money with a holiday matinee to 
register $17,600 for the 262nd frame. 


Rita’ 506, Pittsburgh 


Pittsburgh, July 8. 

Second high of the summer sea- 
son was rolled up last week at Pitt 
Stadium by “Rio Rita,’ which drew 
around 36,000 persons and just a 
few hundred bucks short of $50,000. 
‘Al fresco venture got another break 
from the weather, all six perform- 
ances being played under perfect 
conditions. So far, in five weeks 
only one show has been rained out. 

Long Fourth of July weekend, 
which took thousands out of town, 
kept “Rio Rita” from approximating 
record-breaking biz the session be- 
fore of “Roberta” since the holiday 





attendance itself was ’way below 
normal. This week attraction is 
“Countess Maritza,” featuring 


Marita Farell and Ralph Herbert. 


‘LOVE’ SRO BEFORE 
OPENING IN BOSTON 


Boston, July 8. 
“Love For Love,” making the Hub 
through a Canadian booking situa- 
tion (it wasn’t scheduled for Boston), 
opens the Colonial for a week this 
week on Guild-Theatre Society 
auspices. It was about clean at 
the b.o, before opening despite fact 
subscription atrons are pretty 
largely out o town this time of 
year. “Dream Girl,’ Lucille Ball 
starring, reopens the Shubert for g 
fortnight on July 28. Actress trie 
out in this one at the North Shore 
strawhat last week, 
Hub’s summer theatre at the New 
England Mutual Hall did fairly well 
with “Joan of Lorraine,” but second 
week dropped off enough to hurt. 
Totalled estimated $10,000 on fort- 
night. “Glass Menagerie” at the Cam- 
bridge Summer theatre never 
clicked, with poor $3,000 estimated. 
Currently at the Boston strawhat is 
premiere of the Hartman’s revue, 
“Heaven Help the Angels.” 
Other N. E. strawhatters reported 
big on opening bills. Cape Playhouse 
turns them away; South Shore 
Players in Cohasset, with new Gay- 
nor revue, doing great on holdover; 
North Shore very big with ngs 
Ball. All established strawhattérs, in 
fact, ruffning well ahead of last year. 


‘Marietta’ Fine 24 
In Week at L’ville 


Louisville, July 8. 

Teeoff of summer operetta season, 
starting Tuesday (1) and winding 
up initial stanza Sunday (6), with 
“Naughty Marietta,” resulted in fine 
estimated $24,000 for six shows,/ 
threatened rain holding down Sun- 
day boxoffice at Iroquois Amphi- 
theatre. Andzia Kusak, Morton Bowe, 
Donald Burr, Curtis*Cooksey, Fred 
Lightner and Violet Carlson clicked 
big along with contralto Mary Hop- 
ple, and ballerina Olga Suarez, 

“Rio Rita,” with Lansing Hatfield 
and Helene Arthur in the leads, 
opens tonight (8). 








‘Rose Marie’ Sets New 
St. Loo Attendance Mark 


St. Louis, July 8. 
With cool weather on tap, the 
Municipal Theatre Assn.’s_ fifth 
presentation of the current season, 


the Fritz Kreisler-Victor Jacobi 
musical, “Apple Blossoms.” teed off 
a seven-night run last night (Mon- 
day) in the al fresco playhouse in 
Forest Park. A mob of 10,000 that 
helped gross approximately $3,300 
was on deck for the opening per- 
formance. 


Two attendance marks were hung 
up during the abbreviated run of 
“Rose Martie,” which wound up Bun 
day (6). After the openin er- 
formance was washed off the sdrde, 
an all-time one-performance attend- 
ance mark of 11,247 was registered. 
Wednesday (2). The closing per- 
formance drew 11,307 payees for an- 
other new high, Despite the loss of 
one presentation “Marie” drew a 
total of 67,200 for an estimated gross 
of $42,000. 


Current Road Shows 


(Period covering July 17-19) 
“Anna Lucasta” — Met., Seattle, 
(7-12). 
“Blackouts of 1947”—El Capitan, 
Hollywood (7-19). 


“Oklahoma!” — 
(7-19). 


“Born Yesterday”—Brianger, Ghi. 
(7-19). 


“Call Me Mister” — Blackstone, 
Chi. (7-19). 


“Carousel”—Shubert, Chi. (7-19). 

“Design for Living’ — Shubert- 
Lafayette, Det. (7-19). . 

“Louisiana Purchase” — Philhar- 
monic, L. A. (14-19), 

“The Red Mill” — Opera House, 
Chi. (7-19). 





Forrest, Philly 














“The Three Musketeers”—Curran, 
Frisco. (7-19). 
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Author seeks agent, theatrical or 
motion picture producer to produce 
timely psychiatric farce-comedy 
play. Box 109, Variety, 154 West 
46th St., New York 19, N. Y. 





Conventions Don't 


Chicago, July 8. 

Summer doldrums hit Chi’s box- 
oftices last week deSpite the fact that 
convention traffic is at its peak 
| period. Hotel capacities are over- 
| taxed to point where guests are be- 
| ing rerouted as far north as Mil- 
| waukee and as far south as Gary. 
|The four legiters in town should 
| have fared much better, considering 
| the visitor’ volume. 

Actually, the dip last week was 
| anywhere 
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$10,000. 


‘ ’ ‘ tee 4 ~ 


Help Chi; Biz 


Down; ‘Carousel’ Tops at $40,000 


Estimates for Last Week 
“Born Yesterday,” Slenger (19th 
wk) (1,334; $3.60). Oliday week- 
end helped this to slip to $13,500. 
“Call Me Mister,” Blackstone (8th 
wk) (1,358; $4.80). Took sharp drop 
but still quite good at $24,000. 
“Carousel,” Shubert (6th wk) *(2.- 
100; $4.80). 
in town with $40,000. 





from $2,500 to over | 


“The Red Mill,” Civic Opera House 
(6th wk) (3,800: $4.80). Took stiff- 
est drop and was rated around $20,- 
000, may move to Detroit July 28. 


Perie Coasart. Staged by Frankl 


members of the 


1A as M: e 
Still holding top gross | nl Rien af 


Strawhat 


Grand National Night 
New Hope, Pa., July 7. 


Theron Bamberger produgtign (by arrange- 

ent with Warten P. Munsell gnd Herman 
ernatein) of melodrama by Boroiny and 
Yampbell Chiistie. Stars Bramwell Fletcher; 
features ris Patston, ilip nge, Val- 
M. Heller; 
ucks @ounty Play- 
"47. 


setting, 8. Syrjala, At 
July 7, 


house, New Hope, Pa., 
fOrtom....seees weesseeeees+s Neil Fitzgerald- 
erald Coates....+....-+.-Bramwell Pletcher 
bs Coates.......eeeeee+e++,Doris Patston 
ilip Baitouy.... eevee eeedecse hilip Tonge 
Joyce Penrose......++++ee++Valerie Cossart 
uns Darlipg.......e6. oo oo Ralph Sumpter 
(Og. eS oris Pataton 
Detective [ospector Ayling...Edugrd Franz 
Sergeant Giveah aah "Walter Coy 





Rong | National Night,” British 
import by orothy and Campbell 
Christie, ag seen in its American 
preem at Bucks County Playhouse, 
Shapes up as quiet and believable 
melodrama. Bramwell Fletcher, in 
statring role created abroad by Les- 
lie Banks, sparks performance as ret- 
icent wets English squire bogged 
down by heavy-tippling wife. Audi- 
ence knows from prol0g who com- 
mits unintentional crime on night of 
Grand National race. Suspense is 
contained in gambling chances mur- 
derer takes to avoid detection. 

Christies’ plot is tight and interest- 
holding throughout, stamping “Grand 
National” as topdrawer in fts class. 
May be too quigs and British to be- 
come grossing Broadway attraction, 
but single setting and eight-character 
cast make it a better gamble than 
producers Munsell and Bernstein’s | 
ia importation, “Love Goes to 

ress. 

Doris Patston doubles effectively 
as bottle-hitting wife in prolog and 
as her vivacious sister in subsequent | 
stanzas. Valerie Cossart, playing a 
neighboring sweetheart; Philip Tonge 
as friendly barrister, and Neil Fitz- 
gerald, loyal valet, give admirable 
support in generally excellent cast. 
Ralph Sumpter is properly “what ho, 
old chap” deadpan intruder. Eduard 
Franz and Walter Coy are a bit 
American in ctherwise British gast, 
as arms of the law. It is Fletcher, 
however, in lengthy part, who is 
most creditable as amatéur horseman 
taking long shot. 

Franklin Heller staged meller so'! 
that it uncoils with utmost suspense. | 

roduction, ineluding comfortable | 
country “living room designed with | 
taste by S. Syrjala, is first rate. Per- 
formanee at preem far above usual 
strawhat level. Soja, 





Cateh On the Wing 
New Milford, Gonn., July 4. 





Louis Townsend production of comedy in | 
three acts (five seenes) by Bos Richard- 
on and Frances Goférth. irected by John | 
O'Shaughneste¥; getting, J. DQ. Fitz-Htgh. 
At eAtre- n-the-Dale, New Milford, GConn., 
July 2%, °47; $2.50 top. | 
C. BR. COrNaWan ..scsocessss Joseph Gorman | 
CMPStAl...cccccccvceccces Mary a Johnson | 
Nagarene.......csccoeeeses,--Janet Randall 
Sadie Childérgs,....sesses- Qeorsla Simmons 
 iag PIDWENW. os0cheonse ‘ele Mcl.ayghlin 
Mgsie Childerg......ccsees.---- Mary Gildea 
Jerome Bassai babe Bae Tyler Carpenter 

vada MIPWTOTOs cocccccses> py -Gloria Willis 
9 ind FloWers......... + Edmond Le Comte 
Maude Ivy Ga 


rnahan....Millicént Coléman 
. 


Here is a bueolic breakin that has 

an optimistit eee of landing 
among the city cli¢kers if it's handled 
properly, A sway-back second stanza 
is going to need considerable perkin 
to bring it to the first-act plane, an 
an element of indeeigion will have to 
be eradicated from the third session, 
but the overall ingredients comprise 
promise. E Saag? Se pood comedy-drama 
material for Hollywood. 
. Story structure is absorbing in its 
flashback mahner of unfolding. Tech- 
nique of playing scémes as they 
seem to be. and replaying them as 
they actually are, adds fovelty to 
plot progression. There are two ex- 
cellent character roles, a pair of 
spinsters, and some lesser thesp fod- 
der that combine to provide an in- 
teresting gast foundation. Theme is 
timely, reflecting ineidents that occur 
following a_ short-notice “on the 
wing” pecyer marriage in a small 
North Carolina community. 

Spinsters, Sadie and Essie Childers, 
have been left a farm and a hotel by 
their late father. They have reared 
a supposed orphan, Maude Ivy, who, 
in reality, is Sadie’s offspring, result 
of a girlhood romance with a swain 
who had been engaged to Essie. Play 
opens as Maude Ivy is akout to bring 
home a sailor husband, C. R. Carna- 
han, she has acquired in a brief trip 
to Norfolk. Lad tilts out to be a 
disappointment to adie. who had 
figured on him to take over her 
farm, He gets note around by other 

21 le menage, including 
faude Ivy, who again takes up phy- 

eally where she had left off with 
the star roomer in the hotel. Family 
works up an anulment so Maude 
Ivy can warry the roOmer but she 
is left holding the b when it’s dis- 
covered he already has a wife else- 
where. 

Authors have written considerable 
humor and true-to-life chafacteriza- 
tio into their script. 4 uniformly 
good cast does okay. Mary Gildea 
and Georgia Simmogs are capital as 
the spinster duo. Millicent Coleman, 
an attractive exponept of sex, does 

ogeph Giieen | 
creates sympathy for the misguided | 
sailor. Tyler Carpgnter, as the 
roomer, and Gloria Willis, a neigh- 
borhood locker, do well. Other sup- 








port ranges from adequate to good. 
Complicated set, requirements pose 





R , 7 
a number of problems which 
been met satisfactorily by ane 
ing a hotel lobby-living room and 
an + ovis , 

elding of writing and staging h 
been creditably godomplichen . ; 
this preliminary stage. Basically, the 
pattern is set, and further develop. 
ment should avoid the pitfalls of 
striking out in too varied directions, 

-- Bone, 





After Hours 
Cohasset, Mass., July 1. 


Mrs. Alexander Dean, Frederick Burleigh 
and Richard Hoover (South Shore Players} 
production of revue in 19 scenes ‘with 
sketches, lyrics and music by Charles Gay. 


nor. Stars Jane Pickens. Musical numberg 
and dances, Paul Godkin; musical direce 
tion, George Bauer; settings, Robert Coge 
tello. At own Hall, Cohasett, Maas., Jung 
30, '47; $2.40 top. : 
Cast: Jane Pickens, Al Checce, Tony 
Albert, Theodore Marcuse, Naney Wible 
Tiliam Steele, Jenny Tou Law Louisé 
Dobbs, Russell Ford, Orvin Larsen, (Cyne 
thia Blake, Sally Parrish, Paul Godkin, 


Mary Gibson, Arthur Sharr, 
Beatrice Tompkins. 


Verna White, 





This one isn’t quite above the 
timber line. It’s great strawhat fare, 
giving Jane Pickens a chance to reg- 
ister solidly in an intimate style. It 
also turns up a couple of promising 
comedy talents, but without a much 
higher percentage of hit numbers 
(only about six out of 19), it can’t 
risk a Broadway sortie. 

Revue’s credited entirely to Charles 
Gaynor, who—if he hits it right—can 
turn up a pretty sharp sketch. He's 
got a couple in this that are wows, 
one a burlesque on the presidential 
musical menage called “Pennsyl- 
vania Avenue Jump,” and the other 
a travesty on opera called “Words 
Without Song.” Another one called 
“Playgoers After Hours” nearly does 
it, while a fourth, a solo, satirizing a 
femme folk ballad singer, smashes 
over through the very considerable 
comedy talents of Jenny Lou Law. 

A couple of comedy songs click, 
too, one a trio burlesquing film hero- 
ines and the other a travesty on psy- 
chiatry called “Neurotic You and 
Psychopathic Me.’ But this about 
sums it up. The other sketches and 
ensemble numbers just don’t ignite. 
Gaynor’s songs are pleasant enough 
throughout, but they’re always so 
reminiscent of something else you 
can't relax for them. With one of 
them, indeed, you could hum “I've 
Got You Under My Skin” as a per- 
fect obbligato. 

Miss Pickens, however, looking 
great, gives them plenty of style and 
scores personally each time. Does 
some fancy piano stuff in one of 
them, too. She more than holds her 
own in the sketches, also, to finish 
up with much personal kudos. There 
are some nicely done dances by Paul 
Godkin and Beatrice Tompkins, in- 
troduced as ballets to underscore a 
narrative sketch or so. 

The comedy turned in by Al Chec- 
co, a very droll and promising char- 
acter, and the monolog by Miss Law 
are the standout performances, but 
the ene A cast is superior strawhat- 
iery, with nice touches by Nancy 

ible, Cynthia Blake, Louise Dobbs 

and Tony Albert. A nice production, 
too, with lively two-piano accom- 
animent arranged Ry George Bauer. 
t’s socko for this circuit, but pretty 
treacherous stuff in a cold-weather 
league, . Elie. 


Play Abroad 


Jacobowsky and the 


Colonel 
Berlin, July 2. 
theatre presentation of comedy- 
( Wranz Werfel. Di- 














Hebbel 
drama in uk acts by 
rected by Franz Reichert. 





Sety by Hein- 
rich Kilger. At Hebbel, July 1, ‘47. _ 
Jacobowsky ....Hans oe Schaufuss 
Col. Stjerbinsky...... Talther Suessenguih 
TUN Ci 00 aha 06600 cess ¢ Lu Sauberlich 
Szabuniewicz ........00+: Eduard Wandrey 
Madame OUPEROL » «0000.06.08 Ursula Wwrieg 
Ginett® .ovccscccccccec-s- Alexa Porembsky 
MAIO . Ses eee 0 888 Herbert Staskiew! 
Old Woman.....e+0+++...-.Marlise yee 1S 
EEE, ho can vccece neces Ursula Richter 


It may have been the heat wave 
or it may have been hunger pains, 
but a German audience of 900 per- 
sons that attended Franz Werfel’s 
“Jacobowsky and the Colonel” at 
the Hebbel theatre last night (1), 
seemed utterly devoid of enthusiasm 
for the production which had so suc- 
cessful a run on Broadway. Spec- 
tators who must have included per- 
sons sympathetic to some extent to 
the anti-Nazi sentiment expressed 
in the play didn’t applaud in the 
right places and the laughs were on 
the whole sparing and subdued. 

Although Hermann Schaufuss, an 
oldtime film star and legit player. 
does his best as the shrewd Jewish 
fugitive from persecution—and the 
performaiice is creditable—he fails 
to elicit more ghan occasional mu"- 
murs, which is in sharp contrast 2 
the side-splitting comedy inspired 
by the same part in Gothém. Whi ~ 
as Jacobowsky, he damns the Poli: 
‘olongl (played by Walther Sue-- 
senguth) as a potential Hitler, te 
applause is conspicuous by its com 
plete absence. . 

In the fifth scene, set in the cale 
Au Pere Clairon on the waterfront 
the players ‘touch off some electric: 
ity tm their prescniativ: vi Naz! 

(Continued on page 95) _ 
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ment and the senoritas will get first 


gall in about that order. 


Heavy sugar available here comes 
from just that source. Sugar’s the 
No. 1 crop. Since it’s been selling 
1 time high during and since 
the war, and sales seem set for an- 
other three years at the minimum, 
cash available here has boomed 
everything. 

To partially alleviate the under- 
seating situash, Warners have signed 
a long term lease for a major house 
in the new Rodiocentro Development 
now going up in suburban Vedado 
in which the capital’s whole growth 
has been turning. Metro has more 
than $500,00 tied up in a lot on 
Calle Liano, Havana's Broadway, 
where it’s planning to build. Fox, 
which now has no downtown release 
house, RKO, and the other majors 
are reported mulling plans for lease- 
built or independent operations. 

Cinemas 

Tremendous biz being registered 
by the Cine America, town’s top 
house, which is almost an exact copy 
in miniature of Radio City down to 
the jr. size stage presentation, has 
augmented the trend. America, a 
1,700-seater finished during the war, 
is run by Heiler Rodriguez, son of a 
sugar millionaire who, with Jose 
Valcarce, owner of the Radio Cine, 
a two-feature subsequent run, op- 
erates one of the two chains on the 
island. 

Excepting the 16-house Teatros 
Unidos chain of Edelberto de Car- 
rera, president of the Exhibitors As- 
sociation, all other exhib situations 
here are independent, small-scale 
and often unreliable. Point has pro- 
duced an extremely difficult setup 
for American distribs and also been 
partially responsible for the lack of 
any large-scale building to double 
the 500 theatres now serving Cuba’s 
4,000,000 population. 

Only in the last few months have 
any great number of Cubans shown 
any interest in investment in theatre 
building. In part it’s the result of 
an over-all philosophy which makes 
most heavy coin holders here want 
to keep everything in sugar-produc- 
ing lands, a field they know, rathér 
than diversify. 

Another stumbling block 
holding up the unlimited expansion 
which might normally come with 
the easy local and tourist spending 
cash, are the increasingly restrictive 
labor measures. Exhibs, distribs, 
cafe and nitery operators, for exam- 
ple, can’t fire any employee who's 
been on the payroll more than six 
months without a special O. K. from 
the Labor Minjstry. And that’s al- 
most impossible to get, even if a 
man’s found with a fist in the till. 


Result is that many established 
show biz operators are overstaffed 
and forced to retain two people for 
every job which one really energetic 
employee could handle. Yet they’re 
limited in the right to turn workers 
over to new enterprises. Addition- 
ally, salary increases are not deter- 
mined in employer - union bargain- 
ing. In many cases the workers’ 
group simply goes to the Labor 
Ministry, - petitions for say a 50% 
Taise, as the Union Cinematographic 
Is currently doing, and gets demands 
by Presidential decree. Often pub- 
lication of the issuance notice is the 
first warning the employer gets. 


There’s a great deal of howling, of 
Course, but again money here has 
80 far been so abundant that profits 
still turn out to be up to 100% and 
more annually on investment, a fig- 
ure which Cubans regard as far 

M excessive, 


Mex and British Upbeat 


Strong influx of Mexican and Ar- 
8entine 
of independent and reissue features 
have both Strongly affected Holly- 
Wood films. Mexican-mades are now 
ed to have at least 40% of 
= dame time outside Havana city 
of are getting stronger despite lack 

any great effort at selling via 
peng appearances, strong promo- 

British films, on the other hand, 
th been getting a terrific exploi- 
. on push. Some film men say Uni- 

ersal-International’s Ramon Garcia 
; Spending twice as much as any 
‘er major to put across James 
ese and other Britishers. Check 
Sue ers reaction shows that 
ay story content and realistic 
ao 8. plus personality appeal of 

Stars, has been primarily re- 
Sponsible for strong draw. 


Holly wood-dubbed product, con- | 


cu rently, Fes hen def olv ¢ 
Y almost all sources as a costly flop. 





Cuban Show Biz 


Continued from page 1 


now | 


product plus increasing flood | 





Li terati 


British Pained at Probe 

Several British newspaper pub- 
lishers are getting steamed up over 
the forthcoming probe by the Royal 
Commission on the Press. The ques- 
tionnaire sent out to the heads of 
newspaper businesses seems to be 
partly based on the recent American 
probe. It consists of three closely- 
typed pages, with 32 questions in all, 
and dives deep at the roots of news- 
paper control. 

It seems directed chiefly at Lord 


Metro which was strongest on the 
idea, found by survey that 76% of 


those quizzed on one check thunbs- 
dowried the idea, most because they 
“felt we weren’t getting the real 
stars we know.” Of all Latino capi- 
tals, incidentally. Havana is undoubt- 
edly the one where most English 
is spoken, a factor which accounts 
for the continued interest of interior 
points in the Espanol soundtrack. | Kemsley, who controls a newspaper 
But since Havana provides more of | empire even wider in its ramifica- 
the remittances than the rest of the tions than Hearst’s was at its zenith. 
country combined, it’s the capital 
reaction which determines what goes. 





Radio | mitted several briefs of evidence, 

: : } one consisting of no fewer than 20,- 
Same dominance of the capitol | 999 words 
over the interior shows itself in cP 


radio. Cuba has 130 stations, 32 in 
Havana and of these two networks, 
RHC’s 1l-outlet chain and CMQ’s 
8-station web so dominate the coun- 
try that there’s hardly ven 4/!cago Tribune. Daily announced that 
strongly competitive situation. Na-| it was building as soon as materials 
tionalist theme, with emphasis on' were available a seven-story edi- 
the Afro-Cuban music, folklore, his- orjial structure and a three-story 
tory and personalities is the big ress plant. Location is directly 
trend which has come in with the north of the Chicago river, between 
war. It’s all but killed off U. S. jive, | Wabash avenue and Michigan boule- 
which a few years ago dominated yard. On the other side of the 
Cuban radio, | boulevard is the home of the Trib. 
About the only thing imported | Structure was originally set for 
now—beside the advertiser’s coin | location one block southeast of Sun's 
which is about a third of all money | present rented space with Chicago 


Sun to Face Trib 
Marshall Field’s liberal a.m. paper, 
the Chicago Sun, is moving across 
the street from its arch rival, Chi- 


with pix on which they’re based. | radio and tele studios in the present 
Otherwise Cuban radio concentrates | plans. In fact, WJJD, Chi Field sta- 
on local variety, comedy personali- | Son, is erecting an FM antenna on 
ties, quizzes and news and sports| present location on North Michigan 
commentary. | boulevard, 

Governmental control hasn’t_be- 
come too severe despite the fact that 
the top radio draw in Cuba, bar 
;none, is a Senator named Eduardo 
| Shibas who, every Sunday night, has 
|a half-hour network stanza a la 








Pictorial Continuity Book 
Now the amateur can make motion 
|pictures without a correspondence 
'school coure with “Pictorial Con- 
| tinuity,” consider manual for the film 
|neophyte by Arthur L. Gaskill and 


| Fiorello H. LaGuardia in which he 
exposes President Ramon Grau San | David A. Englander, published by 
Duell, Sloan & Pearce. Tome has 


Martin, his onetime ‘intimate, gives | 
recipes, and makes personal attacks | some 70 explanatory halftones and 
of the kind which regularly get him | 10 drawings. Authors were in charge 
challenged to duels. 'of combat photographers’ 
“Amando Trinidad, self-made cigar at the Army Photographie School 
| millionaire who built up the RHC | during the war. 
web, and Goar Mestre, a Yale grad, we 
| former U. S. advertising agency exec CHATTER 
who owns CMQ, together with other “Modern Knitting,” new 
radio operators here have in recent 
months set up their own semi-offi- 
cial radio “Johnston office” to estab- 
lish a code of ethics, and particularly 
stem double entendre music and 
comedy which has resulted in occa- 
sional suspensions. 


Alton is editor. . 
Kenelm R. Winslow, 

manager of the N. Y. Herald Trib- 

| une for some 18 years, retired last 

; week and was succeeded by his as- 

| sistant, Richard A. R. Pinkham. 

| Meredith Willson, the composer- 





Nitery 

On the nitery side, Tropicana and 
San Souci have been registering the 
heaviest biz despite the fact that 
both are located out in suburban 
Marianao, a long taxi haul from 
downtown. Both are strictly on the 
tourist side in palm tree decor and 
musicians in ruffled bed jackets, but 
keep the rhythm bouncing so well 
that mgny Cubans also frequent 
them. The Cuban playboys also like 


memoirs in blank verse, dealing 
with show biz personalities. <A 
sample of his style is bylined in 
the current issue. 

Herman Lowe, Variety’s D. C. 
mugg, won one of Sigma Delta Chi 
journalistic awards last week for a 
series of special articles in the Phil- 
|adelphia Inquirer, as “example of 
|outstanding work in the field of 
the Hotel Nacional where opportu- | Washington correspondence during 
nities to wolf the visiting eyefuls | 1946- 
from the U. S. are more plentiful | 
and, during the December to March 
season, concentrate on the Gran 
Casino Nacional, the official roulette 
operation. 

Jockey Club, U. S.-operated con- 
cession atop the Oriental Park race- 
track, has also been doing a good 
nitery and casino biz although sum- 
;mer season when smaller spenders 
are around is naturally less than | 
winter months. Sloppy Joe’s, the | 
| Pan-American, and similar in-town,) 
| bars have also had a heavy pickun 
|with the resumption of cruise boat 
| travel. 

















RKO Meet 


Continued from page 15 








| ventioners were Dore Schary, exec 
veepee in charge of production; Ed- 
|ward Dmytryk, director; James 
| Mulvey, prez of Goldwyn Produc- 
tions; Roy Disney, prexy of Disney 
Productions; Malcolm  Kingsberg, 
theatre head; Ted O'Shea, sales 
chief for Liberty Films (“It’s a Won- 
derful Life” is still being liquidated) 
and others. 
Robert Mochrie, sales chief, ap- 
| pealed for heavier returns on pix 


” ‘ to meet rising production costs. 
Pix Profits 


RKO features already completed 
Centinued from page 3 

















| °47-'48 are 





Started in full force. Other com-| woartor Mitty” (Goldwyn); “Long 
|panies, except Warner Bros., and | nioht* (Hakim Bros.); “Magic 
Columbia, have shown similar de-| pown” (Riskin): “Fun and Fancy 
|clines in revenues. They range free” and a reissue of “Bambi” (Dis- 


from RKO’s 33 percent dip for its 
| first quarter through Paramount’s | 
| 17 percent drop for the same period; 
a five percent slide for 20th-Fox, 
and a four percent dwindling 0’ 
| Metro's take for 28 weeks, ended 
| March 13. 

WB has turned out a phenomenal | 
/80 percent gain for the 13 weeks) 
| ended Nov. 30 while Columbia's ad- 
| vance was eight percent for the 39 


ney): “Tycoon” (Technicolor); ‘The 
Fugitive’ (Ford-Cooper); “So Well 
Remembered” (RKO-Rank):; “Riff- 
Raff:” ‘Fighting Father Dunne;” 
“Indian Summer:” “Out of the Past;” 
“Man About Town” (Maurice Chev- 
alier); “The Pearl” (RKO Aguila). 
Shooting 

Now before the camera and head- 
ing for RKO release during the next 
12 months are “The Bishop Wife” 


| weeks, ended March 29. With U's) (Goldwyn); “I Remember Mama” 
half-year now in, indications are | (George Stevens); “Miracle of the 
| that the company will slide into Bells” ‘Lasky-Walter MacEwen); 


“Return of the Badmen”™: “Your Red 
'Wagon:” “Rouchshod;” and “Terzan 
and the Me-mids.” 


seventh spot in the profits sweep- 
stakes since Colu.abia, previously in 
the cellar noich, has racked up 
$4,640,000 for nine months. 4 


spent on local radio—are transla- | Daily News, but combination of rail 
tions of romantic novels, often |and water facilities gave this site the | 
skedded for simultaneous release |nod. There are no provisions for 





The National Union of Journalists, | 
| which urged the inquiry, has sub- | 


circulation | 


maestro, has completed a book of | 








$ SCULLY’S SCRAPBOOK 


By Frank Scully 








Behi, N. D., July 6. 

Television, as I see it, is in the pony-express stage of communication. 
But the pony-express managed in Kit Carson’s time to get across the 
country and by today we practically have means of travel which go faster 
than sound. So the future of television may suddenly pass us like a jet- 
plane. 

But its progress seems so slow and so long when you have watched it 
for 20 years. I suppose a hundred years from now the honors of the 


perfected invention will be saddled on one man, but when you have 
watched scientists in Germany, France, England, Russia and: America 


jiggering away at a gadget for half your life, you don’t fall so completely 
for the star system as applied to discoveries. 

My choice of the scientist who would have contributed most to tele- 
vision is now a dead commander of the Navy. He had worked along 
conventional scientific lines for years in Germany, England and this coun- 
try. His name was Ralph Lemert and 10 years ago he had sort of got 
discouraged that the present system would ever get bigger than 14 by 10 
portraits, and in any case the images would never free themselves from 
the limitations of telephone lines and light bulbs. 

Tumors Are Flying 


The learned Lemert rather thought that shortwave would- widen the 
horizons of television, and he actually was granted basic patents in this 
field. Before he got very far, however, he was clipped from two direc- 
tions—a tumor on the adrenal gland. and war. While perfecting his in- 
ventions, I saw him carried off from Los Angeles to Palo Alto, more dead 
than alive, paralyzed, blinded, blitzed. There surgeons performed an 
operation about as delicate as splitting a hair lengthwise. They assured 
his wife that the operation would leave her a widow, but she insisted on 
it anyway and, as happens now and then, they were wrong. 

In an hour his blood pressure dropped from 270 to 170 and within six 
months his sight returned and practically all of his paralysis had disap- 
peared. 

He hoped: to get back to his television lab, but by then the armed 
forces were desperately in need of all scientific services. He had de- 
veloped certain techniques for undersea detection, and while naval doctors 
turned their stethoscopes on themselves instead of him he was passed 
as physically fit. 

Still In a Bottleneck 

So precious was his life that he was never left without armed guards, 
but by 1945 even armed guards could not save him. He keeled over dead, 
and with him died the best hope of present-day television’s getting out 
of its bottleneck, said bottleneck being its ability to project as far as it 
can see from mountain tops and skyscrapers. 

The other great hope, within limitations of the cathode beam systems, 
was Lee de Forest. Beyond Rudy Vallee, Si Newton, Bill Stearns, Monte 
Woolley, Cole Porter, Ted Coy, Lanny Ross and Lee de Forest, I do not 
know many Yale men, as my interest in New Haven waned after 1912, 


' when Walter Camp’s All-Americans were no longer composed exclusively 


quarter- | 
ly publication, preems Aug. 25. Gizi 


lal BE the effect is fixed upon the screen about as briefly. 
training | 


of Yale men. an excited interest in Lee 
de Forest. 

For a while he was my neighbor in Hollywood, and I have sat with him 
and listened to him explain how television is like a child’s memory and 
He called it the 
“retentivity of light.’ In my own idiom the transmitter, transmission 
and receiver of television would be likened to charging a bottle of water, 
transporting it open across town and recharging it on its arrival home. 
At best it wouldn’t seem to hold anything better than pinpoint carbonation. 

Trailers For Tea and Crumpets 


The inventor of the three-clement vacuum tube told me because of 
coaxial cable costs and upkeep the hope of television rested for some 
time on motion pictures, and if the producers of pictures were smart they 
would yank their trailers out of picture houses (which is like taking 
in your own washing) and project the teasers into homes on television 
screens as the advertising phase of an, otherwise free show. 

He impressed on me that television was really before my time and, to 
a degree, before his. Paul Nipkow, who died in 1940, built a television 
machine in Germany as long ago as 1884. He used a scanning disk and 
May’s discovery (1873) of a light sensitive selenium cell. Nipkow’s in- 
vention, because it lacked the Audion amplifier, was @oomed, de Forest 
explained, to spend the next 40 years in laboratories. 

After Nipkow, Boris Rosing (ssh, a Russian!) invented a television tube 
which Braun, Wehnelt, Ryan, de Forest, Baird and Jenkins improved 
upon until we got to where Baird in England and Jenkins in America 
demonstrated their wireless television silhouets and even projected mov- 
ing pictures on television screens. That's where I came in. That must 
have been around 1928. 


But I have always retained 


And Anaconda Copper? 


But by then American Tel. & Tel. was already in. In fact, in the spring 
of 1927 they cooked up a production number whereby Herbert Hoover's 


_voice and image were transmitted from the Department of Commerce 


building, Washington, to the Bell Laboratories, New York. Both his face 
and his voice were a bit blurred, but that may have been due a great deal 
to the fact that he had practically nothing to say. 

From that time on things moved “rapidly,” if you have a scientific 


| point of view of time, and slower than an oxcart, if you share my im- 





and definitely marked for release in | 
“Bachelor and Bobby- | 
Soxer;” “Crossfire;” “Secret Life of | 


patience with plot development, before the manufacturers of this phase 
of entertainment got on with the chase. 

Philo T. Farnsworth, with his image dissector, and Campbell Swinton’s 
use of the cathode ray at both ends of the system were believed to have 
moved television into the chase, but for me I feel that Nipkow’s rotated 
scanning disk of 1884 and 525-line pictures of today are no further apart 
than was “Broadway Melody” and “The Jazz Singer.” Television for me 
is still around the corner, and by the time I reach there the fight is 
usually over. 

Television Via Films Best 

I realize that it would not take more than $30,000,000 to bulld a coaxial 
cable from N.Y. to L.A. and, in terms of loans to moth-eaten monarchies 
in the Balkans, that’s peanuts. But peanuts are expensive these days, too. 
So I guess we will have to shoot it on films, jam it in cans and plane it 
from city to city for the time being. Meaning, if you’re smart, you'll 
invest in Eastman Kodak anid, as long as Dore Schary is producing at 
RKO, RKO-Radio. 

But until the price of television sets are halved and the images doubled, 
I'm afraid I'll find more pleasure listening to Lee de Forest tell his own 
incredible story than in gluing my eyes and ears to a television presen- 
tation of Fantastic Pictures, Inc. 

Oh, if I were stuck on a rainy night in Rio and Joe Louis were sched- 
uled to knock out 10 palookas from as many nations in 10 rounds, I guess 


| I'd stay home and catch it on television, but otherwise I'm waiting around 


“Mourning Becomes Electra,” | 


for that sudden development which will do for television what the atomic 
bomb did for medieval warfare as practiced When knighthood and Marion 
Davies were in flower. 








adaptation of the Eugene O'Neillin Berlin itself by Bert Granet. Oth- 
play, and “Memory of Love” are in ers nearing lensing are “The Hard- 
the editing rooms. In preparation er They Fall;” “The Window,” to be 


are “The Robe” (Technicolor): produced by Frederic Ullman, Jr. at 
“Ivanhoe” (Techni.); “Lewis and RKO Pathe’s New York studio: “The 
Clark” (Techni.); “Pittsburgh Esca- Set-Up:” “Stations West:” “Race 


pade:” “White Tower;” “Captain Was 
a Lady;’ “Simon Bolivar;” “Mort- 
gage on Life;’ “Education of the 
Heart:” and “Béyond All Doubt.” 
“Berlin Express” will be filmed 


Street;” “The Boy With Green Hair;” 
two Zane Grey westerns and four 
other oaters; three Dick Tracy pix; 
“Hirohito’g Children;” and “The 
Road to Gupmmichael’s."" ~ ~~~ -- ~~ 
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Broadway 


Sardi’s to shutter for vacation 
July 12-28. 

Judy Canova left Saturday (5) via 
Pan American for Rio. 

Paul Douglas recuperating from a 
leg operation at Midtown hospital. 

Louis Prima’s secy, Elinor Berke, 
weds Ira Schuster’s son, Wally, Aug. 
15 


Sandra Slate, bride of Sid Slate 
(Bros.), debuted as a showgirl this 





week at the Latin Quarter. 


Ada Dufor, who fractured a leg} 
about two years ago, now at the 
Mayo Clinic, Rochester, Minn. 


Patricia Travers, violinist. back | 
from her first European concert tour 
aboard the America Friday (4). 

Luba Malina had tv skip a couple 

f shows during her current date at 

oew’'s State because of laryngitis. | 

Vet baritone Louis Graveure back 
in U. S. after almost two decades, | 
and will give concert in Town Hall | 
Oct. 19. 

Arthur I. Weinberg, son of Colum- 
bia Pictures sales exec Louis Wein- 
berg, engaged to Eileen Kaplan of 
New Center, Mass. 

Maggi McNellis and Herb Sheldon 
award $2,000 weekly at Latin Quar- 
ter, part of daily noon audience par- 
ticipation broadcasts. 

Henry (Here’s) Morgan, who con- 
cludes his radio program tonight (9), 
flies to Hollywood tomorrow for a 
week’s visit with his mother, 

Publicist David E, Green clippered 
to Europe to open branches in Lon- 
don, Paris, Brussels and possibly Zu- 
rich on behalf of industrial clients. 

Jerry Whyte, who returned. from 
London where he supervised “Okla- 
homa,” lost 14 pounds overseas and 
complained about Scotch costing $18 
per bottle. | 

Jess Walters, U. S. baritone who's 
been singing ut Covent Garden last 
eight months, is returning July 15 
for vacation. He debuted in New 
Opera Co.’s “Macbeth” on Broadway. 

Mrs. Ruby Schinasi to the Coast 
for the summer. Her daughter 
Bubbles (Mrs. Arthur Hornblow, 
Jr.) sails with the Metro producer 
Aug. 1 on a European holiday so 
she will mind the baby, etc. 

Walter Jacobs’ Lake Tarleton club, 
Pike, N. H., now loaded with Broad- 
wayites, including Manie Sacks, Joe 
Galkin, Joe Shribman and Joe 
Linsk, Theatre group there doing 
“Birds and Flowers” Sunday (13). 

Baseball bookies have been taking 





it on the chin the past few weeks, 
mostly because of the surge to the 
American League lead of the Yan- 
kees. At least three books have quit 
because of the Yanks’ current streak. 

Conductor Maurice Abravanel 
planed to Mexico Saturday (5) for 
a month of operatic engagements at 
the Opera Nacional, then plays two 
dates with the Toronto Philharmonic, 
at its Promenade concerts, Toronto, 
Aug. 7 and 14. 

Georgain Price, daughter of 
comedian George Price, who marks 
her 13th birthday Sunday (13), made 
cher professional bow at the Sayville 
(L.1.) Playhouse, last night (Tues- 
day) in “Dear Ruth.” 

Nan Wynn returned to the Coast 
over the weekend after three weeks 
vocation visiting her family in the 
east. Gave up Monte Proser’s offer 


. of a Copa date to carry out her 


Hollywood wedding date with agent 
Milt Pickman. 

Mae Coonver, whose novel, “Lily 
Henry,” will be published by Dut- 
ton next February, taking time out 
from correcting galley proofs this 
week in “The First _Mrs. Fraser,” 
Oak Bluffs theatre, Martha's Vine- 
yard, Mass., strawhat. 

Dore Schary, RKO exec vice- 
alge gets toasted at cocktail party 
y One World Award Committee 
and American Nobel Anniversary 
Committee for two of his produc- 
tions, “The Farmer's Daughter” and 
“Crossfire,” at Hotel Astor tomorrow 


Bucks County, | Pa. 


By Sol Jacobson 

Stacy Keach in scouting for RKO. 

Herman Shumlin weekending with 
Doe Vorheaus; ditto Max Gordon at 
Moss Harts. . 

Walter Slezak checking out on 
17th from Ottsville farm to fly 
Navion plane back to Coast solo. 

Paula. Lawrence set for “Dark 
Eyes” at Yardley week of July 14 
with Uta Hagen and Irina Baronova. 

Kenyon Nicholson shaping up play 
on own at Raven Rock, N. J., farm, 
and working on another with Charlie 
Robinson, 

The Joey Golds in to see son, 
Michael Abbott, perform at Yardley, 
where he is member of resident 
strawhat troupe. 

Frank Smith, manager of Broad- 
way theatre, in from home at Mil- 
_burn, N. J., with spouse to have 
looksee at New Hope on 4th. 

Ann Jackson, Joyce and Mrs. Van 
Patten, Bill Lee, Emily Ross in Tues. 
(8) for “Dear Ruth” rehearsals at 
New Hope. opening next week. 

Paul Whiteman building sound- 
proof studio at Ringoes, N. J., home, 
so he can farm and operate daily 
disk show over ABC at same time. 

Barbara Robbins, spouse Bob Bell, 
in with Augusta Rowland (Mrs. 
Harry Essex) to see “Arsenic and 
Old Lace” last week at New Hope. 

St. John Terrell, founder of Play- 
house, in from Chicago, combining 
biz and pleasure by appearing in 





fire-swallowing act at New Hope 
Fair. 

Warren Munsell, Herman Bern- 
stein and flack Leo Freedman in for 
preem Mon. (7) at Playhouse of 
“Grand National Night,” their Brit- 
ish thriller, 

Dorothy Sands signed to _ play 
week of Aug. 11 at Clinton, N. J., 
in Florence Eldridge role in “Years 
Ago.” Miss Sands is member of 
New Hope troupe. 

Harold Kennedy ringing b.o. bell 
at Princeton with film names. Esti- 
mated 11G for Lucille Ball in 
“Dream Girl” opening week. Ed- 
ward Everett Horton figured to top 
that gross this week in “Springtime 
for Henry.” 





Chicago 

James Melton and Richard Tucker 
in Chicago for guest appearances. 

Mrs. Spencer Tracy in to address 
sponsors of school for deaf children 
here. 

Joan Abbott and husband. Ben 
Gaines, here to complete business 
deal. 

Chicago Repertory Theatre opened 
on July 5 at llth St. theatre with 
“Petrified Forest.” 

Sammy Stept spending a few days 
here away from his song writing 
duties on Coast. 

Ann Crowley, 17-year-old in 
“Carousel,” doing “Lights Go Out” 
television guest spot. 

Eugene Ormandy. conducted Chi- 
cago Symphony orchestra in first 
concert at Ravinia Park. 

Jeanne Crain, Dick Haymes and 
Howard Hughes will fly to Chi and 
Springfield for State Fair, Aug 13. 

Mrs. Arthur Schwartz and son, at 
the Ambassador to greet localities, 
before continuing to N. Y. for sum- 
mer. 

Lester Cowan in ‘from _ Coast, 
making arrangements with Danny 
Thomas for work in “One Touch of 
Venus.” 

Hildegarde, who is making an ap- 
pearance at Chicago theatre, is also 
on display at the Art Institute, via a 
sculptured bust by Gwen Lux. 

Phil Tyrell has leased the Eagle 
River Stadium and will present box- 
ing and circuses during hot weather; 
hockey games and skating events 
this winter. 

The Roof Top of Hotel Sherman 
was setting for cocktail party tossed 
by George Jessel prelim to world 
preem of “I Wonder Who’s Kissing 
Her Now,” his new 20th-Fox film. 

Walter Winchell busy contactirg 
business and personal friends while 
in town to present the University 
of Chicago with $150,000 for its Can- 
cer Hospital. 





Washington 


By Florence S. Lowe 

Pat Whitney into Hotel Carlton’s 
Congo Room. 

Sheila Barrett playing title roll of 
“Duley” at Olney theatre. 

Billy Eckstine and band, recently 
signed with Metro Records, doing a 
nitery stint here. 





Radio commentator George Reedy, 
Sr., having his stuff regularly in- 
serted in the Congressional Record. 

Washington Post and D. C. Public 
Library teaming to offer series of 
free documentary films to the public. 

Latest gimmick in niteries here 
initiated this week at Penguin, 
which has added film shorts to its 
floor show. 

Paul Young selling out Romany 
Room, one of town’s niteries, along 
with Roumanian Inn, straight eat- 
ery, to local restaurant owner. 

Robert Hoffman, former music 
director of Arlington Methodist 
Church, slated for rele in “Music in 
My Heart,” due to open in N. Y., 
July 28. 

Jackie (“Homer”) Kelk joined 
local theatre and nitery talent last 
Sunday (6) in outdoor for civic juve 
activities sponsored by radio station 
WWwDC 


Gene Ford, Capitol Theatre boss, 
staged the impressive Cavalcade of 
Freedom which drew 250,000 to 
D. C.’s mammoth outdoor July 4 
celebration. , 

Col. William McCraw, national 
executive director of Variety Clubs, 
due in July 23 for pow-wow with 
Board of Governors of local Variety 
tent on preem of “Variety Girl.” 

Latest additions to local Variety 
tent No. 11 are Carl Gebuhr, chief 
flack for WTOP-CBS; Ike Weiner, 
indie theatre owner, and Seymour 
Hoffman, Va. manager for District 
Theatres,¢sepia chain. 


Westport, Conn. 


By Humphrey Doulens 

Mrs. Morris Gest also here. 

Fred Schang to the Coast this 
week. 

Faith Baldwin vacationing in the 
Adirondacks. 

James Stewart visiting the Brock 
Pembertons. 

Edith Behrens of Columbia Rec- 
ords, N. Y., office here for summer. 

Fredric March and Florence Eld- 
redge hosted by the Judson Creens. 

Hunt Bros. Circus did big holiday 
business on July 4 at South Norwalk. 

Donald Buka topping cast of “Out 
of Frying Pan” at Alex Kirkland’s 
Ridgefteld Playhouse this week. 

Philip Langner, son of Lawrence 
Langner and Armina Marshall, mak- 
ing his stage debut at his parents’ 
Country Playhouse this summer, 

i 








London 


“My Brides and I,” new play by 
Edward Percy, will be produced by 
Henry Sherek at the Strand, July 14. 

Valerie White off to New York to 
star in “The Winslow Boy,” which 
hs be produced on Broadway this 
fall. ’ 

George Schreck arrived here for 
six weeks vaudeville tour set up by 
Leon Kimberly for K. & P. Produc- 
tions. 

Burton Brown, American, who for 
several years was standard vaude- 
ville act here with Georgie Moon, is 
teaming up with Eddie Connor. 

Cafe de Paris, which has been op- 
erating as soldiers’ spot by the Nuf- 
field Center, reopens some time in 
‘farch under Mecca Cafes manage- 
ment; as dancehall. 

Virginia Cowles, newspaper re- 
porter and co-author of comedy, 
“Love Goes to Press,” awarded the 
Order of British Empire for services 
as war correspondent, 

Roland Pertwee has just com- 
pleted new play titled “School for 
Spinsters,” which will be produced 
by E. P. Clift for Reanco Produc- 
tions in the West End. 

“Maya,” still banned for public 
performance, was revived at the 
Arts Theatre Club, July 2 with Vi- 
vienne Bennett in title role. French 
classic still unlikely to evade cen- 
sor’s veto. 





Miami Beach 
By Larry Solloway 

Karole Singer into Fiesta. 

Georgie Price at Hotel Martinique. 

Chito Morales band into Black- 
stone hotel. 

Forest Inn, Jacksonville, shuttered 
for summer. 

Town jammed for weekend with 
cafe biz zooming. ; 

Flynn Stubblefield and Jimmy 
Berg, former Wometco men, opened 
auto agency. 

Danny Davis offering to pay park- 
ing ticket fines for tourists who at- 
tend Kitty Davis’ Airliner. 

Jimmy Method held over at 
Blackamoor Room along with Lou 
Vogle and Frank Froeba trio. 
Frolics Club, which opened last 
week as dancery with Carlos Molina 
band, folded over weekend. 

Dick Stern, local disk jockey, 
handling new platter - interview 
show from Copacabana lounge. 

Vagabonds, current ,at Clover 
Club, set for August date at Del- 
monico’s, Saratoga, by Johnny 
Greenhut. 

Shanghai Restaurant switching to 
nitery policy with Harry Rogers 
band and show to be installed next 
week by Charlie Wescourt. 

Miami Little Theatre presenting 
“Midsummer Night’s Dream” July 
10-15, with part of receipts going to 
Damon Runyon Cancer Fund, 


Atlantic City — 


By Joseph W. Walker 

Jimmy Dorsey at Claridge during 
ae rag on Steel pier. 

onnie Haines heads vaudeville at 
Steel pier this week with Randie 
Brooks band due in week starting 
July 7. 

Dean. Martin and Jerry Lewis 
opened at 500 Cafe on July 4. With 
them in new show was Alzira 
Camargo, the four Blues, Winn See- 
ley, and Bob Bell. 

Louise Stone trio opened on July 
5, in Shelburne’s Boardwalk lounge. 
Walk hotel also features Noncha- 
lants in refurbished Shell bar and 
Pete Russo in the grill. 

“TIce-Capades” to open here on 
July 9 in the Convention hall for 
10-week run. First performance will 
be for benefit of local Boy Scout 
camp with local Press club sponsor- 


ing. 

East of “Oklahoma!” down from 
Philly to spend day on beach as 
guests of George Hamid. Mayor de- 
clared the day “Oklahoma Day,” and 
cast was pictured on beach in old 
fashioned swimming togs. 


e 
Australia . 
By Eric Gorrick 

John Charles Thomas_doing terrific 
in Aussie for Williamson-Tait. 

Fuller’s Majestic, Adelaide, back 
to pix after run with vaude-revue. 

“Dancing Years” is winding up 
i oerg run in Sydney for Williamson- 

ait. 

“Life With Father” still b.o. draw 
at Princess, Melbourne, for Garnet 
Carroll. r 

Boyd Neel Orchestra giving fare- 
well concerts here prior to New 
Zealand tour. 

Dorothy Brunton, former musical 
star here, has returned after long 
stay in London, 

Borovansky Ballet will give series 
of solo recitals in Sydney for 
Williamson-Tait. 

Miklos Gafni, touted Hungarian 
tenor, is here for the Australian 
Broadcasting Commission, 

Fire destroyed Roxy, Atherton, 
operated by the Jack Morris loop. 
Rebuild permission is being sought. 

Flaubert’s “Madame Bovary” is 
being given a run by Doris Fritton 
at Independent theatre, North Syd- 
n 








ey. 

Bob Geraghty, former manager of 
Will Mahoney, is now in charge of 
ad Dave Martin Tivoli loop in Bris- 

ane. 





Pretty definite that J. Arthur Rank. 





will visit Australia early next year. 
Rank holds a 50% interest in the 
Greater Union loop. 

Percy Curtis, formerly in charge 
of advertising for RKO, has returned 
from U. S.-Canada trip. may tie up 
with another pic unit. 


Las Vegas 


By Br'gham Townsend 

Club Mondoray folded. 

Al Smiley Flamingoing. 

Frankie Rapp to Detroit. 

Pat Collins to the hospital. 

Billy Whitney Flamingoing. 

Silver Spur Club shuttered. 

Louie Hayward Las Vegas bound. 

Jack Dempsey turned down hotel 
deal. 

R. J. Dooley into the Las Vegas 





y Vernon a Cortez click a 
holdover. 

Sam Taylor showing Soo Chan 
about town. 

Mitzi Triola and Downbeaters into 
the Stork Club. 

Jimmy Garland joins Merry Macs 
at the Flamingo. ; 

Duke DuMay set for summer in 
Cortez Sapphire Room. 

Eddie Siiton and Corina Mura are 
resting at the Last Frontier. 

Dave Apollon and “Think-A- 
Drink” Hoffman slated for the Fla- 
mingo. 

Mario and Floria out of Rancho 
Vegas show after Mario strained a 
muscle rehearsing. 

Dane Clark pulled up in front of 
the Flamingo in a beer truck when 
his car broke down eight miles from 
town. 

Bob Millar's band set for another 
four weeks at the Rancho Vegas. 

Delta Rhythm Boys, Gloria Gilbert 
and Ada Lynn into the Last Frontier. 

Joey Adams raised $1,000 with sale 
of his book “From Gags To Riches” 
the first week at Rancho Vegas, pro- 
eeeds going to Damon Runyon Mem- 
orial Fund: 


Pittsburgh 


By Hal Cohen 

Anthony Nelli, ballet master for 
summer opera company, has been 
ailing. 

Harry Marshand in from Boston 
with his music for flock of deb 
parties. 

Herb Walton, the WB artist, and 
his wife have pulled out for the 
Poconos. 

Josie Levine, wife of Harry Levine, 
liquor salesman, is new owner of 
Canary Inn. 

Perry Nathans celebrated their 
20th wedding anni in *Hollywood on 
a visit there. 

Mother of Florence Sando, radio 
commentator, underwent a major 
operation last week. 

Frank Smith has gone fishing in 
Michigan following his resignation 
as manager of WWSW. 

Announcer Hilary Bogden had to 
cancel vacation on account of seri- 
ous illness of his mother. 

Ruth Daniels, of National Screen, 
and Bernard Smolovitz have an- 
nounced their engagement. 

William Lynn tore a tendon in 
his wrist when he fell during a 
dance on opening night of “Rio Rita.” 

Vladimir Bakaleinikoff, associate 
conductor of Pitt Symph, directing 
Indiana U’s summer music festival. 

Jim Long, mew announcer at 
WLOA in Braddock, is a brother of 
Leslie Long, Carmen Cavallero’s 
thrush. . 

Pee Wee Lewis coming around all 
right after six weeks in_ hospital 
and will be back on bandstand at 
Don Metz’ again soon. 


Montreal 


By Marc Thibeault 

Gayety, vaude and_ burlesque 
house, closed for the summer. 

George Temple, brother of aH 
wrestling for matchmaker Eddie 
Quinn at local Forum. 

“Midsummer Night’s Dream” will 
be given in front of Mountain 
a atop Mount Royal, July 16 
o 20. 

Oscar Straus will lead orchestra 
and soloists night of July 10 at Mol- 
son Stadium in Old Vienna under- 
the-stars concert. 

Harry James band will do one- 
night stand at Montreal Forum on 
July 11, and at Ottawa Auditorium 
on following: night. 

Jose Iturbi will conduct the or- 
chestra and play the piano at con- 
cert in Molson Stadium series of 
Montreal Festivals, July 30. 

Tom Dowbiggin, Quebec district 
manager for Par, celebrated 25 years 
of company service last week. Got 
congrats from Zukor and Balaban 
during party in his honor. 


Budapest 


By George Gaal 

National Theatre will present Eu- 
gene O'’Neill’s “The Iceman Com- 
eth,” next season. 

Actress Lili Kertay left for Paris 
to marry Robert Sabag, industrial- 
= She has a French film contract 
00. 

“The Man Who Came to Dinner” 
presented with good success at two 
—_ theatres here, Kamara and 

ity. 

First Austrian picture to be shown 
in Budapest since war is “I Was 











Hollywood ry 


Joan Leslie and mother b 
ncn waa ack from 
ven MacQuarrie vacationi 
his ayes * C. me: 

oy anslor scripting “ ” 

for Paramoant. - Seinen: 

Hal Roach, Sr., back at the studi 
oe trip. 
- Dale Evans doing p.a.’s at Ori 
theatre in Chicago. " 4 

Jimmy McHugh, Jr., in town hud. 
dling with MCA execs. 

John Fords celebrated their 27th 
wedding anni last week. 

Henry Ginsberg back from N. Yy 
confabs with Barney Balaban. ¢ 

Victor Saville and family leave for 
vacation in England on July 17, 

Mitch Leisen brought “Dream 
Girl” in ahead of sked at Paramount. 

Lizabeth Scott visited vets at 
So ase McCormack General Hos. 
pital. 

Republic has built new road into 
Agoura Ranch loc&tion for “The Red 
Pony.” 


Betty Brady back at work at 
Republic flackery after major 
surgery. 


James Craig driving to Calgary to 
open Calgary Stampede as grand 
marshal. 





Orson Welles’ suffering from 
sprained back but still directing 
“Macbeth.” 


Bill Pine back from New York, 
and his sidekick, Bill Thomas, due 
in, July 15. 

Johnny Grant in Honolulu to set 
outlet for his transcribed “Johnny- 
on-the-Spot” show. ” 

Harriet Wolf, authots’ agent, in 
from N. Y. and contacting studio 
story departments. 

Donald Nelson elected to board of 
trustees of Los Angeles chapter, 
American Red Cross. 

Francis Watson, of British Infor- 
mation Service, visitor on set of “If 
Winter Comes” at Metro. 

Robert Benjamin, here for the past 
10 days for confabs with J. Arthur 
Rank, headed back to N. Y. 

Charles S, Boren, labor relations 
manager of the Motion Picture Assn,, 
bedded with fever in Fresno. 

Hugh Findlay and Arthur Junge, 
Metro English execs, headed home 
after month of studio huddles. 

Republic looking for print of 
“Great Train Robbery” to show with 
“Wyoming” preem at Cheyenne. 
_Mickey Rooney to have his ton- 
sils snafched immediately after he 
finishes role in “Killer McCoy.” 

Edward J. White and William Wit- 
ney back at Republic after two weeks’ 
visit with Tito Guizar in Las Vegas. 

Margaret Levy, wife of Columbia 
writer, Melvin Levy, in Cedars of 
Lebanon Hospital for major opera- 
rtion. , 

Louis Armstrong’ and _ Lionel 

Hampton checked in this week for 
roles in Samuel Goldwyn’s “That's 
Life.” 
_ Russell Birdwell holding screen- 
ing of “Monsieur Verdoux” for high 
school students to get teensters’ re- 
action. 

Ruth Cummings Rowland, wife of 
Metro director Roy Rowland, re- 
covering from emergency appen- 
dectomy. 

Joe E. Brown managing Sunset 
- League All-stars for their playoff 
game with Anahéim Valencias at 
Anaheim. 

Frank Rosenberg back from New 
York to prep “Man Eaters of 
Kumaon” which he will produce 
with Monty Shaff. 

Cecil Kellaway returned east to 
work in Selznick’s “Portrait of 
Jennie” after winding up Warners’ 
“Need for Each Other.” 

Eileen Erskine, British actress, 
made her American stage debut this 
week as femme lead in “Night Must 
Fall” at La Jolla Playhouse. 

Bud Abbott and family cruising 
on chartered 150-foot boat in Mexi- 
can waters this wéek and will head 
through Panama Canal for east coast. 

Producer Bert Granet and Asso- 
ciate Producer Bill Dorfman planed 
out to Paris last Sunday as vanguard 
of cast and crew of RKO’s “Berlin 
Express.” 

John Jones, Screen Guild prexy, 
back from New York, and Robert 
Lippert, Guild veepee, back in San 
Francisco office after huddle with 
Jones here. 

J. Arthur Rank guest of honor at- 
luncheon of Academy board of gov- 
ernors in Friars Club. Guests in- 
cluded Robert Benjamin, Arthur 
Krim, Ian Javal, Nate Blumberg, 
Leo Spitz and William Goetz. 








Copenhagen 
By Victor Skaarup 
Erling Boggild, flack for M-G, }s 
leaving to go to U. S. with his Amerl- 
can bride. 

Mogens Brandt, flack for Norre- 

kro theatre, appointed new editor 
for trade magazine Biograf Bladet. 
Eric Johnston due to discuss with 
Danish government renewal of the 
deal for import of American films 
in Denmark after the present deal 
expires in September. 
Music biz on downgrade here. 
Music pubs handicapped by dearth 
in both American and Danish ree 
ords. No exchange and no raw ma 
terial the reasons. : k 
First film in Denmark with hae 
Sinatra and former Danish or 
Victor Borge (here publicized ame 
his old name Borge Rosenbaum 





Nobody’s,” starring Maria Andergast 
and Hans Holt, 


“Higher and Higher” (RKO), now 
at Roxy for two weeks. 
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CHARLOTTE LEARN GARRITY 
Mrs. John J. Garrity, 54, profes- 
known as Charlotte Learn, 

i t her home in New York Sun- 
4 6). She was the wife of John J. 
Garrity, Sr. on exec staff of the 

rts. 
ge planned to leave for the 
Coast day she passed away to visit 
their son, who planed East to be at 
her bedside. 

Miss Learn made her stage debut 
at age of eight, being among the 
youngsters who were handled by the 
Taliaferro agency near the 
Empire theatre, that group including 
such later names as Mary Pickford 
and Helen Menken. She was in Wil- 
liam A. Brady attractions, starring 
on the road, and understudied for 
seven plays at the same time. 

She was also well known in radio 
via years in “Mary Marlin,” once a 
topper among soap operas, and before 
that with Amos ‘n’ Andy pro- 


Ettings, English actress, and Lester 


Funeral services were held at 
Campbell’s Tuesday (8) and the re- 
mains were taken to the Coast for 
burial at Forest Lawn, Glendale, 
Cal.. next Monday (14). In addition 
to her husband and son, John, Jr., 
a daughter survives. 





OBITUA RIES 





circus and more .recently had been 
publicity director of the Brockton 
(Mass.) Fair. 





MILTON A. PIXLEY 


Milton A. Pixley, 68, pioneer 
broadcaster, died suddenly July 1 in 
Petoskey, Mich., of coronary throm- 
bosis. 

He was co-owner of WCOL, Co- 
lumbus, and had founded that city’s 
first station, WBAV, in 1922, in re- 
sponse to complaints that crystal-set 
owners there could not tune in 
KDKA. The station eventually be- 
came WAIU, and is now WHKC. He 
originated and developed many early 
radio ideas. 

His son, Lloyd A., was associated 
with him in several enterprises, in- 
cluding the radio station. His widow, 
son, and a sister survive. 





ROBERT J. McDONALD 


Robert J. McDonald, 48, attorney 
and former veepee of William 
Dieterle Productions, Ine., died in 
Minneapolis last week. He was asso- 
ciated with several screen produc- 
tions such as “All That Money Can 
Buy.” “Syncopation” and “The Ad- 
ventures of Martin Eden.” McDon- 
ald played the role of a judge in the 
latter. He was a brother-in-law of 
W. R. Frank, indie circuit owner in 
Minneapolis and Hollywood pro- 





PROF. DAVID OWEN 


David Owen, 48, assistant professor | 


of speech at Univ. of Michigan and 
former radio producer, died in Ann 
Arbor, Mich., July 4. 

Born in N. Y., he matriculated in 
drama at American Academy of 
Dramatic Arts. From 1927 to 1929 he 
directed North Shore Theatre Guild, 
Evanston, Il., and from then until 





STONE, HAL, formerly known as Al 
Stone, formerly with Stone and Lee, 
on June 15th in London, England. 
Brother of Harry Kaplan, New York 


City, and Etta Sitron, Deborah 
Meyer, Gertrude Buttwinick, Esther 
Berkson, Louis Kaplan, all of Los 
Angeles. 

Funeral services Thursday at 12:30 
P. M., Riverside Memorial Chapel, 
76th street and Amsterdam avenue, 
New York City. 


atures 











1941 was with Columbia Broadcast- 
ing System and National Broadcast- 
ing in Chicago and Hollywood. 

Among radio shows he directed 
were Fibber McGee & Molly; Lum & 
Abner, “Just Plain Bill,” “Scatter- 
good Baines,” and others. > 

Prof. Owen was on leave of ab- 
sence from university to establish 
a radio division for a N. Y. adver- 
tising agency. 

Widow and Waughter survive him. 





NELLIE BREWSTER 


Mrs. Nellie Brewster Roberts, 67, 
retired vaude and musicomedy 
actress known professionally as 
Nellie Brewster, suicided in N. Y., 
according to police, July 4. Latter 
found the former actress dead from 
gas poisoning after breaking into 
apartment. Police said her husband, 
Leroy, an electrician, died’ of natural 
causes in same apartment three} 
weeks ago, and that Mrs. Roberts | 
had been despondent over his death. 

Among effects in the shabby quar- 
ters were faded clippings of 30 years 
back, concerning her appearance in 
Gus Edwards productions, also with 
Richard Carle in the Broadway 
musicals, “The Spring Chicken” and 

Ninety in the Shade.” 





_ SIDNEY WAGNER 

Sidney Wagner, 47, one af the 
film industry's top cameramen, col- 
lapsed and died in Hollywood July 
7, while driving to work at Metro. 
He entered the film industry shortly 
after his graduation from Hollywood 
High School, as assistant camera- 
man at Fox in. 1917. 

He specialized in outdoorers and 
recently was head cameraman at 
Metro for “Fiesta,” “High Barbaree” 
and “Romance of Rosy Ridge.” He 
was working on “Virtuous” when 
he died. 


Survived by widow and son. 





THOMAS R. KILLILEA 

Thomas Rutledge Killilea, 55, 
He spaperman and formerly on pub- 
icity staff of Ringling Bros., Barnum 

Bailey Circus, died in New York, 
July 4. 

After working on N. Y. World and 
the Sun he joined circus publicity 


ducer. 
Widow and two daughters survive 
him. 


HENRY MERRITT 


Henry Merritt, 53, head of theatre 
circuit, was fatally shot last week at 
Homewood, Ala. Merritt operated 
theatres in Alabama for 20 yeafs. 

Merritt’s body was found by his 
wife after she said she heard three 
shots while she was in the stables 
adjacent to their home. 

Coroner Joe Hilderbrand said Mrs. 
Merritt ‘told him that she heard 
the three shots fired and found her 
husband's body across the bed. He 


had been shot twiée in the head 
and once in the chest. Hilderbrand 
|said. Police are investigating. 


WILLIAM M. HARRIS 


William M. Harris, 28, manager of 
i'Station WHOB, Gardner, Mass., 
drowned last week when he fell 
from a raft while fishing. He had 
gone to a small pond on a picnic 
with his family. 

Mrs. Harris said he became ill and 
slipped from the raft. 

He had directed the station’s ac- 
tivities since last March. 


JOHN LOVERIDGE 


John Loveridge, manager of the 
RKO Liberty theatre, New Orleans, 
for the past five years, died July 5. 

Remains were sent to Memphis, 
Tenn., for burial. 

He had been associated with thea- 
tres throughout the country for the 
past 30 years. Surviving are widow, 
a son and a daughter. 





HARRY A. DRAKE 

Harry A. Drake, 66, theatre archi- 
tect, died in Kansas City July 3. 

He designed the Newman (now 
Paramount), Regent and old Royal 
theatres in Kansas City, and many 
others. 

Survived by widow. 








Dr. Arthur Lee Koontz, associated 
with B. S. Suhleman chain and a 
member of the West Virginia Thea- 
ter Owners Assn., died at New Mar- 
tinsville, W. Va., July 1. 





Father, 63, of Warner publicist 
Fred Banker, died -in Hollywood 
June 30. 


Mother of Otto Kruger, film and 
stage actor, died July 3 in Fremont, 
O., after a heart attack while travel- 
ing from Toledo, her lifetime home, 
to visit friends. 





and Robert Presnell, Jr., died July 
2, 1947, in Hollywood 24 hours after 
birth. 





MEX UNIONS HUDDLING 
Mexico City, July 8. 

Reps of thé National Cinemato- 
graphic ~Industry Workers Union 
(STIC) and the Picture Production 
Workers Union ‘(STPC) are confab- 
bing, with Dr. Hector Perez Mar- 
tinez, Secretary of the Interior as 
mediator. 





Staff in 1926, as advance agent, re- 
Maining with it for 10 years. -He> 
then returned to newspaper work in 
N. Y. after which he rejoined the’ 


Sicrtv CV 3} tej 


Rs 


peace pact that will end more than 

two years’ wrangling between these 

film labor outfits on jurisdiction. 
21 2069 O1G 45 


Infant daughter of Marsha Hunt | 


Talks are expected to produce a | 


| South, 


95 





MARRIAGES 

.Viola Shepherd to Teenie Trent, 
Pittsburgh, June 27. He's a nitery 
pianist. 

Mary Carol to Gil Gorse, Pitts- 
burgh, July 1. Both are on staff of 
Bill Green’s nitery. 

Marcella Mullen to Morris Conrad, 
Pittsburgh, June 25. Bride’s with 
WB theatre department. 

Esther Zarconne to Walter Kessler, 
Akron, O., July 1. He manages 
Loew’s, Columbus. 

Elaine Mertes to Mike Immerman, 
Chicago July 1. He's asst. manager 
of Howard Theatre and son of Elmer 
Immerman, personnel director -of 
Balaban & Katz. 

Scotty McLean to Charles Mac- 
Innes, Chicago July 5. Bride is in 
Balaban & Katz personnel depart- 
ment, 

Adrian Anderson to John Ander- 
son, Las Vegas, June 28. Bride is in 
| Eagle-Lion casting dept. He's in 
wardrobe dept. at Paramount. 

Marian Hart to Frank Rogier, 
New York, July 7. He’s in cast of 
“The Medium” and “The Telephone.” 

Rosemarie Stanton to Walter Kes- 
sler, Akron, O., July 1. He’s mana- 
ger of Loew’s Ohio, Columbus. 

Joan Blondell to Mike Todd, Las 
Vegas, July «=. Bride is actress; he’s 
the Broadway producer. 

Mrs. Harriet Thomen, to Donald 
Dwight Davis, Tucson, July 3. He’s 
prexy of Station WHB, Kansas City. 

Virginia Mayo to Michael O’Shea, 
| Hollywood, July 5. Both are screen 
players. 

Diane Rita Kalmenson to Burton 
Saul Levine, New York, July 7. 
Bride is daughter of Benjamin Kal- 
menson, sales veepee at Warner Bros. 

Patricia Stevens to Tom Fizdale, 
Chicago, July 3. Bride is former 
model and now heads own agency 
in Chi; he’s public relations counsel. 

Helen Silverstein to Lester Wohl, 
New York, July 2. Bride’s secretary 
to Charles F. O’Brien, Metro’s in- 
dustrial relations chief. 


BIRTHS 


Mr. and Mrs. William F. Country- 
man, daughter, Los Angeles, July 5. 
Father is in RKO’s flackery. 

Mr. and Mrs. Vincent Sherman, 
son, Santa Monica, Cal, June 30. 
Father is Warner director; Mother 
is former Hedda Comorro, legit 
actress. 

Mr. and Mrs. Edward Butner, son, 
New York, June 30. Father is with 
Johnny Long’s orchestra. 

Mr. and Mrs. 





that city. 
Mr. and Mrs. Robert Morton, 
daughter, Chicago, June 26 Father 


is asst. supervisor of NBC transcrip- 
tion dept. in Chi. 

Mr. and Mrs. L. B. Richardson, 
daughter, Chicago, recently. Father 
is with Southtown theatre; mother 
is former dancer, Lorraine White. 

Mr. and Mrs. Tony MacLean, son, 
‘Hollywood recently. Father is pub- 
licist. 

Mr. and Mrs. Robert Chick. son, 
Hollywood, July 3. Mother is Mar- 
cia Mae Jones, former child actress. 

Mr. and Mrs. Earl George, son, 
New York, July 1. Father is actor. 

Mr. and Mrs. Leroy Anderson, 
son, Brooklyn, N. Y., recently. 
Father is composer-arranger for 
Mills Music. 


_ Bi 
London vs. B’way 


Continued from page 2 

To the foreigner they are sympathy 
personified and always ready to chat 
about their (the Londoner’s) trou- 
bles, past and present. 

But, the most amazing are the 
N. Y. cabbies, who are so helpful to 
the foreigner, especially if he hap- 
pens to be English, and they can 
carry-on with him in their own lan- 
guage. When a fare registers on the 
clock 60c. (3/-s.), he is very satisfied 
with a 15c. (8d.) tip, which would 

















driver. This scrivener has actually 
experienced a cabby who refused a 


thing unheard of in London. It 
might be a good idea if the London 
Cab-Drivers Association were to 
send over some of their members 
to study their well-mannered N. Y. 
counterpart. That would teach them 
some greatly needed manners. Also 
of interest is the superiority of the 
American cabs. One rarely sees a 
decrepit vehicle; they are mostly 
new or in very good condition, Also 
of interest. worthy of being emulated 
in England, is picture and license of 
driver inside the vehicle for the 
passenger to see. 

| The old cabby and his horse-bug- 
| gy, a rarity in London these days. 
seem to have migrated to N. Y. They 
‘are to be seen around Central Park 
catcring mostly to young 
couples who want a drive around 
Sudeb vitewry 





Ji rayshsye CIst 


a session. . 


the display of many popular brands 
ef English whiskey, such as Haig & 
Haig, White Horse, respectively at 
$6.99 and $5.99 (£1-15s. and £1-5s.) 
per bottle, in abundance in Broad- 
way liquor stores. 

Another thrilling sight are the 
newspapers, mostly of 32 to 48 pages, 
and more. in comparison to London's 
four to six pages. Prices for these 
are 3c. and 5c. daily. Sunday papers 
are even bigger surprise, consisting 
of as many as 10 sections, covering 
lover 100 pages, against 





much more readable than London’s, 
|with advertisement layouts much 
more attractive. Sunday sheets cost 
10c. and 15c. 

Broadway never seems to be 
| asleep, with restaurants and soda 
fountains and niteries always open 
| Biggest misnomer seems to be the 
| drugstore. It sells everything, from 
| liquor, cigars and dinners, but sel- 
dom drugs. 

Similarity between Broadway and 
| London’s counterpart—Oxford Street 
|—is they are both chockfull of fun- 
fairs, 
| chines and pin-tables are the main 


| attractions, all doing a big trade. 








Hotel service in N. Y. is very rea- | 


sonable, with plenty of comfort and 
| civility. But charge of lic. for a 5c. 
| telephone call is beyond reason, even 
| accepting that there is a _ service 
| charge. 

The Subway (Tube) is not as mod- 
| ern as London’s, but lack of mod- 
|ernity is more than compensated 
| by charge of 5c. fare for any part 
of New York, and fact that these 
are open all night. Subways also 
have stores, which are open most 
of the night, for the sale of almost 
anything. 

Surprise for tripper to America 
is charge made by Queen Elizabeth 
for first class of $448 (£112), while 


the park for a mild flirtation at $5 


Surprise for visiting Londoner is 


London’s | 
eight pages. New York papers are | 


where penny-in-the-slot ma- | 


Video B.O. Cut-in 


Continued from page 1 


' 


| indicates that the sports promoters 


; may also feel tele’s bite. 

| Today, of course, that bite is insig- 
nificant because of the extremely 
small number of tele sets in circula- 
tion. Both sports, promoters and 
| film industry officials, moreover, 
are confident today that tele will 
benefit them, via theatre tele for 


the latter and more fans for the 
former. 
Despite claims by some owners 


that installation of a video set has 
increased their business as much as 
500%, there still remain a number of 
diehards who refuse to have any- 
thing to do with tele. Their senti- 
ment is best summed up by one bar 
and grill owner who caters to & 
steady patronage of show biz trade. 
Guy shocked the salesman who came 
in to sell him a tele set by asking, 
“Why should I want to.attract a 
bunch of new customers?” Right 
| now, he explained, he’s practically 
|assured that his regular customers 
will keep coming back. If he put in 
a tele set, he’d be drawing a bunch 
| of riff-raff off the streets who would 
crowd his regular customers away 
from the bar and probably wouldn't 
buy any drinks. In addition he de- 
\clared, his barkeep would probably 
|become so interested in watching 
the telescreen that he wouldn't do 
whatever drink-pushing he does 
right now. 
Pushing Drinks 


Factor of pushing drinks is one of 
location, as far as the set owners are 
concerned. Unlike the bars in the 
Times Square area, which cater al- 
most exclusively to transient trade, 
those in Greenwich Village, along 
| Third Avenue and in other nabe dis- 
itricts have at least 50% regular 








charge made by the Mauretania is | Patronage, who return to the same 
$10 (£2) more. Excuse is that latter | bar, and often the same table. View 
takes a day longer to travel, although was pointed up by one Third Avenue 
it lacks a good many of the Eliza- | Owner, who declared, “My customers 


beth’s amenities, making the extra | know I'm not in business just to 


Victor Blacketer, | 
son, Des Moines, June 23. Father is 
an engineer with station WHO in | 


bring abuse if given to a London | 


higher tip when offered one; some- | 


day far from a pleasure. 

Peculiar thing noticed on travel 
was that English travelers were 
much more jovial on going to N. Y. 
than on returning, which can be 
attributed to having to return to 
life of austerity after having been 
given taste of the luxury prevailing 
in America. 


Play Abroad 


Continued from page 2 oe 


Jacobowsky 
officers on a raid. The Berlin audi- 
ence remained stolid and mani’estly 
unmoved when the Gestapo entered 
and began to push around the gray- 
haired member of the French Acad- 














moving, but there was no inkling 
that its lesson had penetrated the 
audience mentality. 

The role of Marianne, played by 
Lu Sauberlich, is interpreted with 
neither intelligence nor artistry. 
Fraulein Sauberlich is pretty and 
shapely, and her costumes are won- 
derful. But she seems too tired to 
do much more than get through 
with it as quickly as possible. Her 
devotion to the dashing if slightly 
discredited Colonel is slightly stilted 
and unimaginative. In the final 
scene, when bidding him adieu be- 
fore his departure to fAght in Eng- 
land, her speech lacks any warmth 
whatsoever. 

The Berlin press is pitiless today 
(2) in its criticism of the presenta- 
tion. One reviewer declares that 
Germans are not “ripe enough 
politically” for a play of this nature, 
while another complains against 
changes made in the dialog “just for 
the sake of weighted applause.” 
The Tagespiegal, leading U. S.- 
licensed daily, criticizes the produc- 
ers for treating a subject such as 
persecution as a comedy. Germans, 
said the reviewer, cannot laugh at 
| so serious a matter. 











Rank Stresses | 


Continued from page 5 eae 


along wonderfully for more than 
two years. We are trying by deed, 
by doing business together to prove 
that international relations are pos- 
sible on the finest level of decency. 
Why is it more difficult for the na- 
tions?” 

Reprinted in the preview’s pro- 
gram was a letter from Charles P. 
Skouras to Rank in which the for- 
mer wrote, “We of the National 





Theatres and Fox-West Coast Thea- | 


tres will insure those of your films 
chosen for American presentations 
| the same opportunity we offer Amer- 
| ican films. Howe‘ er, we can only 
offer the opportunity. It is up to 
your producers to create entertain- 
, ment which will justify this oppor- 
) tunity.” 
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emy. The scene is well acted and. 


| give them a free show.” Waiters in 
his place keep circulating, conse- 
| quently, but make no effort to force 
| the patrons to drink rapidly. 

Because of their transient trade, 
the Times Sq. operators are forced 
to push their drinks to prevent a 
| bunch of deadheads collecting in 
| front of the tele set and sitting all 
i night over one drink. Most of these 
foperators have established an 
“either buy drinks or get out” ukase. 
| Because they might never see the 
'same customers twice, they can af- 
| ford to take a chance on incurring 
ill-will in this way. For the same 
reason, several of those who for- 
merly had their sets facing the street 
in full view of all passersby have 
reversed them, to make certain peo- 
ple can't line up outside their win- 
dows to get a free show. 


Juve Delinquency Angle 


One interesting angle discovered 
by several of the nabe operators, 
and one over which they’re consid- 
erably perplexed, is that the bar 
sets might lead to juve delinquency. 
Several of them spend most of their 
time chasing kid fans out of their 
emporiums. As one barkeep put it, 
“I suppose it’s better if the kids 
come in here than go to their corner 
poolrooms because it’s certain we're 
not going to sell them any drinks.” 
But, he pointed out, permitting the 
| kids to occupy tables or even stand 
at the bar meant that much less 
room for the paying customers. 
Hence, they’re booted out as soon as 
they appear. 

Many of the regular customers al- 
ready show an amazing knowledge 
of tele’s advantages and limitations. 
indicating they’ll be good customers 
for home sets when manufacturers 
begin putting them out at mob 
prices. Instead of discussing intri- 
cate plays, for example, some of the 
‘customers are found huddling over 
| which network offers the best cov- 
erage of ball games. In several spots. 
moreover, Variery found a group of 
viewers clustered around a radio set, 
| watching and listening at the same 
_ time. “If the cameras miss a play,” 
/one of them explained, “the televi- 
| sion announcer doesn’t bother to tell 
|us what happened.” 


While the large-screen projection 
sets predominate in most of the bars 
| visited, a goodiy number of small 
, sets with 10-inch screens were also 
| found. Most of these have been dis- 
‘covered as plenty large enough for 
a small room, if perched high above 
the bar in full view of all the cus- 
tomers. Surprising number of bar 
owners, moreover, have gone to the 
expense of advertising video via 
neon signs in their windows and 
some have even had special mar- 
quees built with the word “televi- 
j sion” given top billing, 
SIC £9GIS ya etyanche beg xh 
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I'm taking Joan Crawford’s tip! She 
says: “It’s wonderful the way Lux 
Soap facials give skin fresh new 
beauty—leave it softer, smoother!” 











Joan Crawford is right. You'll be 
thrilled with these Lux Toilet — 
Soap facials—the appealing fresh 
new beauty they give your skin. 






You want skin that’s lovely to 
look at, thrilling to touch. These 

Lux Toilet Soap facials screen stars 
recommend will help you to have it! 
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“My Beauty Facials 
leave skin softer, 
more appealing, ’ 


“Lux Soap facials are such a simple 
care,’’ says lovely Joan Crawford. 
“They’re quick and easy but they 
really work. Here’s all I do—I smooth 
the fragrant Active lather well into 
my skin. Then I rinse with warm water, 
splash with cold. Pat gently with a 
soft towel to dry. Now skin is softer, 
smoother—takes on fresh new beauty.” 


Don’t let neglect cheat you of Ro- 
mance. Take Hollywood’s tip! This 
gentle beauty care Joan Crawford uses 
will make you lovelier tonight! 


In recent tests of Lux Toilet Soap facials by 
skin specialists, actually 3 out of 4 complex- 
ions improved in a short time. 
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Star of Warner Bros.: 


“POSSESSED” 
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9 out of 10 Screen Stars use Lux Toilet Soap__. “ur Gi re Lovelier’/ 














